




I
n today’s world, we require 
more Diversity and Inclusion 
for both personal and 
business growth. To be seen 
as heads of responsible 
organizations, many 
companies and industry 
leaders have made public 
their commitment to rectify 
institutional bias within their 

four walls. This includes issuing 
statements and launching of initiatives 
to combat discrimination and cultural 
bias, triggering significant progress in 
matters of Diversity and Inclusion. But      
there is still much to do.  

The conversation surrounding Diversity 
and Inclusion certainly raises many 
questions. So where do issues related 
to Diversity and Inclusion stand today? 
How have companies made changes 
to address these issues? Where are we 
seeing progress and where are there 
still inequities to be addressed? What’s 
more, how has the pandemic impacted 

Creating an Ideal World 
Through Diversity & Inclusion

progress in terms of  Diversity and 
Inclusion efforts? This is a challenging 
subject, and I certainly wouldn’t 
put myself forward as the foremost 
authority on the issue, nor as the person 
whose voice is most important in this 
conversation. However, I am deeply 
passionate about the need for greater 
diversity and inclusion in the industry 
and support any initiative to improve 
this vital component of organizational 
success.

In this issue of the INSURANCE 
Magazine, we focus on what it takes 
to build a diverse workplace that 
helps to grow the business. While 
leadership support is a critical factor, 
building diverse, authentic relationships 
that create empathy is a worthwhile 
investment that takes time. This is 
something all of us can do every day 
– no matter how small the initiative – 
to appreciate diversity and inclusion. 
An important step towards a more 
equitable and representative workplace 
is to go beyond learning and instead, 
to listen and act. Simple steps to better 
understand what drives the people we 
connect with every day goes a long way 
towards creating an environment where 
all of us feel that we belong. This is an 
essential part of business growth that 
intends to serve people from diverse 
backgrounds and needs.

The fact that diversity and inclusion 
remain a sensitive topic of conversation 
should remind us of how far we are 
from the ideal. When we see beyond 
our surroundings, we will recognize 
our unique perspectives and attributes, 
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as well as those of others, which 
when combined, make us stronger 
together. Especially in these challenging 
times, we must care enough to 
listen even when the conversation is 
uncomfortable. 

On behalf of the MII Editorial Team, 
we hope you will find useful learning 
and inspiration in the diverse voices 
represented in this issue. 

As 2021 comes to a close and this 
being our final issue for the year, I 
would like to extend my heartfelt 
thanks to our members, customers, 
students and partners for your trust 
in us.  My deepest appreciation also 
goes out to all the MII Committee and 
Council members, LIAM, PIAM, MITBA, 
AMLA, MTA, LIIA, industry players, 
Bank Negara Malaysia, and all others 
who have supported us through thick 
and thin this year.  Lastly, my deepest 
appreciation goes out to our Chairman 
and MII Board Members who have 
been amazing in guiding us through this 
exciting journey. Thank you!

Socrates said that "the secret of change 
is to focus all of your energy, not on 
fighting the old, but on building the 
new." I couldn't agree more and that 
is exactly what we are doing at MII.  
Together with you, we will carry on 
building the new in 2022. 

Wishing you a great 2022! May the 
new year bless you with good health, 
success and happiness.

BE SAFE AND STAY STRONG

#CustomisedLearning 
#VirtualLearning #LearningNeverStops 
#EmpoweredLearning 
#buildingknowledgetogether #miicares 
#staysafe #MII
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Industry Updates
LIAM TARGETS OVER 20 
MILLION YOUTHS THROUGH 
#BUKANEXTRA 2.0 
AWARENESS CAMPAIGN ON 
SOCIAL MEDIA

Source: LIAM, 27 August 2021

The Life Insurance Association of 
Malaysia (LIAM) together with its 16 
member companies today launched 
the #BUKANEXTRA 2.0, a consumer 
awareness campaign on social media, 
targeting the youth, single professionals, 
newly married couples, and young 
families in the country.

The #BUKANEXTRA 2.0 is the second 
campaign rolled out by the industry 
following the successful launch of 
#BUKANEXTRA, the first campaign 
launched in September 2020 which 
received positive feedback and 
garnered over 10.2 million viewers, over 
14 million impressions and 1.5 million 
video views throughout the campaign 
period.

The industry targets to reach over 
20 million youths this time around 
through two important elements - 
Awareness and Engagement via various 
Touchpoints namely a digital contest, a 
microsite www.bukanextra.com, three 
series of video, campaign hype by 
Influencers/Key Opinion Leaders as well 
as Facebook and Instagram postings.

The #BUKANEXTRA 2.0, which 
commences from 27 August to 5 
October 2021, is aimed to generate 
awareness and educate consumers 
on the importance of life insurance 
protection; to encourage financial 
planning among the younger generation 
and to create a sense of urgency to 
act early; and to bring the insurance 
industry closer to the younger 
generation and demystify life insurance 
through social media engagements.

Speaking at the launch of the campaign, 
LIAM President, Loh Guat Lan said, the 
campaign reiterates the message on the 

importance of having a life insurance 
protection as a safety net in the event 
of unforeseen circumstances that 
may happen anytime, anywhere, and 
unexpectedly.

“Certain things in life can be just ‘extra’, 
but life insurance is not. Life insurance 
is a necessity; it is not something we 
might have; it is something we must 
have.”

“As a key player in the industry, LIAM 
plays an important role of championing 
financial education and financial 
inclusion for the rakyat. Higher level of 
consumer education and awareness on 
life insurance is crucial, especially when 
insurance and takaful penetration rate 
in the country is still low at just 56.1% 
in 2020. Even alarming is the average 
coverage of Malaysian household at 
a mere RM50,000, indicating a huge 
protection gap.

The #BUKANEXTRA 2.0 is the 
industry’s way of addressing these 
challenges together with our key 
stakeholders, increase insurance 
awareness and encourage insurance 
purchase with adequate coverage 
amongst Malaysians”, Loh added.

“Consumer education has been 
an ongoing effort by the industry in 
generating greater awareness among 

the consumers through various 
platforms including the social media. 
Through #BUKANEXTRA 2.0, we 
leverage on social media platforms 
and key opinion leaders to reach out to 
the young population and continue to 
engage with them to further enhance 
their understanding and appreciation for 
life insurance. Our engagements with 
key opinion leaders or KOLs on social 
media, would help to drive positive 
messages to their followers, changing 
their mindset about life insurance and 
bring values to the lives of the young 
generation.

By leveraging on digital technology, 
social media and key opinion leaders/
influencers, the industry will continue 
to develop creative ideas to attract 
the young generation to embrace life 
insurance.

“Since 2017, the industry has been 
undertaking various initiatives to 
promote affordable protection plans 
under the Perlindungan Tenang – 
Mampu & Mudah initiative, which 
targets Malaysians particularly the 
lower- and middle-income community 
to help them get basic protection plans 
for themselves and their loved ones,” 
Loh highlighted.

These products are also intended to 
be suitable for Malaysians who are 
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not currently covered by any form of 
insurance protection. The support 
from the Government is important to 
empower the B40 group to take the first 
step to introduce financial planning in 
their families.

In relation to this, the industry has 
developed a consumer education 
website, www.mycoverage.my - a 
handy guide with practical information 
in finding the right insurance coverage 
to suit one’s needs including an 
insurance calculator and answers to 
frequently asked questions. Available 
in two languages (English and Bahasa 
Malaysia), MyCoverage guides 
consumers to make informed decisions 
to meet their protection needs” said 
Loh.

“In line with our commitment 
in nurturing young talents, the 
industry has to date enrolled over 
500 undergraduates from over 150 
Universities in Malaysia and abroad 
under the LIAM Structured Internship 
Programme. It is part of the industry’s 
contribution towards human capital 
development in collaboration with the 
Ministry of Education, targeting final 
year undergraduates of all disciplines 
to undergo a 3-month internship 
experience with 16 life insurance 
companies in Malaysia.

The programme has provided vast 
career opportunities as well as attracted 
bright young graduates to choose 
the industry as a career of choice. 
The soft skills training provided under 
the programme helped students to 
develop good leadership skills and 
hence produced young talents who are 
confident, creative and innovative.

The industry continued to participate 
in various educational webinars to 
educate the young generation on life 
insurance. These include the “#YOLO 
but your cover is low – Insurance and 
takaful for youth” jointly organised by 
BNM and FEN in October last year, “My 
Money & Me financial workshop series 
nationwide jointly organised by the 
Malaysian Financial Planning Council 
and FEN from March to November 

this year and the Sarawak Financial 
Awareness Campaign in Kuching 
organized recently by BNM,” Loh 
added.

Speaking on the lifestyle of today’s 
youth and what they have in common, 
LIAM Vice President, Raymond Lew 
said, “They are digitally savvy on social 
media. Social media is the platform they 
go to for advice and information. Top 
5 social media platforms that they use 
are YouTube, WhatsApp, Facebook, 
Instagram, and FB Messenger.

Research shows that 75% of the 
consumers choose to use the Internet 
in helping them make buying decisions 
for healthcare products and services. 
Majority of them love to watch videos 
online and will share with their friends 
if they find the content interesting and 
funny. They are more likely to find out 
more about the products/services 
posted/reviewed by influencers.”

Raymond believes that the industry is 
on the right track in capturing the young 
audience in delivering its messages 
on life insurance. Social media is one 
of the fastest and popular platforms in 
today’s environment, where they can 
get messages instantly at a click of a 
button.

Meanwhile, Chief Executive Officer 
of LIAM, Mark O’Dell said, “The 
#BUKANEXTRA campaign is one of 
the industry’s strategies in reaching 
out to consumers as part of our public 
education and awareness initiatives. 
Targeting the young generation, the 
campaign carries a strong and powerful 
message on life insurance.

The industry hopes to change the 
perception and misconceptions on 
life insurance, and eventually bring the 
young generation closer to the industry. 
We want to inculcate the youth to think 
more positively and maturely as well as 
cultivate awareness on the importance 
of financial planning for their future.”

“The three videos of #BUKANEXTRA 
2.0 highlight the elements of all 
things Malaysians do (with a touch of 

humour, of course!) to educate users 
that accidents can happen anytime, 
anywhere, and unexpectedly—
especially with how EXTRA we are these 
days.

The engagement element via the 
microsite (www.bukanextra.com) will 
lead the campaign, shares educational 
information on life insurance and 
hosts the interactive infotainment. The 
infotainment will take the audience 
through a journey to find out why 
life insurance #BUKANEXTRA. This 
infotainment follows a character named 
Liam on his journey as he learns the 
importance of Life Insurance through 
the different characters he meets along 
the way. A digital giveaway is hidden at 
the end of the infotainment as a surprise 
reward for those who played through the 
entire infotainment journey.

The special giveaway offers prizes worth 
RM8,000 for grabs by 40 lucky winners 
who will receive RM200 Touch & Go 
eWallet credits each. To generate hype, 
campaign shout-out by Key Opinion 
Leaders (KOLs)/ Influencers on their 
social media accounts, supported by 
social postings on LIAM Facebook and 
Instagram pages will be intensified,” 
O’Dell explained.

The launch of #BUKANEXTRA 2.0 was 
virtually attended by over 300 audience 
on zoom platform and streamed live on 
LIAM Facebook. Amongst those present 
include LIAM President, Loh Guat Lan; 
LIAM Vice President, Raymond Lew; 
LIAM CEO, Mark O’Dell; LIAM member 
companies, representatives from 
Bank Negara Malaysia and other key 
stakeholders in the life, general, takaful 
and financial services industries.

For more information, visit www.
bukanextra.com and follow LIAM 
Facebook at LIAM-Life Insurance 
Association of Malaysia and @
LIAMalaysia on Instagram to find out 
more details about the #BUKANEXTRA 
2.0 campaign and contest. Enclosed 
is the Frequently Asked Questions on 
#BUKANEXTRA 2.0.
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PERLINDUNGAN TENANG 
VOUCHER PROGRAMME – 2021 
BANTUAN PRIHATIN RAKYAT’S 
HOUSEHOLD RECIPIENTS MAY 
CHECK ELIGIBILITY STARTING 
FROM 30 SEPTEMBER 2021

Source: LIAM, 29 September 2021

The Perlindungan Tenang Voucher 
(PTV) Programme, a national initiative 
by the Government of Malaysia in 
collaboration with the Insurance and 
takaful providers will be officially 
launched on 30 September 2021, 
offering social protection to about 
8.4 million eligible Bantuan Prihatin 
Rakyat (BPR) recipients. Under the first 
phase of the PTV Programme rollout, a 
RM50 voucher will firstly be allocated 
to 3.6 million BPR recipients under 
the household category to purchase a 
Perlindungan Tenang protection plan 
from participating licensed insurers 
and takaful operators in the country. 
Subsequently, this initiative will be 
made available to other categories of 
BPR recipients at a later date.

Starting from 30 September onwards, 
BPR recipients under the household 
category will be able to confirm their 
eligibility for the RM50 voucher via the 
PTV portal at www.myptv.my. Upon 
confirmation of their eligibility, they are 
advised to visit www.mycoverage.my 
to check the features and benefits of 
the respective Perlindungan Tenang 
products which are linked to the 
individual participating insurers or 
takaful operators’ website to complete 
their purchase of the product that 
suits their needs. Alternatively, BPR 
recipients can walk-in to any branch 
of participating insurance companies 
/ takaful operators or authorised 
Perlindungan Tenang agents / 
distributors to check on their eligibility 
and purchase the insurance/takaful 
product of their choice.

Perlindungan Tenang is an existing 
initiative introduced by Bank Negara 
Malaysia in 2017. This initiative brings 
together the insurance and takaful 
industry to develop insurance and 
takaful products that meet the needs 

of underserved segments, particularly 
lower-income population. It provides 
basic protection plans against key risks 
in life such as death, accidents, fire 
or other unfortunate events and must 
meet the criteria of affordable, easily 
accessible to the target audience, 
provide good protection value, easy 
to understand as well as easy to 
purchase and to make claims.

All Perlindungan Tenang products will 
carry the Perlindungan Tenang logo for 
customers to differentiate them from 
other insurance or takaful products. 
Under Budget 2021, leveraging on 
this existing product, the Government 
announced a subsidy of RM50 for the 
purchase of the Perlindungan Tenang 
products.

The RM50 Perlindungan Tenang 
Voucher will enable recipients to 
choose a range of protection plans 
covering death, accidents, damage to 
properties etc. For example, a 35-year-
old recipient will be entitled for death 
benefits of up to RM20,000 for a life 
insurance. For Personal Accident, the 
recipient will be entitled accidental 
death benefits of up to RM48,000.

“COVID-19 has further highlighted 
the importance of social security 
for the lower income group in our 
society. Given the low take up of 
insurance among the B40 group, and 
in the spirit of #KeluargaMalaysia, 
the Government’s subsidy for 
insurance/takaful coverage is part of 

efforts to enhance the social safety 
net for the B40. This is but a small 
step towards social security reform, 
which the Government is earnestly 
looking at through Budget 2022, and 
as a component of its PERKUKUH 
Pelaburan Rakyat programme,” said 
Minister of Finance YB Senator Tengku 
Datuk Seri Utama Zafrul Tengku Abdul 
Aziz.

Malaysian Takaful Association 
Chairman, Elmie Aman Najas, said, “It 
is the micro insurance and microtakaful 
products’ simplicity and lower price 
points that make Perlindungan 
Tenang more accessible to the B40 
communities. In this post-pandemic 
environment, where many families and 
individuals are struggling with financial 
uncertainties, it is indeed timely for 
the BPR’s household recipients to 
receive the RM50 Perlindungan Tenang 
Voucher as a financial aid to purchase 
insurance or takaful protection during 
these challenging times.”

Meanwhile, President of LIAM, Loh 
Guat Lan said the PTV Programme 
promotes financial inclusion among the 
BPR recipients and will also encourage 
more Malaysians to take up insurance 
and takaful protection.

“This incentive is extremely 
encouraging for the BPR recipients as 
Perlindungan Tenang products have 
been specially developed to incentivise 
this segment of the community 
to purchase insurance or takaful 
protection. These products are also 
intended to be suitable for Malaysians 
who are not currently covered by any 
form of insurance or takaful protection. 
The support from the Government 
is important to empower the BPR 
recipients to take the first step to 
introduce financial planning in their 
families,” added Loh.

In addition, the Chairman of Persatuan 
Insurans Am Malaysia, Antony Lee 
is of the view that the COVID-19 
pandemic has exposed existing gaps 
in Malaysia’s social protection system 
and PTV is an opportune programme 
initiated by the Government in Loh Guat Lan
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expanding and providing social 
protection for the Bantuan Prihatin 
Rakyat’s recipients. This significant 
collaboration is a reflection of the 
industry’s commitment in supporting 
the Government’s national agenda.

Ultimately, as part of the insurance 
and takaful industry’s aspiration, the 
PTV Programme hopes to fulfil the 
nation’s financial inclusion agenda of 
achieving higher insurance penetration 
and household resilience among the 
population.

The PTV Programme is an initiative by 
the Government in collaboration with 
the Life Insurance Association Malaysia 
(LIAM), Malaysian Takaful Association 
(MTA) and Persatuan Insurans Am 
Malaysia (PIAM).

For further details, please refer to 
the FAQ or visit www.myptv.my or 
www.mycoverage.my or contact 
PTV Programme Call Center at 03 
7723 9333 from 8.00 am to 6.00 pm, 
Monday to Friday.

AIA MALAYSIA AND TOUCH 
‘N GO EWALLET FORM 
LONG-TERM STRATEGIC 
PARTNERSHIP

Source: AIA, 26 July 2021 

AIA Malaysia (“AIA”) is delighted to 
announce the formation of a long-term 
strategic partnership with TNG Digital 
Sdn. Bhd. (“TNG Digital”), owner of 
Touch ‘n Go eWallet, Malaysia’s largest 
eWallet company.

AIA will provide innovative and 
personalised digital insurance solutions 
to meet the protection needs of over 16 
million Touch ‘n Go eWallet customers 
nationwide, further demonstrating 
the insurer’s commitment to digital 
innovation and the Malaysian market.

Through the powerful and highly 
efficient digital insurance technology 
that it will bring to the partnership, 
AIA will offer Touch ‘n Go eWallet 
customers a seamless, convenient and 
frictionless experience, making it easy 
to buy, claim and renew policies.

AIA will also make a minority equity 
investment in TNG Digital.

Ben Ng, Chief Executive Officer of AIA 
Bhd., said: “Today’s announcement 
marks the continuation of our digital 
transformation journey and ambition to 
reach new customer segments using 
online platforms. More importantly, it 
reinforces our commitment to bringing 
new and innovative products to market 
in this increasingly digital world.”

“The need for insurance continues to 
heighten in the midst of the pandemic. 
We must constantly look to expand 
and give Malaysian consumers greater 
choices, enabling them to obtain 
the right coverage they need across 
different stages of their lives, in any 
way that they prefer, and at the right 
time,” he said.

The collaboration with a best-in-
market digital partner allows AIA to 
offer Touch ‘n Go eWallet customers 
insurance solutions that they can 
purchase both directly online as well as 
through consultative selling provided 
by AIA’s existing distribution channels 
– including its 19,000-strong agency 
force – who are capable of advising on 
more comprehensive insurance and 
takaful coverage.

“We are excited by the tremendous 
potential this partnership brings, as we 
set out to build long-term relationships 
with Touch ‘n Go eWallet’s customers 
to help them live Healthier, Longer, 
Better Lives,” Ben added.

Effendy Shahul Hamid, Group Chief 
Executive Officer of Touch ‘n Go Group 
said: “We’re extremely pleased to have 
been able to announce this long-term 
strategic partnership with AIA. They 
are a company who sees building 
customer value propositions in the 
same way as us – using technology 
and innovation effectively, to bring 
higher value, bespoke offerings to the 
end user.”

“Insurance is a key pillar for us as 
we continue to expand into financial 
services, and we look forward to 
collaborating with AIA to disrupt the 
segment and bring better and more 
relevant products and services to 
Touch ‘n Go eWallet users,” Effendy 
added.

Effendy remarked: “We also look 
forward to AIA’s strategic participation 
as a shareholder of the Touch ‘n Go 
eWallet company. Their involvement 
coincides with our continued evolution 
into deeper areas of financial services.”

AIA Malaysia forms a long-term strategic partnership with TNG Digital to provide innovative and personalised 
digital insurance solutions to Touch ‘n Go eWallet customers, in line with AIA’s purpose of helping more 
Malaysians to live healthier, longer and better. 
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AIA MALAYSIA OFFERS FREE 
COVID-19 HOSPITAL INCOME 
COVER FOR CHILDREN AND 
EXPECTING MOTHERS

Source: AIA, 1 September 2021 

As the country continues its battle 
against COVID-19, AIA Malaysia wants 
to further extend its support to protect 
an increasingly vulnerable population – 
that is children and expecting mothers, 
by offering them a Free COVID-19 
Hospital Income Cover. This offer is 
part of its ‘Anakku Sihat, Negaraku 
Hebat’ campaign which also features 
a newly launched comprehensive child 
solution.

Through this free cover, AIA aims 
to provide a sense of security to all 
Malaysian children and expecting 
mothers by giving them a Hospital 
Income of up to RM150 per day for 
a maximum of 14 days, if they are 
diagnosed with COVID-19 and require 
hospitalisation. It is open to children 
(age 17 and below) and expecting 
mothers, including existing AIA 
customers to sign up without needing to 
purchase or participate in any AIA plans.

Ben Ng, Chief Executive Officer of 
AIA Bhd., said: “We understand the 
anxieties that parents are currently 
experiencing about their children’s 

protection to its customers. Besides 
the free covers, its medical and 
critical illness plans are currently one 
of the few in the market that provide 
permanent coverage for medically 
necessary hospitalisation due to 
COVID-19 and vaccine complications 
at private hospitals.

Along with its ‘Anakku Sihat, Negaraku 
Hebat’ campaign, the company also 
introduces a new and innovative 
solution – A-Life Joy Xtra, which 
protects children from conception, 
to birth and beyond. A flexible 
investment-linked insurance plan, 
A-Life Joy Xtra not only provides 
comprehensive coverage and saving 
opportunities for the child, but also 
comes with a wide range of riders that 
address various protection needs – 
giving parents comfort and security as 
they watch their children grow.

One of these riders is A-Plus BabyCare 
Xtra, the first plan in the market that 
covers the child’s medically necessary 
expenses and hospital related charges 
in the first 30 days from birth – a 
benefit that is typically excluded in 
most child plans. The plan also covers 
treatment and hospitalisation due 
to neonatal jaundice as well as 19 
congenital conditions. Additionally, 
expecting mothers will also be 

welfare and safety amidst the 
pandemic. Statistics show that there 
have been over 82,000 COVID-19 
cases involving infants and children 
as of May 20211 and equally worrying 
is that the number of expecting 
mothers requiring intensive care due 
to COVID-19 has increased to five per 
cent in August 20212.”

“Earlier in June, we extended Free 
COVID-19 covers for vaccination 
side-effects and home quarantine to 
many Malaysians, but we realised 
that expecting mothers and children 
continue to be exposed to the 
infectious disease. Our latest hospital 
income cover allows us to provide 
additional COVID-19 protection to this 
vulnerable population – so that families 
can have the much-needed peace of 
mind as we ride out this difficult period 
together,” added Ben.

The Free COVID-19 Hospital Income 
Cover is available until 31 December 
2021, or when the total claims limit 
reaches RM 1 million, whichever 
comes first and is subject to terms and 
conditions. Interested applicants can 
register by 30 September 2021 through 
an AIA Life Planner and get further 
details at www.aia.com.my.

AIA has been at the forefront of 
providing end-to-end COVID-19 
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protected from the early stages of 
pregnancy (13 gestational weeks) all 
the way to birth.

The A-Plus ParentCare Xtra rider on 
the other hand, features AIA’s unique 
Vitality Joy Wallet, which rewards the 
child with various benefits when the 
parent joins AIA Vitality and chooses 
to stay healthy through the health 
programme for their child. The Vitality 
Joy Wallet benefit encourages parents 
to prioritise their health and set a 
good example for their children while 
reaping rewards such as dental and 
optical check-ups for their child.

AIA Malaysia also offers a similar 
shariah-compliant plan, A-Life Ikhtiar 
child solution which is suitable for 
parents who prefer to participate 
in a Family Takaful scheme. The 
plan comes with two corresponding 
riders that provide identical shariah-
compliant features and benefits.

"It made perfect sense for us to 
embark on the 'Anakku Sihat, 
Negaraku Hebat' campaign amid 
all the uncertainty and concern over 
the health and safety of our children. 
We wanted to introduce a new child 
solution that would give parents 
peace of mind knowing that their 
children will have access to quality 
healthcare and protection during their 
most critical years of childhood. It is 
our hope that these plans which come 
with the benefits of AIA's Total Health 
Solution ecosystem will empower 
parents to plan for a brighter future 
and a healthier, longer, better life with 
their young ones.” concluded Ben.

For more information on AIA 
Malaysia’s ‘Anakku Sihat, Negaraku 
Hebat’ campaign, new child plans and 
latest offers, visit www.aia.com.my/
anakkuhebat 
__________________________________

1 Source: Over 82,000 children have 

tested positive for Covid-19 in Malaysia, 

says Health Minister

2 Source: Dr Noor Hisham: New figures 

show more pregnant women in Malaysia 

catching Covid-19

ALLIANZ GENERAL JOINS 
NEXEA CORPORATE 
ACCELERATOR PROGRAMME 
2021

Source: Allianz, 9 July 2021 

Allianz General Insurance Company 
(Malaysia) Berhad (Allianz General) 
is set to feature in NEXEA Corporate 
Accelerator Programme 2021 for 
the second year running, renewing 
its interest in discovering potential 
partnerships.

The programme, co-organised 
by Malaysian Global Innovation 
and Creativity Centre (MaGIC), 
Malaysian Business Angel Network 
(MBAN), Malaysia Digital Economy 
Corporation(MDEC), Cyberview Sdn 
Bhd and AWS Activate, and supported 
by Cradle, will feature corporate 
partners Allianz General and Spritzer 
amongst others.

Allianz General Chief Executive 
Officer Sean Wang revealed that the 
Company was keen to partner NEXEA 
again as the Corporate Accelerator 
Programme offers access to some 
of the best up and coming start-ups 
currently in the market.

Following the programme last year, 
Allianz General had access to the 
top 20 startups, coming away from 
the programme with three corporate 

matching with two partnerships.

Allianz General’s affiliation with 
start-ups has seen it partner various 
organisations since 2017. Some of its 
stalwart partnerships include Pand.
ai, who helped create Aida, Malaysia’s 
first customer-facing AI insurance 
chatbot, as well as distribution 
partners such as SPEEDHOME (home 
rental platform), SOCAR (car-sharing 
network), PolicyStreet (insurtech 
start-up), and RinggitPlus (online 
comparison site).

“Allianz General currently has over 
50 active digital partnerships across 
various sectors but we are always 
on the lookout for partners that offer 
fresh, bold ideas that can change or 
elevate the way we do business and 
transform how our customers can 
benefit from products and services,” 
said Sean.

“Our experience with NEXEA has 
been great and electing to join this 
year’s programme was the easiest 
decision. Our goal this year is to 
identify potential partnerships that 
offer distribution opportunities that are 
mutually beneficial and start-ups that 
have sustainable business models and 
the capabilities to expand into newer 
markets,” added Sean. 

Open to all Malaysian-based 
technology start-ups, the five-
month long Corporate Accelerator 
Programme is designed to allow 
participating  
start-ups to gain business traction, 
improve on strategy and the other 
business fundamentals with guidance 
from mentors and experts.

In addition, the participating start-ups  
will also benefit from a six-month 
Entrepreneurs Programme for start-
ups to learn and grow with their peers 
and mentors.

The NEXEA Corporate Accelerator 
2021 applications are open until 
31 July 2021. To apply or find out 
more about the programme, visit 
corporateaccelerator.org/.

Sean Wang 
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state, where they worry so much about 
the unexpected that they lose out on 
enjoying the very joys of motherhood.

“With PreciousCover and BabyCover, 
we put a lot of effort into understanding 
their challenges and tailored products 
that were very specific to their needs.   
It was crucial for the company to do this 
as  pregnant women who contracted 
COVID-19 were found to have an 
increased risk of severe pregnancy 
complications such as preeclampsia,” 
he said. 

In addition, rates of stillbirth and 
maternal deaths rose by around a third 
during the COVID-19 pandemic, with 
pregnancy outcomes getting worse 
overall for both babies and mothers 
worldwide.

Unlike the standard prenatal insurance 
plans, a very unique feature of 
PreciousCover and BabyCover is 
that the plans also cover singleton 
pregnancies from assisted reproduction 
techniques including IntraUterine 
Insemination, IntraCervical Insemination, 
and In vitro fertilisation.

On top of that, among the distinctive 
benefits for newborns under the 
PreciousCover plan are compassionate 
care benefits if warded into Intensive 
Care Unit, High-Dependency Unit, and 
Neonatal Intensive Care Unit, as well as 

Phototherapy Treatment Benefit without 
the need for hospitalisation.

 “The coverage doesn’t end there. 
Another aspect which makes the 
pregnancy more challenging is that 
some of these expectant mothers not 
only have to deal with these physical 
drawbacks but the mental anguish and 
stress that comes with all their worries,” 
Gross said.

“As such, PreciousCover was 
developed to include psychotherapy 
treatment benefit for mothers for 
conditions such as Major Depressive 
Disorder and Generalised Anxiety 
Disorders. PreciousCover is divided 
into Plan 15,000 and Plan 30,000. 
The benefits range from a RM250 to 
RM500 per day for hospitalisation 
benefit and RM15,000 to RM30,000 for 
death due to childbirth or pregnancy 
complications,” Allianz Life Chief 
Product Officer, Ooi Haw Yun said.

“As for the child, the death benefit is 
up to RM5,000. PreciousCover also 
provides coverage against 19 congenital 
conditions for children up to age five. 
This benefit pays up to RM20,000 when 
the child is diagnosed with one of the 
conditions,” he added.

Under the PreciousCover and 
BabyCover plans, Allianz Life is 
also providing a careline support for 

ALLIANZ LIFE’S 
PRECIOUSCOVER AND 
BABYCOVER PROVIDE A 
BLANKET OF COMFORT FOR 
MOTHERS AND THEIR LITTLE 
ONES

Source: Allianz, 16 July 2021 

Pregnancy and the journey an 
expectant mother experiences as she 
looks forward to bringing a bundle of joy 
into the family is a super exciting feeling.  

However, with the COVID-19 pandemic, 
that journey is also fraught with 
bittersweet experiences and added 
anxieties that make pregnancy during 
these trying moments, far more 
challenging than it should be. 

Allianz Life Insurance Malaysia Berhad 
(Allianz Life) recently launched its 
PreciousCover and BabyCover plans 
which provide expectant mothers 
and their newborns with a full blanket 
of cover through a host of pre and 
post-natal coverages and also ensures 
protection for the child.

PreciousCover provides comprehensive 
coverage to mothers during and post-
pregnancy while BabyCover protects 
against essential child critical illnesses 
and child development disorders.

Allianz Life Chief Executive Officer, 
Joseph Gross said the company is in 
the very business of protection and as 
such, there was no better time to rile 
up efforts to come up with products 
that could ensure that an expectant 
mother’s most joyful moment is 
covered. 

“The plans not only offer outstanding 
coverage but come with unique 
elements to take care of the mother 
and child end-to-end and to ensure 
a pregnancy with the least amount of 
worries.

 “Expecting a child is an exciting 
journey, with the parents-to-be looking 
forward to plan and prepare many 
things for the child, from prenatal 
insurance plans to preparing for the 
future.  However, COVID-19 puts 
expectant mothers in a more fragile 
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mothers in the form of medical advice 
on maternal and children’s health with 
medical professionals from Sunway 
Medical Centre.

In conjunction with the launch of these 
products, Allianz Life is organising 
the “PreciousCover & BabyCover” 
Facebook Contest, which will be 
running for three weeks from 12pm on 
17 July until 12pm on 6 August 2021.

The first, second and third prize 
winners will bag a Shopee Voucher 
worth RM500, RM200 and RM100 
respectively while there will be a 
consolation prize of a M50 Shopee 
Voucher each for 10 winners.  

