


The Certificate of The Malaysian Insurance Institute (CMII) is the go-to programme for all insurance professionals 
across the various sectors in the industry. Graduates of the CMII will obtain a holistic understanding of insurance 
that is essential to every insurance professional. 
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Course 
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Credit awarded

(per stream)
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(per stream)

Duration 
hours

(per stream)

Mode of Learning
(per stream)
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8  

Chapters
100% final 
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questions) 

70% passing mark
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●  Online Learning  
    Content (e-CMII)
●  Self-Study
●  Face-to-Face Class
●  Virtual Class
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Insurance

10 

Chapters

FIRST STEP INTO THE 
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QUALIFICATIONS
 Certificate of the Malaysian Insurance Institute (CMII) 

Over 

2,000 
Students 

and Graduates 
in the 

industry

4 WAYS TO LEARN

Online Learning Content (e-CMII) 
|Face-to-Face | Virtual Class | Self-Study

FEES STRUCTURE

4 WAYS TO LEARN

Online Learning Content (e-CMII) 
|Face-to-Face | Virtual Class | Self-Study

LET’S TALK  

For further information or any inquiries 
related to this programme, please 
email us at sales@mii.org.my or call 
our Sales Officers:  

Ashraff Mohd Rasol   (012-210 0465)  

Azean Arifin                (017-649 2510)  

Santhi Mogan     (012-652 3934)

View full brochure Register here

Mode of Study / Fee 
(Description)

RM

(Local 
Student)

USD

(International 
Student)

Student Registration

(compulsory - one time payment for new student)
100 34

Student Membership
(For Non Institutional member only Admission - RM50/USD17 
& Membership - RM50/USD17)

100 34

Class based
(Face-to-face / Virtual Class)                                                                       
(Inclusive SST 6%, exam & Study Material)
(Exclude Student registration and membership)

1,590 450

E-Learning                                                                                                      

(Inclusive SST 6%, exam & Study Material - valid 6 months)
(Exclude Student registration and Membership)

300 100

Self Study
(Inclusive exam & Study Material)
(Exclude Student registration and Membership)

400 130

Resit

(Examination only)
150 50



T
he kick-off to a brand-

new year in 2021 was 

certainly unlike previous 

years. This year, we 

began our journey with 

heavy strides but being 

an eternal optimist, I 

believe we are better 

prepared, ‘battle 

hardened’, and excited 

to see what the year holds for us. 

We remember 2020 as a difficult 

year for many but at the same time it 

was a year that unlocked countless 

opportunities in digital transformation 

for us and the industry.  While chaos 

causes some to retreat, chaos can 

also bring opportunity, reshuffle the 

deck and induce recharting1. That 

The Past, The Present  
and The Future

optimistic view is the lens we have 

chosen to prepare us for the future. 

With the growing demand for 

online and virtual programmes and 

qualifications, we have been able 

to make real progress in terms of 

our infrastructure and enhancing 

customer experience, customer 

reach and our product portfolio. 

Various notable advancements in the 

year 2020 have supported our ability 

to ensure continuity of all services to 

the industry, offer a multitude of new 

programmes and continue to deliver 

better performance while ensuring 

our staff are taken care of at a time 

of great turbulence. 

Our transformation journey has 

been made possible and continues 

with the guidance of our Board of 

Directors, the commitment of every 

MII team member and by capitalizing 

on the progress we made last year.   

As we look at 2020 as a fateful 

lesson and welcome a hopeful 

2021 - the most eventful years in 

recent history - I would like to take 

this opportunity to extend a note 

of gratitude to all INSURANCE 

Magazine readers and MII Members 

Shalini Pavithran 

Editor

shalini@mii.org.my

for your unwavering support. MII 

has been able to navigate through 

the tremulous ups and downs with 

your support. Our 52-year history 

and growth over the years are a 

cumulative outcome of the efforts of 

every individual and organization that 

have partnered with and supported 

us. We thank you for your trust.  

We continue to look forward to 

your active participation in our new 

initiatives and ventures in 2021. 

