


The Certificate of The Malaysian Insurance Institute (CMII) is the go-to programme for all insurance professionals 
across the various sectors in the industry. Graduates of the CMII will obtain a holistic understanding of insurance 
that is essential to every insurance professional. 

PROGRAMME STRUCTURE

Stream Course 
contents*

Assessment structure
Credit awarded

(per stream)

Credit 
awarded

(per stream)

Duration 
hours

(per stream)
Mode of Learning

(per stream)

General
Insurance

8  
Chapters

100% final 
examination  

(100 multiple choice 
questions) 

70% passing mark

3 42

●  Online Learning  
    Content (e-CMII)
●  Self-Study
●  Face-to-Face Class
●  Virtual Class

Life  
Insurance

10 
Chapters

FIRST STEP INTO THE 
WORLD OF INSURANCE 
QUALIFICATIONS
 Certificate of the Malaysian Insurance Institute (CMII) 

Over 
2,000 

Students 
and Graduates 

in the 
industry

4 WAYS TO LEARN
Online Learning Content (e-CMII) 
|Face-to-Face | Virtual Class | Self-Study

FEES STRUCTURE

4 WAYS TO LEARN
Online Learning Content (e-CMII) 
|Face-to-Face | Virtual Class | Self-Study

LET’S TALK  
For further information or any inquiries 
related to this programme, please 
email us at sales@mii.org.my or call 
our Sales Officers:  

Ashraff Mohd Rasol   (012-210 0465)  
Azean Arifin                (017-649 2510)  
Santhi Mogan     (012-652 3934)

View full brochure Register here

Mode of Study / Fee 
(Description)

RM
(Local 

Student)

USD
(International 

Student)

Student Registration
(compulsory - one time payment for new student)

100 34

Student Membership
(For Non Institutional member only Admission - RM50/USD17 
& Membership - RM50/USD17)

100 34

Class based
(Face-to-face / Virtual Class)                                                                       
(Inclusive SST 6%, exam & Study Material)
(Exclude Student registration and membership)

1,590 450

E-Learning                                                                                                      
(Inclusive SST 6%, exam & Study Material - valid 6 months)
(Exclude Student registration and Membership)

300 100

Self Study
(Inclusive exam & Study Material)
(Exclude Student registration and Membership)

400 130

Resit
(Examination only)

150 50



A
s we step into a post-
pandemic world, we 
are witnessing how 
the global workforce 
is still adapting to 
the new workplace 
and working norms. 
From an ‘in-
office’ workplace 
environment to 

working from home and now possibly 
a phased return to the workplace, 
employers are seeing new challenges 
in supporting these transitions – 
managing employee mental health 
and wellbeing. Balancing work and 
family priorities in a new setting while 
battling a pandemic has left many at a 

Emerging from The Shadows

Shalini Pavithran 
Editor
shalini@mii.org.my

out for them and taking care of their 
wellbeing.   

In this Issue of the INSURANCE 
magazine, we explore the meaning 
and importance of mental health and 
wellbeing, its position in the workplace 
and what roles we can play as 
employers and employees across  
all organizations, sectors, and 
industries, to help those who are 
struggling with mental health related 
issues. We want to create the 
awareness and hope that through our 
magazine, we can help others.

In this issue too, we have launched 
a new segment entitled “Discovering 
Insurance” where we showcase 
insurance personalities who have 
contributed to the growth and 
development of the industry. Our 
personalities in focus in this segment 
are, Mr. Zainudin Ishak, President & 
CEO of Malaysian Re; Mr Jahanath 
Muthusamy who was the former 
CEO of AXA Affin General Insurance 
Berhad, Pt Asuransi AXA Indonesia 
and currently the Chairman of the 
Board of RHB Insurance Berhad; 
and Mr Ahmad Ramly Yusoff who 
previously served as the CEO of MIT 
Insurance Brokers Sdn Bhd until his 
retirement. Each of these personalities 
have great stories to share of how 
they started and have progressed 
over the years and their passion 
for this industry, their views of how 
the industry is evolving and what 
the future holds and why the young 
people of today should consider a 
career in insurance. We thank these 
industry leaders for taking the time 
to share their stories with us, their 
contribution to the industry and for 
being an inspiration to us all. 

Till our next issue, take care and  
keep well. 

breaking point resulting in employees 
needing more support and many are 
turning to their employers for help.

As alarming as it may sound, it is 
reassuring to see that the topic 
of mental health and wellbeing 
emerging from the shadows and 
becoming more mainstream since the 
pandemic outbreak. Although candid 
discussions on mental health are often 
stigmatized across cultures but we at 
The Malaysian Insurance Institute (MII) 
find this topic not only relevant but 
imperative in our efforts to adapt to 
the post pandemic way of life.  

It is important to acknowledge 
that mental health issues do not 
discriminate, and no one is immune. 
Stress, anxiety, and uncertainty affect 
the lives of workers, regardless of 
their background, their profession, 
or the generation they were born in. 
It affects each worker in one way or 
another. As such, there is no one-size-
fits-all solution to the growing mental 
health crisis. Organizations should 
seek to understand what workers are 
experiencing to help create employee 
assistance programmes, awareness 
campaigns and solutions that best 
meet their needs.

Throughout these trying times, 
like many other companies, we 
have worked to support our own 
team by being sensitive to the 
unique challenges that each 
employee faces, providing them 
with the necessary support 
as well as giving them access 
to professional care. We are 
still looking at ways to do 
more and to be there for our 
team members by looking 
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Industry Updates
LIFE INSURERS EXTEND 
ASSISTANCE FOR COVID-19  
VACCINATION COMPLICATIONS 
RESULTING IN  
HOSPITALISATION

Source: LIAM, 11 March 2021

The Life Insurance Association of  
Malaysia (LIAM) is pleased to 
announce that majority of life 
insurance companies in the country 
are extending financial assistance to 
their policyholders who may develop 
side effects or complications resulting 
in hospitalisation from the COVID-19 
vaccination under the National 
COVID-19 Immunisation Programme.

The coverage includes hospitalizations 
costs that are medically necessary 
and reasonable due to the side effects 
from the COVID-19 vaccine. However, 
the financial assistance is subjected 
to the terms & conditions as different 
insurance companies may have 
different terms and conditions.

A number of life insurance 
companies are also offering cash 
relief programme for side effects 
of COVID-19 vaccine under their 
respective COVID-19 Vaccine Fund/
Medical Assistance Programme.

The Medical Assistance Programme 
come in the following forms:

1. Reimbursement of medical bill 
for COVID-19 patients from 
RM5,000 to RM20,000 and Post 
COVID-19 vaccination support 
up to RM5,000 for hospitalisation 
due to vaccine side effects.

2. Medical assistance up to 
RM5,000 per claim and special 
death benefits of RM7,500.

3. Hospitalisation income of RM200 
per day for 7 days and RM10,000 
death benefit, which occurs 
within 30 days from vaccination. 

4. RM500 Cash Relief for 
hospitalisation due to adverse 

effects from immunisation within  
7 days after receiving the 
vaccine.

Speaking on the National Immunisation  
Programme launched by the 
Government recently, LIAM CEO, 
Mark O’Dell lauds the Government’s 
proactive efforts in taking preventive 
measure to protect and build immunity 
among the Rakyat against the 
COVID-19 virus.

“We urge all Malaysians to play 
their part in this COVID-19 battle 
by registering themselves for the 
immunisation programme via the 
MySejahtera application.

“Policyholders are also advised to 
contact their insurance company 
directly to find out more about the 
assistance offered in the event that 
they may develop side effects  
from the COVID-19 vaccination,”  
said O’Dell.

For the past one year, the insurance 
and takaful industry has played an 
important role in implementing various 
relief measures to assist policyholders 
during the pandemic. These include the 
set-up of the RM8 million COVID-19 
Test Fund (CTF) in March 2020 to 
support the Government’s efforts to 
conduct more tests on Malaysians to 
curb the spread of the virus. The CTF 
provides a fixed cash reimbursement 

up to RM300 for the cost of COVID-19 
testing for policyholders who are at 
risks or categorised as PUI (Persons 
Under Investigation).

Since the third wave of the pandemic, 
the CTF eligibility criteria has been 
extended to include asymptomatic 
patients and hospital admissions due 
to emergency and semi emergency 
surgeries. To date, the CTF has received 
almost 30,000 submissions via the 
MyCTF portal at www.MyCTF.my.

In addition to industry-wide efforts, 
individual life insurers have also 
rolled out various schemes to aid 
policyholders. These include the 
deferment of 3 months insurance 
premium payment granted to 
policyholders who were financially 
affected by the pandemic. For 
this year, majority of life insurance 
companies have extended this 
3-month deferment of insurance 
premium facility to June 2021. 
Policyholders are advised to  
contact their individual insurance 
companies directly for further details 
on this facility.

Individual life insurance companies 
have also extended additional relief 
measures for policyholders in 2021 in 
a form of financial assistance which 
include hospitalization allowance and 
lump-sum death / compassionate 
benefits due to COVID-19.

LIFE INSURANCE INDUSTRY 
RECORDS A 3.2% AND 7.2% 
DECLINE IN NEW BUSINESS 
TOTAL PREMIUMS AND NEW 
BUSINESS SUM ASSURED 
RESPECTIVELY FOR 2020

Source: LIAM, 31 March 2021

For the year ended 31 December 2020, 
the life insurance industry records a  
slight declined of 3.2% in new business 
total premiums from RM11.8 billion in 
2019 to RM11.4 billion in 2020. The 
overall new business sum assured also 

LIAM CEO, Mark O’Dell.
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declined by 7.2% from RM471.3 billion 
in 2019 to RM437.2 billion in 2020.

The decline in overall new business 
total premiums and new business 
sum assured was attributed to the 
slowdown in business environment due 
to the COVID-19 pandemic and the 
restrictions to the face-to-face selling 
during the movement control order and 
conditional movement control order 
imposed in the Klang Valley and other 
states in the country.

However, the total new premiums of 
Investment-linked policies increased 
marginally by 1.2% to RM5.01 billion  
in 2020 whereas traditional and Group  
insurance fell 10.3% and 3.5% 
respectively.

Traditional policies new business sum 
assured rose by 7.2% to RM23 billion 
in 2020.The new business sum assured 
of Investment-linked policies also fell 
21% and Group policies recorded a 
slight dip of 2.2%.

The number of new policies contracted 
by 7.1% from 1.3 million units in 2019 
to 1.2 million units in 2020.

While traditional and Group new 
policies increased by 13.1% and 5.3% 
respectively, investment-linked new 
policies fell by 20.7%.

According to the President of LIAM, 
Loh Guat Lan, this trend shows that 
during these unprecedented times, 
consumers are generally more mindful 
about their spending and tailoring their 
purchases to smaller traditional policies 
(lower protection) due to the COVID-19 
crisis which might have affected their 
financial situation.

“In addition, during an economic 
slowdown, there is a tendency to 
shift from savings component type of 
plans to basic plans with emphasis on 
protection.

Furthermore, activities of face-to-face 
life insurance selling were restricted 
during the pandemic. Investment-linked 
insurance which is greatly affected is an 
insurance plan which has more unique 
features and requires face-to-face 

interaction by agents to explain these 
features and ascertain its suitability 
before an investment-linked plan is 
recommended,” said Loh.

As for the total business in force, the 
industry registered a moderate growth 
of 5.3% in total business in force from 
RM41.2 billion in 2019 to RM43.4 billion 
in 2020.

“Despite the challenging business 
environment and the slowdown in  
the economy due to COVID-19 
pandemic, the life insurance industry 
achieved an encouraging growth in its 
Investment-Linked business, recorded 
in force premiums growth of 9.8% from 
RM21.0 billion in 2019 to RM23.1 billion 
in 2020.

The total in force premiums for 
traditional policies grew by 1% to 
RM16.3 billion while Group insurance 
registered a slight growth of 3.6% to 
RM3.5 billion.

Total sum assured in force grew by  
4.3% from RM1.6 trillion in the 
previous year to RM1.7 trillion in 2020.

Investment-linked business also 
recorded an encouraging growth of 
8.9% in total sum assured to RM765 
billion in 2020 as compared to RM702 
billion in the previous year. Traditional 
policies grew by 0.4% while Group 
policies increased by 1% as compared 
to the previous year,” Loh explained.

“The total number of policies in force 
recorded a marginal growth of 0.9% 
from 12.7 million in 2019 to RM12.8 
million in 2020. Investment-linked 
business also recorded an encouraging 
growth of 4.4% in number of policies 
in force to reach 5.9 million in 2020. 
Meanwhile, Group policies increased 
marginally at 2.2% while traditional 
policies recorded a slight decline of 
1.8% in 2020,” Loh added.

Meanwhile, LIAM CEO, Mark O’Dell  
highlighted that despite the 
unprecedented challenges brought 
about by the pandemic that have 
impacted all sectors of the economy, 
the industry has quickly adapted itself 

to the new norm.

Other than online channel, we continue 
to serve our customers via various 
distribution channels such as telco 
providers, banks, agents, direct  
walk-ins to branches and post offices.

“The pandemic has also resulted in 
companies becoming more explorative 
and innovative in enhancing their value 
propositions by developing plans that 
suit the needs of the customers. A 
number of insurers introduced new 
plans with low premiums via the direct 
channel platform. Online products 
are available on respective insurers’ 
websites including medical insurance 
and critical illness protection plans.

In terms of persistency, we are 
pleased to note that the policyholders’ 
persistency rate has increased despite 
the pandemic from 94.5% in 2019 to 
95.6% in 2020. Indeed, policyholders 
discontinuing their insurance coverage 
in 2020 was the lowest in the last five 
years, despite the pandemic,” added 
O’Dell.

“We are also delighted to share the 
recent findings from the Benchmark 
Customer Service Indicators 2020 
Report for Life Insurance which was  
conducted with LIAM member 
companies. The findings were very 
encouraging as the report found that 
the average turnaround time for the 
handling of customer complaints had 
been reduced by 2 days or 10% in 
2020 (17 days) as compared to 2019 
(19 days). The average turnaround time 

President of LIAM, Loh Guat Lan.
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New Business – Total Premiums

In Force Premiums

New Business – Sum Assured

Sum Assured In Force

New Business – New Policies

Number of Policies in Force

Total Premium  
RM Million

January to December

2019 2020 Growth

Traditional 2,890 2,592 -10.3

Investment-Linked 4,953 5,013 1.2

Group 3,919 3,781 -3.5

Total 11,762 11,386 -3.2

RM Million
January to December

2019 2020 Growth

Traditional 16,130 16,289 1.0

Investment-Linked 21,012 23,064 9.8

Annuity 623 475  -23.7

Group 3,418 3,541 3.6

Total 41,183 43,369 5.3

RM Million 2019 2020 Growth

Traditional 21,432 22,978 7.2

Investment-Linked 136,264 107,711 -21.0

Group 313,558 306,558  -2.2 

Total 471,254 437,247 -7.2

RM Million 2019 2020 Growth

Traditional 326,668 327,814 0.4

Investment-Linked 702,337 765,072 -21.0

Annuity 414 390 -6.0

Group 586,658 592,488 1.0

Total  1,616,077 1,685,763 4.3

Type 2019 2020 Growth

Traditional 516,259 583,657 13.1

Investment-Linked 780,456 107,711 -21.0

Group 18,519 19,505 5.3

Total 1,315,234 1,222,046 -7.1

Unit 2019 2020 Growth

Traditional 7,008,062 6,879,454 -1.8

Investment-Linked 5,605,477 5,852,960 4.4

Annuity 92,398 88,762 -3.9

Group 26,521 27,102 2.2 

Total 12,732,458 12,848,278 0.9
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for the settling of claims from their 
intimation date also improved from 
15 days in 2019 to 12 days in 2020 
and from the receiving of all required 
documents, from 5 days in 2019 to  
4 days in 2020.

LIAM will continue to work closely 
with the various key stakeholders in 
the industry to outline various public 
education and awareness initiatives 
in our efforts to improve financial 
literacy and financial well-being of 
Malaysians,” O’Dell explained.

On the outlook for 2021, the industry 
is very positive in its performance in 
the coming months with the opening 
of more economic activities and the 
recovery path for the people and 
Malaysian economy following the 
rolling out of the National Immunization 
Programme for the rakyat.

Barring unforeseen circumstances,  
the industry expects a high single  
digit growth in 2021.

LIAM RE-ELECTS LOH GUAT 
LAN AS NEW PRESIDENT AND 
APPOINTS RAYMOND LEW AS 
NEW VICE-PRESIDENT FOR 
THE TERM 2021/2022

Source: LIAM, 6 April 2021

The Life Insurance Association of 
Malaysia (LIAM) has re-elected Loh 
Guat Lan, Chief Executive Officer of 
Hong Leong Assurance Berhad as 
LIAM President at its 47th Annual 
General Meeting held on 31 March 
2021. She is supported by Raymond 
Lew, Chief Executive Officer & 
President of Sun Life Malaysia 
Assurance Berhad who has been 
appointed as the new Vice-President 
for the term 2021/2022.

Loh Guat Lan is currently the Group 
Managing Director/Chief Executive 
Officer of Hong Leong Assurance 
Berhad (“HLA”), and has more than 
30 years of experience in the life 
insurance industry. She began her 
professional career as a Management 
Trainee with a reputable international 
life insurance company.

She took on various leadership 
positions and gained extensive 
experience in agency management, 
branch management, agency 
development, and training. Her last role 
prior to joining HLA was Vice President 
& Senior Director of Agency (Malaysia), 
the first lady appointed for such position 
then in Malaysia and amongst Asia’s six 
countries in her previous company. She 
joined HLA as Chief Operating Officer 
of the Life Division in August 2007 and 
was appointed as Group Managing 
Director/Chief Executive Officer on  
1 September 2009.

Meanwhile, Raymond Lew brings over 
29 years of financial experiences to 
his role as the Chief Executive Officer 
& President of Sun Life Malaysia 
Assurance Berhad (“SLM”). He also 
serves as the Country Head of Sun 
Life Malaysia where he oversees 
the operation of Sun Life financial 
businesses in Malaysia.

Since joining SLM in 2013, Raymond 
has pioneered numerous business 
transformation projects with proven 
business results. During his stint as 
the Deputy CEO, he grew the SLM’s 
distribution, marketing and analytics 
operations, drove client experience 
and digital transformation agenda and 
most notably, steered the expansion 
of partnership network, development 
of Insurance Specialist and other new 
distribution channels, all of which 

has led to the impressive business 
transformation of SLM.

LIAM also welcomes two new 
management committee members 
namely Vibha Coburn, CEO of Manulife 
Insurance Berhad and Prasheem 
Seebran, CEO of MCIS Insurance 
Berhad for the term 2021/2022.

The Association is also supported 
by five other committee members 
namely Ben Ng, CEO of AIA Bhd; 
Paul Low Hong Ceong, CEO of Etiqa 
Life Insurance Berhad; YBhg Dato 
Koh Yaw Hui, CEO of Great Eastern 
Life Assurance (Malaysia) Berhad; 
Gan Leong Hin, CEO of Prudential 
Assurance Malaysia Berhad; and Toi 
See Jong, CEO of Tokio Marine Life 
Insurance Malaysia Bhd.

According to LIAM CEO, Mark O’Dell,  
over the years, LIAM has been 
consistently promoting the importance 
of life insurance protection to all 
Malaysians and enhancing the public 
understanding and appreciation for life 
insurance through its various activities 
and consumer education programs.

“We continue to reach out to the public 
through various platforms and outlined 
various public education and awareness 
initiatives in our efforts to improve 
financial literacy and financial well-being 
of Malaysians,” said O’Dell.

“Through our consumer educational 
articles, we highlight the virtues of life 

Loh Guat Lan Raymond Lew
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insurance and continue to educate the 
consumers on how the various types 
of life insurance policies can help meet 
their needs and play a crucial part of a 
sound financial planning.

We also inculcate high standards of 
professionalism and integrity of our staff 
and agents through best practice guide 
on treating customers fairly.”

The life insurance industry remains 
committed and focus in pursuing its 
financial inclusion agenda and the 
national aspiration in increasing the 
penetration rate and narrowing the 
protection gaps in the country. We will 
continue to work very closely with the 
regulatory authorities and stakeholders 
in developing a progressive life 
insurance industry for the nation.

AIA HEALTH AND WELLNESS 
STUDY REVEALS MALAYSIANS 
VALUE OPTIMISM AND 
GRATITUDE

Source: AIA, 2 February 2021 

AIA Group Limited (“AIA” or the 
“Company”: stock code: 1299)  
has released findings from a ground-
breaking research initiative, “Healthier 
Together”, revealing the eight 
key ingredients that go into living 
“Healthier, Longer, Better Lives”. The 
survey across six Asia-Pacific markets 
revealed Malaysians have an optimistic 
outlook on life while looking for the 
positives in everyday situations through 
gratitude.

The study was conducted by global 
data insights company Kantar Group 
and involved in-depth interviews with 
more than 80 experts from a broad 
spectrum of professional disciplines 
in Malaysia and across Asia-Pacific. 
Study findings were then validated 
through a survey of 6,000 consumers 
in the region, including 1,500 
respondents in Malaysia, which not 
only identified tangible actions people 
can take to improve their health and 
wellness, but significantly, validated 
the hypothesis that people already 

taking these actions are at less risk 
of being negatively impacted by the 
uncertainties of COVID-19 and a  
post-COVID world.

In terms of how well Malaysians 
perform in living Healthier, Longer, 
Better Lives, just under a third reported 
high adoption of the eight ingredients 
with 29% rating themselves as 
adopting at least seven of the eight 
ingredients and over half (54%) saying 
they were achieving four or more.

Malaysians also indicated the relative 
importance of “having an optimistic 
outlook” as the most important 
ingredient in contributing to Healthier, 
Longer, Better Lives, which aligned 
with the other five markets surveyed. 
However, Malaysians also identified 
“be active and engaged” and being 
“self-motivated” as the two ingredients 
most Malaysians need to adopt – 
indicating a need to remain social, 
physically and mentally active while 
improving their ability to find and  
define their own sense of progress  
and motivations in life.

Stuart A. Spencer, AIA Group Chief 
Marketing Officer, said: “The AIA 
purpose, which underpins everything 
we do, is to help people live Healthier, 
Longer, Better Lives. It’s therefore 
critical to gain a deep understanding 
of what people can actually do to 
achieve this, and how we can help 
them, beyond the obvious steps of 
exercising, eating healthily and getting 
sufficient sleep, particularly in the 
context of COVID-19.” 