For every successful participation, 
Allianz Malaysia will donate RM10 to 
Women of Will, a Non-Governmental 
Organisation to support the cause of the 
Community Sewing Centre.* 

Allianz Life is also collaborating with 
Motherhood to present Parentcraft 
Webinars starting from 17 July, to be 
held on alternate Saturdays in July  
and August.

To register for the Parentcraft Webinars, 
please visit www.motherhood.com.my/
events. Parentcraft registrants will stand 
a chance to win one of the three lucky 
draw prizes; a Chicco Stroller, Maxi-
Cosi Car Seat, and Lacte Breastpump.

In addition, the first 1,000 policyholders 
who sign up for PreciousCover and/
or BabyCover will receive an exclusive 
Allianz Baby Box.*

For more details on the products and 
their benefits, visit https://www.allianz.
com.my/preciouscover-babycover.

*Terms and conditions apply.

ROAD SAFETY: 9 TIPS TO  
LIVE BY ALL-YEAR ROUND

Source: Allianz, 23 July 2021 

While having lesser vehicles on 
the road due to the current travel 
restrictions has lowered accidents 
cases, it has however not deterred  
road users from speeding.

According to the Royal Malaysia Police 
(PDRM), 418,237 road accidents 
were reported in 2020 despite the 
Movement Control Orders (MCO) and 
fewer vehicles on the road last year.

“Sometimes, seeing close to empty 
highways and intersections can bring 
about an urge to speed or break a 
traffic rule. One might think breaking 
the rule just this once won’t do any 
harm, but it can land you in big trouble. 
The probability of accidents is always 
present given your exposure to risks 
and hazards by simply being on the 
road,” said Damian Williams, Head of 
Claims of Allianz General Insurance 
Company (Malaysia) Berhad.

“In fact, despite the various MCOs 
last year, our accident and roadside 
assistance service – the Allianz 
Road Rangers – served over 67,000 
customers nationwide. So really, 
fewer cars on the road do not mean 
no accidents, and we must constantly 
remind ourselves to stay safe and 
vigilant while on the road,” added 
Damian.

Here are nine simple road safety tips to 
live by all year round.

1. Safety first!... lock your doors and 
always buckle up (this goes for 
motorcyclists too!) And, keep your 
belongings safe and secure and 
make sure you have enough petrol 
in the tank.

2. Defensive driving is REAL but also 
stay on the offensive. Assume 
that anything that can go wrong 
might go wrong! Assume that 
other drivers might not give you 
the right of way. Assume that 
someone might run a red light, 
follow you too closely, have faulty 
brake lights.

3. Be courteous on the road. Give 
way to other road users, everyone 
from motorcyclists to cyclists, 
runners, and pedestrians.

4. Absolute “no” to distractions… 
this includes using your mobile 
phone, fiddling with your vehicle’s 
navigation system or the digital 
console, or changing radio 
stations.

5. Do not tailgate. Always try to leave 
a gap of one car between yourself 
and the vehicle in front of you. In 
case of an emergency, this will 
give you enough time to brake to 
a stop if necessary. Increase the 
distance between yourself and the 
vehicle in front of you when facing 
bad weather, such as heavy rain 
or low visibility conditions.

6. Keep to the speed limit. Do not 
feel pressured to speed up when 
faced with impatient drivers. It 
is your responsibility to drive 
at a speed that matches the 
surrounding conditions.

7. Identify your blind spots. Every 
vehicle has blind spots. These 
usually involve any area that is 
blocked by the front and back 
pillars of the vehicle. Know your 
vehicle’s blind spots and always 
be extra cautious: always look into 
your rear-view mirror and outside 
mirrors when changing lanes or 
reversing out of a parking lot.

8. Think, look, signal, look again. 
When moving off from a stationary 
position, making turns, changing 
lanes, stopping, overtaking, or 
making any other movement, 
always carry out the following 
routine – think, look, signal, and 
look again.

9. Say no to driving in “convoys” 
with a friend… because tailing 
a friend’s car may cause you to 
speed, run a red light, or change 

Damian Williams
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lanes too quickly. If you are 
headed to the same location, 
just chose to use your navigation 
system instead. That way, you 
would both reach your destination, 
but without the stress and danger!

Here are also some additional things to 
consider:

• Do not overload your vehicle, 
either in terms of passengers  
or things.

• Before driving, plan your route. 
Allocate sufficient time to get to 
your destination, do not rush.

• Do not leave your ignition key in 
the car or leave it running, but idle 
for long periods.

• Do not leave your children in cars 
alone, and always check the back 
seat before you enter or leave your 
car.

• Park your car in a designated 
spot properly to not cause any 
obstruction or endangers other 
road users.

Besides that, it is also important 
to have the right insurance and 
the insurance partner! If you’re a 
Motor Comprehensive (Private Car) 
policyholder with Allianz, call the Allianz 
Road Rangers at 1-800-22-5542 for 
any accident or roadside assistance.

To learn more about the new Allianz 
Road Rangers service, visit allianz.
com.my/road-rangers.

*Terms and conditions apply.

ALLIANZ GENERAL OFFERS 
FREE ROADSIDE ASSISTANCE 
FOR MOTORCYCLES 250CC 
AND BELOW

Source: Allianz, 6 August 2021 

Allianz General Insurance Company 
(Malaysia) Berhad (Allianz General) is 
offering its motorcycle comprehensive 
(below 250cc) policyholders free 
roadside assistance.

The roadsides assistance service, 
provided by its Allianz Road Rangers, 
includes emergency towing assistance 
(free for up to 50km, round-trip), fuel 
delivery, battery, and flat tyre service.

So, any Allianz Motorcycle Plus 
(Comprehensive) or Allianz Motorcycle 
(Comprehensive) (below 250cc) 
customer can call the Allianz Road 
Rangers 24-hour helpline at 1800-
22-5542, to have a technician or tow 
truck dispatched to their location for 
assistance, repair work, or to deliver 
towing services.

Allianz General Insurance Company 
(Malaysia) Berhad (Allianz General) 

Chief Executive Officer, Sean Wang, 
revealed how motorcycles were a vastly 
underserved market in Malaysia. Riders 
have long waited for better on-the-road 
service, something the insurer was 
eager to take on.

"Allianz General is always trying to push 
the envelope and provide services that 
matter to our customers. We started 
the Allianz Road Rangers service for 
our motor comprehensive (private 
car) customers in 2017, and it feels 
great that we can now do the same 
for our motorcycle comprehensive 
policyholders below 250cc," said Sean.

"Motorcycle riders are vastly 
underserved in Malaysia with little after-
sales services, such as an accident or 
roadside assistance.  
So, if you are a motorcyclist in Malaysia, 
the best hope one has if they suffer a 
flat tyre or a breakdown in the middle 
of nowhere is that that a friend, a fellow 
rider or a good Samaritan will show up 
to assist them," added Sean.

"Some operators opt-out of this type 
of service simply because it is not as 
lucrative as towing a car, but that is 
not how Allianz General is choosing 
to go about it. Our goal is to change 
that by offering riders assistance and 
the promise that, with Allianz Road 
Rangers, help will always arrive when 
you need it."
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“Plus, with the increase of occupational 
classes and coverage, Allianz Business 
Shield ticks more boxes and is able to 
offer SMEs more targetted insurance 
solutions in the form of Profit Shield 
and Allianz Hospital Income.”

Profit Shield provides protection of up 
to RM2 million for any loss in profit for 
the loss or damage of more than 15 
percent of the total sum insured due 
to insured perils, or should the insured 
is deprived of the use of its insured 
business premises for more than 72 
hours after the loss or damage due to 
insured perils. Moreover, Profit benefit 
also covers expenses incurred for a 
one-time disinfection service for the 
insured business premise and testing 
kits for the employees.

Meanwhile, for added protection, 
Allianz Hospital Income provides SME 
employees with a medical plan that 
provides a daily allowance of between 
RM100 and RM500, for up to 60 days 
upon hospitalisation due to accidents, 
illnesses, or diseases.

Furthermore, in regards to COVID-19, 
SMEs can secure their business with 
Inconvenience Relief Benefit, which 
pays up to RM2,000 per day for a 
maximum of 14 days.

To purchase Allianz Business Shield, 
contact any Allianz General agent 
through our agent locater via  
allianz.com.my/allianz-locator.

Besides that, Allianz Motorcycle Plus 
now offers improved protection with 
an Accident Cover of RM10,000 (for 
death or permanent disablement) 
and Hospital Income of up to 
RM6,000 (RM100, for up to 60 Days) 
for Comprehensive and Third Party 
policies at no extra charge.

Allianz Motorcycle Plus 
(Comprehensive) also includes 
coverage for losses or damages to 
your motorcycle due to accident, fire, 
and theft as well as third party death 
and bodily injuries; and third party 
property losses or damages, as well as 
the All Special Perils Full Sum-Insured 
Protection (covering flood, landslides 
or any natural disasters). Whereas 
Allianz Motorcycle Plus (Third Party 
Only) offers third party death and 
bodily injuries; and third party property 
losses or damages.

“If you own a motorcycle and you 
are looking for worry-free protection, 
then Allianz Motorcycle Plus 
(Comprehensive) is it – with special 
perils cover, heightened Accident 
Cover and Hospital Income, and 
the addition of the Road Ranger 
roadside accident service. It offers 
Malaysian riders the most well-rounded 
motorcycle plan in terms of protection 
and value-added service in the 
market,” said Sean.

Allianz Motorcycle Plus may be 
purchased via Allianz General 
intermediaries, over the counter at POS 
Malaysia branches nationwide, or visit 
allianz.com.my/motorcycle-plus.

To learn more about the new Allianz 
Road Rangers service, visit  
allianz.com.my/road-rangers.

*Terms and conditions apply.

ALLIANZ GENERAL LAUNCHES 
ALLIANZ BUSINESS SHIELD

Source: Allianz, 13 August 2021 

Allianz General Insurance Company 
(Malaysia) Berhad (Allianz General) 
recently launched Allianz Business 
Shield, aimed at helping small and 
medium-sized enterprises (SMEs) 
minimise their business risks in times 
of crisis.

A revamp of the Company’s Smart 
Retail Shield, launched last year, Allianz 
Business Shield offers flexible and 
comprehensive insurance solutions 
for 63 occupation classes. SMEs can 
now select their preferred coverage 
based on their business needs and 
customise their sum insured. Using 
fire insurance as a base coverage, 
SMEs have the option to add on any 
of the 17 coverages available, from 
Inconvenience Relief Benefit with 
COVID-19 coverage, Group Personal 
Accident to Burglary, Machinery 
Breakdown, Goods in Transit, and 
more based on their business needs.

“We have seen the repercussions of 
the pandemic and how it has affected 
SMEs in the country first hand. We 
want SMEs out there to know that 
we have their backs, and regardless 
if you have an accident or are faced 
with COVID-19, we will be there to 
help them mitigate these risks and 
overcome challenges,” said Horst 
Habbig, Chief Sales Officer of  
Allianz General.

“Allianz Business Shield allows SMEs 
to tailor their protection portfolio, 
selecting the types of coverages that 
resonate with their business needs 
and the sum insured. That way, 
SMEs are in full control of the type of 
coverage and the sum insured they are 
comfortable with, and Allianz General 
will take care of the rest,” added 
Habbig.

Horst Habbig
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for the first half of 2021. Surviving 
the pandemic is at the forefront of 
everyone’s thoughts. So while the 
Group continues to deliver resilient 
results, we remain conscious of 
the fluidity of the current business 
environment and will continue to 
employ short-term strategies to move 
in tandem with uncertainties and 
challenges that may come our way.”

ALLIANZ GENERAL CHARTS IMPROVED 
RESULTS IN GWP, UNDERWRITING 
RESULT, AND PROFIT
Allianz Malaysia’s general insurance 
subsidiary; Allianz General Insurance 
Company (Malaysia) Berhad’s (Allianz 
General) GWP registered in RM1.19 
billion in the first half of 2021, an 
increase of 4.7 percent from RM1.14 
billion in 2020. Underwriting Result 
rose 21.9 percent to RM119.8 million 
in the first half of this year from 
RM98.3million in the first half of last 
year while Profit Before Tax improved 
by 7.1 percent to RM207.6 million 
in the first six months of 2021 from 
RM193.9 million in the previous year. 
Total Assets improved by 3.0 percent 
to RM7.10 billion as at June 2021 from 
RM6.89 billion in the previous year. 
Allianz General’s Combined Ratio 
stood at 88.9 percent in the first half 
of 2021 as compared to 90.1 percent 
in the same corresponding period in 
2020. According to the ISM Insurance 
Services Malaysia Berhad (ISM) market 
performance, Allianz General is ranked 
first among the general insurance 
industry, capturing a 13.0 percent 
market share in the first half of 2021. 

“Manoeuvring a stop-start business 
environment posed its challenges, and 
we knew that the second quarter of 
the year would be a better barometer 
to gauge Allianz General’s ability 
in adapting to the fluidity of the 
business environment. Nevertheless, 
the Company banked in a strong 
performance on the back of higher 
premiums from our motor business 
while the higher profit before tax was 
mainly driven by improvement in 
underwriting profitability. Just as what 
we have done in the prior months, 
Allianz General will continue to focus 
on products and value-added services 
that will serve the needs of customers 
during these difficult times,” said 

To learn more about Allianz Business 
Shield, visit allianz.com.my/allianz-
business-shield.

ALLIANZ GENERAL READIES 
CLAIMS SUPPORT IN KEDAH, 
PENANG AND PERAK

Source: Allianz, 24 August 2021 

Allianz General Insurance Company 
(Malaysia) Berhad (Allianz General) has 
mobilised its claims team to assist in 
fast flood claims settlement in Kedah, 
Penang, and Perak.

The northern states are on high alert 
following the weather warning issued 
by the Malaysian Meteorological 
Department, with heavy rain expected 
over the next few days.

With the Allianz General 4x4s and a 
team of claims adjusters on standby, 
customers will only need to call  
1-800-22-5542 to lodge a claims 
request. Allianz General will then assign 
an adjuster to assist the customer with 
its claim as soon as possible.

“Our flood claims initiative has always 
been about putting the customers 
first. We know how difficult it is to deal 
with floods. So, the best help we can 
provide to our customers is to offer 
them ample support and payout claims 
fast so that they can get back on their 
feet quickly,” said Damian Williams, 
Head of Claims at Allianz General.

For individual policyholders (such 
as Smart Home Cover), the Allianz 
General provides a full claim settlement 
or an interim payment within five days 
after the site visit from the adjuster.

Customers with fire insurance 
(commercial lines) can expect an 
interim payment within five days after 
the visit from the adjuster, with a full 
claim settlement paid out between 21 
and 28 days after the visit from the 
adjuster.

However, if for any reason the 
Company is unable to settle the claim 
before day 28, then a second interim 
payment will be made.

For further inquiries, customers can 
kindly contact Allianz General via 
customer.service@allianz.com.my or at 

1-300-22-5542, from Monday to Friday 
between 8.00am to 8.00pm.

ALLIANZ MALAYSIA DELIVERS 
RESILIENT RM2.78 BILLION IN 
GWP IN FIRST HALF OF 2021

Source: Allianz, 25 August 2021 

Allianz Malaysia Berhad (Allianz 
Malaysia) Group announced its results 
for the first half of 2021. The Group 
recorded a total of RM2.78 billion in 
Gross Written Premiums (GWP) in 
the first six months of 2021, an 8.6 
percent increase as compared to 
RM2.56 billion it achieved in the same 
corresponding period in 2020. The 
Group’s Total Assets grew by  
8.7 percent to RM22.29 billion  
as at June 2021 as compared to 
RM20.51 billion amassed last year. 
Profit Before Tax eased by 19.6 
percent to RM273.7 million in the  
first half of this year, as compared  
to RM340.5 million that was achieved 
in the same corresponding period  
last year.

Allianz Malaysia Chief Executive 
Officer, Zakri Khir, said: “While the 
continued restrictions and alarming 
resurgence of COVID-19 cases 
continue to occupy the thoughts 
and lives of Malaysians, it is vital that 
insurers continue to play our role in 
providing thoughtful protection that  
our customers desire and deserve.

Despite the challenging market 
conditions, Allianz Malaysia has 
managed to deliver resilient results 

 Zakri Khir
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Sean Wang, Chief Executive Officer of 
Allianz General.

ALLIANZ LIFE STAYS RESILIENT TO 
DELIVER RM1.42 BILLION IN GWP
The life insurance subsidiary of the 
Group; Allianz Life Insurance Malaysia 
Berhad (Allianz Life) continues to charts 
positive growth, recording a 11.6 
percent increase in GWP to RM1.59 
billion in the first half of 2021 from 
RM1.42 billion in 2020.  
Its Annualised New Premiums (ANP) 
rose by 51.5 percent to a total of 
RM323.3 million in the first half of 
2021 from RM213.4 million in 2020 
while Profit Before Tax dipped by 50.5 
percent to RM76.7 million in the first 
six months of this year as compared 
to RM155.1 million achieved in 2020. 
Total Assets improved by 11.6 percent 
to RM14.76 billion as at June 2021 as 
compared to RM13.22 billion in 2020. 
Based on Life Insurance Association of 
Malaysia (LIAM) statistics for January 
to June 2021, Allianz Life holds the 
fifth position among the life insurance 
industry and captured a 9.0 percent 
market share.

Allianz Life Chief Executive Officer, 
Joseph Gross, said: “There were 
positives to take away from Allianz 
Life’s performance in the first half of 
2021. Allianz Life was able to grow 
our GWP by 11.6 percent despite the 
competitive and tough environment 
and our agency and bancassurance 
channels performing outstandingly 
to drive our ANP beyond the RM300 
million mark in the second quarter of 
the year. At the same time, the dip in 
Profit Before Tax is attributed to having 
a higher claims provision in place 
and the higher fair value losses on 
investment arising from a higher interest 
rate which we also experienced in the 
first quarter of this year. Looking ahead, 
Allianz Life will continue to prioritise 
our customers and stay the course on 
driving simplicity and humainising our 
products and services as we heighten 
our push for improved customer claims 
experience.”

CONTINUING TO PROVIDE CUSTOMERS 
DESIRED AND DESERVED PROTECTION
Apart from continuing the Allianz We 
Care Community programme, which 
provides complimentary COVID-19  
and vaccination support and health and 

lifestyle benefits, the Group has also 
launched Allianz Business Shield for 
SMEs in the second quarter of 2021.

The Entrepreneur Development and 
Cooperatives Minister (MEDAC) survey 
recently revealed how over 90 percent 
of entrepreneurs have no insurance 
while over 70 percent did not have 
employment benefits.

Revamping its earlier SME product, 
Allianz Business Shield now offers 
businesses more flexibility and 
heightened protection for up to 
63 occupation classes and the 
option to add on 17 coverage from 
Inconvenience Relief Benefit with 
COVID-19 coverage to Group Personal 
Accident, Burglary to Machinery 
Breakdown as well as Goods in Transit, 
and more.

“We revamped Smart Retail Shield, 
which was launched in May 2020 with 
Allianz Business Shield, simply because 
we wanted to offer SMEs enhanced 
protection and much more flexibility. So 
now, not only do they have the option 
to select their preferred coverage but 
also have the ease of customising their 
sum insured as well as the option to 
only add-on coverages that would really 
serve their business needs,” said Sean.

ALLIANZ MALAYSIA 
RECOGNISED FOR CG 
DISCLOSURE EXCELLENCE  
BY MSWG

Source: Allianz, 3 September 2021 

Allianz Malaysia Berhad (Allianz 
Malaysia) was awarded the Excellence 
Award for Corporate Governance (CG) 
Disclosure and Industry Excellence 
Award for financial services at the 
recent Minority Shareholders Watch 
Group (MSWG) MSWG-ASEAN CG 
Award 2020.

A total of 851 Malaysian public-
listed companies (PLCs), excluding 
companies listed on the LEAP 
Market as well as PN17 and GN3 
companies were evaluated based on 
the ASEAN CG Scorecard that applies 
two levels of scoring to capture the 
implementation of the substance of 

good corporate governance. The 
assessment for 2020 was based on 
publicly available and accessible 
information in annual reports, CG 
reports, and sustainability reports 
issued for the financial year ended 
between 30 April 2019 and 31 March 
2020.

Allianz Malaysia ranked sixth amongst 
the top 100 companies for CG 
disclosure and third under the  
financial services sector.

“We are highly appreciative to be 
recognised by the MSWG – these 
awards are the cherry on top for the 
efforts put in 2020. Nevertheless, as 
a company, it is equally important 
to continue to evolve and adapt to 
CG demands. The real work remains 
in staying committed to upholding 
the highest standards of integrity, 
accountability, and transparency in CG 
reporting that goes hand in hand with 
delivering profitable and sustainable 
growth for any organisation,” said Zakri 
Khir, the Chief Executive Officer of 
Allianz Malaysia.

The categories of awards are 
Excellence Award for CG Disclosure; 
Excellence Award for CG Disclosure 
– Market Cap Below RM1 billion; 
Industry Excellence Award; Merit 
Award for Most Improved CG 
Disclosure; and Merit Award for Newly 
Listed Company with 52 trophies 
awarded to 38 PLCs.

To learn more about MSWG-ASEAN 
Corporate Governance Award 2020, 
visit mswg.org.my/asean-cg-2020.
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ALLIANZ GENERAL GOES 
THE EXTRA MILE FOR THE 
“LITTLE GUYS”; TALKS FREE 
ROADSIDE ASSISTANCE FOR 
MOTORCYCLES

Source: Allianz, 9 September 2021 

Motorcycle riders may at times feel like 
an afterthought. After all, everything 
from infrastructure and poorly 
maintained motorcycle lanes to a lack 
of roadside assistance appears to 
agree with that notion.

Well, not anymore. Last month, 
Allianz General Insurance Company 
(Malaysia) Berhad (Allianz General) 
introduced free roadside assistance 
for motorcycle comprehensive (below 
250cc) policyholders via the Allianz 
Road Rangers, the Company’s free-of-
charge accident assistance.

Allianz General Chief Executive 
Officer Sean Wang revealed that 
the Company’s introduction of the 
roadside assistance service for 
motorcycles means that riders have 
everything to gain with heightened 
value-added service.

The service, provided to Allianz 
Motorcycle Plus (Comprehensive) and 
Allianz Motorcycle (Comprehensive) 
(below 250cc) policyholders 
nationwide, includes emergency 
towing assistance (free for up to 50km, 
round-trip), fuel delivery, battery, and 
flat tyre service.

“We have all seen motorcycle riders 
left stranded or worse, involved in 
an accident, and every single time, it 
is fellow riders that are at the scene 
offering assistance. Now, with our 
roadside assistance services, our 
riders know that come rain or shine, 
we will be just a phone call away,” said 
Sean at the Crash, Boom, Bang! Part 
II #RogerAllianz Media Roundtable - 
The “Little Guys” and The Big Picture 
Behind Roadside Assistance for 
Motorcyclists.

“As an insurer, we should be there for 
our customers. It is as simple as that. 
While many operators have shunned 
away from such a service simply 
for not being financially lucrative, 
sometimes, there is no harm in giving 
a little more. This is our way of saying 
thank you to our customers and letting 

them know that we are here for them in 
times of need,” added Sean.

Allianz General introduced its Allianz 
Road Rangers service for motor 
comprehensive policyholders in the 
Klang Valley 2017, a first within the 
general insurance industry, before 
taking the service nationwide in 2018.

Taking a leaf out of the existing 
Allianz Road Rangers service, Allianz 
General Head of Claims, Damian 
Williams said the Company outlined 
scenarios in which a rider can benefit 
from the roadside assistance prior to 
developing its customer journey for 
motorcycle riders.

The service features the following 
touchpoints:

• 24-hour helpline assistance

In the event of an accident, 
Allianz Motorcycle Plus 
(Comprehensive) and Allianz 
Motorcycle (Comprehensive) 
customers can call 1-800-22-
5542 to have a technician or tow 
truck dispatched to their location 
for assistance, repair work, or to 
provide towing services.

• Allianz Road Rangers Tow 
trucks

The Allianz Road Ranger will 
provide riders emergency towing 
assistance (free for up to 50km, 
round-trip), fuel delivery, battery, 
and flat tyre service.

• E-hailing vouchers

Customers will also receive 
e-hailing vouchers that they can 
use to get home from the accident 
site and back to their home (where 
the service is available).

According to Damian, it was crucial 
that the service was able to nullify a 
rider’s pain points and offer flexibility 
in terms of towing options.

“Our goal was simple - provide quick 
solutions to common issues like fixing 
a flat tyre or delivering petrol that 
would allow riders to continue their 
journey and should the need arise, 
provide them with towing assistance 
to get them to a workshop or their 
preferred location and get them home 
safely,” said Damian.

“Everything that we do at Allianz 
General, at the end of the day, is 
about our customers, and this service 
is solely about taking care of the rider. 
So we took extra care in ensuring 
that our touchpoints offer thoughtful 
assistance,” added Damian.

“Plus, having an established towing 
assistance service in the Allianz Road 
Rangers meant we already have 190 
tow trucks at our disposal and we 
could hit the ground running.”

MIROS: Rider attitude and cultural 
change the best way to curb 
motorcycle accidents On top of  
being grossly underserved, 
motorcyclists also suffer the most 
accidents and fatalities in Malaysia. 
According to the Royal Malaysia 
Police (PDRM) statistics for 2020, 
while road accidents dropped by 
26 percent last year, largely due to 
COVID-19 movement restrictions, 
the country still saw 418,237 road 
accidents and 4,634 fatalities, with 
most accidents involving motorcyclists 
with 3,118 deaths.

Guest panellist for the media 
roundtable, Malaysian Institute of 
Road Safety Research (MIROS) 
Director of Road User Behavioural 
Change Research Centre Azhar 
Hamzah, revealed that on average, 
motorcycle accidents stood at around 
20 percent, but motorcyclists and 
pillion passengers were most affected 
in terms of injuries, with more than 60 
percent deaths each year. Azhar also 
quoted a recent PDRM statistic which 
indicated that the highest percentage 
of motorcycle deaths at 36 percent, 
involved riders aged 16-25 years old.

Azhar also shared how riders can 
minimise the probability of getting 
into an accident using basic practical 
guides.

SAFE RIDE TIPS FOR MOTORCYCLES
• Be fit to ride. Refrain from riding 

when you are tired, and if you are 
unwell, opt for other modes of 
transportation.

• Observe the appropriate speed 
limit and traffic rule. Stop at red 
lights.

• Be aware of possible hazards at 
junctions or curves.
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Care@Home, a service to its customers 
who are COVID-19 patients, to seek 
medical attention from home.

With the one-stop medical care 
solutions provider, Allianz Life aims 
to arrange Allianz Care@Home for 
COVID-19 patients (who are classified 
under Category 3 and above) while 
they wait for hospitalisation. 

Allianz Life Chief Executive Officer 
Joseph Gross said the launch of 
Allianz Care@Home is the company’s 
response to help provide much needed 
support to customers amidst the 
unprecedented COVID-19 pandemic.

“COVID-19 has a profound impact on 
our healthcare system and hospitals 
across the country are challenged with 
a shortage of hospital beds to cater 
for COVID-19 patients amidst the 
surge of daily positive cases. As such, 
some COVID-19 patients are asked to 
monitor their condition at home and 
this can be very daunting on a person 
who is already feeling very ill, going 
through mental anguish and  
very distressed.

“What we can do as a company 
which provides protection is to bring 
professional medical care to our 
customers’ homes to give them some 
reassurance, peace of mind, while 
waiting to secure a bed in hospitals. 
This is crucial as COVID-19 continues 
to test hospital preparedness in 
handling an influx of critically ill 
patients. With the Allianz Care@Home  
service, a medical team will be 
despatched to our customers’ home 
to provide the preliminary medical 
attention and necessary support, and 
assist to facilitate the admission to 
the designated medical centres for 
further treatment,” he said, adding that 
it is really about being there for the 
customer when they need it the most.

In early September, Health Ministry 
Director General Tan Sri Dr Noor 
Hisham Abdullah said some states 
have exceeded the capacity of 
COVID-19 wards including Penang 
at 117% capacity, Perlis (102%) and 
Johor (101%).

States that are close to reaching 
the capacity for COVID-19 beds are 
Kelantan (95%), Kedah (94%) and 

• Use a daytime running lamp 
(DRL) in the daytime and a 
reflective vest during the night.

• Avoid blind spots the best you 
can.

• Use the special or designated 
motorcycle lanes whenever 
possible. Keeping apart from 
other road users have proven to 
work in lowering the probability  
of accidents.

• Keep to your service schedule. A 
well-maintained motorcycle is key 
to keeping the rider safe.

• Ride carefully when on highways 
and trust in your riding skills.

“While users (80.6 percent), the 
environment (13.2 percent), and 
vehicle (6.2 percent) are the three main 
factors involved in accidents. The 
changing of behavioural habits and 
heighten awareness of safety is the 
quickest way to get rides to be safer 
on the roads. Simple, doable changes 
such as speed control, adhering to 
traffic rules like stopping at red lights, 
and just overall riding etiquette can 
make a huge difference,” said Azhar.

“Motorcycles provide very little 
physical protection. So, for injury 
prevention, personal protective 
equipment (PPE) like wearing a 
proper-fitting, SIRIM-approved helmet 
can safeguard the head on impact 
while, riding jackets and closed-toe 
footwear can help reduce injury risks 
such as abrasion. These are readily 
available items that riders should 
consider incorporating into their ride to 
keep themselves safer,” added Azhar.

To learn more about the new Allianz 
General’s motorcycle roadside 
assistance service, visit allianz.com.
my/road-rangers.

*Terms and conditions apply.

ALLIANZ LIFE PROVIDES 
HOME-BASED MEDICAL 
SERVICES FOR CUSTOMERS

Source: Allianz, 8 October 2021 

Allianz Life Insurance Malaysia Berhad 
(Allianz Life) is working with Speedoc 
to introduce the first of its kind, Allianz 

Sabah (92%). Meanwhile, Selangor’s 
bed capacity was at 66% and Kuala 
Lumpur at 58%.

Speedoc’s COVID-19 home visit 
service was initially available in the 
Greater Klang Valley only. Due to high 
demand, Speedoc has expanded 
its services to accommodate the 
needs of patients residing outside 
of its current coverage area. The 
company’s services are now available 
in Penang, Negeri Sembilan, Melaka, 
and Johor Bahru from 15 September 
2021 onwards. The company is also 
studying the possibility of extending 
this service to other states. 

“With teams of doctors and nurses 
already treating patients at home, 
Allianz Care@Home programme 
recreates a hospital environment in 
the comfort of the patient's home,” 
Speedoc Chief Executive Officer,  
Dr. Shravan Verma said.

“The pandemic has accelerated the 
need and demand for tech-enabled 

Joseph Gross

Dr. Shravan Verma
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medical solutions to bring medical care 
to where the patient is not exposed to 
unnecessary risk during a crisis. The 
same way food is being delivered to 
the homes of consumers, Speedoc is 
doing the same with healthcare,” he 
added.

Other than providing home doctor and 
nursing visits, Speedoc’s service also 
includes a 24/7 call centre, referral 
letter or summary note to medical 
service centre, assist with hospital 
admissions according to the COVID-19 
Assessment Centre’s (CAC) guidelines, 
and ground ambulance arrangement 
subject to availability and upon 
request.

“The services offered by Speedoc are 
value-added services on a cashless 
basis for all customers who are 
covered under Allianz Life’s individual 
Hospital & Surgical (H&S) plans* and 
whose policies are in-force. This is in 
addition to our recent announcement 
that hospitalisation for COVID-19 
patients in the Category 3, 4 or 5 are 
covered under their H&S plans,” Gross 
said.

For more information on Allianz  
Care@Home, please speak to our 
Allianz Life agents or Speedoc at 
+6011 4166 1178.

*Terms and conditions apply.

ALLIANZ MALAYSIA 
CONTRIBUTES RM1.6M 
FOR COVID-19 RELIEF 
INITIATIVES TO UNDERSERVED 
COMMUNITIES, FRONTLINERS

Source: Allianz, 1 November 2021 

Allianz Malaysia Berhad (Allianz 
Malaysia) contributed a total of RM1.6 
million for COVID-19 relief initiatives 
to help underserved communities and 
frontliners in the first nine months of 
2021.