With optimism, in this Issue of the 

INSURANCE Magazine, we are 

focussing on trends and topics that 

will help you reset for growth and 

success in 2021. We believe there 

is still much to learn in our efforts 

to drive digital transformation, 

workforce transformation and 

promote a learning culture. On behalf 

of the editorial team, we hope this 

Issue will help kickstart new initiatives 

in your line of work and organization 

as well as improve your personal 

wellbeing. 

For updates on our solutions and new 

offerings, please visit our website at 

www.insurance.com.my and follow us 

on Facebook, LinkedIn and Twitter. 

Should you require any information 

on our professional programmes, 

training courses and industry events, 

do drop us a note any time. 

Wishing you a successful and fulfilling 

2021!

_________________________________ 
1Exploiting Chaos by Jeremy Gutsche

BE SAFE AND STAY STRONG

#CustomisedLearning #VirtualLearning 

#LearningNeverStops #EmpoweredLearning 

#buildingknowledgetogether #miicares #staysafe #MII

www.insurance.com.my
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Industry Updates
COVID-19 THIRD WAVE:  

LIFE INSURANCE COMPANIES 

EXTEND ADDITIONAL RELIEF 

MEASURES FOR AFFECTED 

POLICYHOLDERS TO  

31 DECEMBER 2020

Source: LIAM, 13 November 2020

The Life Insurance Association of 

Malaysia (LIAM) and its member 

companies are pleased to announce 

the extension of the additional relief 

measures for affected policyholders to 

31 December 2020 following the third 

wave of the COVID-19 pandemic in  

the country.

The additional relief measures come 

in a form of financial assistance 

amongst others include cash benefits, 

hospitalization allowance and lump 

sum death/compassionate benefits.

The following are some examples of 

the additional benefits offered by the 

life insurers:

i.  An insurer offers products which 

entitled policyholders to enjoy  

6 months premium relief of up to 

RM3,000 due to retrenchment 

(policy to be in force at least  

12 months prior to retrenchment).

ii. Six life insurers have pledged 

RM1 million each as part of their 

financial assistance and support 

programme for customers  

affected by COVID-19.

iii. Four life insurers offer special 

death benefit payment ranging 

from RM5,000 - RM15,000 to 

frontline medical workers.

iv. Cash Relief ranging from RM1,000  

- RM5,000 for customers who are 

diagnosed with COVID-19.

v. Cash benefits/allowance for 

hospitalisation ranging from  

RM60 - RM250 per day and up  

to 30 days of hospitalisation.

LIAM President, Loh Guat Lan.

vi. Special lump-sum death/

compassionate benefits ranging 

from RM5,000 - RM20,000 upon 

the death of the insured.

According to LIAM President, Loh 

Guat Lan the additional relief measures 

are some of the immediate initiatives 

implemented by the various LIAM 

member companies to alleviate the 

hardships faced by the policyholders 

and their family members.

In support of the Government’s 

measures to assist the rakyat in 

coping with the pandemic, LIAM and 

its member companies have come 

together in solidarity to implement 

various relief measures to assist 

policyholders who are affected by the 

pandemic and to ensure that they are 

able to continue with their livelihoods.

“We would like to advise affected 

policyholders to contact their insurance 

companies to find out on the additional 

benefits that they are eligible to claim  

and to check on the terms and 

conditions of their health insurance 

policy,” Loh added.

LIAM and MTA have also granted 

a 90 days deferment period/no-

lapse guarantee for 3 months for 

policyholders who are impacted by 

this pandemic. During this period, 

insurance and takaful companies 

will continue to provide insurance 

protection to affected policyholders 

if they are not able to pay for their 

premiums. Affected policyholders must 

apply to their insurance companies to 

get approval before they can benefit 

from this relief measure. This option  

is available from 1 April 2020 until  

31 December 2020.

Policyholders who are qualified for this 

relief include those who are COVID-19 

positive patients, those who are home 

quarantined (mandatory) or suffered 

a loss of income. We also extend to 

small and medium enterprises (SMEs) 

which have suffered a loss of income 

due to the COVID-19 pandemic. 