Ben Ng, Chief Executive Officer of  
AIA Bhd. echoed the same sentiments: 
“In today’s world, it is easy to access 
information that helps us understand 
what factors contribute to living a 
healthy life. However, there is an 
underlying gap between understanding 
what leads to a healthy life and 
knowing what actions help us elevate 
the way we approach our overall health 
and wellbeing.”

“Through the study, Malaysians now 

have a better understanding of what 
they need to do to live Healthier, 
Longer and Better and together with 
the support of our Total Health and 
Wealth Solutions and our unique 
behavioural change programme, AIA 
Vitality – we are fully committed to 
enabling a better quality of life for all 
Malaysians.” Ben added.

A significant body of new insights  
and data was gathered from interviews 
with academics, life coaches, 
psychologists, mental health experts, 
influential authors, healthcare 
representatives and influencers  
from leading institutions, business  
and government.

The study produced eight specific 
ingredients that are most influential  
in helping people live Healthier,  
Longer, Better Lives. These were:

1. Have an optimistic outlook: Look 
for the positive things in everyday 
situations, not letting negative 
events of the past affect the 
present and finding enjoyment  
in work.

2. Be active and engaged: Be an 
active member of your wider 
community, remain socially  
active with friends and family,  
and remain physically and 
mentally active.

3. Self-motivate: Focus on your own 
personal goals, look for ways to 
make work/tasks/chores more 
engaging, and see setbacks as 
learning opportunities.

4. Understand yourself and your 
emotions: Understand what 
motivates you in life, understand 
what is important to you in life, 
and understand your limits/
strengths/weaknesses.

5. Feel a sense of independence: 
Feel confident identifying what 
is right for you, focus time and 
energy on things you can control, 
and be capable of improving your 
mental health.
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Ooi Haw Yun, Chief Product Officer of Allianz Life 
Insurance Malaysia Berhad.

6. Maintain quality relationships: 
Focus on giving people your  
full attention, be open and  
honest with others, and seek out 
like-minded people who share 
similar interests.

7. Never stop learning or exploring: 
Explore new ideas and engage 
with new things, challenge  
your own thinking, and be open  
to change.

8. Make time to recharge: Create 
clear boundaries between work 
and personal time and find ways 
to recharge your energy levels.

The survey asked the 6,000 
participants across Asia to rate their 
performance across these criteria.  
Key findings included:

• Across the six markets surveyed 
in the Asia-Pacific region, an 
alarming 85% of respondents 
rated themselves as not 
sufficiently adopting all eight 
ingredients, leaving just 15%  
who believed they are. This group 
of “high performers” in living 
Healthier, Longer, Better Lives, 
reported that COVID-19 had less 
of a negative impact on their 
health and wellness efforts than 
the remaining 85%.

• By far, the most important 
ingredient across all markets was 
“an optimistic outlook”, which was 
2.3 times more common amongst 
the group of people that scored 
highest on the survey.

• A pathway to improved health 
and wellness and one that is the 
easiest first step for people to take 
is “make time to recharge”.

• 46% of Malaysians only achieved 
three or fewer ingredients, 
indicating that there is a gap 
between being aware of what 
helps them live healthier, longer 
and better and the actual actions 
to achieving it.

• By far the most powerful action 
to improve one’s optimism in 

Malaysia is to take time to reflect 
on things you are grateful for. 
Notably, Malaysia stands out 
against other markets where 
gratitude is more important in 
driving optimism compared to joy.

• Only 41% of Malaysians state  
that they are adopting the 
ingredient “be active and 
engaged”, while 43% of 
Malaysians are “self-motivated”, 
which were the two least adopted 
among all eight ingredients  
for Malaysia.

Stuart A. Spencer added: “The findings 
of this unique piece of research now  
deliver to us a clear pathway to living  
Healthier, Longer, Better Lives. 
Healthier Together identifies real 
actions people can take to improve 
their physical and mental well-being, 
and real clarity about how to live 
Healthier, Longer, Better Lives, which 
has never been more important to  
us all than it is right now.”

The complete findings of the AIA 
Healthier Together study and survey 
can be viewed at: www.aia.com.my.

As part of the insurer's efforts to spur  
meaningful conversations about health  
and wellness during these challenging 
times, AIA recently launched the “Hoping 
& Coping Through the Pandemic" video 
series which features AIA’s Global 
Ambassador David Beckham together 
with 14 other AIA regional ambassadors 
including AIA Malaysia's very own Nicol 
David – coming together to share their 
personal experiences and approach to 
practicing a healthy lifestyle during the 
pandemic. Check out their candid and 
heart to heart conversation here: https://
www.youtube.com/AIABhdMalaysia/
videos.

STARTING A FAMILY?  
RE-EVALUATE YOUR MEDICAL 
INSURANCE COVERAGE

Source: Allianz, 8 January 2021 

Starting a family is an exciting 
experience for couples, but while 

dealing with the trepidation and 
preparing for the upcoming financial 
obligations, some may overlook the 
importance of medical insurance 
coverage.

Allianz Life Insurance Malaysia Berhad 
Chief Product Officer Ooi Haw Yun 
believes it is essential for couples 
to add insurance protection into the 
equation right from the start.

“Starting a family is a long-term 
commitment. And as with any 
significant life event, it requires 
thoughtful consideration, especially 
in planning how you will spend your 
money. While prenatal check-ups and 
preparing for the baby’s arrival will 
take precedence, having adequate 
protection for your new family should 
be non-negotiable,” said Haw Yun.

“Always look for medical protection 
that not only provides you with 
adequate cover but is also affordable, 
flexible, and has your future needs in 
mind. Re-examine your coverage from 
time to time as well to ensure that you 
have the best cover to match your 
changing needs and the needs of your 
family,” added Haw Yun.

Allianz Life’s MediSafe Infinite+, 
the primary medical rider of Allianz 
PowerLink; a protection focused 
Investment-Linked Plan, is perfect for 
young families. It offers comprehensive 
hospitalisation and surgery coverage 
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& Paralympic Movements,” said 
Oliver Bäte, Chief Executive Officer 
of Allianz SE. “As a supporter of the 
sports ecosystem and through shared 
core values of excellence, friendship, 
inclusion and respect, Allianz and 
our 148,000 employees and 100,000 
agents are excited to care and deliver 
for athletes, their families and their 
ambitions.”

Since announcing the partnership 
in September 2018, the insurer has 
engaged fans, athletes, teams and 
employees through health across 
four pilot markets – Australia, China, 
France and Spain. Allianz presented 
the Australian Olympic Committee’s 
Wellbeing Week to showcase ways 
to improve mental health. Allianz also 
worked with the Organising Committee 
Olympic Games Paris 2024 to encourage  
people to walk and run for “Club Paris 

2024”, an initiative to move and be part 
of the Games.

Allianz will expand local initiatives to 
connect with athletes and fans across 
the world. To name a few, the global 
insurer will offer consumers and 
employees the chance to take part 
in the Olympic Torch Relay at Beijing 
2022 and will engage youth with the 
spirit & values of the Movements at  
its Allianz Sports Camps through  
trying sports, building friendships  
and learning from athletes. 
Furthermore, it will support the 
Movements with tailored insurance 
solutions and services.

“Having announced this new 
agreement in 2018, our teams have 
already been working together in key 
pilot markets to support athletes and 
the Olympic Movement,” said IOC 
President Thomas Bach.  

available across seven plans, from  
Plan 150 (RM150 Room and Board) 
with an Overall Annual Limit of 
RM850,000 to Plan 500 (RM500  
Room and Board) with an Overall 
Annual Limit of RM2,500,000. It also 
allows for pre-born entry (14-35 weeks 
into pregnancy).

MediSafe Infinite+ offers extensive 
cancer coverage with access to 
new medical technology in cancer 
treatment such as genomic testing, 
targeted therapy, hormonal therapy, 
and immunotherapy. On top of that, 
policyholders will have access to 
Global Expert Medical Opinion (GEMO) 
as well as a high overall annual limit 
and no overall lifetime limit.

With MediSafe Infinite+, policyholders 
can also enjoy a no claim refund of up 
to 20 percent of the cost of insurance 
if no claim is made during the policy 
year. Furthermore, policyholders 
also have the flexibility to choose 
a Deductible Option of RM5,000, 
RM10,000, or RM30,000 to suit their 
protection and affordability needs, 
especially if they already receive 
some medical coverage from their 
employer. Deductible plans also offer 
a Retirement Option that converts 
the policyholder’s deductible to zero 
deductible at the age of 60 for an 
added layer of protection into their 
retirement years.

To learn more about MediSafeInfinite+,  
visit allianz.com.my/medisafe-infinite-
plus or explore your options by 
speaking to an Allianz Life agent.

ALLIANZ BEGINS EIGHT-YEAR 
WORLDWIDE OLYMPIC & 
PARALYMPIC PARTNERSHIP

Source: Allianz, 11 January 2021 

Allianz officially began its eight-year  
worldwide partnership with the Olympic  
& Paralympic Movements on Jan. 1, 
building on a collaboration with the 
Paralympic Movement since 2006. 
“Allianz is proud to be the “Worldwide 
Insurance Partner” of the Olympic 
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Allianz General mobilised its Allianz-branded 4x4s to provide fast claims settlement for customers residing in 
flood-prone areas in the East Coast.

“As we start this new Olympic year, 
we are excited to begin in earnest our 
global collaboration with Allianz.”

“Allianz brings global visibility to the 
athletes and values of the Paralympic 
Movement and we look forward to our 
next phase working together,” added 
IPC President Andrew Parsons.

ALLIANZ GENERAL OFFERS 
FAST FLOOD CLAIMS 
SETTLEMENT IN JOHOR,  
THE EAST COAST

Source: Allianz, 15 January 2021 

Allianz General Insurance Company 
(Malaysia) Berhad (Allianz General) 
provided fast claims settlement for 
customers residing in flood-prone 
areas in Johor and the East Coast.

To facilitate fast claims settlements, 
Allianz General positioned its Claims 
Caravan in Johor Bahru, Johor as 
well as two Allianz branded 4x4s in 
Kemaman and Dungun, Terengganu, 
with one 4x4 to rove between Maran, 
Mentakab, Tajau and Temerloh in 
Pahang.

Allianz General’s Head of Claims, 
Damian Williams said the Claims 
Caravan offered its services in the state 
of Johor while the 4x4s roved around 
areas affected by the flood around the 
East Coast. During this period, Allianz 
General customers can call 1-800-22-
5542 and an adjuster will be sent to 
survey the affected property within  
24 hours.

Furthermore, the Company carried 
out the initiative until the situation 
subsided, while adhering to 
Government guidelines following the 
re-enforcement of various levels of 
movement control order (MCO)  
around the country.

“We have deployed our 4x4s and  
claims caravan since 4 January to 
provide our customers in Johor and 
the East Coast quick, seamless claims 
service. It is never easy to deal with a 
flood, and as an insurer, the best help 

we can provide is to pay out claims a 
little faster so that our customers can 
kick-start their recovery process a lot 
quicker,” said Damian.

For individual policyholders (such  
as Smart Home Cover), the Company 
has provided full claims settlement or 
an interim payment within five days 
after the site visit from the adjuster. 
Those with fire insurance (commercial 
lines), can expect an interim payment 
within five days after the visit from the 
adjuster, with full claims settlement 
being paid between 21 to 28 days  
after the visit from the adjuster. 
However, if for any reason, the 
Company is unable to settle the claim 
before day 28, then a second interim 
payment will be made.

For further enquiries, kindly contact 
Allianz Malaysia Berhad via customer.
service@allianz.com.my or at 1-300-22-
5542, from Monday to Friday between 
8.00 a.m. to 8.00 p.m.

ALLIANZ ASIA PENSION 
REPORT 2021 UNCHANGED 
REFORM NEEDS AFTER 
COVID-19

Source: Allianz, 29 January 2021 

Today, Allianz unveiled its first 
“Regional Pension Report”, taking 
the pulse of Asia’s pension systems, 
guided by its proprietary pension 
indica-tor, the Allianz Pension Indicator 

(API), which it introduced last year 
by its “Global Pension Report”. The 
indicator is based on three pillars: 
demographic and fiscal prerequisites, 
sus-tainability, and adequacy, taking  
all in all 30 parameters into account.

Asia is in a good starting position to 
thrive during the 2020’s as it weathered 
the pandemic crisis in relatively good 
shape. While economic activity in the 
region declined by less than 2% in 
2020, GDP contracted by more than 
4% at the global level and by almost 
8% in Latin America. The main  
reasons for Asia’s resilience: robust 
growth of 2.3% in China, the only big 
economy of the world to grow at all 
during the pandemic.

“Overall, Asia’s performance over the 
last twelve months is simply amazing”, 
said Ludovic Subran, chief economist 
of Allianz. “It gained a headstart over 
other regions. But by ignoring the 
looming demographic crisis which  
will not spare Asia either it could  
easily forfeit its advantage. Next 
generations of Asians would have to 
pay a heavy price for such negligence. 
Not addressing pension reform, key  
for social justice and resilience, could  
even spell the premature end of the 
Asian century.”

The Corona pandemic has caused 
millions of deaths around the world 
and thus reduced the average period 
life expectancy in 2020.  

www.insurance.com.my

13

INSURANCE Apr - Jun  2021

News 360º Industry Updates



But the underlying demographic trends 
are going to remain intact: Due to 
decreasing fertility rates and increasing 
life expectancy Asia’s population will 
continue to age. The corona-pandemic 
slows the aging trend only temporarily. 
Within the next thirty years Asia’s 
population aged 65 years and older is 
expected to more than double from 
around 412mn today to 955mn in 
2050; the share of this age group in 
total population is set to reach 18% 
by then.

“COVID-19 will have no lasting effect 
on aging”, commented Michaela 
Grimm, senior econ-omist of Allianz 
and author of the report. “But that 
does not mean it has no effect at all for 
pensions.  
Quite the contrary. COVID-19 has 
exacerbated existing inequalities. 
Scars will re-main not only from the 
deep recession, rising unemployment 
and interrupted education but also 
from some of the well meant counter-
measures such as the temporary 
reduction or suspension of pension 
contributions or the temporary 
allowance to withdraw pension fund 
savings. These short-term fixes are 
likely to increase old age poverty in the 
years to come. If anything, COVID-19 

has made thorough pension reforms 
even more urgent.”

There are still marked differences in 
the development stages of the region’s 
pension sys-tems. Pension coverage 
ratios, for example, span from 3% in 
Cambodia to 100% in Japan. Equally 
huge disparities can be observed 
in private wealth. In Taiwan and 
Hong Kong, net financial assets by 
households accounted for more than 
400% of total GDP in 2019, while in Sri 
Lanka, Cambodia, Vietnam, Indonesia 
and the Philippines the corresponding 
figure was less than 50%. These 
differences matter as they signal only 
limited access to financial services 
for some swathes of the population, 
hindering the necessary buildup of a 
capital-funded old-age provision to 
complement pay-as-you-go systems.

The main cause of concern with 
respect to the long term sustainability of 
pension systems is the retirement age 
in many markets which does not reflect 
the gains in life expectancy over the last 
decades. And although some markets 
are discussing an increase in the 
retirement age, the planned changes 
might not be sufficient to mitigate 
the expected increases in further life 
expectancy.

The 15 Asian markets in scope of this 
report fare very differently in the API, 
reflecting the diverging state of play 
in pension reform efforts (see table). 
While, for example, Indonesia has 
already decided to raise the retirement 
age significantly, other markets are still 
dragging their feet. Only four markets 
(China, Japan, South Korea and Taiwan) 
have already included a demographic 
factor in their pension formula, in 
Singapore the annuity payments are 
regu-larly adjusted. A strong capital-
funded pillar can be found in just a 
few markets, for example in Singapore 
and Japan. As a result, rankings in 
sustainability and adequacy differ widely 
among Asian markets. But with no 
Asian market ranking among the global 
top10, it is clear that all of them have 
still some homework to do to make their 
pension systems demography-proof. 
The rapid demographic change does 
not allow to put pension and financial 
system reforms on the back burner.

This applies to Malaysia, too. Main 
reason for concern is the long-term 
sustainability of Malaysia's pension 
system as the still relatively low 
retirement age of 60 years both for 
men and women does not reflect 
the development in life expectancy. 
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Allianz4Good representative Charity Lim (second from left) hands over a a portable projector worth about 
RM2,000 to Sekolah Kebangsaan Yaacob Latif headmaster Mohd Sukri Ismail as a token for completing the 
FinWise programme. Looking on are teachers Ain Shahrina Abu (first from left) and Azrul Izzat Mokhtar who  
were part of the programme.

to distinguish between wants and 
needs. Needs are categorised as basic 
essentials such as food, clothing, and 
shelter, while wants are usually anything 
extra. Encourage family conversations 
about it and get children involved in 
budgeting the family expenses. Get 
them to differentiate which items that 
are needs, and those that are wants.

MAKE SAVING A HABIT
Encourage the habit of saving. Use the 
trusted coin box or tabung to serve 
as a designated place to store their 
savings and also as a visual reminder. 
Besides that, having a savings schedule 
like setting aside RM0.50 a day will 
encourage the saving habit.

MAKE THEM SET A GOAL FOR THE MONEY 
SAVED
It is important to reinforce the principle 
of money being a limited resource and 
the need to steward their finances 
responsibly. You can do so by helping 
them to identify their savings goal and 
develop a spending plan. Besides that, 
you can also use the savings goal as a 
secondary lesson to explain how they 

Another challenge is the still relatively 
low coverage ratio less than half of the 
working population is effectively within 
the public pension system.

HELPING YOUNGSTERS 
BECOME BETTER MASTERS 
OF MONEY

Source: Allianz, 2 February 2021 

While COVID-19 has brought on  
challenges on all fronts, from healthcare 
to rising unemployment, it has also 
brought to light the need for greater 
financial literacy amongst Malaysians.

As many young Malaysians fall victim 
to high credit card debt and bankruptcy, 
the way forward is to empower young 
Malaysians to develop a healthy 
relationship with money from a  
young age.

Championing financial literacy since 
2012, Allianz Malaysia Berhad (Allianz 
Malaysia), through its corporate 
responsibility arm, Allianz4Good, 
has conducted over 180 in class 
programmes with schools and 
non-profit organisations nationwide 
to teach children and young teens 
basic financial knowledge and money 
management.

In 2019, the Company piloted its 
FinWise Kids Programme, an in-
house programme specifically 
curated to empower teachers to be 
financial literacy enablers. Developed 
and managed by EdSpace, the 
programme was carried out as an 
after school co-curriculum programme 
by the participating school’s English 
Language Society or club, as advised 
and endorsed by the Ministry of 
Education (MOE). Further to that, the 
programme supports Bank Negara 
Malaysia’s goal of developing best 
practices for financial literacy in 
schools, as outlined in their National 
Strategy for Financial Literacy  
2019-2023.

Eight schools, three from Kelantan 
and five from the Klang Valley, were 
invited to participate in the nine month 

programme, which also entailed 
attending a kick off training session 
where they received learning materials 
for the programme rollout. Three 
schools from Klang Valley, Sekolah 
Kebangsaan Yaacob Latif, Sekolah 
Kebangsaan Bandar Tun Razak 2, 
and Sri Bestari Private School from 
the Klang Valley, completed all nine 
modules of the programme and 
received a portable projector worth 
about RM2,000.

“The goal with our financial literacy 
programme was to equip young people 
with financial management skills and 
the ability to make prudent financial 
decisions. And through the activities, 
we hope to instil the desire to practice 
good financial behaviour,” said Ng 
Siew Gek, Head of Allianz4Good.

To set youngsters on the right path 
toward becoming masters of their own 
money, start with the following:

TEACH THEM TO DIFFERENTIATE 
BETWEEN NEEDS AND WANTS
The first step towards being the master 
of money is to develop the ability 
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policyholders are admitted to the 
hospital due to dengue fever. It is a 
yearly renewable non-participating 
group term life insurance product 
under the Master Policy of Pos 
Malaysia.

Allianz Life Chief Executive Officer, 
Joseph Gross said the partnership 
aims to provide life insurance plans  
for all Malaysians in both urban and 
rural areas.

“Pos Malaysia has been connecting 
the people and businesses for over 
200 years. It has the largest delivery 
and touchpoint network in the country, 
which would widen the reach for us.

“Pos LifeCare is a basic plan that will 
be offered to all Malaysians aged  
18 to 70 years old who walk into Pos 
Malaysia branches,” he said.

Pos Malaysia Chief Executive Officer of 
Postal Services, Mohamed Rozaidi Md 
Sharif said, “We are proud to partner 
Allianz Life in bringing an affordable life 
insurance plan for Malaysians, offering 
a premium from as low as RM0.14* 
per day. We are looking forward to 
leveraging on Allianz Life's expertise 
and comprehensive product portfolio 
to strengthen Pos LifeCare’s product 
proposition and to fulfil the individual 
needs of our customers.”

Available now at all Pos Malaysia post 
offices nationwide, Pos LifeCare offers 
three different plans. Plan 1 provides 
a death or TPD benefit of RM3,000; 
additional benefits of RM10,000; and 
hospital cash benefit due to dengue  
of RM30 per day.

Meanwhile, life assured under Plan 
2 qualify for a death or TPD benefit 
of RM5,000; additional benefits of 
RM20,000; and hospital cash benefit 
due to dengue of RM50 per day. Lastly, 
Plan 3 offers a death or TPD benefit of  
RM7,000; additional benefits of 
RM30,000; and hospital cash benefit 
due to dengue of RM70 per day.

The annual premium for Pos LifeCare 
varies according to age groups. For 
Malaysians aged 18 to 50 years old, 
the annual premium for Plan 1 is RM50; 
Plan 2 is RM65; and Plan 3 is RM85.

Individuals aged 51 to 60 years old 
need to pay an annual premium of 

can use their money to help others 
around them and why it is important  
to share the resources they have.

ALLIANZ LIFE LAUNCHES A 
24-MONTH C.E.O. PROGRAMME

Source: Allianz, 8 February 2021 

Allianz Life Insurance Malaysia Berhad 
(Allianz Life) launched the Allianz 
Career of Excellence and Opportunity 
(C.E.O.) Programme that aims to 
nurture new talents and develop 
leaders within the company.

The 24-month training programme 
applies a proven success model  
which implements focus-coaching  
and personalised mentoring with 
the Allianz Life’s management team. 
Participants will obtain the chance to 
be certified as an Estate Planner –  
agents who specialise in estate 
planning – through a series of high 
intensity training sessions.

Participants will also receive a guaranteed 
monthly financial assistance of up to 
RM12,000 throughout the two years.