The funds – part of which was raised 
through an internal donation drive 
involving Allianz Malaysia’s employees 
and agents ¬– were utilised by the 
group’s corporate social responsibility 
(CSR) arm, Allianz4Good, to purchase 
essential items such as groceries and 
basic necessities for underserved 
communities, as well as meal packs, 

medical equipment and personal 
protective equipment (PPE) for medical 
frontliners.

Head of Allianz4Good, Ng Siew Gek 
said the group continues to provide 
support for these community groups 
as they are the hardest hit and remain 
vulnerable to the social and economic 
effects brought about by the COVID-19 
pandemic.  

“Allianz Malaysia realises that its 
corporate responsibility efforts are 
even more crucial now, when there 
is heightened risk of poverty and 
long-term repercussions to these 
underserved groups and their families.

“As an insurance company, we are 
in the business of protection. We 
meet people daily and listen to their 
concerns, especially on their physical 
and financial health. We know a lot 
of people are struggling due to job 
losses and business failures, and we 
are aware that it has been especially 
crushing to the less fortunate and 
underserved communities,” she said, 
adding that Allianz4Good is thankful 
to have colleagues who have banded 
together to extend aid to those in 
need.

Allianz4Good’s recent contributions 
have reached affected communities in 
the Klang Valley as well as Semporna 
and Telipok in Sabah.

The contributions for more than 665 
beneficiaries in Klang Valley were 

channelled through Save Environment 
Save Ourselves, while Allianz4Good 
reached out to 200 families in 
Semporna through Borneo Komrad 
and 60 vulnerable families in Telipok 
via Zer0 Hunger.

Allianz4Good has also been supporting 
medical frontliners from the start of 
the pandemic in 2020. Recently, the 
CSR arm utilised RM18,750 from the 
funds raised internally from employees 
and agents to provide meal packs to 
frontliners in Hospital Selayang, while 
the remaining RM48,200 was used 
to purchase PPEs for frontliners in 
hospitals.

In 2020, the first year of living with the 
impacts of COVID-19, Allianz Malaysia 
contributed over RM3.16 million via 
Allianz4Good to support the supply 
of PPEs, medical equipment, and 

Boxes of Kindness, distributed to 665 beneficiaries in the Klang Valley, contained essential items such as food 
and diapers

Ng Siew Gek 
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items to increase ward capacities for 
frontline workers. 

The group also supported various 
underserved communities that were 
financially constrained due to the 
numerous movement control orders 
and overall economic slowdown. 

Allianz4Good promotes social 
inclusion through its initiatives 
targeting underserved communities 
such as Persons with Disabilities, 
the Orang Asli community, other 
vulnerable communities and those in 
the B40 income group.

Allianz4Good will continue to play a 
role to support these communities and 
frontliners for the rest of the year.

ALLIANZ MALAYSIA JOINS 
KONVOI #RASUAH BUSTERS; 
CONTINUES FIGHT AGAINST 
CORRUPTION

Source: Allianz, 10 December 2021 

Allianz Malaysia Berhad (Allianz 
Malaysia) is joining the Konvoi 
#Rasuah Busters as the Rasuah 
Busters movement goes on a 
nationwide campaign to empower 
local communities to reject corrupt 
practices

Rasuah Busters, led by Karangkraf 
Media Group chairman Datuk 
Hussamuddin Yaacub, has steadily 
gained momentum since its launch 
on 29 January 2021. Since then, its 
coalition members have grown from 
25 to 400 members, with Allianz 
Malaysia being the only insurer to join 
the movement.

Konvoi #Rasuah Busters will be 
making pit stops at various locations 
in Selangor (9-12 December); Negeri 
Sembilan (23-24 December); Melaka 
(25-26 December); Johor (6-8 
January); Perak (20-23 January); 
Kedah (3-6 February); Perlis (17-18 
February); Penang (19-20 February); 
Pahang (3-4 March); Terengganu (5-6 
March); and Kelantan (30-31 March).

Allianz Malaysia Chief Executive 
Officer Zakri Khir said that the latest 
collaboration with Rasuah Busters 
is an exciting new chapter as it 
looks to keep the Company's own 

#RasuahBusters. Kami anti rasuah 
pledge, launched in April 2021, going. 

"Principles of transparency, integrity, 
and accountability are not borne 
overnight. For Allianz Malaysia, phase 
one of our Rasuah Buster movement 
was about getting our employees 
and customers on board with the 
movement. Since then, we have 
branded our Allianz Road Ranger 
tow trucks with the Rasuah Busters 
logo, incorporated the pledge in 
our awareness materials, and we 
continue to give out car stickers 
with the #RasuahBusters. Kami anti 
rasuah pledge to our motor insurance 
customers,” said Zakri. 

“Konvoi #Rasuah Busters is really 
about going into phase two for us, 
and we are looking forward to going 
out there on the campaign trail 
encouraging Malaysians to reject all 
forms of graft and to empower them 
to demand greater accountability from 
those in positions of power. So, we 
are very excited to be part of this,” 
added Zakri.

To learn more about Rasuah Busters, 
visit rasuahbusters.com or the 
Group’s social pages on Facebook, 
Instagram, and Twitter and use the 
hashtag #RasuahBusters to track  
the Group’s anti-graft activities. 

 To lodge misconduct, corrupt 
practices, or complaints, contact  
019-668 0920. To start your own 
Rasuah Buster movement, register at 
https://bit.ly/3ctmxSy. To volunteer 

with Rasuah Busters, contact  
019-382 3635 (via WhatsApp). 

AXA LAUNCHES FIT+ APP TO 
EMPOWER A HEALTHIER LIFE

Source: AXA, 5 July 2021  

As a trusted insurer committed to 
empower better and healthier lives, 
AXA Affin General Insurance Berhad 
(AXA) has launched Fit+ app the 
first-of-its-kind health and wellness 
mobile app among general insurers in 
Malaysia.

The launch of Fit+ app embodies 
the core purpose of AXA, which is to 
play an active role in protecting what 
matters to customers. AXA hopes to 
go beyond insurance by providing 
meaningful services that could not only 
help customers to stay healthier in a 
convenient and accessible manner, but 
also improve their lifestyle behaviours.

Soo Wai Har, Chief Commercial Lines 
Officer of AXA, said the pandemic has 
dramatically accelerated the demand 
to drive improvement in affordability, 
quality, and seamless access to 
healthcare through innovative 
technology – more so with Malaysia 
having the highest percentage of digital 
consumer population in South East 
Asia.

“Realising the increasing protection 
needs amidst the ongoing medical 
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inflation and pandemic, we rapidly 
address the factors that influence 
our customers’ needs and deliver 
innovative solutions that could 
contribute towards protecting their 
well-being. By introducing Fit+ and 
providing convenient access to 
health-related services and insights 
at a time when it’s most needed, we 
believe we can help customers to take 
control of their own health and receive 
the protection they need anytime, 
anywhere.”

Offered exclusively to SmartCare 
Optimum and SmartCare Optimum 
Plus policyholders, Fit+ is specially 
designed to help customers better 
understand and manage their own 
health with unique, personalised 
functions such as Personal Health 
Records Tracking, Personalised 
Health Engagement, Personal 
Medicine Tracker and more. Easy 
and convenient to use, Fit+ allows 
customers to search for hospitals or 
doctors nearby and enjoy a variety of 
wellness contents written by health 
professionals.

To encourage customers to stay 
healthy and provide greater value 
throughout their health journey, AXA 
has implemented a reward system in 
the app - the healthier they are, the 
more ‘reward points’ they will earn to 
redeem vouchers and goodies within 
the app.

As part of the launch campaign, AXA is 
also providing RM50 worth of reward 

points for new sign-ups of eligible 
plans (SmartCare Optimum and 
SmartCare Optimum Plus) from 1st 
July 2021 till 30th September 2021, on 
first-come-first-served basis.

Fit+ is now available for download on 
App Store and Play Store. For more 
information, please visit www.axa.com.
my/fit+andyou.

AXA AWARDED FOR ITS 
OUTSTANDING EMPLOYEE 
EXPERIENCE 

Source: AXA, 19 July 2021  

The COVID-19 pandemic has posed 
enormous challenges for organisations 
to continuously connect, engage and 
support their employees virtually. 
With the rise in remote working, 
organisations are driven to reimagine 
human resource practices and 
inculcate a resilient, people-centric 
workplace culture.

AXA Affin General Insurance Berhad 
(AXA) has defined new opportunities 
and built a future-ready workplace that 
not only encourages smarter ways of 
working, but also promotes a dynamic 
culture that reinvents the overall 
employee experience.

With its holistic culture, strategy 
and best practices, AXA has been 
recognised with multiple prestigious 
awards and accreditations: 

Employee Experience Awards 2021:

• Gold for Best Remote 
Management Strategy

• Silver for Best Women Leadership 
Programme

• Gold for "Most Inspiring Leader” - 
Emmanuel Nivet, Chief Executive 
Officer of AXA Affin General 
Insurance and Country Manager of 
AXA Malaysia

Talentbank’s Best Employer Brand 
Accreditation:

• “3 Stars Best Employer Brand” 
Accreditation with a total 87.86% 
Employee Experience Rating from 
employees

The methodology behind the Best 
Employer Brand Accreditation is 
highly rigorous. Employees are 
invited to share their feedback and 
rating via a set of engagement survey 
designed around the 7 Hallmarks 
of an Engaging Workplace, namely 
Relationship, Communication, Culture, 
Recognition, Growth, Accountability 
and Welfare.

Emmanuel Nivet, Chief Executive 
Officer of AXA said, “We are 
truly grateful to receive this 
accreditation in what has been 
an extremely challenging year for 
most organisations. The digital 
transformation journey that we 
have embarked on a few years 
back has made it possible for us to 
accelerate simplification, efficiency 
and engagement, including in the 
realm of HR. This goes to show our 
commitment and role as an agile 
employer, and how we always strive 
to stay one step ahead of what our 
People need.”

Emmanuel further added that AXA’s 
main priority during the pandemic 
period has been to safeguard its 
People's health and safety, improve 
their well-being and instil an agile 
culture built on trust, support 
and empowerment. This marks a 
significant step in AXA’s overall 
ambition to become one of the most 
inspiring companies to work for.
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AXA believes that a culture that 
values employees’ needs can nurture 
greater satisfaction, motivation and 
engagement at work. To reinvent 
its employee experience with 
technology, AXA has adopted a data 
driven approach to get a sense of 
employees’ overall mood and view 
on fundamental topics. In addition to 
conducting the pulse survey on an 
ongoing basis, AMARA has recently 
been introduced as the new AI virtual 
assistant for CEO to connect with 
employees and proactively seek their 
insights and sentiments.

As part of its effort to build a global 
workplace where everyone can grow, 
thrive and make progress together, 
AXA continues to advance the growth 
mindset and development of its 
employees. AXA Academy is formed 
in partnership with industry experts to 
offer digital upskilling and leadership 
courses, as well as equip employees 
with relevant skill sets in tech and data 
space.

Recognising that the long-drawn 
pandemic may cause wearing impact 
on its employees, AXA has invested in 

employee wellness and collaborated 
with Naluri to introduce the all-new 
#HowAreYou website under its Digital 
Employee Assistance Programme. 
The website allows employees to 
access to various health and wellness 
resources, conduct mental and 
physical self-assessment and get 
immediate assistance from clinical 
psychology through remote therapy 
session. With this initiative, AXA hopes 
to foster a culture of openness about 
mental well-being and provide relevant 
support to employees in need.

AXA NAMED INTERNATIONAL 
GENERAL INSURER OF THE 
YEAR - MALAYSIA FOR THE 
6TH CONSECUTIVE YEAR 

Source: AXA, 23 August 2021  

AXA Affin General Insurance Berhad 
(AXA) won International General 
Insurer of the Year - Malaysia and 
New Insurance Product of the 
Year - Malaysia awards for the 6th 
consecutive year at the Asian Banking 
and Finance (ABF) Insurance Asia 
Awards 2021.

AXA is the first and only insurer 
in Malaysia to have attained this 
consecutive achievement at the ABF 
Insurance Asia Awards, organised 
by the Asian Banking and Finance 
Magazine a leading publication within 
Asia’s dynamic financial services 
industry. 

During the virtual award presentation 
and interview session with Tim 
Charlton, Editor-in-Chief of Insurance 
Asia Awards, Aisah Bevi Abdul 
Rahman, Chief Governance Officer of 
AXA, stated that this recognition is a 
testament of AXA’s market leadership 
and commitment in driving genuine 
progress in times of uncertainty.

“We are truly humbled to receive 
both the prestigious awards for the 
6th consecutive year. This is a strong 
validation of our performance as a 
trusted insurer and our commitment to 
customers. Our sincere gratitude goes 
to all our valued customers, partners, 
agents and employees—this would 
not have been possible without their 
confidence and trust,” Aisah said.

In response to the shifting landscape 
of customers’ buying behaviours, 
AXA has accelerated its digital 
transformation journey to improve 
speed to market and drive efficiency 
through data analytics, LEAN 
methodology and robotics. AXA has 
also catered to the growing demand for 
online solutions during the pandemic 
by investing in strategic partnerships 
and expanding its digital footprint. This 
enables customers to get protected 
easily anytime, anywhere via their 
preferred channels.

On the product innovation aspect, AXA 
has pioneered product solutions that 
not only deliver greater value, but also 
protect what matters to customers. 
Awarded the New Insurance Product 
of the Year – Malaysia, AXA SmartDrive 
Safe is specially designed to address 
customers’ distress on the road and 
improve road safety in the country. 
It is an innovative, first-of-its-kind 
telematics motor insurance in Malaysia 
that comes with a Microtag device to 
provide immediate assistance with the 
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touch of a button. To motivate drivers 
to improve their driving behaviour, 
AXA has leveraged on telematics 
technology to implement a reward 
system for safe drivers. Should drivers 
engage in any dangerous act such as 
using phone while driving or speeding, 
they will receive real-time ‘beep’ alerts 
via the Microtag. For more information, 
visit axa.com.my/safe.

AXA PARTNERS WITH 
FINOLOGY TO OFFER AN 
END-TO-END DIGITAL MOTOR 
INSURANCE SOLUTION 

Source: AXA, 6 September 2021  

The COVID-19 outbreak has impacted 
customers behaviour, product and 
services operations, as well as ways 
of working, which has forced many 
businesses to speed up their digital 
agendas. This change has also been 
felt across the insurance industry.

According to the ISM Statistical 
Bulletin 2020¹, motor insurance has 
remained the largest class of business 
in the general insurance industry 
contributing 51.6% gross written 
premium (GWP) in 2020 (2019: 51%), 
with the online insurance distribution 
increasing by 34.5% compared to 
previous year.

This has demonstrated a rapid shift 
in buying behaviours and needs. As 
more vehicle owners opt to purchase 
or renew their motor insurance 
online, they are expecting products 
and services to be simple, instant, 
personalised and affordable.

Responding to the new norm, AXA 
Affin General Insurance Berhad (AXA) 
and Finology Sdn Bhd (Finology), 
a Malaysian Fintech company that 
specialises in enabling seamless 
lending and insurance for consumers 
and businesses, had entered into a 
strategic partnership to step up its 
game by going digital to increase 
speed in product delivery, improve its 
customers’ experience, as well as to 
reach new customer segments.

This strategic partnership will see 
Finology as a digital distribution driver 
for AXA by leveraging its technological 
capabilities to create and deliver 
simple yet specialised insurance 
products through highly efficient digital 
platforms.

Emmanuel Nivet, Chief Executive 
Officer of AXA said that this partnership 
will further expand AXA’s distribution 
footprint in the digital space and 
enable customers to get protected 
easily through their preferred channels 
anytime and anywhere.

“At AXA, we believe that digitalization 
is the way forward to support and 
deliver greater value to customers; 
that is why we continuously look for 
strategic partners to expand our digital 
distribution channels and enhance 
accessibility to our products and 
services. We are truly excited to partner 
with Finology to align on our customer-
centric values and collectively 
deliver fast, simple and secure online 
insurance solution via innovative digital 
technology,” Emmanuel added. 

Through Finology’s sub-brand website, 
Loanstreet.com.my, customers can  
receive an instant quotation for AXA’s  
car/motorcycle insurance and 
purchase/renew in less than five 
minutes.

“We have been focusing on seamless 
access to financial products to 
allow convenience and efficiency to 
consumers. When we first pioneered 
motorcycle insurance and road 
tax renewals digitally in 2019, the 
awareness was low. However, due 
to the changes brought about by 

Covid-19, we have seen a sustained 5x 
spike in transactions. Our partnership 
with AXA will further provide our 
customers with more options from 
one of the top insurers in Malaysia,” 
shared Robin Ang, Executive Director 
of Finology.

With Malaysia having the highest 
percentage of digital consumer 
population in South East Asia, this 
initiative will expand AXA’s distribution 
channels and address the unmet needs 
of digital customers.

For more information on AXA’s Car/
Motorcycle Insurance, please visit: 
www.axa.com.my.

CHUBB ANNOUNCES NEW 
LEADERSHIP APPOINTMENT 
FOR ITS BUSINESS IN 
MALAYSIA 

Source: Chubb, 27 September 2021  

Chubb announced today the 
appointment of Hng Keng Yoong 
as the Chief Operating Officer for 
Malaysia. In her new role, Ms. Hng’s 
will be responsible for driving the 
operational strategy across the 
business as well as spearheading 
the development and execution 
of strategic initiatives across the 
distribution channels and product lines. 

Ms. Hng is a seasoned professional 
in the insurance industry, having had 
experience in both life and general 
insurance. Her 20-year career spans 
across Asia and the UK. She was 
the Head of Strategic Planning for 
Chubb Asia Pacific, a regional role 
she held since 2019 after working in 
various capacities within the Regional 
Accident & Health and Finance teams 
in Singapore. Ms. Hng moved back 
to Malaysia as the Chief Operations 
Manager in January 2021.

On the appointment of Ms. Hng, 
Country President of Chubb in 
Malaysia, Steve Crouch said: “I am 
delighted to have Keng Yoong step 
up to the role of our Chief Operating 
Officer. She is a high-calibre, 
innovative and results-oriented 
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executive. I have every confidence 
that her extensive experience, 
combined with her strong leadership 
and execution skills will ensure we 
continue to achieve our growth 
ambitions for Chubb as a leading 
general insurer in Malaysia.”

• Harnessing the power of data: 
adopting artificial intelligence 
technology, cloud and big data 
are the top three-year priorities  
for businesses today.

• Supporting a transformed 
workforce: businesses are 
prioritising the development of 
new technology capabilities and 
skills among employees amidst 
increasing competition to hire  
and retain workers with the 
relevant skills.

• Thriving in the global 
market: 41% are prioritising 
offering products or services 
internationally.

“In order to stay afloat in the new 
normal, SMEs have had no choice 
but to pivot their businesses digitally, 
and innovate with agility,” said 
Steve Crouch, Country President of 
Chubb Insurance Malaysia Berhad. 
“Although Malaysia is not one of the 
nine markets surveyed, the business 
priorities and trends derived from the 
survey are still very much applicable 
to the local market. For instance, 
increasing cloud adoption has been 
an integral part of the Malaysia Digital 
Economy blueprint[1], and with more 
business leaders realising the critical 
importance of a digital and cloud-
first strategy today, it is projected 
that 80% of firms will be expanding 
their digitalisation efforts by the end 
of 2021[2]. While SMEs continue to 
survive and thrive with greater cloud 
adoption and government incentives 
to digitise, this also exposes them 
to increased cyber security threats 
and additional liability challenges. 
Chubb has extensive knowledge of 
these exposures which SMEs face 
as they transform digitally and is 
well-positioned to partner Malaysian 
businesses as they navigate the 
uncertain future,” he added.

To learn more about the report and 
how small and mid-sized businesses 
can assess their new digital business 
risk exposures and insurance needs, 
visit chubb.com/digitalbusiness/my. 
________________________________

[1] https://www.theedgemarkets.

com/article/cloud-adoption-pivotal-

malaysias-digital-leadership-goals

[2] https://www.zdnet.com/article/

the-state-of-digital-transformation-in-

malaysia/

CHUBB CHARITABLE 
FOUNDATION DONATES TO 
THE LOST FOOD PROJECT 
AND MENTAL ILLNESS 
AWARENESS & SUPPORT 
ASSOCIATION IN MALAYSIA

Source: Chubb, 7 December 2021  

The Chubb Charitable Foundation 
today announced grants to support 
The Lost Food Project (TLFP) and 
the Mental Illness Awareness & 
Support Association (MIASA). The 
US$10,000 and US$5,000 grants 
(approximately RM42,000 and 
RM21,000), respectively, are part of 
the Foundation’s continuous effort 
to assist Malaysians during these 
unprecedented times.

With this second grant from the 
Foundation, TLFP will continue to 
provide critical food aid to People’s 
Housing Project (PPR) residents and 
charities around the country based 
on an assessment of areas with the 
most critical needs. To date, TLFP 
has managed to deliver over 380,000 
kilograms of essential food supplies 
to individuals and communities at 
high risk of food insecurity.

MIASA, a mental advocacy and peer 
support group, strives to reduce 
stigma and end the discrimination 
and inequality faced daily by 
people who struggle from mental 
illness, which for many, has been 
exasperated during the pandemic.  
The Foundation’s grant will be used 
for their upcoming campaign, which 
includes a video and a song that 
aims to create conversations and 
awareness on challenging topics 
surrounding mental health.

"Chubb has been a significant 
partner for TLFP in our fight against 
hunger, and in the promotion of a 

Hng Keng Yoong

CHUBB REPORT REVEALS 
THE RISK AND UNCERTAINTY 
FACED BY SMALL AND MID-
SIZED BUSINESSES AS THEY 
INCREASINGLY CONDUCT 
BUSINESS DIGITALLY

Source: Chubb, 5 October 2021  

 Chubb has released a new report, 
"Digital Business Accelerated," which 
explores how small and mid-sized 
businesses are managing their digital 
transformation – a transition that has 
accelerated in the wake of COVID-19.

Chubb partnered with Accenture 
to survey small and mid-sized 
businesses in nine markets around 
the world and the results revealed four 
mega-trends that impact businesses 
pursuing digital transformation. 
Specific digital business priorities 
and associated risks among the four 
trends include:

• Navigating digital-first 
communications: approximately 
half of the respondents are 
focusing on seamless on-
demand delivery of products and 
prioritising tailored products and 
services that meet the needs of 
multiple generations.
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sustainable future. Thousands of 
meals have been provided to the 
underprivileged since the beginning 
of this collaboration, especially to 
the urban poor communities. We 
cannot thank Chubb enough for 
furthering this cause and allowing us 
to distribute another 118,000 meals 
approximately, through this donation 
and providing food security to those 
who have been severely impacted by 
the pandemic," said TLFP General 
Manager, Mohd Syazwan.

“One of the silver linings of this 
pandemic has been the normalisation 
of the discussions surrounding 
mental health and mental health 
disorders. We have witnessed how 
many have felt encouraged and 
brave enough to reach out for help 
that they very much require and 
need.  We are indeed humbled and 
grateful with the support shown by 
the Chubb Charitable Foundation, 
which is timely and reflects the true 
commitment of the private sector in 
coming together and empowering the 
community to ensure that no person 
is left behind” said MIASA President, 
Puan Anita Binti Abu Bakar.

Chubb Insurance Malaysia Berhad’s 
Country President Steve Crouch said: 
"We are not out of the woods yet with 
the challenges posed by the evolving 
pandemic and we are delighted to 
be able to lend a helping hand to the 

important ewservices organizations 
like TLFP and MIASA are providing  
to our communities.”

For more information on The 
Lost Food Project, Mental Illness 
Awareness & Support Association, 
and Chubb’s efforts towards 
corporate responsibility, visit: 
www.thelostfoodproject.org,  
miasa.org.my and www.chubb.com/
my-en, respectively.

GIBRALTAR BSN LAUNCHES  
LIMITED-EDITION 
ENDOWMENT PLAN, 
GOGUARANTEE PLUS 

Source: Gibraltar, 14 September 2021  

Gibraltar BSN Life Berhad (“Gibraltar 
BSN”), one of Malaysia’s fast growing 
life insurance companies, has launched 
GoGuarantee Plus, a limited-edition 
endowment plan to help Malaysians 
safeguard their retirement. 

GoGuarantee Plus is a life insurance 
plan combined with guaranteed returns 
at 3% of sum assured every five years 
and a lump sum payment of up to 
120% of total premium paid. 

The enrolment process is also hassle-
free as customers can easily protect 
themselves for up to RM300,000 with 
no medical underwriting or health 
questions. 

Lee Kok Wah, Chief Executive Officer 
of Gibraltar BSN Life Berhad said, 
“Good health and financial freedom is 
key to retirement security. In today’s 
challenging times and the fact  
that Malaysia will become an aging 
society by 2030, we felt compelled to 
help our customers safeguard their 
golden years by offering a competitive 
product to grow their retirement funds 
and at the same time, equip them with 
solid life protection.” 

A unique feature of GoGuarantee 
Plus is the accompanying Golden 
Age Disability (GAD) which allows 
the customer to extend the coverage 
period and Terminal Illnesses benefits 
of up to RM300,000.  Kok Wah added, 
“Living longer means that Malaysians 
will have to contend with higher medical 
costs and these additional benefits 
will certainly alleviate our customers’ 
financial burden as they grow older.” 

Customers can prepare for their 
retirement without burdening their 
current commitments by opting for 
flexible premium payment of five years, 
ten years, or the full payment term.

GoGuarantee Plus is available until the 
end of the year. The plan is distributed 
via Gibraltar BSN’s nationwide  
agency channel and further 
complements the life insurer’s range  
of simple, relevant, and affordable  
financial solutions which includes life 
and health protection through  
traditional and investment-linked plans. 
For more information, please visit  
www.gibraltarbsn.com.

GIBRALTAR BSN UNVEILS 
ENHANCED BILINGUAL 
CHATBOT, GINA

Source: Gibraltar, 7 December 2021  

Gibraltar BSN Life Berhad (“Gibraltar 
BSN”) has unveiled its enhanced 
Chatbot, GINA (Gibraltar INtelligent 
Assistant) to provide round-the-clock 
customer service through WhatsApp, 
Facebook Messenger, and website. 

The intelligent Chatbot can also 
converse in English and Bahasa 

Gibraltar BSN’s senior management at the virtual launch of GoGuarantee Plus, from left Chief Sales Officer, 
Gibraltar BSN Life Berhad; Daniel Toh, Chief Executive Officer, Gibraltar BSN Life Berhad; Lee Kok Wah, and  
Chief Marketing Officer, Gibraltar BSN Life Berhad; Susan Ong.
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Malaysia, making it the first of its kind 
in the local life insurance industry. 

First introduced in 2019, GINA has 
been upgraded with a state-of-the-art 
Natural Language Processing (NLP) 
engine, boasting more than 80% 
effective accuracy in interactions. 
Apart from resolving customer queries 
regarding their policies, GINA can also 
explain the different types of products 
that Gibraltar BSN offers and even 
suggest relevant protection products. 

The smart Chatbot also comes with 
machine learning capabilities, enabling 
it to learn and improve  
from every interaction. 

Lee Kok Wah, Gibraltar BSN’s Chief 
Executive Officer, said that GINA 2.0 
marks the life insurer’s first move 
towards cognitive intelligent customer 
service. 

“According to research, 50% of 
customers now expect businesses to 
be available 24-7 , with 69%  of them 
preferring interacting with Chatbots to 
receive instant responses. GINA fits 
perfectly in our strategy to enhance our 
customers’ experience by engaging 
with them on their preferred platforms 
and at their own time.”

GINA can handle multiple customer 
queries at a time and upon request, 
the Chatbot can connect customers 
to Gibraltar BSN’s Customer Care 
representatives during working hours. 

Kok Wah added, “Customer 
experience is critical to our success. 
Apart from reducing turnaround time 
on customer service, we will be able 
to optimise GINA to provide better 
customised support and leverage the 
valuable customer insights in real time, 
leading to better customer retention.”

Since the launch of Malaysia’s first 
e-Policy delivery through WhatsApp 
in 2019, Gibraltar BSN continues 
to innovate to enhance its services 
to its customers. Among the recent 
digital initiatives introduced this year 
includes the launch of Live Chat 
and i2u, an e-Commerce insurance 
platform offering protection plans 
from as low as RM7.90 per month. 
________________________________ 

[1] Source: 3 stats that show chatbots 

are here to stay, Venturebeat (https://

venturebeat.com/2016/08/26/3-stats-

that-show-chatbots-are-here-to-stay/)

 [2] Source: The Future Of Chatbots In 

Insurance, Cognizant, 2019 (https://

www.cognizant.com/us/en/archives/

whitepapers/documents/the-future-of-

chatbots-in-insurance-codex4122.pdf

HONG LEONG ASSURANCE 
UNVEILS HLA PRO-VAX 
CAMPAIGN

Source: HLA, 22 June 2021 

As Malaysia grapples with new waves 
of COVID-19 cases, Hong Leong 
Assurance (HLA) as the leading 
domestic insurer is committed now 
more than ever to initiate social 
programmes that positively impact 
the health and wellbeing of our 
community as a whole, so that every 
individual stands the best chance to 
fulfil their personal responsibilities and 
family legacy.

With the vaccination drive picking 
up momentum nationwide to 
achieve national herd immunity, HLA 
understands the need for coverage for 
complications that may arise due to 
vaccination. Keeping that in mind, the 
HLA Pro-Vax Campaign is designed 

to offer all Malaysians and Permanent 
Residents (PR) Complimentary 
COVID-19 Post-Vaccination Coverage 
to safeguard them against potential 
side effects that may arise from 
vaccination.

HLA Pro-Vax Campaign provides Daily 
Hospitalization Benefit of RM 100 per 
day up to 7 days when admitted to 
government or private hospital due to 
complication after vaccination within 
30 days. In addition, a Compassionate 
Benefit of RM 5,000 per life is also 
given in the event of death related to 
post vaccination complication within 
30 days. These benefits are given to 
the public at No Extra Cost!

Applicants may register via HLA  
Pro-Vax Campaign from now until  
31 August 2021. All applicants must be 
Malaysians and PR aged 18 years old 
and above residing in Malaysia at the 
time of registration. The coverage will be 
effective immediately upon registration 
until 30 September 2021, or when the 
programme limit of RM 300,000 is 
exhausted, whichever earlier.

With this campaign, HLA believes 
more people will come forward to 
sign up for vaccination, knowing 
that they are adequately protected 
should complications arise. Hence as 
responsible citizens, let’s take this as 
a great opportunity to play our part 
in ensuring the nation reaches herd 
immunity, as every healthy individual 
count towards the eventual recovery  
of our nation.

For more information, kindly contact any 
of our friendly servicing agents, call us at 
03-7650 1288, or visit any HLA branches 
nationwide. Alternatively, you may also 
visit www.hla.com.my.

* Subject to terms and conditions
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INDIVIDUAL MEDICAL 
POLICYHOLDERS CAN NOW 
RECEIVE COVID-19 TREATMENT 
AT PRIVATE HOSPITALS AT NO 
EXTRA COST

Source: HLA, 18 August 2021 

With more private hospitals in the 
country providing COVID-19 treatment 
to fellow Malaysians, Hong Leong 
Assurance (HLA) recognises the need to 
empower our customers with sufficient 
medical coverage, so that they can seek 
COVID-19 treatment at private hospitals.

Hence, we have stepped up swiftly to 
offer Hospitalisation Reimbursement 
Benefit to all our policyholders with 
individual medical plans, when they 
get admitted at private hospitals for 
COVID-19 treatments in Categories* 
3, 4 and 5. This is our way of assisting 
our customers to manage their medical 
cost and enabling them to receive the 
best in treatment they truly deserve, 
particularly during this trying time.

This coverage is given at no extra 
cost as part of HLA’s Complimentary 
Special Benefit Programme for 
COVID-19. Policyholders are entitled 
to claim hospitalisation reimbursement 
up to their annual limit and lifetime 
limit, subject to the existing terms & 
condition of their medical plan.

