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A
s a leader of an 
organization there 
is nothing more 
difficult than aligning 
organizational 
goals, structure, 
processes, people 
and culture. But it 
is undeniable that a 
strong organizational 

culture builds strong and successful 
organizations. 

At a time when many of us are 
transforming the way we run 
businesses, sometimes we fail to 
realize the disruptions happening 
within our organization, specifically 
our organizational culture. What 
organizational culture does is that it 
offers a common language of beliefs, 

Strengthening Through 
Organizational Culture

values and the context within which 
the organization operates. This 
shared beliefs and values create 
the cohesion between people, jobs, 
and the workplace. Recognizing 
that every organization’s culture is 
different, it is important to remind 
ourselves that a positive organizational 
culture can improve talent acquisition 
and retention, increase employee 
engagement and lead to better 
business performance. The problem 
arises when we are forced to work 
remotely and no longer have a 
‘workplace’ to anchor the culture that 
we have built. But is that really the 
issue?Is ‘culture’ rooted to a place  
or people?

As part of our transformation journey 
in MII, it has been critical for us to 
build a strong culture that drives 
performance, promotes lifelong 
learning and encourages innovation 
and taking the right risks. As leaders, 
we shape the culture and we have 
been working to ensure our actions, 
how we reward and recognise our 
people and performance measures 
are aligned to build a strong culture 
that can be our strategic competitive 
advantage.  It’s hard work but worth 
the effort in the long run. 

In this Issue of the INSURANCE 
magazine, we explore the meaning 

Shalini Pavithran 
Editor
shalini@mii.org.my

and importance of organizational 
culture and how it shapes our future. 
We have included some great 
articles on how leaders can build a 
healthy organizational culture with 
intentionality. I recommend you try 
some of the suggested steps and 
techniques to creating a great culture 
– if you’re lucky, you might find your 
organization’s missing piece of the 
puzzle!  

While you are at it, do check out a 
new section in the magazine called 
#DiscoveringInsurance, a section 
specially created for those who wish 
to delve into the different roles and 
careers in insurance. This section 
features exclusive interviews of 
insurance personalities, and serves 
as a guide on insurance careers, 
qualifications and trainings.

On behalf of the MII Editorial Team, 
we hope the carefully selected 
topic and articles in this Issue will 
shed some light for those who are 
looking to retain what makes their 
organization unique.

BE SAFE AND STAY STRONG

#CustomisedLearning 
#VirtualLearning #LearningNeverStops 
#EmpoweredLearning 
#buildingknowledgetogether #miicares 
#staysafe #MII
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Industry Updates
LIAM PRODUCES "A TALE OF 
TWO BROTHERS" VIDEO TO 
PROMOTE THE IMPORTANCE 
OF NOMINATION 

Source: LIAM, March 2021

In March this year, LIAM launched 
a vector video titled, "A Tale of Two 
Brothers" or "Kisah Dua Saudara" 
in English and Bahasa Malaysia as 
part of the industry’s communication 
exercise to promote the importance of 
Nomination to policyholders as well as 
the general public.

The video features two brothers who 
have lost their parents and how they 
get on with life after the demise of their 
parents. 

"A Tale of Two Brithers" / "Kisah Dua Saudara" on LIAM’s YouTube 

A press release was also issued to 
reach out to policyholders or nominees 
and the public to encourage them 
to update their records. This was in 
order to help insurance companies 
speed up the payments of potential 
death benefits to enable more 
Malaysians to enjoy the benefits of 
insurance coverage. Communication 
letters addressed to policyholders or 
nominees advising them to contact 
their respective insurers to update 
them with their latest information were 
also issued out.

The “A Tale of Two Brothers” video 
was boosted on social media along 
with a set of infographics to educate 
viewers on nomination, the advantages 
and what they need to know about 

life insurance nomination. The video 
reached over 1.64 million people, 
with 2 million views and over 8 million 
impressions on social media. 

The video was also shared with 
member companies, Bank Negara 
Malaysia (BNM) and Financial 
Education Network to reach out to 
more audience. 

EDUCATIONAL INFOGRAPHICS 
TO PROMOTE MEDICAL AND 
HEALTH INSURANCE

Source: LIAM, Q1 2021

A series of educational infographics 
to educate the public on Medical and 
Health Insurance (MHI) were developed 
in the first quarter of 2021.

Scan here QR code for more details

The educational infographics covered 
topics like Medical Inflation, Pooling 
System, Guarantee Letter and MHI 
Claims. The infographic on Medical 
Inflation explained the factors that 
contribute to the increase in medical 
premiums, highlighted the role of 
consumers to help reduce medical 
inflation cost, and what to expect when 

Scan here to 
watch the full 

video

Scan here to 
watch the full 

video
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they do their part in keeping medical 
inflation low. The infographic also 
explained on the concept of Pooling 
System, how the risk pooling works in 
the insurance industry, the advantage 
of having an insurance policy, and 
the options available for policyholders 
if they do not want to pay higher 
premium. Meanwhile, the infographic 
on Guarantee Letter and MHI Claims 
highlighted on the reasons why some 
medical claims were declined, tips 
on how to ensure medical claims are 
approved, and hospital admission 
journey and discharge process for 
policyholders.

Scan here QR code for more details

The series of infographics were 
boosted on social media platform 
such as Facebook and Instagram, and 
shared with member companies and 
other stakeholders to generate more 
awareness.

LIAM ORGANIZES INAUGURAL 
FOCUS GROUP SESSION WITH 
POLICYHOLDERS 

Source: LIAM, 15 June 2021

LIAM organised a virtual inaugural 
Focus Group session with 15 
policyholders of medical and health 
insurance. This is part of the industry’s 
initiative to address and manage issues 
related to MHI with the aim to gain 
insight on the customer’s perspective, 
particularly on the medical inflation issue 
and medical premium repricing. 

Policyholders shared their views on 
various MHI issues and provided good 
feedback to the industry. It was indeed 
a fruitful session for the industry to 
hear the views from the policyholders, 

understand their needs and identify 
areas of improvement.  

The 3-hour session constituting two 
breakout sessions was facilitated by 
an independent consultant, Inspire 
Group. Each policyholder was awarded 
with Touch & Go e-wallet credit worth 
RM200 as a token of appreciation for 
their participation.

LIAM PARTICIPATES IN “MY 
MONEY & ME” VIRTUAL 
WEBINARS ON FINANCIAL 
PLANNING 

Source: LIAM, 31 March 2021

LIAM, in collaboration with MTA are 
participating in a series of virtual 
webinars on financial planning called 
"My Money & Me", organized by 
Malaysian Financial Planning Council 
(MFPC) throughout the country in 2021.

Aimed at creating awareness on 
financial planning, increase knowledge 
and mastering skills in financial decision 
making among Malaysians, the 
webinars are also in collaboration with 
the Financial Education Network and 
various financial services institutions in 
the country.

Below are the dates and regions of  
“My Money & Me” webinars:

• 27 March 2021 – Central Region

Focus Group participants with representatives from LIAM and BNM

Scan here QR code for more details

www.insurance.com.my
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• 22 May 2021 - Northern Region 

• 26 June 2021 - East Coast Region 

• 31 July 2021 - Southern Region  

• 21 Aug 2021 -Sabah dan Sarawak 
Region 

• 13 Nov 2021 - Kuala Lumpur (physical)

The Central Region and the East 
Coast Region webinars were officiated 
by Minister of Finance Malaysia, 
YB Senator Tengku Dato' Sri Zafrul 
Tengku Abdul Aziz, while the Northern 
Region webinar was officiated by the 
Minister of Transport Malaysia, YB 
Datuk Seri IR Dr Wee Ka Siong. 

Amongst the topics covered include 
the importance of financial planning, 
prudent money management, 
investment and capital markets, 
introduction to unit trust schemes  
and private retirement schemes,  
as well as tax benefits. 

LIAM and MTA speakers covered 
the topic on “The Importance of Life 
Insurance / Takaful Protection and 
Nomination”.

MYCOVERAGE – A PRACTICAL 
GUIDE TO UNDERSTANDING 
INSURANCE

Source: LIAM, 31 March 2021

The insurance and Takaful industry 
developed a consumer education 
website called MyCoverage, to raise 
the awareness on the importance of 

insurance and takaful protection. The 
website is aimed to assist consumers 
to find out more about insurance and 
Takaful products at a click of a button 
and guiding them to make informed 
decisions to meet their protection 
needs. 

It is a handy guide with practical 
information on finding the right 
insurance coverage to suit one’s 
needs, including an insurance 
calculator, and answers to 
frequently asked (FAQs) related to 
insurance and Takaful. Available 
in two languages, English and 
Bahasa Malaysia, MyCoverage is 
also equipped with a service guide 
for consumers to be aware and 
anticipate the level of service of an 
intermediary/agent when purchasing 
insurance or Takaful plans for 
themselves and their loved ones.  

One of the main features of the 

YB Datuk Seri Ir. Dr. Wee Ka Siong, Minister of Transport Malaysia at the Northern Region webinar on  
22 May 2021.

MyCoverage website is the 
Perlindungan Tenang – Mampu & 
Mudah initiative which was launched 
in 2017 to meet the needs of the 
underserved segments, particularly 
the bottom 40% of household (B40). 

The development of MyCoverage is 
in line with the industry’s agenda in 
fulfilling the aspirations of the nation 
by narrowing the protection gap and 
increasing the penetration rate in the 
country.  

14TH MOTIVATIONAL 
WORKSHOP OF LIAM 
STRUCTURED INTERNSHIP 
PROGRAMME

Source: LIAM, 31 March 2021

The 14th Workshop of LIAM Structured 
Internship Programme was held 
virtually from 6 to 8 July 2021 as part of 
the industry’s commitment to continue 
providing interns with opportunities to 
hone their soft skills. 

The workshop was attended by 26 
interns and was spread out to a one 
full-day session on 6 July and two half-
day sessions on 7 and 8 July 2021. 

LIAM CEO, Mark O’Dell, took time 
off from his tight schedule to have 
a live session with the interns. LIAM 
Vice-President, Raymond Lew, also 
joined the live sharing session with 
the interns and shared his feedback 
to the questions posted by interns for 
the session. It was indeed an inspiring 

www.insurance.com.my
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and insightful session for the interns as 
Raymond spent more than one hour to 
share his thoughts on various topics.  

Some of the topics include his views 
on how COVID-19 has changed 
the landscape of the life insurance 
industry and industries in the country. 
He also advised interns to maximise 
their potential, always give their best 
in everything they do, and know the 
purpose of their action in life in order  
to succeed in their future career.

On the last day of the workshop, the 
interns were divided into six groups 
to present their slides to industry 
representatives from LIAM member 
companies based on six key topics 
assigned to them.

Overall, the workshop helped interns 
to sharpen their communication and 
presentation skills, as well as build their 
self confidence in pursuing their future 
career in the insurance industry.

PHASED LIBERALISATION, 
COVID-19 AND THE MOTOR 
INSURANCE INDUSTRY

Source: PIAM, 23 March 2021

As the global pandemic enters 
its second year with uncertainty 
persisting on the extent to which it 
will continue to affect daily life, it is 
opportune for Persatuan Insurans 
Am Malaysia (PIAM) to provide a 
commentary and an update of its 
impacts on the motor insurance 

industry in Malaysia. In particular, 
PIAM wishes to address prevailing 
perceptions on the status of ‘phased 
liberalisation’ on motor tariff and 
whether the motor insurance industry 
can be accurately described as an 
open market with total freedom in 
pricing.

PHASED LIBERALISATION –  
NEW PRODUCTS AND POLICY 
RENEWALS ON EXISTING POLICIES
During the phased liberalisation 
period which started on 1 July 2016, 
in order to drive product innovation 
and competition, insurers are allowed 
to introduce new motor products to 
better serve the needs of consumers 
and price them according to insurers’ 
respective risk pricing models, 
subject to parameters of +/- 10% 
from the original tariff rates as at 30 
June 20161. The limitation thresholds 
are meant to cushion the impact of 
any sudden and significant changes 
in premium with potential adverse 
impact on consumers. Any deviation 
from the aforementioned threshold will 
require the approval of the industry 
regulator BNM.

As the graph shows, average premium 
has been broadly level since 2016. 
Average premium in real terms will 
be lower after accounting for inflation 
over the same period. Third Party 
motor insurance average premium 
decreased by -16% over the same 
period to 2019 that would have 
benefited B40 consumers, in general.

PIAM hopes the above clarifies 
to the motoring public and other 
stakeholders that while the process 
initiated for the gradual removal of 
requirements under the motor tariff 
has begun, pricing continues to be 
regulated by the industry regulator. 
It is important to note that PIAM is 
not involved in the pricing decisions 
of its members. Going forward, the 
industry eagerly anticipates further 
liberalisation and looks forward to 
working with BNM on the eventual 
opening up of the motor market.

IMPACT OF THE PANDEMIC ON THE 
MOTOR INSURANCE INDUSTRY 
Motor business has not been 
precluded from the impact of the 
pandemic due to weak consumer 
demand and suspension of economic 
activity due to the lockdown 
restrictions caused by the pandemic. 
Amidst this crisis, consumers have  
become conscious of their 
expenditure on purchasing of motor 
vehicles, thus directly affecting the 
motor insurance sector. According to 
the Malaysian Automotive Association 
(MAA), Total Industry Volume (sales 
of new passenger and commercial 
vehicles) registered in 2020 was 
529,434 units, a decrease of -12.4% 
compared to 2019. Gross Direct 
Premium for Motor insurance fell by 
0.21% in 2020 when compared to 
2019.

Compounding the impact on demand, 
as was consistent with other sectors 
of the Malaysian economy, were rising 

Live sharing session with LIAM Vice-President, Raymond Lew at the 14th LIAM Structured Internship 
Programme Workshop

Source : Data from ISM. Average Premium is based 
on experience of general insurance conventional 
business
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costs of business operations during the 
various stages of Movement Control 
Order (MCO). General insurers worked 
to ensure minimal disruptions to critical 
business operations such as new and 
renewal policies processing, customer 
service and claims management. A 
system was created for adjusters to 
conduct virtual surveys of accident 
cars so that insurance repairs can 
proceed as smoothly as possible under 
MCO conditions. In summary, the 
general insurance industry had strived 
to minimise the impact in terms of 
customers’ experience and delivery of 
claims services despite the challenging 
year that was.

Motor business has not been a 
profitable line of business for many 
years. Generally, there has been no 
increase in motor insurance premiums 
due to the tariff even when motor 
portfolio was registering losses. In the 
years where motor loss ratios were 
high, motor premiums were cross 
subsidized by other better performing 
insurance products thus balancing the 
sustainability of the insurance industry 
with the important socioeconomic 
function of meeting consumers’  
need for motor insurance.

According to Bukit Aman Traffic 
Investigation and Enforcement 
Department (JSPT), the number of 
road accidents reported in 2020 
reduced by -26.3% to 418,237 
accidents compared to 567,516 in 
20192, largely owing to the MCO. 
As a result, the Combined Ratio for 
motor insurance improved by 6.0 
percentage points to 98.3% in 2020 
from the previous year. Whilst this is 
a welcome development in terms of 
a reduction in deaths and injuries, it 
is unlikely to change the underlying 
trend unless there is a radical change 
in both driving habits and enforcement 
by the authorities. In the future, PIAM 
believes that full liberalization will 
lead to fairer pricing that will benefit 
safe drivers and lead to more product 
innovation, technologically-driven 
consumer solutions and a better 
overall consumer experience. 

PANDEMIC INITIATIVES
The general insurance industry was 
a contributor to the RM8 million 
Covid Test Fund (MyCTF) for medical 
insurance policyholders. MyCTF 
initiative was created to support 
the Ministry of Health’s effort to 
conduct more Covid-19 tests as part 
of public health measures. Qualified 
claimants who need financial help 
to test for Covid-19 are able to seek 
reimbursement of up to RM300. In 
December 2020, MyCTF broadened 
its reimbursement criteria to include 
claims from asymptomatic patients 
and hospital admissions.

________________________________

Source:

1Phased Liberalisation of Motor and Fire 
Tariffs – Bank Negara Malaysia https://www.
bnm.gov.my/documents/20124/948107/pd_
phased+liberalisation+of+motor+and+fire 
+tariffs_Jun2016.pdf/6e20f6ce-ccb4-fcde 
d4da-4f927512c070?t=1594080048705

2 https://www.malaymail.com/news/
malaysia/2021/01/27/bukit-aman-sees-26pc-
drop-in-road-accidents-during-mco/1944563

PRIORITIZING CUSTOMER 
SATISFACTION

Source: PIAM, 25 June 2021

All member companies of Persatuan 
Insurans Am Malaysia (PIAM) and 
Malaysian Takaful Association (MTA) 
would like to assure consumers that 
the industry places great importance 
on overall customer experience which 
would inevitably include efficient 
complaints handling.

CONSUMER COMPLAINTS ARE 
“OPPORTUNITIES” FOR THE INDUSTRY 
TO IMPROVE PRODUCTS AND SERVICES
Complaints received, particularly 
on Motor Insurance/Takaful being 
the largest industry sector, are 
vital for the industry to understand 
issues consumers are facing for 
improvement purposes. This will help 
our member companies in achieving 
greater customer satisfaction which is 
essential in building customer loyalty, 
retention and advocacy.

Over the years, the industry has 
continuously taken steps to ensure 
that customer centricity features 
prominently at every touch point from 
Motor policy/certificate inception to 
claims servicing. This is to ensure 
that the industry’s objective of 
meeting and increasingly exceeding 
customers’ expectations is met.

CUSTOMER COMPLAINTS REDUCING 
THE PAST 5 YEARS
Statistics facilitated by Bank Negara 
Malaysia (BNM) and the Ombudsman 
for Financial Services (OFS) both show 
that despite increasing numbers of 
Motor policies/certificates issued, the 
number of complaints and disputes on 
Motor policies/certificates have been 
declining over the past 5 years i.e., 
from 2,159 complaint cases to 1,025 
(reported to BNM1) and 446 dispute 
cases to 147 (lodged with OFS2). 
Taken in context, the total number of 
complaints and disputes represented 
less than 0.006% and 0.001% 
respectively of the total 18 million 
motor policies/certificates issued in 
2020. In other words, for every million 
Motor policies/certificates issued, 
fewer than 57 complaints or  
8 disputes resulted.

As an aside, average motor premiums 
for all types of Motor policies have 
been on a declining trend over the 
past five years. This is notwithstanding 
yearly underwriting losses in Motor 
between 2011-2019. Since the 
inception of phased liberalisation, 
policy/certificate holders who 
purchased Third Party cover have 
benefitted the most.

HOW DOES THE INDUSTRY DEAL WITH 
COMPLAINTS? 
In creating greater customer 
awareness and to address public 
enquiries and complaints, all member 
companies of PIAM and MTA have 
established dedicated Complaints 
Handling Units as a focal point for 
managing complaints received by 
insurers/takaful operators.

In 2017, the insurance and Takaful 
industry introduced an enhanced 
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learn and ascertain the levels of 
satisfaction among the policyholders/
certificate owners with the services 
and deliverables of insurance 
companies and takaful operators.  
The survey conducted by Nielsen 
Malaysia provided a clear indication 
on the level of consumer satisfaction 
within the industry and highlighted 
the areas where improvements can 
be made. The outcome of the survey 
has guided industry members on 
improvements and how their customer 
experience objectives can be met.

In addition, insurance companies and 
takaful operators are also required to 
comply with Bank Negara Malaysia’s 
policy document3 which aims to 
foster high standards of responsible 
and professional conduct among 
financial service providers (FSP), 
promote a culture where the interests 
of financial consumers are an integral 
part of an FSP’s business strategies 
and operations, provide financial 
consumers with the confidence that 
an FSP exercises due care, skill and 
diligence, and acts fairly in its dealings 
with financial consumers.

We would like to advise all consumers 
to contact their respective insurer for 
any queries or complaints. Should 
your query/complaint be unresolved, 
you may refer to:

Source:
1. General Insurance & Takaful Industry Statistics (inclusive MMIP) from Insurance Services  
    Malaysia (ISM) dated 6/5/2021. Claims Count is based on Underwriting Year.
2. General Insurance & Takaful Disputes from Ombudsman for Financial Services (OFS)  
    dated 21/5/2021.
3. Complaints count compiled by BNM based on submissions from General Insurance & 
Takaful Operators dated (8/6/2021).

Source:  
Data from ISM.  Average Premium is based on experience of general insurance 
conventional and general takaful business. 
  
Note: Historical data may not be indicative of future results, as actual results will vary 
based on various circumstances, including but not limited to changes in regulations, 
market conditions, consumer behaviour and expectations, and practices of member 
insurance companies.) 

Customer Service Charter (CSC), 
which was an improvement from the 
previous Charter introduced in 2011. 
The revised charter focuses on  
4 pillars: 

1. The need for Insurance/
Takaful to be Made Accessible 
to consumers through Better 
Engagement and Improved 
Services, 

2. Knowing the Customer (KYC) to 
Build Trust, 

3. Timely, Transparent and 
Excellent Service for Customer’s 
Satisfaction, and 

4. Fair, Timely and Transparent 
Claims Settlement Processes. 

The CSC also sets benchmarks on the 
minimum service levels expected from 
insurance/Takaful operators, with the 
objective of reducing the turnaround 
time of certain services.

Consumers can access the Customer 
Services Charter from the websites of 
their respective insurance companies.

Guided by the Charter, PIAM and 
MTA together with the Life Insurance 
Association Malaysia (LIAM) 
conducted an industry-wide Customer 
Satisfaction Index (CSI) Survey to 

• PIAM at pic@piam.org.my

• MTA at mtasecretariat@
malaysiantakaful.com.my 

• OFS at enquiry@ofs.org.my

______________________________________
Source:

1 Complaints count compiled by BNM 
based on submissions from General 
Insurance & Takaful Operators dated 
(8/6/2021).

2 General Insurance & Takaful Disputes 
from Ombudsman for Financial Services 
(OFS) dated 21/5/2021.

3 Fair Treatment of Financial Consumers, 
Policy Document by Bank Negara 
Malaysia https://www.bnm.gov.my/
documents/20124/761679/FTFC_
PD_028_103.pdf/f83853d4-7146-9842-
a40c-7e20bf0c9b75?t=1590696786502

THE CLIMATE CHANGE 
EMERGENCY: ENHANCING 
MALAYSIA'S READINESS 
BY MARCEL PAPP, HEAD 
REINSURANCE MALAYSIA  
CONVENTIONAL & RETAKAFUL, 
SWISS RE 

Source: PIAM, July 2021

Nature has in many respects favoured 
Malaysia, home to some of the richest 
and most diverse ecosystems on the 
planet. But new Swiss Re Institute 
research highlights the risks nature 
can pose to emerging Southeast Asian 
economies like ours. The findings 
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should strengthen our resolve to 
build the country's capacity to cope 
with these trends, and contribute to 
Malaysia's overall resilience. 

Global economic losses from natural 
disasters soared to USD190 billion 
last year, according to the Swiss Re 
lnstitute's latest sigma report. The 
monetary and human cost to Asia was 
significant - USD70 billion, and nearly 
5,000 lives. 

While large-scale disasters get most 
of the headlines, the sigma points out 
that losses from secondary perils - 
small and mid-sized events - are rising 
rapidly. In 2020, accumulated losses 
from secondary perils amounted to 
USD 57.4 billion, accounting for more 
than 70% of total insured losses. 
Given heavy rainfall and widespread 
flooding in Malaysia earlier this year, 
it may come as no surprise that in our 
region, floods have proven the most 
devastating secondary peril, resulting 
in almost USD 30 billion of cumulative 
insured losses over the past decade. 

Swiss Re lnstitute's new Climate 
Economics Index ranks 48 economies 
on the effects of climate change - 
revealing just how much it could cost 
Malaysia, and why urgent action is 
needed.

The research shows the extreme 
weather risks associated with rising 
temperatures will be particularly 

destructive for Malaysia and other 
countries in Southeast Asia, due to a 
combination of impacts such as lost 
labour and agricultural productivity, 
and a relative lack of adaptive capacity. 

In fact, of the 48 economies ranked, 
Malaysia faces the most severe 
economic fallout from climate change, 
with potential losses of 36.3% to GDP 
by mid-century in the baseline scenario 
of a 2-to-2.6-degree temperature rise.