Allianz Life Chief Executive Officer, 
Joseph Gross said the company takes 
a great deal of interest in investing in its 
people.

“I am proud to see the C.E.O Programme  
take off as we strive to deliver an ongoing 
talent development mechanism that 
serves to enhance people's skills and 
knowledge. I foresee the calibre of 
individuals who will become part of our 
organisation in the coming years and I 
am excited at the prospect of welcoming 
a workforce motivated by passion to 
serve our community,” Gross said.

In November 2020, the insurer had also 
inked a training services agreement 
with the Malaysian Financial Planning 
Council (MFPC) which will enable Allianz 
Life agents to enrol in the Council’s 
Professional Estate Planning Adviser 
Programme (PEPAP).

Through the certification programme, 
Allianz Life agents will be able to gain 
in-depth knowledge on how to integrate 

these services into effective financial or 
estate planning.

Meanwhile, Gross said it is timely to kick 
start the C.E.O. Programme amid rising 
unemployment rate in the country.

Data from the Department of 
Statistics Malaysia showed that the 
unemployment rate for November 2020 
was higher by 1.6 percentage points 
YoY to 764,400 unemployed persons, 
compared with 513,900 persons in 
November 2019.

“At Allianz, we try our best to protect 
people in any situation. Through the 
C.E.O. Programme, we hope to keep  
a lot of Malaysians from unemployment 
and help them in securing a better 
future.

“In addition, there is a huge market to 
tap in the life insurance sector as less 
than 40% from Malaysia’s 33 million 
population own a life insurance plan,” 
Gross said.

To find more about the Allianz C.E.O. 
Programme, visit www.allianz.com.my/
allianz-ceo-programme.

For further enquiries, kindly contact 
Allianz Malaysia Berhad via customer.
service@allianz.com.my or at 1-300-
22-5542, from Monday to Friday 
between 8.00 a.m. to 8.00 p.m.

ALLIANZ LIFE AND POS 
MALAYSIA INTRODUCE POS 
LIFECARE INSURANCE PLAN

Source: Allianz, 22 February 2021 

Allianz Life Insurance Malaysia  
Berhad (Allianz Life) and Pos Malaysia 
Bhd have partnered up to introduce an 
affordable and accessible life insurance 
plan, Pos LifeCare for all Malaysians 
amidst the COVID-19 pandemic.

The plan provides coverage against 
death and total and permanent 
disability (TPD) benefits, with additional 
benefits for accidental death or TPD, 
as well as death due to dengue and 
COVID-19 infection.

The Pos LifeCare plan also offers 
hospital cash benefit in the event 
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RM95 for Plan 1; RM145 for Plan 
2; and RM195 for Plan 3. As for 
Malaysians aged 61 to 70 years old, 
the annual premium for Plan 1 is 
RM160; Plan 2 is RM250; and Plan 3  
is RM360.

“Pos LifeCare offers additional benefit 
for death due to COVID-19 Infection or 
dengue fever, which are key concerns 
among Malaysians today. Last year, 
the Health Ministry expected an 
increase in dengue cases from early 
June until September 2020, due to 
the rising trend in the last five years,” 
Gross said.

In 2019, Malaysia recorded the highest 
number of dengue cases in four 
years at 130,101, compared with the 
previous historic high of 120,836 cases 
in 2015.

“In the event of death due to COVID-19 
infection before 31December 2022, we 
will pay the sum assured after the issue 
date of the Certificate of Insurance with 
an attached death certificate stating 
COVID-19 infection as the cause of 
death,” Gross added.

For further enquiries, kindly contact 
Allianz Malaysia Berhad via customer.
service@allianz.com.my or at  
1-300-22-5542, from Monday to Friday 
between 8.00 a.m. to 8.00 p.m.

FULL IMPACT OF COVID-19  
ON INSURANCE INDUSTRY YET 
TO FULLY MANIFEST

Source: Allianz, 24 February 2021 

The COVID-19 pandemic continues 
to weigh heavily on the economy and 
its effects on the insurance sector 
have not fully manifested, according 
to Allianz Malaysia Berhad Chief 
Executive Officer Zakri Khir.

Zakri opined that the industry is 
likely to face far more challenges 
in the coming months with further 
implications of the effects of the 
pandemic forcing Malaysians to  
re-evaluate their spending habits.

“My greatest worry about the 
economy is the loss of jobs, low 
income levels and the signs are 
already clear that people are not 

spending enough. Other contributing 
factors are the risk of uncertainty, low 
consumer confidence affecting buying 
power and disruptions in the supply 
chain. Consumption is important for 
any economy to thrive and the faster 
we can reverse some of these factors, 
the faster the economy will bounce 
back. These correlates to some of the 
industry’s biggest challenges,” said 
Zakri.

The Department of Statistics Malaysia 
recently revealed that the country’s 
overall Gross Domestic Product 
shrank by 5.6% while the Human 
Resources Ministry said nearly 
100,000 Malaysians suffered job 
losses between March and November 
2020.

“In the current environment, the 
pandemic clouds everything and the 
insurance industry is obviously going 
to see a transformation because of 
it. It is still too early to say to what 
degree exactly, but signs of major 
fundamental changes are evident. 
There are no trends at this present 
moment, it is too short a timeframe, 
but we will take it as it comes. The 
situation is extremely fluid,” said Zakri.

He added that since the onset of 
COVID-19, the market has presented 
all kinds of risks to insurers who had 
to innovate to adjust to economic 
disruptions and rapidly shift to digital 
processes.

“We need to get ready, get fit, and 
evolve. We have to have an agile 
operating model, introduce innovative 
ideas and offer affordable products 
that fits the needs of customers in the 
current environment,” continued Zakri.

“Furthermore, one of the main draws 
towards insurance is protection and 
the promise of being able to make 
a claim when the need arises. We 
have to be there for our customers as 
any changes in consumer behaviour 
will have an immediate effect on the 
industry.”

Meanwhile, Allianz Malaysia Berhad 
Group today reported earnings for 
the financial year 2020. The Group 
earned RM 5.31 billion in Gross 
Written Premiums (GWP) in 2020, a 
7.8 percent increase compared to 

RM4.92 billion in 2019. Meanwhile, its 
general insurance subsidiary; Allianz 
General Insurance Company (Malaysia) 
Berhad reported a GWP of RM2.36 
billion in 2020 mainly from the uptake 
in the motor business, with Allianz Life 
Insurance Malaysia Berhad earning 
RM2.95 billion in GWP in 2020 mainly 
from policy renewals.

“These numbers do not reflect the 
degree of difficulty or amount of 
challenges my colleagues faced to 
keep operations running during this 
pandemic. It was human endeavour, 
and having the right mindset that 
ensured we remained resilient.

“We have a strong team of capable 
employees who stayed self-motivated 
and productive despite all the odds 
against us. And our agency force 
continued to serve our customers with 
the highest service standards during 
the various phases of the movement 
control order. Such commendable 
efforts are something we do not take 
cognisance of,” said Zakri.

At the same time, Zakri acknowledges 
that how local insurers’ respond to 
COVID-19 will potentially increase 
or reduce public confidence in the 
industry. He assures that Allianz 
Malaysia will continue to do its best  
to take care of the community.

The Allianz We Care Community is 
one such effort. Launched in June last 
year, the community has amassed 
more than 500,000 members to 

Chief Executive Officer of Allianz Malaysia Berhad, 
Zakri Khir.
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date. The programme provides free 
COVID-19 benefits, which include 
hospitalisation and death benefit due 
to COVID-19, as well as wellness and 
lifestyle rewards.

To register to be part of the Allianz We 
Care Community, visit allianz.com.my/
we-care.

ALLIANZ LIFE LAUNCHES 
ALLIANZ PRIMECOVER, THE 
FIRST PLAN THAT COMBINES 
DEATH, TPD AND CI INCOME  
IN ONE PLAN

Source: Allianz, 22 March 2021 

 Allianz Life Insurance Malaysia Berhad 
(Allianz Life) has launched a new 
premium investment-linked insurance 
plan (ILP) Allianz PrimeCover.

It is the first protection plan in the 
market that combines death, total & 
permanent disability (TPD) and critical 
illness (CI) income under one plan. 
Allianz PrimeCover comes with three 
choices of premium payment term 
namely six-pay (six-year premium 
payment term), 10-pay and full-pay 
with coverage term of up to age 60,  
70, 80 or 100.

The minimum sum assured for this 
plan is RM500,000 for a person whose 
age is 50 and below, while RM350,000 
for a person whose age is 51 and 
above.

Allianz Life Chief Executive Officer, 
Joseph Gross said this product 
targets customers who are seeking 
high insurance protection during 
their income productive years while 
planning for their financial legacy for 
the next generation.

“Allianz PrimeCover aims to provide 
protection for the life assured and  
his/her family in the event of mishaps. 
If the life assured dies or is diagnosed 
with TPD, the family would be 
financially stable to move on in life. 
Although the premiums are affordable, 
the plan assures life protection of up 
to tripled the insured amount or the 
account value, whichever is higher.

“Buyers, at point of sales, can also 
enjoy the flexibility to choose the 
premium payment term and coverage 

term which suit their needs and 
financial situation,” he said.

Allianz PrimeCover provides CI income 
for three years in the event the life 
assured is diagnosed with a critical 
illness, allowing them to focus on their 
recovery.

It also has Prime Booster benefit, 
which pays an amount equivalent 
to 1.5% of the basic sum assured 
into the policy once every five years 
starting from policy year 20 or age 60, 
whichever is later. This helps to build 
up the account value to achieve more 
savings for legacy purposes.

In conjunction with this new product’s 
launch, Allianz Life will be launching 
two campaigns, namely the Cash 
Bonus and Complimentary Sum 
Assured campaigns. The campaigns 
are only eligible for the full-pay plan.

Under the Cash Bonus campaign, 
a one-month basic premium will be 
given back to eligible customers by 
crediting the amount into the policy. 
On the other hand, the Complimentary 
Sum Assured campaign offers a 
complimentary 10% basic sum 
assured on death/TPD coverage until 
maturity. Both these campaigns are 
subject to their respective terms and 
conditions.

Customers who are interested in this 
new plan from Allianz Life, as well as 
the campaigns, may speak to their 
respective Allianz Life agents to find 
out more.

For further enquiries, kindly contact 
Allianz Malaysia Berhad via customer.
service@allianz.com.my or at  
1-300-22-5542, from Monday to  
Friday between 8.00 a.m. to 8.00 p.m.

ALLIANZ MALAYSIA JOINS 
RASUAH BUSTERS IN COMBAT 
AGAINST CORRUPTION

Source: Allianz, 19 April 2021 

Allianz Malaysia Berhad (Allianz 
Malaysia) today announced its 
collaboration with the Rasuah 
Busters movement empowering 
local communities to reject corrupt 
practices.

The first insurers to officially join the 
movement, the Company also revealed 
its #RasuahBusters. Kami anti rasuah 
slogan that it hopes will embolden its 
employees to reject all forms of graft.

Allianz Malaysia Chief Executive 
Officer Zakri Khir said that the time 
is now for corporates and individuals 
to be empowered to demand greater 
accountability from those in positions 
of power.

"Corruption exists in every society and 
industry, including insurance. While 
we have always been undeterred in 
our pursuit of good governance, that is 
guided by principles of transparency, 
integrity, and accountability. As a 
Company, we can always do better," 
said Zakri.

“Our pledge of #RasuahBusters. Kami 
anti rasuah underlines our intent, as a 
Company, in making a collective stand 
in rejecting all forms of corruption 
through our actions, be it at the 
workplace or on a personal level. We 
are ready to embark on this exciting 
journey and be the change we hope  
to see in corporate Malaysia.”

Recently, Malaysia was ranked 57th 
on Transparency International’s 
Corruption Perceptions Index (CPI) 
2020 with a score of 51, behind 
ASEAN neighbours Singapore (joint 
3rd with a score of 85) with Brunei 
Darussalam (joint 35th with a score  
of 60).

According to the Malaysian Anti-
Corruption Committee (MACC), 3,981 
investigation papers on corruption 
were opened, between 2017 and 31 
March 2021, with 4,194 arrests, 1,601 
charges, with 856 cases convicted.

Of the overall number of investigation 
papers, 627 involved the private 
sector, with 927 arrests made and  
256 charges with a conviction rate of 
125 cases.

Guest speaker at the launch, 
MACC Deputy Chief Commissioner 
(Prevention) Dato’ Sri Shamshun 
Baharin Mohd Jamil opined, the best 
step an organisation can take when 
faced with corruption is to strengthen 
the elements of integrity and  
anti-corruption practices.
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“Good corporate governance is 
not the only solution. It needs to be 
accompanied by the strengthening of 
core values and a high commitment 
in instilling ethics and a culture of 
integrity in the organisation, which 
is ultimately capable of creating 
a corruption-free environment in 
business,” said Shamshun Baharin.

“The application of integrity and 
anti-corruption elements is crucial 
given the current developments 

where a majority of organisations 
in the country, regardless of them 
being government agencies, private 
companies, or financial institutions, 
are facing various challenges including 
corruption, malpractice, and abuse of 
power. Therefore, the leadership of 
Allianz Malaysia must be prepared to 
face these challenges to ensure that 
its organisation operates efficiently 
and effectively,” he added.

Rasuah Busters, led by Karangkraf 

Media Group chairman Datuk 
Hussamuddin Yaacub, has steadily 
gained momentum since its launch 
on 29 January 2021. The movement 
recently announced its 'Coalition of 
the Willing' made up of 25 prominent 
figures in early April and last week, 
launched its 100 Million Steps Against 
Corruption campaign – a call to action 
for encouraging Malaysians to reject 
all forms of corruption.

On its collaboration with Allianz 
Malaysia, Hussamuddin, who is also 
the Rasuah Busters Team leader, 
said: I think this is a great example 
and execution of our call to action. 
Allianz Malaysia, as a company, has 
proactively responded to this call, 
implementing internal programs to 
support the efforts to fight corruption 
within the ecosystem.

"So if more organisations or corporate 
companies can do this according to 
their respective capacity and industry, 
I think the faster we can eradicate 
corruption from our ecosystem," 
added Hussamuddin.

To learn more about Rasuah Busters, 
visit www.rasuahbusters.com or the 
Group’s social pages on Facebook, 
Instagram, and Twitter and use the 
hashtag #RasuahBusters to track  
the Group’s anti-graft activities.

To lodge misconduct, corrupt 
practices, or complaints, contact  
019-668 0920.

To start your own Rasuah Buster 
movement, register at  
https://bit.ly/3ctmxSy.

To volunteer with Rasuah Busters, 
contact 019-382 3635 (via WhatsApp).

BERJAYA SOMPO OFFERS 
PREMIUM PAYMENT 
FLEXIBILITY TO SME 
POLICYHOLDERS

Source: Berjaya Sompo, 10 February 2021 

Berjaya Sompo Insurance Berhad 
(“Berjaya Sompo”) is set to provide 
small and medium-sized enterprises 
(“SME”) policyholders a Premium 
Payment Flexibility (“PPF”) plan to ease 
their financial burdens and cash flow 

MACC Deputy Chief Commissioner (Prevention) Dato’ Sri Shamshun Baharin Mohd Jamil; Allianz Malaysia Chief 
Executive Officer Zakri Khir and Karangkraf Media Group chairman Datuk Hussamuddin Yaacub at the launch 
where Allianz Malaysia Berhad (Allianz Malaysia) today announced its collaboration with the Rasuah Busters 
movement.

Allianz Malaysia Chief Executive Officer Zakri Khir giving his speech at the launch.
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constraints due to the pandemic and 
the current MCO 2.0 phase. Under 
the PPF plan, SME policyholders 
can apply to defer their premium 
payments for a period of up to six 
(6) months, provided they meet 
the eligibility criteria set by Berjaya 
Sompo. 

PPF plan is only applicable for 
policies with inception dates between  
1 January 2021 to 31 March 2021. 

Berjaya Sompo is committed 
to helping SME policyholders 
to continue receiving insurance 
protection while facing temporary 
financial setbacks due to the 
pandemic. Our existing SME 
policyholders are encouraged to 
speak to their servicing agents for 
further information.

To find out more about Berjaya 
Sompo’s products and services, 
please visit www.berjayasompo. 
com.my.

JOM RAYA BERSAMA SOMPO 
WITH SOMPO MOTORNOW & 
SOMPO MEDICNOW

Source: Berjaya Sompo, 23 April 2021 

To celebrate the upcoming Hari Raya  
festive season, Berjaya Sompo 
Insurance Berhad (“Berjaya Sompo”) 
recently kicked off its “Jom Raya 
Bersama Sompo Campaign” 
from 13th April till 31st May 2021. 
Customers can now purchase the 
SOMPO MotorNow or SOMPO 
MedicNow insurance policy online and 
get up to RM100 Touch ‘n Go e-wallet 
Duit Raya. 

The first one hundred (100) customers 
who purchase a policy with premium 
payable above RM1,200.00 and the 
first two hundred (200) customers 
who purchase a policy with premium 
payable between RM700.00 and 
RM1,200.00 will receive a Touch ‘n Go 
e-wallet Reload Pin worth RM100.00 
and RM50.00, respectively. 

Eligible participants will be informed 
via email (digital@bsompo.com.
my). For more information about 
the Campaign, please visit: SOMPO 
MotorNow at https://online.
berjayasompo.com.my/motorNow/ or 

SOMPO MedicNow at https://online.
berjayasompo.com.my/medicNow/. 

SOMPO MotorNow offers 
comprehensive coverage for your 
vehicle against damage or loss in 
addition to the protection against 
legal liability to third-party for 
injury, death, and property damage. 
SOMPO MedicNow is a health and 
medical insurance that provides 
comprehensive coverage for 
hospitalisation, surgical expenses, 
kidney dialysis, cancer treatment, 
and other related benefits up to 
RM100,000 annual limit from as 
low as RM1.20 per day. There is no 
lifetime limit for SOMPO MedicNow. 
Full details of the policy coverage, 
terms and conditions can be viewed 
via the above links.

CHUBB LAUNCHES MY 
SMART CAR INSURANCE FOR 
LOW MILEAGE DRIVERS IN 
MALAYSIA

Source: Chubb, 24 February 2021  

Chubb announced today the launch 
of MY Smart Car Insurance, a flexible, 

yet comprehensive mileage-based car 
insurance product tailored specially for 
low mileage drivers in Malaysia.

With the rapid development of the 
country’s public transportation system 
and the increasing number of people 
working from home, MY Smart Car 
Insurance is designed to help those 
who use their cars infrequently to 
save more on their car insurance. MY 
Smart Car Insurance rewards those 
who drive less with premium savings of 
approximately RM300[1] annually (based 
on scenario illustrated in the table 
below), while enjoying comprehensive 
coverage.

MY Smart Car Insurance is a flexible 
product that allows customers to 
choose from three different plans 
offering comprehensive cover within 
the annual mileage limits of 5,000km, 
7,000km and 10,000km. Customers 
who need to drive more than the annual 
mileage selected at the time  
of purchase can simply top-up 
and continue enjoying the same 
comprehensive coverage.

At the end of the policy period, up to 
2,000 km of unused mileage can be 
carried forward to the following year 
upon renewal, at no additional cost. 
This feature allows customers to enjoy 
the same amount of savings with a 
higher mileage limit.

Other benefits of MY Smart Car 
Insurance include access to over 
250 Chubb-approved car repairers 
nationwide and the flexibility to tailor 
additional coverage to meet customers’ 
lifestyle needs. Additional coverage 
options include windscreen coverage, 
special perils, and all drivers’ coverage, 
among others.

“As Craftsmen of Insurance, we 
believe that there’s no one-size-fits-
all coverage for every individual. The 
launch of MY Smart Car Insurance 
supports our mission to embrace 
differences and create products that 
are tailored to our policy holders’ 
needs. With more people driving less 
these days, MY Smart Car Insurance is 
designed for low mileage drivers in the 
country,” said Steve Crouch, Country 
President for Chubb in Malaysia. “As 
many are facing financial challenges 
during the pandemic, paying the 
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standard motor insurance premium like 
everyone else does not make economic 
sense for those who drive infrequently. 
MY Smart Car Insurance’s flexible 
mileage plans and comprehensive 
coverage will allow low mileage drivers 
to enjoy savings and peace of mind 

when they drive,” he added. 

MY Smart Car Insurance is distributed 
via Chubb agents throughout Malaysia.  
More information can be found at 
www.chubb.com/my.

__________________________________

[1] Estimated amount of saving may vary 
depending on multiple other variables 
such as the package plan, age, gender, 
claim history of policyholder and 
geographical area of usage.

GIBRALTAR BSN WIDENING 
PROTECTION FOR MALAYSIANS 
WITH LATEST CRITICAL 
ILLNESS PLAN, GOXTRA CARE

Source: Gibraltar, 22 February 2021  

According to the Ministry of Health 
Malaysia, one in 4 Malaysians will 
suff¬er from Cancer before age 75. 
Other surveys state that one in five 
Malaysian deaths are due to Heart 
Diseases and one in ten deaths that 
occur are due to stroke.

Despite the prevalence and rising 
healthcare costs for critical illness 
conditions, many Malaysians remain 
under protected and are open to 
financial impact from a significant life 
event. Households surveyed under the 
National Health and Morbidity Survey 
2019 show that only 8.1 percent of 
Malaysian households utilise their 

insurance to pay for health services. 
The majority of Malaysians  
(81.4 percent) pay their health bills  
from their current income, 35.8 percent 
use their savings, while 10.9 percent 
pay with monies borrowed from family  
and friends.   

Realising the heavy financial burden 
of recovering from a critical illness 
condition to the patient, family, and 
society, Gibraltar BSN today launched 
GoXtra Care, a comprehensive critical 
illness plan that provides multiple lump 
sum payments of up to RM2,000,000 
for 151 conditions from early to 
advanced stages and 10 special 
conditions.

Addressing a timely need, Lee Kok 
Wah, Chief Executive Officer of 
Gibraltar BSN Life Berhad said,  

“With Malaysia’s increasing medical 
inflation, treatment for critical illness 
conditions can be extremely costly, 
resulting in financial burden to the 
customer. With that in mind, we 
designed GoXtra Care to cover 
our customer’s extensive financial 
needs by allowing multiple claims 
from different illness groups and the 
automatic reset of coverage back to 
100% if no other claims are made 
within 12 months after the first Early 
Stage critical illness claim.”

In total, GoXtra Care allows customers 
to receive up to 350% of their 
coverage amount upon diagnosis 
of any three out of these five critical 
illness groups: Cardiovascular 
and Circulatory System, Brain and 
Disability, Major Organs, Neurological 
Disorder, and Cancer. 