This programme also offers 
policyholders coverage for  
Post-Vaccination Complication with 
Daily Hospitalisation Benefit of  
RM 200 per day up to 7 days, for any 
complications that may arise after 
they are vaccinated.

As Malaysia’s leading local life 
insurer, HLA is constantly strategizing 
efforts to ensure that the health 
and wellbeing of our customers are 
adequately protected during this 
period of uncertainty. Rest assured, 
we will continue to expand and 
strengthen our coverage to make a 
real impact in their quest to fight the 
pandemic in this current economic 
situation.

Categories of COVID-19 Treatment 
as defined by MKN:

• Category 3: Symptomatic, 
Pneumonia

• Category 4: Symptomatic, 
Pneumonia, Requiring 
Supplemental Oxygen

• Category 5: Critically-ill with 
Multi-Organ Involvement

For more information, kindly call 
any of our friendly servicing agents, 
contact us at 03-7650 1288, or 
visit any HLA branches nationwide. 
Alternatively, you can also log on to 
www.hla.com.my.

HONG LEONG ASSURANCE 
EMERGES GRAND WINNER OF 
THREE PRESTIGIOUS AWARDS 
FOR 2021

Source: HLA, 1 September 2021 

Hong Leong Assurance (HLA) made 
a grand entry into the new financial 
year by winning an exceptional three 
international awards for 2021. It 
was indeed momentous when HLA 
clinched the coveted Domestic Life 
Insurer of the Year – Malaysia award 
from Asian Banking and Finance 
Insurance Asia Awards 2021 for a 
remarkable sixth time. With this win, 
HLA proudly sets an undisputed 
precedence of becoming the first and 
only local life insurer in Malaysia to 
garner the award for six successive 
times since 2016.

Our string of accolades continued 
when HLA was crowned Best Life 
Insurance Company – Malaysia for 
the fourth time, and Best Health 
Insurance Company – Malaysia for 
the first time by International Finance 
Awards 2021. These honours are 
a testament to HLA’s unwavering 
commitment in empowering our 
customers with innovative insurance 
solutions, comprehensive coverage, 
and excellent customer experience 
through our multi-channel distribution.

“We are pleasantly surprised with the 
triple victory and absolutely honoured 
to have bagged these three reputable 
international awards, particularly 
our inaugural Best Health Insurance 

Company – Malaysia,” said Loh Guat 
Lan, Group Managing Director and 
Chief Executive Officer of HLA.

“Winning the awards is a great boost 
to HLA’s spirit and is a recognition 
that we are heading in the right 
direction in upholding our position 
as the top domestic life insurer in 
Malaysia. It is even more meaningful 
as it reflects our tireless dedication in 
safeguarding customers despite the 
challenging business environment in 
the past one year due to the hovering 
pandemic. As we step into a new 
phase of hope and recovery, we 
promise to continue our commitment 
of delivering excellence in insurance 
solutions and advisory for our 
customers to uplift their financial 
wellness. This achievement is a united 
effort of our customers, agency force, 
bank partners and staff, and I would 
like to thank all of them for their 
loyal patronage. We couldn’t have 
accomplished this without them, and I 
dedicate this award to each and every 
one who made this happen for HLA!” 
she added.

These awards adds to the numerous 
accolades HLA has received over 
the years, namely the Domestic Life 
Insurer of the Year – Malaysia by Asian 
Banking and Finance Insurance Asia 
in 2016-2020; the Best Life Insurance 
Company – Malaysia by International 
Finance Insurance Awards 2017-
2019 and the World Finance Global 
Insurance Awards 2017 respectively; 
and The Most Valuable Brand Award 
by The Brand Laureate Best Brands 
Awards 2016-2017.

For more information, kindly log on to 
www.hla.com.my.

HONG LEONG ASSURANCE 
INDIVIDUAL MEDICAL 
POLICYHOLDERS CAN NOW 
CLAIM REIMBURSEMENT 
ANYTIME

Source: HLA, 6 September 2021 

As a way of advocating its unwavering 
commitment in offering policyholders 
only the best in life insurance 
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protection, Hong Leong Assurance 
(HLA) has lifted the RM1 million cap 
of its COVID-19 Complimentary 
Special Benefit Programme 2.0, so 
that customers with individual medical 
plans can claim for hospitalisation 
reimbursement anytime they are 
admitted to private hospital for severe 
COVID-19 treatment within the 
campaign period.

With the pandemic still hovering over 
us, the welfare of customers has 
never been more important to HLA. 
Hence, we have opened up more 
avenues for customers to receive 
the best medical care at HLA’s panel 
of private hospitals for COVID-19 
treatments in Categories* 3, 4 and 
5. With this campaign, policyholders 
can claim eligible Hospitalisation 
Reimbursement for private hospital 
admissions up to their medical 
plan limit, as long as their hospital 
admission date is within the campaign 
period. This is our way of assisting our 
customers to manage their medical 
cost and enabling them to receive 
the best care they truly deserve, 
particularly during this trying time.

This benefit is given to our valued 
customers at no extra cost as part of 
our COVID-19 Complimentary Special 
Benefit Programme 2.0 from now until 
the withdrawal of the programme. 
Policyholders are advised to look 
out for the 15-day notice that will be 
announced on our corporate portal 
prior to the withdrawal. They may also  
contact their servicing agents or our 
customer service hotline for more 
information on campaign withdrawal.

In addition, this programme also 
offers policyholders coverage for 
Post-Vaccination Complication with 
Daily Hospitalisation Benefit of RM 
200 per day up to 7 days, for any 
complications that may arise after 
they are vaccinated.

As Malaysia’s leading local life 
insurer, HLA is constantly strategizing 
efforts to ensure that the health 
and wellbeing of our customers are 
adequately protected during this 
period of uncertainty. Rest assured, 

disability arising from the covered 
Major Critical Illness and;

• Extended Cancer Cover to 
support treatment of the 
recurrence of cancer.

This enhanced Critical Illness plan 
provides Multi-Stage Critical Illness 
& Admission Events Benefit, Cancer 
Treatment Booster Benefit, Disability 
Care Benefit and Special Benefit.

Under the Multi-Stage Critical Illness 
Benefit, customers are covered 
from early to advanced stages 
critical illness. In addition, they 
are also covered in the event of 
any illnesses or accidental events 
that require hospitalisation under 
Admission Events. They will receive 
benefit payment up to 125% of Face 
Amount under Multi-stage Critical 
Illness Benefit & Admission Events to 
financially support customers during 
their recovery journey.

In addition, if a pro-longed treatment 
for Advanced Stage Cancer is more 
than two years, Cancer Treatment 
Booster Benefit will provide an 
additional 50% of Face Amount to 
support treatment of the recurrence of 
Cancer. Suffering from Major Critical 
Illness (Advanced Stage Cancer, 
Heart Attack or Stroke) may hinder 
independence even after recovery, 
Disability Care Benefit will provide 
customers an additional 50% of Face 
Amount. In the events of diagnosis 
with diabetic and joint related 
conditions, Special Benefit will provide 
customers a benefit payout up to 40% 
of Face Amount as a financial relief.

The total benefit payout under ABCC 
is up to 265% of the Face Amount, 
making it a truly comprehensive and 
holistic plan. 

“The pandemic has fuelled a greater 
consciousness of health among 
Malaysians, with many adopting 
healthier lifestyles and seeking out 
new insurance products,” said Vibha 
Coburn, Chief Executive Officer of 
MIB. “As we prioritize the health and 
wellbeing of our customers, MIB 
is committed to providing the best 

we will continue to expand and 
strengthen our coverage to make a 
real impact in their quest to fight the 
pandemic in this current economic 
situation.

Categories of COVID-19 Treatment 
as defined by MKN:

• Category 3: Symptomatic, 
Pneumonia

• Category 4: Symptomatic, 
Pneumonia, Requiring 
Supplemental Oxygen

• Category 5: Critically-ill with 
Multi-Organ Involvement

For more information, kindly call our 
friendly servicing agents, contact our 
Customer Service at 03-7650 1288, 
or visit any HLA branches nationwide. 
Alternatively, you can also log on to 
www.hla.com.my.

MANULIFE LAUNCHES NEW, 
HOLISTIC CRITICAL ILLNESS 
PLAN, GIVING MALAYSIANS 
GREATER PEACE OF MIND

Source: Manulife, 1 July 2021 

Manulife Insurance Berhad (MIB) 
has launched a new critical illness 
plan called Advance Beyond Critical 
Cover (ABCC) which provides 
holistic coverage from early stage of 
diagnosis to post treatment events. 
The ABCC is an extension of the 
Beyond Critical Cover series, MIB’s 
top selling critical illness plan that also 
covers illness or accidental events 
that require hospitalisation.1

MIB’s ABCC is a comprehensive 
critical illness plan that allows 
customers to focus on recovery 
without worrying about potential loss 
of income. The benefits of ABCC can 
be abbreviated to H.O.P.E.:

• Holistic Critical Illness Coverage 
from early stages of diagnosis to 
post treatment events;

• Overall Critical Events Coverage 
which includes hospitalisation 
due to critical events;

• Post Critical Illness Coverage on 
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insurance protection solutions in line 
with the demands of changing times, 
while giving our customers peace  
of mind.”

For more details on ABCC, please visit 
www.manulife.com.my.

_________________________________

1 Terms and conditions apply. Visit our 
product page for more information: 
https://www.manulife.com.my/en/
individual/products/health/critical-
illness.html

MANULIFE LAUNCHES 
SIGNATURE HEIRLOOM (VI) TO 
SUPPORT MALAYSIA’S WEALTH 
MANAGEMENT NEEDS

Source: Manulife, 15 July 2021 

Manulife Insurance Labuan Limited 
(MILL), a subsidiary of Manulife 
Holdings Berhad, recently launched 
its latest universal life series, Signature 
Heirloom (VI), a US Dollar-denominated 
plan that offers high insurance 
coverage for whole of life and wealth 
creation.

Signature Heirloom (VI) is tailor-made 

for high-net-worth-individuals (HNWIs) 
looking to leave a legacy to their family 
members. This product can help to 
grow and protect their wealth, gain 
estate liquidity, diversify their portfolio, 
and support business continuity.

This product provides substantial 
death benefit pay-out primarily with 
potential policy value accumulation for 
specific estate planning events such 
as legacy protection, wealth transfer 
and preservation and business 
planning. In addition, this product also 
provides coverage against Terminal 
Illness.

HNWIs aged 20 to 80 can sign up for 
Signature Heirloom (VI) starting with 
a minimum of USD500,000 coverage. 
The Minimum Guaranteed Crediting 
Rate of 1.0% per annum feature 
for this product would mean that 
regardless of any market conditions, 
customers can be rest assured that 
the interest credited into the policy will 
not be lesser than 1.0% every year, to 
help the policy value to grow.

“In times of rapid changes to 
lifestyles, needs and demands, 

Malaysia’s HNWIs are having greater 
needs to leave a sustainable legacy 
for future generations. To date, our 
subsidiary, MILL is the only company 
in Malaysia that offers a USD-
denominated Universal Life plan to 
cater to these needs of the HNW 
market. The Signature Heirloom (VI) 
plan offers customised insurance 
solutions to HNWIs to assist them to 
grow and transfer their wealth to the 
next generation” said Group Chief 
Executive Officer of Manulife  
Holdings Berhad, Vibha Coburn.

As a life insurance company, 
advocating health and wellness 
comes hand-in-hand. The Signature 
Heirloom (VI) includes a unique 
feature to encourage customers who 
smoke, to quit smoking by offering 
‘Quit Smoking Incentive’ where they 
can benefit from non-smoker policy 
charges.

This plan is distributed by Manulife 
Malaysia’s distribution partners 
including banks, brokers and 
independent financial advisory firms. 
More details on Signature Heirloom 
(VI) can be found here: https://www.
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Manulife Malaysia organised Virtual Run & Ride 2021 to encourage Malaysians to stay safe and get active 
during the pandemic.

manulifelabuan.com.my/en/labuan/
products/signature/protection/
signature-heirloom.html?_

MANULIFE MALAYSIA HELPS 
MALAYSIANS STAY ACTIVE 
WITH VIRTUAL RUN & RIDE 
2021

Source: Manulife, 15 July 2021 

Together with leading health, wellness 
and tech brands, including Garmin 
Malaysia, Manulife Malaysia has 
helped the country’s citizens stay fit 
and active, with its first Virtual Run & 
Ride 2021. Held between 1 July and  
7 September 2021 with run categories 
of 6 or 12 km, and ride categories of 
40 or 60 km, the event received over 
700 registrations.

COVID-19 has prompted healthier 
lifestyle habits across Asia. According 
to the “Manulife Asia Care Survey” 
that polled about 4,000 people across 
eight markets in Asia, including 
around 450 Malaysians, 98% of the 
Malaysia respondents said that they 
had taken action to help them manage 
COVID-19, with more than half (57%) 
of them saying this included doing 
more regular exercise.

“While the pandemic has challenged 
all of us, we are seeing Malaysians 
taking more control of their health 
and finances, through staying fit 
and seeking out financial advice,” 
said Group Chief Executive Officer 
of Manulife Malaysia, Vibha Coburn. 
“In keeping with our commitment to 
drive both better financial and health 
outcomes for our customers, our first 
virtual run and ride event in Malaysia 
bore fruit.”

“As a life insurance company, with 
an ambition to be the most digital, 
customer-centric company in our 
industry, we are here for our customers 
in Malaysia to support them on their 
health journeys and to help them 
become better financially prepared  
for the future,” added Coburn.

Joining the Manulife Malaysia Virtual 

Run & Ride 2021 was simple and easy 
via online registration. Participants 
chose to run and/or ride anywhere 
at any time, track their distance, and 
submit their completed race forms. 
Finishers were given a medal, a  
dri-FIT t-shirt, and goodies from health, 
wellness and tech brand partners, 
including Celebrity Fitness, Garmin 
Malaysia, Salonpas, Spoon Health  
and N8 Sports Nutrition.

During the race period, Garmin 
Malaysia organised a virtual full-body 
cardio session that was hosted on 
Manulife Malaysia’s Instagram LIVE 
page on 31 July 2021. There was 
also a Garmin Forerunner 45 watch 
won through the Manulife Run & Ride 
2021’s AR filter social media contest.

SUN LIFE MALAYSIA RAMPS 
UP COVID-19 SUPPORTS FOR 
CLIENTS AMID MALAYSIA’S 
FOURTH COVID-19 WAVE

Source: Sun Life, 29 June 2021 

As the nation continues to battle the 
financial and health consequences of 
the third wave of COVID-19 pandemic, 
Sun Life Malaysia Assurance Berhad 
and Sun Life Malaysia Takaful Berhad 
(collectively Sun Life Malaysia), a 
life insurance and Family Takaful 
provider respectively, is extending 
its COVID-19 support measures for 
Clients who have been financially 
affected by the recent total lockdown.

This includes an extension for its 
complimentary RM1 Million COVID-19 
Medical Assistance Fund until 30 
September 2021 or full utilisation, 
whichever is earlier. This fund 
provides financial assistance for 
Clients who have been diagnosed 
with COVID-19 by providing 
reimbursement of medically-necessary 
cost of treatments, ranging from 
RM5,000 up to RM20,000, at Ministry 
of Health Malaysia’s designated 
hospitals.

Meanwhile, the premium/contribution 
deferment measure introduced since 
last year will also be extended to  
31 December 2021 to ensure Clients 
have more time to pay their premium/
contribution, while maintaining their 
coverage.

Raymond Lew, CEO and President/
Country Head of Sun Life Malaysia 
said, “Being a truly client-centric 
organisation, Sun Life Malaysia is 
committed to helping our Clients and 
communities through both good and 
uncertain times. As the prolonged 
movement restrictions leave many in a 
state of financial insecurity, we want to 
continue to provide financial assistance 
and protection to Clients who are in 
distress.”

In a bid to grant a more thorough 
protection for the insuring public, 
Sun Life Malaysia also rolled out a 
new campaign – the FMCO 3.0 Client 
Wellness Campaign which includes 

www.insurance.com.my

31

INSURANCE Oct - Dec 2021

News 360º Industry Updates



additional complimentary COVID-19 
benefits for new Clients who sign 
up for selected Sun Life Malaysia 
insurance / takaful plans between  
21 June – 31 July 2021.

“This new Campaign reinforces our 
continued commitment to ease our 
Clients’ financial burdens while helping 
them stay protected and save money 
in one go. While we certainly hope 
that this situation will improve soon, 
we want to ensure solid financial 
protection and health benefits for those 
looking to insure themselves during 
this challenging time,” Lew explained.

Under this campaign, all new Clients 
will enjoy the benefits of:

• Guaranteed coverage of up to 
RM5,000 upon death due to 
COVID-19 until the end of 2021;

• Relief of RM500 per day for 
eligible Client and their legal 
spouse to cover complications 
related to the COVID-19 
vaccination, for up to 14 days;

• A one-time COVID-19 Care Fund 
relief of up to RM1,800 for Clients 
who sign up during the campaign 
period.

Recognising the far-reaching impact of 
the pandemic, Sun Life Malaysia has 
launched two new funds in January 
this year – the RM500,000 COVID-19 

Vaccine Complications Fund and RM1 
Million COVID-19 Medical Assistance 
Fund, to continue its support for 
Clients.

To learn more about Sun Life 
Malaysia’s latest COVID-19 support 
measures including the FMCO 3.0 
Client Wellness campaign, please  
visit www.sunlifemalaysia.com.

SUN LIFE MALAYSIA URGES 
CONTINUED FOCUS ON 
DIABETES PREVENTION  
AMID PANDEMIC

Source: Sun Life, 15 September 2021 

Malaysia has one of the highest 
diabetes prevalence rate in Asia with 
nearly 3.9 million Malaysian adults 
suffering from diabetes, according 
to the National Health and Morbidity 
Survey (NHMS) 2019. As part of its 
on-going efforts in championing 
diabetes awareness and prevention, 
Sun Life Malaysia, a life insurance and 
family takaful provider, has once again 
introduced its ‘Brighter Health Blood 
Glucose Screening Programme’ to 
provide complimentary blood glucose 
screening to 12,000 Malaysians 
nationwide.

Raymond Lew, CEO and President/
Country Head of Sun Life Malaysia 
said, “As the nation continues to fight 
against the COVID-19 pandemic, it is 

important that we do not lose sight of 
the prevention and treatment of  
non-communicable diseases which  
are equally life-threatening. Many 
people have been delaying the much 
needed health services to diagnose 
and treat these diseases since the 
pandemic began. Therefore, it is 
vital that we continue to find ways 
to prevent and treat these chronic 
diseases, especially diabetes.”

“In the case of diabetes, early 
detection is a key factor to prevent and 
even reverse diabetes. A simple act of 
getting your finger pricked to check the 
blood glucose level can be an effective 
way to assess the risks of developing 
diabetes and enable early detection 
which could avoid further health 
complications including kidney failure, 
heart problems and more.”

“The Brighter Health Blood Glucose 
Screening Programme was first rolled 
out end 2019 where data collected 
from 13,000 Malaysians revealed 
a worrying 74.3% of screened 
participants with higher than normal 
blood glucose readings,” shared Lew. 
“The findings were worrying and we 
wanted to continue raising awareness 
on the importance of early detection 
by continuing the Programme this year 
despite the challenges posed by the 
pandemic.”

For this year’s Programme, Sun Life 
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Malaysia is collaborating with four 
health and wellness partners, namely 
Walnut Wellness, Roche Diagnostics (M)  
Sdn Bhd, AM PM Pharmacy Sdn 
Bhd, and Multicare Pharmacy Sdn 
Bhd with the aim of benefiting 12,000 
Malaysians with complimentary blood 
glucose screenings. The Programme 
was soft-launched in June 2021 and 
is supported by 115 participating 
pharmacy outlets nationwide.

All screenings are carried out by 
registered pharmacists with a 
strict accordance to the COVID-19 
prevention and SOPs set by the 
government to safeguard the health 
and safety of both participants and 
pharmacists administering the tests. 
Sun Life Malaysia reminds Malaysians 
looking to participate in the blood 
glucose check-up to mask up and 
protect themselves according to the 
government’s recommendations.

“At this juncture of daily COVID-19 
cases in the country, I cannot overstate 
how important it is to protect ourselves 
against the virus through the practice 
of double-masking, physical distancing 
and strict hygiene,” Lew added.

Participants of the Brighter Health 
Blood Glucose Screening Programme 
will receive a RM30 e-voucher which 
can be used to purchase a Roche 
Accu-Chek blood glucose meter at 
any outlets under the two participating 
pharmacies: AM PM Pharmacy and 
Multicare Pharmacy.

“Sun Life Malaysia has always been 
a strong advocate of holistic health 
- physical, mental and financial. This 
programme is one of our many other 
community partnership efforts to drive 
the conversation on healthier lives, 
with a focus on diabetes awareness 
and prevention. Our Brighter Health 
Blood Glucose screening programme 
will continue to raise awareness 
on diabetes prevention and more 
importantly, promote sustained 
behavioural changes, like staying 
active, eating well and regular health 
screenings, that can go a long way in 
fighting diabetes,” Lew concluded.

For more information, please head to 
https://bit.ly/SL-BH or follow Sun Life 
Malaysia’s social media pages.

TOKIO MARINE LIFE AND RHB 
PROVIDE FIRST-IN-INDUSTRY 
GUARANTEED CASH PAYMENT 
THROUGH RHB TREASURE 100 
LIFE INSURANCE

Source: Tokio Marine, 15 June 2021 

Tokio Marine Life Insurance Malaysia 
Bhd. ('Tokio Marine Life") together 
with its Bancassurance partner RHB 
Banking Group ("RHB" or the "Group") 
launched RHB Treasure 100, a 
comprehensive life insurance solution 
that offers a first-in-industry lifetime 
Guaranteed Cash Payment up to age 
100 years, preserving policyholders' 
wealth while providing insurance 

coverage.

The lifetime Guaranteed Cash 
Payment is made annually from the 
end of the first policy year, up to 
age 100 years for the life assured. 
RHB Treasure 100 policyholders 
may choose to receive regular cash 
payments, or alternatively reinvest 
the cash payments with Tokio Marine 
Life to further grow and accumulate 
their wealth. The policy integrates 
death and Total and Permanent 
Disability protection, as well as three 
optional riders to boost life protection, 
including term life protection for both 
the policyholder and life assured 
culminating in greater coverage  
and benefits.

"Tokio Marine Life remains committed 
to our partnership with RHB. We are 
constantly working together to provide 
unique insurance solutions to improve 
the quality of life of our policyholders 
and their loved ones. With RHB 
Treasure 100, we are providing a plan 
to preserve the wealth of our affluent 
segment, and maintain their legacy 
for their next of kin" said Mr. Toi See 
Jong, Chief Executive Officer of  
Tokio Marine Life.

Commenting on the launch of RHB 
Treasure 100, Rakesh Kaul, Head of 
Group Retail Banking, RHB Banking 
Group said, "RHB Treasure 100 
provides policyholders the flexibility 
of keeping their financial commitment 
short and manageable, with a choice 
of premium payment terms of either 
5 years or 10 years while preserving 
wealth and providing protection up 
to the age of 100 years. This timely 
addition to RHB's suite of wealth 
solutions opens up even more options 
for our customers, allowing them to 
better match their financial needs.  
We are targeting to sign up 2,000 new 
policyholders through this plan in the 
next twelve months."

In ensuring the health and safety of 
its customers especially during the 
prolonged COVID-19 pandemic, RHB 
Banking Group and Tokio Marine Life 
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have optimised their digital platforms 
to provide uninterrupted support 
to customers for insurance policy 
servicing, secured online cashless 
payments, online claims submission 
and retrieving claims history.

For more information on RHB 
Treasure 100, please click https://
www.rhbgroup.com/personal/life-
protection/your-retirement/index.
html?ps=5&utm_source=Banca&utm_
medium=pressrelease&utm_
campaign=RT100.

TOKIO MARINE LIFE MALAYSIA 
LAUNCHES GAME- CHANGER 
JOMVACCINE CAMPAIGN TO 
ENCOURAGE VACCINATION 
FOR ALL ANAK-ANAK 
MALAYSIA!

Source: Tokio Marine, 21 June 2021 

They have done it again! Tokio 
Marine Life Insurance Malaysia Bhd. 
(Tokio Marine Life) has launched the 
JomVaccine Campaign for all  
anak-anak Malaysia Excitingly, this 
covers all Malaysians, including  
non-customers.

With the recent hike in COVID-19 
cases, it is no surprise that vaccination 
is growing in urgency and importance 
by the day Therefore, in conjunction 
with the launch of JomVaccine 
Campaign, Tokio Marine Life would 
like to encourage all Malaysians to 
stay safe while getting their vaccines. 
What is JomVaccine Campaign all 
about? JomVaccine Campaign offers 
FREE coverage for any Malaysian 
who experiences adverse side effects 
resulting from COVID-19 vaccinations 
received.

For non Tokio Marine Life customers, 
Tokio Marine will pay RM120 daily 
income (up to 5 days) if a person 
is hospitalised and RM5,000 if the 
person dies due to COVID-19 vaccine 
adverse side effects Any Malaysian 
who has attained 18 years of age can 
register for this JomVaccine Campaign 
for FREE. This free coverage is 
available until 31 December 2021 or 

when RM500,000 has been paid out, 
whichever earlier.

Similarly, the benefits offered to 
existing Tokio Marine Life customers 
are more than double. A customer 
is eligible to receive RM240 daily 
income (up to 7 days) in the event of 
hospitalisation and RM12,000 death 
benefit due to COVID-19 vaccination 
adverse side effect This free coverage 
is available until 31 December 2021 or 
when RM500,000 has been paid out, 
whichever earlier.

JomVaccine Campaign is an additional 
initiative under the special RM5 million 
Tokio Marine COVID-19 Medical 
Assistance Fund which was launched 
in early 2021 to ease the burden of 
customers. If an eligible medical plan 
customers is admitted to private 
hospital as a COVID-19 Category 3, 4 
and 5 patient, this fund will reimburse 
the medical expenses up to RM5,000, 
RM10,000 and RM20,000 respectively 
In addition, if an eligible medical plan 
customers is admitted to any Ministry 
of Health (MoH) designated hospital 
due to adverse side effect resulting 
from COVID-19 vaccination, this 
fund will reimburse up to RM5,000 of 
medical expenses incurred.

"At Tokio Marine Life, we "Look 
Beyond Profit" and act with integrity for 
the benefit of our customers, business 
partners and society We are pleased 
to extend our support to all anak-anak 
Malaysia to walk through this storm 
together As Malaysians, it's our duty to 
take care of each other.

Hence, as a Good Company, we are 
very pleased to extend our support to 
all our customers and all anak-anak 
Malaysia by launching this JomVaccine 
Campaign We also encourage all 
Malaysians to work together to 
overcome COVID-19. Together, we can 
do this" said Mr. Toi See Jong, Chief 
Executive Officer of Tokio Marine Life  
Insurance Malaysia Bhd.

Sign up for JomVaccine to get FREE 
coverage immediately before the 
registration closes on 31st July 2021. 

Do not forget to get your family and 
friends to  sign up too.

For more info on JomVaccine 
Campaign, please refer to https//www.
tokiomarine.com/my/en/personal/learn/
articles/.

TOKIO MARINE IS NOW AT ALL 
POS MALAYSIA OUTLETS

Source: Tokio Marine, 21 June 2021 

We are delighted to announce Tokio 
Marine Insurans (Malaysia) Berhad 
(TMIM) is now available nationwide 
in all 700 POS Malaysia outlets. 
Customers can now purchase or renew 
their motor insurance and road tax at 
the nearest POS Malaysia outlet from 
15 July 2021.

With the introduction of this new 
channel, we aim to provide the 
convenience of a one-stop center for 
all customers on top of our extensive 
channels which include Branches, 
Agency, Motor Franchise and Online.

In conjunction with the launch, Tokio 
Marine will also be extending a 
helping hand to customers of POS 
Malaysia to stay powered ahead of the 
recovery with the #StayPowered motor 
campaign.

During the campaign, customers 
who purchase or renew their motor 
insurance with Tokio Marine from 
now until 31 July 2021 will enjoy a 
complimentary RM30 Touch ‘n Go 
eWallet Credit. Hurry, grab this offer 
before the promotion period ends. 

For more information, please visit 
nearest POS Malaysia counter or visit 
our website at tokiomarine.com. 

JUNIOR CHO PROMOTED TO 
COUNTRY HEAD FOR ZURICH 
MALAYSIA

Source: Zurich, 14 July 2021 

Zurich Malaysia announced today the 
appointment of Junior Cho as the new 
Country Head, effective immediately. 
Succeeding Stephen Clark who 
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recently retired, Junior will report to 
Zurich’s Asia Pacific Chief Executive 
Officer, Tulsi Naidu.

In this country leadership role, Junior 
will oversee Zurich’s businesses in 
Malaysia, ensuring strategies and 
foundations are in place to enhance the 
customer journey and drive sustainable 
growth. Zurich Malaysia operates four 
business lines namely life insurance, 
general insurance, family takaful 
and general takaful. Being the only 
multinational corporation that holds 
all four insurance and takaful licenses, 
Zurich Malaysia offers a broad range of 
insurance and takaful solutions under 
one brand to ensure that customers 
have comprehensive and bespoke 
coverage based on their personal 
needs.

Junior will also continue on as Zurich 
General Insurance Malaysia Berhad’s 

Chief Executive Officer, a position he 
assumed on 15 July 2019 after having 
been with the company for three (3) 
years. He initially joined Zurich as 
Head of Market Management across 
General Insurance and General 
Takaful.

Throughout his tenure Junior has 
played a critical role in growing Zurich 
Malaysia’s general business segment 
by delivering on strategic business 
propositions, enhancing distribution 
channels through partnerships and 
embracing digitisation to better serve 
customers and agents.

A veteran of the industry, Junior 
has 30 years of experience in the 
insurance and financial services 
sector. He has held several senior 
management roles in business 
strategy, sales, marketing, distribution, 
customer management, operations 

and technology, including overseeing 
regional operations. 

Junior is a Bachelor of Science in 
Mechanical Engineering graduate from 
Columbia University, New York. His 
career began in Accenture’s New York 
office before joining the insurance 
industry.

ZURICH MALAYSIA AND 
THENOOR APP PROVIDE 
FREE PERSONAL ACCIDENT 
COVERAGE FOR MALAYSIANS

Source: Zurich, 22 July 2021 

Zurich Malaysia and TheNoor Muslim 
lifestyle app are providing free 
personal accident (PA) coverage 
to help Malaysians during these 
challenging times.

The first 30,000 TheNoor users who 
purchase TheNoor ’s limited edition 
Touch ‘n Go card s from the app will 
receive three months free coverage, 
of which the first month is covered 
by Zurich General Takaful Malaysia 
Berhad (Zurich General Takaful) and 
subsequent two months by TheNoor.

ThePA plan is based on Shariah 
principl e s, offering comprehensive 
coverage for accidental death, perma 
nent disability and hospital income. 
The promotion is valid now until the 
offer is fully redeemed.

Users can continue to enjoy the PA 
coverage by Zurich General Takaful at 
a very affordable cost of only RM1 per 
month after the complimentary period.

Junior Cho
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Zurich General Takaful Chief Executive 
Officer Nazrul Hisham Abdul Hamid 
said, We are focused on creating 
a brighter future for Malaysians. 
Technological advancements allow 
us to l ive and learn differently than 
before, with added convenience 
This is what drives our collaboration 
with The Noor app to better meet 
evolving customer needs. We want 
app users to have convenient access 
to affordable protection with the right 
Zurich products to enhance their 
lives Customers can now have PA 
protection with just a few taps through 
the app.”

“TheNoor is a newly launched Muslim 
lifestyle app, and we are proud to 
work with Zurich General Takaful 
to offer a unique PA that would be 
appreciated by our users. We have 
made it easy for users to obtain 
protection directly from the app via 
our new feature ‘TheNoor Commerce’. 
As a token of appreciation for 
members who applied for TheNoor 
Touch ‘n Go card, we are happy to 
provide two additional months of 
coverage on top of the first month 
free PA coverage provided by Zurich 
General Takaful,” said TheNoor Chief 
Executive Officer, Noor Neelofa binti 
Mohd Noor.