Note: Malaysia ranks 48 in GDP impact 
from climate change and 47 in the 
overall Climate Economics Index, 

Marcel Papp

which considers extreme weather risk 
and adaptive capability. 

*Extreme weather risk is proxied by 
Swiss Re lnstitute's climate risk scores 
that reflect individual country potential 
exposures to extreme dry and wet 
weather conditions/events on account of 
changes to the climate.

**The adaptive capacity ranking is 
based on the Climate Change Adaptive 
Capacity Index from Verisk Maplecroft. 
Our sample analysis covers 48 countries 
accounting for 91% of global GDP in 
2019. 

Figure l: Cumulative insured losses in 2011-2020 by secondary peril type, and primary peril totals, in USD 
billion at 2020 prices. Source: Swiss Re Institute.

CHART l : TOP AND BOTTOM FIVE CLIMATE ECONOMICS INDEX RANKINGS 

Figure 2: Natural catastrophes protection gap 2010-2020, in USD billion at 2020 prices (Asia). Source: Swiss Re 
Institute 
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Source: Verisk Maplecrott, Swiss Re 
Institute

While alarming, there are many tools 
at our disposal to ensure the more 
devastating scenarios do not come 
to pass. There is still hope for a 
concerted global response to climate 
change, and at a national level, 
to strengthen capabilities such as 
disaster management and mitigation 
infrastructure. 

There is also much we as re/insurers 
can do. We should move aggressively 
to close the region's protection 
gap - the difference between the 
overall and insured losses from 
natural catastrophes. In Asia this gap 
remains significant and far too many 
communities and enterprises lack the 
resources to recover and rebuild when 
disasters strike.

We can help address this shortfall by 
improving our monitoring and modelling 
capabilities to ensure risks are better 
quantified and communicated - 
particularly the risks associated with 
secondary perils, which because of our 
tendency to focus on major disasters, 
remain relatively less understood. 

We can also provide support by 
enhancing analysis of damages and 
claims data, to identify trends and raise 
awareness of the real costs of climate 
change, and the socio-economic shifts 
that often accompany or exacerbate 
it. We should encourage the emerging 
focus on green and renewable 
infrastructure in Malaysia and other 
markets, by developing underwriting 
and investment strategies that make 
such projects viable. 

Competition will always exist, but 
as our research shows, the climate 
challenges facing Malaysia, and indeed 
the rest of the planet are of a scale and 
complexity that require robust collective 
solutions. Let us, as an industry, rise to 
the occasion.

__________________________________

Reference: https:JJreliefweb.int/disasterJft-

2021-000001-mys

VTREC WARN MALAYSIAN 
COULD LOSE MUCH MORE  
TO AUTO FRAUDS AND  
SCAMS IN 2021 

Source: PIAM, 5 August 2021

Vehicle Theft Reduction Council of 
Malaysia (VTREC) are warning the 
public on the rise of frauds and scams 
relating to vehicle. The pandemic 
Covid-19 has resulted in large fortunes 
for some e-commerce companies, 
unfortunately so did automotive frauds 
and scams. Automotive frauds and 
scams have skyrocketed in first half  
of 2021. 

The internet and e-commerce have 
become one of main tools for 
fraudsters and scammers since it has a 
large footprint in the number of bogus 
selling. The internet allowed modern 
day scammers a new tool which not 
only widen their net of potential victims 
but makes it an extremely easy to 
target a large number of potential 
victims at extremely low cost for bogus 
selling. Malaysian has seen frauds 
and scams are on the rise in recent 
years, particularly the bogus selling 
of vehicle online which has becoming 
latest headline. The losses related 
to e-commerce in 2020 were 5,847 
cases with losses of RM41.3 million, 
meanwhile 2019 recorded 3,513 cases 
with losses of RM9.0 million. The cases 
have increased by 40% and the value 
of losses increased event further by 
78%. During the first half of this year 
alone from January to June, total cases 
recorded have amounting to 4,628 with 
losses reaching more than RM27.2 
million according to Bukit Aman 
Commercial Crime Investigation (CCID) 
during a webinar organised by VTREC 
recently. 

The unsolicited communications were 
done in a way to make it difficult for 
authority and enforcement to trace 
their tracks by using various platforms 
including e-commerce, Whatsapp 
and social media platforms such as 
Facebook and Instagram. Total frauds 
and scams via Facebook from January 
to June 2021 were 1,512 cases with 
losses of RM9.5 million, Instagram 
recorded 892 cases with loss of 
RM3.5 million, Mudah.my recorded 
449 cases with losses of RM1.9 

million and Whatsapp recorded 354 
cases along with losses of 2.6 million, 
based on CCID statistics. Among all 
of the platforms apparently Mudah.
my recorded the highest number of 
cases and the most prevalent platform 
with bogus selling. The authorities 
have proactively ramped up measure 
to protect the public, they will always 
find ways to track the fraudsters’ 
and scammers’ footprints including 
collaborating with various parties in 
order to stay ahead of these criminals. 

VTREC Co-ordinator, Mas Tina Abdul 
Hamid said “Out of the cases, second-
hand motorcars, motorcycles and 
commercial vehicles were the highest 
categories of goods affected by frauds 
and scams. In the latest auto frauds 
and scams operations, the motorcars 
are offered at a very cheap price well 
below market value, normally those 
motorcars are foreign made. A VTREC 
assessment of the impact of Covid-19 
on auto frauds and scams has shown 
a significant increase in the first six 
months of 2021. The record shows 
that from January until June 2021 there 
were 669 frauds and scams cases 
recorded on second-hand vehicles 
along with RM7.5 million losses, while 
the whole year of 2020 recorded 707 
cases with losses of RM5.7 million. 
During the first half of the year 2021 
alone (January to June inclusive), 
for reference, that is about the same 
record throughout the entire of 2020, 
referring to CCID records.”

 “The key reason of the rise in the 
statistics is fraudsters and scammers 
were taking advantage on online 
purchasing amid pandemic Covid19. 
These involves among others, bogus 
selling of vehicle online and forgery 
of insurance claims. The criminal 
perpetrators may post fraudulent online 
advertisement using fake pictures 
selling stolen vehicles or cloned 
vehicles to buyers together with forged 
documentation including Total Loss 
registration cards. Cloning a vehicle is 
refers to exact duplication of another 
vehicle which was legally registered 
with Road Transport Department (JPJ). 
Vehicle cloning resulted in innocent 
people becoming victims of vehicle 
fraud since they might buy vehicles 
without knowing that the vehicles are 
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cloned. In other cases, the fraudsters 
advertise vehicle for sale that are not, 
nor have ever been in their possession 
with discounted price or below market 
price. Once contact is established, they 
would ask and pressure the victims 
to transfer money to bank accounts 
they provided, which belonged to 
unknown individuals or companies, 
then the fraudsters or scammers went 
disappeared. In the end, the vehicle is 
not delivered and the buyer never able 
to recuperate their losses,” she said. 

Mas Tina highlighted that if a vehicle, 
offered for sale by any individual 
which looks like an offer of too good 
to be true, take your time to inspect 
the vehicle, check the company 
background and ask question BEFORE 
purchasing it. Watch out for vehicle 
reselling fraudsters and scammers, the 
modus operandi used by them was 
to offer at well below ordinary price 
vehicles by claiming that the vehicles 
were from Singapore or Thailand. 

“Despite the significant reduction in 
offline business transactions during 
MCO and its extended duration, frauds 
and scams activities resulted higher 
record through online than offline. If 
current trends continue, the country 
will see a big spike in auto frauds and 
scams cases, while Malaysian could 
lose much more to auto frauds and 
scams this year than in 2020. We want 
to raise awareness of these frauds 
and scams to reduce the number of 
people who may be vulnerable to them. 
At the same time, VTREC intensify 
its collaboration efforts with various 
stakeholders to reduce rate of vehicle 
theft in the country,” concluded the 
VTREC Co-ordinator. 

Auto frauds and scams not just 
happening via online but it happened 
in various forms. It can be anything 
from lying about vehicle whereabout 
to exaggerating an accident to outright 
situations. There are cases whereby the 
vehicle owner steals his own vehicle 
and sell it, smuggling own vehicle to 
neighbouring countries and leave or sell 
it or the owner disposes or destroys 
the vehicle or burning it or hiding it or 
dumping it somewhere or striping it for 
spare parts and then claiming it was 
stolen as fraudulent insurance claims. 
There are also cases such as criminals 

steal vehicle for illegal used spare parts 
and selling them to corrupt middlemen. 
These middlemen mark up the stolen 
parts and sell them to dishonest 
workshop who pay below market rates 
for these stolen parts but bill vehicle 
owners or insurers for full price of new 
parts. 

Other cases includes fraudulence in 
value of claims, like claiming shabby 
windscreen with a perfect fine quality 
or when the claimants over reporting 
of their accident vehicle by purposely 
overstating the accident damages 
or dishonest workshops involves in 
exaggerating certain aspects of an 
otherwise legitimate claims for example 
inflate of spare parts value or include 
illegal spare part as mentioned which 
normally substandard quality or old 
substandard spare part of a new claim. 
The insurers paying good money 
for original part but the dishonest 
workshop replaces the damaged 
spare parts with illegal spare parts and 
substandard quality causing insurers 
losing money and putting motorists at 
risks in the country when a counterfeit 
spare part is used. 

VTREC advised public to check 
by utilising CCID’s Semak Mule 
application at website http://ccid.rmp.
gov.my/semakmule/ to check whether 
the bank account given by buyer is 
used by fraudster or scammers. Those 
looking to buy a used vehicle need 
to be vigilant and make effort to keep 
records of your conversation, details 
of the seller and payment transaction 
as evidence to determine. Also, where 
the vehicle came from, its original 
owners, inspect the vehicle properly 
and do fingerprint verification whereby 
buyer and seller must provide their 
thumbprint in order to exchange 
ownership. Always deal face-to- face, 
avoid sellers who refuse to meet in 
person or who refuse to allow the 
buyer to physically inspect the vehicle 
before the purchase. If you believe you 

have been a victim of this frauds or 
scams, please lodge a police report.

MAHANI BINTI AMAT IS FIRST 
WOMAN APPOINTED AS BOARD 
CHAIRPERSON OF AIA PUBLIC 
TAKAFUL

Source: AIA, 13 April  2021 

AIA PUBLIC Takaful Bhd. (AIA 
PUBLIC Takaful) has announced the 
appointment of Mahani binti Amat 
as its Board Chairperson with effect 
from 6 April 2021. She succeeds Dato’ 
Thomas Mun Lung Lee, who retires 
after successfully completing his tenure 
of directorship with the company.

Mahani who also sits on the Board 
of AIA Bhd. as Independent Non-
Executive Director since 2019, is the 
first woman to assume the Chairperson 
role for any of AIA’s entities in Malaysia.

Her 27-year experience is deeply 
rooted in the banking industry having 
begun her career with Bank Negara 
Malaysia in 1977 before moving on to 
RHB Bank Singapore in 1984. In 2001, 
she returned to serve RHB Bank in 
Kuala Lumpur where she held senior 
management positions up to her last 
designation in 2004 as Executive Vice 
President of operations and services.

Commenting on the appointment, 
Elmie Aman Najas, Chief Executive 
Officer of AIA PUBLIC Takaful said, 
“Mahani is a recognised business 
leader, and we are pleased to welcome 
her as the Board Chairperson. She 
steps into this position bringing with 
her not only decades of knowledge 
and experience in the financial sector, 
but also an in-depth understanding 
of AIA’s operations through her role 
as a non-executive director with our 
conventional counterpart. We are 
confident that her appointment will be 
a catalyst to the rapid and sustainable 
growth of AIA PUBLIC Takaful, and 
in furthering our collective purpose of 
helping many more Malaysians live 
Healthier, Longer, Better Lives.”
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“On behalf of the management, I  
would like to thank Dato’ Thomas 
for his leadership, dedication and 
substantial contribution to the 
company. We wish him the very best in 
his future endeavours,” added Elmie.

Mahani holds a Bachelor of 
Economics, majoring in Business 
Administration from University 
Malaya. She currently serves as an 
Independent Director on three public 
listed companies on the Main Market 
of Bursa Securities, namely Unisem (M) 
Bhd, Scicom (MSC) Bhd and Leong 
Hup International Berhad. She is also a 
Board Member of J.P. Morgan Chase 
Bank Berhad.

The refreshed and refocused 
ecosystem – Total Health Solution – 
is built upon the foundation of three 
supporting pillars: Live Well, Protect 
Well and Get Well. Collectively, they 
showcase the depth and breadth of 
the insurer’s comprehensive health and 
wellness ecosystem that is available 
at its customers’ disposal, in line 
with its promise of being there for its 
customers not just for ‘one day’ or ‘just 
in case’, but instead for ‘every day’.

Ben Ng, Chief Executive Officer of 
AIA Bhd., said: “The unexpected and 
unpredictable health challenges that 
we faced last year highlighted the 
need for more comprehensive and 
innovation solutions and services 
that would go beyond the traditional 
concept of protection.

“Since the pandemic, we see more 
Malaysians demand for more out of 
their insurance and takaful plans. They 
appreciate the holistic support and 
guidance on ways to maintain good 
health, and while at it, receive rewards 
for making the healthier choice. 
Understanding this, the introduction of 
our proprietary Total Health Solution is 
based on the concept of shared value, 
where we have created a symbiotic 
partnership of services and products 
that will accompany our customers’ 
health journey.

“The first pillar of Live Well is our 
health programme – AIA Vitality – to 
support our customers to get healthier. 
The second pillar of Protect Well 
encapsulates our comprehensive and 
innovative product solutions that give 
customers better deals and additional 
insurance or takaful benefits when 
they stay healthy with AIA Vitality. 
Last but not least, the third pillar of 
Get Well showcases our differentiated 
healthcare services which are 
instrumental to support our customers’ 
treatment and recovery journey.”

AIA also announced a series of new 
enhancements and partnerships to 
further complement the launch of its 
Total Health Solution:

1. LIVE WELL with AIA Vitality

• Launched in 2016, AIA Vitality is 
AIA’s unique health programme 
that motivates members to make 
healthier choices in their everyday 
lives.

• Starting first with fitness tracking, 
healthy food discounts and later, 
sleep tracking, this programme 
provides members with the 
knowledge, tools and motivation 
to bring about long-term positive 
behavioural changes for better 
health outcomes. It is powered by 
AIA’s innovative and interactive 
digital platform, the My AIA app.

• Effective 1 April 2021, AIA Vitality 
has included a new food tracking 
feature to the app, enabling 
members to record their daily 
food intake and receive AI-driven 
scores on their meals. They will 
also receive instant feedback on 
their food choices and tips on 
how they can improve their diet. 
Powered by the data science and 
digital health company Holmusk, 
members will also be able to enjoy 
new healthy eating and nutrition 
content.

2. PROTECT WELL with 
comprehensive and innovative  
product solutions

• While known for its wide range of 
insurance and takaful solutions 
designed to protect Malaysians at 
different stages of their lives, AIA 
understands the need to continue 
innovating to keep up with times 
and consumer demands.

• It recently expanded its medical 
portfolio to include the A-Plus 
Health Guard plan which enables 
salaried employees to enhance 
their medical protection on top of 
the existing cover provided by their 
employer/company via AIA.

• It also launched new Critical 
Illness plans that cater to 
both conventional and takaful 
customers, providing coverage of 
up to 180 conditions.

Mahani Binti Amat

WHEN HEALTH MATTERS: 
AIA EMPOWERS MALAYSIANS 
TO LIVE WELL WITH 
COMPREHENSIVE TOTAL 
HEALTH SOLUTION

Source: AIA, 20 May 2021 

Emerging from the challenging 
environment of 2020 and diving 
straight into what has been an equally 
cautious start to 2021 has caused 
many to continue to prioritise their 
health needs amidst the on-going 
pandemic. Cognisant of this ever-
rising concern, AIA Malaysia recently 
unveiled a major revamp to its health 
and wellness ecosystem, further 
amplifying its efforts in supporting 
Malaysians in their health journey 
whilst helping them live healthier, 
longer and better lives.
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• Additionally, many of AIA’s 
latest medical and critical illness 
plans cover pandemic-related 
diseases and hospital treatment 
charges, including treatments 
for complications or side effects 
which require hospital admission 
after taking the approved 
COVID-19 vaccine.

3. GET WELL with differentiated  
    healthcare services

• AIA’s commitment to being there 
for customers who are battling 
serious illnesses throughout 
their treatment and recovery 
process is manifested in its on-
going partnership with Medix, a 
company that specialises in quality 
global medical management 
services. The Personal Medical 
Case Management (PMCM) 
service from Medix ensures that 
customers receive personalised 
medical advice on the best 
possible treatment plan for their 
condition, from diagnosis to 
recovery.

• In addition to Medix, AIA is also 
excited to reveal a brand-new 
partnership with DOC2US, a 
healthtech telemedicine provider, 
powering AIA’s foray into digital 
health services. Starting from 8 
April 2021, AIA’s individual and 
corporate customers are able to 
use services from DOC2US such 
as immediate online consultations 
with healthcare professionals, 
medication prescription 
(e-Prescription) and doorstep 
medication delivery, at preferential 
rates. These services are available 
on the My AIA app.

“These new enhancements and 
partnerships further reinforce our 
commitment to provide Total Health 
Solution to all AIA customers. While 
traditionally, insurance and takaful 
companies tend to focus on protecting 
their customers, we at AIA have 
challenged ourselves to go above and 

1. Free COVID-19 Vaccine  
    Complications Cover

• While everyone has a role to play 
to help Malaysia achieve herd 
immunity, there are many who are 
concerned with the side effects of 
COVID-19 vaccines.

• Through its new Free COVID-19 
Vaccine Complications Cover, AIA 
hopes to address some of these 
concerns and offer Malaysians 
peace of mind by providing the 
protection that they will need 
when they go for their vaccination.

• The coverage comprises a 
hospital income of RM100 per 
day (up to 14 days) if a person is 
admitted to the hospital due to 
COVID-19 vaccine complications, 
and a RM20,000 benefit if the 
person passes away in Malaysia 
as a result of the vaccine side 
effects or complications.

• This free cover is open to anyone 
between 18 and 70 years old 
to sign up. They can activate 
their cover between 3 June and 
14 June 2021 through AIA Life 
Planners, and once activated, they 
will be covered until 31 December 
2021 or when the total claims limit 
reaches RM3 million, whichever 
comes first.

2. Free COVID-19 Diagnosis Cover, 
including coverage for Home 
Quarantine

• With hospitals and quarantine 
centres currently running at 
their full capacities, AIA’s Free 
COVID-19 Diagnosis Cover comes 
at an appropriate time as more 
people are placed under home 
quarantine.

• This special COVID-19 coverage 
provides a RM1,000 cash relief 
to support customers who are 
diagnosed with COVID-19 and are 
unable to continue working due to 
quarantine requirements, including 
home quarantine.

beyond protection. Everyone’s health 
journey is never straightforward and 
we fully believe that the promise of Live 
Well, Protect Well, Get Well sets us 
on the right track to help many more 
Malaysians achieve Healthier, Longer, 
Better Lives in the new normal,” said 
Ben.

For full details on these new offerings 
and services, please visit www.aia.
com.my.

AIA MALAYSIA OFFERS TWO 
FREE COVID-19 COVERAGE 
TO HELP EASE MALAYSIANS’ 
CONCERNS

Source: AIA, 8 June 2021 

As the nation enters into a second 
full lockdown to flatten the curve 
against the rise of record-breaking 
positive cases, AIA Malaysia extends 
its support by offering Malaysians 
and their families COVID-19 Vaccine 
Complications Cover and COVID-19 
Diagnosis Cover at no additional cost.

The two latest offerings from AIA 
further extends the insurer’s dedication 
to providing holistic propositions 
to lessen the health, wealth and 
protection anxieties of Malaysians 
amidst the pandemic. AIA is currently 
one of the few insurers and takaful 
operators in the market to provide 
medical plans that cover medically 
necessary hospitalisation due to 
COVID-19 and vaccine complications 
in private hospitals.

Both free covers are available to any 
Malaysians, including AIA customers, 
who are interested to sign up, subject 
to terms and conditions.
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• Additionally, it also covers death 
due to COVID-19 – where a 
lump sum of RM5,000 (for new 
customer) / RM10,000 (for AIA’s 
existing customer) will be paid.

• The cover is offered at no extra 
cost to AIA customers who have 
new life insurance / family takaful / 
Flex PA plans with AIA which take 
effect between 1 June and 30 
June 2021.

• Customers who are eligible will 
get to enjoy this free cover until 
30 September 2021, or when the 
total claims limit reaches RM1.5 
million, whichever comes first.

Commenting on the launch of these 
latest offerings, Ben Ng, Chief 
Executive Officer of AIA Bhd., said: 
“We understand that anxieties are 
running high. As a leading insurer and 
takaful operator in Malaysia, we want 
to do what we know best to alleviate 
Malaysians’ worries, which is by 
providing them the right protection that 
they need during these challenging 
times.

“AIA always strives to help fellow 
Malaysians be financially prepared 
for life’s unexpected events, and we 
are proud that our current selling 
medical plans are one of the few 
in the market that cover medically 
necessary hospitalisation due to 
COVID-19 and vaccine complications. 
We are deeply committed to ensuring 
that their entire health journey is well 
supported through our unique Total 
Health Solution ecosystem. The new 
free covers we are announcing today 
further attests to our commitment 
to providing end-to-end COVID-19 
protection to our customers. It is also 
our hope that they will help spur more 
people to reassess their insurance 
and takaful needs at this time of 
uncertainty.” he added.

For full details on the offers and 
services, please visit www.aia.com.my.

ALLIANZ MALAYSIA LAUNCHES 
ALLIANZ CARELINE, 
SUPPORTED BY SUNWAY 
MEDICAL CENTRE

Source: Allianz, 6 May 2021 

Amidst growing concern over Malaysia 
possibly entering the fourth wave of the 
COVID-19 pandemic, Allianz Malaysia 
Berhad (Allianz Malaysia), launched 
Allianz Careline, a dedicated telehealth 
support powered by Sunway Medical 
Centre.

Allianz Careline, which is an initiative 
under the Allianz We Care Community, 
aims to provide professional medical 
advice regarding COVID-19 symptoms 
or vaccines and any health related 
concerns remotely for the people.

Allianz Life Insurance Malaysia Berhad 
Chief Executive Officer, Joseph Gross 
said the company continues to uphold 
its promise of providing assurance and 
protection for Malaysians in the fight 
against the COVID-19 pandemic.

“Last year, the Allianz We Care 
Community was set up to support 
and reassure Malaysians in times of 
uncertainty. We are now in the second 
year of COVID-19 but there is no 
getting used to this unprecedented 
pandemic.

“Many questions are being raised 
not only on the pandemic, but on the 
vaccines and their side effects as well. 
As such, we aim to provide them with 
the necessary support and reassurance 
in the fastest, most convenient way 
possible through Allianz Careline,” he 
said.

Sunway Medical Centre Chief 
Executive Officer, Bryan Lin Boon 
Diann said, “In support of Allianz 
Careline, we pride the credibility of our 
Telehealth services as all medical or 
clinical enquiries will be attended by a 
certified nurse or medical officer.

“We believe that necessity is the 
mother of innovation and as the 
healthcare industry evolves, we too 

must move in tandem to meet growing 
needs. This is also timely given the 
current pandemic situation. We aim 
to make the patient experience better 
and in turn improve health outcomes, 
which is the primary goal of all health 
services. With this service in tow, we 
will be able to provide easier, more 
efficient access to healthcare when 
and where the patient needs it.”

In mid-April 2021, Malaysia started to 
record over 2,000 positive cases daily, 
after reporting a decline in the number 
of cases since February this year 
where the country posted over 4,000 
positive cases daily.

The growing number leads to 
questions such as vaccines efficacy 
and effectiveness, which requires 
answers from medical professionals.