Make / Year of 
Manufacture

Sum Insured 
(RM)

No Claims 
Discount (NCD)

Basic 
Private Car 

Comprehensive 
(RM)

MY Smart Car Insurance

Plan 1  
5,000km  

(RM)

Plan 2  
7,000km  

(RM)

Plan 3 
10,000km  

(RM)

Perodua Alza / 
2019

52,000 25.00% 1,345.99 1,082.91 1,191.20 1,310.32

Honda Civic / 
2018

76,000 45.00% 1,422.68 1,114.22 1,225.64 1,348.21

From left to right, Daniel Toh, Chief Sales Officer, Gibraltar BSN Life Berhad and Lee Kok Wah, Chief Executive 
Officer, Gibraltar BSN Life Berhad. 

www.insurance.com.my

21

INSURANCE Apr - Jun  2021

News 360º Industry Updates



The Special Condition Benefit of  
GoXtra Care also provides up 
to 10% of the coverage amount 
upon diagnosis requiring Invasive 
Treatments for Coronary Artery 
Disease, Diabetes Complication,  
or Mental Illnesses. 

“With an extensive coverage plan 
such as GoXtra Care, we are pleased 
to alleviate our customers’ financial 
worries so they can focus fully on their 
recovery, take care of their families, 
and continue pursuing their life 
dreams.”, Kok Wah added.

GoXtra Care is distributed via Gibraltar 
BSN’s nationwide agency channel and 
further complements the life insurer’s 
range of simple, relevant, and 
affordable financial solutions which 
includes life and health protection 
through traditional and investment-
linked plans. For more information, 
please visit www.gibraltarbsn.com.

WORLD BOOK DAY 2021: 
GIBRALTAR BSN SPREADS THE 
JOY OF READING BY BUILDING 
CHILDREN’S LIBRARY AT 
LOCAL KINDERGARTEN

Source: Gibraltar, 27 April 2021  

“Few Children learn to love books 
by themselves. Someone has to lure 
them into the wonderful world of the 
written word; someone has to show 
them the way.’’- Orville Prescott. 

In conjunction with World Book Day 
on 23 April 2021, Gibraltar BSN 
Life Berhad (“Gibraltar BSN”) has 
built a small community library for 
the children of Abdullah Hukum 
Apartment. 

The library is located at the 
Apartment’s residential kindergarten, 
Tabika Perpaduan. The kindergarten 
serves a total of 30 children between 
the ages of five to six years old and is 
the first step in the formal education 
of the children of B40 families living in 
Abdullah Hukum Apartment.  

Lee Kok Wah, Chief Executive Officer 
of Gibraltar BSN said, “Reading 
expands imagination and books 
create worlds. We all know that 
literacy development is crucial to a 
child’s overall development but for 
the B40 population, reading can be an 
expensive hobby. By building a well-
stocked children’s library, we hope to 
sow the seeds of imagination in the 
children of Abdullah Hukum and bring 
positive impact to their growth.” 

The bookshelves were sponsored by 
Gibraltar BSN while the children’s 
books comprising educational, 
literature, and picture books were 
donated by Gibraltar BSN’s staff.  
Kok Wah added, “Apart from fostering 
a love for reading, our main goal 
was to help these young children 
learn how to read as early literacy 
would help them develop stronger 
3R (reading, writing, and arithmetic) 
skills when they go to primary school. 
As such, our staff took extra pains to 

Lee Kok Wah, CEO of Gibraltar BSN (2nd from right) and Susan Ong, CMO of Gibraltar BSN together with 
Teachers at Tabika Perpaduan Puan Linda and Puan Zaidah.

From Left, Puan Zaidah showing Lee Kok Wah how they utilise various topics within an educational book to 
guide the children.
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ensure that the books donated would 
attract the children to read.” 

Located 5 minutes from Gibraltar 
BSN’s headquarters in KL Eco City, 
Abdullah Hukum Apartment is the 
main beneficiary of the life insurer’s 
Corporate Social Responsibility 
programme. The Apartment was 
adopted by Gibraltar BSN in 2019 
and since then, the community 
has benefited from many initiatives 
aimed at increasing their well-being 
and safeguarding their health. Most 
recently, Gibraltar BSN sponsored a 
“Bubur Lambuk” programme to feed 
440 Muslim households in Abdullah 
Hukum Apartment and Putra Ria 
Apartment every Friday during the 
whole month of Ramadan.  

HLA PLEDGES SUPPORT 
TO THE GOVERNMENT IN 
MANAGING COVID-19

Source: HLA, 27 January 2021 

As the number of COVID-19 cases 
continue to increase every day, the 
Government has called on a private 
and public partnership to manage the 
rising number of COVID-19 cases in the 
country. 

Together with Life Insurance Association 
of Malaysia (LIAM), General Insurance 
Association of Malaysia (PIAM) and 
Malaysian Takaful Association (MTA), 
Hong Leong Assurance (HLA) will be 
working closely with Bank Negara 
Malaysia and the Ministry of Health to 
explore avenues to ease the expenses 

of patients requiring treatment in 
private hospitals under the current 
circumstances. 

Since the start of the pandemic, HLA 
has been continuously offering our 
customers the following benefits to ease 
their financial worries in the event of a 
COVID-19 diagnosis: 

COMPLIMENTARY DUAL SPECIAL 
BENEFIT PROGRAMME
HLA and Hong Leong MSIG Takaful 
(HLMT) have jointly pledged RM1 Million 
to the Complimentary Dual Special 
Benefit Programme for COVID-19. 

Our individual medical policyholders are 
able to benefit from this Programme if 
they are diagnosed with COVID-19, as it 
offers Hospitalisation Benefit of RM200 
per day up to 30 days of hospitalisation 
at any government hospital or 
government quarantine centre. 

HLA is also pleased to extend this 
Programme to our individual medical 
policyholders who are admitted to 
private hospitals but are not eligible to 
claim medical and hospital expenses, 
as their individual medical plan does not 
cover communicable diseases requiring 
quarantine by law. 

On top of that, we also offer RM10,000 
as Compassion Benefit to policyholder’s 
family members in the event of death 
due to COVID-19, regardless of whether 
the policyholder was hospitalised prior 
to death.

This benefit will be given out at no extra 
cost on a first come, first served basis 
until 30 June 2021, or exhaustion of the 

RM1 million fund, whichever earlier.

HONG LEONG ASSURANCE 
NEW CAMPAIGN TRUST 
| LEGACY | DEDICATION 
CONTINUES TO PUT  
PEOPLE FIRST

Source: HLA, 5 March 2021 

The rising popularity of digitalisation 
and e-commerce have reshaped the 
landscape of the financial industry, 
including the life insurance sector. 
At Hong Leong Assurance (HLA), 
we are continually sharpening our 
digital capabilities to provide better 
customer experience. At the same 
time, we have not forgotten the power 
of human connection when engaging 
with our customers. It is the values 
that connect us together.

We understand our customers have 
their own values that they hold 
close to their heart. We realise these 
values are important to them and 
their family. We truly appreciate 
and embrace these values, and it is 
through recognising these values that 
we would be able to understand our 
customers and continuously put them 
first in everything we do.

Hence, HLA recently launched a 
campaign focussing on the three  
values of Trust, Legacy and 
Dedication, which our customers 
can easily connect and relate to us. 
With family taking utmost priority, 
our customers can always entrust 
us to ensure that their self and 
family’s protection needs are taken 
care of at all times. Customers can 
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even strengthen the connection with 
their next generation by leaving a 
meaningful legacy behind. At all times, 
our customers can be rest assured 
of our dedication in providing them 
revolutionary products, services and 
advisory excellence that will always 
connect them with their loved ones.

In essence, Trust, Legacy and 
Dedication aptly reflect HLA’s 
growing ambition to relentlessly 
pursue excellence in offering the best 
service and solutions to our esteemed 
customers, as their trusted insurance 
partner for life.

For more information on our campaign, 
kindly visit www.hla.com.my.

MALAYSIAN RE’S SECOND 
ISSUE OF MALAYSIAN 
INSURANCE HIGHLIGHTS  
PROVIDES INSIGHTS ON THE 
IMPLICATION OF COVID-19 
PANDEMIC ON THE DOMESTIC 
INSURANCE MARKETS

Source: Malaysian Re, 26 February 2021 

Malaysian Reinsurance Berhad 
(Malaysian Re) today launched 
the second issue of its Thought 
Leadership publication, Malaysian 
Insurance Highlights (MIH) 2020. The 
virtual event was attended by almost 
300 individuals from the domestic 
insurance industry.

The 2020 issue examines the 
impact of the COVID-19 pandemic 
on Malaysia's economy and its 
insurance markets. Commenting 
on MIH 2020, Encik Zainudin Ishak, 
President and Chief Executive Officer 
of Malaysian Re said, “Since the 
first case was detected in Malaysia 
in January 2020, COVID-19 has 
brought unprecedented impacts on 
the country’s economy and insurance 
market. We took the initiative to 
delve deeper on the implications of 
this pandemic towards the domestic 
insurance industry and compiled 
relevant data and analysis for the 
benefits of our colleagues in the 

Encik Zainudin Ishak.

industry. We hope that MIH 2020 will 
spur further discussions within the 
industry on the rebuilding efforts post 
COVID-19”.

The virtual launch of MIH 2020 
incorporated a virtual live round table 
discussion on the topic “Malaysian 
Insurance Outlook and Challenges: 
Present and Beyond COVID-19”. 
The formidable lineup of panelists 
for this virtual round table discussion 
comprised of prominent industry 
figures, namely Mr. Antony Lee, 
Chairman of General Insurance 
Association of Malaysia (PIAM), 
Ms. Loh Guat Lan, President of Life 
Insurance Association Malaysia 
(LIAM), Mr. Marcel Omar Papp, 
Management Committee Member of 
Malaysian Takaful Association (MTA) 
and Encik Zainudin Ishak himself as 
the moderator.

“We hope that MIH 2020 and the 
virtual round table session will serve 
as a reference and important guide 
for the industry to forge ahead 
while operating in the new norms. 
In alignment with the introduction of 
approved vaccines, we also hope 
that the findings from this as well as 
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outcome from our discussions would 
contribute in mitigating the impact 
of the pandemic to our domestic 
insurance markets,” added Encik 
Zainudin.

Among the key findings of MIH 
2020 highlights that travel-related 
sectors as well as manufacturing and 
consumption-based motor and retails 
have been hit hardest while rubber 
industry and e-commerce have been 
the biggest beneficiaries. According 
to MIH 2020, the COVID-19 pandemic 
significantly accelerated the 
digitalisation of the industry and that 
technology had helped the industry 
to stay connected with its customers, 
agents and employees.

Insurers benefited from digital 
transformation, particularly in the 
personal line segments, as consumers 
became more accustomed to 
purchase and manage their affairs 
through online channels, platforms, 
or ecosystems. Apart from that, the 
publication also accentuates that the 
insurance industry’s robust response 
to COVID-19 has enhanced the 
industry’s reputation although it has 
come at the expense of declining 
demand for insurance products 
particularly motor, travel and PA.

MIH 2020 was published in 
partnership with Faber Consulting 
AG, a Zurich-based research, 
communication and business 
development consultancy. The 
findings of MIH 2020 are based on 
structured interviews with more 
than 30 executives representing 
19 Malaysian insurers, reinsurers, 
intermediaries and trade associations. 
Partners from Faber Consulting AG, 
Mr. Andreas Bollmann and Mr. Henner 
Alms, also joined our panelists during 
the virtual round table discussion to 
share insights on MIH 2020 with all 
the participants.

For more information and to download 
a copy of MIH 2020, please visit  
www.malaysian-re.com.my.

MANULIFE MALAYSIA 
LAUNCHES MANULIFE HEALTH 
SAVER BENEFIT PLAN

Source: Manulife, 21 January 2021 

Manulife Malaysia today announced 
the launch of a new medical insurance 
plan, Manulife Health Saver Benefit, 
that will enable policyholders to enjoy 
an immediate no claim discount (NCD) 
on insurance charges and empower 
them to actively manage their health 
while getting top quality health care 
coverage.

The new Manulife Health Saver 
Benefit is designed so that upon 
purchase, policyholders benefit from 
an immediate 30% NCD on insurance 
charges in the first policy year. Every 
year thereafter, they can benefit 
from an NCD of up to 40%. The plan 
provides comprehensive medical 
coverage that includes chiropractic 
and Traditional Chinese Medicine 
treatments.

Demand among Malaysians for 
greater financial protection has grown 
significantly amid the current health 
crisis and economic uncertainty.  
A Manulife customer survey 
conducted in late May 2020 across 
eight markets in Asia, including 
Malaysia, showed a growing 
recognition of the need for health 
coverage and financial protection 
among the population, with nearly 
two-thirds (63%) of Malaysians 
surveyed saying they plan to buy 
additional insurance in the next  
18 months.[1]

“With all that is happening since the 
past year, our policyholders have 
experienced dramatic life changes 
that will affect their mental, physical 
and financial well-being,” said Vibha 
Coburn, Chief Executive Officer of 
Manulife Insurance Berhad. “Manulife 
Health Saver Benefit offers not just a 
health solution and a means for our 
customers to stay healthy, but also 

supports them in a way that really 
matters to them right now – by easing 
pressure on their finances through  
our NCDs.”

For 57 years, Manulife Malaysia has 
been offering life insurance products 
and services, while at the same time 
innovating its solutions to meet the 
evolving needs of customers in the 
country. This plan is part of Manulife’s 
ongoing drive to make every day 
better for its customers.

Coburn added, “The importance of 
managing finances, including having 
adequate insurance protection, is 
undeniable. As a digital, customer-
centric life insurance company, 
Manulife continuously enhances our 
solutions to cater to customers’ needs 
and provide them greater financial 
security. We want our policyholders 
to have appropriate and sufficient 
coverage to make their every day 
better.”

The Manulife Health Saver Benefit 

product feature can be found here 

https://www.manulife.com.my/en/

individual/products/health/medical-

hospitalisation/manulife-health-saver-

benefit.html.

__________________________________

[1] https://www.manulife.com.my/
content/dam/insurance/my/documents/
about-us/newsroom/Press-Release_
COVID-19-fuels-health-awareness-
and-use-of-digital-in-Malaysia-
survey_24Aug2020.pdf

MALAYSIANS TAKE MORE 
CONTROL OF HEALTH AND 
RETIREMENT AMID COVID-19, 
MANULIFE SURVEY SHOWS

Source: Manulife, 19 February 2021 

One year on from the outbreak of 
COVID-19, Malaysians have stepped 
up to take more control of both their 
physical and financial health, including 
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their insurance and retirement 
planning, according to new research 
from Manulife.

The latest version of the “Manulife 
Asia Care Survey” takes a closer look 
into customers’ concerns, priorities 
and aspirations. The survey polled 
about 4,000 people across the region 
who either own insurance or intend to 
buy it in the next six months, including 
around 450 from Malaysia.[1]

Nearly all (95%) of those across the  
region who worry most about 
COVID-19 have sought to take greater 
responsibility for improving their 
overall health, mostly through more 
regular exercise (58%) and improved 
diet (54%). Almost all the Malaysian 
respondents (98%) say they had 
taken action to help them manage 
COVID-19, with more than half (57%) 
saying this included doing more 
regular exercise and 46% of them 
saying they had improved their diet.

Among the Malaysians surveyed, a 
third of them (33%) said they had 
proactively undertaken research on 
insurance products and services in 
response to the pandemic – above 
average in the region (32%).

No matter their views on COVID-19, 
almost all respondents in the region 
(92%) are tracking their health and 
fitness, including body weight, sleep 
quality, blood pressure, heartbeat  
and steps. In Malaysia, 98% are  
self-monitoring health, with  
three-quarter (75%) tracking their 
body weight. Half (53%) of the 
Malaysians surveyed said they tracked 
their sleeping quality – more than 
the regional average of 51%. Blood 
pressure (58%), heartbeat (43%) and 
calories intake (42%) were all cited as 
areas of health they monitored.

MORE THAN 4-IN-5 MALAYSIANS 
CITE IMPORTANCE OF RETIREMENT 
PLANNING
An eye-catching 83% of Malaysians 
say that retirement planning has 
become more important for them 
since COVID-19 started, well above 

the regionwide average of 73%. This 
high level of interest in retirement 
reflects their concerns about a decline 
in their personal wealth (33%) – 
although below the regional average 
of 42%. Their increased interest in 
planning to achieve greater financial 
security comes amid an uncertain 
environment.

“What we’re seeing in Malaysia is, 
despite concerns about the long-term 
economic impact of COVID-19, there 

is a strong desire among Malaysians 
to do something about it by taking 
more control of their health and their 
financial affairs, including retirement,” 
said Vibha Coburn, Chief Executive 
Officer of Manulife Malaysia. “As they 
go about doing that, Manulife has 
the experience and expertise to help 
them along. We have a wide range of 
health and locally-tailored retirement 
solutions, which are all designed to 
help make their every day better.”
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“Our newly launched medical 
insurance plan, Manulife Health Saver 
Benefit (MHSB), enables policyholders 
to enjoy an immediate no claim discount 
(NCD) on insurance charges and 
empowers them to actively manage 
their health while getting top quality 
healthcare coverage.

The plan offers not just a health solution 
and a means for our customers to stay 
healthy, but also supports them in a way 
that really matters to them right now 
– by easing pressure on their finances 
through our NCDs,” said Vibha.

MHSB is designed so that upon 
purchase, policyholders benefit from 
an immediate 30% NCD on insurance 
charges in the first policy year. Every 
year thereafter, they can benefit 
from an NCD of up to 40%. The plan 
provides comprehensive medical 
coverage that includes chiropractic 
and Traditional Chinese Medicine 
treatments.[2]

STRONG DEMAND FOR NEW 
INSURANCE AND DIGITAL TOOLS, 
WHILE AGENTS REMAIN POPULAR
Aligned with taking better control of 
health and finance is an interest to 
buy new insurance. In Malaysia, three 
quarters (74%) say they intend to buy 
new insurance in the next six months, 
just above the regional average 
(71%). Critical illness, accident, life, 
hospitalisation and health insurance 
products are of particular interest.

Just over half (53%) of Malaysian 
respondents say they prefer to 
manage their policies through 
digital means such as mobile 
apps, including for claims and 
payment – slightly higher than 
the regional average (52%). The 
survey also shows that 57% of 
them had spoken to an agent about 
purchasing insurance, a relatively 
high percentage given Malaysians’ 
increasingly digital lifestyles and 
habits.

“The appetite among Malaysians 
for new and additional insurance 
continues to be robust amid the Khoo Ai Lin

pandemic. We want to provide 
convenience, protection and security 
to fulfil our customers’ insurance 
needs,” added Vibha. “The popularity 
of agents remain significant, so while 
digitally enabled trends continue to 
accelerate and look set to become 
permanent, our agents will be the 
catalyst in connecting our customers 
to our business. We are taking an 
omnichannel approach to distribution, 
one that maximises both digital and 
the human qualities of empathy, trust 
and a holistic understanding of our 
customers’ needs.”

________________________________

[1] This version of the Manulife Asia 
Care Survey was conducted via online 
self-completed questionnaires in eight 
markets, namely Mainland China, Hong 
Kong, Indonesia, Japan, Malaysia, 
Philippines, Singapore and Vietnam. A 
total of 3,946 people, aged 25 years old 
or above, was surveyed in November 
2020. In Malaysia, 453 people were 
surveyed. They include insurance 
owners and those who did not own 
insurance but intended to buy it in the 
next six months.

[2] For more information on 
Manulife Health Saver Benefit, visit: 
https://www.manulife.com.my/en/
individual/products/health/medical-
hospitalisation/manulife-health-saver-

benefit.html.

KHOO AI LIN IS THE NEW 
CHIEF EXECUTIVE OFFICER 
FOR ZURICH LIFE INSURANCE 
MALAYSIA BERHAD

Source: Zurich, 4 January 2021 

Zurich Malaysia today announced the 
appointment of Khoo Ai Lin (Ai Lin) as 
the Chief Executive Officer (CEO) of 
Zurich Life Insurance Malaysia Berhad 
(ZLIMB) effective 4 January 2021. 
She succeeds Stephen Clark, who 
remains as Executive Director for the 
company.

In this role, Ai Lin will be responsible 
for leading and executing Zurich 
Malaysia’s strategic priorities to grow 

its life insurance business. She will be 
reporting to ZLIMB board of directors.

Ai Lin is no stranger to the industry, 
having charted more than 20 years 
of experience in various strategic 
and senior management roles across 
both the Life and General insurance 
segments, most recently as the 
Group CEO of Tune Protect Group. 
She brings to ZLIMB a proven track 
record in driving business growth and 
diversifying distribution channels.

According to Executive Director, 
Stephen Clark, “Ai Lin has excellent 
understanding of the insurance 
markets in Malaysia with a compelling 
breadth of expertise ranging from 
life to general insurance as well as 
digital platforms and innovation in 
her portfolio. As Zurich Malaysia 
strives to enhance the lifestyle of 
our customers and create a brighter 
future together, with Ai Lin on board, 
I am confident that we will be able to 
scale the business by strengthening 
our distribution and partnership 
channels, and develop unique 
customer propositions. These in turn 
will drive the engagement between the 
company and the customers.”

A Penangite, Ai Lin holds a Bachelor 
of Economics majoring in Banking 
& Finance from La Trobe University, 
Australia.
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I
t is crucial for employers to 
realize and acknowledge that 
taking care of employees’ 
well-being positively affects 
business results. 

When talking about employee 
well-being, employers 
generally focus on the physical 
aspect of “well-being”. 
However, since the pandemic 

outbreak and the change from office 
to work-from-home, many employers 
are beginning to understand what it 
means to look after the well-being of 
employees. It is more than just health; 
it is about everyone’s physical and 
mental state.

Nowadays, the term ‘employee 
well-being’ has expanded from 
the traditional viewpoint and focus 
on providing merely medical care 
to ensuring employees are in the 
healthiest and happiest state possible.

IMPORTANCE OF EMPLOYEE  
WELL-BEING 
Let’s take a look at why employee 
well-being is more important now than 
ever before: 

1.  Reduced absenteeism and  
    healthcare costs 

Companies have become aware that 
being proactive is more profitable 
than reacting to issues like burnout, 
stress, or sickness, after they 
happen. For example, companies 
have started to implement wellness 
programs and benefits to change 

employees’ sedentary lifestyles 
that increase possibilities of 
diabetes, high blood pressure 
and other diseases. Employee 
burnout because of workloads lead 
to  increase of sick days. When 
employees are not able to perform 
their work efficiently, this has a 
direct impact on cost to employers. 