TheNoor is a Shariah guided company 
that aims to provide useful information 
to elevate Muslim lifestyles. Its 
features include Al-Quran recitation, 
transliterations, and its interpretation 
in multiple languages in text and 
audio, worldwide prayer schedules, 
mosque locators and real-time Qiblah 
direction. Users of the app are also 
entitled to other rewards such as 
special offers or discounts.

ZURICH INTRODUCES REMOTE 
SIGNATURE TOWARDS 
SUSTAINABILITY

Source: Zurich, 22 July 2021 

Zurich Malaysia has introduced 
Remote Signature feature for its life 
insurance and family takaful plans 

towards more sustainable operations, 
among the earliest in the industry. 
This is also in support of the efforts by 
Bank Negara Malaysia and Securities 
Commission Malaysia in greening the 
financial sector.

Remote Signature minimises the need 
for face-to-face meetings by allowing 
customers to review their applications, 
upload supporting documents, and 
authenticate documents with a virtual 
signature.

This customer-centric feature 
is also applicable for the newly 
launched Zurich Everlasting Cover, 
a new comprehensive whole life 
plan providing death and disability 
protection up to age 100.

The plan guarantees every applicant* 
qualifies to receive protection against 
unexpected moments in life without 
the need for a medical check-up. This 
directly responds to reservations about 
exposure when going to a hospital 
in the current situation by enabling a 
virtual customer experience.

Zurich Everlasting Cover is specially 
designed to provide Malaysians 
with affordable protection via a 
hassle-free application with a ‘5G’ 
value proposition of guaranteed 
acceptance, guaranteed disability 
protection, guaranteed death coverage, 
guaranteed premium rate and 
guaranteed maturity benefit.

The plan provides customers with 
lifelong protection; as well as leaving 
a legacy for their loved ones with the 
maturity benefit after reaching their 
100th birthday.

Zurich Life Insurance Chief Executive 
Officer Khoo Ai Lin said, “Disabilities 
can be caused by many factors 
including debilitating illnesses such 
as stroke and dementia. The patients 
are unlikely to be able to care for 
themselves and this can take a big 
emotional and financial toll on their 
families as a constant caregiver needs 
to be present.”

“The introduction of this protection 

plan is the result of the feedback and 
collaboration from our customers and 
distribution channels. We understand 
Malaysians are facing challenges 
and are concerned about undergoing 
medical screening in hospitals. Zurich 
believes in providing fair and worry-free 
coverage to our customers by making 
it possible and convenient in any 
challenging situation; be it pandemic 
or disasters. This is our commitment 
to create a brighter future for and with 
Malaysians,” she added.

The National Stroke Association of 
Malaysia revealed that 50,000 new 
stroke cases are recorded every year, 
of which 40% are below the age of 
60. Over two-thirds of stroke survivors 
live with some form of disability such 
as paralysis, memory loss, or impaired 
ability to speak. 70% of stroke 
survivors become dependents or need 
assistance in living, placing a financial 
strain on loved ones.

Meanwhile the Malaysian National 
Health and Mobility Survey found that 
8.5% of senior citizens have dementia. 
With Malaysian females and males 
expected to live up to 77.6 and  
72.6 years respectively1, planning 
ahead will be a wise move.

For more information, customers can 
consult any of Zurich’s licensed wealth 
planners or visit www.zurich.com.my. 
__________________________________

1The Abridged Life Tables, Malaysia, 
2018-2020 by Department of Statistics 
Malaysia

* Based on entry age all the way to  
age 65

**Based on entry age of 40 years old 
and below

INSURERS HAVE A KEY ROLE 
TO PLAY IN THE TRANSITION 
TO NET ZERO BY DE-RISKING 
NEW CLIMATE TECHNOLOGIES

Source: Zurich, 15 October 2021 

The Geneva Association and 
the Organisation for Economic 

www.insurance.com.my
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Cooperation and Development (OECD) 
co-hosted a high-level conference 
on 12 October 2021, Future-Proofing 
Technological Innovations for a 
Resilient Net-Zero Economy, with 
the aim of providing input for the 
discussions that will take place at 
COP26 in Glasgow in November.

The strategic, multi-stakeholder 
conversation brought together CEOs 
and senior officials from the insurance 
industry, financial sector, engineering 
community, government, United 
Nations, OECD, World Economic 
Forum, and World Business Council 
for Sustainable Development.

An unprecedented transformation 
across society and economic sectors 
is needed to achieve ambitious 
net-zero targets over the next few 
decades. Expanding and deploying 
technological innovations will be 
critical. “The confluence of post-
pandemic reconstruction, the climate 
crisis and social imbalances from 
technology and globalisation, is 
a historic opportunity for shaping 
a technological and institutional 
revolution that can unleash a smart, 
green and fair golden age for all,” 
said Professor Carlota Perez, world-
renowned expert on technological 
revolutions.

There are myriad risks associated 
with the deployment of untested 

technologies. As the world’s risk 
managers and a significant source 
of investment capital, the role of 
insurers will be essential to scaling 
up technological solutions. Jeffrey 
Schlagenhauf, Deputy Secretary-
General of the OECD, said “The 
successful transition to a net-zero 
economy will require a complete 
transformation of the technologies 
used across all sectors of the 
economy. Insurance regulators and 
supervisors have a critical role to play 
in creating an enabling environment 
that facilitates insurance companies’ 
capacity to support this transition 
as underwriters, risk managers, 
and providers of the needed capital 
investment.”

The discussion focused on the 
technological innovations necessary 
to accelerate decarbonisation and 
achieve climate targets and the key 
role of the insurance industry in 
supporting those innovations. Charles 
Brindamour, CEO of Intact Financial 
and Chairman of The Geneva 
Association, said: “Insurers play a 
key role in enabling innovation and 
prosperity in all areas of the economy. 
We can be a key agent in de-risking 
the transition towards a sustainable 
future, by leveraging our strengths and 
expertise in data analytics, pricing, 
risk management and prevention. 
Governments also have a powerful 

role to play. They can send strong 
signals by establishing a focused 
agenda, setting consistent climate 
priorities and supplying new capital  
to accelerate clean tech growth.”

Patricia Espinosa, Executive Secretary 
of the United Nations Framework 
Convention on Climate Change 
(UNFCCC) referred in her keynote 
statement to decarbonisation and 
achieving net zero as the most 
significant economic transformation 
in our history, and called for the 
insurance industry to redirect 
underwriting and investments 
to decarbonise the economy in 
alignment with the Paris Agreement.

Maryam Golnaraghi, Director Climate 
Change and Environment at The 
Geneva Association, stressed: “The 
role of insurers in assessing, pricing 
and managing the untested risks 
associated with new technologies 
and processes will be fundamental 
for large-scale implementation and 
raising private capital. This conference 
is the launch point for The Geneva 
Association’s exciting new research 
initiative on ‘innovating insurance 
solutions for de-risking climate 
technologies towards net zero’.”

The full webcast of the Geneva 
Association-OECD conference is 
available at: www.genevaassociation.
org/GANetZeroConf-recording.
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E
veryone benefits when 
an insurance company 
or any company for that 
matter, has a diverse, 
inclusive workforce, 
ranging from employees 
and executives to 
partners, clients, and 
individual policyholders. 
In this context, diversity 

means individuals are recognised, 
respected, and valued for the different 
perspectives they bring. Likewise, 
inclusion means individuals are given 
equal opportunity to contribute to 
business success, regardless of their 
background.

Every industry regardless of its ethnic 
and demographic profile or its history 
of change management has both an 
obligation to tackle unconscious bias 
and the ability to make a difference. 
By recognizing the potential for 
unconscious bias and intervening 
appropriately to remove bias from 
operations and processes, change 

From Intention to Reality:  
Creating Diversity and Inclusion in Insurance
By Nor Izmawati Mostapar, Head of Corporate Communications & e-Learning at MII

managers can drive change that will 
influence the actions of their peers and 
competitors. This, in turn, will ultimately 
yield a larger systemic change.

So, before you conclude that your 
company advocates diversity and 
inclusion, try answering these 
questions: 

• Do your leaders understand 
the business value of a diverse 
workforce?

• Do you have the right data to help 
you understand the diversity in 
your organisation?

• Is there a clear vision to help 
you to attract and retain the best 
talent?

• Are your current initiatives making 
a difference?

MANAGING UNCONSCIOUS BIAS
Unconscious biases or stereotypes that 
we hold unknowingly, often keep our 
company and industry from achieving 
success. Unconscious biases based 
on age, gender and sexual orientation 
are the most common examples, but 
they are not the only areas of concern. 
For example, hiring decisions might 
be influenced by perceptions of 
educational background, favouring 

a candidate who is a graduate of 
an ‘elite’ university over a similarly 
qualified and skilled applicant who 
graduated from a state school. This 
too is unconscious bias, and it may 
take several conversations for your 
executives to understand that a diverse 
set of educational backgrounds 
contributes to a diverse and more 
productive workforce.

Banishing unconscious biases and 
truly embracing diversity requires 
action. A company cannot simply 
declare their commitment without 
making any substantial changes to 
their hiring practices, community 
outreach, or workplace culture. 
Diversity initiatives need not start 
with a bang, especially when you are 
still exploring what works and what 
doesn’t. Instead, begin by examining 
internal processes. Then, think about 
how you can break down your goals 
into actionable steps to improve these 
internal processes.

For starters, companies that 
purposefully address unconscious 
bias, are likely to hire a more diverse 
and representative workforce and 
to partner with diverse suppliers 
and customers. Many executives 
are ready and willing to commit to 
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From Intention to Reality:  
Creating Diversity and Inclusion in Insurance

diversity and inclusion and make them 
core elements of company strategy, 
planning and culture. However, 
HR leaders will have to initiate the 
‘uncomfortable conversations’ that 
help teams identify and understand the 
various unconscious biases that they 
may be holding onto, despite their best 
intentions.

IN MAKING DIVERSITY A REALITY

• Making the case

Leaders can set the tone by 
articulating the competitive 
benefits of a diverse workforce, 
factoring it in their key decisions 
and ensuring that management 
at all levels of the organisation 
understand and promote diversity 
objectives. 

• Mitigating unconscious bias

Unconscious biases can’t be 
tackled by statements of intent 
alone. So, it is important to 
make people at all levels of the 
organisation more aware of 
such biases and develop ways 
to mitigate them. This includes 
tracking whether hiring and 
promotion are equal and, if not, 
identifying what biases may be  
at play. 

• Talent watching

Experience shows that a good way 
to achieve fairer identification of 
people with leadership potential 
is to appoint a dedicated ‘talent 

watcher’ from within the executive 
team. This talent watcher should 
possess sufficient influence 
to ensure that the people 
being watched have access to 
appropriate assignments and 
that barriers to progression are 
removed. The talent watcher 
should also take the lead into 
investigating why a high-potential 
employee might choose to leave 
the organisation and to address 
the underlying issues.

• Embedding diversity in your 
brand 

The brightest and best candidates 
will actively seek out organisations 
that have a strong reputation 
for diversity and inclusion. It’s 
therefore important to promote role 
models and ensure that diversity 
and inclusion are at the core of the 
employer brand.

• Practising inclusive leadership

Inclusive leadership means 
working at attracting a more 
diverse workforce. For example, 
one company realized they had 
a lack of young people in their 
organization, so, they came up 
with innovative ways to ensure that 
young voices were being heard. 

• Promoting insurance careers for 
everyone

It is vital to communicate to 
any intended audience that 
insurance companies, like many 
other companies, are open to all 
jobseekers. The point is, having 
experience in the industry or 
the relevant qualifications and 
certifications may help some 

https://plmr.com/making-
diversity-and-inclusion-a-reality-

in-the-insurance-industry/

https://www.pwccn.com/en/
migration/pdf/in-diversity-break-

nov2016.pdf
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people to land the position of their 
dreams.  Nevertheless, there are 
so many more talents and skills 
that are needed to broaden the 
insurance market and meet the 
changing needs of customers. 
Companies should aim to educate 
young people on how meaningful 
and successful an insurance career 
can be, and emphasize that the 
insurance industry is one of the 
few economic segments where, 
regardless of your background or 
degree, you will find a role.

None of these actions can make 
diversity a reality on its own. However, 
a concerted effort to bring diversity into 
the forefront of management thinking 
and actively tackling barriers will surely 
ensure one thing. It will shift diversity 
strategies from high level statements of 
intent to policies that can make a real 
difference, not just to the workforce, but 
to the company’s ability to succeed in a 
fast- changing marketplace.

Companies should aim to educate young people on how meaningful and successful 
an insurance career can be, and emphasize that the insurance industry is one of the 
few economic segments where, regardless of your background or degree, you will 

find a role.
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T
he future of work has 
become a fascinating 
subject, globally, 
thanks to the COVID-19 
pandemic. It goes 
without saying that the 
pandemic has brought 
tremendous change 
and upheaval to our 
work conditions and 

arrangements, which have led to an 
increasing push to prioritize diversity 
and inclusion at the workplace.

Diversity and inclusion are not new 
concepts, but it is possible that in Asian 
cultures they are not addressed with 
urgent priority. However, many issues 
and events around the world are centred 
around diversity and inclusion, such as 
racial and gendered inequities in society.  
Thanks to social media, these issues 
are well publicized and not only easily 
accessible but shared across the globe. 
Subsequently, this has motivated both 
employers and employees to carefully 
consider how diversity and inclusion are 
navigated in the workplace. 

The Uncomfortable Conversation: 
Diversity & Inclusion  
at the Workplace
By Haslindah Atan, Senior Vice President of Finance, Human Resources and Administration, MII

A mere marketing video or training session will 
not go far to address biases, discriminatory 

practices and attitudes that are, in many cases, 
etched in the organization’s culture
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IMPORTANT DIVERSITY ISSUES IN THE 
WORKPLACE FOR 2022
The year 2022 is likely to bring new 
opportunities for diversity and inclusion 
in the workplace along with its share 
of challenges. According to experts, 
there are four diversity issues in the 
workplace that have become some 
of the most urgent topics in human 
resources. These four main issues 
that business and HR leaders should 
consider as part of their organizational 
plans in 2022 and beyond are:

1. Confronting vulnerabilities

Dominik Hangartner, an associate 
professor of public policy at 
ETH Zürich said that ‘Bias that 
occurs at particular times is 
often unconsciously made’ and 
that at certain times of the day, 
depending on the events and 
mood of the day, stereotypes 
and experimental decision-
making typically leads to more 
discrimination. Recruiters should 
make extra effort to fight bias 
when they are tired or adjust 
processes to more favourable 
hours when they are more rested.

2. Diversity tools need vetting

HR departments should conduct 
in-depth studies on the diversity-
related tools that they might want 
to use. As a consequence of the 
popularity and attention directed 
towards diversity and inclusion 
initiatives, a wealth of new tools 
for such initiatives have appeared 
recently. Nevertheless, experts 
advise caution saying HR should 
confirm the origins of the tools 
to consider possible algorithmic 
biases. In other words, who 
created the tool, matters. 

3. Homogeneity plagues C-suites

The path to leadership roles should 
be a component of diversity 
and inclusion initiatives. In a 
report published by the Stanford 
Graduate School of Business, 
CEOs and higher-ups poised to 
become board members and 
CEOs are mostly male. Previous 
research has concluded that of 
all the CEO jobs at Fortune 500 

firms, women hold only 7 percent 
while the percentage of ethnically 
diverse employees is at 9 percent. 

4. Examining AI bias 

Organizations should investigate 
further about how AI tools for 
recruitment works. Similar to the 
workings of diversity and inclusion 
tools, AI algorithms may be biased 
too. 

THE ISSUE OF DIVERSITY AND 
INCLUSION IN WORKING REMOTELY
Diversity in the workplace and in life 
has become an asset. To a certain 
degree, our experiences determine our 
preferences, conduct and decisions. 
But what happens if everyone in the 
organization has had essentially the 
same life experiences, comes from 
similar backgrounds, and shares the 
same ethnicity? 

There’s a good chance they will think 
alike in some ways, and this may 
create narrower business options and 
a smaller consumer base. Consumers 
who may need certain services may 
not get what they need because of 
this narrowed market and mindset. 
On the other hand, if an organization 
employs a workforce that is diverse, 
comprising people with different ideas, 
backgrounds, and priorities, it places 
itself at an advantage. Its diverse human 
resource pool will have the potential to 
help promote and grow the business by 
catering to the varied market segments 
through diversified products and 
services that meet differing needs. 

The shift to remote work itself may 
have increased productivity for many, 
but as we try to navigate the future of 
work, leaders should take notice of the 
fact that remote work itself could raise 
diversity and equality issues. Leaders 
are at a pivotal moment where our 
choices could either advance or set 
back equality. There are issues that 
remote work has managed to alleviate, 
such as certain stress-inducing issues 
for some people. For example, women’s 
ability to advance in their careers may 
be affected by the lack of and cost of 
childcare options. Remote work could 
help address this issue for a number of 
them.  Additionally, many people benefit 
from much reduced commuting costs. 

https://searchhrsoftware.techtarget.
com

https://www.forbes.com
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In addition to that, the accessibility of 
remote work may open new avenues of 
opportunity for those who cannot afford 
transportation costs or for people with 
disabilities.

Since everyone’s hybrid and remote 
work experience is different, it is critical 
for leaders to communicate effectively 
with their teams to ensure that they are 
meeting everyone’s needs. Have frank 
discussions with employees about their 
experiences and about what works and 
what doesn’t for them. Remember that 
collaboration technology should be a 
tool to ensure that diverse voices are 
represented, and that inclusion should 
be a key objective of every meeting.

This is not to say that all work can 
be done remotely, but if leaders find 
that the well-being of their employees 
improves when they are working 
remotely, this could positively affect 
ROI. The best investment is in happy 
employees.

NEXT STAGE IN DIVERSITY AND 
INCLUSION
An important takeaway here is that 
diversity and inclusion efforts cannot be 
viewed as a solution for organizational 
problems. A mere marketing video 
or training session will not go far to 
address biases, discriminatory practices 
and attitudes that are, in many cases, 
ingrained in the organization’s culture. 

As organizations continue to make 
post-pandemic workforce decisions, 
leaders can use a variety of tools to 
promote a diversified and inclusive 
workforce. Now that hybrid and remote 
work are dominating the new normal, 
it is important that organizations offer 
the right collaborative tools to engage, 
empower and encourage employees. 
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T
here is an increased 
yearning for change 
following two of the 
most difficult years in 
decades. It has never 
been so important to get 
inclusion and diversity 
of race, gender, sexual 
orientation, physical 
disability, and social 

differences right. The number of factors 
that define diversity is truly unlimited. 
Throughout our lives, our unique 
biological and genetic predispositions, 
experiences, and education impact who 
we are as a person. These experiences 
are what diversify and evolve the 
community, allowing individuals to 
connect and learn from each other.

We know intuitively that diversity matters 
but new research by McKinsey & 
Company shows that companies with 
more diverse workforces perform better 
financially. This also means that diversity 
makes sense in business terms and 
has become a competitive differentiator 
that can shift market shares. While 
correlation does not equal success, 
the correlation does indicate that 
when companies commit themselves 
to diverse leadership, they are more 
successful. More diverse companies 
can win top talents and improve 

Why Diversity & Inclusion 
Matters in 2021
By Nor Izmawati Mostapar, Head of Corporate Communications & e-Learning at MII

their customer orientation, employee 
satisfaction, and decision making, 
and all that leads to a commendable 
cycle of increasing returns. This in turn 
suggests that other kinds of diversity—
for example, in age, sexual orientation, 
global mind-set and cultural fluency 
are also likely to bring some level of 
competitive advantage for companies.

According to research, there are ten key 
reasons why diversity is so vital and may 
well be the key to healthier times in 2022 
onwards:

• Diversity increases awareness 
and curiosity

Learning about, recognising, and 
respecting your own and other 
cultures enables us to understand 
different perspectives and gives 
greater insight into varying attitudes 
and beliefs. Foster curiosity to fight 
against ignorance and prejudice.  
Encourage your team to be 
courageous; be curious yourself 
– practise active listening and 
demonstrate empathy for a different 
way of thinking and become a role 
model to show them exactly how it 
is done.

• Diversity promotes individuality

Culturally rich environments teach 
us that everyone is unique, and 

we differ not just because of our 
race, gender, ethnicity, sexual 
orientation, age, physical abilities, 
religion, socio-economic status 
and so on, but because of our life 
experiences and personalities. 
When we celebrate our differences, 
it is easier to find commonality 
and create a more accepting 
environment where people feel 
comfortable to be themselves.

• Diversity creates a healthier 
environment

A workplace lacking in diversity 
and inclusion will detrimentally 
affect mental health and have a 
direct causal correlation to feelings 
of resentment, anxiety, anger, and 
injustice.  HR leaders must ensure 
they enforce equal opportunity for 
promotions, not just once but all 
the way to the executive suite for a 
healthy, diverse workplace.

• Diversity is good for business

Responsible, resilient workplaces 
embrace inclusion, diversity, 
and equality, recognising that 
these have a direct positive 
effect on productivity in the 
workplace, helping businesses and 
employees. By aligning business 

Feature42
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objectives to the meeting of human 
needs, companies can tap into 
powerful ways to facilitate change.  

• Diversity promotes new thinking

A diverse group of people are 
more likely to have ideas which 
are distinct from each other, 
with diverse viewpoints allowing 
for more creative solutions to 
problems. Recent research 
suggests that companies 
embracing diversity, make better, 
bolder decisions and are more 
radically inclined to innovate. 

• Diversity unites us

Diversity brings society together 
and celebrates a range of 
perspectives. It encourages 
inclusivity and equality, and 
promotes harmony and unity. 
Diversity creates space for us to 
gain awareness, educate, integrate, 
evolve, and include.

• Diversity leads to better 
understanding

‘Othering’ is the process whereby 
negative characteristics are 
attributed to someone because 
they are deemed different and 
are labelled as not fitting in. The 
opposite to that is wanting to learn 
more to understand what makes 
other people different so as to 
educate ourselves and to reduce 
our unconscious biases.

• Diversity prevents bullying

Successful diverse environments 
promote inclusivity and help 
prevent social problems such as 
bullying. Power differentials are a 
breeding ground for othering and 
bullying. Active, genuine inclusion 

is the most effective way of 
eliminating dysfunctional, 
power-play and bullying 
behaviour.

• Diversity reduces stereotypes

Understanding, accepting, 
and embracing differences will 
reduce stereotyping which can 
be unconscious behaviour. 

Cognitive Disabilities Physical Abilities and Disabilities

Mental Health Neurodiversity

Behavioural diversity Personality and Thought Style

Cultural Background Geographical Location

National Origin Language, Linguistics and Accents

Ethnicity Race

Citizenship Status Age

Family and Upbringing Ideologies

Morals Social Roles

Gender Identity Gender Expression

Education Income

Socioeconomic Status Life Experiences

Privilege Marital Status

Parental Status Military Experience 

Criminal Background Political Beliefs 

Religious and Spiritual Beliefs Union Affiliation

Work Experiences Skills

Seniority Management Status

Job Function/Department

https://www.mckinsey.com/business-
functions/people-and-organizational-

performance/our-insights/why-
diversity-matters

https://www.ceo-review.com/why-
diversity-is-the-key-to-2021/

https://builtin.com/diversity-inclusion/
types-of-diversity-in-the-workplace
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QUALITIES THAT ENTAIL DIVERSITY 
AND INCLUSION
Diversity encompasses the qualities 
and characteristics that distinguish 
individuals from one another. The 
different types of workplace diversity 
that companies should investigate in 
order to understand the diversity and 
inclusion concept encompass:

This happens when we typecast 
certain people according 
to our own assumptions or 
generalisations about why and 
how they are different 

• Diversity promotes respect

The more time spent interacting 
with people different from us, 
the stronger our understanding, 
acceptance and relationships, 
and ultimately, the stronger our 
respect for one another. A visible 
commitment to diversity and 
inclusion during the prevalent 
pandemic is also likely to 
strengthen a company’s global 
image.
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Learning Styles Are A Myth 
And Could Be Robbing You Of 
Opportunities To Grow
By Roshan Thiran, Founder and CEO of the Leaderonomics Group

H
ow would you 
describe your learning 
style? Are you a 
visual learner, or do 
you prefer to listen? 
Perhaps you enjoy 
learning through 
reading and writing, or 
take a more hands-on  
approach when 

developing your knowledge and skills.

Conventional wisdom has, for some 
time, suggested that we are each 
learn best through one particular 
style. This is something that has been 
particularly embraced in the education 
system, where teachers have been 
encouraged to provide support in 
fostering each student's learning 
according to their preference.

But this approach might be doing a 
disservice to students — as well as  
to adults who have bought into the  

idea — by taking away the 
opportunity for them to better 
develop their learning through a 
number of ways.

In March this year, 30 eminent 
scientists put their signatures to a 
letter sent to The Guardian (UK) to 
say that there is no evidence that 
learning through a preferred style 
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leads to achieving better results, 
and that there exists "a number of 
problems with the learning styles 
approach". The letter goes on to 
add that categorising learners can 
lead to "the assumption of fixed or 
rigid learning style, which can impair 
motivation to apply oneself or adapt."

Needless to say, although the issue 
relates to school education, and while 
students eventually leave formal 
education, many of our adult learning 
habits are shaped by our formative 
years. The danger, then, seems to 
be that we could miss out on some 
valuable learning opportunities 
because the aproach doesn't fit  
"our style".

At Leaderonomics, we try to give 
many of our colleagues fresh roles 
after a certain period of time, partly 
to give them a greater sense of what 
we're working to achieve as a social 
enterprise, but most importantly to 
provide them with new experiences 
and challenges outside their comfort 
zones.

Oftentimes, I'm approached by people 
who want to hand me their CV and 
enquire about the possibility of joining 
the team at Leaderonomics. Many 
potential applicants will start by telling 
me something like, "I have eight years' 
working experience", which is great 
for them — but it tells me nothing 
about what they've learned or how 
they've grown.

A person can have four years' work 
experience and picked up numerous 
skills and abilities across two or 
three challenging roles in that time. 
Conversely, someone could have 
carried out the same tasks in the 
same role at the same company for  
20 years. The second person might 
have spent five times as much as  
the first person in the work place, but 
they might have learned a lot less due 
to a lack of growth and development. 
The number of years in employment  
is just that — a number.

"Ah, but why would you want to hire 
a jack of all trades but a master of 
none?" some might contest.

Just like the learning styles "myth",  
I would suggest that, because 
someone has experience in more than 
one area, it doesn't necessarily mean 
they aren't skilled performers in all of 
them. After all, history is littered with 
people who have been highly-skilled 
across four or five (or more) fields. 
It's surely our limiting and misguided 
beliefs that narrow our potential 
and minimise the possibilities we 
might realise if we adopted a varied 
approach to what we learn and how 
we learn it?

In the past, I've had one or two 
conversations where people have 
protested at being offered the 
opportunity of a new role. "But I'm 
comfortable where I am now," they  
tell me...and therein lies the problem.

If a teacher or leader has any duty 
towards those under their guidance, 
it's to help people push beyond their 
limiting beliefs and boundaries. I 
would rather have someone in my 
company for 10 years who has gained 
experience across two or three roles, 
than someone who has spent a 
decade doing the same job, year-in 
year-out. On a personal level as a 
leader, I'd view that as more of  
a disservice towards the employee 
than the company.

Don't get me wrong, doing anything 
outside our comfort zone is scary — 
few people enjoy being taken away 
from what they know. As the saying 
goes, comfort zones are beautiful 
places...but nothing ever grows there.

Of course, depending on the person, 
teachers and leaders have to use their 
judgement in how they encourage 
others to learn. Throwing a shy and 
reticent person into the deep end 
when they're thriving in their current 
role could be problematic for all 
concerned.

While we should encourage others 
to learn in new ways and seek 
out new experiences, we should 
also be sensitive to each person's 
circumstances and find the best way 
to encourage and motivate them to 
take the first steps into unfamiliar 
territory. Even at Leaderonomics, 

where we love to throw people into 
the deep end of a new challenge, we 
always make it a priority to first make 
sure that the person is ready.

Learning through different styles 
and facing what comes with new 
experiences is what leads us to 
being better tomorrow than we are 
today. It's what cultivates great ideas, 
creative solutions and innovative 
practices. It enables us to see things 
from entirely new perspectives.

By combining different methods of 
learning, we shake ourselves up and 
awaken to new possibilities that we 
would never have known from inside 
our comfort zone.

Trying out new things, taking a 
different approach, putting ourselves 
out there; sure, it can be daunting 
— but it can also be (and often is) an 
exhilirating experience. And if I had 
ten dollars for every time someone 
told me, "I wish I'd done this sooner", 
I would be a very rich man indeed!

As originally published on 
leaderonomics.org.

__________________________________

Roshan is the Founder and CEO of  
the Leaderonomics Group. He believes 
that everyone can be a leader and 
"make a dent in the universe" in 
extraordinary ways. He is constantly 
featured on TV, radio, and numerous 
publications sharing the Science 
of Building Leaders and leadership 
development. Follow him at  
www.roshanthiran.com.



• According to our research, only 
21 percent of HR professionals 
have sufficient knowledge in the 
core HR competencies to become 
future-ready

• Almost 60 percent of HR 
professionals are falling behind 
more tech-savvy colleagues in 
terms of efficiency and impact

• Only 41 percent of them are 
able to leverage technology and 
read and apply data to increase 
efficiency and drive business 
value

• We assessed 5,648 HR 
practitioners to see how prepared 
they are for the post-pandemic 
economy

THE ADDED VALUE OF BEING  
FUTURE-PROOF
The stakes for HR departments have 
never been higher. While the COVID-19 
pandemic has revealed the importance 
of HR to any organization’s survival, 
the post-pandemic economy will 
require that HR also play a proactive 
role in helping businesses thrive. 

According to the CEO Leadership 
Report 2021, companies with HR 
departments that are more strategic 
and data-driven are three times more 
likely to be capable of hiring the right 
people, 1.4 times better at reacting 
to change, and twice as likely to be in 
the top 10 percent of high-performing 
organizations than their peers. 

MORE COMPLEX CHALLENGES REQUIRE 
MORE COMPLEX SOLUTIONS
The challenges we’re currently facing 
are increasingly complex. The shift 
towards hybrid work, the need for 
individualized workplaces, automation 
and AI, the need for data-driven 
decisions, and building purpose-driven 
organizations will all put additional 
pressure on HR professionals to 
expand their skills.

After training thousands of HR 
professionals and working with 
companies ranging from Fortune 

500 businesses to small and middle-
sized enterprises, we have identified 
four core competencies that HR 
professionals need in order to become 
future-proof:

• Data literacy

• Business acumen

• Digital proficiency

• People advocacy 

HR professionals who possess these 
four core competencies on top of their 
specialized competencies (e.g. their 
expertise in rewards, talent acquisition, 
etc.) are known as “T-shaped”.They  
have expertise in both general 
(horizontal) competencies, as well  
as specialized (vertical) ones.
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The Current State of HR Competencies: 
Only 2 In 10 HR Professionals  
Have Future-Proof Skills
By Erik Van Vulpen, Founder of AIHR



ASSESSMENT RESULTS: HOW FUTURE-
PROOF AND T-SHAPED ARE HR 
PROFESSIONALS?

• #1. Most HR professionals are 
not future-ready

Of the 5,648 HR professionals 
who have completed our 
T-shaped HR Assessment that 
determines how future-ready HR 
professionals are, only 21 percent 
have shown sufficient knowledge 
in all four core competencies  
(i.e. data literacy, business 
acumen, digital proficiency, 
people advocacy). 

That means that four-fifths of HR 
professionals are insufficiently 
prepared to tackle the current  
and future challenges.

• #2. Tech and digital skills are 
the least common 

Only 41 percent of HR 
professionals are able to improve 
efficiency and drive business value 
through skilled use of technology 
and data. Being data-driven and 
having digital proficiency are 
essential skills to being able to 
anticipate challenges, not only 
react to them.

This means that almost 60 
percent of HR professionals are 
falling behind more tech-savvy 
colleagues in terms of efficiency 
and impact.

Of all four core competencies, 
data literacy and digital proficiency 
show the highest levels of 
insufficient knowledge and have 
thus the greatest potential for 
improvement. 