ALLIANZ MALAYSIA 
ANNOUNCES FINANCIAL 
RESULTS FOR Q1 2021

Source: Allianz, 19 May 2021 

Allianz Malaysia Berhad (AMB) Group 
announced its results for the first 
quarter of 2021. The Group recorded 
a total Gross Written Premiums (GWP) 
of RM1.48 billion for the first quarter 
this year, an 8.8 percent increase from 
RM1.36 billion in the first quarter of last 
year. The Group’s Total Assets grew 
12.3 percent to RM21.71 billion as at 31 
March 2021 as compared to RM19.33 
billion last year, while the Profit Before 
Tax dipped by 26.7 percent to RM67.4 
million in the first quarter of 2021 as 
compared to RM91.9 million in the first 
quarter of 2020, mainly from changes in 
fair value in the life business segment.

AMB Chief Executive Officer Zakri Khir 
said: “We knew that the after-effects 
of the COVID-19 pandemic would be 
slow to dissipate, and one year on, 
many countries, including Malaysia, 
still find themselves shackled by the 
relentless effects of COVID-19 as it 
continues to experience a stop-start 
recovery. Notwithstanding the business 
challenges and tepid economic 
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fire, and liabilities segment, and mainly 
contributed in the month of March as a 
result of the significant drop in GWP in 
the same month last year as a result of 
the first MCO,” said Zakri, who is also 
the Chief Executive Officer of Allianz 
General.

ANORA AND ALLIANZ 
GENERAL PARTNERS WITH 
ENVISION DIGITAL TO OFFER 
MORE COMPREHENSIVE 
PROTECTION FOR SOLAR 
ASSETS

Source: Allianz, 21 May 2021 

Anora Agency Sdn Bhd (Anora), 
together with Allianz General Insurance 
Company (Malaysia) Berhad (Allianz 
General), today signed a Memorandum 
of Understanding (MoU) with global 
decarbonization and Artificial 
Intelligence of Things (AIoT) technology 
leader Envision Digital International 
Pte Ltd (Envision Digital) to accelerate 
growth in the renewable energy sector.

This MOU will offer solar photovoltaic 
(PV) owners in Malaysia both 
comprehensive protection and state-
of-the-art digital monitoring services for 
their solar energy assets.

SolarPro™, a pioneering solar PV 
system insurance protection solution 
underwritten by Allianz General and 
exclusively distributed by Anora, offers 
all-risk protection and covers loss or 
damage to solar PV systems, as well 
as loss of income or savings due to 
system downtime.

EnOS™, Envision Digital’s proprietary 
monitoring, advanced analytics, 
forecasting, and optimising application, 
currently manages more than 200 
gigawatts of energy assets globally. 
Driven by machine learning, EnOS 
will help owners of renewable energy 
assets, including solar PV installations, 
to better monitor and manage the 
performance of their assets, including 
proactively detecting and diagnosing 
emerging system underperformance 
or component health issues, as well 

as providing recommendations or 
interventions for pre-emptive or 
corrective action.

“Anora is committed towards the 
long-term sustainability of Malaysia’s 
solar PV industry,” said Samuel Soon, 
Anora’s Chief Executive Officer.

“While SolarPro™ has successfully 
addressed the protection gap in our 
solar PV industry, Envision Digital’s 
innovative digital monitoring system 
plays an integral part in increasing the 
reliability and longevity of the solar PV 
installations, thereby reducing overall 
operational and maintenance costs. 
Together, we help solar asset owners 
better secure their renewable energy 
investments,” added Samuel.

Chief Executive Officer of Allianz 
Malaysia Berhad and its subsidiary 
Allianz General, Zakri Khir said this 
was an exciting step for the Company 
as the partnership with Anora and 
Envision Digital fits seamlessly into 
the Allianz Malaysia’s overarching goal 
of becoming key levers in building a 
sustainable future.

“As insurers, it is becoming increasingly 
apparent just how important our role 
is in driving the adoption of renewable 
energy and supporting the conversion 

environment following the reinstatement 
of the Movement Control Order (MCO) 
restriction between January to February 
of this year, Allianz Malaysia still 
managed to deliver resilient results. In 
observing the government’s COVID-19 
strategy, there just seems to be no end 
game in sight, and as such, the future 
is looking bleak for Malaysia. That said, 
Allianz Malaysia will continue to take 
things in its stride, employing short-term 
strategies and its continued push for 
improved business agility, as we gear 
up for yet another challenging year.”

Allianz General stays resilient, backed 
by higher motor premiums

AMB’s general insurance subsidiary; 
Allianz General Insurance Company 
(Malaysia) Berhad (Allianz General) 
recorded RM656.4 million GWP in 
the first quarter of 2021, a 7.0 percent 
increase from RM613.6 million in 2020. 
Underwriting Profit improved by 84.0 
percent to RM48.4 million in the first 
quarter of 2021 compared to RM26.3 
million in the first quarter of 2020. Profit 
Before Tax rose 24.3 percent to RM92.6 
million in the first quarter of 2021 as 
compared to RM74.5 million in the first 
quarter of previous year. Total Assets 
grew by 5.2 percent to RM7.01 billion 
as at 31 March 2021 from RM6.66 
billion in previous year. Combined Ratio 
for the first quarter of 2021 improved 
to 90.5 percent, compared to 94.8 
percent in first quarter of 2020. Based 
on Persatuan Insurans Am Malaysia 
(PIAM), Allianz General is ranked first 
among the general insurance industry, 
capturing an increased 13.3 percent 
market share in the fourth quarter of 
2020.

“Allianz General’s overall performance 
was mainly driven by lower expenses 
and savings from motor claims following 
the lower number of road users during 
the movement restriction imposed in 
the first two months of 2021. Notably, 
the general insurance industry grew 
by RM184.9 million or 3.9 percent 
in the first quarter of 2021, strongly 
supported by growth in the motor, 
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to using solar power. Our continued 
partnership with Anora will enable us 
to provide comprehensive protection 
to solar PV owners, both residential 
and commercial. Now, together with 
Envision Digital’s EnOS™, we will have 
access to much-needed advanced 
analytics and forecasts that are 
essential in risk management and the 
developing newer versions of SolarPro 
in the future as well,” said Zakri.

Renewable energy currently accounts 
for 18 percent of Malaysia’s energy mix, 
with the national target to grow capacity 
to 20 percent by 2025.

“The solar energy field is fast evolving 
with unprecedented developments 
and growth in recent years, and we are 
excited to work with Anora and Allianz 
General to promote the installation and 
adoption of natural energy sources 
and new technologies that support 
accelerated energy transition,” said 
Sylvie Ouziel, International President, 
Envision Digital.

“Envision Digital is the technology 
net-zero partner for companies and 
governments, reconciling green and 
growth, efficiency and environment,” 
added Ouziel.

ALVIN CHONG, JANNINE 
WEIGEL, DOLLA, NICOLE LAI, 
RABBIT MAC, AND JAJA ILIYES 
COME TOGETHER WITH FANS 
IN THE “WE CARE” MUSIC 
VIDEO

Source: Allianz, 25 June 2021 

Artistes continue to uplift Malaysian 
spirits through the “We Care” initiative

Universal Music Malaysia and Allianz 
Malaysia Berhad (Allianz Malaysia) 
have dropped a music video for their 
positivity-filled collaborative single 
“We Care” to uplift Malaysians’ spirits 
in these trying times.

The song, performed by Alvin Chong, 
Jannine Weigel, DOLLA, and Nicole 
Lai, also features Rabbit Mac with 
a guest appearance by Jaja Iliyes. 

Rabbit Mac, who was inspired by 
the meaning behind “We Care” after 
learning about it from his friend Alvin 
Chong, wanted to encourage love 
and hope following the resurgence 
of COVID-19 cases in the country. 
The award-winning rapper, recorded 
a rap verse that elevated the track’s 
positive vibe with his empowering 
flow. “We are all here together to 
encourage people, telling them that 
we will be here for you,” said Rabbit 
Mac.

Making a cameo appearance and 
her singing debut, actress Jaja Iliyes 
shared a singalong with Nicole Lai in 
Mandarin. Taking the challenge in her 
stride, and thanks to the support from 
Nicole and the record producer, Jaja 
said: “Never be defeated by your fear, 
be brave to embrace any challenges. 
Just like this pandemic, everyone is 
facing different challenges, but we will 
get through this together.”

To bring the “We Care” message 
to life, Universal Music Malaysia 
and Allianz Malaysia gave two fans 
the chance to appear in the music 
video through the Share the Care 
Contest. Winners, Amin Irfan bin 
Masri joined the artistes on set while 
Jessie Lai Siew Ying appeared via 
an add-on clip. Besides that, the 
music video also featured words 
of encouragement from other 
participants that drive home the 
key message – stay strong and stay 
hopeful in these challenging times.

The “We Care” movement continues 
with the Pace with Care Virtual 
Concert with Alvin Chong, DOLLA, 
Nicole Lai, and special guest Rabbit 
Mac in the lineup, despite Jannine 
Weigel being unable to make an 
appearance due to pandemic 
restrictions. To gain exclusive access 
to the livestream, all you have to do 
is participate in the Pace with Care 
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Virtual Run and complete a 10km 
run. Every finisher will receive a 
complimentary pass to the concert 
and an opportunity to contribute 
a free meal to help those in need. 
With the new implementation of Full 
Moving Control Order (FMCO), Pace 
with Care Virtual Concert will be 
postponed until further notice.

Check out the music video for  
“We Care” now on Universal Music 
Malaysia’s YouTube channel: 
https://www.youtube.com/
watch?v=ENqaKx0Tn28 To find out 
more and for the latest updates, 
follow @universalmuzikMY and 
 @AllianzMalaysia on Facebook, as 
well as @universalmusic_my and  
@allianzmalaysia on Instagram.

BERJAYA SOMPO PROVIDES 
COMPLIMENTARY COVERAGE 
FOR COVID-19 VACCINATION 
SIDE EFFECTS FOR SOMPO 
HEALTH, SOMPO MEDICNOW 
AND SOMPO CASHNOW 
POLICYHOLDERS

Source: Berjaya Sompo, 11 May 2021 

Berjaya Sompo Insurance Berhad 
(“Berjaya Sompo”) is set to provide 
complimentary daily hospitalisation 
income benefits to all SOMPO Health, 
SOMPO MedicNow, and SOMPO 
CashNow policyholders to help them 
navigate uncertainties from possible 
side effects of COVID-19 vaccination.

Effective 10 May 2021, Berjaya 
Sompo policyholders who are 
covered under the above-mentioned 
policy can claim up to RM1,000 if 
they are required to be hospitalised 
resulting from sickness due to 
COVID-19 vaccination as advised by 
a medical practitioner. 

Berjaya Sompo has three (3) individual 
insurance products that cater to 
different needs - SOMPO Health 
offers comprehensive medical 
insurance coverage with higher annual 
limits up to RM500,000 from as low as 
RM2.50 per day. SOMPO MedicNow 
is a medical insurance that provides 
coverage for hospitalisation, surgical 

expenses, kidney dialysis, cancer 
treatment, and other related benefits 
up to RM100,000 annual limit from 
as low as RM1.20 per day. SOMPO 
CashNow is ideal for customers with 
a lower budget as it offers basic 
insurance coverage for death and 
bodily injury resulting from accident, 
daily hospitalisation income as a result 
of injury or illness, and hospitalisation 
allowance due to COVID-19 from as 
low as RM0.31 per day.  

Berjaya Sompo is committed to caring 
for and protecting Malaysians who are 
facing temporary financial setbacks 
during these challenging times. The 
brand remains steadfast in providing 
the necessary health insurance 
protection for its customers during  
this pandemic. 

For more details on SOMPO Health, 
policyholders are advised to contact 
their servicing agents or visit www.
berjayasompo.com.my. For SOMPO 
MedicNow and CashNow which are 
exclusively available online, you can 
visit https://online.berjayasompo.com.
my/medicNow/ and https://online.
berjayasompo.com.my/cashNow/ 
respectively.

CHUBB LAUNCHES 
PROFESSIONAL INDEMNITY 
INSURANCE SCHEME FOR 
MEMBERS OF THE MALAYSIAN 
PHARMACISTS SOCIETY

Source: Chubb, 8 July 2021  

Chubb Insurance Malaysia Berhad 
(Chubb), its registered agency, 
Minaris Corporate Solutions and 
the Malaysian Pharmacists Society 
(MPS) have signed a Memorandum of 
Understanding (MOU) for a partnership 
to offer Professional Indemnity 
Insurance to the members of MPS.

Pharmacists, like other healthcare 
providers, are vulnerable to 
professional liability claims. The 
Professional Indemnity Insurance 
scheme, underwritten by Chubb, 
was created comprehensively with 
the help of healthcare providers, 
bearing in mind the current trends and 
responsibilities associated with their 
scope of practice.

“MPS has been working towards the 
goal of protecting pharmacists and the 
launch of this Professional Indemnity 
Insurance scheme is significant and 
timely. This scheme has been made 
available for all MPS members as their 
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our customer service hotline for more 
information on campaign withdrawal.

In addition, this programme also  
offers policyholders coverage for 
Post-Vaccination Complication with 
Daily Hospitalisation Benefit of  
RM 200 per day up to 7 days, for any 
complications that may arise after 
they are vaccinated.

As Malaysia’s leading local life 
insurer, HLA is constantly strategizing 
efforts to ensure that the health 
and wellbeing of our customers are 
adequately protected during this 
period of uncertainty. Rest assured, 
we will continue to expand and 
strengthen our coverage to make a 
real impact in their quest to fight the 
pandemic in this current economic 
situation.

* Categories of COVID-19 Treatment 
as defined by MKN:

• Category 3: Symptomatic, 
Pneumonia

• Category 4: Symptomatic, 
Pneumonia, Requiring 
Supplemental Oxygen

• Category 5: Critically-ill with 
Multi-Organ Involvement

For more information, kindly call our 
friendly servicing agents, contact our 
Customer Service at 03-7650 1288, 
or visit any HLA branches nationwide. 
Alternatively, you can also log on to 
www.hla.com.my.

GIBRALTAR BSN LAUNCHES 
NEW E-COMMERCE 
PLATFORM, I2U

Source: Gibraltar, 20 May 2021  

Purchasing life insurance is no longer 
a complicated affair. Gibraltar BSN 
Life Berhad (“Gibraltar BSN”) today 
unveiled its e-Commerce platform, 
i2u, allowing customers to purchase 
affordable insurance plans and receive 
coverage in less than the time it takes 
to finish a cup of coffee.  

The timely introduction of i2u rides 
on the rapid growth of Malaysia’s 
e-Commerce market which is 

risk for professional liability claims has 
increased, especially with the roll-out 
of the COVID-19 vaccinations and the 
MQuit programme in the country,” said 
Amrahi Bin Buang, President of the 
Malaysian Pharmacists Society.

“We are indeed humbled to be the 
bridge in the development of this 
scheme, the first of its kind developed 
exclusively for pharmacists. I would 
like to thank Malaysian Pharmacists 
Society and Chubb for making this 
collaboration possible,” said KH Chew, 
Founder & CEO of Minaris Corporate 
Solutions. “With their role becoming 
increasingly complex, we encourage 
all pharmacists to sign up for this 
Professional Indemnity scheme as 
soon as possible,” he added.

Under this Professional Indemnity 
Insurance scheme, pharmacists 
will be protected against potential 
civil liability claims arising from an 
error or omission in the provision of 
professional healthcare services, such 
as negligence and vicarious liability.

As the scheme is crafted specially for 
pharmacists, retroactive and automatic 
run-off coverage can be provided at 
no additional cost. This would give 
pharmacists peace of mind, knowing 
they are deemed covered for unknown 
events prior to purchasing this 
insurance or even after they cease  
their practice completely.

The scheme also covers good 
Samaritan acts, intellectual property 
infringement or loss of documents. In 
addition, the scheme can also provide 
pharmacists with an advancement of 
defense costs and legal representation 
expenses should there be any legal 
action involved.

“As we strive to protect and support 
the livelihood of pharmacists across 
the country, we are pleased to 
work with Malaysian Pharmacists 
Society and Minaris Corporate 
Solutions to develop and launch 
this comprehensive coverage,” said 
Steve Crouch, Country President for 
Chubb in Malaysia. “Chubb has been 
underwriting Professional Indemnity 
Insurance for decades and we are well-
versed in the risks associated with the 
evolving healthcare landscape. I am 

confident that pharmacists will benefit 
greatly from the features and benefits 
of this new insurance scheme,” he 
added.

INDIVIDUAL MEDICAL 
POLICYHOLDERS CAN NOW 
CLAIM REIMBURSEMENT 
ANYTIME FOR PRIVATE 
HOSPITAL ADMISSION DUE TO 
SEVERE COVID-19 TREATMENT 
UNTIL THE END OF CAMPAIGN 
PERIOD

Source: Hong Leong Assurance,  
6 September 2021  

As a way of advocating its unwavering 
commitment in offering policyholders 
only the best in life insurance protection, 
Hong Leong Assurance (HLA) has lifted 
the RM1 million cap of its COVID-19 
Complimentary Special Benefit 
Programme 2.0, so that customers with 
individual medical plans can claim for 
hospitalisation reimbursement anytime 
they are admitted to private hospital for 
severe COVID-19 treatment within the 
campaign period.

With the pandemic still hovering over 
us, the welfare of customers has 
never been more important to HLA. 
Hence, we have opened up more 
avenues for customers to receive 
the best medical care at HLA’s panel 
of private hospitals for COVID-19 
treatments in Categories* 3, 4 and 
5. With this campaign, policyholders 
can claim eligible Hospitalisation 
Reimbursement for private hospital 
admissions up to their medical 
plan limit, as long as their hospital 
admission date is within the campaign 
period. This is our way of assisting our 
customers to manage their medical 
cost and enabling them to receive 
the best care they truly deserve, 
particularly during this trying time.

This benefit is given to our valued 
customers at no extra cost as part of 
our COVID-19 Complimentary Special 
Benefit Programme 2.0 from now until 
the withdrawal of the programme. 
Policyholders are advised to look 
out for the 15-day notice that will be 
announced on our corporate portal 
prior to the withdrawal. They may 
also contact their servicing agents or 
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will cover their loved ones when they 
are gone.”

The Gibraltar BSN “Syioking June” 
campaign is held from 1 - 30 June 
2021 in celebration of Insurance 
Awareness Day which falls on 28 June 
2021. New and existing customers can 
be in the running to win the “syioking” 
lucky draw prizes when they perform 
any one of these following actions:

1. Purchase a Gibraltar BSN plan,

2. Make a contact information 
update,

3. Sign up to auto debit their 
premium payment, and/or,

4. Make a nomination on their policy.

The action taken will determine the 
number of entries that each customer 
can receive. While there are no limits to 
the number of entries, each winner can 
only win one prize.

The “Syioking June” campaign was 
developed around these four actions 
to address specific issues regarding 
life insurance. Kok Wah elaborated, 
“The prolonged pandemic has brought 
about an increased awareness on the 
role of insurance and its importance to 
support families. Most of us purchase 
a life insurance policy when we are 

projected to reach US$11 billion 
in 2025[1]. Gibraltar BSN’s Chief 
Executive Officer Lee Kok Wah 
said, “The COVID-19 pandemic has 
amplified awareness of life insurance 
and significantly accelerated the 
shift in online consumer behaviour in 
Malaysia. Customers want affordable 
insurance products that they can 
understand and it is hassle-free 
to purchase. With i2u, we hope to 
capitalise on this perfect opportunity 
to deepen insurance penetration by 
providing Malaysians with affordable 
direct products purchased on a 
user friendly platform and a simple 
customer journey that delivers instant 
protection the moment their payment 
goes through.”

On i2u, customers can purchase one 
or all three of Gibraltar BSN’s most 
popular direct products without any 
need for medical tests or paperwork. 
All applications undergo a quick 
online underwriting process, with the 
customer receiving the e-policy in their 
email instantly. 

Currently, i2u offers three (3) simple 
and affordable direct products; i-Care, 
a term life insurance plan from RM9.75 
per month, i-Med, a medical card 
plan from RM41.85 per month, and 
i-Protect, a critical illness coverage 
plan from RM7.60 per month. The life 
insurer plans to include other direct 
products on i2u in the near future.

A key differentiator of i2u is the 
nomination section in the online 
application form for its product, 
i-Care. Expanding on this, Kok Wah 
said, “Seeing how unclaimed monies 
held by the Accountant General’s 
Department ballooned to RM8.75bil 
in December 2019[2], we wanted to 
remind our customers to name their 
beneficiaries so their loved ones 
are protected in the event of an 
unfortunate event.”

i2u can be accessed at  
www.gibraltarbsn.com/i2u. The 
Live Chat feature on the website 
also provides after-sales support 
by Gibraltar BSN’s Customer Care 
representatives.

_________________________________
[1] 'Malaysia remains attractive for 
e-commerce', New Straits Times, 22 
February 2021

[2] ‘Govt can use unclaimed monies’, The Star, 

Saturday, 28 Nov 2020

BOOST YOUR PROTECTION 
WITH GIBRALTAR BSN’S 
SYIOKING JUNE CAMPAIGN!

Source: Gilbratar, 1 June 2021 

Gibraltar BSN, one of Malaysia's fast 
growing life insurance companies, 
today launched the Syioking June 
campaign. Customers can stand a 
chance to win an iPhone 12 Pro Max 
and other “syioking” prizes when they 
take steps to boost their protection 
with Gibraltar BSN Life Berhad this 
month.

Gibraltar BSN’s Chief Executive 
Officer Lee Kok Wah said, “Having 
a life insurance policy is not enough; 
your policy must be updated to cover 
the changes in your circumstances. 
As Malaysia’s Community Protection 
Champion, we launched the Syioking 
June campaign in the hopes that it will 
galvanise Malaysians to take action 
and assess whether their coverage 
meets their needs, remains intact, and 

End-to-end Online Purchase of Affordable Insurance Plans with Coverage Delivered By The Time You’ve 
Finished Your Coffee
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young and then we forget about it. 
For a life insurance plan to be a good 
safety net, it should grow in tandem 
with your lifestyle needs, family 
size, income, and retirement plans. 
Updating your contact details is also 
vital to ensure that we can reach you 
for important notifications regarding 
your policy through other expedient 
digital communication modes during 
the pandemic.”

For more information on how to 
participate in “Syioking June”, please 
visit www.gibraltarbsn.com/syiok or 
follow our social media accounts on 
Facebook and Instagram.

MANULIFE MALAYSIA 
LAUNCHES MANULIFE GLOBAL 
EQUITY FUND

Source: Manulife, 25 May 2021 

Manulife Malaysia has launched a 
new investment-linked fund, Manulife 

Global Equity Fund (“Fund”), which 
will widen its range of investment-
linked (IL) funds available to 
customers in Malaysia looking for 
high-quality overseas stocks and a 
long-term investment horizon.

The Manulife Global Equity Fund 
invests in the AllianceBernstein 
(AB) SICAV I – Low Volatility Equity 
Portfolio (“Target Fund”), which seeks 
to provide capital appreciation by 
achieving quality and stability through 
diversification with global equities.

The Target Fund’s portfolio is 
positioned so that it is prepared for 
a downturn and poised for recovery. 
It seeks to capture 90% of the 
market’s gains in rising markets, while 
capturing only 70% of the declines in 
falling markets.

The Target Fund manager’s global 
research platform aims to source high 
quality and stable companies at the 

right price. This may potentially beat 
the market and protect capital against 
downside risk.

The Fund is suitable for customers 
who seek capital appreciation, are 
looking for investment exposure in 
diversified global market, are willing 
to accept higher level of risk with low 
income requirement and have a long-
term investment horizon.

“We continue to build and enhance 
our investment-linked funds offerings 
through professional fund managers in 
order to make every day better for our 
customers. The Manulife Global Equity 
Fund fits well with our investment-
linked plans’ sustainability objective 
– the Fund has lower volatility with the 
objective to outperform benchmark in 
the longer term,” said Vibha Coburn, 
Chief Executive Officer of Manulife 
Insurance Berhad.

The Manulife Global Equity Fund 
eFlyer can be found here https://www.

From Yap Suat Yen; Chief Partnership Officer, Lee Kok Wah; Chief Executive, Susan Ong; Chief Marketing OfficerOfficer and Daniel Toh; Chief Sales Officer at Gibraltar BSN 
Management Team at the Internal Launch of Syioking June. 
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manulife.com.my/en/individual/funds/
funds.html/funddetails/JMGE.