2.  Improved employee morale and  
    engagement  

During the COVID-19 crisis, we 
have seen how important it is to 
keep employee morale afloat. 
Introducing  employee well-being 
initiatives such as mental health 
workshops or a fitness competition 
among departments or teams, can 
significantly improve employees’ 
morale. This also promotes 
employee engagement, where 
employees feel more connected, 
their health is elevated, and 
consequently their happiness is 
increased. 

3.  Attractive employer branding  

According to research, 78% of 
employers offer wellness programs 
to attract and retain talent. The fight 
for the best talent on the market is 
very competitive. As such,  providing 
employee well-being benefits that 
are in line with future workforce 
aspirations  is very important if 
employers want to attract the best 
candidates that will ensure your 
company’s business success. 

CATEGORIES OF EMPLOYEE WELL-BEING 
Employee well-being can be 
categorized into several types to help 
employers determine the right kinds 
of benefits to offer each employee. 
This way, an employer will be seen as 
catering to individual needs instead 
of using a one-size-fits-all approach 
which pays mere lip-service to 
the issue of employee well-being. 
Categorization also helps to ensure 
effectiveness of the organization’s well-
being initiative and campaign. 

Here are the three main categories of 
employee well-being: 

1.  Financial well-being 

Financial well-being is one of 
the most overlooked aspect of 
employee well-being. An employee’s 

By Nor Izmawati Mostapar, Vice President of Corporate Communications & e-Learning at MII

Employee Well-being 
Understanding your  
role as an employer



The fight for the best talent on 
the market is very competitive, 

so providing employee well-being 
benefits that are in line with your 

future workforce is very important 
if employers want to attract the best 

candidates that will ensure your 
company’s business success.
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sense of security and their feeling 
of having enough money to meet 
their needs affects their well-
being, and it will be reflected in 
their job performance. An attentive 
employer can easily detect issues in 
financial well-being through regular 
counselling sessions. Employers can 
assist by engaging financial advisors 
to help employees make better 
financial decisions.  

2.  Mental well-being 

Whether stress originates from the 
workplace or the domestic setting, 
it affects employee performance. 
Mental well-being as a part of 
employee well-being takes into 
consideration stress, burnout, or 
any other disturbed feelings that 

one might have. Employers who 
practice a company culture in which 
mental health is openly discussed 
will greatly benefit as they are quick 
to address issues on psychological 
soundness. In   turn, employees will 
perform better at their jobs when 
they know that their mental and 
physical well-being is being taken 
care of by their employers.  

3.  Physical well-being

Traditionally, employee well-being 
has focused on physical well-
being, involving illness prevention 
or healing. For example, many 
companies offer fitness incentives or 
gym memberships to its employees 
to promote healthy lifestyles and 
prevent development of multiple 
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illnesses. Taking care of the physical 
well-being of employees also means 
providing benefits such as annual 
onsite health screening programs 
for all employees to help identify or 
control ongoing medical issues. 

WHAT IMPACTS EMPLOYEE WELL-BEING 
1.  Employee Recognition 

Employee recognition positively 
affects productivity and creates a 
culture of appreciation. When hard 
work, dedication and teamwork 
are appreciated, employees will 
feel more job satisfaction and this 
is made evident by their years 
of service and show of loyalty to 
the company. Overall, employee 
recognition has the power to inspire 
employees and make them realize 
that they play a crucial role in the 
success of the company. 

2.  Seamless communication 

Remote working or working-from-
home is here to stay, although it 
has now become an option rather 
than forced requirement. In many 
companies, employee well-being 
has been affected by work and 
lifestyle changes triggered by the 
pandemic crisis. The impact has 
been mitigated, in many cases by 
proper and timely communication. 
Therefore, effective communication 
is key to ensuring employees’ 
well-being is always at check. By 
facilitating seamless communication 
between employees, and from top-
down, employers can alleviate one 
of the main sources of work-related 
stress-communication. 

3.  Promoting collaboration 

Collaboration on projects in large 
teams can be a trigger source 
for stress for many employees. 
Collaboration can become 
tiresome, giving rise to increased 
frustration if employees cannot 
track each other’s work or assess 
their contribution to the project. By 
enabling easy collaboration through 
mentoring and coaching, employers 
can optimize employees’ well-being 

https://semoscloud.com/blog/
employee-well-being/
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and decrease their stress levels. 

4.  Listening to your employees 

Many employers hear what 
their employees want to say but 
employers rarely listen. When 
employees have grievances that are 
not addressed, they start feeling 
as if their opinions do not matter. 
Listening to employees and acting 
upon their recommendations 
can make them feel like valued 
members of the company and this 
will motivate them to continuously 
contribute and give back.

5.  Giving regular and timely  
    feedback 

Feedback matters, whether it is 
critical or positive. Receiving regular 
feedback makes employees more 
satisfied with their jobs as they 
genuinely believe that the company 
takes their professional and personal 
growth and development seriously. 
Through feedback, employees can 
find out how to work better, which 
allows them to improve their skills 
and continue learning. The feeling 
of satisfaction and happiness 
in a career is crucial for every 
employee’s well-being. 

6. Showing empathy 

Showing empathy at the workplace 
means to humanize the work 

environment. The ‘employee first’ 
attitude will help drive the company 
forward and create brand visibility in 
the society. Showing empathy and 
having compassion for employees’ 
issues will create an emotional bond 
between the employers and the 
employees, making the workplace 
a second home to everyone in the 
company. 

THE FUTURE OF EMPLOYEE WELL-BEING 
Employee well-being is more important 
now than it was just a couple of years 
ago, thanks to the pandemic crisis. 
Companies have finally realized the 
power that they have, to transform their 
employees’ lives, reduce costs related 
to healthcare, and create a healthier 
company culture. Humanizing the work 
environment will be the determining 
factor for the overall success of a 
company. 
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W
e all put in 
the effort to 
do our best 
at work. 
However, 
some of 
us may 
even go 
above and 
beyond, 

such as working till midnight hours, 
taking on impossible deadlines or 
even working the weekends. All of 
this comes at the expense of our own 
health and can ultimately lead to a 
burnout.

‘Burnout’ is a common buzzword in a 
work environment but it means more 
than just feeling tired. Mayo Clinic 
describes it as "a state of physical, 
emotional, or mental exhaustion, 
combined with doubts about your 
competence and the value of your 
work." If left unchecked, burnout can 
be destructive to your overall health, 
happiness, relationships and job 
performance.

Signs Of Being 
Burnt Out

ARE YOU BURNT OUT?
Here are five warning signs that 
indicate you are on the path to 
burning out or, in case you have not 
noticed, are burnt out already.

1. Have trouble concentrating

If you have reached the point where 
you are struggling to focus on your 
regular tasks, then you are facing a 
burnout. Lack of concentration can 
lead to risks of missing deadlines or 
making critical mistakes that could 
affect your work performance.

2. Have nothing creative to 
contribute

Cannot remember when was the last 
time you did something creative or 
used a different approach? It probably 
is because you are in the midst of a 
burnout. You feel your creative output 

will not be valued and hence there is 
no use of it.

3. Increased pessimism & irritability

This is when you begin to see your 
glass as half empty. You begin to feel 
negative towards your work and that 
there is no point in accomplishing 
anything anymore. Just thinking about 
your work makes you irritable and fills 
you up with negative emotions.

4. Physical & emotional exhaustion

Feeling tired all the time? A hallmark 
sign of a burnout is when you find it 
hard to get off our bed in the morning. 
Exhaustion can be emotional, mental  
or physical. It’s the sense of not 
having any energy, purpose or 
motivation. At a more serious 
stage, you can suffer from chronic 
anxiety, feeling of helplessness and 
depression.

5. Physical problems

These may include heart palpitations, 
chest pain, gastrointestinal pain, 
dizziness and increased headaches. 
You may also suffer from insomnia 

5 
An article contribution by AIA.
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and loss of appetite or unhealthy 
eating habits due to the work pressure 
and stress. Burnouts can weaken 
your immune system making you 
more vulnerable to colds, flu and viral 
infections.

HOW TO COPE WITH A BURNOUT?
The “Malaysia’s Healthiest 
Workplace” survey conducted by AIA 
Vitality, revealed that “some 53% of 
Malaysian employees reported at least 
one dimension of work-related stress, 
while 12% experienced high levels of 
anxiety or depression.”

So, if you feel like you are 
experiencing the above symptoms, 
take a breath, relax and read the 
following tips.

PRIORITISE YOURSELF, YOUR HEALTH
Whether it is meditation, listening 
to music, reading a book, taking a 
walk or visiting friends and family, 
truly think about what will help you 
relax, and designate time for it. You 
could also find something that you 
find interesting and challenging like 
painting, sports or fitness activities 
that will help restore your energy, 

https://www.forbes.com/sites/
learnvest/2013/04/01/10-signs-

youre-burning-out-and-what-to-do-
about-it/#10fc2e0625b4

https://www.verywellmind.com/
stress-and-burnout-symptoms-and-

causes-3144516

https://medium.com/call-me-a-
theorist/how-to-know-if-you-are-

burned-out-4e3bf894e7a2

https://www.psychologytoday.com/
us/blog/high-octane-women/201311/
the-tell-tale-signs-burnout-do-you-

have-them

https://www.worktolive.info/blog/
bid/357306/the-7-signs-of-burnout

https://www.themuse.com/advice/3-
questions-to-help-you-decide-if-

youre-having-a-bad-week-or-about-
to-burn-out

https://www.businessnewsdaily.
com/7932-create-better-work-

environment.html

https://psychcentral.com/blog/5-
ways-to-cope-with-burnout/
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physical strength and creative spirit. 

REACH OUT TO OTHERS
An effective way to relieve stress and 
mounting pressure is to have a heart-
to-heart with someone who genuinely 
cares for your well-being. Share your 
problems, thoughts and concerns with 
your loved ones, a friend or a trusted 
co-worker. It may not solve all your 
problems but it helps to release the 
emotions you have bottled up within.

GET ORGANISED, UNPLUG, & GET SOME 
SNOOZE TIME
A to-do list can help you get organised 
with your work enabling you to see 
how much you can manage within your 
own capacity and prioritise likewise. It 
is understandably hard to stay away 
from our electronic devices which 
usually add on to work stress. Set clear 
boundaries by turning off your cell 
phone at dinner, during family time and 
delegate certain times to check emails.

Once organised and unplugged, you 
are likely to get better sleep, which is 
essential in restoring and replenishing 
your energy and focus.

Burnout is serious as it is not just 
your work that suffers, but your 
health, mental state and the lives of 
the people around you. Whether it 
is finding new ways of performing 
everyday tasks or simply taking a 
break from work completely, it is vital 
to do what is right for your health.

The above articles are intended for 
informational purposes only. AIA 
accepts no responsibility for loss 
which may arise from reliance on 
information contained in the articles. 
For more articles like this and further 
information on AIA Malaysia please 
visit: www.aia.com.my.



Culture Change
James Moorhouse examines how Covid-19 has 
transformed the culture of the insurance profession

C
ovid-19 has 
transformed the ways 
insurers are working, 
while simultaneously 
presenting them with 
an opportunity to 
drive culture change. 
Leaders at all levels 
play a vital role in 
shaping the culture of 

an organisation, providing behavioural 
cues to their teams and the wider 
business. Leaders should consider 
how the way they lead may have 
changed and what skills are needed 
to successfully lead in these uncertain 
times.

Improving the reputation of the 
insurance sector is a key priority 
for insurers, brokers and all those 
working within the profession. Much 
has been written about the insurance 
sector suffering a poor reputation 
due to reasons including the banking 
crisis, the business interruption test 
case and media reports of unfairly 
rejected claims. But for there to be any 

meaningful change across the sector, 
first it must come from within.

DEFINED BY EVERYONE
Each workplace is different, made up 
of people from different backgrounds, 
skills and experiences. Therefore, a 
culture should be defined by everyone, 
not just from the top level down. 
Culture needs to be purposeful with 
a meaning behind it. It should also be 
inclusive and worthwhile. This means 
listening to employees from all levels 
and allowing them safe opportunities 
to speak up and feel their opinions are 
valued.

Office environments were traditionally 
a collaborative space where people 
could meet, raise their profile and 
be seen to be getting the job done. 
Remote working has changed working 
styles overnight, meaning that it is 

not enough to be seen to be doing 
something – it actually has to be done. 
Greater flexibility in people’s individual 
circumstances and schedules has now 
taken greater priority over cramming 
everything in within a set number of 
working hours. This has hopefully 
encouraged people to identify what 
suits them best to create a better 
working day.

But how are these changes identified 
and implemented? Purpose is not 
just something that’s a whim of 
CEOs. They need to be able to trust 
employees to have and know the 
purpose of the company and do 
the right thing. How solutions are 
developed to local problems can lead 
to higher levels of engagement. 

Lockdown has provided some 
employees with greater visibility 
of their leaders and CEOs, who 
have communicated more regularly 
through videocalls, intranet posts or 
company updates. Establishing better 
communication across staff levels 
has demonstrated a commitment 
to customers and people internally, 
meaning that the voice from the top 
comes from a more authentic place.

CREATING THE CULTURE
But how can leaders create that culture 
and make it sustainable? Lockdown 
restrictions accelerated the change of 
working styles and patterns overnight. 
Many adapted well, acknowledging 
that fixed and rigid process that were 
usual practice within an office were 

INSURANCE Apr - Jun  2021 www.insurance.com.my

34 Feature

By James Moorhouses,
Republished with the kind permission of the Chartered Insurance Institute.



arbitrary. By recognising the individual 
capabilities and resourcefulness of 
employees, an organisational shift took 
place that allowed employees to drive 
forward their own working styles in a 
more collective way.

By learning from collectivism, more 
can be understood about leadership in 
action, rather than leadership after the 
event. The following questions raise 
important points about the stages of 
change:

1. What does effective leadership 
look like – how has it worked 
during the Covid-19 crisis?

2. Are we into a ‘new normal’ – 
how can this be made into a 
transformation event?

3. What can be done right now?

The shift from the leader, not just 
as command and control, but in 
demonstrating an understanding of 
their workforce, has highlighted a new 
managerial style that is both relevant 
and progressive. Leadership has a 
priority to understand people and 
themselves – not just run a company 
and keep it afloat. By recognising 
the diversity of experience and the 
response to experience, leaders are 
better able to identify the worries 
workers have and how to action them. 

People have become more self-
reflective; challenging cultures 
that existed before Covid-19 by 
identifying what worked and what 
didn’t. Innovation and emotion have 
developed mutually so that workplaces 
are now more flexible and less 
reactionary.

Social collaboration is good for 
individuals and also good for business. 
Regarding reputational risk, a recently 
published research report by Chartered 
insurance broker Selena Kearvell for 
the Society of Broking Professionals 
identified four main areas seen to 
negatively impact the perception of the 
insurance sector:

1. The sector has traditionally lacked 
diversity in its makeup – is this still 
the case?

2. Insurance broking has no 
entry requirements in terms of 

qualifications - would brokers earn 
greater respect if they were more 
‘qualified’?

3. Brokers recommend insurers 
to customers – the use of 
unrated insurers has garnered 
press attention where insurers 
have been liquidated; does the 
recommendation of unrated 
insurers affect the way people 
view insurance brokers?

4. Insurance brokers currently work 
on commission or fee or both – 
does the way in which brokers are 
remunerated cause distrust from 
customers and the general public?

The insurance profession prides itself 
on being about people – protecting 
people, their assets and their 
livelihood. Given this end user-centric 
approach, insurance brokers need 
to ensure they represent the people 
they service. A lack of diversity could 
reinforce negative perceptions of the 
sector and put off potential customers 
from using brokers.

There is also no obvious academic 
route to becoming an insurance broker, 
nor are there mandatory qualifications 
to achieve before you can start giving 
advice on insurance placements. At 
present there is no ‘insurance’ degree 
that can be undertaken at university 
for insurance brokers. Due to this, the 
prestige of becoming an insurance 
broker is unlikely to match that of 
an accountant or lawyer, who must 
complete compulsory examinations. 
While there are qualifications available, 
professional training should also 
incorporate the development of 
communication and negotiation skills.

Customers rely on insurance brokers 
to recommend suitable markets. The 
placement of business with unrated 
carriers poses a significant reputational 

risk to brokers if they default and 
collapse. But there are legitimate 
reasons for placing business with 
unrated insurers, such as when a 
company cannot afford premiums from 
rated insurers. However, one solution 
is that brokers who continue to place 
business with unrated insurers pay a 
greater levy to the Financial Services 
Compensation Scheme.

There also needs to be greater 
transparency with fees. Commission 
is not always disclosed as fully as it 
could be to policyholders. While taking 
commission is not inherently ‘bad’, 
clearly charging a fee should mean 
there is no doubt that a broker is at all 
times trying to find the widest, most 
appropriate cover at the lowest price 
available with a suitable carrier.

REDEFINING LEADERSHIP
So, will leadership and the culture of 
the profession revert back to what we 
had before Covid-19? Can leaders 
change? We cannot go back because 
leaders have demonstrated they 
are not detached from the current 
emotional and political context. Plus, 
leadership has been redefined beyond 
roles and titles to actions and activities. 
Most informative innovation has 
emerged through followers by moving 
away from old models of leadership 
that were perceived as ‘all powerful 
and all knowing’, rather than reflective 
of the entire workforce.

By learning from failures as well as 
successes, there will be a move 
towards a people-shaped culture. 
This can then be reflected in the 
diverse makeup of a company, which 
will influence the decisions made in 
processes that customers want to feel 
truly acknowledge them.  
__________________________________

James Moorhouse is content 
manager of the CII
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People have become more self-reflective; challenging cultures that existed before 
covid-19 by identifying what worked and what didn’t. Innovation and emotion have 

developed mutually so that workplaces are now more flexible and less reactionary.
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Collaborative care:  
Mental health awareness  
is a shared responsibility
An article contribution by Zurich

M
ental health 
issues among 
employees 
are more 
manageable 
when leaders 
are aware 
of how their 
actions can 
make a 

difference. And employees are finding 
that speaking up does not carry the 
risk that it used to.

At a time when stress is hard to avoid, 
managers and employees are sharing 
the responsibility of making sure that 
mental health issues don’t take hold 
in the workplace, and, if they do, are 
handled with care and compassion.

“We have a collective opportunity to  
care for each other,” says Nadia 
Younes, Zurich’s Head of Employee 
Experience, D&I and Wellbeing. “We 
spend a lot of time working with our 
colleagues and the pandemic has 
really shown us the value employees 
place in feeling cared for and in caring 
for one another.”

During the pandemic, many 
employees working from remote 
locations are facing a variety of 
challenges, anxieties and perhaps 
a sense of isolation, according to 
Ms. Younes. But, she adds, remote 
working is not in and of itself the 
cause of these things. “It’s how we’re 
working remotely.”

“Leaders can help by setting clear 
expectations around priorities, 
deadlines and deliverables and then 



The pandemic has really shown us the value employees place in feeling cared for  
and in caring for one another." 

Nadia Younes Global Head of Employee Experience, Diversity and Wellbeing
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and empowered. Zurich supports 
measures that encourages its 
employees to create a brighter, 
healthier future together and to 
grow in the four dimensions of 
wellbeing – physical, social, mental 
and financial. Among its aims is to 
reduce the stigma of mental health 
issues and foster health-promoting 
work environments. The framework 
provides advice on such activities 
as exercise and healthy eating to 
promoting inclusiveness and flexible 
work arrangements. Mindfulness 
sessions and financial workshops  
are also promoted.

Awareness of mental health 
challenges was heightened by 
the recent observation of Mental 
Health Day, a global recognition of 
the importance of destigmatizing 
mental health challenges and taking 
steps to prevent and manage them. 
Zurich believes such awareness 
should remain in place every day, 
year-round, and has put in place a 
number of initiatives at its locations 
around the world that help employees 
and managers prevent, identify and 
address mental health challenges (see 
related story).

ATTENTION IS OVERDUE
“In general, mental health has been 
the last of the wellbeing topics to be 
addressed, largely because of the 
stigma and fear,” says Ms. Younes. 
Instead, physical wellbeing has been 
the initial focus for most companies. 
“There is more willingness to openly 
discuss and tackle mental health 
challenges today than in the past  
and that’s a good thing”.

Ms. Younes knows firsthand the 
stigma and fears around mental health 
challenges, having grown up with a 

parent that struggled with depression 
and bipolar disorder. Because there 
is both a “nature and nurture side 
to mental health challenges,” she 
worried at one point in her youth that 
she might be at risk for issues that her 
mother has struggled to manage much 
of her life.

Because she has a high-energy 
approach to life, she wanted to ensure 
her often commented upon energy 
level was not due to any potentially 
hereditary mental health condition 
and Ms. Younes confidentially sought 
testing to be sure while in college. A 
campus psychologist concluded that 
her energy level was not a reason 
to be concerned, leaving her both 
relieved and much more aware of the 
need to address the stigma of mental 
health.

“There’s not a family anywhere that 
hasn’t likely been touched in some 
way by mental health,” she notes. 
“In all of our lives, life sometimes 
comes at you full on and whether this 
exacerbates an existing mental health 
condition or just temporarily disrupts 
your life and challenges you, there is 
no shame in seeking support that can 
help you be healthier and happier.”

It has taken employers a while to 
“lean into the discomfort and the 
need to destigmatize mental health 
challenges,” she said. “Destigmatizing 
is the right place to start. It’s important 
to remember that anyone may benefit 
from needed mental health support at 
some point in their life and the support 
may even help them build future 
resiliency.”

It’s time for each of us to ask tough 
questions about how we are helping 
or hurting the focus on mental health, 
Ms. Younes advised.

empowering employees to take the 
flexibility they need to manage their 
work and home lives effectively,” 
Ms. Younes advised. COVID has 
introduced a lot more uncertainty into 
everyone’s lives. The more leaders 
can show appreciation and be mindful 
not to overload employees with too 
many competing priorities, the more 
likely employees will be able to sustain 
high levels of motivation, productivity 
and resiliency during the pandemic 
and beyond. There is a lot to manage 
at work and at home for many of us 
these days so seeking out resources 
or help to keep mentally healthy 
(as well as physically, socially and 
financially since we know these can 
be interconnected) is something we 
are providing a variety of resources  
for across Zurich.

BALANCING INFLUENCE AND CONCERN
Employees feeling stressed or anxious 
should feel free to speak up and seek 
guidance, she notes, which is a big 
step towards removing the stigma 
around mental health challenges. 
And while managers are learning to 
be more receptive when employees 
express concern about their mental 
health, they can also play a big role in 
making the work environment a more 
preventative and supportive place.