• #3. Half of HR professionals are 
not aligned with their business’ 
objectives

Furthermore, less than half  
(45 percent) of HR professionals 
have a solid understanding of their 
business, its customers, and the 
greater economic context which 
would enable them to help the 
company achieve its mission  
and goals. 
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More than half of HR departments 
thus bring limited business 
value and are, to a large extent, 
decoupled from what the business 
is trying to achieve.

• #4.  HR professionals are good 
people advocates 

On the flip side, two-thirds of 
HR professionals (63.8 percent) 
have shown strong competency 
in being people’s advocates, 
which means they are able to 
create a strong internal culture, 
get the best out of their people, 
and act as a trusted champion 
and communications expert. It is 
also the competency in which HR 
professionals exhibit the highest 
level of expertise (with an average 
of 15 percent more professionals 
with sufficient skill level and  
4 percent more experts than in  
the other competencies).  

Given the nature of the HR 
function, this competency is 
indispensable for HR professionals.  
In addition, mastery of people skills 
is certainly useful when helping 
organizations adjust to the new  
era of work.   

CONCLUSIONS
Our HR competency barometer 
indicates that very few HR professionals 
are currently future-proof and ready for 
the post-pandemic era of work. 

Those who have the largest potential 
to upskill and become future-proof 
are HR generalists, specialists, and 
managers – with 70 percent of them 
having only a maximum of two core 
competencies – as opposed to the 
more senior professionals such as HR 
directors, VPs, SVPs, and CHROs – 
where this is only 42 percent.

The level of proficiency in all four core 
competencies is thus a good indicator 
of how far HR professionals progress 
in their careers. As is evident from our 
data, fully T-shaped HR practitioners 
are far more likely to rise through 
the ranks of their company, not least 
because they drive more business 
value thanks to their competencies. 

But becoming T-shaped is not only 
beneficial for one’s career. It is also 
necessary for HR departments to 
continue to play a strategic role 
(keeping in mind that only about half 
of C-suite leaders still ewxpect the 
strategic role to continue beyond the 
pandemic).

Yet, HR needs to become more 
strategic, proactive, and anticipatory 
not just for the sake of gaining 
influence but for the sake of the 
business it serves as well. Only then 
will it be able to help organizations 
deal with the increasingly complex 
challenges that they are facing.
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FUTURE PROOF  
YOUR HR SKILLS  
FOR 2022 WITH MII & ACADEMY 
TO INNOVATE HR (AIHR)
Under the influence of technology, the world of HR is rapidly changing. 
Through our partnership with AIHR we want to empower our members 
to learn the latest HR skills and lead the charge into 2022!

For any inquiries or assistance, kindly contact us at +603 2712 8882 or email us at sales@mii.org.my.

AIHR has the largest curriculum of online HR courses and certifications available online. It’s the place to 
learn the skills to advance your career and remain relevant in the ever-changing digital HR landscape.

Our valued partner the Academy to Innovate HR produces a large number of high quality HR resources.  
A link to their full resource library is also included below!

ABOUT 
AIHR

PEOPLE ANALYTICS 
RESOURCE LIBRARY

Whether you are a People 
Analytics beginner or a 

seasoned professional, having all the relevant 
resources from the field of People Analytics offers 
a lot of value for any HR professional.

PRACTICAL AND 
FUTURE-FOCUSED HR 
TRAINING
AIHR has some of the most 

innovative, hands-on, and industry-relevant 
training programs that we have seen in HR. Don't 
believe us? Take a look at this sneak-peek of one 
of their lessons.

RESOURCE LIBRARY

Looking for more value? Have 
a look at the complete AIHR 
resource library!

GLOBAL PRACTITIONER 
COMMUNITY

As part of their academy they 
have a very active online 

community where HR practitioners from all over 
the world share their best practices.

COMPENSATION 
METRICS CHEAT SHEET

Determining the right 
compensation metrics to track is a 

vital step towards fair and equitable compensation. 
This is why AIHR has put together a cheat sheet 
of 12 key compensation metrics that will help take 
your compensation strategies to the next level.

100% ONLINE

Everything is 100% online, so you 
can complete the training in your 
own time from the comfort of your 

own home or office.

Information about these programmes are also available at our AIHR dedicated 
webpage on MII’s website.

Scan the QR code to visit the webpage.
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When Implementing Change, Consider 
the Impact on All Team Members 

By Vinit Shah, Founder and Managing Director of London Schools of Sales

W
ithout change 
there can be 
no progress, 
development 
or growth. 
Understanding 
that changes 
are necessary 
to support the 
development 

and attainment of any vision or goals is 
an important starting point.

However change can, and does, have a 
psychologically negative impact on many 
individuals because as human beings we 
tend to be creatures of habit, and once 
a behaviour is formed we’re reluctant to 
alter it. This conditioning or programming 
is formed over time but a shift in mindset 
is needed to recognise what’s holding 
us back, and with that comes the start of 
accepting what needs to change.

As a leader, it can be tricky to navigate 
change when you have to bare in 
mind the impact on others as well as 
yourself, but it is important to address 
the impact on everyone involved. If you 
think a certain change is necessary, 
but the team does not agree, how do 
you move forward and incorporate their 
suggestions?

DEALING WITH THE BARRIERS TO 
CHANGE
The biggest barrier to change can 
come from individuals within your team 
who don’t have the understanding 

or appreciation of why the change is 
required or how it can create the most 
positive outcome. Talking to these 
individuals on a one to one basis and 
addressing their concerns is the best 
way to guide them through the change. 
More often than not, it will take several 
conversations for them to become 
more comfortable with the idea, 
whilst going through their own internal 
process of accepting the change and 
addressing its direct impact on them. 
Through taking time to understand their 
concerns you can provide context and 
highlight the benefits which they may 
not have considered; this also helps 
you to completely refine your idea and 
process and confirm if this is the best 
course of action. There is no guarantee 
that they will accept the change, and 
sometimes there is a limit to how much 
you can do.



I am an advocate of encouraging my teams to question anything they were 
unhappy with, didn’t agree with or understand. This openness is critical in 
ensuring that they had clarity with regards to why certain changes were 

needed and the positive impact it would have on them, the team and the wider 
business.
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Sometimes my boss and I would 
disagree on changes but this was 
healthy and provided an opportunity 
for us to understand each other’s 
perspective and develop a more robust 
solution. If there was an impasse, we 
would park it, and either involve other 
colleagues or review what we were 
trying to do. We both understood 
that without mutual agreement and 
understanding there was no point 
pushing forward with the change as we 
weren’t convinced. This is an effective 
method to understanding the impact of 
any proposed changes on all members 
of the team.

Another strategy is to approach the 
person who is the complete opposite 
of you and your way of thinking on 
the team first. In doing so you will be 
able to inform the individual of the 
change in advance to ensure that they 
start to think about it and you begin 
to understand the initial concerns of 
others and ensure that you address 
those concerns when talking to rest of 
the team, whilst highlighting the benefits 
with those specific barriers and others 
in mind. Approaching someone first 
who thinks differently, to you can also 
expand your viewpoint to things you 
may never have considered.

PRIORITISE EFFECTIVE AND OPEN 
COMMUNICATION CHANNELS
Change within organisations is 
managed most effectively when there is 
consistent communication and where 
the team are fully involved throughout 
the process. Change can be navigated 
in a team environment through the use 
of brainstorming sessions to discuss 
the issue and role-playing scenarios 
to identify potential solutions as this 

engages everyone and makes them 
feel valued. It is a great way to share 
different points of view and get the 
team involved in the decision-making 
process. The earlier you involve 
them, appreciate their concerns and 
manage objections, the better their 
understanding will be, and the more 
time they will have to process and come 
to terms with the change if it one they 
do not agree with at first.

It is common and normal for the 
Sales Manager or Leader to feel 
uncomfortable during the change cycle, 
or even have moments of doubt. This 
is predominantly because no matter 
how well prepared you are, you won’t 
have all the answers to give to the team 
or a crystal ball to predict how things 
will pan out. Ensure adequate support 
is in place for inexperienced leaders 
so they too have guidance from more 
senior members of staff in the change 
process. With experience you will be 
able to learn how to mitigate risks earlier 
and understand the impact of different 
types of changes better. There is always 
an element of uncertainty and risk with 
any change being implemented but 
with open communication channels 
at all levels, feelings of unease can be 
mitigated.

CONCLUSION
Change is a constant within the 
business environment; as such, 
developing a strategy that supports 
proactive engagement and open 
discussion with all members of the 
team is critical for any transformation 
to succeed. The better the leader 
understands the issues and concerns 
and is able to address these issues, the 
greater the chance of acceptance by 

TAKE A PERSONAL APPROACH WHEN 
ADDRESSING THE NEGATIVE THOUGHTS
When I implemented changes in 
structure, sales process or sales 
strategy in organisations, it was most 
successful when I managed to address 
negative thoughts that were flowing 
through a team member’s mind.

When presented with change, I found 
that the team would start thinking about 
what it meant for them personally and 
what they would need to change. At 
that initial stage people tend to worry 
less about the wider business, or why 
the change is needed for the greater 
good of the team. So, if you address 
the concerns that they personally have 
about the change and its impact on 
them specifically, you have a better 
chance of success. If on the other 
hand you’re unable to identify with 
their concern or don’t address the 
issues, then, whilst they may accept 
and work within the change, they will 
not be convinced by it. The doubt will 
remain, and they will lack the necessary 
understanding and even motivation to 
give 100%.

ENCOURAGING CURIOSITY AND 
QUESTIONING.
I am an advocate of encouraging my

teams to question anything they are 
unhappy with, don’t agree with or 
understand. This openness is critical 
in ensuring that they have clarity with 
regards to why certain changes are

needed and the positive impact it would 
have on them, the team and the wider 
business.

On many occasions I remember my 
boss and I discussing changes

that needed to be made in my team 
because of broader business challenges 
and the impact of competitors. I knew 
some of the proposed changes would 
receive a positive reaction, whilst

I was unsure and unconvinced about 
others. Irrespective of my personal 
bias, I would always try to understand 
what the objective was and the desired 
outcomes that were sought. If I knew 
the answers to these two questions 
then I would be able to design and 
develop better models and solutions to 
facilitate the change for my team.



Learn More, Sell More
with Sales e-Learning Modules offered in 
collaboration with London School of Sales

ESSENTIAL SALES SKILLS SALES MANAGEMENT TOOLKIT

YOU WILL LEARN

• What to expect from London School of Sales e-learning 
modules for Essential Sales Skills including the different 
types of learning resources used.

• How best to create your own personal toolkit that will help 
you succeed in sales for the long term whilst developing a 
growth mindset.

• What you need to look out for and embrace to support 
your self-development.

THE BENEFIT OF LEARNING

• Providing sales professionals with the core principles, 
understanding and guidance they need to get the most 
from London School of Sales e-learning experience

• Why did we choose these topics? Because there are 
thousands of courses and books out there covering the 
fundamentals of selling, but in our opinion and based on 
talking to hundreds of successful salespeople, these are 
the critical tools you need.

YOU WILL LEARN

• What to expect from London School of Sales e-learning 
modules for sales management, including the different 
types of learning resources used

• How best to create your own personal toolkit that will 
develop a growth mindset

• The rules you need to embrace to support your self-
development

THE BENEFIT OF LEARNING

Providing Sales Managers with the guidance they need 
to get the most from London School of Sales e-learning 
experience

Individual

RM330
Validity Period: 3 months

Group (3 pax & above)*

RM300 
per pax

Validity Period: 3 months

Individual 

RM1,650
Validity Period: 6 months

Group (3 pax & above)*

RM1,500 
per pax

Module 1- RM500 
Module 2- RM500 
Module 3- RM500

Validity Period: 6 months

Learn the essential sales skills, management, and leadership techniques that will transform the way you sell. These 
microlearning modules comprise clear learning objectives, summary videos, real-life discovery demos, guided  
self-reflection, top tips to maximise your learning potential, and more!

For any inquiries or assistance, please contact us at +603 2712 8882 
or email us at sales@mii.org.my.

Scan the QR code below to visit the webpage on MII’s website.

CONTACT US



W
hat separates a 
comprehensive 
reliable  
Forensic Fire 
Investigation 
Report from 
a journalistic 
reporting 
approach 
projecting a 

 so-called experienced opinion rather  
than a scientific evidence-based  
conclusion that can withstand scrutiny?   
An objective report based on scientific  
facts that follow the Scientific Method.

Can We Trust a Fire 
Investigator’s Report?
What Should We Expect?

The United States National Fire 
Protection Association (NFPA) have 
for many years agued this point, and it 
is easy to see why, when you see the 
developing and updating work of the 
NFPA Technical Committee which has 
and is being done on NFPA 921 Guide 
to Fire and Explosion Investigations. 
This Guide was first introduced in 
1992 and has become known in the 
industry as a reliable, science-based 

guideline, projecting the scientific 
method throughout its various 
versions, the core underpinning 
sciences of: fire behaviour; fire 
dynamics; thermodynamics; fluid 
mechanics; and heat transfer; which 
are the sciences which underpin fire 
ignition, fire growth and fire spread.

The Scientific Method is a structured, 
systematic approach in all scientific 
disciplines, not just fire investigation, 
and is a model for analysis, trial 
and error, and decision making. It is 
dynamic and adjustable, depending 
on the circumstances. There are seven 
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steps with each being as important  
as the others. Misunderstanding in  
any step can lead to the wrong 
conclusion which may in turn lead  
to a miscarriage of justice.

Basic Methodology, Chapter 4 of 
NFPA 921, lists the steps of the 
scientific method which provides the 
building blocks for developing and 
proving, or negating, a scientifically 
supported theory through actual 
data, such as fire patterns, witness 
statements, historical data, and 
material properties. It is from this data 
that a hypothesis is formulated as 
to the area of origin, point of origin, 
and spread of fire. A defensible 
hypothesis should include the ignition 
source; first fuel to be ignited; and 
the circumstances that brought them 
together and the way in which the fire 
spread.     

Working through the Scientific 
Method, at a complex fire scene, we 
begin to realise the enormity of the 
task at hand. Investigating a fire or 
an explosion can be extremely time 
consuming, arduous, complex, and 
challenging. Fire scenes can and do 
range from the very straight forward 
‘food fire on a stove’ to a complex 
‘homicide’ investigation with the 
potential of a deliberate fire employed 
to cover a violent crime. A scene like 
this may involve singular or multiple 
deceased persons.

On examining the components of 
NFPA 921 – 2021 Scientific Method, 
coverage and/or consideration, a 
fire investigator needs to consider 
more than what is stated under the 
scientific method, as published. The 
author considers the following as 
the least required information to fully 
satisfy the points published in NFPA 
921-2021. This will provide the basic 
content for a comprehensive Fire 
Report. Of course, other information 
should be considered, depending 
on the provider’s house style of 
reporting, so the following is by no 
means exhaustive. 

ADMINISTRATIVE PROCEDURES 

• Secure the case assignment

• Send a quotation

• Obtain background information

• Scope

• Limitations

• Recognise the need 

• A fire has occurred, and the origin 
and cause are unknown

DEFINE THE PROBLEM

• Determine the origin

COLLECT DATA – SITE DATA COLLECTION 

• Pre-fire conditions

• CCTV – site coverage from fire 
site and neighbours

• Documentation of post fire 
conditions

• 3D scanning, terrestrial and aerial 
photography, video recordings 
from witnesses

Fire scenes can and do range 
from the very straight forward 

‘food fire on a stove’ to a complex 
‘homicide’ investigation with 

the potential of a deliberate fire 
employed to cover a violent 
crime. A scene like this may 
involve singular or multiple 

deceased persons.
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• Excavation, examination, and 
reconstruction of the scene

• Witness statements, diagrams, 
descriptive notes, and 
observations

• Fire and Police Department 
information

• Passive and active fire and 
security system information

• Process flow in manufacturing 
industry fires

• Internal incident reports

• Electrical reticulation, including 
lighting, instrument, and machine 
connections and downstream 
usage

• Engineering plans of the building 
and stock/fuel load layout plans

• Sample (potential evidence) 
identification and collection 
(fire debris for Ignitable Liquid 
Residue analysis and electrical 
conductor examination)

ANALYSE THE DATA

• Pattern Analysis
• Heat and Flame Vector Analysis

• Depth of char and Direction 
of fire travel through char and 
calcination surveys

• Arc Mapping

• Event Sequencing

• Fire Dynamics

• Building Construction 

• Human Factors

• Literature search 

• ILR Analysis by GCMS

• Electrical Conductor examination 
by light microscopy

DEVELOP A HYPOTHESIS  
(INDUCTIVE REASONING)

Reasoning that begins with 
observations, that are specific and 
limited in scope and process to a 
generalised conclusion that is likely, 
regarding the accumulated evidence. 
Based on the data analysis, develop 
a hypothesis to explain the origin 
and cause of the fire. This hypothesis 
should be based on the empirical data 
that the investigator has collected.  

TEST THE HYPOTHESIS  
(DEDUCTIVE REASONING)
A provable hypothesis must stand 
the test of serious challenge. Testing 
the hypothesis is achieved by the 
principle of deductive reasoning, 
which is defined as the process 
by which conclusions are drawn 
by logical inference from a given 
premise or premises. Compare 
the hypothesis to all known facts. 
Testing the hypothesis may be 
either cognitive or experimental. If 
the hypothesis cannot withstand an 
examination by deductive reasoning 
it should be discarded, and a 
new hypothesis tested. This test 
may include the collection of new 
data or the reanalysis of existing 
data. Continue this process until 
all feasible hypotheses have been 
tested. Otherwise, the fire cause 

should be listed as 'undetermined'. 
In fire investigation and analysis, 
this step in the process can include 
the comparison of the hypothesis 
to other known facts such as: Fire 
experience data; available fire test 
data; authoritative texts; experiments 
and published/peer reviewed books 
and articles. As noted in the scientific 
method flow chart in NFPA 921-2021, 
hypothesis testing is a repetitive 
process until a final hypothesis is 
selected. Inductive reasoning begins 
with a general rule and proceeds to a 
specific conclusion and the selection 
of the final hypothesis. 

CONCLUSION
When the hypothesis has been 
tested and found consistent with 
the collected incident data and 
known research data, it is the final 
hypothesis, which can be presented 
as the expert’s conclusion or opinion.
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'New Normal' Travel Insurance: 
ASEAN in the Post COVID-19 Era

N
o insurance product 
has been as 
adversely affected 
by the COVID-19 
pandemic as 
travel insurance. 
Travel and social 
restrictions both 
within and without 
countries were 

introduced and are still in force in 
an effort to curb the spread of the 
virus. With the lack of travel came a 
precipitous drop in travel insurance 

premium volumes. However, global 
vaccination rollouts have provided 
a glimmer of hope for worldwide 
travel, sparking a conversation on 
the evolution of travel insurance in a 
post-pandemic world. In the following 
sections, we aim to explore how 
ASEAN countries have been gradually 
opening up their borders, along with 
the progress shown by insurers in 
the region to adapt to the evolving 
situation and its repercussions for 
the travel insurance products of 
tomorrow.

ASEAN COUNTRIES ARE OPENING UP 
SLOWLY
It has been over 18 months since 
countries implemented lockdowns 
and foreign tourists were banned from 
visiting. As a result, global tourism and 
travel insurance markets have taken 
a big hit from the COVID-19 crisis. 
There is no clear vision of when these 
markets will fully recover. However, 
certain parts of the region are slowly 
reopening. Below is a snapshot of 
travel arrangements allowed in some 
of the key ASEAN countries, at the 
time of writing.

INSURANCE Oct - Dec 2021 www.insurance.com.my

56 Feature

By Ken Lim, Tananya Santipinyolert, and Tharan Ganesan of Milliman Consultants



• THAILAND: The "Land of Smiles" 
relies heavily on the tourism 
industry and is among the first 
ASEAN countries to welcome 
fully vaccinated tourists (without 
quarantine) through the Phuket1 
and Samui2 sandboxes. Recently, 
it has also been announced that 
more destinations will welcome 
fully vaccinated tourists from 1 
November onwards3. Bangkok  
is one of them.

• MALAYSIA: The government 
launched a domestic travel 
bubble allowing vaccinated 
Malaysians to travel to Langkawi 
from 16 September onwards4 but 
there is still no plan to receive 
international tourists.

• SINGAPORE: The city-state had 
plans to experiment with a travel 
bubble arrangement with Hong 
Kong as early as November 2020, 
when vaccination rates were still 
low. However, the arrangement 
has been abandoned. Recently, 
Singapore allowed a quarantine-
free entry for vaccinated travelers 
from selected countries like 
Germany and Brunei 5.

• INDONESIA: After several 
attempts to reopen, Bali has 
postponed plans to reopen to 
tourism due to rising COVID -19 
cases in the island. Recently, Bali 
announced it would attempt to 
launch another travel corridor6 
with Indonesia’s tourism minister 
raising the idea of a tourism 
“triangle” involving Phuket, 
Langkawi and Bali.7

• VIETNAM: Phu Quoc Island 
will be the country’s first tourist 
destination reopening to fully 
vaccinated foreign visitors 
starting November 2021.8

INSURERS’ RESPONSES TO COVID-19 
SO FAR
Insurers in ASEAN have reacted 
slightly differently to the COVID-19 
pandemic with regards to travel 
insurance. It is promising that we  
have seen insurers extending 
coverage to include COVID-19 in 
the following instances:

• In Thailand, all general insurers 
are providing COVID-19 medical 
expenses coverage as a part 
of their travel products at the 
requirement of the regulator. 
In addition, there are initiatives 
observed in the market to 
ease the burden of travelers 
during the pandemic. These 
initiatives include allowing the 
postponement of policy effective 
dates and the cancellation of 
policies if a planned trip fails, 
as well as an extension of the 
coverage period.

• Several insurers in Singapore, 
Malaysia and the Philippines 
have added comprehensive 
COVID-19 coverages to travel 
insurance, through 'add-ons' 
or via extending the coverage. 
These coverages differ across 
insurers, but generally include 
(and are not limited to) medical 
expenses, daily cash benefit 
upon quarantine, repatriation  
and trip cancellations, subject  
to terms and conditions.

On the other hand, a majority of 
insurers are yet to provide coverages 
against any travel insurance claims 
caused by COVID-19 infections 
or have halted COVID-19 claim 
payments when the outbreak was 
officially announced as a pandemic.

• Most insurers in Malaysia still 
have exclusion clauses related to 
any communicable or contagious 
diseases or pandemics declared 
by the World Health Organisation 
(WHO).

• Some insurers in Singapore 
that had previously paid 
cancellation claims due to 
COVID-19 ceased the coverage 
later through exclusion clauses 
related to “known events” or 
“communicable disease.”

Given the lack of international travel 
in the region, companies shifted 
their focus towards domestic travel 
insurance through direct and affinity 
channels in an attempt to save their 
toplines. Some companies in the 
region even started offering domestic 
travel insurance on an annual basis, 

On the other hand, a majority 
of insurers are yet to provide 
coverages against any travel 
insurance claims caused by 

COVID-19 infections or halted 
COVID-19 claim payments when 

the outbreak was officially 
announced as a pandemic
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which was not offered conventionally 
during the pre-pandemic times.

FUTURE OPPORTUNITIES, BUT TRAVEL 
INSURANCE PRODUCTS ARE NOT QUITE 
READY
Countries like Thailand, Singapore 
and Vietnam are requiring travelers 
to have mandatory travel insurance 
covering necessary medical expenses 
related to COVID-19 as part of 
their travel bubble initiatives. We 
expect more countries and even 
players within the tourism industry, 
such as tour companies and cruise 
operators, to follow suit in the future. 
Hence abolishing pandemic-related 
exclusions, at least for COVID-19,  
will become the new normal.

Traveling during the pandemic is 
stressful, with more than a desirable 
level of uncertainty. Sudden border 
closures, emergence of hotspots and 
the propensity for COVID-19 infections 
before or during trips, as well as 
unforeseen rescheduling of flights, 
have a greater likelihood of causing 
disruptions to travel plans than before. 
Due to this, the COVID-19 pandemic 
has directly increased customers’ 
awareness of the need for insurance 
protection, and we believe that this 
heightened awareness for travel 
insurance will likely continue even 
after the pandemic is declared over  
(or reclassified as an endemic).

In  future, customers will expect 
more protection from travel insurance 
products to help mitigate the burden 
from similar crises like the COVID-19 
pandemic. This implies that they 
will expect more comprehensive 
coverages related to trip cancellations 
and will have more willingness to 
accept premiums that reflect the 
higher protection. Indemnity for 
cancellation or curtailment due to 
contracting COVID-19 will be a must. 
In some case studies, we have also 
seen proven surges in demand for 
even more flexible coverages for 
cancellation, aka the 'cancel for any 
reason´ policies. Statistics from travel 
insurance comparison websites in the 
United States, such as Squaremouth, 
show that the demand for travel 
policies with ‘cancel for any reason’ 
protection has grown more than 
fivefold from summer 2019

to 2020.9 We believe that ASEAN 
consumers are likely to have similar 
needs as they are not isolated from 
the travel disruption introduced by 
the pandemic. Although this coverage 
type is rarely seen in the ASEAN 
market, it would be interesting to 
see what would happen if insurers 
started enhancing their existing travel 
insurance products to capture the 
potential new opportunities after 
COVID-19.

CHALLENGES OF 'NEW NORMAL' 
TRAVEL INSURANCE
A 'new normal' travel insurance would 
certainly bring challenges to insurers, 
especially in terms of risk assessment 
and pricing. While we expect burning 
costs for perils like baggage, theft 
and travel delays to remain largely 
the same, the burning costs for 
cancellation and medical claims, 
which are usually the two largest 
perils, will certainly be impacted.

• Medical cost

• At face value, this may be 
considered a high-risk or high-
cost cover. However, there are 
multiple considerations, some 
of which indicate this risk is 
manageable.

• Tourists would not travel 
unless they feel 'safe' 
about the destination 

and, likewise, destination 
countries would not open 
up unless COVID-19 were 
largely under control, i.e., 
with a low local infection 
rate and a satisfactory 
vaccination rate. Moreover, 
most tourists are required to 
take COVID-19 PCR tests 
before a trip and potentially 
a few days after arriving 
at the destination country. 
Taking Phuket in September 
2021 as an example, we can 
observe that the reported 
cumulative infection rate 
among travelers to date is 
0.3%,10 which is significantly 
lower than the equivalent 
local infection rate of 2.2%. 
The fully vaccinated rate to 
date of Phuket is around 
84%, while it was at 65% at 
the beginning of the Phuket 
sandbox.11

• COVID-19 admissions can 
be very expensive due to 
potentially long lengths 
of stay in intensive care 
units (ICUs). And it is for 
this reason the minimum 
mandatory COVID-19 
medical cover required 
for travellers to Singapore 
is SGD 30,00012 and for 
travellers to Thailand is  
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USD 100,000.13 However, 
further study needs to be 
made into the severity of the 
cases for those who have 
been fully vaccinated and 
even for when they received 
their last doses. Initial data 
indicates that only a small 
proportion require hospital 
care. Also, at some point 
in time, when the volumes 
of COVID-19 cases are 
under control (presumably 
the same time travel 
restrictions are loosened), 
private hospitals will stop 
taking in COVID-19 patients 
but instead refer them to 
government hospitals, 
which are lower-cost. In 
general, if there are not 
meaningful volumes of 
COVID-19 patients, private 
hospitals will prefer not to 
maintain isolation wards and 
procedures and take the 
risk of cross-infection to the 
substantially larger number 
of non-COVID-19 patients.

• However, the potential 
for a large COVID-19 
claim exists and insurers 
will have to reexamine 
the minimum portfolio 
size needed and/or their 
reinsurance arrangements 
to ensure an adequate 
spreading of risk. Minimum 
portfolio size will become 
increasingly important if the 
reinsurers are not supportive 
of COVID-19 coverage 
extensions.

• Cancellation cost

• Average cancellation costs 
would remain broadly similar to 
the pre-pandemic era because 
they include expenditures in 
relation to accommodation, 
tickets, excursion charges 
etc. Given that most airlines, 
hotels and tour operators 
are offering flexible options 
like free cancellation or free 
unlimited rescheduling (at 
least for the time being) one 

would expect the costs to be 
even lower than before. This is 
because expenses would be 
recoverable now, leading to 
claims to be void that would 
usually be valid.

• The most significant immediate 
risk is cancellations following 
another COVID-19 variant 
wave. As numbers drop and 
more travel destinations open 
up, travel will resume and 
possibly even surge in near 
future. However, there is a real 
possibility that another, albeit 
smaller, wave will follow. This 
wave will lead to cancellations. 
However, whether or not this 
will become a real cost to the 
insurers will eventually depend 
on the flexible options offered 
by the companies in the travel 
supply chain. Insurers will 
need to be agile by closely 
monitoring the flexible options 
offered by these companies 
and adjusting their products 
as well as pricing in a timely 
manner.

NOW IS THE TIME TO LEAD
When travel restrictions are 
finally lifted, many expect a surge 
in travellers who have been 
“housebound” for over 18 months. 
In some places, travel destinations 
are gearing up for this. Opportunistic 
investors have taken over troubled 
vacation resorts in anticipation. 
Insurers looking for a significant share 
of the 'new normal' travel insurance 
market should act now to build brands 
with comprehensive travel cover.

__________________________________
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Discover Insurance Careers with MII’s 
#DiscoveringInsurance Campaign

#DiscoveringInsurance Campaign 
is an initiative by The Malaysian 
Insurance Institute (MII) to help 
promote the insurance industry as 
an industry of choice for job seekers. 
Through this campaign, MII aims to 
disseminate knowledge and create 
awareness about the insurance 
industry and the various professions 
that play integral roles in creating 
products and services that protect 
customers and businesses against 
risks. With the support of industry 
associations and member companies, 
MII believes that our combined efforts 
through this campaign will help paint a 
better picture of the industry and at the 
same time contribute to the growth of 
the industry with the best talents. 

SUPPORTING PARTNERS
• General Insurance Association  

of Malaysia (PIAM)

• Life Insurance Association 
Malaysia (LIAM)

• Malaysian Insurance And Takaful 
Brokers Association (MITBA)

• Association of Malaysian  
Loss Adjusters (AMLA)

• Tune Protect Group Berhad

• AIG Malaysia Insurance Berhad

• Allianz Malaysia Berhad 

• AXA Affin General 
Insurance Berhad

• Etiqa

• Great Eastern Malaysia

• Hannover Rueck SE
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Discover Insurance Careers with MII’s 
#DiscoveringInsurance Campaign

• Lonpac Insurance Berhad

• Prudential Assurance  
Malaysia Berhad

• Prudential BSN Takaful Berhad

• Sun Life Malaysia

OBJECTIVES OF THE CAMPAIGN
• Increase number of new entrants 

into the industry 

• Promote better perception of the 
insurance industry

• Increase level of interest about 
the industry through online social 
engagements

• Create awareness about 
insurance careers

• Disseminate knowledge about  
the industry

• Introduce/Promote Malaysian 
insurance bodies, namely MII, 
PIAM, LIAM, MITBA and AMLA 

CAMPAIGN INITIATIVES & UPCOMING 
ACTIVITIES
• Create awareness through 

scheduled social media postings 

• #DiscoveringInsurance  
Campaign webpage at  
www.insurance.com.my

• Campaign writeups, articles 
and personality features made 
available in a dedicated section  
in MII’s INSURANCE Magazine

• Campaign updates made available 
via MII’s Newsweekly 

• Live interview sessions with 
insurance professionals currently 
serving the insurance industry 

• Promote insurance-specific 
training and professional 
qualifications  for onboarding, 
reskilling, upskilling and 
continuous professional 
development

#DISCOVERINGINSURANCE LIVE TALK 
SHOW
The main highlight of the campaign 
is the careers talk show, participated 
by insurance professionals from 
various educational and professional 
backgrounds, skills, and expertise. 
Hosted by MII’s campaign team, these 
live shows or interviews are scheduled 
every month and streamed live on MII’s 
social media pages, namely LinkedIn, 
YouTube, and Facebook. 

To watch past interviews, click on  
this link: https://insurance.com.my/
ic-interview-professionals 

Find out more about this campaign  
at our dedicated microsite at  
https://insurance.com.my/insurance-
campaign or scan the QR code below 
for more info.