MANULIFE MALAYSIA 
LAUNCHES MANULIFE 
SME BIZ SOLUTIONS TO 
FINANCIALLY PROTECT SMALL 
BUSINESSES

Source: Manulife, 31 May 2021 

Manulife Insurance Berhad (MIB) 
recently launched Manulife SME 
Biz Solutions, which provides 
customisable insurance offering 
protection against some of the more 
typical situations and challenges 
faced by owners of small and 
medium-sized enterprises (SMEs).

Manulife SME Biz Solutions is 
specifically geared for the needs of 
SMEs and comes at a critical time as 
Malaysia faces continuous challenges 
from the COVID-19 pandemic. The 
competitive nature and fine margins 
of most SMEs’ business can leave 
them vulnerable to cashflow and 
debt issues, employee retention 
challenges, accidents and health 
issues, and other unforeseen events, 
all of which have been exacerbated 
by the pandemic. Manulife’s new 
insurance solution provides protection 
to support SMEs in such situations.

Manulife SME Biz Solutions consists 
of four types of solutions: Key Person 
Protection, Debt Cancellation, 
Business Buy Back and Employee 
Retention Programme. These four 
areas target specific situations and 
challenges that are commonplace 
for SME business owners. The 
solutions offer cash protection, benefit 
pay-outs, lump sum payments for 
losses and insurance coverage for 
employees.

“Manulife SME Biz Solutions is an 
effective and timely business solution. 
It can play a crucial role at times like 
these to keep businesses running 
smoothly. The solutions help minimise 
business disruption when the 

unexpected happens to key business 
partners and employees. We want to 
make every day better for SMEs to 
ensure they can sustain the growth of 
their business,” said Vibha Coburn, 
Chief Executive Officer of MIB.

In line with the launch of Manulife 
SME Biz Solutions, MIB has a SME 
Cashback Campaign that offers 
up to RM3,888 to policyowners. 
The campaign runs from 17 May to 
30 June 2021. More details on the 
campaign can be found here: https://
www.manulife.com.my/en/individual/
campaigns/sme-cashback-campaign.

MSIG LAUNCHES TWO NEW 
CRITICAL ILLNESS PRODUCTS

Source: MSIG, 27 May 2021 

MSIG Insurance (Malaysia) Bhd 
(“MSIG Malaysia") has launched two 
new critical illness insurance products. 
These are EZ Plus Critical Care 
which covers most prevalent critical 
illnesses; cancer, stroke, heart attack 
and kidney failure; and Cancer Care 
365 which is focused specifically on 
cancers. Both of MSIG’s new critical 
illness products provide policyholders 
with a lump sum payment for any 
of the covered critical illnesses, at 
the early and/or critical stage of the 
illness.

While most Malaysians are familiar 
with conventional medical insurance 
products and plans (typically the 
ones which provide a medical card), 
critical illness insurance is designed 
to provide an extra blanket of financial 
protection in the unfortunate event of 
them being diagnosed with a critical 
illness.

MSIG is launching both products to 
provide very targeted, very affordable, 
critical illness insurance which can 
be accessed by more Malaysians. 
Consumer awareness of the costs of 
healthcare have risen recently and 
many people who may not previously 
have considered critical illness cover 
now understand the need to do so. 
Likewise, others, who may already 
have existing coverage, can see 
the value in extending or ‘topping 
up’ their critical illness coverage by 
adding MSIG’s affordable plans to 
provide additional financial protection 
for themselves and their families.

MSIG’s EZ Plus Critical Care product 
offers a lump sum payout of up to 
RM200,000 along with a variety of 
other benefits including recuperative, 
supplementary medicine and travel 
allowances if the policyholder is 
diagnosed with a covered illness. 
There is also an additional no claim 
bonus which provides a 10% per 
annum increase in the initial sum 
insured for every no-claim-year up 
to 5 years. To provide customers 
with greater flexibility and ensure 
affordability, EZ Plus Critical Care 
gives customers two options of plan 
with differing benefits and costs.

The Cancer Care 365 insurance 
product has been designed to 
specifically address the concerns 
of people worried about the risk of 
developing cancer. The product 
offers a lump sum payout of up to 
RM250,000, which can be increased 
by an additional 50% in the event 
of the policyholder developing a 
gender-related cancer. The product 
also provides other benefits which 
include payment of allowances 
for recuperation, supplementary 
medicine, purchase of mobile data 
and compensation for surviving 
parent(s) in the event of death as a 
result of a cancer. The Cancer Care 
product provides customers with 
three plan options which enables 
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and the impact that it makes on 
people’s lives is growing ever larger. 
Unfortunately, critical illness can affect 
any of us when we least expect it 
and are completely unprepared. As 
an insurer who cares, we want more 
Malaysians to have access to extra 
financial support which will give them 
the confidence they need to seek 
treatment earlier (which ensures a 
better chance of recovery) and also 
helps them cope with the unexpected 
changes in lifestyle that can arise from 
a critical illness.”

He continued, “These two new critical 
illness products were developed 
by MSIG with our policyholders in 
mind. We felt that there was some 
space in the market to provide 
Malaysians with better access and 
affordability when it comes to critical 
illness cover, particularly as there is 
more awareness of its importance 
right now. We wanted to create 

them to choose the level of coverage 
and cost which they are most 
comfortable with.

While conventional medical insurance 
covers the cost of treatment and 
medication when people are 
hospitalised, critical illness insurance 
can provide the extra financial support 
to enable people to get back on their 
feet quickly. The lump sum payout 
can help cover any big expenses such 
as additional nursing and therapy 
costs, which they may have incurred 
beyond their medical policy, as well 
as helping people cope with potential 
disruptions to their work and income. 
This can help minimise financial and 
lifestyle stress for both them and their 
loved ones, which can also contribute 
positively to their recovery.

Mr. Chua Seck Guan, CEO of MSIG 
Malaysia, said, “As we all know, the 
cost of treating critical illnesses is 
getting more expensive every year 

new products that encourage more 
Malaysians to protect themselves 
and take advantage of this type of 
additional coverage. Choosing the 
right product is not always easy, so 
we wanted to bring more affordable 
and flexible options to the Malaysian 
market.”

Interested parties can contact a 
MSIG Insurance Adviser or visit the 
following product pages on www.
msig.com.my for more information.

• MSIG EZ Plus Critical Care 
- https://www.msig.com.my/
personal-insurance/products/
ez-plus-critical-care/

• MSIG Cancer Care 365 
- https://www.msig.com.
my/personal-insurance/
products/cancer-care-365/ 
html?fbclid=IwAR1FRwBjOku64 
D4k8RlPISYcOntXlkjx_
J7Acr84vDblG6cj3fQz5rOJFZM.

CEO of MSIG Malaysia, Mr Chua Seck Guan
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D
id you know that, by 
2020, half of the global 
workforce is expected 
to be made up of 
Millennials? Looking 
ahead, they will surely 
be leading the way in 
shaping organisationa 
culture as they aspire 
to take on greater 

responsibility through leadership roles.

Millennials (those born from the early 
1980s—late 90s) generally possess 
many positive traits that can truly 
help to drive innovation and create 
more authentic and meaningful 
collaborations as a result of their desire 

A Strong Coaching Culture 
Can Help Build A Brighter 
Future And A Lasting Legacy
By Roshan Thiran, Founder and CEO of the Leaderonomics Group

to make a lasting impact on the world.

They also have an insatiable thirst for 
learning, are fearless when challenging 
traditional hierarchical, and place a 
greater focus on getting the work done 
however and wherver best, rather than 
worrying about the number of hours put 
in at the office. In short, this generation 
has created a shift in the way we now 
approach the way we do business. It's 
now all about building relationships, 
developing authentic connections, and 
placing a premium on having purpose 
as a driving force.

All of this is underpinned by the idea 
that what you get back is inextricably 
tied to what you give to others.

\With a greater emphasis being placed 
on building relationships (internally 
and externally), Millennials might have 
the right attitude and desires when it 
comes to doing business — but it's a 
different thing altogether to be able to 
package those as practical skills on the 
ground.

Much has been written about the 
traits of Millennials — and much has 
been somewhat unfair. There are 
many positive and not-so-positive 
qualities to be found across all 
generations, and every generation 
believes the one to follow it lacks in 
many areas. Personally, I prefer to 
focus on the positives, and even where 
shortcomings are to be found, surely 
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it's better to look at how they can 
be improved rather than to criticise 
through the nostalgic lens of "the good 
old days"?

One particular shortcoming that's 
occasionally pinned to Millennials 
is the lack of "soft skills", such as 
communication, negotiation, and 
the ability to focus on one task at a 
time. Particularly when it comes to 
leadership roles, these three qualities 
are key to being an effective leader.

Thankfully, among the many positive 
traits of Millennials is their willingness 
to seek feedback and ability to 
adapt to change. A recent research 
collaboration by The International 
Coach Federation (ICF) and Human 
Capital Institute (HCI) looked at how 
first-time Millennial managers can 
benefit from coaching and also in 
being trained how to effectively use 
their own coaching skills to help their 
peers and team members to grow. As 
Magdalena Mook — ICF Global CEO/
Executive Director — suggests, "It is 
crucial for organisations to know how 
to help them grow and prepare for the 
challenges and opportunities of the 
future,"

The research collaboration discovered 
that, contrary to popular belief, there 
are more similarities across the 
generations than there are differences. 
For example, respondents across 
a range of age groups considered 
opportunities to learn and develop, as 
well as flexible working arrangements, 
as the most appealing benefits within 
the workplace.

It also implied a strong case for the 
need for organisations to build a 
strong coaching culture. Of the 670 
research respondents, 61 percent of 

the employees were highly engaged, 
compared to 53 percent from 
organisations without strong coaching 
cultures. Furthermore, 46 percent of 
respondents in companies with strong 
coaching cultures reported above-
average revenue growth for 2016 in 
relation to industry peers, compared 
to 39 percent of those from all other 
organisations.

It's certainly no secret that developing 
a strong coaching culture is one 
of the central pillars that supports 
lasting success and a stable legacy 
for organisations, particularly when 
we consider the speed of change and 
other factors in the business world that 
now requires a leadership model built 
on the ability to be agile, authentic, 
collaborative and empowering.

As observed by the Ivy Business 
Journal, "Executives and HR managers 
know coaching is the most potent tool 
for inducing positive personal change, 
ensuring better-than-average odds of 
success and making the change stick 
for the long term."

If leaders of today want their 
organisations of tomorrow to build 
upon current successes, we need to 
ensure a leadership pipeline that puts 
people at the heart of our vision for 
the long term. And while it makes no 
sense to hand the baton to our future 
leaders and expect them to run over 
the same ground we have covered, 
there are surely many lessons we have 
learned that can be offered to the next 
generation. This will stand them in 
good stead as they push for progress 
and strive to make their mark on the 
world.

To that end, the urgent need to build, 
develop and nurture a strong coaching 

culture can't be overstated. If we 
leaders are serious about creating 
a lasting legacy, then it begins by 
empowering those around us who 
have a great potential to make the 
best of what we have to offer and 
add that to their own unique mix of 
skills, capabilities and insights. As a 
result, they will be able to apply their 
talents not only to ensuring the growth 
and prosperity of the organisation, 
but to make a greater impact on our 
communities and wider society as a 
whole. This is where they can truly 
find meaning and fulfillment in the 
contributions that they make.

As originally published on https://
leaderonomics.org/en/resources/
article/148-a-strong-coaching-culture-
can-help-build-a-brighter-future-and-a-
lasting-legacy.

As originally published on https://
leaderonomics.org/en/resources/
article/148-a-strong-coaching-culture-
can-help-build-a-brighter-future-and-a-
lasting-legacy

Roshan is the Founder and CEO of the 
Leaderonomics Group. He believes 
that everyone can be a leader and 
"make a dent in the universe" in 
extraordinary ways. He is constantly 
featured on TV, radio, and numerous 
publications sharing the Science 
of Building Leaders and leadership 
development. Follow him at  
www.roshanthiran.com.



S
ince The World Health 
Organization declared 
the COVID19 virus 
as a pandemic, UK 
Prime Minister, Boris 
Johnson, urged brits 
to avoid travel and all 
non-essential contact. 
As a result of this 
businesses have had to 

face the reality of remote working, with 
companies such as Ford, Google and 
Unilever making it mandatory for there 
employees to work from home.

Many businesses are hesitant about 
granting their employees permission to 
work from home, as it eliminates face 
to face interaction between employees, 
which can have negative effects. 
Research has also highlighted that 
remote worker's experience greater 
feelings of isolation and loneliness.

Business leaders often worry about 
the potential decrease in culture and 
alignment if their employees are not 
working in their business environment. 
However, the modernization of 
workforce, due to the development 
of new technology means that 
organisations can maintain their culture 
and align workforce even if they are 
isolated. Join us we explore how your 
business can maintain a strong culture 
and alignment during the COVID19 
pandemic.

COMMUNICATION IS KEY
"Remote working fails everyone when 
good communication isn't cultural". 
There is no benefit in simply giving your 
employees a laptop and letting them 
venture off into the sunset. No matter 
where your employees are located your 
communication with them needs to be 
consistent, so that you can support 
them and help tackle any challenges 
they may face.

Tip 1: Hold a weekly meeting with all 
of your team - You can do this using 

Collude discuss implementing a working 
from home policy during Covid-19
Republished with the kind permission of the Chartered Insurance Institute.
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Teams’ Culture



BE FLEXIBLE
Business leaders will need to adopt 
a flexible working policy during the 
pandemic.

Over 70% of UK household consists of 
two working parents, and with schools 
around the world continuing to close 
at a rapid pace, parents may be faced 
with the challenge of working at home, 
whilst taking care of their children.

It has been proven that organisations 
who offer flexible working schemes 
have higher levels of job satisfaction 
and commitment. Employers who 
understand and empathize with their 
employees will be able to come to a 
flexible policy, which means parents 
can spend time with children, and 
complete all of their work.

Here are some tips to help you 
maintain a flexible but productive 
remote working policy:

• Set clear goals for each employee, 
so they are aware of what they 
need to do, but allow them to 
complete the work in the hours 
that work best for them.

• Plan and Schedule your meetings 
at 48 hours before they are to 
occur. This will give employees 
enough time to make childcare 
arrangement for their children, 
during the meeting times.

MAINTAIN TRANSPARENCY AND 
EMPOWER YOUR TEAMS
Over 50% of employees within 
most organisations believe that their 
employers are open and honest with 
them, and as result of this they are less 
trusting and open with their employers.

Employees believe that if companies 

are not transparent it is because they 
are unethical or have something to 
hide, and if they believe that you are 
hiding things from them, they may hide 
things from you. When working from 
home its more important than ever that 
everyone within the business is honest.

Keep your employee's updates on 
business performance, changes and 
anything that is happening as a result 
of the COVID19, and they will be 
honest with you about their progress, 
work and any challenges they have.

SUPPORT YOUR TEAM, KEEP THEM 
MOTIVATED AND MOST IMPORTANTLY 
BE KIND
Consider the fact your employee may 
be scared and low in spirit because 
of the pandemic. You need to show 
that you understand them and try 
to lift their spirits by cracking a joke, 
sharing a funny story or even giving 
them a social event to look forward to, 
once the noise has died down. Your 
employees may even just need some 
to help them try and resist the to panic 
food and drinks.

LEVERAGE GOOD TECH
Investing in reliable technology can 
make the world of difference in 
connecting and aligning teams beyond 
the office, the right tool will allow 
businesses to interact with each other 
as if they were actually sitting next to 
each other, in an office.

Here at Collude our business platform 
gives businesses an opportunity 
to continue to support and align, 
employees during the pandemic.

Republished with the kind permission 
of Collude (www.collude.cloud)

tools like Zoom or Join me. Ensure 
that you dedicate a sufficient amount 
of time to each meeting and plan the 
agenda beforehand.

Tip 3: Set SOPs - Set guidelines about 
email response times, the sharing of 
information and even management 
tools. Ensure that your employees have 
a clear understanding of how and when 
to communicate with each other.

Tip 4: Continue to share your 
business vision - Even during 
challenging times its important 
that your employees continue to 
understand the business mission, 
vision and values, as it will help 
to motive them, thus increasing 
productivity.

It's been argued that one of the most 
important factors that separates high 
and low performing companies is the 
sense of belonging, that employees 
feel. One of the best ways to create 
a sense of belonging within your 
business is do through communication.

ENCOURAGE EMPLOYEE-TO-EMPLOYEE 
ENGAGEMENT
Although employees are working from 
home it is important that employees 
continue to share information and give 
each other feedback. This will help 
to maintain the quality of employees' 
work, whilst allowing them to feel 
supported.

A marketing expert said: "I have 
worked from home for years, but 
there's a point where I become bored 
of talking to myself, and I actually value 
the ability to speak to another person."

Here's How:

• Assign each employee a mentor 
or buddy - from a different 
department that they have to meet 
with (online) at least once a week. 
This will help your employees to 
feel supported, connected and 
aligned.

• Develop a peer to peer 
feedback policy - that ensure 
your employees are receiving 
feedback from individuals, in  
an outside of their teams.
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Keep your employee's updates on business performance, changes and 
anything that is happening as a result of the COVID19, and they will be 

honest with you about their progress, work and any challenges they have.
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W
hat do 
you do 
when you 
receive a 
promotional 
email that 
seems 
like the 
brand has 
incorrectly 

sent it to you? Delete it and move on, 
right? That’s because humans strive 
to spend as little time as possible 
consuming information that isn’t 

Use Longitudinal Learning  
to Change Users’ Risky  
Online Behaviour
By Kristina Susac, Vice President of Berkley Executive Education

relevant to them. Unfortunately, these 
universal human traits are known 
and preyed upon by cybercriminals. 
Our brain’s “shorthand” makes 
users predictable and, thus, easily 
manipulated.

Information technology (IT), security 
and training departments must shift 
their approach to cybersecurity 
awareness training to improve their 
organization’s security posture — 
especially with increased hybrid and 
remote workers. With businesses of all 
sizes and industries experiencing large-

scale breaches daily, it’s no secret 
that traditional, all-hands style security 
seminar training is not working.

Companies must make security 
education a daily experience for 
employees to improve knowledge 
retention and long-term user 
behaviour. This is why many IT and 
security leaders are increasingly 
using a training concept centered 
around the delivery of contextualized 
longitudinal learning.

CREATING A CYBER-IMMUNE CULTURE
Historically, enterprises have always 



Enterprises have always viewed 
security as a technology or IT 
problem rather than a shared 

responsibility.
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viewed security as a technology 
or IT problem rather than a shared 
responsibility across the entire 
organization. But today, we know 
the top concern of forward-looking 
security leaders when it comes to 
fortifying organizations is combatting 
human error. This shift in old 
perceptions has helped business 
leaders understand that cybersecurity 
awareness and training are not the 
responsibility of one, siloed team. 
Cybersecurity is an organizational 
priority.

Organizations are trying to improve 
organizational security by holding 
workers more accountable for 
preventing data breaches. However, 
it is unrealistic to hold employees 
to this standard without equipping 
them with the knowledge and 
resources needed to identify and 
remediate sophisticated cyber threats. 
Employees will have an easier time 
accepting shared responsibility when 
feedback is directed at their actions 
and applies specifically to them.

Longitudinal learning draws on the 
principles of adult learning combined 
with modern technology to promote 
learning, retention and knowledge 
transfer. This approach involves 
administering shorter assessments 
of specific content, such as medical 
knowledge, repeatedly over a period 
of time. Longitudinal learning is widely 
used across continuing and higher 
education organizations to ensure 
learners’ long-term success.

As humans respond best to 
contextualized, short-form learning, 
it’s time for business leaders to 
capitalize on this proven approach, 
which has been implemented for years 
in the education industry. To change 
human behaviour, information must 
be relayed in nudges immediately 
after the risky action and consistently 
over time to be effective and produce 
accurate, measurable results.

AVOID RISKY BEHAVIOURS WITH 
LONGITUDINAL LEARNING
Just as highly sophisticated 
cyberattacks are evolving daily, 
security awareness coaching needs 
to reflect that same fluidity. The most 
effective security training programs 

operate like a cybersecurity GPS, 
keeping users on the right path and 
preventing them from engaging 
in risky behaviours that could put 
sensitive information in danger. 
It needs to fit seamlessly into 
their users’ workflows, evolve as 
employees’ aptitude progresses, and 
deliver information about zero-day 
threats and new hacking techniques.

When an individual receives direct 
feedback based on a specific, real-
world action, they tend to have an 
“Aha” moment, helping them absorb 
and apply the lessons learned over 
time. It’s possible to break employees 
out of bad habits through consistent 
and persistent guidance. The goal 
is to create a personalized coaching 
program that inspires positive 
changes in user behaviour. As this 

same method is applied consistently 
over months or even years, you 
can incorporate new skills and 
competencies over time.

To put it simply, a personalized, 
longitudinal learning approach 
is the only way to increase an 
organization’s cybersecurity culture. 
This method cultivates an environment 
where employees feel their time is 
respected, information is relevant, 
and educational content is presented 
in an empowering and encouraging 
tone (rather than as a “Gotcha!”). 
For employees, it creates a sense 
of successful progress toward the 
company’s broader security and 
protection. For the organization, it 
creates a measurable cybersecurity 
culture with buy-in from across the 
entire organization.

https://trainingindustry.com/articles/
compliance/use-longitudinal-

learning-to-change-users-risky-
online-behavior

REFERENCE



The Certificate of The Malaysian Insurance Institute (CMII) is the go-to programme for all insurance professionals 
across the various sectors in the industry. Graduates of the CMII will obtain a holistic understanding of insurance 
that is essential to every insurance professional. 

PROGRAMME STRUCTURE

Stream Course 
contents*

Assessment structure
Credit awarded

(per stream)

Credit 
awarded

(per stream)

Duration 
hours

(per stream)
Mode of Learning

(per stream)

General
Insurance

8  
Chapters

100% final 
examination  

(100 multiple choice 
questions) 

70% passing mark

3 42

●  Online Learning  
    Content (e-CMII)
●  Self-Study
●  Face-to-Face Class
●  Virtual Class

Life  
Insurance

10 
Chapters

FIRST STEP INTO THE 
WORLD OF INSURANCE 
QUALIFICATIONS
 Certificate of the Malaysian Insurance Institute (CMII) 

Over 
2,000 

Students 
and Graduates 

in the 
industry

4 WAYS TO LEARN
Online Learning Content (e-CMII) 
|Face-to-Face | Virtual Class | Self-Study

FEES STRUCTURE

4 WAYS TO LEARN
Online Learning Content (e-CMII) 
|Face-to-Face | Virtual Class | Self-Study

LET’S TALK  
For further information or any inquiries 
related to this programme, please 
email us at sales@mii.org.my or call 
our Sales Officers:  

Ashraff Mohd Rasol   (012-210 0465)  
Azean Arifin                (017-649 2510)  
Santhi Mogan     (012-652 3934)

View full brochure Register here

Mode of Study / Fee 
(Description)

RM
(Local 

Student)

USD
(International 

Student)

Student Registration
(compulsory - one time payment for new student)

100 34

Student Membership
(For Non Institutional member only Admission - RM50/USD17 
& Membership - RM50/USD17)

100 34

Class based
(Face-to-face / Virtual Class)                                                                       
(Inclusive SST 6%, exam & Study Material)
(Exclude Student registration and membership)

1,590 450

E-Learning                                                                                                      
(Inclusive SST 6%, exam & Study Material - valid 6 months)
(Exclude Student registration and Membership)

300 100

Self Study
(Inclusive exam & Study Material)
(Exclude Student registration and Membership)

400 130

Resit
(Examination only)

150 50
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Investing in the 
Culture of Ownership 

By Nor Izmawati Mostapar, Vice President of Corporate Communications & e-Learning at MII

T
he principle of 
ownership is about 
finding solutions. 
Owning the problem 
changes the 
conversation from 
problem focus to 
solution focus, putting 
the owner in a position 
of power. The outcome 

of embracing the culture of ownership 
has greater impact when it becomes 
ingrained within the entire team, instead 
of just within the leader. When everyone 
practises ownership, solutions occur 
before the problem surfaces.

When people have an ownership 
mindset, they take responsibility 
for not only output but more 

importantly, outcomes. Those with 
ownership mindsets are empowered 
to make decisions that will lead to 
those outcomes. In other words, 
accountability and authority go hand in 
hand.  