Managers are being coached to 
recognize signs when employees are 
affected by stress, anxiety or other 
conditions, Ms. Younes explains. 
While helpful, that approach needs to 
be combined more systematically with 
coaching managers how to create 
healthy, collaborative and inclusive 
work environments. It is certainly 
right to be concerned about the 
mental health challenges employees 
are faced with today and managers 
can do a lot to ensure that the work 
environment supports mental health. 
More emphasis is needed on what she 
called a “circle of influence rather than 
a circle of concern.” Managers and 
leaders have a lot of influence on how 
employees experience the workplace.

Long before COVID-19, Zurich 
developed a global holistic ‘Wellbeing 
Framework’ that provides Zurich 
employees with the tools and 
resources to help them stay healthy 
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“Are you contributing to the mental 
health and wellbeing of those in your 
circle?” she asks. “Each of us has a 
role to play as we pass through this 
pandemic. We all need to stay vigilant 
and committed to our own self-care 
and willing to help others wherever  
we can.”

ZURICH’S GLOBAL INITIATIVES BOOST 
AWARENESS
Mental health awareness is year-
round at Zurich, with a number of 
initiatives at its locations around 
the world that help employees and 
managers address this important facet 
of wellbeing. Among the efforts are 
those in:

• Asia/Pacific: Employee 
Assistance Programs offer free 
counseling. Wellbeing Resource 
Centers provide support material 
for employees and managers. 
Internal efforts include seminars 
on managing stress and 
destigmatizing mental health 
issues. One internal campaign 
featured senior leaders’ tips on 

mental wellbeing and another 
encouraged colleagues to share 
with each other how they focus 
on wellbeing.

• North America: A manager 
forum addressed such topics 
as COVID’s effect on mental 
health and resources including 
an Employee Assistance Program 
for employees experiencing 
mental health challenges. 
Employees participate in Mental 
Health First Aid training to help 
colleagues receive initial support 
from non-judgmental health 
professionals. This program 
is also available in the United 
Kingdom.

• LatAm:

• In Mexico, in a twice-
monthly Wellness 
Conference Circle, experts 
share tips and tools for 
employees to create healthy 
habits to combat stress, 
recognize depression 
and address other issues. 

Employees and family 
members have access 
to 24-hour psychological 
assistance.

• In Chile, a program to 
support physical and 
emotional wellbeing, 
#BecauseYouMatter, 
was created during the 
pandemic. It includes 
fitness videos, webinars 
on mental health topics 
and other wellbeing 
issues. Quarantine 
stress management 
communications were 
developed and training 
is offered on avoiding 
coronavirus and developing 
healthy remote work habits.





M
indfulness 
as a concept 
and practice 
can sound 
fluffy to 
some at 
first. Yet it’s 
a practice 
that’s 
taking the 

workplace by storm, with CEOs and 
companies such as Google and Nike 
implementing mindfulness practices 
into their own workspaces to boost 
employee wellness and productivity. 
And the results – backed by numbers 
and scientific research – might just 
convince you to give it a try yourself.

WHAT IS MINDFULNESS?
Do you ever find yourself just drifting 
through your day? Almost like your 

Mindfulness May 
Be Your Greatest 
Productivity Tool

mind and body are in two different 
places at once? For instance, you 
could be having your lunch without 
even tasting it, mind too fixated on the 
work on your desk that you still have 
yet to complete. How many times 
has the commute to work become 
something you navigate on autopilot, 
your body going through the motions 
without taking in what’s going on 
around you?

We get surprised when it seems like 
time has slipped past without us even 
noticing, but that’s exactly it. We 
didn’t notice, because we weren’t 
paying attention.

AND THAT’S WHERE MINDFULNESS 
COMES IN.
Mindfulness is the act of purposefully 
focusing on the experiences of the 
present and perceiving them without 
judgement. In essence: paying 
attention to what’s going on around 
you without a) getting caught up 
in your own thoughts, or getting 
distracted.

HOW DOES MINDFULNESS BOOST 
PRODUCTIVITY?
Mindfulness boosts productivity by 
enhancing the key ingredient needed 
for productivity: focus. How many 
times have you gotten overwhelmed 
while working on a project because 
you started worrying about the 
outcome, or gotten distracted mid-
work because you couldn’t stop 
thinking about the important meeting 
you had to attend soon?
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Mindfulness helps to stave off 
distractions while working, forcing 
you to focus primarily on the task 
you’re performing. But focusing on 
your ongoing task doesn’t mean 
completely ignoring everything else 
in the background; for instance, 
the new notice in your email box or 
that message from your coworker. 
Being mindful is to acknowledge 
the incoming email and message 
and allocating some time to attend 
to them after you’re done with what 
you’re working on currently, to avoid 
them from distracting you from your 
primary task.

Being mindful also helps to counter 
procrastination. Many people 
procrastinate with work because 
they worry about the outcome of 
the project, eventually delaying even 
getting started on it due to how 
daunting the task feels.

Mindfulness helps people focus 
on the present, keeping them from 
fretting over failures in the past or 
stressing over future outcomes. 
It helps them to get started on 
their work without being burdened 
by worries that may hinder their 
progress.

THE OTHER BENEFITS OF MINDFULNESS
Mindfulness is proven to reduce 
stress and improve sleep quality. 
In a workplace study, two hundred 
and thirty-nine employee volunteers 
were randomized into three separate 
groups. One group followed a 
therapeutic yoga worksite stress 
reduction program, another attended 
1 of 2 mindfulness-based programs, 
and the final group acted as a 
control group that participated only 
in assessment. The results show 
that the groups who underwent the 
mind-body interventions showed 
significantly greater improvements on 
perceived stress and sleep quality, in 
comparison to the control group.

Practicing mindfulness has also 
been shown to improve general 
wellbeing and happiness, traits which 
inadvertently influence productivity 
as well.

HOW DO YOU PRACTICE MINDFULNESS?
One of the most common ways to 
invoke a state of mindfulness, is 
through meditation and relaxation 
techniques. But even without 
meditating, you can practice 
mindfulness by simply being 
conscious of your actions. Take note 
of how you’re feeling in that moment, 
both physically and mentally, and the 
sensations invoked by your actions. 
Whether it’s petting your cat, having 
a snack, or even taking a quick walk, 
as long as you are fully immersed in 
the present moment and what you’re 
currently doing, then that itself will 
constitute as an act of mindfulness. 
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Mindfulness helps to stave off distractions while working, forcing you to focus primarily 
on the task you’re performing. But focusing on your ongoing task doesn’t mean completely 
ignoring everything else in the background; for instance, the new notice in your email box 

or that message from your coworker.



• Initiate a 3pm strecth

• Create a list of healthy lunch spot  
within 1 km 

• Offer time off to get flu shots and 
vaccinations

• Start a salad club: everyone brings 
one ingredient to build a healthy salad 

• Start an office library and daily  
reading time 

• Encourage regular breaks  
(preferably in the sun)

• Create a safe space to talk about 
mental health awareness

• Initiate a 'go dark' policy  
during vacations 

• Open a group Registered  
Retirement Savings Plan (RRSP)

• Accommodate religious  
observances

• Make your office child-friendly

LOW TO NO COST 
WORKPLACE  

WELLNESS IDEAS

NO COST LOW COST

• Provide healthy snacks like 
fruits and granola

• Install standing desks around 
the office

• Splurge on an in-office 
masseuse for a day 

• Buy yoga mats and weights for 
the office 

• Designate a meditation/prayer 
room 

• Offer an Employee Assistance 
Program (EAP) as part of your 
group benefits

• Host a series of lunch 'n' learn 
session on financial wellness 
and professional growth 

• Offer parental leave top-ups

• Help cover house cleaning or 
grocery delivery for families  

Source: www.collage.co
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Ever Given: 
Legal and Insurance 
Implications
By Philip Teoh

A
s the saga of Ever Given 
and the salvage efforts 
continue to unfold, the 
longer term effects bear 
examining.

The fragility of trade 
routes - which have 
been sorely tested by 
disruptions caused by 
Covid-19 and a shortage 

of containers - were once again exposed 
when the large container ship Ever Given 
ran aground while transiting the Suez 
Canal on March 23, lodging herself against 
both banks.
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The ship is about 400 meters in 
length, roughly equal to the height of 
the Empire State Building, and she is 
capable of carrying about 20,000 TEU. 
She is owned by Shoei Kisen Kaisha 
(a subsidiary of Imabari Shipbuilding) 
and time chartered and operated by 
Taiwanese container line Evergreen 
Marine. Ever Given is registered in 
Panama and technically managed 
by the German ship management 
company Bernhard Schulte Ship 
management.

The ship’s large size has covered the 
entire width of the canal, holding up 
vessel traffic for days. This is causing 
knock-on effects on the movement 
of cargoes globally, as 12 percent of 
global trade is carried on board ships 
usingthe canal.

The blockage has caused vessels 
backed up in the Mediterranean to 
the north and the Red Sea to the 
south. It is estimated that the costs 
to global trade is estimated to be 
about $400 million per hour, based on 
the approximate value of goods that 
move through every day, according to 
Lloyd’s List.

The effect on the global supply chain 
due to the incident will also result in 
insurance claims. The claims will not 
comeonly from cargo on board the 
Ever Given but from cargoes on ships 
which will be delayed due to inability 
to transitthe canal. Many of these 
ships face a difficult decision over 
whether to wait or to divert around the 
Cape of GoodHope, which is a longer 
and costlier voyage.

CARGO INSURANCE
The availability of recourse against 
marine cargo insurance policies is 
also not a given as most marine cargo 
insurance does not cover losses 
due to delays. Delay will arise for 
vessels already near the entrances 
to the canalwhere the vessels decide 
to wait for the blockage to clear. 
Vessels that decide to divert from 
their planned voyage totake the longer 
route through the Cape of Good Hope 
will arrive later than their planned 
schedules.

Most cargo insurance policies adopt 
the Institute Cargo Clauses issued by 
the Institute of London Underwriters 
Wordings. These wordings adopt the 
choice of English law and practice. 
This means that the terms of the UK 
Marine Insurance Act 1906 will apply. 
Most of these policies are of the all 
risks type, and delay is excluded, per 
Cls 4.5

4.5: loss damage or expense caused 
by delay, even though the delay be 
caused by a risk insured against 

This would apply unless the policy is 
amended by endorsement to remove 
this exclusion, which would be the 
reasonable and prudent action for the 
assureds to take.

SALVAGE AND GENERAL AVERAGE
The Ever Given can carry up to 20,000 
TEU of cargo on board. Unless the 
ship is freed the container cargoes 
cannot safely proceed to its final port 
in Rotterdam.

The efforts to refloat the ship and 
to undertake any repairs so that the 
ship and cargo can safely continue 
its voyage will form part of general 
average.

General average is part of the law 
of the sea founded on equity. It 
formed part of the Rhodian law, was 
based in earlier custom and existed 
many centuries before the existence 
of marine insurance. Rhodian law 
provided that,when cargo was thrown 
overboard to lighten a vessel, that 
which had been given for all had to be 
replaced by the contribution of all.

The most often cited legal definition 
of “general average” is “all loss 
which arises in consequence of 

extraordinarysacrifices made or 
expenses incurred for the preservation 
of the ship and cargo losses within 
general average, andmust be borne 
proportionately by all who are 
interested.”

The cargo insurance of these 
container cargo on board is covered 
by the marine insurance cover using 
the English Forms, as above. See 
Clause:

2. This insurance covers general 
average and salvage charges, 
adjusted or determined according to 
the contract of carriage and/or the 
governing law and practice, incurred 
to avoid or in connection with the 
avoidance of loss fromany cause 
except those excluded in Clauses 4, 
5, 6 and 7 below.

Lessons can be learned from the 
Malaysian Federal Court decision of 
Fordeco Sdn Bhd v PK Fertilizers Sdn 
Bhd.

The Court held that four elements 
are essential to establish a contract 
of salvage (as opposed to a contract 
forthe provision of towage, pilot age 
or the carriage of goods):

(i) there should be a recognised  
    subject matter;  
(ii) the object of salvage should be in  
    danger at sea;  
(iii) the salvorsmust be volunteers; and  
(iv) there must be success by  
      either preserving or contributing to  
      preserving the property in danger.

In the case, the vessel was on a 
voyage from Ain Sukhna, Egypt to 
Lahad Datu, Sabah, carrying a cargo 
of about 22,000 metric tonnes of 
rock phosphate in bulk. The vessel 

The effect on the global supply chain due to the incident will 
also result in insurance claims.
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grounded on coral rocks, and both the 
vessel and the cargo were in peril. The 
cargo was owned by PK Fertilizers 
Sdn Bhd (‘the cargo owner’) who was 
the plaintiff in the High Court and the 
respondent in the Court of Appeal and 
before this Court.

The mode of rescuing the stranded 
vessel was to lighten it, so that it 
could be refloated and continue on its 
journey.The lightening of the vessel 
in turn meant that cargo had to be 
offloaded. It could not simply be 
jettisoned because that would give 
rise to marine pollution. The cargo had 
to be offloaded onto other vessels in 
order to lighten the loadon the vessel.

The master could not refloat the 
vessel without assistance. He notified 
the vessel owners, and the owners 
declaredgeneral average and took 
steps to refloat the vessel. This was 
done by discharging a part of the 
cargo on board thevessel onto two 
other vessels - one of which belonged 
to the defendant - until the vessel 
could be refloated. In orderto procure 
the lightening of the load on board the 
vessel, the owners’ agents sought the 
assistance of a tug boatoperator.

When the cargo was unloaded at 
a port in Sabah, a portion of the 
cargo was found to be wet and 
contaminated with debris. The plaintiff 
brought a claim in bailment and/or 
negligence against the defendant. 
The plaintiff contended thatthe 
defendant was a sub-bailee of the 
cargo and thus the defendant had 
a duty to deliver the cargo in the 
samecondition as the defendant 
had received the cargo - rather than 
wet and contaminated with debris. 
The defendant,on the other hand, 
contended that the operation was 
one of salvage and not a contract of 
carriage of goods - thus, itwas not 
in breach of any obligation to the 
plaintiff.

The questions of law which the federal 
court following the leave to appeal 
which had been obtained included:

Where a vessel had run aground on 
the high seas and the owners of the 
vessel had declared general average 

inrespect of the cargo, whether the 
rescue operation to save so much 
of the cargo as possible by other 
vessels hired for that purpose would 
in maritime law be classified as a 
salvage operation?

The court held there was no dispute 
that general average was declared, 
accepted and that the cargo owner 
voluntarily contributed towards 
general average. It follows therefore 
that the cargo owners agreed and 
accepted that there was a common 
jeopardy or misadventure that 
affected the common interest of 
the parties involved, warranting the 
incurring of expenditure beyond the 
agreed contractual duties.

The next issue that falls for 
consideration is whether, general 
average having been declared, 
it would follow definitively that 
the contract for the rescue and 
refloatation of the vessel through the 
discharge and transport of thecargo 
on the vessel carrying the cargo, was 
one of salvage, rather than towage or 
carriage of goods

The adjustment of general average will 
proceed under the procedures set out 
in the York Antwerp Rules, which will 
apply through incorporation in the bills 
of lading of the carrier. As the efforts 
are still continuing, the legal and claim 
issues will come to fore later, after the 

ship is freed. It is clear that the saga 
of Ever Given will continue long after 
the canal is cleared.

Philip Teoh has been in legal practice 
in Singapore and Malaysia for 
the past 31 years, handling both 
contentiousand non-contentious 
areas. He is the partner heading 
the Shipping, International Trade, 
Insurance Practice in Azmi & 
Associates Malaysia. He is an 
arbitrator with the key International 
Arbitration Centres of LMAA, SCMA, 
EMAC,ICC, LCIA, AIAC and KCAB, 
among others.

The opinions expressed herein are the 
author's and not necessarily those of 
The Malaysian Insurance Institute.

Philip Teoh
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The Reinsurance 
Perspective
Personality in Focus: Mr Zainudin Ishak, President and CEO of Malaysian Re

T
he purpose of this interview is to  
feature a well-known personality in the  
insurance industry, in support of the 
#DiscoveringInsurance campaign that 
MII has kickstarted in April 2021. In this 
campaign, we would like our readers and the 
public to have a better understanding of the 
insurance industry and business; as well as 
to encourage newcomers to join the industry. 
We also intend to shift the generalized/

traditional perception of insurance in relation  
to agents and selling, to insurance as an industry that 
houses various expertise and unique skills.

Q You are known for your extensive 
experience in the insurance industry, 
specifically the reinsurance sector. Tell  
us a bit about how your journey started  
in insurance (when and how did it start, 
how you progressed, etc.).

Yes, my journey in the insurance industry began  
36 years ago after I obtained a Certificate of Insurance 
from the MARA Institute of Technology, Shah Alam, 
Malaysia (UiTM) in 1985. In 1989, I completed Part 
Associateship of Chartered Insurance Institute before 
obtaining Full Associateship from the Malaysian  
Insurance Institute in 1994.

It is important for the talents to be given space to 
carry out their duties effectively. This also creates 

an environment of mutual trust and respect, and 
enables the empowered talents to deliver results 

whilst retaining accountability.

INSURANCE Apr - Jun  2021 www.insurance.com.my

46 #DiscoveringInsurance



My career commenced in 1989 as an Executive with several 
local insurance companies. In 1994, I joined Commerce 
Assurance Berhad and held various key management 
positions including being the Senior Vice President, 
Operation. In 2006, at the age of 39, I achieved a career 
milestone after being promoted as the Chief Executive 
Officer of CIMB Aviva Takaful Berhad. I subsequently 
moved to become the Executive Director/ Chief Executive 
Officer of HSBC Amanah Takaful from 2009 to 2015. In 
April 2015, I joined ASEAN largest national reinsurer by 
asset, Malaysian Reinsurance Berhad (Malaysian Re) as the 
President and Chief Executive Officer, a position that I have 
had the honor of holding until present time.

I am privileged to have built over 30 years wealth of 
experience and diverse knowledge in the industry covering 
a range of business and functional roles earned in various 
capacities in the domestic and multinational corporations in 
Kuala Lumpur, Hong Kong and Kingdom of Saudi Arabia.  
My career highlights include being instrumental in 
developing automation of claims and underwriting 
processes, turning around and stabilizing the underwriting 
position of a local insurance provider and structuring the 
treaty arrangements. 

I am also experienced in structuring a sound bancatakaful 
operation, frameworks and documentation. Of course, 
some of my proudest career achievements are the business 
transformation that I have keenly executed at Malaysian 
Re since I joined the Company. Watch this space for new 
heights to be accomplished by my Malaysian Re team in  
the near future.

Q What type of corporate culture do you 
promote, and how do you create that 
culture?

In my role as the CEO, I have taken a great pride in driving 
a culture of performance-based and accountability. Our 
Company, Malaysian Re, is ultimately owned by the 
unitholders of PNB trust funds and we have a fiduciary duty 
to deliver sound financial results in the form of sustainable 
dividends. In addition, as the national reinsurer which also 
generates half of our business from the international market, 
we have an inherent obligation to serve our clients to the 
best of our ability.

If you look at management team of Malaysian Re, we have 
a good mix of both experienced and young talents. This is a 
reflection of the performance-based culture that I promote 
as to whilst I value the experience and proven-ability of 
veterans, I also reward the young talents for their ideas, 
energy and fresh perspectives.

Q In your experience, what is the key to 
developing a good team? (mutual trust, 
respect, cooperation, etc.) 

In my experience, setting a common goal is the key to 
building a cohesive and productive team. A team usually 
have many different personalities, and tensions will naturally 
happen which may be counter-productive if not managed 
properly. However, if channelled properly by aligning these 
highly talented individuals of different personalities and 
interest with a shared goal, I am able to harness the energy 
of the team productively and produce the desired results, as 
evidenced by the transformation journey of Malaysian Re.

This might sound cliché, but organization is truly only as 
good as the people who form it. And driving the team to 
deliver results go beyond setting strategies and KPIs - you 
also have to win their hearts. I am a firm believer in having 
clear and transparent communications as well as regular 
engagements with my employees via townhalls and regular 
meetings, both formal and informal. At these regular 
engagements, not only do I brief them on the Company’s 
strategic priorities and accomplishments, I also actively 
encourage my employees to share with me the questions 
and concerns that they have, and I always attempt my best 
to address all their feedback.

Q What personality traits make a good 
leader?

 
I am probably known within the industry as having a strong 
and jovial personality which has served me well throughout 
the career. However, I also truly believe in the ability to 
listen to diverse perspectives from multiple disciplines on 
approaching and solving important issues. 2 brainpowers 
are definitely better than 1 brainpower, and imagine having 
10 or more good brainpowers working on a problem, you 
will acquire a robust solution that has been challenged and 
stress-tested. However, as the CEO, the buck ultimately 
stops at me as I am held accountable to the decisions that 
my team makes.

I am also a firm advocate for empowerment as I delegate 
adequately to the talented people I am working with. It is 
important for the talents to be given space to carry out 
their duties effectively. This also creates an environment 
of mutual trust and respect, and enables the empowered 
talents to deliver results whilst retaining accountability.
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Q What would be your advice to 
newcomers or those who aspire to 
join the insurance industry?

When I was a young executive, I always volunteered to 
take up the jobs that were beyond my job descriptions. 
Of course, I would not know everything about the task 
beforehand but I always took it as a challenge to learn 
something new, meet new people and grow outside my 
comfort zone. I believe this willingness to do beyond what 
was expected, contributed to my relatively quick rise to 
become a CEO at a young age.

Therefore for the newcomers and aspirants, my advice is to 
seek opportunities to expand your skillsets and networks, 
and not to let mediocrity and complacency set in by always 
volunteering to do beyond your job description. You will 
reap the rewards by cultivating these values early as you 
move up the corporate ladder.

Q What do you think are the biggest 
challenges our industry is facing now?

 
The global pandemic has certainly affected our industry as 
the domestic premium fell flat in 2020 just as the industry 
was experiencing a modest growth during the preceding 
years. In addition, the low-interest rate environment and 
volatile equity market have impacted the industry’s ability 
to generate reasonable returns from the investment income. 
Nevertheless, the silver lining is that our industry has shown 
its mettle by getting stress-tested by the global pandemic, 
and we are in a stronger position to capitalize once the 
market rebounds in the near future.