 

Follow us on social media to get the 
latest updates on campaign events  
and happenings. 

For any inquiries about the campaign, 
please contact us at +603 2712 8882 
or email corp.comms@mii.org.my. 
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Episode 1 with Mr Rohit Nambiar 
of Tune Protect Group

Episode 2 with Mr Benjamin Chua of Sun Life Malaysia

Mr Rohit Nambiar is the CEO of Tune 
Protect Group. He has an amazing 
track record of success spanning 18 
years in the Insurance Industry with 
a passion for Fintech, innovation and 
making insurance simple.  

Our Live Talk Show Episode 1 with Mr 
Rohit Nambiar was held on 9 November 
2021, where he shared his experiences 
and gave advice to new talents joining 
the industry. Watch the Episode 1 
recording at this link at https://www.
youtube.com/watch?v=XHG0IkU6PSg. 
To watch more interviews, click on 
this link: https://insurance.com.my/ic-
interview-professionals 

Find out more about this campaign 
at our dedicated microsite at https://
insurance.com.my/insurance-campaign 
or scan the QR code for more info and 
follow us on social media to get the 
latest updates on campaign events and 
happenings. 

Mr Benjamin Chua is the Head of 
E-Distribution at Sun Life Malaysia. 
His 15 years of experience in the 
financial sector has led him to venture 
into e-commerce and FMCG, with 
an ever-growing passion to promote 
change through the adoption of 
technology. He has been actively 
involved in the digital sector since 
the early years when Fintech started 
making its way into Asia.

Live Talk Show Episode 2 with  
Mr Benjamin Chua was held on 30 
November 2021. Watch the Episode 
2 recording at this link https://youtu.
be/TqLJze3QCaI.

For any inquiries, info and to    
follow, contact us at +603 
2712 8882 or email corp. 
comms@mii.org.my.
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Episode 3 with Mr Jian Wei Tan of AXA AFFIN Life Insurance
Mr Jian Wei Tan is the Head of Pricing 
at AXA Life. He began his career as 
an actuarial pricing executive upon 
graduating from the University of 
Nebraska-Lincoln, US in 2009. With 
his track record of success spanning 
12 years in the insurance industry, he 
is currently an Associate of the Society 
of Actuaries US, and on his way to 
becoming a qualified actuary. Jian Wei 
aspires to give back to the community 
through his profession, especially 
via developing simple and affordable 
insurance for the underinsured 
segments.

Live Talk Show Episode 3 with Mr Jian 
Wei Tan was held on 10 December 
2021. Watch the Episode 3 recording 
at this link https://www.youtube.com/
watch?v=2tJoXuWPxq4.

Episode 4 with Ms Kelly Poh of Prudential 
Assurance Malaysia Berhad
Ms Kelly Poh, a Fellow member of the 
Institute and Faculty of Actuaries ((IFoA), 
has been working in the insurance 
industry for 15 years. She started her 
career in an insurance company in the 
UK, and then moved to an Actuarial 
Consulting firm before moving back to 
Malaysia. 

In Malaysia, Kelly’s professional 
experience includes different functions, 
namely Actuarial Reporting, and Pricing, 
and Product Development. Currently, 
she is leading the Digital Product 
Development team in Prudential 
Assurance Malaysia Berhad, focusing 
on digital product design and customer 
journey.

Live Talk Show Episode 4 with Ms Kelly 
Poh was held on 17 December 2021. 
Watch the Episode 4 recording at this 
link https://youtu.be/nHwALwCqi2M.



QWhat does it mean to be 
named the Winner of this 
year’s YAMA Award? 

To be named the winner of this 
year’s YAMA Award, I am greatly 
honoured and it brings pride to me, 
my family, the company I work for, 
the insurance industry, as well as my 
country, Cambodia. This success 
and accomplishment have made a 
tremendous and positive impact on 
my career and life. 

QWhat is the impact you 
felt, personally and 
professionally, after 
winning the award?  

After winning the award, I received 
many positive and encouraging 
congratulatory messages from 
many people, from various levels, 

which have a great impact 
on me, both personally and 

professionally. Because of 
this, I am now even more 

committed to contribute 
towards the betterment of 
the insurance industry, 
to lead and pursue 
on-going development 
in both my career 
and study. In addition 
to that, this award 
motivates me to take 
on new challenges and 

achieve more. 

Q
At this stage of your 
career, what kind of 
knowledge/exposure do 
you need to build on your 
success and progress 
further? 

 

 
 
In this dynamic insurance industry, 
we must continue acquiring new 
knowledge and constantly expose 
ourselves to current and new trends. 
To achieve more success, I need to 
develop my knowledge and exposure 
to new initiatives, innovation, and 
new changes; to prepare myself 
for uncertainties by enhancing my 
skillsets to meet new expectations. 
I am also planning to pursue my 
studies further for higher qualification 
such as doctoral level and fellowship 
in insurance.

During high school, I was the provincial 
outstanding student in mathematics, 
which enabled me to get scholarships 
for two universities in Phnom Penh, 
Cambodia. I am currently holding 
two Bachelor’s degrees in computer 
Science, and Education. I am also a 
Master of Finance (MBA) from Charles 
Sturt University, Australia; Associate 
of The Malaysian Insurance Institute 
(AMII); and Associate of the Chartered 
Insurance Institute (ACII), UK. In 
addition to that, I have taken part in 
various trainings, seminars, workshops 
and conferences, both locally and  
internationally.

I started my career in insurance in 
2005, from a junior level, climbed 
up to the group management level 
and now, I am one of the core 
management members and hold 

Interview with the Winner of the Young ASEAN 
Insurance Manager Award (YAMA) 2021
Mr Suy Channtharong (Cambodia) 

QTell us about your  
educational and  
professional  
background?

INSURANCE Oct - Dec 2021 www.insurance.com.my

64 MII Highlights

Suy Channtharong        
Group Chief Underwriting Officer            
Forte Insurance (Cambodia) PLC



two important positions at the group 
level at Forte Group. Briefly, I am 
Group  Chief Underwriting Officer, and 
lead the business unit at Group level 
for microinsurance which includes 
agricultural and climate insurance.

Q
What strategies would 
you use to attract 
young talents in 
Cambodia to join the 
insurance industry? 

In the insurance industry, human 
resources play the most important role. 
Here are some initiatives that I would 
undertake to attract young talents:

• Market (growth in a stable 
condition)

I will contribute to and support 
the insurance market to promote 
growth in a stable condition. As the 
insurance market grows steadily 
and healthily, the company brand 
will become more trusted and 
expand, which will lead to the 
creation of more job opportunities 
and high paying jobs, and it will 
eventually become the preferred 
choice of newcomers. 

• Public Awareness

I will participate in public 
awareness initiatives to educate the 
public about the company and the 
industry. Public awareness on the 
concepts and benefits of insurance 
has not been pursued enough 
conducted and is still limited. We 
need to do more and improve the 
lack of cooperation and willingness       
of relevant institutions. More public  
awareness will result in the public 
getting used to and becoming fully 
aware of the benefits of insurance.

• Education

Education plays an important 
role in building better and more 
human capital. I am willing to 
teach and share my knowledge 
and experience, and explore the 
possibility of including financial 
education, specifically insurance, 
to be part of the local school 
curriculum. In addition to that, I 
am also ready to work together 
with insurance regulators to build 

more human capital to align 
with the growth of the market by 
establishing a school or institute of 
insurance, to cultivate knowledge, 
skills and passion amongst 
students as they create a career 
path in insurance. 

 

QWhat is your vision 
for the Cambodian 
insurance industry? 

  

Based on market statistics from the 
Insurance Association of Cambodia, the 
total Gross Written Premium is small if 
compared to other ASEAN markets and 
the insurance penetration rate is around 
1%. I can see that the Cambodian 
insurance industry is a promising 
market with remarkable growth rate 
since there are many positive and 
on-going initiatives and developments 
happening, such as the following:

• Expanding  the market through         
growth and positive trends.

• Reinforcing mandatory insurance 
with support from regulators.

• Creating wider accessible markets, 
to untap markets with affordable 
premiums to allow customers to 
take up insurance, and through 
developing more agency channel 
distributions.

• Introducing the concepts of 
Insurtech and digital transformation 
to millennium clients. 

• Creating a legal framework to 
ensure the market conditions are 
stable, with prudential supervision.

With reference to the above, I am 
confident that the Cambodian 
insurance industry is growing well  
with stable market conditions, and  
the insurance penetration rate will keep 
increasing, at par with other ASEAN 
countries. 

QHow would you describe 
your leadership and 
management style? 

 
My leadership and management style 
is all about team spirit, by combining 
both top-down and bottom-up 
approaches, which keep all colleagues 
and team members involved as they 
play a part in the decision making 
process. I have always had a clear 
vision and objective  for myself, my 
team, and colleagues, which ties 
with the vision and objectives of the 
company.

To be a role model and influencer, 
I always lead by example by 
continuously learning and practicing 
professional behaviour. I have a 
positive attitude and growth mindset. 
Also, as a leader in this insurance 
industry, I am obligated to adhere to 
the Code of Conduct and Code of 
Ethics in this profession.
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QWhen you are not at 
work, what do you 
enjoy doing?

When I am not at work, I like having 
casual talks and exchanging ideas with 
friends in the insurance industry and 
from various other business sectors. 
During my free time, I like  
to read, exercise, and play football. 

QWho has influenced 
you the most in your 
professional career? 

Mr. Youk Chamroeunrith has greatly 
influenced my professional career.  
In the Cambodian insurance market, 
Mr. Youk Chamroeunrith is a 
pioneer in this industry, and he is 
the Group CEO of Forte Insurance 
(Cambodia) Plc. with nearly 30 
years of professional experience in 
insurance, risk management, finance, 
and strategies. He encouraged me 
to participate in the YOUNG ASEAN 
INSURANCE MANAGER AWARD 
(YAMA) 2021. 

QWhat is the most 
important lesson you 
have learnt as a leader 
during the COVID-19 
Pandemic?

Despite the many challenges and 
uncertainties that we faced during  
the Covid-19 pandemic; we have  
also learned a great deal.

• Attention to and appreciation of 
the team

Leaders always look out for their 
team members including their 
well-being, but the Covid-19 
pandemic has highlighted this 
necessity even more.

• Contingency planning and 
willingness to change

During the pandemic, many 
unexpected events happened. 
Thus, we need to manage the 
implications of these  events 
through proper planning and  

find alternative solutions to 
change for the better. This is 
key to our survival during this 
challenging time. 

• Digital transformation as  
a game changer

Ensuring business operations and 
providing stability and constant 
service to all stakeholders has 
been a priority. The flexibility and 
reliability of our development 
platform must be in place so that 
we can continue  to transition and 
streamline work processes online 
in a responsive, safe, and well-
integrated working environment.

• Identify and explore resilient 
business models

We need to identify and explore 
alternative and sustainable 
business models, for example 
by conducting SWOT analysis to 
identify business opportunities 
during covid and post-covid, so 
that we can adapt our business 
models to align with those 
opportunities. 

Q
How do you plan 
to professionally 
contribute to the 
growth of the 
insurance industry 
in the next couple of 
years? 

In the next couples of years, I plan 
to contribute to the growth of the 
insurance industry by giving back to 
the community: 

• Within Forte Group

As a member of senior 
management, I will train our staff 
and colleagues in Cambodia as  
well as Laos, on insurance-related  
knowledge and concepts. 
Currently, after working hours, I 
teach those who are preparing for 
the insurance exams, as additional 
study support. 

• Within the Industry and 
Insurance Association

I am actively involved with 
insurance associations and the 

industry as a speaker, member, 
and working group committee 
member for the advancement  
of the market. 

• Within ASEAN

I am also actively involved within 
the region’s industry by being a 
presenter, member, working group 
committee member, and conduct 
dialogues with other members in 
ASEAN. 

More importantly, I am willing  
to continue with this journey and 
am ready to contribute even more 
positively for the growth of the 
insurance industry. 

QWhat is your advice 
to all the future 
young leaders of the 
industry?

Here's my advice to all the future 
young leaders of the industry:

• Insurance is a promising career 
and the right industry to choose. 
Especially in the context of the 
Cambodian market, the insurance 
industry is at the emerging 
stage, which is the perfect time 
for young leaders to join and as 
the market develops, they will 
become experienced seniors in 
industry. 

• Young leaders must be patient 
and align passion with clear 
purpose and vision.

• Face challenges and adapt to 
changes. Young leaders must be 
ready for new challenges, able to 
solve the problems, and adapt to 
changes.

• Stay curious. Be passionate, 
curious, and committed to 
learning something new and 
ensure continuous professional 
and personal development. 
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The Malaysian Insurance 
Institute (MII) Launches 
New Membership Benefit: 
MII Rewards
The Malaysian Insurance Institute 
(MII) launched a new membership 
benefit initiative called the MII 
Rewards to recognize members for 
their support and loyalty. This rewards 
initiative is exclusively for MII Fellows, 
Senior Associates, and Associate 
& Certificate members whose 
reward points can be accumulated 
and converted into vouchers and 
discounts through the CERRA Points 
App. 

Starting November 2021, more than 
400 Fellows, Senior Associates, 
Associate and Certificate members 
will be given access to the MII 
Rewards programme.

GET POINTS
The MII Rewards programme gives 
access to various deals and discounts 

from over 100 reward partners. 
Members can check out the latest 
deals and discounts available near 
them and redeem vouchers with the 
earned points. 

Members can earn more points based 
on their MII membership activities, 
such as:

• Attendance at  selected MII 
events

• Participation in our surveys,  
polls, and other activities

• MII membership anniversary

• Upgrade to a higher MII 
membership tier

• Referral to MII membership

• Special events or achievements

GET DISCOUNTS
Apart from points accumulation, MII 
members can take advantage of 
merchant discounts across popular 
F&B outlets, leisure activities and 
services – no points are needed to 
enjoy the discounts.

GET NOTIFIED
This App enables MII members to stay 
updated on new MII events, special 
offers and announcements via push 
notification to their mobile devices.

For more information about MII 
Rewards programme and how to 
become an MII member, visit us at 
http://insurance.com.my/membership.

More than 100 rewards partners!
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Channelling Optimism Through 
Transformation and Change at the 
MII 43rd Annual General Meeting

The 43rd Annual General Meeting of 
The Malaysian Insurance Institute was 
successfully held on 20 September 
2021. To ensure and protect the 
health and safety of all participants 
in the context of the COVID-19 
pandemic, the AGM 2021 was 
conducted virtually. 

The Chairman of MII, Mr Antony Lee 
began the meeting with his opening 
statement in which he highlighted how 
MII had accelerated its transformation 
initiatives in 2020 due to the 
pandemic. The Board and the Institute 
is optimistic of the future and believe 
that through global partnerships 
to enhance digital channels, MII 
will emerge better positioned post 
pandemic. 

The meeting continued with an 
overview of MII’s performance in 
2020, presented by Ms Shalini 
Pavithran, the Chief Executive Officer 
of MII. During the presentation of the 
financial results, Ms Shalini Pavithran 
looked back on the unprecedented 
situation that affected the Institute in 
2020 due to the COVID-19 pandemic. 
In particular, she summarized the 
Institute’s priorities throughout the 
crisis: protecting employees, ensuring 
business continuity, and supporting 
the industry with which MII interacts. 
In her strategic message, Ms Shalini 
Pavithran explained MII’s vision to be 
fully digitalized by evolving existing 
products and services as well as 
creating new offerings and channels 
of communication as part of MII’s 
effort to enhance service to members 
of the industry.  

MII’s financial performance also saw a 
positive trend despite the pandemic. 
This was largely contributed by the 
decrease in cost as MII has digitalized 
its processes and pivots to virtual 
classroom and events and as well as a 
good take-up in inhouse programmes 
especially in customised programmes 
as they are tailored to company 

needs. As MII continues its quest to 
elevate professional standards, more 
local and international partnerships 
will be developed to support 
innovation and modernization of the 
insurance industry. 

All resolutions tabled during the 
meeting were carried and passed by 
voting. 

MII’s 2020 Annual Report is available 
at this link https://insurance.com.my/
publications-newsroom/annual-report. 
Alternatively, scan the QR code below 
to view the digital version of the 
Annual Report:

For any inquiries, please email us at 
corp.comms@mii.org.my. 
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Human Resources (HR) 
Communities of Practice (CoP) 
Virtual Roundtable Discussion
The second Human Resources (HR) 
Communities of Practice (CoP) Virtual 
Roundtable Discussion for year 2021 
was successfully held on 23 September 
2021. This event brought together HR 
professionals from across the industry 
to collaborate on, connect with and 
discuss on the most pertinent issues 
and trends in HR. 

The HR CoP is an event that supports 
professional development and is a 
platform for information and knowledge 
exchange. On a broad scale, the topics 
discussed during this roundtable 
discussion circled around workforce 
and skills for the future, the open talent 
economy, L&D strategy in turbulent 
times and latest HR trends and insights. 

The discussion was led by experienced 
speakers in human capital development. 
Amongst them were Joan Low, CEO 
of Thoughtfull; Sharala Axryd, Founder 
and CEO of The Center of Applied Data 
Science (CADS); Sharmini Ann Jacob, 
Executive Director of People & Change 

in Advisory, KPMG; Jenna Beh Huey 
Ching, CEO and Co-Founder, Fortnynja 
/ E-Fintech School; and Andreas 
M. Vogiatzakis, Executive Director, 
AMVPLUS Advisory Sdn Bhd. The 
speakers shared their views and insights 
on what the HR community should be 
looking at in their HR initiatives and 
strategies to nurture talents across 
organizations. 

The discussion started with Joan Low 
speaking on the topic of employee 
mental wellbeing, where she highlighted 
the importance of needs analysis, and 
shared some useful best practices and 
actionable plans that HR professionals 
can consider using. Then, Sharala 
Axryd talked about data literacy in the 
workforce and the opportunities that can 
be derived from this skill, while Sharmini 
Ann Jacob touched on a topic which 
was very relevant in this pandemic era, 
as she spoke at length about strategies 
that can and should be adopted in 
terms of workforce compensation and 

benefits when considering flexible work 
arrangements. 

The discussion was followed by Jenna 
Beh’s session, where she discussed  
about the necessity to instil a culture of 
innovation within an organisation. She 
emphasized that to build a culture of 
innovation, initiatives should start from 
within the organization and adoption 
would need to be monitored, tracked, 
and tested. The HR CoP Roundtable 
Discussion ended with a motivating 
talk by Andreas M. Vogiatzakis, who 
focused on the discussion on personal 
development, leadership, rules of 
engagement, perseverance and 
managing change. 

MII will continue to conduct this 
important discussion in the future to help 
ensure a conducive platform is available 
for HR professionals to communicate 
and share information, stories, and 
personal experiences in a way that 
builds understanding and insight. This is 
also to encourage and enable dialogue 
among HR professionals to explore new 
possibilities, solve challenging problems, 
and create new, mutually beneficial 
opportunities; to stimulate learning 
within the HR community.

For inquiries on future HR CoP  
events conducted by The Malaysian 
Insurance Institute (MII), email us at  
events@mii.org.my. 
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Now more than ever, people 
need extra information, guidance, 
and support to navigate through 
challenges. During these troubled 
times, consumers look for guidance 
and conveniences in their daily 
transaction. As a trusted Institute, 
MII has always prioritised customer 
service, even more so during 
this pandemic. We believe that 
companies that lead with empathy 
and genuinely address customer 
needs can help strengthen and 
create lasting relationships.

Our aim is to deliver effective 
customer experience by creating 
seamless, convenient, and engaging 
customer journeys. Hence, MII 
continues to keep updated on 
changing customer preferences. As 
well, it rapidly innovates to redesign 
journeys that matter. In 2021 and 
beyond, MII is ready to assist 
customers and the industry through 
the various channels made available 
– offline and online. 

To ensure continuity of service and 
to better serve customers during 
challenging times, MII is continuously 
finding new and efficient ways to 
engage and assist customers. 

For any inquiries or assistance, 
please contact us at +603 2712 8882 
or email customercare@mii.org.my. 

New appointment feature now 
available for in-person appointment 
with our Customer Service 
Representative. 

Operated via Zoom, every Monday to 
Friday from 10.00 a.m. to 12.00 p.m.

Chat function available when 
searching via mobile for MII’s 
Business Profile on Google.

Now available via our website  
www.insurance.com.my

Scan QR code to start. www.insurance.com.my

Social Media Platform

Customer Service 
Counter

Virtual Customer 
Service Counter

Google Business 
Messaging

MII Chatbot

Self Service 
Channel

MII Website

INSURANCE Oct - Dec 2021 www.insurance.com.my

70 MII Highlights

Enhancing Customer 
Experience with 

Multi-Channel Service



Accelerating Future Skills and Professional 
Development with NECOLE, a New Learning 
Platform for MII Students

MII is excited to introduce NECOLE, 
a guided learning platform that 
is aimed at complementing our 
students’ professional development 
to equip them with the essential 
skills of the future. As we work 
to enhance our programmes and 
the learning experience as part of 
MII’s transformation plan, we are 
continuously looking for innovative 
ways to fulfil modern learners’ learning 
needs. With exclusive  
access to the NECOLE platform, 
students will experience a new way 
to learn, upskill, stay connected with 

fellow learners and keep abreast of 
industry developments. NECOLE is 
exclusively available for Associateship 
and Fellowship students of MII. All 
students will have access to guided 
learning modules  throughout the year.

Programmes curated in NECOLE 
will add value to students as they 

MII Fellows will have access to:

• 12 modules of senior 
leadership development 
e-programmes

•  15 modules of technology 
awareness e-programmes

MII Associate students will have 
access to:

•  13 modules of personal 
leadership e-programmes

•  14 modules of technology 
awareness e-programmes

MII Fellows MII Associate

progress in their journey with MII 
while allowing them to realize their full 
potential. 

For any inquiries or assistance, kindly 
contact us at +603 2712 8882 or email 
customercare@mii.org.my. 
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MII is in collaboration with the London 
School of Sales (LSOS) to offer sales 
specific online learning courses which 
are relevant and applicable to all 
professionals. To ensure insurance 
professionals are well-equipped and 
holistically knowledgeable in all areas 
pertinent to the insurance industry, MII 
and LSOS’ collaboration can help fill 
the gap in this essential future skill. 

London School of Sales’ cutting-
edge learning platform was created 
for salespeople by salespeople, 
to provide learners with essential 
sales skills and techniques needed 
to overcome daily challenges in 
business. Through these courses, 
learners can develop a personal toolkit 
and the growth mindset needed to 
excel in their sales career. 

Refer below for details of the  
MII-LSOS courses offered:

ESSENTIAL SALES SKILLS
Through this course, learners will 
discover how to:

• Communicate with personalities 
that are different to you

• Qualify opportunities effectively 
at all stages of the sales process

• Differentiate yourself from your 
competitors

• Handle objections

• Create and maintain urgency

• Negotiate without caving in to 
demands

• Ask for the business at various 
stages of the sales process

SALES MANAGEMENT TOOLKIT (SMT)

Through this course, learners will be:

• Engaged and empowered to take 
control of your development

• Growth-mindset focused and 
able to adapt to any situation

• Equipped with the tools and 
techniques to positively influence 
your customers, peers and senior 
stakeholders

• Proactively managing the 
expectations of those around you

• Motivated to learn more, sell 
more

• Achieving more both personally 
and professionally

• Confident and self assured

Visit our dedicated microsite at https://
insurance.com.my/lsos or scan the QR 
code below for more info.

              

For any inquiries or assistance, please 
contact us at +603 2712 8882 or email 
customercare@mii.org.my. 

Fostering Sales Skills  
of Future Professionals 
with London School  
of Sales (LSOS) 
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MII is in collaboration with AIHR 
to empower our members to learn 
the latest HR skills and lead the 
charge into 2022. With technology 
as the spearhead, the world of HR 
is rapidly changing and we believe 
our partnership with AIHR will help 
steer organizations to greater heights 
as they adopt the HR skills needed 
to drive talents and human capital 
development.

AIHR has the largest curriculum of 
online HR courses and certifications 
available online. It is the best platform 
where learners can learn the skills to 
advance in their careers and remain 
relevant in the ever-changing digital HR 
landscape. AIHR also produces a large 
number of high-quality HR resources. 
Discover their full resource library and 
features below:

PEOPLE ANALYTICS RESOURCE LIBRARY
Whether you are a People Analytics 
beginner or a seasoned professional, 
having all the relevant resources from 
the field of People Analytics offers a lot 
of value for any HR professional.

COMPENSATION METRICS CHEAT SHEET 

Determining the right compensation 
metrics to track is a vital step towards 
fair and equitable compensation. 
Therefore, AIHR has put together a 

Future Proofing HR Skills for 2022 with 
MII & Academy to Innovate HR (AIHR)

cheat sheet of 12 key compensation 
metrics that will help take your 
compensation strategies to the next 
level.

RESOURCE LIBRARY
Looking for more value? Have a look at 
the complete AIHR resource library!

If you have not yet checked out AIHR, 
here’s an overview of why we decided 
to partner with them. Start your 
learning journey with them today and 
get a headstart on your 2022 learning 
goals!

PRACTICAL AND FUTURE-FOCUSED HR 
TRAINING
AIHR has some of the most innovative, 
hands-on, and industry-relevant 
training programs that we have seen 

in HR. Don't believe us? Take a look at 
this sneak-peek of one of their lessons. 
(Future of Work - part of the Digital HR 
Certificate Program)

100% ONLINE
Everything is 100% online, so you can 
complete the training in your own time 
from the comfort of your own home or 
office.

GLOBAL PRACTITIONER COMMUNITY
As part of their academy, they have a 
very active online community where 
HR practitioners from all over the world 
share their best practices.

Visit https://insurance.com.my/aihr for 
more info on the programmes offered. 

For any inquiries or assistance, kindly 
contact us at +603 2712 8882 or email 
customercare@mii.org.my. 

People Analytics 
Resource Library

Compensation 
Metrics Cheat 

Sheet

Resource Library Practical and 
future-focused HR 

training
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To help candidates prepare for the 
agents’ licensing examinations, MII 
offers different types of practice 
questions via the Integrated Learning 
Management System (iLMS). As 
candidates work their way through 
their revision exercises, the Practice 
Examinations can be used to help 
assess each candidate’s level of 
confidence and accuracy along the 
way.

As MII continues to develop new 
study aids to help exam candidates 
and students in their learning journey, 

modules like the Practice Examinations 
can help candidates get a more 
realistic reflection of their level of 
understanding of the learning content. 
It also helps them to focus on the 
topics that require extra attention and 
acts as a window to the actual exam 
setting. The Practice Examinations are 
offered online for ease of accessibility, 
anytime and anywhere.

MII’s Practice Examinations mimic  
actual examination questions, A timer 
is also included to ‘create’ the real 
experience. In all the variations offered, 
candidates will get:

New Study Aid. Immediate 
Results. Unlimited Attempts.
MII’s Agents’ Licensing Practice 
Examinations for Candidates

Currently, all Practice Examination 
modules are offered in English only. 
Available modules are:

• Practice Examination for 
Pre-Contract Examination for 
Insurance Agents (AB)

• Practice Examination for 
Pre-Contract Examination for 
Insurance Agents (AC) 

• Practice Examination for Pre-
Contract Life Insurance Agents 
Examination and Investment-
Linked Life Insurance (PCIL)  

• Practice Examination for 
Certificate Examination in 
Investment-Linked Life Insurance 
(CEILLI)

Visit our dedicated microsite at 
https://insurance.com.my/practice-
examination or scan the QR code 
below for more info.

For any inquiries or assistance, kindly 
contact us at +603 2712 8882 or email 
customercare@mii.org.my. 

Unlimited 
attempts

72 hours access Immediate result
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MII, HWUM in Partnership to Support Academic 
and Professional Development of Professionals 
in the Insurance Industry

The Malaysian Insurance Institute (MII) 
and Heriot-Watt University Malaysia 
(HWUM) have successfully signed a 
Memorandum of Agreement (MoA) to 
strengthen and support the academic 
and professional development of 
active MII members and the insurance 
industry in a virtual signing ceremony 
on 3 December 2021.

The MoA signatories were MII Chief 
Executive Officer, Shalini Pavithran, 
and HWUM Provost and Chief 
Executive Officer, Professor Mushtak 
Al-Atabi. Also present to witness the 
signing ceremony were MII Chief 
Academic Officer, Wahida Shariff, 
HWUM Deputy Provost, Dennis Wong 
and HWUM Chief Operating Officer 
and Registrar, Janice Yew. 

Attendees to the MoA ceremony 
include both MII and HWUM 
representatives. At the virtual signing 
ceremony were MII Academic Council 
representative, Professor Dr Hajah 
Zuriah Abdul Rahman, and the MII 
Senior Management team. while 
HWUM was represented by HWUM 
School of Engineering & Physical 
Sciences (EPS) Associate Head, 
Professor Denny Ng; HWUM Head of 
Marketing and Student Recruitment, 
Jessica Lam; and HWUM School of 

Mathematical and Computer Sciences 
Associate Head, Dr Ian Tan.

This MoA marks another milestone 
for both MII and HWUM as it 
demonstrates their continued 
commitment to supporting academic 
development and enhancing the future 
capabilities and skills of professionals 
in the industry.

Through this partnership, MII aims to 
provide its members with opportunities 
to accelerate their professional 
development and provide them with 
an added edge of qualification for 
career growth. HWUM is offering a 
10% exclusive bursary on published 
tuition fees to all active MII members 
including their spouses and children 
to pursue their Postgraduate Taught 
(PGT), Undergraduate, or Foundation 
studies with the UK University.

MII Chief Executive Officer, Shalini 
Pavithran, said: “The world is changing 
rapidly and insurance professionals 
of the future need to think ahead. 
This means they’ll need to have the 
right combination of skills to meet the 
future’s changing needs, which is what 
the MII and HWUM partnership is all 

about.” She added that “Beyond the 
change to an individual’s mindset and 
behaviour, addressing the significant 
volume, velocity, and variability of 
reskilling needed for the new world 
of work will require a collaborative 
approach across companies, 
governments, and the educational 
sector.”

On a similar note, HWUM Provost 
and Chief Executive Officer, Professor 
Mushtak Al-Atabi, highlighted the 
value of university collaborations with 
professional institutes such as MII to 
enhance academic standards and for 
students to receive real-life exposure 
to the best practices in insurance and 
financial services industry at large, “We 
have signed an MoA with MII to make 
education accessible to professionals 
by professionals who want to shape 
the future.

“Positive education is a strategic 
choice for the University. We are 
nurturing competent professionals into 
becoming purpose-driven leaders who 
are self-aware and who are efficient 
in tackling the complexities and 
uncertainties that we see increasing in 
our world,” he added.

HWUM Provost and CEO Prof. Mushtak Al-Atabi and MII CEO Shalini Pavithran.
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A
lthough life has 
somewhat returned to 
normalcy, many people 
are still cautious when 
it comes to socializing 
and moving about in 
exposed public spaces. 
Among these people 
are those who have 

started resuming outdoor physical 
activities. However, for those who are 
conscious of the importance of social 
distancing and staying home, exercises 
and fitness activities continue to be 
conducted at home. 

Working up a sweat and staying healthy 
while at home may be difficult but not 
impossible. A little home workout, 
yoga or Pilates might be your best bet 
for hanging on to some semblance of 
sanity while being cooped up. Many 
fitness companies and workout studios 
offer virtual workout classes so that 
people can still go through their routine 
fitness activities and sweat it out at 
home each day.  Working out at home 
for few minutes not only keeps you fit, 
it gives you that much-needed break 
from the monotony of staying indoors.

To set yourself up for this, all you need 
is a training or yoga mat plus a high-
quality Wi-Fi connection, and you are all 
set to join live streams or pre-recorded 
digital classes from anywhere. It is like 
having your personal trainer with you at 
your home!

How to Work Out a Sweat 
The Virtual Style

REASONS WHY WORKING OUT WHILE 
AT HOME SHOULD BE AT THE TOP OF 
YOUR PRIORITY LIST

• Schedule flexibility

Virtual workouts allow you to 
follow a sweat session at your 
own comfort and time. It allows 
fitness freaks to exercise at any 
time of the day, and at their own 
pace. All you need to do is roll 
out of bed or minimize that excel 

spreadsheet, set up your mat, and 
start your workout.