BENEFITS OF AN OWNERSHIP MINDSET
An ownership mindset involves 
holding yourself accountable for the 
success and quality of work produced. 
It helps employees to feel trusted, 
respected, and dependable. That work 
environment proves most successful 
where employees feel empowered in 
their decision making and problem-
solving capabilities.  

If team members do not feel that they 
are benefiting from the success of the 
company, they are less likely to develop 

the ownership mindset. Hence, it is 
crucial to find ways to include team 
members’ opinions when making 
decisions about the future of the 
company. 

When team members feel that 
they can rely on one another in the 
workplace, work will be more effective, 
productive, and efficient. Providing 
frequent opportunities for employee 
feedback and encouragement will 
transform standard team members 
into team leaders. As such, employee 
development, engagement levels, and 
job satisfaction are crucial elements 
to address, when developing an 
ownership mentality that benefits the 
entire company culture. 
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culture of ownership. It is important for 
the leader to conduct open discussions 
about mindset and emphasize how 
the ownership mindset can make a 
difference to the team’s performance. 

The most effective way to promote 
ownership is through rewarding. Just as 
rewards and recognition are given for 
exemplary behaviour, the same applies 
to rewarding for ownership. Leaders 
should also be very specific about the 
behaviour being rewarded. This allows 
the team members to clearly identify 
the kind of behaviour that is expected 
of them. To ensure that the behaviour 
is well remembered and repeated in 
the future, the time lapse between 
the specific positive behaviour and 
its recognition should be as small as 
possible.

It is highly recommended that 
recognition of positive behaviour be 
made public (organization-wide) to 
ensure not just company-wide approval 
for the recipient from peers but also 
to provide a valuable indicator for 
everyone else that this is the sort of 
behaviour the organization highly values 
and appreciates. 

IMPORTANCE OF COMMUNICATION AND 
SHARING INFORMATION 
To encourage every employee to 
have an owner mindset they must be 
provided with all the information that 
you possess as a leader. The team 
has the right to be informed and to 
understand exactly what is happening 
in the organization and how they their 
role, however small, contributes to the 
success of the organization. 

Transparently communicated 
information about business objectives, 
goals, financials, and long-term plans 
with the employees will create a 
sense of belonging and responsibility. 
Employees will appreciate being 
included in discussions even if they 
are not in the position to make huge 
decisions. 

Most importantly, leaders must show 
employees that they not only value 
communication but that they are 
accountable for the team’s outcomes. 
When team members trust their leader, 
and the leaders trust the organization, 
ownership mindsets develop naturally 
and voluntarily. 

SETTING REALISTIC STANDARDS
A common mistake that organizations 
make is expecting too much from an 
employee. For example, increasing 
performance expectations of top-
performing employees to the point 
where they become demotivated 
and discouraged. When employees 
feel stressed, overworked, and begin 
to struggle to stay afloat with their 
responsibilities, they will not likely 
develop an ownership mentality.

Leaders must set obtainable objectives 
and slowly raise standards and 
expectations over time. When goals are 
attainable, employees will feel motivated 
by their success and be consistently 
assured that they are performing their 
roles well. They will believe they can 
meet expectations and will be willing to 
take on new challenges. 

Provide ample opportunities for 
employees to make decisions about 
their work processes and company 
objectives whenever appropriate. 
Encourage team members to develop 
ownership skills and remind them about 
their strengths and why they matter to 
the company.

Giving team members more ownership 
ultimately moulds the next generation 
of leaders. It is important to note that 
a leader’s job is not to make all the 
decisions. Small decisions should be 
made by team members and these 
decisions contribute to the bigger 
decision that the leader makes. 
Collectively, these decisions determine 
the success of the organization in 
achieving its goals. 

Here are examples of outcomes when 
teams practise ownership culture: 

• Increased agility

Teams that own an experience or 
outcome end-to-end can move 
quickly because they can make 
most decisions independently and 
can coordinate directly with any 
other teams involved. 

• More innovation 

Ownership affords teams the 
opportunity to step off the beaten 
path and take calculated risks.

• Higher morale

When people have a say in what 
problem they are going to solve 
and how they are going to solve 
it, they are naturally more excited. 
They feel heard and included.

• Easier recruiting and retention 

The feeling that you are making 
a major contribution can be a 
big selling point. For example, 
when team member or an entire 
team is responsible in the end-
to-end process of the company 
onboarding programme. 

HOW TO PROMOTE OWNERSHIP  
THROUGH REWARDS
In promoting ownership, the process 
begins when a leader models the 

http://brillianttraininggroup.com/
culture-of-ownership/

https://atlassian.com/blog/
leadership/how-leaders-build-

ownership-mindset

https://zipshiftbook.com/en/
accountability-in-the-workplace/

ownership-mindset 
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Take full ownership  
of your own stuff.

1

5

2

4

6

3

7

Talk about ownership 
as a specific value; 
don't just assume 
everyone understands 
what it is.

Talk about ownership 
in one-on-one sessions 
and in team meetings.

Reward ownership 
when you see it - even 
it it's just a heartfelt 
'thank you'.

Provide clear examples 
of what ownership  

looks like. 

Explicitly call out and  
thank people for 

displaying ownership.

Don't penalize people  
whey they exhibit 

ownership and things  
go wrong. 
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GREAT WAYS  
TO PROMOTE AN 
OWNERSHIP CULTURE7



I
n this article John Horswell 
discusses why fundamental 
qualifications are important 
in undertaking forensic 
investigations and the 
interpretation of the evidence 
and circumstances by 
applying the Scientific 
Method, which forms part of 
international standards. The 

article challenges the reporting officer 
in forming their professional opnions 
as opposed to personal opinions and 
concludes with the legal implications 
and the legal certainty of an opinion.

Independent Forensic Consultant’s Reports 
Do They Conform to 
International Standards  
and Legal Requirements?
By John Horswell, Chief Executive Officer, Approved Group International Malaysia
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WHY FUNDAMENTAL QUALIFICATIONS 
ARE IMPORTANT
The person writing the report must 
firstly have the relevant Scientific or 
Engineering qualifications to write 
the report. This being the case, an 
electrical engineer would need to have 

a background in electrical engineering. 
A fire investigator should have the 
relevant international qualification as 
Certified Fire Investigators from the 
International Associations, Certified 
Fire and Explosion Investigator (CFEI) 
from the National Association of Fire 

Investigators (NAFI), a professional 
organisation, with international 
membership, including members, 
working within and from Malaysia. 
The other qualification is Certified 
Fire Investigator (CFI), from the 
International Association of Arson 

Step 6 - Test the Working Hypotheses  
(Deductive Reasoning)

• Compare hypotheses to all known facts, incidence of prior loss histories, 
authoritative fire test data, sound published treatises, and experiments. 

• Recommend collection and analysis of additional data 

• Solicit peer review to identify alternative hypotheses

• Modify working hypothesis 

• Eliminate all the other fire causes, if possible

Step 5 - Develop Working Hypotheses

• Develop a tentative working hypothesis from data analysis

• Address causal or mathematical relationships

• Formulate and test alternative hypotheses with established scientific  
and fire engineering knowledge

Step 7 -  Select the Final Hypothesis 
 "Expert Conclusion or Opinion"

• Make authoritative conclusion as to area 
and point of fire origin(s), and cause

• Identify competent ignition sources

• Establish level of confidence of final 
hypothesis 

• Prepare expert report

Step 2 - Define the Problem

• Device and implement a tentavite investigation and strategic plan 

• Determine primary responsibility and authority 

• Determine cause and nature of fire

Step 3 - Collect Data

• Describe, observe, and document incident

• Photography, sketch, and collect evidence

• Conduct tests and experiments

• Interview witnesses

• Assemble historical loss histories of similar incidents

Step 4 - Analyze the Data
(Inductive Reasoning)

• Evalute, where applicable, fire pattern damage, heat and flame vectoring, 
arc mapping, fire engineering analysis

• Test predictions with established scientific knowledge of fire dynamics, 
loss histories, fire tests and experimental data 

• Recommend changes in working hypothesis

Step 1 - Recognize the Need

• Respond to loss, protect scene, assess resources

• Investigate to identify conditions or persons responsible, prevent future 
similar losses
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Investigators, again from the United 
States. These certifications are a 
necessity if you are reporting on Fire 
Investigations and conforming to 
International Standards. Approved 
Group International has staff with the 
following qualifications: Certified Fire 
and Explosion Investigator (NAFI/IAFI), 
Fire Investigation Technician (FIT) from 
IAAI, and Certified Fire Investigator 
(CFI) from IAAI. The bare minimum 
would be that the report reviewer 
possesses CFEI from NAFI/IAFI 
and CFI from IAAI. Approved Group 
International has the relevant staff with 
the appropriate qualifications to cover 
the above, ensuring the reviews are 
both administratively and technically 
accurate. 

REPORTS AND CONFORMANCE TO 
INTERNATIONAL STANDARDS
One of our guiding standards is 
ASTM International’s E620–18 
Standard Practice for Reporting 
Opinions of Scientific or Technical 
Experts. Before we provide a report, 
we must complete the investigation. 
This follows the guidance of another 
international standard, the National 
Fire Protection Association’s NFPA 
921 -2021. NFPA in their heading, 
stated that this is a Guide and not a 
Standard, however, the Guide was 
approved as an American National 
Standard on April 25, 2020 and is 
considered by most in the legal 
fraternity to be such.

NFPA 921-2021 sets the bar for 
scientific-based investigation 
and analysis of fire and explosion 
incidents. Referenced in the field, 
in training, and in court, it is the 
foremost guide for rendering accurate 
opinions as to incident origin, cause, 
responsibility, and prevention. It is 
intended for use by both public sector 
employees who are responsible 
for fire investigation and private 
sector professionals who conduct 
investigations on behalf of insurance 
companies or for litigation purposes.

THE SCIENTIFIC METHOD
The Scientific Method, as defined by 
NFPA-921, is the systematic pursuit 
of knowledge involving the recognition 

and definition of a problem; the 
collection of data through observation 
and experimentation; analysis of the 
data; the formulation, evaluation, and 
testing of hypotheses; and where 
possible, the selection of a final 
hypothesis (NFPA 2020). 

The following is a flowchart outlining 
the scientific method as it applies 
to fire scene investigation and 
reconstruction (adapted from 4.3 
NFPA921-2021 at page 20; source: 
Icove, David J., and Haynes, Gerald 
A., Kirk’s Fire Investigation, eighth 
edition, Pearson, New York, 2018).

Francis Bacon (1561-1621), although 
a professional Barrister, is best known 
for establishing and popularising the 
method of inductive logic or inductive 
reasoning for conducting critical 
scientific enquiries. The method of 
inductive logic extracts knowledge 
through observation, experimentation, 
and testing of hypothesis. The basic 
concept of the scientific method 
is simply to observe, document, 
hypothesis, test reassess, and 
conclude (Icove & Haynes 2018).  

FORMATION OF OPINIONS
Everyone has an opinion, and 
many confuse personal opinion(s) 
with professional fact. An opinion 
seems so basic, so understood, 
however it is not. It is a view, a 
judgement or an appraisal formed in 
the mind about a particular issue or 
subject. Unfortunately, much of the 
knowledge imparted, as a so-called 
professional opinion, has only come 
to them through the eyes of others 
as they have never experienced it. 
Personal opinions come from beliefs, 
personal biases, past experiences, 
moral compass, or politics. Personal 
opinions are not supported by 
professional fact, they are what 
you think personally. The difference 
between opinion and professional fact 
are significant but may be confusing. 

Professional fact is very simple. A 
person has personally experienced 
these situations first-hand. The 
information was not gleaned through 
the experiences of others, they did 
not read about it or hear it from 

someone else, but rather learned it 
through their own eyes and contact. 
By doing, and learning along the way, 
you gain first-hand knowledge about 
something and can share what you 
learnt because you have experienced 
it. There is a definitive difference 
between the two definitions. 
While personal opinions are more 
subjective, professional opinions 
must be objective.

LEGAL IMPLICATIONS AND CERTAINTY 
OF AN OPINION
Professional specialists or “Experts” 
need to be prepared to express and 
deliver their opinions in a legally 
sufficient way. Expert opinions 
need to be based on reliable facts 
and methodology or the report may 
be excluded from evidence in any 
subsequent Court proceedings. 
Cross-examination will challenge the 
expert’s opinions, methodology, and 
the facts and data upon which the 
opinion is based.  

The facts or scientific principles on 
which experts base their opinions 
must be sufficient to support 
reasonably accurate conclusions. 
Expert witnesses will not be barred 
from expressing opinions merely 
because they are not willing to state 
their conclusions with absolute 
certainty. However, expert opinions, 
if not stated in terms of certainty, 
must at least be stated in terms of 
the probable, and not merely, the 
possible. The test of whether an 
expert witness testimony expresses 
a reasonable probability is not based 
upon the use of “magic words” but 
is determined by looking at the entire 
substance of the expert’s testimony.

Although no magic words are 
required, certain phrases are 
commonly used by expert witnesses 
to express the idea that their 
opinions are based on at least a 51% 
probability. These phrases include:

• “based on a reasonable degree 
of certainty,”

• “based on a reasonable degree 
of scientific probability,”
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• “based on a reasonable degree 
of scientific certainty,”

• “more likely than not.”

When an expert does not express 
the concept that they are at least 
51% sure of their opinion, the 
opinion might be excluded by the 
judge. Thus, it is important to state 
an opinion in a way that clearly 
communicates that it is based on 
a reasonable degree of probability 
and not just a mere possibility or 
speculation.

In most civil cases, the legal 
requirement for stating an expert 

opinion is related directly to the 
burden of proof that exists. That 
burden of proof is referred to as 
the “balance of probabilities” the 
“preponderance of the evidence,” 
“more likely than not,” or “more than 
50% likely.” This is a much lesser 
burden of proof than the “beyond 
reasonable doubt” standard with 
criminal cases.

The expert’s opinion must satisfy the 
“preponderance of the evidence” 
burden of proof. This means that 
the expert must opine that it is more 
probable than not, in other words, 
more than a 50% probability that their 

opinion is correct. Thus, an expert 
witness may give testimony in terms 
of an opinion that something could, or 
would, produce a certain result. The 
theory for admitting opinion testimony 
of this nature into evidence is that 
an expert witness’s view regarding 
probabilities is often helpful in the 
determination of questions involving 
matters of science, technical or skilled 
knowledge.
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COVID-19 and the Rise  
of the Travel Insurance 
Disputes Registered  
at OFS in 2020

I
n 2020, Ombudsman for 
Financial Services (OFS) 
received a total of 775 new 
cases under the conventional 
insurance and takaful sector. 
There was a slight increase 
in the number of disputes 
registered due to the rise in 
the travel insurance disputes. 
About 15% of the new 

disputes were travel insurance claims 
with issues related to  trip  cancellation 

and curtailment due to border closures 
amid the COVID-19 pandemic.

Travel insurance is a policy that covers 
unforeseen issues incurred before 
or while travelling. The travel policy 
usually covers the following:  

• delayed, loss of luggage or 
personal belongings

• medical expenses

• emergency trip cancellation or 
curtailment 

The on-going COVID-19 pandemic 
have halted travels since last year and 
as a result, travel plans were either 
curtailed, postponed, or cancelled. 

Our analysis showed that most travel 
insurance policies in Malaysia do not 

provide coverage for the pandemic 
peril. Policies that include pandemics, 
however, are not comprehensive and 
subject to strict limits, terms, and 
conditions of coverage. Thus, the 
claims made by policyholders can 
be rejected on various grounds. This 
involves the underwriting decision of 
the insurance provider and thus falls 
under their commercial decision. 
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Policies that include pandemics, 
however, are not comprehensive 
and subject to strict limits, terms, 

and conditions of coverage.

By Ombudsman for Financial Services



need to provide evidence and relevant 
documents related to the incident such 
as a police report, medical report, 
payment receipts, travel dockets etc. 

Not all claims submitted are eligible 
to be reimbursed by the insurance 
provider. An insurance policy is 
a contract between you and the 
insurance company, and the protection 
provided is subject to terms and 
conditions stated therein.

If you feel that your claim is 
unreasonably rejected by your 
insurance provider, you are entitled 
to appeal. If you are still dissatisfied 
with the final decision of the insurance 
provider, you may approach the 
OMBUDSMAN FOR FINANCIAL 
SERVICES (OFS).

How OFS resolves your travel 
insurance dispute? 

Once you have received the final 
decision letter from your insurance 
provider, you may lodge a dispute with 
OFS. If your dispute is within OFS’ 
jurisdiction, we will proceed to register 
your complaint. We will gather all the 
pertinent information and documents 
related to your case and begin our 
investigation. 

We look at each case independently 
and impartially and we do not take 
sides. OFS weighs all the facts and 
evidence provided by the eligible 
complainant and the insurance 
provider. We also consider what is 
fair and reasonable in resolving the 
dispute.

CASE STUDY
Mr Chris had to cancel his trip to  
Japan due to COVID-19 pandemic. 

Mr Chris was planning a trip to Japan 
from 1 March 2020 until 8 March 2020. 
He purchased his travel insurance 
on 12 January 2020. On 27 February 
2020, the Malaysian government 
issued a Travel Advisory to all its  
citizens to avoid any unnecessary 
travel to Japan because of the surge  
in COVID-19 cases there. 

Few days later, on 1 March 2020, the 
World Health Organisation (WHO) 
has declared that the coronavirus has  
seriously  affected several countries 
including the Republic of Korea and 

Japan. To avoid the risk of contracting 
the coronavirus, Mr Chris has 
cancelled his trip to Japan on 2 March 
2020. He then submitted his claim to 
his insurance company to cover the 
cost of his travel cancellation. 

However, the insurance company has 
repudiated Mr Chris’ claim on the basis 
that the cancellation was done before 
the WHO declared COVID-19 as a 
‘pandemic’. Mr Chris was informed of 
the availability of OFS as an alternative 
dispute resolution channel if he is 
dissatisfied with the final decision and 
wish to seek redress. Mr Chris was not 
happy with the final decision and filed a 
dispute with OFS against the insurance 
company.  

OFS proceeded to register Mr Chris’ 
dispute after verifying the eligibility 
and the submission of the complete 
information and the supporting 
documents. 

After thorough investigation, OFS 
highlighted to the insurance company 
that Mr Chris cancelled his trip 
following the advisory issued by the 
Malaysian government in addition to 
WHO’s announcement on the rapid 
development of the coronavirus 
outbreak in Japan. The advisory issued 
by the Malaysian government is fully 
sufficient for Mr Chris’ claim to be 
accepted. 

The insurance provider acknowledged 
the findings of OFS and agreed to 
revise their decision. Mr Chris is 
satisfied with the latest outcome and 
has accepted their offer.

The general trend that we observed 
when handling the matter is that 
consumers still lack understanding of 
the policy coverage limits, exclusions, 
terms, and conditions. Many people 
have the notion that travel insurance 
will cover all circumstances. 

Policyholders are advised to read and 
understand the terms and conditions 
before purchasing a travel certificate 
or to consult the insurance provider/
takaful operator or their intermediary 
should there be a need for clarification. 

How can you make a travel 
insurance claim? 

If you have experienced any travel  
incidents and wish to seek 
reimbursement, you must file a claim 
with your insurance company. You 
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H
eard of Big Ass Fans? 
Big Ass Fans is a fan 
manufacturer but it is 
frequently associated 
with the large fans that 
we can sometimes 
see in warehouse, mall 
atriums and airports. 
The more suitable 
terminology is high 

volume low speed fan (HVLS). A high-
volume low-speed (HVLS) fan is a type 
of mechanical fan used in commercial 
area and industrial premises. HVLS fans 
are generally ceiling fans although some 
come as pole mounted fans. Typically 
residential type of ceiling fans have 
diameter up to 4.5 feet while HVLS fans 
have relatively large diameter ranging 
from 8 feet  

(2.4 m.) up to 24 feet (7.3 m.). Unlike 
the standard high speed fans (such as 
bifurcated fans for kitchen or axial fans 
for underground carpark), HVLS fans 
generally move very slowly. With very 
low rotational speed, HVLS fans move 
large amounts of air, henceforth the 
name, high volume, low speed.

HVLS fans can be found in warehouse 
(particularly picking areas), distribution 
centers, shopping malls (at atriums) 
and school assembly halls to name 
a few. Owing to the rising cost of 
energy, HVLS fans are often used 
to supplement air conditioning & 
mechanical ventilation (ACMV) systems 
as they provide stronger cooling effect 
while helping to maintain a constant 
temperature and humidity.

HOW DO THEY WORK?
HVLS fans work on the principle that a 
breeze moving across your skin on a 
very hot humid day. The cooling moving 
air breaks up the moisture-saturated 
boundary layer (also known as sweat) 
surrounding the body and accelerates 
evaporation to produce a cooling effect.

No matter their size, ceiling fans 
produce a column of air as they turn. 
This column of air moves down and 
out along the floor. Called a horizontal 
floor jet, this deep wall of horizontal 
moving air is relative to the diameter of 
a fan, and to a lesser degree, the speed 
of a fan. Once the floor jet reaches 
its potential, it migrates outward until 
it meets a side wall or other vertical 
surface. Please refer to image below.

What is High Volume  
Low Speed Fan?
By Mr Teng Kok Wai, AIG



INSURANCE  Jul - Sept 2021www.insurance.com.my

45Feature

Under ideal conditions, an 8 foot 
(2.4 m) fan produces a floor jet of air 
approximately 36 inches (91 cm) deep. 
A 24 foot (7.3 m) fan produces a floor jet 
108 inches (274 cm) deep, tall enough 
to engulf a human standing on the floor.

WHY WE CARE SO MUCH ABOUT THE AIR 
FLOW?
This air flow effect can cause problems 
when it comes to fire protection and 
automatic sprinkler operation. The 
downward air-flow can delay the 
operation of sprinklers by NOT allowing 
the heat from a fire to rise through the 
air flow and operate the sprinkler heads 
in the required area over the seat of 
the fire. In addition to that, the fan (i.e. 
motor and the blades) itself can also 
create obstruction to the sprinkler water 
pattern. Both of these factors, they can 
have a negative impact to sprinkler 
operation and effective fire suppression.

Owing to the above, the immediate 
direct impact will be a higher normal 
loss expectancy (NLE) which are 
contributed by larger fire areas and also 
larger water damage. Larger fire areas 
are caused by delay of the sprinkler 
operations meanwhile a much larger 
water damage caused by accidental 
activated of other sprinkler heads in 
non fire area. The impact will be much 
more signification for warehouses or 
distribution centers as their combustible 

loads are pretty substantial in such 
occupancy.

WHAT ARE REQUIRED IN SUCH SITUATION 
AS PER NFPA 13?
Based on the findings through 
numerous large scale tests using both 
standard spray sprinkler and Early 
Suppression Fast Response (ESFR) 
sprinklers, it was determined that the 
HVLS fans do have a negative impact 
on the effective operation of sprinkler 
systems provide the fans are interlocked 
to shut down upon activation of the first 
sprinkler head of sprinkler water flow. 
Consequently, the installation of HVLS 
fans in buildings equipped with sprinkler, 
including ESFR sprinklers, shall comply 
with the following:

1. The maximum fan diameter shall be 
24 feet (7.3 m).

2. The HVLS fan shall be centered 
approximately between four 
adjacent sprinklers.

3. The vertical clearance from the 
HVLS fan to sprinkler deflector 
shall be of minimum 3 feet (0.9 m).

4. At a minimum all HVLS fans shall 
be interlocked to shut down 
immediately upon receiving 
a water flow signal from the 
automatic sprinkler system in 
accordance with the requirements 
of the NFPA 72. Ideally, the fans 
should be interlocked to a fire 
alarm device such as smoke 
detector or heat detector in 
addition to the waterflow device. 
A fire alarm device will likely 
respond much sooner than the 
waterflow signal. This will help 
to ensure that the fans are shut 
down immediately. Connection to 
multiple devices will also improve 
reliability of fan shut down.

So, the next time a risk engineer or a 
property underwriter visit warehouse, 
shopping malls or airports, it’s time 
look into the small details of HVLS 
fans.