On another hand, our industry continues to suffer from the 
dearth of deep talent pool as we are traditionally losing out 
- both junior and senior talents - to other industries such as 
banking and asset management, as well as more lucrative 
overseas markets. Collectively, we have to promote the 
industry better and capture the talents’ interest at earlier 
stage of education cycle by making a stronger case on the 
viability of career in insurance industry. Structural change 
such as detariffication will also be contributing to the 
talents’ upskilling and competitiveness.

On the other hand, arbitrary pay increase is not a solution 
as this will only create an artificial employment market. We 
have to enhance the industry’s remuneration structure to 
be valuebased that rewards actual productivity and value-
creation.

Q How do you see the industry changing in 
five years, and how do you see your role 
contributing to that change?

 
 
The next phase of detariffication will be a positive driver 
to the industry as we are moving closer to the actual risk-
based pricing regime. Once the market stabilizes beyond 

short-term price competition and it reaches the equilibrium, 
the positive impacts will be widespread – from extensive 
analysis of consumers’ and market data utilizing pricing and 
risk modelling, superior customer service delivery, talents 
upskilling and greater products innovation.

We are currently witnessing the era of great catalyst as the 
global pandemic has accelerated industry’s adoption of the 
technology, faster than any normal time strategies would 
have. Today the Zoom calls have become ubiquitous, but 
in 5 years’ time, we probably have to anticipate blockchain-
derivative cryptocurrency being accepted as a mode of 
payment by insurers.

In Malaysia, economic and social mobility is on the rise 
with a fast-growing middle class. The World Bank latest 
reports highlights that Malaysia’s economy has been on an 
upward trajectory, averaging growth of 5.4% since 2010, 
and is expected to achieve its transition from an upper 
middle-income economy to a high-income economy by 
2024 – that is 3 years from now. As our society becomes 
more educated and economically affluent, we have to be 
prepared to adapt to customers’ greater expectations 
for insurance products from being primarily needed for a 
simple claim transaction during a perilous event, to more 
comprehensive risk management solutions that add values 
to our customers’ lifestyle.

I am privileged to be in the position as Malaysian Re CEO 
as our Company will be at the forefront of these rapid 
changes, and my role is to support the industry by being 
the trusted partner in developing innovative solutions and 
cultivating talents, and I look forward to the industry’s 
continued evolution with great enthusiasm. 
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Back to Basics with  
Mr Jahanath Muthusamy

W
hen we read 
of those 
who helped 
shape 
our local 
insurance 
industry, 
and  when 
we learn 
from the 

experiences of those who lead 
the way, we gain an insight to 
the amazing developments of the 
insurance industry in Malaysia. In 
short, we discover insurance ala 
Malaysia.  

In collaboration with Regional Risk 
Consultant, Mr Pooba Mahalingam, 
we were recently privileged to speak to 
Mr Jahanath Muthusamy – also fondly 
known as Jega.  Industry players refer 
to Jega as the home-grown rank and 
file Malaysian CEO who also led an 
Indonesian insurance company.

Mr Jega spends his busy days ticking 
off the items in his much loved bucket 
list – climbing, sky-diving, golfing, 
spend time with grand-children – yet 
still he found time to accommodate our 
request for a virtual interview. He shared 
with us a glimpse of what insurance 
was like back in the early days and how 
much insurance has changed over the 
years.

STEPPING INTO THE WORLD OF 
INSURANCE 
Mr Jega officially retired from the 
industry in 2012 after almost 40 years 
of experience in the insurance industry. 
His career in insurance began in 1975 
when he started work in the insurance 
department at Kuala Lumpur Kepong 
Bhd, a local plantation company. After 
a few years of the initial exposure, he 
stepped up in the insurance business 
as an executive at Guardian Royal  

Exchange Assurance, now known as 
AXA Insurance. Mr Jega is a Fellow 
of the Chartered Insurance Institute 
(CII), UK.  

An insurance executive through and 
through, Mr Jega began his career 
in the company as a junior executive 
and climbed his way to the top, 
becoming the first local CEO of AXA 
Malaysia. As well, he had a 4-year 
stint as Country Manager with AXA 
Indonesia. 

Mr Jega said, “My biggest contribution 
to insurance operations was through 
the creation and implementation of 
a company-wide business plan and 
contact reporting. At the time of his 
service, this operational process 
was completely unknown but was 
implemented, setting new standards  
for AXA thereon. 

As the leader of a thriving company,  
Mr Jega highlighted the key to his 
success – namely,  information-sharing 
with all staff. He said, “It is vital to 
include staff in matters related to the 

An active  Mr Jega conquered Mount Kinabalu, 

Some of Mr Jega's  involvement in industry events 
from the album.
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business and the brand. This is to 
ensure no one is left out from essential 
information about what is currently 
happening to the business and the 
market and how to use that information 
in future strategies.”  Acknowledging 
that each individual staff member 
played a vital role in the success of 
any organization, Mr Jega encouraged 
“transparency and communication 
across all levels in the organization.”

THEN AND NOW
As an insurance professional who 
helped develop the insurance business 
when there were only 65 insurance 
companies in Malaysia, Mr Jega 
shared his thoughts on how much the 
insurance business and operations have 
changed to what they are today.

“Insurance has now embodied the 
definition of business,” he said. “In 
the early days, insurance used to be a 
business with a purpose – to protect 
individuals. As more international 
companies entered the local market, 
the insurance business began to thrive 
through competition.”

He added, “And this can be seen as the 
consumer generation changes through 
the years. Different generations have 
different needs and lifestyles, so this is a 
major reason for a competitive market. 
In insurance, competition is always 
measured by sales targets, and sales 
targets are derived by product and 

services innovation. So, if the consumer 
demands for more benefits at lesser 
premium, insurance will continue to 
offer products, instead of protection that 
individuals truly need.”

With that, shareholders' expectations 
have also sky-rocketed. In a domino-
like response,  companies have found 
themselves expanding the business 
at lightning speed. This has led to 
acquiring more staff, even those with 
very little or no insurance experience or 
knowledge. At the tail end, quality is at 
stake. 

Mr Jega emphasized that quality is 
more critical in staff than in the products 
sold. When there are issues in people 
quality, the image of insurance suffers 
as we witness today. Compromising on 
quality of people leads to mis-selling 
and unethical business conduct, and 
ultimately creates distrust towards the 
entire insurance business. As this is now 
a common misconception of insurance, 
Mr Jega believes that it is time for 
leaders in insurance to take a look once 
again at professionalism in the industry 
and leverage on professional training 
and qualifications for all insurance 
professionals. 

As an advocate of continuous learning, 
Mr Jega believes,  “It is never too late 
to go back to basics. Education is key, 
in any sector and across all industries 
and it is through continuous education 
that insurance professionals and 

practitioners can be reminded of the 
purpose of insurance.”

A MESSAGE FOR NEW-COMERS
Speaking from experience as a leader 
and having had the privilege to witness 
the changes in the industry over the 
years through its major milestones,  
Mr Jega’s message to all new-comers 
in the industry are summarized under 
four points:

• Remember that insurance is multi-
faceted. It is not just about sales 
and making claims.

• Understand processes and 
operations to better represent 
yourself as a true insurance 
professional.

• If you cannot see yourself making 
a difference in what you do, 
CHANGE yourself. Being in a 
healthy state of mind and happier, 
makes a more effective YOU.

• Take work-life balance seriously 
as this will determine the quality 
of your output. Whether big or 
small, every output contributes to 
the success and progress of the 
insurance industry. 

Jega currently serves as Chairman of 
the Board of RHB Insurance in Kuala 
Lumpur and in his free time keeps 
active on the golf course.
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The Value of Work with 
Mr Ahmad Ramly Yusoff

A
t its core, the 
insurance business 
is customer driven. 
Insurance was 
initially created to 
protect customers 
and the community 
at large against risks, 
whether personal 
or business-related. 

Through the years, the nature of 
insurance business has diversified to 
accommodate social and economic 
changes. How has this diversification 
impacted the image and meaning of 
insurance? 

The Malaysian Insurance Institute (MII) 
in collaboration with Regional Risk 
Consultant, Mr Pooba Mahalingam 
interviewed Mr Ahmad Ramly Yusoff 
to share his experiences and insights 
on the development of insurance and 
what it means to be an insurance 
professional. “AR” as he is known by 
his close friends took time to share 
stories from his four decades of 
involvement in insurance practice.

PROTECTING BUSINESSES AGAINST 
RISKS
AR is no stranger to insurance 
broking. His career in insurance began 
in 1969, as a trainee executive with an 
Anglo-Dutch insurance company in 

Malaysia where he later demonstrated 
interest in technicalities and legalities 
of insurance. This led him to set-up 
a Claims Department in a Broking 
Company – a rare circumstance 
in those early days. AR went on 
to become an Insurance Advisor 
with PLUS in 1988 and remained 
as Advisor to the Head of Risk 
Management Department until 1993. 

Throughout his career spanning over 
40 years, AR has had an outstanding 
record in insurance service through 
large-scale national projects. This 
includes his involvement in arranging 
and managing the following major 
risks: KL-Karak Highway, Linkedua 

Mr Ahmd Ramly in action conducting insurance training.
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highway (Malaysia-Singapore Second 
Link), North- South Expressway, 
Putra LRT for Kuala Lumpur, Natural 
Gas Plant in Bintulu and even the 
public liability cover for the legend 
Muhammad Ali’s boxing match 
hosted in Kuala Lumpur! 

FROM MANUAL TO ELECTRONIC
Reminiscing about his early days in 
the industry, AR believes that the 
biggest change in insurance would be 
in the way people perform their work 
and in the tools of trade. This has a 
great impact on one’s appreciation of 
the profession and the value of doing 
work, the hard way. AR said, “My 
passion is driven by the technicalities 
in how insurance products and 
services are delivered to a customer 
or client.”

In the early years, it was extremely 
challenging and nothing at all close 

to a walk in the park when AR used 
conventional calculators instead of 
electronic calculators; typewriters 
instead of computers; and other old 
school devices like the telex printers 
and dial telephones. He said, “Any 
Insurance professional today, or 

any worker for that matter, is very 
much privileged to be able to use 
digitalized machines, and robust 
systems to help them perform their 
work faster, simpler and with very 
little room for error.”

AR went on to state, “Hence, with 
so much technology infused into the 
daily operations of insurance, it leads 
to some form of loss in appreciating 
and recognizing the significance of 
the work and output.”

AGILITY IS KEY TO SUCCESS
For a long serving insurance 
professional, AR emphasized the 
need for all insurance professional 
to always keep in mind the meaning 
of insurance. His strong belief is 
this:  “Insurance should not be about 
sales, it should be about people.”

AR also said, “Each professional 
plays a role in upholding the values 
that come with the business. It is 
also the responsibility of insurance 
companies to ask consumers what 
they want and what they need, not 
how much they can afford.”

To better serve individual needs 
and to truly protect consumers, 
AR encourages professionals to 
diligently conduct risk profiling. He 
stressed, “It is through this exercise 
that companies get to design and 
offer the best product that fulfills 
the need of the consumer whether 
individuals or businesses.”

AR’s special message to all existing 
and newcomers in the industry is 
this: the key to success is to always 
be agile.  “Agility in all areas and 
sectors of insurance will help you, as 
an insurance professional, to foresee 
the road ahead and be well equipped 
for the journey.”

Aside from spending his retirement 
days visiting his children abroad, AR 
still serves as an insurance advisor 
for various business.

Mr Ahmad Ramly Yusoff seen here (left-centre) as an interviewee in the virtual interview session conducted by 
Mr Pooba Mahalingam and MII representatives Ms Nor Izmawati Mostapar and Ms Hasmanira Lokman. A fellow 
interviewee, Mr Jahanath Muthusamy also participated in the interview session. 
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need of the consumer whether 

individuals or businesses





MII AICLA International

The International Division of AICLA 
hosted a successful webinar for AICLA 
members and industry friends on 24 
February. The virtual talk titled "Latest 
Technology to Assist with Remote Site 
Visits and Inspection" was presented 
by G.Sujenthiran (Forensic Engineer - 
Approved Group International).

Over 300 participants tuned into this 
live broadcast which was also opened 
to many more by DKTV via YouTube 
(hosted by Delil Khairat, a reinsurer 
based in Kuala Lumpur). We welcomed 
participants from the ASEAN region 
with the largest attendance by the 
Indonesians. Sujenthiran shared how 
the 3-dimension scanning camera 
operates and can be used to manage 
remote site surveys effectively. This is 
part of the latest assistive technology 
that has developed in the post 
pandemic environment where traveling  
still remains a challenge. This S$8,500 
hi-tech camera device with accessories 
(including WiFi glass) can be mobilized 
in loss assessment and pre-risk  
survey inspections.

Participants were also shown sample 
3-dimension video scanned shots 
using some interesting case studies. 
An activity was also conducted to 
enable participants to use their own 
mobile devices to conduct 3-D scans 
using a mobile app. This segment was 
well received by the audience.

The presentation also brought about 
numerous questions during the Q&A 

session while positive 
technical comments were 
received from industry 
attendees from Dubai, 
Thailand and Indonesia. 
The application of 
Artificial Intelligence and 
Industrial Revolution 
(I.R) 4.0 elements in this 
technology appears to be 
the way to move forward 
in the new norm.

This session was 
supported by the 
Association of Malaysian 
Loss Adjusters (AMLA), 
The Malaysian Insurance 
Institute (MII), Loss 
Adjusters Association  
of Singapore (LAAS), 

Asosiasi Ahli Pialang Asuransi dan 
Reasuransi Indonesia (APARI), and 
Asosiasi Penilai Kerugian Asuransi 
Indonesia (APKAI).

For further information on future 
speaking opportunities, kindly contact 
Councillor Pooba Mahalingam at 
afelda_99@yahoo.com.
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The Launch of MII Digital 
Badge with Credly
MII successfully launched a new digital 
badge initiative for its members in April 
2021. A total of 727 Individual Members 
of MII will receive their digital badges in 
Phase 1 of this initiative. This exclusive 
offer is dedicated to MII’s community of 
insurance professionals who strive for 
excellence through lifelong learning and 
continuous professional development. 
Each badge symbolizes adherence to 
the MII Code of Ethics and Conduct 
and represents the earner’s active MII 
membership status. More members will 
receive their MII digital badge in Phase 2 
that covers other membership categories 
such as Institutional Members.

“By providing a secure, digital 
representation of The Malaysian 
Insurance Institute membership, our 
insurance professionals can now easily 
manage, share and make use of their 
credentials within their networks and 
across social media platforms,“ says 
Ms. Shalini Pavithran, Chief Executive 
Officer of The Malaysian Insurance 
Institute. “Our new digital badges make 
it easy to identify individuals with MII 

qualifications, and it is a verification of 
their membership status with MII.”

MII’s partner in this initiative to provide 
digital badges to all eligible MII 
Members is Credly, a global leader in 
digital credentialing. Credly collaborates 
with top global training providers, 
credential issuers, associations and 
academic institutions that are similarly 
focused on the power of verified skills 
and achievements. Credly transforms 
knowledge, skills and achievements into 
digital badges that empower individuals 
to connect with learning and career 
opportunities.

“Credly is honoured to support 
The Malaysian Insurance Institute’s 
mission to secure its position as the 
professional ‘single source of truth’ 
for the Malaysian insurance sector,” 
affirms Mr David Kinsella, Founder and 
Director of Everitas, Credly’s APAC 
Regional Partner. “With Credly digital 
credentials, members can now more 
effectively communicate expertise 
and professional standing with the full 
backing of MII; and the general public 
will be able to securely verify skills and 
expertise, building greater confidence 
when engaging member professional 
services.”     

Everitas, Australia's leading digital 
credentialing consultancy and Credly 
representative in the Asia Pacific region, 
provides local support to MII in the 
development and launch of the digital 
badge programme.

For more information about MII’s 
digital badge programme, visit us at 
http://insurance.com.my/membership/
digitalbadge.
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Penjana Kerjaya 2.0  
Incentives for Businesses  
to Upskill and Reskill Talents 
in the field of Data Science
The Malaysian Insurance Institute 
(MII) has taken the role of supporting 
partner for the Penjana Kerjaya 2.0 
hiring incentive programs conducted by 
The Center Of Applied Data Sciences 
(CADS).

The Penjana Kerjaya 2.0 hiring incentive 
program is part of the Malaysian 
Pelan Jana Semula Ekonomi Negara 
(PENJANA) / Short-Term Economic 
Recovery Plan, an economic recovery 
initiative under the Ministry of Human 
Resources, administered by Social 
Security Organization’s (Socso) 
Employment Services to promote 
job creation among employers while 
increasing employment prospect. The 
short-term economic recovery plan 
was introduced for businesses to 
cope with the downward effect cause 
by COVID-19. This plan aims to spur 
business growth as a crucial driver to 
stimulate economic recovery and tackle 
unemployment.

The Penjana Kerjaya 2.0 hiring 
incentive program is now available 
for employers to partake. This 
program allows employers to hire 
new employees, upskill or reskill their 
newly appointed talents. Currently, 
there are several programs recognized 
under PenjanaKerjaya2.0. to help 
organizations groom future-ready 
talents with the data science and 
analytics skills for business to brace 
the challenges as the landscape swiftly 
moves towards digitization. Businesses 
can participate in programs like 
these to increase preparedness and 

resilience, which will then determine 
a given organization’s path out of the 
crisis and its workforce.

Organizations are encouraged to take 
advantage of the assistance provided 
to jump-start their automation and 
digitalization journey while braving the 
MCO and post-MCO economic climate 
uncertainties. Quickly Apply for Penjana 
Kerjaya 2.0 - MYFutureJobs Hiring & 
Training Incentive Program until 30 
June 2021.

PROGRAMS OFFERED

1. Enterprise Data Practitioner 

• A 7-day training program 
that super-charges Business 
Intelligence analysts with new 
skills to analyze and communicate 
insights effectively 

• Suitable for Business Intelligence 
Analysts looking to maximize the 
potential of their work.

• Duration: 7 days of the full-time 
workshop (9 am – 6 pm)

• Value: RM4,000

2. Advance Enterprise Data  
    Practitioner 

• An 11-day training program that 
trains business executives with 
big data analytics skills to develop 

actionable business insights for 
better decision-making.

• Dashboard development and data 
storytelling are the core modules 
of this program to ensure that 
participants can analyze and 
visualize data to facilitate business 
decision-making.

• Suitable for business professionals 
who would like to save time 
by automating redundant and 
repetitive tasks and business 
processes.

• Duration: 11 days of the full-time 
workshop (9 am – 6 pm)

• Value: RM6,000

3. The Associate Enterprise Data  
     Analyst (AEDA) track 

• An 11-day training program that 
provides analysts with the skillsets 
and tools required for efficient data 
analysis on data retrieved from 
various file types and/or relational 
databases in Python. Participants 
walk away with the skills to explore 
data for patterns and insights.

• Suitable for business professionals 
looking to derive impactful 
business insights and produce in-
depth analysis involving a massive 
volume of datasets from multiple 
sources.

• Duration: 11 days of the full-time 
workshop (9 am – 6 pm)

• Value: RM6,000

NEED MORE INFO?
Scan the QR Code below for more  
information on the Penjana Kerjaya 2.0 
hiring incentive program.
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Human Resources (HR) 
Communities of Practice (CoP)  
- Virtual Roundtable Discussion
The Human Resources (HR) 
Communities of Practice (CoP) Virtual 
Roundtable Discussion was held with 
great success on 25 February 2021. 
This event saw HR professionals from 
across the industry coming together to 
collaborate, connect and discuss on 
the most pertinent issues and trends 
in HR. The HR CoP helps professional 
development and is a platform for 
information and knowledge exchange. 

Some of the topics discussed include 
the future of the workforce;  skills for 
the future; the open talent economy; 
L&D strategy in turbulent times, and 
latest HR trends and insights. 

Leading the discussion were 
experienced speakers in the area of 
human capital development. These 
included  Sharala Axryd, Founder 
and CEO of The Center of Applied 
Data Science (CADS); Jacqui Barratt, 
Founder and CEO of Salt APAC; and 
RoshanThiran, Founder and CEO of 
Leaderonomics; Tracy Tan, Regional 
Talent & Learning Solutions Consultant, 
LinkedIn; Hugh Terry, Founder of The 
Digital Insurer (TDI); Ben Race, Senior 
Client Partner for Asia Pacific - Wilbury 
Stratton; and Jaya Kohli, MII Academic 
Review Project Consultant. They 
shared their views and insights on what 
the HR community should be looking 

at in their HR initiatives and strategies 
to nurture talents across organizations. 

The goals of the Human Resources 
(HR) Community of Practice (CoP)  
are to:

• Provide a shared context and 
platform for HR professionals to 
communicate and share information, 
stories, and personal experiences in 
a way that builds understanding and 
insight

• Enable dialogue between HR 
professionals to explore new 
possibilities, solve challenging 
problems, and create new, mutually 
beneficial opportunities

• Stimulate learning by serving as a 
vehicle for authentic communication, 
mentoring, coaching, and self-
reflection to harness the collective 
intelligence of the HR community

• Capture and diffuse existing 
knowledge to help the community 
improve their practice by providing a 
forum to identify solutions to common 
problems and a process to collect and 
evaluate best practices

• Introduce collaborative processes to 
groups and organizations as well as 
between organizations to encourage 
the free flow of ideas and exchange of 
information

• Generate new knowledge to help HR 
professionals transform their practice 
to accommodate changes in needs 
and technologies. 

For inquiries on future HR CoP events 
conducted by The Malaysian Insurance 
Institute (MII), email us at events@mii.
org.my. 
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H
obbies give us a 
break from our daily 
commitments and 
give us a chance to do 
something we enjoy and 
are passionate about. 
Hobbies provide not just 
a mental escape but an 
opportunity to socialize 

with others. 

Many people do not seem aware 
that when they do a certain activity 
regularly, that activity becomes their 
hobby. During the on-going pandemic, 
we have all experienced the urge to 
find a new hobby, hoping to fill the void 
brought about by lockdowns. Little do  
we realize that we are in search of new 
hobbies because we have ‘lost’ our 
old hobbies like going to the cinema or 
shopping. 

When we can’t do what we enjoy, it 
affects the way we function and if this 
problem remains unsolved, it may lead 
to serious side effects. If you think 
hobbies are all fun and games and not 
to be taken seriously, think again, scroll 
down, and see the long list of benefits 
that explain why hobbies are important:

HOBBIES ARE STRESS RELIEVERS
Hobbies are a healthy and productive 
distraction from work or personal 
troubles. Hobbies can keep you 
grounded in the moment, taking your 
mind away from stressful thoughts and 
focusing on an activity you enjoy. While 
not all hobbies offer the same level 
of mental or physical engagement, 
hobbies help you practice mindfulness 
techniques without you even  realising 
it. Some of the more popular hobbies 
for decluttering the mind include 
meditation, knitting, sewing, painting, 
drawing, and cooking.