Examples of events that lead to such 

loss of income include retrenchment, 

shorter working hours and salary or 

commission reductions for individuals; 

and loss of business income for self-

employed and SMEs.

According to Loh, policyholders 

affected by COVID-19 need to submit 

their applications to their insurance 

company for the deferment of payment 

of life insurance premiums. As of to 

date, over one million policyholders 

have been granted the premium 

deferment relief, involving a total of 

over RM1.6 billion premium payment.

Insurance companies will continue to 

provide other forms of support to help 

policyholders to keep their policies 

in force. Some of these may include 

a restructuring of policy features, 

such a lowering the sum assured 

or temporarily shortening the policy 

duration, so that policyholders can 

keep their insurance protection.

Details on the additional relief 

measures are available in the  

Appendix 1.

Kindly contact the respective life 

insurance companies directly if you 

wish to find out more about your 

insurance coverage for COVID-19.

LIAM Member Companies (refer to 

website www.liam.org.my)

www.insurance.com.my
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1. AIA Bhd.

2. Allianz Life Insurance Malaysia 

Berhad

3. AmMetLife Insurance Berhad

4. AXA AFFIN Life Insurance Berhad

5. Etiqa Life Insurance Berhad

6. Gibraltar BSN Life Berhad

7. Great Eastern Life Assurance (M) 

Berhad

8. Hannover Rueck SE, Malaysian 

Branch (reinsurer)

9. Hong Leong Assurance Berhad

10. Manulife Insurance Berhad

11. Malaysian Life Reinsurance Group 

Berhad(reinsurer)

12. MCIS Insurance Berhad

13. Prudential Assurance Malaysia 

Berhad

14. Sun Life Malaysia Assurance 

Berhad

15. Tokio Marine Life Insurance 

Malaysia Bhd.

16. Zurich Life Insurance Malaysia 

Berhad

LIFE INSURANCE INDUSTRY 

RECORDS STRONG GROWTH 

IN Q3 2020 REGISTERING 

44% INCREASE IN TOTAL 

NEW BUSINESS PREMIUMS 

TOTALLING RM2.92 BILLION  

AS COMPARED TO Q2 2020

Source: LIAM, 30 November 2020

The life insurance industry has had a 

strong rebound following the Movement 

Control Order (MCO) and Recovery 

Movement Control Order (RMCO), 

recorded a positive growth in Q3 

2020 with an increase of 44% in new 

business premiums or RM2.92 billion 

as compared to Q2 2020 of RM2.02 

billion. The positive performance in 

Q3 was attributed to the improvement 

in the Investment-Linked Business, 

contributing 94% growth from RM737.72 

million to RM1.43 billion in Q3.

In Q2 of 2020, the total premium 

for new business has dropped by 

37% to RM2.03 billion as compared 

to RM3.22 billion in Q1 of 2020. 

The drop was mainly in the sales of 

Group policies and Investment-linked 

policies which contracted by 56% 

and 25% respectively. Q2 was the 

most challenging times for businesses 

in Malaysia including life insurance 

business as the Government declared 

MCO and RMCO which started on 

18 March 2020 and activities of life 

insurance selling came to a halt as 

face-to-face selling were restricted  

for more than three months.

According to the President of Life 

Insurance Association of Malaysia, 

Loh Guat Lan, the strong growth in 

the Q3 performance was due to the 

positive effects from the reopening 

of the economy from the COVID-19 

pandemic and the Government’s 

recovery efforts to revitalise economic 

activities.

“The pandemic has also increased the 

awareness among Malaysians on the 

importance of financial protection as 

a safety net in facing uncertainties in 

life,” Loh added.

Individual new business premiums 

also saw an increase of 32% in Q3 

to RM733.75 million as compared to 

RM556.01 million in Q2 2020. Group 

new business premiums recorded an 

increase of 2% to RM750.51 million 

from RM732.22 million in Q2.