1. NFPA 13: Standard for Installation 
of Sprinkler Systems

2. NFPA 72: National Fire Alarm and 
Signalling Code

3. AIG Insights – Automatic Sprinkler
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Distinguishing The Roles of 
Brokers in Insurance
Personality In Focus with Mr Vicky Rajaratnam, Chairman of Malaysian Insurance and Takaful Brokers Association (MITBA)

I
n this Issue of the INSURANCE 
magazine, we are honoured to feature 
a well-known personality in the 
broking industry, Mr Vicky Rajaratnam, 
Chairman of Malaysian Insurance and 
Takaful Brokers Association (MITBA). 
This interview takes us up close 
and personal alongside Mr Vicky's 
inspiring journey in the insurance 
industry.  

I was studying Medicine in India from 1975 
until 1978. Due to unexpected financial 
constraints, I had to discontinue and return 
to Malaysia. Upon returning, I joined a Loss 
Adjusting firm as an Adjuster while waiting 
for my Australian migration confirmation. This 
was the start of my career in the Insurance 
Industry.

After obtaining my migration confirmation 
in1981, I left for Australia and in the same 
year I joined an insurance company as an 
assistant underwriter. At the same time, I 
also pursued my studies for professional 
qualifications of the Associateship of 
Australian Insurance Institute (AAII). Upon 
completion of the AAII qualification, I returned 
to Malaysia in1984 and began my career as 
an executive in Anika Insurance Brokers, a 
local broking firm. I held various positions 
during my 32-year tenure with the firm. I left 

Q How did you initially 
venture into the 
insurance industry.
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the firm in 2015 as the Chief Executive 
Officer. In the same year, I joined 
CIMB-Howden Insurance Brokers as 
an Advisor and to date I am still actively 
working with Howden.

Q There would have 
been many highlights 
in your insurance 
career. Can you share 
some with us? 

The first highlight of my career in the 
insurance industry was when I was 
appointed the CEO of Anika Insurance 
Brokers in 2009, a position I held for 
about six years. During my tenure, 
Anika became one of the leading local 
broking companies in Malaysia. I’m 
particularly proud of that.

The second highlight was in 2015, 
when Howden asked me to come 
on board as an Advisor. That was 
my first experience working with an 
international broker. I must admit, I am 
proud and honoured to represent a 
foreign broking company. Howden has 
developed several new and innovative 
approaches to insurance businesses, 
which has made them a market leader 
to be reckoned with.

The third highlight of my career 
happened in 2019, when I was elected 
Chairman of the Malaysia Insurance 
and Takaful Brokers Association 
(MITBA), an association that represents 
the 28 members of the broking sector in 

their premiums due, and many such 
issues. 

Q Are brokers getting 
quality talents for 
onboarding? 

New talents in the broking industry are 
few and far between at the moment. 
To deal with this shortage, MITBA has 
recently embarked on a programme 
to promote the broking industry to 
several universities, whereby students 
in their final year would be exposed 
to employment in the broking sector. 
MITBA is in the process of signing 
MOUs with the identified universities 
with the objectives of creating visibility, 
providing education and creating a 
talent pool.

The process of education continues 
after onboarding with upskilling of 
technical knowledge through training 
and encouraging the young talents 
to obtain professional insurance 
qualifications particularly from MII. 

the Malaysian Insurance Industry. I was 
elected by the members themselves 
and it is a privilege for me to serve and 
uplift the image of the broking industry 
during my tenure with MITBA. During 
this period, several initiatives have been 
undertaken to enhance the image of the 
broking members to the public and to 
highlight the role of the brokers in the 
Insurance Industry.

Q What are some of 
the main challenges 
being faced by 
brokers in 2020/21?

Brokers face a fair number of 
challenges in conducting insurance 
business. For one thing, we  have to 
compete with fellow brokers as well as 
agents and insurance companies, who 
enjoy direct access to clients, unlike 
us. Another notable challenge faced 
by brokers are the inevitable price 
wars waged among all the companies 
involved in securing a particular client.

However now, thanks to the pandemic, 
things have become even more 
challenging as it is difficult to carry 
out normal business transactions. 
Pandemic-related problems are many:  
brokers cannot meet clients physically; 
clients are unable to pay premiums; 
clients are unable to confirm renewal of 
their existing insurances; clients keep 
requesting for instalment payments of 
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We truly hope students will consider the broking industry 
as a new and additional opportunity for job employment 
and careers.

Q
What is a common misconception that 
the public have about the insurance 
industry at large or broking, in 
particular? How can we change it?

By and large, the public has a negative view about 
people working in insurance due to their personal past 
experiences with insurance sellers. Fortunately, this view 
is changing as the public becomes more knowledgeable 
and understands the importance of buying insurance 
for protection against risks. In order to create a positive 
perception of the industry, it is important for insurance 
personnel to approach and deal with the public more 
professionally while conducting business.

Brokers, on the other hand, have been always maintained 
a low-profile compared to other sectors in the Insurance 
Industry. While the public is reasonably aware of agents 
and insurance companies, they have little knowledge of 
brokers and their roles. This is because a broker’s role 
is better recognised by large corporate organisations for 
their expertise in insurance related matters.

To overcome this gap and to bring brokers at par with 
the other sectors in the industry, MITBA has recently 
embarked on a series of Public Relations activities to 
create awareness and recognition that is sorely lacking 
over the years for the broking industry. We are now 
actively using social media platforms like Facebook and 
LinkedIn to help drive this campaign.

Q What do you think is the future of 
insurance brokerage?

The broking Industry is here to stay, as one of the 
more prominent intermediaries within the Insurance 
Industry. Broking firms are becoming more intellectual by 
conducting more research for various innovative products 
in the country. Brokers are also investing large sums of 
money in developing digital platforms to keep up with the 
pace of the growing industry.

What differentiates brokers from other players in the 
industry is the role of brokers in providing consultancy 
and advisory to our clients. Unlike the other players, we 
are appointed by our clients to look after their interests. 
Brokers are equipped with the skills to analyse client risks 
and design their insurance programmes accordingly. 
Thus, broking will continue to play a bigger and niched 
role with their specialist knowledge of insurance markets, 
both local and international to meet the evolving demands 
of our clients. 
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Solving Misconceptions  
Through Effective Communication  
In conversation with  
Mr Sahimy Man

M
eet Mr Sahimy 
Man – a great 
example of 
a successful 
insurance 
professional 
who started 
his insurance 
journey as 
a Business 

Studies graduate from Institut 
Teknologi Mara (ITM). He is living proof 
that contrary to popular belief, not all 
successful insurance professionals 
majored in insurance studies in higher 
education institutions. 

Mr Sahimy’s interest in insurance 
was ignited by AIA. They not only 
offered a one-year intensive course 
for graduates but also offered those 
who completed the course, a choice 
to work with AIA or other companies. 
Taking up the offer, Mr Sahimy chose 
to work for American International 
Underwriters (AIU). Subsequently, 
he expanded his portfolio into 
reinsurance broking with Pernas 
HHL (now known as Tradewinds 
International Insurance Brokers Sdn 
Bhd). He later moved to Aachen Re  
and then Swiss Re.

MII in collaboration with Mr Pooba 
Mahalingam of Talent Asia Training & 
Consulting, met up with Mr Sahimy 
Man who shared his experiences and 

insights on fostering the people-first 
culture in the insurance industry.

A MASTER OF ALL TRADES IN 
INSURANCE
A truly experienced insurance 
professional with 37 years of 
experience in various sectors in the 
insurance industry, Mr Sahimy chose 
to build his career in reinsurance and 
subsequently acquired extensive 
knowledge as a Reinsurance Broker, 
Insurer, and subsequently Reinsurer.

During his tenure, he developed 
strong networking connections with 
Malaysian Insurers, Takaful, Retakaful 
and Reinsurers in the global market. 
He worked for the globally recognised 
leading reinsurance company, Swiss 
Re, where he was responsible for 
managing key clients in Malaysia, 
Vietnam and Brunei. In addition to 
that, he was also responsible for all 
MNI (now known as Etiqa) insurance-
related activities in Labuan and 
Brunei.

Mr Sahimy also developed a strong 
rapport with the Labuan Offshore 
Financial Services Authority (LOFSA) 
and other insurance related entities 
in Labuan. He was appointed an 
Executive Councillor of Labuan 
Financial Park. Apart from that, 
he was a member of the Group 
Management Committee of MNRB 
Group and participated in all 

Now, insurance professionals  
are given various trainings to 
improve their knowledge. This 
opportunity should be the road 

towards innovation.” 

Directors and Senior Management 
Training programmes and as well, 
was responsible for setting up an 
MNRB subsidiary in Dubai. He 
travelled extensively in the MENA 
region, London, and Turkey on 
official assignments. Adding to the 
impressive portfolio, Mr Sahimy was 
also a member of the Management 
Committee of the Malaysian Takaful 
Association (MTA) and appointed 
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Chairman of the General Takaful  
Sub-Committee.

UNDERSTANDING BUSINESS MARKETS 
THROUGH CULTURES 
The crown of Mr Sahimy’s impressive 
resume is undoubtedly this: As 
a Pernas Reinsurance Broker, 
he became an Intermediary for 
overseas businesses and technical 
negotiations. During our virtual 
interview, Mr Sahimy said, “Having 
the international exposure has helped 
enhance my knowledge of global 
insurance markets as well foreign 
practices, customs and cultures.”

Mr Sahimy has this to say to all 
insurance professionals: “Learn from 
those beyond our borders. With wide 
exposure, professionals can learn 
new skills, polish your communication 
abilities, support diversity and 
inclusion, which are all ingredients to 
personal and professional success.”

DEALING WITH MISCONCEPTIONS
Mr Sahimy opened up about the lack 
of insurance awareness amongst the 
public, which to this day, remains a 
critical set-back in the development 

and future of the insurance business 
and industry. He noted, “Consumers 
shy away from insurance not only 
because they may have had a bad 
experience in dealing with insurance 
claims, but also because of the 
long-term cost. This is not a new 
finding. The cause is simply lack of 
understanding about insurance, which 
has led to a misconception about this 
vital industry.”

As such, Mr Sahimy emphasized the 
importance of insurance education 
and exposure, to better understand 
insurance products and offer the 
most suitable product to customers. 
He also said, “It is also important for 
all sectors of the insurance industry 
to work together and communicate 
effectively with customers and the 
public to build trust.”

BECOME AN EXPERT
Mr Sahimy was given a great 
opportunity to do something 
different. He seized it and by doing 
so, changed the conservative way of 
doing business by approaching things 
differently. Such initiatives are self-

driven. He said, “Nowadays, insurance 
professionals are exposed to various 
training courses to improve their 
knowledge. This opportunity should 
be the road towards innovation.”

Mr Sahimy also said, “The industry 
also lacks specialist underwriters, 
especially in special sectors. Often, 
the local industry is forced to 
acquire external (overseas) technical 
assistance because we lack enough 
experts and specialists in Malaysia.” 

Mr Sahimy concluded the conversation 
with these words: “Each insurance 
professional and newcomer to 
the industry plays integral roles in 
changing the perception of insurance. 
We must truly believe that insurance 
products are as good and as 
important as banking products, so  
that our customers believe it too.”

Editor’s note: Mr Sahimy is a retired 
insurance icon who used to travel 
extensively before travel restrictions 
were imposed in 2020 thanks to the 
pandemic. Nowadays, he spends 
his time with his family, golfing and 
reading.

Sahimy seated( left) at the Management Committee of the Malaysian Takaful Association (MTA).



Expanding one’s network is vital in providing exposure and 
opportunities to learn and grow.”
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The Relationship Between 
Professional Growth & 
Interpersonal Communication  
In conversation with  
Mr Ramakrishnan Nair

E
mployees are the heartbeat of every company. 
The insurance industry is no exception.  The 
success of insurance professionals and the 
insurance business lies in how the people 
are managed. This is especially true as 
insurance is an industry that has not just a 
huge customer base but a business that 
is derived solely from the objective of risk 
protection. So, what does it take to be a 
leader that puts people first? 

MII in collaboration with Mr Pooba Mahalingam of 
Talent Asia Training & Consulting, interviewed Mr 
Ramakrishnan Nair, known fondly as “Rama” to 
industry close friends, to discuss his experiences 
and insights on fostering the people-first culture. 

THE IMPORTANCE OF INTERPERSONAL 
COMMUNICATION
Mr Rama’s started his career in insurance in 1979 
as a junior executive at East West Insurance, in 
its reinsurance department. It was the first time 
he heard of the term “reinsurance”. The scope of 
work involved offering and accepting shares for 
risks with large sums insured or of a specialized 
nature. It was through this sector that he built his 
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industry connections and professional 
relationships. 

Although he was merely a junior, 
this experience became his stepping 
stone once opportunities were made 
available for professional growth. At 
the time, communication channels 
were limited and not yet advanced, 
and much more effort was required 
to build inter-personal relationships. 
The importance and effectiveness 
of interpersonal communication and 
interactions are undeniable, even to 
this day. 

NOTABLE ACHIEVEMENT
Of all his achievements, Mr Rama is 
especially proud of his appointment 
as the Head of General Division 
at MAA Takaful. This appointment 
was meaningful because he was 
entrusted to head the Takaful business 
despite being a non-Muslim. At that 
time, MAA Takaful was a composite 
entity, with both the General and 
Family divisions. Hence, given 
the opportunity to manage the 
company’s Takaful business and 
gain extensive knowledge on Syariah 
compliance was a very positive and 
insightful experience. Mr Rama said, 
“This goes to show that industry 
professionals need not be limited to 
specializations based on his or her 
personal backgrounds. It comes down 
to the individual's drive to gain more 
knowledge and experience and to offer 
the best products for customers.”

Mr Rama retired from MAA Takaful in 
June 2016 after serving the insurance 
industry for over 35 years. An avid 
reader who loves to exercise, he 
spent the early days of his retirement 
travelling the world. However, his 
passion in serving the insurance 
industry led him back to service in 
2017 and he worked as Marketing 
Director of the Berkley Insurance Asia 
office based in Kuala Lumpur until 
March 2021.

MENTORSHIP AND COACHING
Mr Rama’s key practice as an 
insurance professional was this: “I 

always emphasized the importance 
of having a mentor or coach for 
professional growth.”

The industry personality that impressed 
him the most was Mr William Mei, who 
was the then CEO of Malaysia British 
Assurance (MBA), currently known as 
Allianz. As a leader himself, Mr Mei 
emphasized the importance of ethics in 
conducting businesses and prioritizing 
the well-being of employees. A caring 
person and a good listener, he was a 
good example of a people’s person 
as he was known for his active 
participation in social events for 
teambuilding. 

Mr Rama said, “William also practised 
open communication, minimised 
formalities and welcomed his 
colleagues to the CEO’s office.” It 
was role models such as these that 
encouraged Mr Rama to develop 
his own outgoing personality and 
improved communication skills.

WHY INSURANCE AWARENESS IS A 
MUST 
Based on his own experience, medical 
insurance has become rather difficult 
to manage. The public is of the 
opinion that the pricing for this class 
is becoming unaffordable, unaware 
that most insurers are facing major 
challenges to generate any positive 
returns from this business. It would 
appear that the private hospitals are 
inflating the cost of medical care. This 
is an issue that the insurers should 

discuss with the relevant authorities. 
The government hospitals will not be 
able to cope if there is an increase in 
the number of patients, the majority 
of whom would previously have gone 
to private hospitals. Public awareness 
programmes and initiatives should 
continue, to educate the public on the 
importance of being covered. 

A MESSAGE FOR YOUNG INSURANCE 
PROFESSIONALS
The younger generation should 
leverage and utilize the various readily 
available platforms and technologies 
to gain and share knowledge about 
insurance. Mr Rama said, “Learning 
should never stop, regardless of how 
positive one’s career outlook is.” 

He highlighted that learning should not 
only be about technical knowledge 
but also cover soft skills, which are the 
catalyst of personal and professional 
development. Young professionals 
should also look for opportunities 
to interact with other professionals 
and experts within and beyond the 
industry. 

“Expanding one’s network is vital in 
providing exposure and opportunities 
to learn and growth,” he concluded. 

Editor’s note: Rama keeps himself 
busy with his daily exercise routines 
and family commitments. He continues 
to keep in touch with his former 
industry colleagues via various social 
media platforms.

Staff gathering - Mr Rama is seated on the left.



The Malaysian Insurance Institute Collaborates with The Institution 
of Fire Engineers (UK) Malaysia Branch and the The Fire Protection 
Association of Malaysia Bhd to Launch the First of its kind Fire Risks 
Assessors Accreditation Programme in the Region
The Malaysian Insurance Institute (MII) 
in collaboration with The Institution 
of Fire Engineers (UK) Malaysia 
Branch (IFEM) and The Fire Protection 
Association of Malaysia Bhd (FPAM) 
are proud to announce the launch 
of the first of its kind Fire Risks 
Assessors (FRA) accreditation course 
in the region. The first FRA course is 
expected to be held in July 2021. 

The main objective of the FRA course 
is to elevate the skills and competency 
of risk engineers, fire surveyors, fire 
assessors and fire auditors in the 
insurance industry to be in line with 
internationally recognized standards. 

To ensure local professionals obtain 
accreditation and stay at par with 
international standards, Ms Shalini 
Pavithran, Chief Executive Officer 
of MII, said that “as a professional 
education institute catering to 
all sectors within the insurance 
industry, through this collaboration, 
MII is looking to build the technical 
capacity for risk engineers and 
assessors in Malaysia to be highly 
skilled and competent to undertake 
comprehensive fire risk assessment 
exercises.”  

A Fire Risk Assessor is a person who 
carries out surveys of premises to 
identify fire hazards and assess the 
consequent fire risks. The assessment 
identifies the fire hazards, assesses 
the probable consequent risks 
and provides recommendations to 
minimise and control these risks. 
Ms Shalini added that “proper 
assessments and surveys are 
the vital first steps in producing 
a quality fire safety policy in any 
non-domestic building and this is an 
uncompromisable step, to ensure best 
loss prevention assessment performed 

through appropriate measures in fire 
precautions, in addition to safety of the 
occupants.”

Mr. Tay Hao Giang CFIFireE, Vice 
President of IFEM stated that 
“Grenfell Tower, Ocado automated 
warehouse disaster and may other fire 
incidents has raised the awareness 
of the inherent fire risks and hazards 
for occupied buildings. Annual fire 
risks assessment is fast becoming a 
norm in property sectors around the 
globe. Competent fire risk assessor 
is a profession that can identify and 
recommend mitigation measures of fire 
risks to ensure business continuity and 
sustainability. Reduction of fire loss is 
the way forward and ‘win-win’ strategy 
for insurance industry as well as all 
property owners.”     

This course benefits mainly risk 
engineers of the insurance industry. 

Mr A Vishnushama Ambikapathi, 
Chairman of FPAM, also added that 
by having an internationally recognized 
accreditation program, technical skills 
needed for risk assessment, as well as 
credibility of risk engineers in the local 
insurance industry would be elevated. 
Risk engineers will also be kept abreast 
of any advancements in standards.

Each candidate who attends and 
successfully completes this course will 
be listed as an accredited Fire Risks 
Assessor on the IFEM website. The 
successful candidate may also apply 
for IFE membership and accreditation 
with the UK Engineering Council.

For more information on the Fire  
Risk Assessors Course, visit  
www.insurance.com.my or  
contact MII at sales@mii.org.my or 
+603 2712 8882. 

The main objective of the Fire Risks Assessors (FRA) 
accreditation course is to raise the profile and competency of 
risk engineers, fire surveyors, fire assessors and fire auditors in 
the Insurance Industry. Participants who complete the course 
will be recognised as qualified Fire Risks Assessors and listed on 
the Institution of Fire Engineers (UK) Malaysia Branch’s (IFEM) 
website for registrants of FRA. All registrants of FRA will have 
an opportunity to join IFE as a member (of suitable grade) with 
an opportunity to be registered as an Engineering Technician 
of The UK Engineering Council.

A competent Fire Risks Assessor will be able to conduct 
professional risks assessment of buildings under audit with 
in-depth knowledge learnt through the course. A FRA will 
be competent to produce a comprehensive risks assessment 
report by highlighting the risks of assets under review for loss 
prevention for business continuity.

A proper risks assessment will enable building owners 
to exercise mitigation measures in eradicating fire risks 
and ensuring safety for all occupants and visitors through 
risks management recommendations. The value of having 
competent FRAs in the insurance industry will be in terms of 
compensation pay out.

•	 Fire Risks Assessment 
Methodology 

•	 Fire Science and Fire Safety 

•	 Building Regulation, Acts, 
Codes and Standards 

•	 Case study of international and 
local fire incidents  

•	 Fire Prevention 

•	 Fire Protection 

•	 Means of Escape/Human 
Behaviour 

•	 Fire Management

About This Course

Course Outline
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MII and Chubb Malaysia Launches PCGI  
to AMII Roadmap to Support Professional  
Development in Insurance
MII and Chubb Malaysia successfully 
launched a customised qualification 
programme to strengthen and support 
Chubb’s learning and development 
initiatives for their staff force. 

Considering the current restrictions 
due to the pandemic, the launch 
was conducted virtually with a total 
of 150 attendees. This is the second 
collaboration of its kind between 
MII and Chubb and a continuation 
from the first collaboration in 2019. 
The first collaboration saw over 100 
professionals from Chubb successfully 
completing the Professional 
Certificate in General Insurance (PCGI) 
programme.  

The launch event was attended by 
representatives from MII and Chubb. 
MII was represented by the CEO, Ms. 
Shalini Pavithran, Chief Academic 
Officer, Ms Wahida Shariff, and Head 
of Business Development, Ms Tan Li 
Na, while representatives from Chubb 
Malaysia were County President, 
Mr Steve Crouch, Head of Human 

Resources, Ms Shem Wei Jee, and 
from Training and Talent Development, 
Ms Elise Loh and Ms Rohaya Hassan. 

The CEOs from each organization 
emphasised the importance of 
continuous learning and professional 
development in the industry. During 
her speech, CEO of MII, Ms Shalini 
Pavithran said “The launch today is 
about the progression path from PCGI 
to Associateship of the Malaysian 
Insurance institute (AMII) Level 1.  
The aim of this special pathway is to 
ensure those who have successfully 
completed PCGI can fast track their 
progression into the AMII framework.” 
She added that “collaborations and 
customized programmes are still the 
best option for companies, especially 
during challenging times like these. 
We must ensure effective solutions 
are offered to the staff force, so that 
everyone remains connected and 
engaged, and what better way to do 
this other than through continuous 
learning.” 

On a similar note, Mr Steve Crouch, 
Country President of Chubb 
highlighted the importance of 
continuous upskilling to “improve 
the way we do business and serve 
customers.” He added that “learning 
is a journey that never ends... this 
new roadmap will further support our 
(Chubb’s) talent development agenda 
that is to upskill our employees to 
improve customer experience and to 
drive growth.”

This collaboration underscores MII 
and Chubb’s continued commitment 
to professional standards, enhancing 
capability and skills in the industry. 
Chubb aims to become the first 
insurance company in Malaysia to 
qualify its entire staff force to become 
true insurance professionals through 
professional qualifications and training.  

This AMII collaboration marks another 
important milestone for The Malaysian 
Insurance Institute and Chubb 
Malaysia.
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Over 4,000 Insurance Industry  
Professionals Participated at 
the Malaysia MDRT Day 2021 
Virtual Event
The much-awaited insurance 
industry’s event of the year, 2021 
Malaysia MDRT Day Virtual Event, 
was a highly stimulating event 
participated by over 4,000 industry 
professionals around the region. 
In conjunction with its 10th year 
anniversary, Malaysia MDRT chose 
the theme “Embrace The Change, 
Choose MDRT” to address pertinent 
issues in support of continuous 
engagement and development 
between insurance professionals 
and with customers. The goal of 
this year’s event is to promote and 
motivate life insurance and financial 
services professionals to achieve 
greatest success and potential in 
their careers even during challenging 
times.

This virtual event was co-organized 
by The Malaysian Insurance Institute 
(MII) and featured 46 International 
and local speakers across 5 major 
speakers platform including Main 
Platform, ConneXion Zone, Focus 
Session, MDRT Speaks and Special 
Session.  

In true MDRT tradition, the opening 
ceremony started with an adrenaline 
pumping video showcase of the flag 
bearers of participating insurance 
companies and organizers and 
the Malaysian National Anthem. 
The event began with an inspiring 
welcoming speech by, MDRT 
Malaysia Country Chair, Sean Yap Yik 
Yee conveyed his appreciation to all 
participants, members, and sponsors 
of the event. He also addressed 

how MDRT Malaysia is progressing 
amidst the pandemic, in line with 
how “businesses are pivoting online 
as part of sustainable growth”. Sean 
Yap ended his speech by inviting all 
attendees embrace change to meet 
personal and professional goals. 