• A wide variety of formats

With virtual classes, there is a wide 
array of different fitness studios 
and workouts to choose. From 
high energy sessions such as 
aerobics, spins, and body pumps 
to the gentle core strengthening 
exercises like Pilates and yoga – 
there is something for everyone.  

• Professional guidance in your 
home

Frequent exercisers can quickly 
fall into a fitness rut. Instead of 
browsing for a workout on your 
own, you can opt for virtual 
classes. These classes have 
the most qualified instructors 
conducting sessions with proper 
ways to time exercise and flow. 
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These trainers provide detailed 
instructions and exercises so 
that you get the most out of 
the workouts while exercising 
comfortably in your own house. 

• Working out together  

Even if you may not be physically 
sweating side-by-side on the 
reformer or squat racks with other 
people, this doesn’t mean you 
can’t work out together. Even if 
you are streaming solo from the 
comforts of your home, by virtually 
working out with others, you will 
experience the advantages of 
real-time workout sessions, with a 
sense of accountability, increased 
endorphins and motivation. 

• An environment to build up your 
confidence 

Workout sessions are often a 
gateway for live group fitness 
classes. But for those who don’t 
like the idea of exercising in a 
large group class, virtual classes 
are an excellent way of building up 
your confidence in a more private 
environment, at a pace that suits 
you. Just combine the music and 
get an effective workout within the 
confines of your home.

AN EXERCISE PLAN THAT WORKS  
FOR YOU
To have the discipline to sustain  
your workout activities at home,  
come up with an exercise plan that  
will incorporate all the workouts you 
like. Here is what your schedule could 
look like:

• Monday: Yoga Reset

The first day of the working 
week can be a drag, so start 
with something that’s gentle and 
allows you to decompress after a 
long day.

• Tuesday: Barre Burn

The next day, ramp up the action 
with a barre exercise. It’s a little 
challenging as it requires body 
coordination and some of the reps 
require weight training, but overall, 
it’s fun and manageable.

• Wednesday: Happy Workout

Hump day! Don’t just work on 
your glutes during mid-week. 
Instead, pick a workout that will 
continue to perk you up. Choose a 
feel-good happy workout that has 
a lot of intense reps and dance-
like movements.

• Thursday: No Equipment HIIT

Thursdays can be quite busy 
for many of us as we begin to 

wrap up projects and try to beat 
deadlines before the end of the 
working week. Luckily, with quick 
no-fuss, no-equipment HIIT 
exercises, you can still get your 
workout for the day even with 
a hectic schedule. And for the 
uncertain, HIIT stands for High 
Intensity Interval Training.

• Friday: Gentle Sculpting Pilates

Go for a super gentle low-impact 
exercise pick to cap off your 
week. Most of the reps are done 
while lying down and while there 
is no intense jumping or weight 
training, it still gives you a good 
stretch.

Being at home for prolonged periods 
can create significant challenges when 
it comes to staying fit and active. Thank 
goodness then for yoga to HIIT and 
Pilates, and everything in between, for 
fitness workouts that keep us energetic, 
focused, connected, and invested in 
ourselves—wherever we are and for 
whatever we want to achieve.
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https://www.betterup.com/blog/
virtual-workout

https://www.clozette.co/article/
virtual-workout-idea-tips-for-

exercising-with-friends-online-8221
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Stress Relieving

Yoga 

This type of exercise is considered a 
mind-body exercise, which in itself 
can strengthen your bodies' internal 
reponse to stress. 

Workouts
Strength Training 
Just like any form of exercise, 
strength training provides  
feel-good hormones.

Aerobic Exercise
Participating in aerobic activities 
such as running. spinning, cardio 
or dance also offers the benefit of 
an increased heart rate.

Martial Arts
For many people martial arts is 
the perfect way to get in shape, 
release energy and let off tension. 

Pilates
Pilates is exercise performed on  
a mat or with other equipment  
to promote strength, stability,  
and flexibility.

Kickboxing
Taking up kickboxing is a  great 
way to reduce your stress through 
a series of punching and kicking 
movements. 

http://www.fitnessblender.com

REFERENCES



M
e, a cat lover? 
Not in a million 
years! So, I 
thought. 

I grew up in a 
family that didn’t 
like animals. 
When I was 
young, I didn’t 

ask for a pet. None of my cousins or 
friends had pets. I didn’t like going to 
the zoo and I was afraid of all living 
things that moved, with or without legs, 
on land, sea, or sky. 

Do you know anyone who runs a mile 
when they see a cat coming? Yes, I was 
a runner. A jumper and screamer too. I 
was especially afraid of cats. However, 
as I grew older, I made several attempts 

10minutes with Emma

Confessions of a Cat 
Hater turned Cat Lover
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to learn to like animals. The first attempt 
was an aquarium of three goldfish. All died 
(they ate each other) within a week or so. 
The second attempt was a brave one – a 
rabbit that I named Bridgette. I bought 
her from a pet shop when she was tiny 
and curled up like a small pom-pom. I felt 
safe with Bridgette, maybe 
because she was stuck in 
a cage all day and wasn’t 
smart enough to open it 
herself. I suppose I forgot 
that like humans, rabbits 
grow too. Bridgette got so 
huge, she could hardly move 
in the cage. I was horrified 
each time our eyes met. So, 
I decided to give her away to a relative. 
Last I heard, Bridgette was happy with 
her newfound freedom, hopping in the 
backyard like there was no tomorrow. 

I honestly thought my episode with animals 
ended with Bridgette. But of course not. 
Just when I was convinced that both my 
children had more of my genes, my son 
asked me the million-dollar question that I 

would happily forfeit in a gameshow: 
‘Mama, can I have a pet hamster?’ 
Needless to say, all hell broke loose. 
I said NO, my husband, the animal 
lover (a discovery I made after many 
years of being married) said YES, 
my son cried bloody tears and my 

daughter (toddler then) cried, 
just because. I refused to 
be the bad cop, so I finally 
conceded. We had a total of 
six hamsters. All died. Indeed, 
a series of deja vu moments 
for me. 

As a family, we stand united, 
and we agreed to no more 
pets. The death toll says it 

all – we are just not good at this whole 
animal TLC thing. But all that changed 
when the pandemic hit us and we 
had to adjust to online schools, 
working from home, lockdowns, and 
quarantines. The furthest we could go 
was our front gate and the only living 
thing passing by were stray cats. 

And the new chapter began.

THE CONVERT
The entire process was gradual. 
Initially, my children started to say 'Hi' 
to the three stray cats that for some 
reason, chose our house to linger 
around. Then they started patting and 
feeding them, followed by welcoming 
the cats into our garage when it 
rained; welcoming the cats into our 
house when there was lightning; 
allowed them to pass my no boundary 
area (my kitchen); allowed them to 
sleepover (in the hall); allowed them to 
sleepover (in the room) … and then, I 
spent a bomb buying cat stuff, so the 
rest is history. 
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Wondering how much I’ve changed? 
Well, I’ve become fast friends with the 
local vet, pet shop owners and pet 
groomers. I look forward to the little furry 
paws knocking at my door early in the 
morning asking me to feed them. I panic 
when cat food is running out. I wipe their 
noses and spoon feed them when they 
are sick. I don’t leave the house for too 
long fearing they might look for me. I 
scold everyone in the house when the 
kittens don’t get what they want. There!

If you are not yet a full-fledged cat lover, 
here are some signs that you are well on 
your way!

• Sign No. 1

You  get annoyed by the barking of 
the neighbour’s dog, but your cat’s 
demanding meows are perfectly 
cool.

• Sign No. 2

You find yourself seriously 
considering the idea of purchasing 
cat paraphernalia.

• Sign No. 3

You don’t defend yourself anymore 
when people call you a cat person.

• Sign No. 4

You are no longer grossed out by 
cat litter.

• Sign No. 5

You see stray cats and wonder if 
you could take them in. 

TOWARDS A HEALTHIER, HAPPIER LIFE 
Research suggests that cats may make 
our lives happier and healthier. Cats 
may wake us up at 4a.m. and barf at 
an alarming frequency. Yet, anywhere 
between 10 to 30 percent of us call 
ourselves ‘cat people’. So why do we 
choose to bring these fluffballs into our 
homes and spend thousands every year 
on one which isn’t genetically related to 
us and frankly seems ungrateful most of 
the time? Here’s why: 

1. Well-being

According to one Australian study, cat 
owners do have better psychological 

health than people without pets. On 
questionnaires, they claim to feel 
more happy, more confident, and less 
nervous, and to sleep, focus, and face 
problems better in their lives.

With their gravity-defying antics and 
yoga-like sleeping postures, cats may 
also cajole us out of our bad moods. In 
one study, people with cats reported 
experiencing fewer negative emotions 
and feelings of seclusion than people 
without cats. Even Internet cats can 
make us smile. People who watch cat 
videos online say that they feel less 
negative emotion afterwards and more 
positive feelings.

2. Stress

As Karin Stammbach and Dennis Turner 
of the University of Zurich explain, 
cats aren’t simply small beings who 
are dependent on us. We also receive 
comfort from them —there’s an entire 
scientific scale that measures how much 
emotional support you get from your 
cat, based on how likely you are to seek 
them out in different stressful situations.

Cats offer a constant presence, 
unburdened by the cares of the world, 
that can make all our little worries and 
anxieties seem superfluous. As journalist 
Jane Pauley said, ‘You cannot look at a 
sleeping cat and feel tense.’

3. Relationships

Cats are beings we care for and 
who care for us. And people who 
invest in this cross-species bonding 
may see benefits in their human-to-
human relationships, as well. When 
someone—human or animal—makes 
us feel good and connected, it builds 
up our capacity for kindness and 

generosity toward others. As a study of 
Scottish adolescents found, kids who 
communicate well with a best friend are 
more attached to their cats, probably 
because they spend time playing as a 
trio.

“Pets appear to act as ‘social catalysts,’ 
inducing social contact between 
people,” write U.K. researcher Ferran 
Marsa-Sambola and his colleagues. 
“A pet can be accepting, openly 
affectionate, consistent, loyal, and 
honest, characteristics that can fulfil a 
person’s basic need to feel a sense of 
self-worth and loved.”

4. Health

In one study, researchers followed 4,435 
people for 13 years. People who had 
owned cats in the past were found to 
be less likely to die from a heart attack 
during that time than people who 
had never owned cats—even when 
accounting for other risk factors like 
blood pressure, cholesterol, smoking, 
and body mass index. 

This was true of people even if they 
didn’t have cats currently, according to 
the researchers, which suggests that 
cats are more like preventative medicine 
than treatment for an ongoing disease.

Nearly two years on, I am now a proud 
cat lover living with one mama cat 
and two kittens. I have assisted at the 
birth of two litters, buried one adult 
cat and three kittens (cried for days). I 
now understand how other cat owners 
feel, worrying endlessly when our cat 
gets sick, loses appetite, or leaves the 
house for a couple of days. Sure, taking 
care of cats or any pet for that matter, 
comes with cost, commitment and 
responsibilities, but it can’t beat what 
the heart feels with every purr. 

This article is dedicated to my furry friends who showed me a whole new world and taught me the meaning of love.

In loving memory,
Oreo, Lola, Lulu and Dora



How having a pet improves your physical and mental health

● Deal with stress 

● Get more exercise and meet fitness goals

● Feel less lonely and isolated

Owning  a dog can help prevent chronic conditions such as diabetes and depression, and simply petting a dog helps lower 
blood pressure.

During the pandemic (according to a rover survey)

● Lose weight

● Lower blood pressure and cholesterol levels

● Recover after a health event

Pet can help you:

Pets make work better

●  Reduce stress

●  Increase productivity 

●  Improve employee satisfaction,  
   teamwork and collaboration

37% would give up vacation time and 
take a pay cut to bring their pet to work.

40% of pet owners feel anxious 
about leaving pets at home if they go 
back to work.

Having a pet around 
while working can help: 

80% said pets made working from home 
more enjoyable, and they were able to bond 
with their pet more during this time.

44% would consider changing job 
for a pet-friendly workplace.

14% 
got both 

53% 
of U.S adults got 

a new dog
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Healthy Bond, Healthy Life

https://www.heart.org/en/healthy-
living/healthy-bond-for-life-pets/
best-friend-fridays-infographic
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32% 
got a new cat

93% 
said their "pandemic pet" improved their 

mental and/or physical well-being
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Recommended Resources
The listed titles are the recommended resources by the Knowledge Management Unit of The Malaysian Insurance Institute.

Retirement Life 
Insurance: How 
Much is Needed to 
Optimize Retirement 
Spending
Steve Heller 

This book explains how 
insurance and annuities 
can increase sustainable 
spending in retirement. 
Most people have no 
idea how much they can 
really spend in retirement. 
Many are living frugal 
lives spending their social 
security while "saving for 
a rainy day". They buy life 
insurance in batches of 
tens thousands of dollars 
because it sounds good 
or what they think they 
can afford. Almost no one 
would believe that buying 
"expensive" life insurance 
after age 60 actually can 
free them to spend much 
more on a monthly basis.

Cybersecurity Law
Jeff Kosseff

This book is the definitive 
guide to cybersecurity law, 
with an in-depth analysis 
of U.S. and international 
laws that apply to data 
security, data breaches, 
sensitive information 
safeguarding, law 
enforcement surveillance, 
cybercriminal combat, 
privacy, and many other 
cybersecurity issues. 
Written in an accessible 
manner, the book provides 
real-world examples 
and case studies to help 
readers understand the 
practical applications of 
the presented material. 

Multiple Criteria 
Decision Making in 
Finance, Insurance 
and Investment
Editors: Minwir Al-Shammari, 

Hatem Masri

This book is devoted to 
recent developments and 
applications of multiple 
criteria decision aid tools 
in the field of finance, 
insurance and investment. 
It illustrates recent methods 
and procedures designed 
to solve problems related 
to finance, insurance and 
portfolio selection formulated 
through a mathematical 
programming framework 
and for which a large 
number of conflicting and 
incommensurable objectives 
is simultaneously optimized. 
The book introduces 
researchers and practitioners 
to recent theoretical and 
methodological developments 
in multi-attributes portfolio 
selection, multiple criteria 
analysis in finance, insurance 
and investment.

Engineering Risk 
Management
Thierry Meyer, Genserik 

Reniers

This book presents the 
engineering aspects of 
risk management. The 
introduction to potential 
risks is followed by 
management principles, 
risk diagnostic, analysis 
and treatment followed 
by examples of practical 
implementation in 
chemistry, physics and 
emerging technologies 
such as nanoparticles 
financial and insurance 
domains are not covered.

Resource type: Book Resource type: Book Resource type: Book Resource type: Book
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Loss Coverage:  
Why Insurance 
Works Better with 
Some Adverse 
Selection
Guy Thomas

This book gives a contrary 
view. It details the 
exaggeration of adverse 
selection in insurers’ rhetoric 
and insurance economics, 
and presents evidence that 
in many insurance markets, 
adverse selection is weaker 
than most commentators 
suggest. This book will be 
valuable for those interested 
in public policy arguments 
about insurance and 
discrimination: academics, 
policymakers, actuaries, 
underwriters, disability 
activists, geneticists and 
other medical professionals.

Governing 
Disasters:  
The Challenges 
of Emerging Risk 
Regulation
Edited by Alberto 

Alemanno 

This book will be useful to 
policy makers, scholars, 
officials of international 
organizations, research 
institutions and consumer 
groups who want to 
acquire or further develop 
their capacities for risk 
regulation. For teaching 
purposes it is ideal for 
courses on risk regulation, 
disaster law and policy, and 
crisis management or as 
a supplement in courses 
on environmental law, 
transport law, space law or 
land use.

Insurance 
Transformed: 
Technological 
Disruption
Michael Naylor

This book explores how 
a range of innovative 
technologies is about to 
combine to transform the 
insurance industry, the 
products it produces, and 
the way the industry is 
managed. It argues that 
unless current insurance 
providers react to these 
waves of disruption they 
will be swept away by 
new innovators. The book 
describes what insurers 
need to do to survive.

Risk Management 
and Financial 
Institutions, 4th Ed.
John C. Hull

This book explains all 
aspects of financial risk 
and financial institution 
regulation, helping readers 
better understand the 
financial markets and 
potential dangers. It 
provides a complete 
picture of the risk 
management industry and 
practice, with the most up 
to date information.

Resource type: Book Resource type: Book Resource type: Book Resource type: Book
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Popular Reads

The Outsiders:  
Eight Unconventional 
CEOs and Their 
Radically Rational 
Blueprint for 
Success
by William N. Thorndike Jr.
 
What makes a successful 
CEO? Most people call to 
mind a familiar definition: a 
seasoned manager with deep 
industry expertise. Others 
might point to the qualities 
of today’s so-called celebrity 
CEOs - charisma, virtuoso 
communication skills, and a 
confident management style. 
But what really matters when 
you run an organization? What 
is the hallmark of exceptional 
CEO performance? Quite 
simply, it is the returns for the 
shareholders of that company 
over the long term.

In this refreshing, counterintuitive 
book, author Will Thorndike 
brings to bear the analytical 
wisdom of a successful career in 
investing, closely evaluating the 
performance of companies and 
their leaders. 

Think Like a Rocket 
Scientist 
by Ozan Varol 
 
Former rocket scientist 
turned law professor, Ozan 
Varol shares his habits 
and strategies to make the 
impossible actually doable. 
With fascinating anecdotes 
from the history of science 
and NASA, Varol makes keen 
observations about how you 
can change your mindset and 
approach problems in new 
ways.

Humor, Seriously: 
Why Humor Is a 
Secret Weapon in 
Business and Life 
(And how anyone 
can harness it.  
Even you.) 
by Jennifer Aaker,  
Naomi Bagdonas 
 
There exists a mistaken 
belief in today’s corporate 
world: that we have to be 
serious all the time in order 
to be taken seriously. But 
the research tells a different 
story: that humor can be one 
of the most powerful tools 
we have for accomplishing 
serious things. Studies 
show that humor makes us 
appear more competent 
and confident, strengthens 
relationships, unlocks 
creativity, and boosts our 
resilience during difficult 
times. Plus, it fends off a 
permanent and unsightly 
frown known as “resting 
boss face.”

The Empathy Edge: 
Harnessing the Value 
of Compassion as an 
Engine for Success  
by Maria Ross
 
Ross shows why your business 
needs to cultivate more 
empathy now and shares the 
habits and traits of empathetic 
leaders who foster more 
productivity and loyalty. She 
gives practical tips, big and 
small, for how to align your 
mission and values and hire the 
right people, cultivating a more 
empathetic―and innovative―
workplace culture. Finally, 
she gives you the goods on 
building your empathetic brand 
in an authentic and proactive 
way, and shows how doing so 
results in happier customers, 
innovative work cultures and 
increased profits.



T
he global insurance 
market has been 
undergoing a technological 
transformation over 
the past decade, while 
the ongoing COVID-19 
pandemic has resulted 
in changing economic 
conditions and consumer 

expectations. The profound change 
in the insurance landscape signifies 
greater growth for insurance firms, as 
insurers have to innovate and adapt 
to achieve higher profitability while 
providing cost-effective services to 
consumers.

Let’s take a look at four observed 
insurance trends in Asia that are 
influencing the insurance industry,  
and some innovative startups that  
are leveraging these new trends.

1. RISE IN DIGITAL INSURERS AND 
BROKERS IN SOUTHEAST ASIA
There has been a rise in digital 
insurance brokers which aim to offer 
full-stack platforms that cover the 
customer journey end-to-end, from 
the distribution of insurance policies 
(primarily online) to insurance claims. 

The following trend has been observed 
due to 2 major factors:

a.   Regulations across the region  
      have evolved.

With the implementation of new 
regulations, digital insurance 
licenses can now be issued to 
newer Insurtechs. For example, 

Emerging 
Insurance 
Trends in Asia 

the Financial Services Authority in 
Indonesia, Otoritas Jasa Keuangan 
(OJK), has recently permitted the 
selling of online investment-related 
plans. However, OJK has set 
additional restrictions that only allow 
companies who own traditional 
insurance licenses to sell these 
online insurance plans.

One startup that tapped on this 
new regulation is PasarPolis, an 
Insurtech startup in Indonesia. 
PasarPolis started as an insurance 
comparison site in 2015, but 
has evolved over the years and 
currently offers online micro- and 
modular-insurance. PasarPolis 
secured an insurance broker 
license by purchasing the shares 
of Futura Finansial Prosperindo, a 
brokerage firm in Indonesia. Another 
Indonesian Insurtech startup, 
Qoala, which collaborates with 
retail and insurance companies to 
offer innovative micro-insurance 
products, is partnering with PT 
Mitra Jasa Pratama, an insurance 
broker in Indonesia, to develop 
car insurance products and to sell  
COVID-19 insurance products. 

b.   Consumers’ preferences have  
       evolved.

Consumers are demanding a more 
seamless insurance purchase 
journey, and more relevant 
insurance products with the right 
coverage to address their evolving 
needs. This has led to a shift from 

the insurance comparison websites 
of Insurtech 1.0 to the full stack 
Insurtechs today targeting  
millennials, which have a fully digital 
branding and customer experience, 
and insurance products which are 
more relevant for consumers. 

For instance, PasarPolis aims 
to deliver a seamless customer 
experience, from product 
selection to claims processing, 
using advanced technology. 
Furthermore, due to the current 
COVID-19 pandemic which 
caused greater consumer demand, 
PasarPolis has launched COVID 
health and life insurance policies, 
targeted mainly at rideshare drivers 
and online merchants. 

2. POINT OF SALES PERSON MODEL
The point of sales person model 
empowers anyone to be easily 
onboarded as an insurance agent, and 
to provide a wide variety of product 
offerings to end-consumers through 
a simple mobile application. In the 
current digital age, a mobile application 
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is able to reach any underpenetrated 
population at scale and to educate 
them on insurance.

An example of such a startup which 
rides on this model is Turtlemint in 
India, which aims to grow its network 
of insurance advisors and to adopt 
technology to enhance customer 
experience. Currently, Turtlemint works 
with over 100,000 insurance advisors, 
equipping them with digital tools to 
offer relevant policy recommendations 
to more than 1.5 million consumers.  
It also serves as a broker for over  
40 Indian insurance companies, and  
charges them a commission for 
policies that it sells. 

Following the success of Turtlemint, 
other startups have gained traction 
in this space as well. For instance, 
Fairdee, an Insurtech startup from 
Thailand which aims to digitise 
independent brokers, was acquired by 
Qoala. Qoala’s strategic acquisition of 
FairDee has helped to expand its reach 
into the Thailand market, which is the 

largest consumer insurance market in 
Southeast Asia. This is in addition to 
Qoala’s existing markets consisting 
of Indonesia, Singapore, Malaysia, 
and Vietnam. The collaboration aims 
to boost technology scalability and 
innovation across Qoala’s various 
business arms, and to raise the 
awareness of insurance products 
among consumers in Southeast Asia.

PasarPolis also aims to expand 
its agent networks in its existing 
markets, namely Indonesia, Thailand 
and Vietnam. With the launch of their 
own application, PasarPolis Mitra, 
those who are interested can easily 
apply to become insurance agents for 
PasarPolis. Currently, PasarPolis has 
a network of around 10,000 agents 
in Indonesia, which will provide more 
convenience to consumers in terms  
of selecting insurance policies and  
for the processing of claims.

3. EMBEDDED INSURANCE
Embedded insurance is a new way to 
distribute new insurance products and 

services efficiently through third-party 
platforms, using a combination of 
Application Programming Interfaces 
(APIs), modular software and Artificial 
Intelligence (AI).

Some features of embedded insurance 
include the following: 

• The new insurance products and 
solutions have been specially 
designed for and are easily 
configurable by the third-party 
platforms.

• The new insurance products are 
integrated via APIs into the third-
party digital platforms, either as 
invisible native components or as 
visible complementary add-ons.

• The new insurance products may 
also leverage unique data from 
these third-party platforms, and 
potentially other sources in the 
future.

• The new insurance products 
may be rapidly launched, tested 
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and iterated by these third-party 
platforms, depending on the 
consumers’ responses or new 
market demands.

• Payments are disbursed to all 
relevant parties automatically and 
digitally.

Both PasarPolis and Qoala are actively 
adopting technologies to provide 
efficient insurance services. PasarPolis 
aims to advance its artificial intelligence 
(AI) technologies and to leverage 
Big Data to create tailored insurance 
products for different industries. 
PasarPolis is also developing their 
Machine Learning (ML) capabilities 
with Google Cloud to boost claims 
processing, to develop a network of 
online insurance agents, and to move 
into traditional insurance sectors such 
as life insurance, as it seeks to expand 
beyond Southeast Asia. 

Qoala is also leveraging Big Data, 
ML, AI, Internet of Things (IoT) and 
blockchain to revolutionize insurance 
services provided to consumers. For 
instance, through the adoption of 
computer vision technology backed by 
ML models, Qoala is able to offer an 
omnichannel platform which automates 
decision making during claims 
processing, by analysing pictures 
or videos. The automation of these 
time consuming manual processes 
has resulted in more efficient claims 
processing.

4. CREATION OF ECOSYSTEMS TO 
OFFER DIFFERENTIATED INSURANCE 
PRODUCTS
Insurtechs are creating ecosystems 
involving various industries, which 
enables them to offer differentiated 
insurance products. This helps them to 
generate new leads, increase customer 
retention and to promote a seamless 
customer experience. Insurtechs 
may either create ecosystems by 
collaborating with other partners from 
various industries, or by forming their 
own ecosystems internally. 

An example of a startup which has 
collaborated with other partners is 
Igloo, a full-stack Insurtech startup 
from Singapore, which has launched 
several partnerships with different 
companies from various industries. 

Igloo is able to offer differentiated 
insurance products and services 
through these partnerships. For 
instance, Igloo has collaborated  
with Mobifone, a mobile network 
operator in Vietnam, to bring Mobicare 
digital insurance services to 30 
million Mobifone mobile subscribers. 
In addition, Igloo has a partnership 
with Loship, a delivery e-commerce 
platform in Vietnam, to provide 
unsuccessful delivery insurance to 
70,000 delivery drivers. Igloo has also 
partnered with foodpanda Thailand, 
a food delivery company owned by 
Delivery Hero, to provide food delivery 
riders with a comprehensive insurance 
coverage plan.

On the other hand, Lifepal, the 
largest digital direct-to-consumer 
(D2C) insurance marketplace in 
Indonesia, has developed their own 

internal ecosystem covering various 
industries. Lifepal provides a one-stop 
platform for consumers to compare 
over 300 policies across industries 
such as health, life, automotive, 
property and travel, from more than 
50 insurance partners. Consumers can 
seek professional help from licensed 
agents and file claims on Lifepal easily. 
The company has also established a 
blog, known as Lifepal Media, which 
seeks to educate readers on insurance 
policies and other financial topics such 
as investing, financial planning and 
savings. The blog has around 4 million 
visitors monthly, which also contributes to 
additional traffic to Lifepal’s insurance  
marketplace. Lifepal raised its Series A 
round in August 2021, and intends to 
use the funds to improve its products 
and user experience.

Overall, given the dynamic nature of the 
insurance industry, it is important that 
insurers are up to date on the evolving 
trends. Winning consumers over is 
highly dependent on the offering of 
comprehensive insurance policies, the 
implementation of innovative business 
strategies, and a seamless consumer 
experience.   

Plug and Play is the ultimate innovation 
platform, where we match large 
corporations with top-tier startups that 
are enabling the advancement of the 
insurance industry. Speak to us to find 
out how to adopt open innovation to 
help your business succeed. You may 
reach out to us at finsg@pnptc.com.

Plug and Play is the ultimate 
innovation platform, where we 
match large corporations with 

top-tier startups that are enabling 
the advancement of the insurance 

industry
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Looking to advertise your products to a more targeted audience and reach 
thousands of people while you’re at it? 

Here’s your opportunity to promote and advertise your products and services 
to the insurance fraternity. Published every quarter, the INSURANCE Magazine 
is produced and managed by The Malaysian Insurance Institute (MII) and 
is available as a printed magazine, e-magazine and online magazine. Our 
readership reach includes over 30,000 members, industry associations, 
partners and affiliates within Malaysia and abroad.

Still not sure what this magazine is about? 
Scan this QR Code for a 7-Day FREE online access to the INSURANCE e-magazine to 
take a look at our past issues. 

WHY advertise in the INSURANCE magazine?

Get your 7-day FREE online access to our INSURANCE e-Magazine!

» Targeted reach
The entire insurance fraternity

» Credible publisher
INSURANCE magazine production is managed fully
inhouse by MII

» Large readership base and growing
Over 30,000 readers every Issue

» Comes in three formats
Each Issue is available as printed magazine,
e-magazine and online magazine via
www.miipublications.com.my

» Added value
Get one (1) FREE online access to the INSURANCE
e-Magazine when you advertise with us

» Repeated exposure
Four (4) issues produced and distributed every year

Over 

50% 
OFF

2022/2023 
Advertisement Bookings

Scan the QR Code 
to discover our new 
discounted rates. Get more 
value for your investment 
with additional discounts 
when you advertise in two 
or more issues! Don’t miss 
out onthis offer!

Over

30,000 
readers!
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RM 5,300  RM 4,240   RM 4,240   RM 5,830
RM 2,500  RM 1,500   RM 1,500   RM 2,500

ROP Full Page  ROP Half Page   ROP Quarter   
RM 3,180  RM 2,650   RM 2,120   
RM 1,000  RM 500    RM 250   

Additional 10% discount for 2 issues
Additional 15% discount for 3 issues
Additional 25% discount for 4 issues

More bookings, more discount! Total No. of Placement:__________________

Order Total: RM________________________

Please indicate [√] to book the following issue(s) of INSURANCE Magazine 2022/2023

Please bill us for the above booking:

Jan-Mar 2022

Jan-Mar 2023

Apr-June 2022

Apr-June 2023

July-Sept 2022

July-Sept 2023

Oct-Dec 2022

Oct-Dec 2023

Designation (optional) 

 

Signature

Date

Company Address

Company Stamp
(if any)

Company Name

Contact Number

Email Address

Contact Person

Please send a copy of the filled and signed form to us at 
corp.comms@mii.org.my. We will then send an email 
confirmation of your booking.

THE MALAYSIAN INSURANCE INSTITUTE (35445-H)
Level 6, Bangunan AICB, No. 10 Jalan Dato’ Onn, 50480 Kuala Lumpur, Malaysia 
Tel: 03 2712 8882  Website: www.insurance.com.my  MII Publication: www.miipublications.com.my

+603 2712 8882
Nor Izmawati Mostapar (izmawati@mii.org.my)

Corporate Communication (corp.comms@mii.org.my)



INTRODUCING 
MII MICROLEARNING 
MODULES

At MII, we continue to enhance our e-learning products to support your learning journey. To encourage continuous learning and 
professional development, we have designed microlearning modules to promote on-demand learning through bite-sized Online 
Learning Content (OLC). You can now allocate a fraction of your time in your busy schedule to learn something new every day.

There are a total of 6 categories comprising 59 microlearning modules to choose from. Learners are also given the option to subscribe 
to all the microlearning modules under a single category at a cheaper price. What’s more, there is no validity period for all the 
microlearning modules, so you can literally learn whenever you want!

Each microlearning module consists of Learning Assessment questions. Upon successfully passing the Learning Assessment, you 
will receive an e-Certificate of Completion.

If you complete all the microlearning modules under a single category, you are eligible to sit for the following MII professional certification 
and qualification exams:

• Certificate of The Malaysian Insurance Institute (CMII) General Insurance

•  Certificate of The Malaysian Insurance Institute (CMII) Life Insurance

•  The Associateship of The Malaysian Insurance Institute (AMII) Level 1 - by subject

•  The Associateship of The Malaysian Insurance Institute (AMII) Level 2 - by subject

Scan the QR code below to see full 
details and price list of MII Microlearning 

Modules:

If you need a guide on how to subscribe 
to MII Microlearning Modules, scan the 
QR code to watch the following video:

For any inquiries regarding this offer,  
call us at +603 2712 8882 or email  

sales@mii.org.my.