In terms of number of new policies, the 

industry recorded a total of 340,061 

new policies in Q3 2020, reflecting 

a growth of 39% from Q2 2020. The 

increase was mainly attributed to 

investment-linked registering 165,329 

new policies as well as individual with 

169,814 new policies respectively.

In Q2, the number of new investment-

linked policies and group policies 

dropped by 23% or 109,342 from 

142,750 and 4,812 from 6,215 units 

of policies respectively as compared 

to Q1. Individual policies registered a 

double-digit growth of 16% or from 

112,075 to 130,326 unit of policies, 

reflecting the demand in individual 

policies during the pandemic.

Meanwhile, the industry also registered 

a modest growth in Q3 2020 over 

Q3 2019 with an increase of 6.5% in 

total premiums as compared to the 

same period last year. Total premiums 

for Investment-linked and Individual 

policies in Q3 2020 also recorded 

an increase of 20.7% and 1.2% 

respectively as compared to Q3 last 

year. However, total premiums for 

Group policies dropped by 9.1% in  

Q3 2020 as compared to the same 

quarter last year.

For the 3Q 2020, the industry recorded 

a moderate growth of 3.8% in the 

number of new policies as compared 

to Q3 2019. Individual new policies 

increased by 25.6% whilst Group 

new policies increased by 4.7% as 

compared to the same period in 2019.

However, Investment-linked new 

policies in Q3 2020 dropped by 11.9% 

as compared to Q3 2019.

The role of life insurers has become 

more important and significant in 

providing the best services to the 

Rakyat and ensuring more people to 

get adequate insurance protection to 

create a better future for themselves 

and their families.

The industry has granted a 90 days 

deferment period/no-lapse guarantee 

for 3 months for policyholders who are 

impacted by this pandemic. During 

this period, insurance companies 

will continue to provide insurance 

protection to affected policyholders 

if they are not able to pay for their 

premiums. Affected policyholders must 

apply to their insurance companies to 

get approval before they can benefit 

from this relief measure. This option  

is available from 1 April 2020 until  

31 December 2020.

To date, more than 1 million 

policyholders have benefited from this 

initiative with total premiums valued at 

over RM1.6 billion.

www.insurance.com.my
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Q1 

(JAN - MAR) 
Q2  

(APRIL - JUNE) 
Changes 

Q2 & Q1

Q3

 (JULY - SEPT) 

Changes 

Q3 & Q2

Individual 560,505,631 556,012,819 -1% 733,749,718 32%

Investment-Linked 989,039,844 737,720,107 -25% 1,434,678,203 94%

Group 1,668,033,475 732,220,124 -56% 750,513,260 2%

TOTAL 3,217,578,950 2,025,953,050 -37% 2,918,941,181  44%

New Business Total Premiums Q1, Q2, Q3

Number of new policies - Q1, Q2, Q3

Q3 2019 versus Q3 2020 – Total Premiums

July - Sept 2019 versus July – Sept 2020 – Number of new policies

Q1 

(JAN - MAR) 
Q2  

(APRIL - JUNE) 
Changes 

Q2 & Q1

Q3

 (JULY - SEPT) 

Changes 

Q3 & Q2

Individual 112,075 130,326 16% 169,814 30%

Investment-Linked 142,750 109,342 -23% 165,329 51%

Group 6,215 4,812 -23% 4,918 2%

TOTAL 261,040 244,480  -6% 340,061 39%

July - Sept 2019 July - Sept 2020 Difference % Change

Individual 725,257,814 733,749,718 8,491,904 1.2

Investment-Linked 1,188,822,297 1,434,678,203 245,855,906 20.7

Group 826,031,520 750,513,260 -75,518,260 -9.1

TOTAL 2,740,111,631 2,918,941,181 178,829,550 6.5

July - Sept 2019 July - Sept 2020 Difference % Change

Individual 135,150 169,814 34,664 25.6

Investment-Linked 187,749 165,329 -22,420 -11.9

Group 4,699 4,918 219 4.7

TOTAL 327,598 340,061 12,463 3.8

Insurers are committed to structure 

repayments to ease the resumption of 

premiums following the deferral. Various 

alternative options are offered to the 

policyholders to help ease their financial 

constraints or challenges in paying their 

premiums and to enable them maintain 

their insurance protection coverage 

during the pandemic.