Following the welcoming speech, 
2021 MDRT President, Ian Green 
kickstarted the event with his 
energetic opening remarks from 
the United Kingdom. Ian shared 
how, through the years, “MDRT has 
been a source of knowledge and 
inspiration to financial professionals 
around the world. MDRT remains 
the benchmark in the commitment 
towards excellence.” He reinforced 
the importance of what industry 
professionals do and celebrate how 
MDRT unites professionals as it 
embraces “the whole person concept 
that is central to MDRT”. Delivering 
support to members and clients also 
remains MDRT’s topmost priority. 
Ian highlighted that in expanding the 
power of MDRT, MDRT has formed 
two new associations for agents and 
advisors aspiring to join the MDRT 
membership. The two formations are 
The MDRT Academy, which available 
in 10 countries including China, 
as well as MDRT Global Services, 

INSURANCE  Jul - Sept 2021www.insurance.com.my

55MII Highlights



designed to empower members to 
connect and work together under 
a common association. These new 
associations will allow company 
leaders to build a culture of 
excellence within their organization. 

The Malaysia MDRT Day 2021 
Virtual Event continued with high-
powered presentations by top class 
industry performers, starting with 
the Main Platform speakers, Randy 
Scritchfield, Incoming 2022 MDRT 
President, Jan Wong, Norhayati 
Ramly and Peggy Tsai. This is 
followed by the ConneXion Zone 
session with various speakers who 
shared their knowledge and advice 
on various specialized topics such as 
Ee Kah Teik on Need Based Selling 
Strategy, Michelle Yeoh Hui Hoon 
on Online Is Now Or Never, Veronne 
Leow Xhia Yhin on Millennial, The 
New Generation Of MDRT, Chua 
Tong Seng on Time Is What We Want 
Most But We Use Worse, and Mak 
Gabriel on The Idea Of 4 Buckets Of 
Gold.

The Focus Session was an equally 
successful session with speakers 

covering various topics on 
communication and selling. Speakers 
and respective topics during this 
session included Ryan Lau on 
How To Close Sales On The Spot!, 
Evelyn Yeo Wan Ting on Insurance 
Trust Concept, Edmund Chaw on 
4 Habits to MDRT, and Lam Pui Ka 
on Quantum Leap To MDRT During 
Pandemic. 

The rest of the event was packed 
with short but fruitful sharing 
sessions in MDRT Speaks. Speakers 
include Victoria Lim Meow Lih, Karin 
Pung Chaw Leng, Audrey Adeline 
Yap Mui Ling, Chan Yuan Nee, Aaron 
Tan, Esther Hu, Eric Chow Kin Mun, 
Haslin Hasan, Mariana Mamat, Eric 
Ooi Hsun Yuan, See Lily, Ya Yar 
Chew, and Loo Sze Peng.

Malaysia MDRT Day 2021 closed 
with the Special Session, a heart-
warming conversation with South 
East Asia MCC Leaders Laura Hoi 
(Zone Chair, South East Asia MDRT 
MCC), Miliana Marten (Country 
Chair, MDRT MCC Indonesia), Sean 
Yap (Country Chair, MDRT MCC 
Malaysia), Delia Wong (Country 

Chair, MDRT MCC Singapore), 
Nithiroj Thanaolarnsin (Country Chair, 
MDRT MCC Thailand) and Agnes 
Ng (Country Chair, MDRT MCC 
Philippines).

Malaysia MDRT Day 2021 sponsors 
are: 

1. Platinum Sponsors 

• AIA Berhad

• Prudential Assurance Malaysia 
Berhad & Prudential BSN 
Takaful Berhad

2. Diamond Sponsor

• Allianz Life Insurance  
Malaysia Berhad

3. Silver Sponsors

• Etiqa Family Takaful Berhad

• Great Eastern Life Assurance 
(Malaysia) Berhad

• Sun Life Malaysia  
Assurance Berhad

• Zurich Life Insurance  
Malaysia Berhad
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RESET.RENEWAL.HOPE.OPPORTUNITY
2021 Leadership Forum for the Insurance Industry
The 6th Insurance Leadership 
Forum 2021 (ILF 2021) organised 
by Persatuan Insurans Am Malaysia 
(PIAM) in collaboration with The 
Malaysian Insurance Institute (MII) 
was successfully held on 28 – 29 
July 2021. Setting the scene on the 
theme of “Reset.Renewal.Hope.
Opportunity”, the two-day virtual 
event gathered over 300 participants 
comprising of prominent leaders in 
the insurance industry as well as 
leadership, transformational and 
Learning and Development (L&D) 
experts who shared their perspectives 
and insights on transformational 
leadership, its challenges and future 
outlook.

ILF 2021 explored issues on talent 
management, the appreciation of 
connection between technology and 
talent, and how leaders can build a 
transformed workforce that is highly 
skilled, diverse, engaged and agile 
while prioritizing the well-being of 

employees more than ever before. 

KEYNOTE ADDRESS 
In his keynote address, Mr. Adnan 
Zaylani Bin Mohamad Zahid, Assistant 
Governor of Bank Negara Malaysia 
said, “Since the pandemic began, 
the insurance industry has stepped 
forward with various relief measures 
and financial assistance to affected 
policy/certificate holders to cope 
with the financial, mental and social 
impact of the COVID-19 pandemic 
and rallied up together in setting up 
the Covid Test Fund (CTF).” In this 
regard, he added that the Insurance 
& Takaful industry can play a bigger 
role towards supporting economic 
hardship and the recovery phase”. 
He also highlighted that a crucial look 
into Climate Action and Managing 
Climate Risk is necessary to promote 
sustainable risk management 
practices to guide industry players in 
managing and developing institutional 
capacity of climate risk in their 

business strategies. On digitalization, 
Mr. Adnan encouraged the industry 
to develop a framework in promoting 
new digital players and institutional 
transformation in the domestic 
Insurance and Takaful industry. 

TRANSFORMATIONAL LEADERSHIP
In his welcoming address, Mr. 
Antony Lee, Chairman, PIAM 
accentuated that the future of the 
insurance industry will require a 
transformed workforce that is even 
more highly skilled, diversified, agile, 
and engaged. As such, the need 
for continuous learning for leaders 
has never been more critical. In 
order to survive in today’s volatile, 
uncertain, complex, and ambiguous 
environment, leaders need to build 
leadership skills and organizational 
capabilities that are different from 
those that helped them succeed 
in the past. Mr Antony said, “talent 
transformation is needed to develop a 
knowledgeable, strategically adaptive, 
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cognitively flexible, and proficient 
workforce. Today, the preferred 
workforces must include expertise in 
artificial intelligence, data analytics, 
social media psychology, and a host 
of other skillsets we aren’t even aware 
of today.”

A live poll survey on how leaders 
can lead transformation given the 
unprecedented circumstance we have 
worked and lived in for the past 18 
months on the question of ‘are you 
doing a reset of your priorities on 
work and life?’ 63% of participants 
answered they ‘have already reset 
their priorities’ while 26% polled for 
‘still thinking about a reset, likely to’, 
7% answered ‘I can’t wait to go back 
to the life I once had pre-pandemic’ 
and 4% were ‘not sure’. 

Indeed, the last 18 months has 
presented the industry with 
unprecedented challenges. Panel 
speakers explored on what the 
industry have learned from the 
experiences of 2020 and the critical 
role all leaders play in nurturing 
and supporting employees during 
uncertain and challenging times. In 
addition, speakers also elaborated on 
the importance of employers’ on-going 
support through various mediums 
or platforms of employees’ mental 
and well-being. This is in relation to 
leaders playing an active role in the 
growth mindset of their organisation 
and to lead by example in creating a 
sustainable safe workplace in order to 
increase productivity and performance 
of employees. Leadership goes 
beyond the position that you hold 
because knowledge awareness, skills, 
results, actions, and mindset values 
are the heart of every transformational 
growth.

TALENT DEVELOPMENT
In Mr. Zainuddin Ishak, Convenor, 
PIAM Education/Human Resource 
Development Committee speech, 
he highlighted on the importance of 
talent development in the insurance 
industry and that companies must 
upskill their existing employees or 
members of their communities. This 
means expanding people’s capabilities 

and employability, often using adult 
learning and training tools, to fulfil the 
talent needs of a rapidly changing 
economy. 

Mr. Zainuddin said, “we need 
talent who can command artificial 
intelligence, analyze data, invent and 
apply solutions on the fly, and slide 
effortlessly into new roles as needed. 
Organisations need to grow and build 
talent within their capability towards 
this path in order to ensure that the 
business remain relevant, in sync and 
in contact with the customers and 
consumers. This will in turn safeguard 
the sustainability of the trade and the 
industry.”

In order to drive change 
transformation, while the fuel is talent, 
leaders play an active role in the 
growth mindset of their organisation 
and to lead by example in creating a 
sustainable safe workplace in order to 
increase productivity and performance 
of employees and companies need 
to prioritize upskilling of existing 
employees to meet the demands of a 
rapidly transforming world. 

In this regard, learning and 
development plays a critical role in 
driving talent transformation, another 
poll survey was taken on the question 
of ‘what is the highest priority for 
learning and development in your 
company’?  Half polled for ‘impact of 
digital on the insurance industry’, 31% 
polled for ‘technical/specialist’ and 
19% polled for general management.

As such, the forum deliberated that 
leaders should regard learning and 
development as an investment, not 
as an expense in creating a lifelong 
learning culture of an environment of 
constant learning. In achieving this, 
leaders are to re-focus on employees’ 

passion and skills set to generate 
new models and strategies because 
having the right digital culture can 
empower talent to be at their best 
while growing in their roles.

REMOTE WORKING AND ITS IMPACT
Today most companies view 
remote working as the future of 
the workplace. Over the last year 
since the pandemic, insurers have 
made progress in upgrading its 
infrastructure to enable minimal 
disruption in a remote working 
environment, as well as expanding 
digital platforms to manage 
operations. On the poll question 
of “what is the future of work?” 
incredibly 88% of the participants 
voted for hybrid while 11% voted 
for working from home and only 1% 
voted for working from office. In 
adopting remote or virtual working as 
a norm, employers need to consider 
the capacity and capability of 
employees, compliance, connectivity 
and cost. Ultimately, remote working 
helps to increase employee’s 
productivity and lower the reliance on 
physical co-locations of peoples. In 
order to achieve this, organisations 
need to invest in the right tools to 
optimize digital infrastructure and 
transformation in achieving optimum 
productivity of employees while 
remote working. 

The forum concluded that 
transformational leadership requires 
an aligned organisation to provide 
clarity on decision rights and 
culture as a result of beliefs. While a 
transformed workforce takes a lot of 
good effort and focus, organisations 
should focus on simple KPIs and 
performance of the business. Hence, 
having a strategy and action plan is 
important.
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MII has launched the MII 
Microlearning Modules, a new offering 
under its e-Learning product suite. As 
MII continues to support professional 
learning journeys and encourage 
continuous learning and professional 
development, the microlearning 
modules are designed to promote on-
demand learning through bite-sized 
Online Learning Content (OLC). 

In this product suite, there are a total 
of 6 main categories comprising 59 
microlearning modules to choose 
from. Learners are also given 
the option to subscribe to all the 
microlearning modules under a single 
category at a cheaper price. The 
added advantage of choosing to 
learn via microlearning is that each 
subscription is without validity period. 

Each microlearning module consists 
of Learning Assessment questions. 
Upon successfully passing the 

Learning Assessment, you will receive 
an e-Certificate of Completion.

If you complete all the microlearning 
modules under a single category, 
you are eligible to sit for the following 
MII professional certification and 
qualification exams: 

• Certificate of The Malaysian 
Insurance Institute (CMII) General 
Insurance 

• Certificate of The Malaysian 
Insurance Institute (CMII) Life 
Insurance 

• The Associateship of The 
Malaysian Insurance Institute 
(AMII) Level 1 - by subject

• The Associateship of The 
Malaysian Insurance Institute 
(AMII) Level 2 - by subject

For any inquiries regarding this new 
product, call us at +603 2712 8882 or 
email sales@mii.org.my.

Scan the QR codes below:

For full details and price list To subscribe and begin learning: To watch a video on how to 
subscribe:

Launch of MII 
Microlearning 
Modules
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Insurance Professionals Can Now Create 
Their Own Professional Learning Pathway 
Through MII’s Role-Based Learning Pathway
MII’s flagship qualification 
programme, the Associateship of 
The Malaysian Insurance Institute 
(AMI) now allows you the flexibility 
to create your own learning pathway 
that suits your professional needs. 
Through MII’s new Role-Based 
Learning Pathway, leaners can now 
select the subjects that meet the 
requirements of their current role 
to support their career progression. 
This pathway is designed for General 
Insurance professionals with key roles 
in Underwriting, Claims, Broking, 
Marketing, Customer Service and 
Agency Servicing.  

WHY ENROL IN AMII?
AMII is an exclusive internationally 
recognized professional qualification 
that equips insurance professionals 
with the relevant and critical insurance 
fundamentals to advance towards 
higher order technical knowledge. 
Through experiential learning journey 
in the AMII programme, insurance 
professionals are better prepared 
to face the unique challenges in 
the business environment, as a 
competent, skilled and experienced 
professional. 

In the high pressure and competitive 
landscape, professional education and 
training are key in the development 
and creation of technical expertise 
that are essential to get ahead and 
make your mark. Through AMII, the 
key roles in the insurance industry, 
namely Underwriters, Claims 
Handlers, professionals in the area 
of Broking, Marketing, Agency 
and Customer Service, now have 
the means to acquire the requisite 
levels of technical knowledge and 

competency to perform their role 
effectively and efficiently. 

AMII is accredited by Finance 
Accreditation Agency (FAA) and 
recognised by Chartered Insurance 
Institute (CII), UK.

RECOMMENDED ROLE-BASED PATHWAY 
FOR UNDERWRITERS

Underwriter (AMII Level 1)

Compulsory Subjects

1. Insurance Principles and Market 
Practice (General)

2. Legal Principles; and 

3. Insurance Operations & Finance

Selective Subjects  
(choose 3 out of 4)

• Insurance Underwriting

• Commercial Property & Business 
Interruption;

• Personal Lines Insurance; or

• Motor Insurance

Underwriter (AMII Level 2)

Compulsory Subjects

1. Insurance Law

2. Insurance Business & Economics

Selective Subjects  
(choose 6 out of 8)

• Insurance Underwriting Mgmt;

• Reinsurance;

• Insurance Risk Management;

• Medical & Health Insurance;

• Insurance Marketing;

• Marine Cargo Insurance;

• Engineering Insurance; or 

• Marine Hull and Aviation

RECOMMENDED ROLE-BASED PATHWAY 
FOR CLAIMS HANDLER

Claims Handler (AMII Level 1)

Compulsory Subjects

1. Insurance Principles and Market 
Practice 

2. Legal Principles; and 

3. Insurance Operations & Finance

Selective Subjects  
(choose 3 out of 5)

• Insurance Claims;

• Commercial Property & Business 
Interruption;

• Personal Lines Insurance; 

• Motor Insurance; or 

• Liability Insurance

Claims Handler (AMII Level 2)

Compulsory Subjects

1. Insurance Law

2. Insurance Business & Economics

Selective Subjects  
(choose 6 out of 8)

• Insurance Underwriting Mgmt;

• Insurance Risk Management;

• Insurance Marketing;

• Medical & Health Insurance;

• Reinsurance;

• Marine Cargo Insurance;

• Engineering Insurance; 

• Marine Hull and Aviation
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RECOMMENDED ROLE-BASED PATHWAY 
FOR BROKING / MARKETING STAFF

Broking / Marketing (AMII Level 1)

Compulsory Subjects

1. Insurance Principles and Market 
Practice 

2. Legal Principles; and 

3. Insurance Operations & Finance

Selective Subjects  
(choose 3 out of 5)

• Insurance Underwriting;

• Insurance Claims;

• Commercial Property & Business 
Interruption;

• Personal Lines Insurance; or 

• Motor Insurance

Broking / Marketing (AMII Level 2)

Compulsory Subjects

1. Insurance Law

2. Insurance Business & Economics

Selective Subjects  
(choose 6 out of 9)

• Insurance Underwriting Mgmt;

• Insurance Claims Management;

• Reinsurance;

• Insurance Risk Management;

• Medical & Health Insurance;

• Insurance Marketing;

• Marine Cargo Insurance;

• Engineering Insurance; or

• Marine Hull and Aviation

RECOMMENDED ROLE-BASED PATHWAY 
FOR AGENCY / CUSTOMER SERVICE 
STAFF

Agency / Customer Service 
(AMII Level 1)

Compulsory Subjects

1. Insurance Principles and Market 
Practice 

2. Legal Principles; and 

3. Insurance Operations & Finance

Selective Subjects  
(choose 3 out of 5)

• Insurance Underwriting;

• Insurance Claims;

• Commercial Property & Business 
Interruption;

• Personal Lines Insurance; or 

• Motor Insurance

Agency / Customer Service  
(AMII Level 2)

Compulsory Subjects

1. Insurance Law

2. Insurance Business & Economics

Selective Subjects 
(choose 6 out of 9)

• Insurance Underwriting Mgmt;

• Insurance Claims Management;

• Reinsurance;

• Insurance Risk Management;

• Insurance Marketing;

• Medical & Health Insurance;

• Marine Cargo Insurance;

• Engineering Insurance; or

• Marine Hull and Aviation

Scan the QR codes below:

For more details on MII’s Role-Based 
Learning Pathway

To register for the AMII programme

For further information or any inquiries 
related to this programme, please 
email us at sales@mii.org.my.
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The MII-ANZIIF collaboration on dual 
membership is an ANZIIF membership 
offer for MII graduates.

From now to 31 December 2021, 
MII graduates can APPLY, RENEW 
or REACTIVATE the MII-ANZIIF 
membership by paying a one year 
subscription fee and get to enjoy a 
membership period until 31 December 
2022. This means graduates get one-
and-a-half-year membership benefits 
at a price of just one year membership 
fee.

ELIGIBILITY 
• MII graduates who have 

completed the Associateship of 
The Malaysian Insurance Institute 
(AMII) Level 1 / DMII are eligible 
to apply for ANZIIF Associate CIP 
Membership.

• MII graduates who have 
completed the Associateship 
of The Malaysian Insurance 
Institute (AMII) Level 2 / AMII are 
eligible to apply for ANZIIF Senior 

Associate CIP Membership.

• MII graduates who have 
completed the Fellowship 
of The Malaysian Insurance 
Institute (FMII) and have been 
an ANZIIF CIP member for two 
(2) consecutive years are eligible 
to apply for ANZIIF Fellow CIP 
Membership.

BENEFITS OF MII-ANZIIF MUTUAL 
MEMBERSHIP RECOGNITION 
• Recognition

• Your MII qualification is fully 
recognized by ANZIIF as meeting 
the high standards of insurance 
education.

• Single billing 

• Application and renewal done in 
single billing in Australian Dollars 
(AUD) or equivalent.

• Access to membership benefits 

• Applicable in Malaysia, Australia 
and New Zealand.

MEMBERSHIP BENEFITS
MII
• Global recognition as an MII 

Member

• Professional Designation & Digital 
Badge for Qualified Members

• Exclusive access to MII Digital 
Library

• Complimentary access to 
INSURANCE e-Magazine

• MII e-Newsweekly straight to your 
inbox

• Membership Loyalty & Rewards

• Complimentary access to MII’s 
#LearningNeverStops Webinar 
Series & selected e-Learning 
courses

ANZIIF
• ANZIIF Post-nominal (available for 

all member levels except Student 
and Allied members)

• Access THE JOURNAL 
e-Magazine

• Access to Member’s Centre  

• Professional Development event 
discounts

More information on membership 
benefits is available in the links below: 

MII Membership: https://www.
insurance.com.my/membership/
becomeourmember

ANZIIF Membership: https://anziif.
com/membership/membership-
benefits

WANT THIS OFFER?
To take advantage of this offer, scan 
the QR code and complete the e-form: 

LET’S GET IN TOUCH!
For more information or assistance, 
email us at membership@mii.org.my.

ANZIIF Membership MII Professional Qualification
MII-ANZIIF Membership: 

Bundled Annual Fee

Fellow CIP Fellowship of MII AUD450 ( save AUD 225)

Senior Associate CIP Associateship of MII Level 2 / AMII AUD400 (save AUD 200)

Associate CIP Associateship of MII Level 1 / DMII AUD380 (save AUD 190)

*Existing MII-ANZIIF members who have renewed their MII membership will be charged lesser from the bundled 
fee

MII-ANZIIF 
Collaboration on 
Dual Membership
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I
s it possible to stay happy when 
all you see and hear is bad 
news? Yes, it is possible!

Every person defines happiness 
differently. It all depends on 
personal experience and what 
you associate with the word 
‘happy’. For some, it simply 
means being at peace as in a 

sanctuary. For some others it means 
being accepted amongst colleagues. 
Regardless of your concept of 
happiness, living a happier life is not 
impossible, but will take some effort to 
get there. 

For many of us, the pandemic has 
caused chaos and as a result it is easy 
to allow scepticism to take hold of 
our lives . However, there are many 
things we still can control but fail to 
acknowledge - our attitude and actions. 
According to Charles Swindoll, “Life 
is 10% what happens to me and 
90% how I react to it”. As clichéd as 
it sounds, we are all truly capable of 
being positive. The ultimate objective 
is of course, to be happy by having 
positive thinking but what is more 
important is take the first steps towards 
accomplishing that goal.

Here’s a look at some recommended 
habits to help kickstart your journey 
towards happiness:

STAY CONNECTED
Connect with other people. Physical 
distancing does not mean we have to 
be socially distanced. Find creative 
ways to stay connected to family, 
friends, and colleagues, especially 
when you feel lonely. You can try to 
call or meet up via video conferencing 
on computers or smartphones, send a 
gift like a COVID-19 Safety Kit or letters 
via email or mail, or send funny text 
messages or videos with a note that 
you are thinking of them.

Creating 
Happiness
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TAKE SELF-CARE SERIOUSLY
Give some TLC to your thoughts, 
passions, and spirit! All these contribute 
to your state of happiness. You can find 
many ways to unwind after a stressful 
workweek like taking a hot bath or 
bingeing on Netflix. Or adopting a 
skin care routine that makes you feel 
indulgent. You can also create a short 
list of things you can do daily, to break 
mundane domestic routines. Make 
exciting plans for the future so that you 
have something to look forward to and 
to think about, other than work stress. 
Whatever it is, make time for it.

ENJOY NATURE
People generally react better in natural 
spaces, and spending time with nature 
and in nature  can both reduce stress 
and increase creativity. Sure, we may 
have to work a bit harder to access 
nature right now, but if you can put in 
that extra effort, you won’t regret it! 
Experience nature in any way possible, 
even if it means only looking at a photo 
of the outdoors. If you are feeling 
down but have the means to leave the 
house, treat yourself to some quiet time 
outdoors. 

CLEAN UP
Do you know that a messy bedroom 
has been linked with difficulty in 
sleeping, and messy kitchens 
with making poor health choices? 
Decluttering sounds like an endless 
project, so don’t dream big on this. 
Try spending 20 minutes a week 
‘Kondo-ing’ your home and joyfully 
ask yourself whether a certain item 
‘sparks joy’.  Believe me, decluttering 
can have a big impact on how your 
now clean surrounding makes you 
feel. So, take this opportunity to clean 
your house during this period. If you 
are going to be spending more time at 

home, it will be worth your while getting 
your living spaces in order. Cleaning 
or decluttering is your way of taking 
control of your situation and your mind. 

IMPROVE SLEEP HYGIENE
A good night’s sleep is hard to come 
by when your mind is overflowing with 
work deadlines and submissions. But 
rest is crucial to both physical and 
mental well-being. If you constantly 
fight the urge to nap during the day or 
feel lethargic, your body may be telling 
you it needs more rest. What you can 
do to get yourself some quality sleep, is 
to go to bed and wake up at the same 
time every day, including weekends. 
You can also reserve the hour before 
bed as quiet time by reading or listening 
to music to relax your mind. Keep your 
bedroom dark, cool, and quiet; and 
invest in some good bedding. Ensure 
you take extra measures to at least try 
to regulate your sleep. 