Why Hobbies  
Are Important

HOBBIES ENCOURAGE YOU TO TAKE A 
BREAK
Hobbies offer you an opportunity to 
take a break, while at the same time 
giving you a sense of purpose. The 
more you are involved in a hobby, the 
more likely you are going to learn about 
the subject, which in turn, will provide 
you with an increased feeling of 
satisfaction. This also means that the 
more engaged you are in your hobby, 
the more you will learn, particularly 
when your hobbies involve learning a 
foreign language, reading, writing, and 
designing. 

HOBBIES OFFER NEW CHALLENGES AND 
EXPERIENCES
Work-related challenges are often 
accompanied by the stress and the 
pressure to excel. With a hobby, you 
can enjoy the process of learning 
something new without worrying about 
failure or success. The heat is off you.  
Hobbies also offer different types of 
challenges that are new to you and that 
can open your mind to new ways of 
seeing the world. While you may spend 
your days at work being challenged 
mentally, you can take up a hobby that 
can challenge you physically, such as 
cycling or hiking.

HOBBIES CAN HELP IMPROVE YOUR 
CAREER
Hobbies don’t just enable you to be 
multi-skilled, they can also help you 
better manage stress, prevent burnouts 
and to think creatively at work. While 
it may seem counterintuitive to make 
time for something outside of work 
to get ahead at work, career coaches 
have confirmed that having a hobby 
can help make you better at your job. 
It also shows employers that you know 
how to best to spend your time after 
work. 

HOBBIES IMPROVE YOUR SELF-
CONFIDENCE AND SELF-ESTEEM
You feel good about yourself when 
you know you are good at something. 
Pushing your limits and getting out 
of your comfort zone will help you 
build your self-esteem as you achieve 
things you thought were not possible. 

By Nor Izmawati Mostapar, Vice President of Corporate Communications & 
e-Learning at MII
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encourage you to stretch the limits 
of your imagination, see the world in 
a new way or provide you with the 
opportunity to come up with great 
ideas. Regardless of what type of 
hobby you take up, you will certainly 
be exposed to new things.

HOBBIES IMPROVE YOUR MEMORY
Like your body, your brain needs a 
workout too and hobbies offer just that. 
There are mentally intensive hobbies 
such as chess or computer coding that 
can help boost your mental health but 
certainly, other hobbies like crafting 
and sewing can have the same effect. 
When you do purposeful activities, you 
are exercising your mind by focusing, 
like the way meditation does. Crafting 
hobbies help ward off depression while 
protecting the brain from memory loss 
due to aging.

HOBBIES PROMOTE EUSTRESS  
(GOOD STRESS)
Eustress is a positive type of stress 
that makes you excited about what 
you are doing. A hobby promote good 
stress because it is an activity that you 
want to do, and you often feel excited 
just thinking about it. When you do 
something you love, you feel a rush 
of excitement and joy, and the more 
you do it, the more you will get the feel-
good energy. 

HOBBIES HELP WARD OFF DEPRESSION
Hobbies are often calming and 
therapeutic. Some common hobbies 
that help ward off anxiety and 
depression include listening to music, 
volunteering, keeping a gratitude 
journal, and playing with pets. Taking 
time to relax and engage in an 
enjoyable activity can help benefit 
your mental health. Hobbies also help 
improve a person’s sense of identity, 
usefulness, and well-being, and 
eliminate feelings of worthlessness and 
self-doubt.

HOBBIES HELP KEEP YOU PHYSICALLY 
HEALTHY
Staying healthy is more than just 
eating healthy foods and exercising. 
Hobbies requiring vigorous physical 
activity can be a great way to keep in 
shape. Hobbies such as gardening, 
hiking, dancing, yoga, sports or fitness 
can keep us active without the need 

Each time you progress with your 
hobby, you are reinforcing a mentality 
of being able to accomplish anything. 
Any activity that you can excel in is 
an opportunity for you to build your 
confidence and develop pride in your 
accomplishments.

HOBBIES ENRICH YOUR PERSPECTIVE
Hobbies help build your character 
and enrich your life by offering 
different perspectives on life and 
experiences. Having a hobby will help 
you grow in many ways, including 
exposing yourself to new and 
diverse possibilities. Hobbies can 
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https://www.developgoodhabits.com/
benefits-hobby/

https://www.positivelypresent.
com/2013/06/benefits-of-having-a-

hobby.html
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to make an obligatory trip to the gym. 
When exercise turns into a hobby, 
this will also have flow-on effects 
from increased confidence, increased 
energy levels and an overall increase in 
your physical health.

HOBBIES HELP YOU SLEEP BETTER
A relaxing hobby can help slow 
down your heart rate and decrease 
the frequency of your brain waves at 
night. This allows you to fall asleep 
more easily. Also, feeling the “good” 
kind of tired after being active during 
the day can help you get a more 
restful sleep. So if you have a hobby 
that is more active, like judo, this can 
help exhaust your body and prepare it 
for a good night's sleep.

HOBBIES STRENGTHEN YOUR 
RELATIONSHIPS AND ALLOW YOU TO 
MEET NEW PEOPLE
A hobby is something that you can 
frequently enjoy with other people. 
Hanging about with like-minded 
people who share your passions can 
turn out to be an effective way to 
increase your social circle. Whether 
you play golf or learn how to make 
your own flower arrangements, a 
hobby is a great way to meet and get 
closer to people who have the same 
interests as you do. This is especially 
gratifying when you give away your 
creations to family and friends as gifts.

HOBBIES HELP YOU BECOME MORE 
PATIENT
To develop a new hobby, you will 
have to learn to do something new 
that has a learning curve. As you 
slowly learn to acquire new skills, you 
will require patience to build up the 
skills. It takes time to become good at 
something new. Hobbies teach you to 
be patient with yourself as you learn 
and grow. Fishing is a great example 
of a hobby that teaches patience. 

HOBBIES MAKE YOU MORE 
INTERESTING
Your hobby tells a story about you 
and attracts other people who may 
have the same interest. As you share 
your experience, your audience will 
be captivated by how much you 
know. Travelling and photography are 
examples of such hobbies. Because 

of your hobby, you may also have 
some fun stories, experiences, and 
skills to share with other people. 

The right hobby usually comes 
naturally. But if you want to find a new 
hobby, it may take some time and 
involve trial and error. It’s good to ask 
your friends about their hobbies and 
decide whether it could be something 
you want to start doing. Share 
information and exchange ideas to 
discover your level of interest. The key 
to finding a new hobby that is right for 
you is by keeping an open mind and 
being willing to give new ideas a try. 
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Brain to Paper
The magic of  
writing things down

10minutes with Emma H
ave you tried reading 
other people’s 
handwritten notes? I 
have and it was as good 
as not reading any notes 
at all and the reason - it 
wasn’t my handwriting.

When I was in 
elementary school, I 

remember having to spend a few 
minutes each day on writing. No, 
I’m not talking about English alone. 
In secondary school, students in 
my school had to practice writing to 
help them in the learning process. In 
subjects like science and geography, 
we were asked to write on paper 
what we learned, in our own words 
and illustrations. For example, take 
the time when we learned about the 
human heart and how it works. At 
the end of class, we had to draw the 
heart and explain everything in writing, 
however we wanted. It was not a walk 
in the park, not when the blackboard 
was wiped clean, and no textbooks 
were allowed for reference! I dreaded 
this end of class assignment, but it 
truly had its benefits. We had no other 
choice but to stay focused during 
class and it made us ask questions 
about things we didn’t understand 
because ultimately, we had to write it 
all down at the end of class. 

I’m writing about this because it 
occurred to me recently that I can’t 
live without my notebook and the 
loose papers that I use to jot down 
my long list of work-related tasks 
and meeting notes. I’ve tried taking 
notes on my tablet and using the 
sticky notes on my desktop but it 
simply wasn’t the same. I take my 
handwritten notes more seriously 
and I can easily recall what my badly 
written notes mean, compared to my 
typed notes. And it made me wonder, 
why is this so? 

I conducted a quick research on the 
effects of writing and why it is still the 
preferred and recommended way of 
notetaking.  

WHY SENSORY EXPERIENCE WINS
Numerous studies by psychologists 
and neuroscientists alike have found 
that handwriting is king for effective 
learning. It has to do with how the 
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brain processes different information. 
More specifically, it matters whether 
you transcribe content digitally or 
capture the gist of the content on 
paper. According to research, when 
you type, you use your motor skills in 
a limited way as opposed to using pen 
and paper where a deeper sensory 
experience takes place. Crafting each 
letter by hand requires more dexterity 
to write with a pen than it does to type. 

Our memory of handwritten words 
is tied to the movements required to 
make each letter. This might be what 
helps the memory of what we’ve written 
hang around in our brains a bit longer. 
Meanwhile, pressing buttons on a 
keyboard activates fewer areas of the 
brain, so we quickly forget what we’ve 
typed as the memory of pressing letters 
on the keyboard is not unique. It lacks 
meaning to the writer.

Our brains consume information, and 
we use our hands to translate the 
information retained in the brain. This 
is a natural human activity. So, when 
you write by hand, you are forcing 
your brain to process information in a 
more detailed way, which helps you 
successfully load that information into 
your memory. The more you put your 
thoughts into writing, the more valuable 
the information is to you and the longer 
you remember it. What you have written 
by hand is personal and unique to you.

WHEN LESS IS MORE
When we write by hand, we coordinate 
our verbal and movement systems. 
When we consume new information, 
we don’t and can’t write verbatim, 
which means we create our own 
summaries and concepts. As a result, 
your summary and my summary will be 
different. This means we have different 
ways of encoding the information, 

which leads to richer memory for each 
individual. 

Since we can’t possibly write 
everything down, we tend to write in a 
style that allows maximum information 
from minimum output. If a speaker says 
100 words, we can't write 100 words. 
What we do instead is write 10 words 
or 20 words at most. So, this limited 
number of words are the key words that 
will help us remember the speaker’s 
points. This means we process that 
information on a deeper level, namely, 
deciphering the various chunks of 
content, linking them together, and then 
picking  the 10 key words that best 
summarise that content.

The fact that writing by hand takes us 
longer isn't the only aspect contributing 
to richer memory. It also has to do with 
the initiative it takes to write something 
in the first place.

WHAT TO WRITE
The benefits of writing don’t apply in all 
circumstances. Here are some tips on 
which information is best handwritten 
for maximum effect:

1. To-Do List

As much as we dread how long our 
to-do list can be, it’s best to write it 
down and tick off the items by hand. 
There are also fewer distractors 
when you refer to notes on paper 
as compared to on screen which, 
as we are all accustomed to by 
now, has its fair share of popup 
notifications and alerts appearing at 
the worst of times. 

2. Essential Information

Information that is important and 
relevant to you, should be written 
by hand. When in a meeting with 
a group of people, write down the 

https://www.lifesavvy.com/19204/
why-you-remember-things-better-

when-you-write-them-down/

https://www.huffingtonpost.com.
au/2016/04/21/writing-by-hand-

benefits_n_9735384.html
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points that may directly or indirectly 
affect you, even if what is said by 
the speaker is intended for the 
entire group. As you decipher what 
is being said and analyse how it 
affects you, you are unconsciously 
etching that memory in your 
brain by writing it down. Again, 
because handwriting takes longer 
to complete, it forces you to think 
critically about what you want to 
write. 

3. Journal

Journals are personal stories that 
you write for your eyes only. Every 
word written is written with emotion 
and only you can understand the 
meaning behind your words. It has a 
similar effect to photo albums. When 
you look back at the journals you 
wrote when you were a teenager, 
you would either smile or cry at how 
silly you were at the time, and marvel 
at your patience in writing so neatly. 

Although we can’t seem to live 
without things that require batteries 
and charging, we can’t deny that 
going old-school has certain benefits 
which technology cannot offer at 
whatever price. 

I strongly suggest revisiting the 
traditional way of notetaking. 
Do compare how well you retain 
information from your written notes 
versus typed notes. This has nothing 
to do with our obsession with 
the stationery aisle and the guilty 
satisfaction of buying just one pen 
but a real self-test to see who the 
winner is – your hand or Word. 
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Source: Corporate Communications, MII

1. Use pen and paper.

2. Use key words. Do not write everything down.

3. Use abbreviations and symbols.

4. Use your space well.

5. Make it personal.

6. Don't worry about spelling or missing a point. 

7. Have an action prompt at the end.

8. Use colours to highlight important points.

9. Review them regularly.

10. Tick off completed tasks.
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Recommended Resources
The listed titles are the recommended resources by the Knowledge Management Unit of The Malaysian Insurance Institute.

Reinsurance 
Underwriting,  
2nd Ed.
Robert Kiln and  
Stephen Kiln

This book will give an 
insight into the real 
world of reinsurance. It 
is intended as a practical 
workbook for those who 
are working in insurance 
or reinsurance and who 
have a working knowledge 
of the subject, and those 
who own or manage 
reinsurance operations.

Mann’s Annotated 
Insurance 
Contracts Act. 7th 
Ed.
Peter Mann

This provides the full text 
of the Insurance Contracts 
Act 1984 accompanied 
by clear and concise 
annotations, explaining 
the operation of the 
Act. Accompanying the 
annotated Insurance 
Contracts Act, the work 
also contains related 
legislation and materials.

Business Risk 
Management:  
Models and Analysis
Edward J. Anderson

This book has a quantitative 
emphasis but is accessible 
to those without a strong 
mathematical background. 
It discusses novel modern 
approaches to risk 
management, introduces 
advanced topics in an 
accessible manner, includes 
motivating worked examples 
and exercises (including 
selected solutions). It is 
written with the student in 
mind and does not assume 
advanced mathematics. It is 
also suitable for self-study 
by the manager who wishes 
to better understand this 
important field.

Non-traditional Life 
Insurance Products 
with Guarantees
Edited by Tigran Kalberer 

and  

Kannoo Ravindran

This book analyses all 
investment products with 
guarantees - such as VAs, 
index linked products, 
CPPI-based products 
- from the perspective 
of product design, 
pricing, reserving value 
management and risk 
management. It examines 
issues that are faced 
by both insurance and 
mutual fund companies. 
It provides an overview of 
all of the relevant aspects 
of these investment and 
retirement products from 
an insurer s and pension 
plan s perspective and 
offers practical and 
theoretical advice.

Resource type: Book Resource type: Book Resource type: Book Resource type: Book



Please email knowledgemanagement@mii.org.my or call +603 2712 8882 on enquiries about our current collections, facilities and resources.

Website: www.miielibrary.com

www.insurance.com.my

66 Recommended Resources Knowledge Management Centre

Foundations of 
Financial Risk: An 
Overview of Financial 
Risk and Risk-Based 
Financial Regulation
Richard Apostolik, 

Christopher Donohue

This book provides 
terminology and basic 
concepts surrounding 
global financial risk and 
regulation and develop 
an understanding of the 
methods used to measure 
and manage market, 
credit, and operational risk. 
Coverage includes traded 
market risk and regulation, 
treasury risk and regulation, 
and much more, including 
brand new coverage of 
risk management for 
insurance companies. 
Clear explanations, 
focused discussion, and 
comprehensive relevancy 
make this book an ideal 
resource for an introduction 
to risk management.

Insurance Law 
Implications of 
Delay in Maritime 
Transport
Ayşegül Buğra

This book deals specifically 
with this issue in the 
context of insurance law. 
The book　addresses the 
losses and expenses that 
may arise from delay or 
loss of time in maritime 
transport, the types 
of insurance available 
covering or excluding 
losses arising from it and 
the impact of delay on 
voyage policies. The author 
critically examines and 
evaluates the scope of 
several different types of 
marine insurance policies, 
including but not limited to: 
hull and machinery, cargo, 
freight, loss of hire and 
marine delay in start-up 
insurance.

The Extraordinary 
History of 
Australasian Loss 
Adjusters: What 
Killed the Tiger
Elizabeth Marx

This book is a 
fascinating glimpse into 
Australasian history: the 
Ash Wednesday fires, 
Christchurch earthquakes, 
Rene Rivkin’s mysterious 
Alpine Press fire, 2004 
Indian Ocean Tsunami, 
set disasters on a famous 
New Zealand films … 
Each time calamity strikes, 
in the aftermath, a tiny 
profession slips in, before 
the police, fire fighters 
and ambulances have 
gone. These specialists, 
from the parallel world of 
insurance, act in the nether 
land between insurer 
and insured, adjudicating 
by a time-honoured 
professional code.

Health Care Finance 
and the Mechanics 
of Insurance and 
Reimbursement
Michael K. Harrington

This book stands apart 
from other texts on 
health care finance or 
health insurance, in that it 
specifically addresses the 
methods and process for 
reimbursement, including 
coding, reimbursement 
strategies, compliance, 
financial reporting, case 
mix index, and external 
auditing.

Resource type: Book Resource type: Book Resource type: Book Resource type: Book
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Popular Reads

A World Without Email: 
Reimagining Work in an 
Age of Communication 
Overload
by Cal Newport

Modern knowledge workers 
communicate constantly. 
Their days are defined by a 
relentless barrage of incoming 
messages and back-and-forth 
digital conversations—a state 
of constant, anxious chatter in 
which nobody can disconnect, 
and so nobody has the 
cognitive bandwidth to perform 
substantive work. There was a 
time when tools like email felt 
cutting edge, but a thorough 
review of current evidence 
reveals that the "hyperactive 
hive mind" workflow they 
helped create has become a 
productivity disaster, reducing 
profitability and perhaps even 
slowing overall economic 
growth. Equally worrisome, it 
makes us miserable. Humans 
are simply not wired for 
constant digital communication.

Think Again: The 
Power of Knowing 
What You Don't Know
by Adam Grant

Intelligence is usually 
seen as the ability to think 
and learn, but in a rapidly 
changing world, there's 
another set of cognitive skills 
that might matter more: 
the ability to rethink and 
unlearn. In our daily lives, 
too many of us favor the 
comfort of conviction over 
the discomfort of doubt. 
We listen to opinions that 
make us feel good, instead 
of ideas that make us think 
hard. We see disagreement 
as a threat to our egos, rather 
than an opportunity to learn. 
We surround ourselves with 
people who agree with our 
conclusions, when we should 
be gravitating toward those 
who challenge our thought 
process. The result is that 
our beliefs get brittle long 
before our bones. We think 
too much like preachers 
defending our sacred beliefs, 
prosecutors proving the other 
side wrong, and politicians 
campaigning for approval—
and too little like scientists 
searching for truth. 

Dare to Lead: 
Brave Work. Tough 
Conversations. Whole 
Hearts.
by Brené Brown

Leadership is not about titles, 
status, and wielding power. 
A leader is anyone who takes 
responsibility for recognizing 
the potential in people and 
ideas and has the courage to 
develop that potential.

In this new book, Brown 
uses research, stories, and 
examples to answer these 
questions in the no-BS style 
that millions of readers have 
come to expect and love.

Brown writes, “One of the 
most important findings 
of my career is that daring 
leadership is a collection 
of four skill sets that are 
100 percent teachable, 
observable, and measurable. 
It’s learning and unlearning 
that requires brave work, 
tough conversations, and 
showing up with your whole 
heart. Easy? No. Because 
choosing courage over 
comfort is not always our 
default. Worth it? Always. We 
want to be brave with our 
lives and our work. It’s why 
we’re here.”

No Rules Rules:  
Netflix and the Culture 
of Reinvention
by Reed Hastings,  

Erin Meyer

There has never before been a 
company like Netflix. It has led 
nothing short of a revolution in 
the entertainment industries, 
generating billions of dollars 
in annual revenue while 
capturing the imaginations of 
hundreds of millions of people 
in over 190 countries. But to 
reach these great heights, 
Netflix, which launched in 
1998 as an online DVD rental 
service, has had to reinvent 
itself over and over again. 
This type of unprecedented 
flexibility would have been 
impossible without the 
counterintuitive and radical 
management principles that 
cofounder Reed Hastings 
established from the very 
beginning. Hastings rejected 
the conventional wisdom 
under which other companies 
operate and defied tradition to 
instead build a culture focused 
on freedom and responsibility, 
one that has allowed Netflix 
to adapt and innovate as the 
needs of its members and the 
world have simultaneously 
transformed.



Largest Transformation Shifts Since

COVID-19

Increase in nearshoring  
and/or insourcing practices

Increase in remote working 
and/or collaboration

Increasing customer demand for 
online purchasing and/or services

Increased spending 
on data security 

Increasing use of advanced 
technologies in operations

Increasing use of advanced  
technologies in business decision making 

Changing customer needs  
or expectations

Increasing migration of  
assets to the cloud

Qualification of additional suppliers to 
build redundancy in supply chain 

Changing ownership of last-mile 
delivery within the industry  

value chain 

https://www.mckinsey.com/business-
functions/strategy-and-corporate-finance/
our-insights/how-covid-19-has-pushed-
companies-over-the-technology-tipping-
point-and-transformed-business-forever#
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thousands of people while you’re at it? 

Here’s your opportunity to promote and advertise your products and services 
to the insurance fraternity. Published every quarter of the year, the INSURANCE 
Magazine is produced and managed by The Malaysian Insurance Institute 
(MII) and is available as a printed magazine, e-magazine and online magazine. 
Our readership reach includes over 30,000 members, industry associations, 
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Still not sure what this magazine is about? 
Scan this QR Code for a 7-Day FREE online access to the INSURANCE e-magazine to 
take a look at our past issues. 

WHY advertise in the INSURANCE magazine?

Get your 7-day FREE online access to our INSURANCE e-Magazine!

 » Targeted reach 
The entire insurance fraternity 

 » Credible publisher 
INSURANCE magazine production is managed fully 
inhouse by MII 

 » Large readership base and growing 
Over 30,000 readers every Issue 

 » Comes in three formats 
Each Issue is available as printed magazine, 
e-magazine and online magazine via  
www.miipublications.com.my 

 » Added value 
Get one (1) FREE online access to the INSURANCE 
e-Magazine when you advertise with us 

 » Repeated exposure 
Four (4) issues produced and distributed every year

Over 

50% 
OFF

2021/2022 
Advertisement Bookings

Discover our new discounted rates at 
https://insurance.com.my/documents/
booking_form_2020_EDM.pdf. Get 
more value for your investment with 
additional discounts when you advertise 
in two or more issues! Don’t miss out on 
this offer!

Over 
30,000 

readers!
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