These may apply to their specific needs 

to suit their current policy coverage and 

affordability. There are a variety of 

options that may apply based on the 

options provided by different insurers. 

Policyholders are advised to contact 

their insurer to check on their policy 

and for further assistance.

The industry would also like to 

take this opportunity to thank the 

Government for the Budget 2021 

announcement by the Minister  

of Finance Malaysia, Yang Berhormat 

Senator Tengku Dato' Sri Zafrul 

Tengku Abdul Aziz on 6 November 

2020.

Amongst the initiatives announced 

during the tabling of the Budget 2021 

include the RM50 Perlindungan Tenang 

Voucher for B40 household segment 

to purchase Perlindungan Tenang 

products and the waiver of stamp 

duty for the purchase of Perlindungan 

Tenang products for 5 years until 2025.

The RM50 Perlindungan Tenang 

voucher incentive is extremely 

encouraging for the B40 community as 

Perlindungan Tenang products have 

been specially developed to incentivize 

the youth, young families and B40 

household segment to purchase life 

insurance. It is indeed timely for the 

www.insurance.com.my
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B40 household to receive the voucher 

incentive as a form of protection during 

these uncertain times. These products 

are also intended to be suitable for 

Malaysians who are not currently 

covered by any form of insurance 

protection.

The guiding principles for Perlindungan 

Tenang products are that they are 

affordable, easily accessible and 

provide a simple claims process. 

The support from the Government is 

important to empower the B40 group 

to take the first step to introduce 

financial planning in their families.

In these uncertain times, financial 

well-being should go beyond a strong 

retirement fund or immediate cash 

needs. The industry is also appreciative 

of the Government’s decision to 

allow the EPF members to utilise 

the EPF Account 2 to purchase Life 

Insurance and Medical and Health 

Insurance (MHI), including critical 

illness. This would provide better 

long-term protection and security to 

EPF contributors in the long run. Life 

insurance provides financial coverage 

for the family in the event of a death 

or illness of the family breadwinner. 

By allowing members to purchase life 

insurance from Account 2, it will help 

the members to augment their EPF 

savings to provide financial protection 

for themselves and their family in times 

of need.

The industry hopes that through the 

RM50 Perlindungan Tenang voucher 

incentive, which would benefit about 

12.8 million of B40 households in the 

country and the incentive to allow the 

rakyat to utilize the EPF Account 2 

to purchase life, medical and health 

insurance protection, it would help  

to fulfil the nation’s aspiration of 

insuring 75% of the population and 

accomplish the industry’s financial 

inclusion agenda.

On the overall outlook, the industry 

believes that if the positive trends 

continue in Q4 2020, the industry 

foresees a modest single digit growth 

for 2020.

INSURANCE AND TAKAFUL 

INDUSTRY’S RM8 MILLION 

COVID-19 TEST FUND 

BROADENS ITS CRITERIA TO 

INCLUDE ASYMPTOMATIC 

PATIENTS AND HOSPITAL 

ADMISSION

Source: LIAM, 23 December 2020

In view of the spike in the COVID-19 

cases in the country, the insurance 

and takaful industry has taken a 

proactive step by broadening the 

eligibility criteria of the COVID-19 

Test Fund (CTF) to include all 

asymptomatic individual/group 

medical and health insurance/takaful 

policy/certificate (MHIT) holders in the 

country. Asymptomatic patients refer 

to individuals who may have been 

infected by the virus but do not have 

any symptoms of cough, sore throat, 

flu etc.

All individual/group MHIT policy/

certificate holders who are 

asymptomatic are now eligible to 

claim from the CTF for the COVID-19 

test performed at any authorized labs 

or medical facility registered with the 

Ministry of Health (MOH) Malaysia.