CELEBRATE YOU
Set yourself goals and targets every 
day and build up your self-confidence 
by recognising your achievements and 
successes. Reward yourself with a treat 
once you have successfully completed 
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Avoid bringing yourself into situations 
that do not add value to your life or 

increase your level of happiness. Being 
positive starts with changing your 
perspective on how you see things.



reconciliation or to end the relationship 
and move on. If you can’t reach out 
for whatever reason, just get those 
burdensome feelings out of your mind, 
and start anew.

CREATE A POSITIVE ENVIRONMENT 
When it comes to staying positive, you 
start by creating a positive environment 
and spreading positivity to others in that 
environment. When creating a positive 
environment for yourself, surround 
yourself with positive people that bring 
you up, support you, and want only the 
best for you. Avoid bringing yourself 
into situations that do not add value 
to your life or increase your level of 
happiness. Being positive starts with 
changing your perspective on how you 
see things. If you believe something is 
negative, then it probably will be (and 
vice versa).

 LISTEN TO MUSIC
Your playlist is your refuge. It’s an 
archive of songs and music that you 
like and which are often connected 
to memories and life experiences. 
Science says that rhythmic tunes alter 
the speed of our brain waves and 
that slower beats help us feel calmer. 
Music releases dopamine, the feel-
good chemical in your brain. If you 
find yourself listening to music more 
than usual, it could mean you are 
unconsciously trying to make yourself 
feel happy. Whether you listen to it or 
play it, have a blast if it makes  
you happy!

SMILE & LAUGH MORE 
Smiling is key when it comes to staying 
positive in a negative environment. 
When you smile, it also makes you 
happy. It’s as simple as that! Practice 
smiling even when you don’t feel like it. 
Maybe the next time you find yourself 
feeling low, crack a smile and see what 
happens. Or try starting each morning 
by smiling at yourself in the mirror. 
You should also try to incorporate 
more laughter into your day while at 
home with the family or while at work. 
Laughter is a coping mechanism 
so watch your favourite stand-up 
comedian on YouTube when you feel 
like a bit of laughter to help boost your 
happy state. 

COLOUR YOUR LIFE
Colours affect your mood. Everyone 
has a favourite colour so fill your 
surroundings with colours that calm 
you. Research has proven how colour 
can affect our emotions. According 
to researchers, eating yellow foods 
and wearing bright yellow clothing 
cheer people up more than any other 
colour. Red makes you stay alert; blue 
is all about calmness and serenity, 
and green represents nature and 
peacefulness. Choose the colour that 
brings out the best in you and be 
happy!

With the global pandemic restricting 
people to the confines of their homes, 
borders being shut and economic 
instability being a reality, it can be hard 
not to feel overwhelmed by the state 
of the world now. What this adds up 
to is how complicated the science of 
emotions really is. In the end, it comes 
down to the fact that our emotions 
depend on ourselves and our state of 
being. Our emotions depend on our 
individual responses to life itself. The 
most important thing to keep in mind  
is that happiness is good for your 
overall health so to stay healthy, make 
yourself happy. 

your tasks. Setting realistic goals and 
working towards them will help you see 
more success than failures.

WRITE DOWN YOUR THOUGHTS
A journal is a good way to organize 
your thoughts, analyse your feelings, 
and make plans. And you don’t have 
to be a literary genius to benefit from 
this simple activity. When we write, it 
helps to remind us of the small things 
that bring us happiness. It also provides 
us with an archive of everything that 
has made us happy in the past, which 
we can reflect upon later. It can be as 
simple as jotting down a few thoughts 
before you go to bed. If putting certain 
things in writing makes you nervous, 
you can always throw it away when you 
have finished writing. It’s the process 
that counts.

ACKNOWLEDGE UNHAPPY MOMENTS
It’s impossible to not feel unhappy at 
times. A positive attitude is generally a 
good thing, but bad things happen to 
everyone. If you feel down because of 
some bad news or a mistake that you 
have made, don’t try to pretend you’re 
happy. It’s tiring to keep up the act. 
You need to acknowledge the feeling 
of unhappiness. Then, find healthy and 
safe ways to get over it. Remember, be 
kind to yourself.

FACE STRESS HEAD-ON
There’s no need avoid stress if it’s 
something unavoidable in the first 
place. What you need to always 
remember is that you are not the only 
one in the Universe of Major Stress. 
And chances are, you are stronger than 
you think you are. Instead of letting 
yourself get worked up, try to tackle 
the stressor head-on. This might mean 
initiating an uncomfortable conversation 
or putting in some extra work, but the 
sooner you tackle it, the closer you are 
to returning to your happy universe.

LET GO OF GRUDGES
Sometimes, offering forgiveness or 
dropping a grudge is more about 
self-care than compassion for others. 
So, it’s important to take stock of your 
relationships. If you are harbouring any 
resentment or ill will toward someone, 
consider reaching out to them to 
bury the hatchet – either through 
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https://www.bbc.com/future/
article/20200317-covid-19-how-to-
stay-happy-during-the-coronavirus-

outbreak

https://extension.usu.edu/covid-19/
stay-happy-stay-healthy

www.today.com/health/7-ways-
feel-happier-during-coronavirus-

pandemic-t179220

https://www.healthline.com/health/
how-to-be-happy#yearly-habits
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Companies with happy employees out perform the competition by 20%. 20%

Start the day 
with positivity!
A smile on your face 
and positive mindset 
will help you get 
throughh the day. 

+

+
+

+

1
Get organized!
A clear mind, and 
desk, will help 
you stay calm and 
collected.3
Reward 
yourself!
Small victories 
are still victories! 
Remember to treat 
yourself once in a 
while.5

Communicate! 
If you're struggling, 
don't hesitate to 
reach out to your 
boss or coworkers.2

Take a breather!
If you're feeling 
overwhelmed, take 
a short break before 
returning to your work.4

End the day 
with Gratitude!
Even if you were 
discouraged at work, 
don't forget the 
progress you have 
made. 6
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HAPPIER
How can you be

www.mvixdigitalsignage.com

http:// www. happier.com

https://www.themuse.com

https://www.inc.com

https://www.snacknation.com
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Y
es, the nerd in me has 
surfaced! From my 
previous blogs, you 
probably wouldn’t think 
of me as someone who 
likes to study but guess 
what – I am what I am. 

The year was 1995, 
I was 16 

years old, and it was the 
final examination season. I 
lived in Beijing at the time 
and attended one of the 
many international schools 
in the large city. The school 
was not the usual western-
style international school 
that I had  attended in 
Tokyo and London when I was younger 
– this was an Asian-style international 
school. Let’s just say it had an ‘old 
school’ style of teaching and learning, 
and attended by diplomats’ children 
from nearly all the Asian countries I 
knew on the world map. So, united, we 
did what we knew best when it came to 
exams – memorizing!

I wasn’t any good at memorizing. 
Didn’t really like the idea but I was 
up against future doctors from India 
and human calculators from Japan, 
so I crammed for the final exam like a 
champion and was feeling confident. 
On the day of the exam, I opened my 
examination booklet, glanced over the 
first page of questions, and wondered 
why the words weren’t ringing any 
bells. If a glance could kill; I would 
have died young. At that very moment, 
a gut-wrenching realisation quickly 
dawned on me as I quietly bid farewell 
to college life. The moral of the story is, 
I learned the hard way that memorizing, 
and cramming wasn’t for everyone, 
and that it didn’t always work. To cut 
the story short – ahem – I passed with 

10minutes with Emma

Better Planning, 
Better Studying
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flying colours and enrolled in a university 
in Australia, where I gained a whole new 
experience in what it truly takes to study 
effectively. 

THE WONDER YEARS
Do you ever feel that your study habits 
simply aren’t cutting it? Do you wonder 
what you could be doing to perform 

better in class and ace exams? 
Many students realize that 
their high school study habits 
aren’t very effective in college.  
What works for school doesn’t 
seem to work for college. 
Understanding dawns that 
college is quite different from 
high school. The professors are 
less personally involved; classes 

are bigger; exams carry a lot of weight; 
reading is more intense, and classes 
are much more rigorous. That doesn’t 
mean you’re not cut out for college; it just 
means you need to change your study 

habits by trying and testing different 
study skills that are more effective. 
Fortunately, there are many study 
strategies that deliver excellent results 
when applied to higher education. 

But before you discover the how, it’s 
important to know the why.  

KNOW THE WHY BEFORE HOW

1. Reading is not studying

When you merely read or reread 
texts or notes, that’s passive 
learning. You need to actively 
engage with the materials. You 
need to think of reading as an 
important part of pre-studying, 
whereas learning information 
requires actively engaging with 
the materials, or in other words, 
actively studying. 

How do you actively study then? 

• Create a study guide by topic. 

• Become a teacher. Say the 
information aloud in your 
own words as if you are the 
instructor and teaching the 
concepts to a class.

• Derive examples that relate  
to your own experiences.

• Create concept maps or 
diagrams that explain the 
material.
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Organize and plan your study journey. 
When studying for a test, organize 
your materials first and then begin 

your active reviewing by topic. If you 
are already given hints on what topics 

to cover, organize your materials 
accordingly.

• Develop symbols that represent 
concepts.

• For non-technical classes (e.g., 
English, History, Psychology), 
figure out the big ideas so you 
can explain, contrast, and  
re-evaluate them.

Organize and plan your study 
journey. When studying for a test, 
organize your materials first and then 
begin your active reviewing by topic. 
If you are already given hints on 
what topics to cover, organize your 
materials accordingly.

2. Understand the Study Cycle

The Study Cycle, developed 
by Frank Christ, breaks down 
the different parts of studying: 
previewing, attending class, 
reviewing, studying, and checking 
your understanding. Although each 
step may seem obvious, students 
often try to take shortcuts and miss 
opportunities for good learning. For 
example, you may skip a reading 
before class because the professor 
covers the same material in class. 
Unfortunately, when you skip this 
step, you miss a key opportunity 
to learn in different modes (reading 
and listening) and to benefit from the 
repetition and distributed practice 
that you get from both reading ahead 
and attending class. Understanding 

the importance of all stages of 
this cycle will help make sure you 
don’t miss opportunities to learn 
effectively.

3. Use a schedule to space out

One of the most impactful learning 
strategies is spacing out studying 
over several short periods of time 
over several days and weeks 
(meaning, no cramming!). The most 
effective practice is to work a short 
time on each class every day. The 
total amount of time spent studying 
will be the same (or less) than one 
or two marathon library sessions, 
but you will learn the information 
more deeply and retain much more 
for the long term. The important 
thing is how you use your study 
time, not how long you study. Long 
study sessions lead to a lack of 
concentration and thus a lack of 
learning and retention.

To spread out studying time 
effectively, you must manage a 
schedule. Keeping a list of tasks to 
complete daily, will help you include 
regular active studying sessions for 
each class. Try to do something for 
each class each day. Be specific 
and realistic regarding how long you 
plan to spend on each task—you 
should not have more tasks on 
your list than you can reasonably 
complete during the day.

4. Set the Stage

Know when and where you study 
best. It may be that your focus at 
10:00 p.m. is not as sharp as at 

10:00 a.m. Perhaps you are more 
productive at a coffee shop with 
background noise than in the 
comfort of your home. Perhaps 
when you study on your bed, you 
fall asleep (high five to that!). Keep 
in mind that active studying is rarely 
silent as it often requires saying the 
material aloud.

5. Reconsider multitasking

To study smarter, not harder, you 
will need to eliminate distractions 
during your study sessions. 
Social media, web browsing, 
game playing, texting, etc. will 
severely affect the intensity of your 
study sessions if you allow them. 
Eliminating the distractions will 
enable you to fully engage during 
your study sessions. If you don’t 
need your computer for homework, 
then don’t use it. Use apps to help 
you set limits on the amount of 
time you can spend at certain sites 
during the day. Turn your phone off. 
Reward intensive studying with a 
social-media break but make sure 
you time your break!

When exams are near, I must admit 
the approaches I’m recommending 
may not be ideal if you want quick 
and easy results from your efforts. 
My recommendations require a bit 
of proactive effort and thought to 
implement. 

Even if you intend to create a fancy 
schedule using your trendy design 
app, I suggest caution. The very 
device you’re using to access that 
application is also a portal to a world 
of online friends, shopping, funny cat 
videos and an array of other instantly 
gratifying ways to procrastinate (it’s 
memes for me). 

Nevertheless, I’m not about to 
advocate that you ditch your trusty 
device and study using a stone tablet 
and chisel. It’s hard to deny that it 
will do you a world of good if you 
control your exposure to all types 
of distractions – nagging mums and 
TikToker-wannabe sisters included. 
Self-restraint is a battle but like all 
battles, one we would like to win.

Wishing all students, the very best in 
your upcoming exam!
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Recommended Resources
The listed titles are the recommended resources by the Knowledge Management Unit of The Malaysian Insurance Institute.

Air Cargo Claims
Rex C. Tester

The structure of air 
cargo claims is highly 
complex. Claimants may 
often have difficulty in 
establishing against whom 
they should make their 
claim. With the emphasis 
on practicality, this text 
is aimed at the entire 
air cargo industry from 
airlines and their insurers 
to freight forwarders, and 
importers and exporters. It 
illustrates the demarcation 
of responsibilities and 
liabilities of the various 
key players in the 
aviation market, and the 
contractual responsibilities 
and the liability 
implications between the 
various parties.

Carriage of Goods 
by Sea
Stephen Girvin

Arranged thematically 
and covering the entire 
breadth of the law of 
carriage of goods by sea, 
including bills of lading 
and charter parties, 
limitation, admiralty claims, 
and maritime arbitration, 
Carriage of Goods by Sea 
discusses the underlying 
principles of contract, 
agency, tort, and

bailment as well as the 
business of carriage, and 
shippers' and carriers' 
obligations, rights and 
immunities.

Charterers’ Liability 
Insurance: Essential 
Best Practice
Heinz Gohlish

This book is above all a 
practical guide for ship 
operators which brings 
together the various facets of 
marine insurance exclusively 
as it affects ship charterers, 
ranging in chartering activities 
from those who become fully 
immersed in the operation 
of chartered ships to those 
who may only book space 
in a ship, and in such a 
way that it should become 
an indispensable tool for 
chartering practitioners.

Construction 
Contract Claims
Reg Thomas and Mark 

Wright

This book confronts many 
of the major problems 
which can arise in claims 
situations. It employs a 
systematic approach and 
is supported by extensive 
reference to UK and 
international case law. The 
negotiation and settlement 
of claims is an essential 
– but often overlooked 
– element of the 
construction industry, and 
this troubleshooting guide 
can help construction 
professionals, students 
and contractors to protect 
themselves against costly 
claims.

Resource type: Book Resource type: Book Resource type: Book Resource type: Book



Please email knowledgemanagement@mii.org.my or call +603 2712 8882 on enquiries about our current collections, facilities and resources.
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Construction 
Insurance: Practice, 
Law, Claims and Risk 
Management
John D Wright

This book examines the 
various forms of construction 
contract and the different 
types of insurance available.

Construction Claims, 
3rd ed.
Philip Davenport, Helen 

Durham

This book is valuable plain 
English guide for everyone 
in the construction industry, 
commercial or residential, 
lawyers, consultants, 
adjudicators, and students.

Deposit Insurance 
Schemes: 
Funding, Policy 
and Operational 
Challenges
Djurdjica Ognjenovic

This book provides 
a comprehensive 
overview of funding 
arrangements for explicit 
deposit insurance 
schemes. Responding to 
international guidelines 
and best practice, it 
discusses policy decisions 
and operational challenges 
which deposit insurers 
face in the financial 
management of ex-ante 
deposit insurance funds. 
Numerous examples are 
provided, and solutions 
offered on sources and 
uses of funds, focusing on 
target and optimal funding.

Issues in Medical 
Law and Ethics
Derek Morgan

This book picks up some 
of the most important of 
those developments and 
reflects on the legal and 
social consequences of 
this metamorphosis over 
the past ten years, and will 
be of interest to students of 
law, sociology and ethics 
who want a considered and 
critical introduction to, and 
reflection on, key issues in 
these pivotal moments of 
human life.

Resource type: Book Resource type: Book Resource type: Book Resource type: Book
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Popular Reads

Exactly What to Say: 
The Magic Words for 
Influence and Impact
by Phil M. Jones

Often the decision between 
a customer choosing you 
over someone like you is 
your ability to know exactly 
what to say, when to say it, 
and how to make it count. 
Phil M. Jones has trained 
more than two million people 
across five continents and 
over fifty countries in the lost 
art of spoken communication. 
In Exactly What to Say, he 
delivers the tactics you need to 
get more of what you want.

Best-selling author and 
multiple award-winner Phil 
M. Jones is highly regarded 
as one of the world's leading 
sales trainers. He has trained 
more than two million people 
across five continents and 
fifty-six countries and coached 
some of the biggest global 
brands in the lost art of spoken 
communication. In 2013 he 
won the British Excellence in 
Sales and Marketing Award for 
Sales Trainer of the Year, the 
youngest-ever recipient of that 
honour.

Mindset - Updated 
Edition: Changing The 
Way You Think To Fulfil 
Your Potential
by Dr Carol Dweck

World-renowned Stanford 
University psychologist 
Carol Dweck, in decades of 
research on achievement and 
success, has discovered a 
truly groundbreaking idea-the 
power of our mindset.

Dweck explains why it's 
not just our abilities and 
talent that bring us success 
-but whether we approach 
them with a fixed or growth 
mindset. She makes clear 
why praising intelligence 
and ability doesn't foster 
self-esteem and lead to 
accomplishment, but may 
actually jeopardize success. 
With the right mindset, we 
can motivate our kids and 
help them to raise their 
grades, as well as reach 
our own goals-personal 
and professional. Dweck 
reveals what all great parents, 
teachers, CEOs, and athletes 
already know: how a simple 
idea about the brain can 
create a love of learning and 
a resilience that is the basis 
of great accomplishment in 
every area.

HBR's 10 Must Reads 
2021: The Definitive 
Management Ideas 
of the Year from 
Harvard Business 
Review 
by Harvard Business 
Review, Marcus 
Buckingham, Amy C. 
Edmondson, Peter 
Cappelli, 
Laura Morgan Roberts

A year's worth of management 
wisdom, all in one place.

We've reviewed the ideas, 
insights, and best practices 
from the past year of 
Harvard Business Review 
to keep you up-to-date 
on the most cutting-edge, 
influential thinking driving 
business today. With authors 
from Marcus Buckingham 
to Amy Edmondson and 
company examples from 
Lyft to Disney, this volume 
brings the most current and 
important management 
conversations right to your 
fingertips.

The Culture Map: 
Decoding How People 
Think, Lead, and Get 
Things Done Across 
Cultures
by Erin Meyer

Whether you work in a home 
office or abroad, business 
success in our ever more 
globalized and virtual world 
requires the skills to navigate 
through cultural differences 
and decode cultures foreign to 
your own. Renowned expert 
Erin Meyer is your guide 
through this subtle, sometimes 
treacherous terrain where 
people from starkly different 
backgrounds are expected to 
work harmoniously together. 
Even with English as a global 
language, it's easy to fall into 
cultural traps that endanger 
careers and sink deals when, 
say, a Brazilian manager tries 
to fathom how his Chinese 
suppliers really get things done, 
or an American team leader 
tries to get a handle on the 
intra-team dynamics between 
his Russian and Indian team 
members. In The Culture Map, 
Erin Meyer provides a field-
tested model for decoding 
how cultural differences impact 
international business. 



Halfway Through 2021
World Events 

FEBRUARY
Feb 10 -  Astronomers confirm the planetoid named 
Farfarout as the most distant orbiting the Sun, almost four 
times more distant than Pluto

MARCH
Mar 2 -  Six books by Dr. 
Seuss will cease publication 
because of racist and 
insensitive imagery 
according to Dr. Seuss 
Enterprises

Mar 20 -  Overseas 
spectators will not be 
allowed to attend the Tokyo 
Summer Olympics due to 
the pandemic Japanese 
organizers confirm

Feb 15 -  Nigerian Ngozi Okonjo-Iweala 
becomes the first woman and first African 
to lead the World Trade Organization 

JUNE
Jun 7 - Auckland named 
world's most livable city (due 
to success with COVID) and 
Damascus named the worst by 
The Economist Intelligence Unit

JANUARY
Jan 7-  Elon Musk, co-founder of Tesla, becomes the world's richest man, worth 
$186 billion, overtaking Amazon founder Jeff Bezos

APRIL
Apr 19 -  NASA successfully flies 
its drone helicopter Ingenuity on 
Mars, first powered aircraft to fly 
on another world

MAY
May 26 - A super "blood" 
moon, the first total lunar 
eclipse for two years, visible 
across the Pacific

Apr 29 -  World's longest pedestrian bridge at 516 
metres (1,700 feet) opens inside northern Portugal's 
Arouca Geopark

May 27-  "Friends" reunion 
screens, 17 years after the TV 
sitcom series ended

Jun 8  - National 
Geographic announces it 
is officially recognizing the 
South Ocean as the world's 
fifth ocean
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Looking to advertise your products to a more targeted audience and reach 
thousands of people while you’re at it? 

Here’s your opportunity to promote and advertise your products and services 
to the insurance fraternity. Published every quarter of the year, the INSURANCE 
Magazine is produced and managed by The Malaysian Insurance Institute 
(MII) and is available as a printed magazine, e-magazine and online magazine. 
Our readership reach includes over 30,000 members, industry associations, 
partners and affiliates within Malaysia and abroad. 

Still not sure what this magazine is about? 
Scan this QR Code for a 7-Day FREE online access to the INSURANCE e-magazine to 
take a look at our past issues. 

WHY advertise in the INSURANCE magazine?

Get your 7-day FREE online access to our INSURANCE e-Magazine!

 » Targeted reach 
The entire insurance fraternity 

 » Credible publisher 
INSURANCE magazine production is managed fully 
inhouse by MII 

 » Large readership base and growing 
Over 30,000 readers every Issue 

 » Comes in three formats 
Each Issue is available as printed magazine, 
e-magazine and online magazine via  
www.miipublications.com.my 

 » Added value 
Get one (1) FREE online access to the INSURANCE 
e-Magazine when you advertise with us 

 » Repeated exposure 
Four (4) issues produced and distributed every year

Over 

50% 
OFF

2021/2022 
Advertisement Bookings

Discover our new discounted rates at 
https://insurance.com.my/documents/
booking_form_2020_EDM.pdf. Get 
more value for your investment with 
additional discounts when you advertise 
in two or more issues! Don’t miss out on 
this offer!

Over 
30,000 

readers!

RATES PER INSERTION

Back Cover  Inside Front Cover  Inside Back Cover  Double Page Spread
RM 5,300  RM 4,240   RM 4,240   RM 5,830
RM 2,500  RM 1,500   RM 1,500   RM 2,500

ROP Full Page  ROP Half Page   ROP Quarter   
RM 3,180  RM 2,650   RM 2,120   
RM 1,000  RM 500    RM 250   

Additional 10% discount for 2 issues
Additional 15% discount for 3 issues
Additional 25% discount for 4 issues

More bookings, more discount! Total No. of Placement:__________________

Order Total: RM________________________

Please indicate [√] to book the following issue(s) of INSURANCE Magazine 2021/2022

Please bill us for the above booking:

Jan-Mar 2021

Jan-Mar 2022

Apr-June 2021

Apr-June 2022

July-Sept 2021

July-Sept 2022

Oct-Dec 2021

Oct-Dec 2022

Designation (optional) 

 

Signature

Date

Company Address

Company Stamp
(if any)

Company Name

Contact Number

Email Address

Contact Person

Please send a copy of the filled and signed form to us at 
corp.comms@mii.org.my. We will then send an email 
confirmation of your booking.

THE MALAYSIAN INSURANCE INSTITUTE (35445-H)
MII City Centre @ Wisma FGV, 6th Floor of Wisma FGV, Jalan Raja Laut, 50350 Kuala Lumpur, Malaysia
Tel: 03 2712 8882  Website: www.insurance.com.my  MII Publication: www.miipublications.com.my

+603 2712 8882
Nor Izmawati Mostapar (izmawati@mii.org.my)

Corporate Communication (corp.comms@mii.org.my)
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