Links to MOH’s authorized labs are as 

follows:

1. http://covid-19.moh.gov.my/

garis-panduan/garis-panduan-kkm/

Annex_4a_Agihan___Makmal_Ujian_

COVID_05122020.pdf

2. http://medicalprac.moh.

gov.my/v2/uploads/Covid19/

Senarai%20KPJKS%20yang%20

telah%20diluluskan%20bagi%20

menyediakan%20perkhidmatan%20

Health%20Screening%20Booth%20

dan%20Screening%20&%20

Triaging%20Bagi%20COVID-19/2.

FASILITI%20SWASTA_COVID-19_

DLM%20KAWASAN%20

PREMIS_22DIS2020.pdf

The CTF reimbursement is limited to 

one test per policy/certificate holder 

only and the reimbursement period is 

valid until 30 June 2021 or earlier, if 

the fund is fully utilized.

Under the newly expanded CTF 

eligibility, Persons Under Investigation 

(PUI) and any asymptomatic policy/

certificate holder is entitled to claim 

as follows:

Category CTF Reimbursement Rate (RM)

A
Persons Under 

Investigation (PUI)

Up to RM300 per test for Reverse Transcriptase 

– Polymerase Chain Reaction (RT-PCR)

B
Emergency / Semi- 

Emergency Surgery
Up to RM300 per test for RT-PCR

C
Asymptomatic 

Individuals

i. All Individual MHIT 

policy/certificate 

holders

Up to RM100 per test 

for RT-PCR

Up to RM50 per test 

for Rapid Test Antigen 

(RTK-Ag)

ii. All Group MHIT 

policy/certificate 

holders (limit to 50 

employees per policy)

Up to RM50 per test 

for RT-PCR

Up to RM50 per test 

for Rapid Test Antigen 

(RTK-Ag)

D

Hospital Admissions  

(for Non –Emergency 

and Non-Semi 

Emergency Surgery)

Up to RM100 per test 

for RT-PCR

Up to RM50 per test 

for Rapid Test Antigen 

(RTK-Ag)

www.insurance.com.my
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Note: For Persons Under Investigation 

(PUI) (those who are at risk or referred 

by doctors to go for the COVID-19 

test as defined by the MOH) and 

tests performed due to Hospital 

Admission for Emergency and Semi-

Emergency cases, the reimbursement 

rate remains unchanged i.e. up to 

a maximum of RM300 per test per 

individual.

Speaking on the expansion of the 

eligibility criteria, President of Life 

Insurance Association of Malaysia 

(LIAM), Ms Loh Guat Lan said that 

by liberalizing the criteria, more 

asymptomatic individuals will come 

forward to do the test to help curb the 

spread of the virus.

“We believe this move would help to 

encourage more people who have 

no symptoms but may have reasons 

to go for the test. Hence, by curbing 

the spread of the virus, we also help 

to protect the vulnerable people and 

the elderly from being exposed to the 

asymptomatic patients. We are also 

subsidizing the COVID-19 test for all 

hospital admissions,” added Loh.

PIAM Chairman, Antony Lee said: 

“The move to expand the myCTF 

reimbursement comes at an 

opportune time as it will help the 

Rakyat defray testing costs. We urge 

policyholders to take advantage of 

this MyCTF expansion criteria as 

according to our Health Director-

General Datuk Dr Noor Hisham 

Abdullah, more than 70% of cases in 

Malaysia were asymptomatic or pre-

symptomatic (source : The Star, 9th 

July 2020).

“By early screening for detection and 

prevention, policyholders can help 

reduce the risk of disease spread. 

Other preventative measures, such 

as well ventilated outdoor vs indoor 

spaces, good hand hygiene and 

physical distancing will remain critical” 

added Lee.

“With this measure, it will give 

insurance policy holder and Takaful 

certificate holder to remain calm 

during this pandemic and prove that 

the industry is concerned with current 

situation by making it easier for 

people to go for the test and indirectly 

helping the Government to control the 

pandemic.” said Encik Muhammad 

Fikri Mohamad Rawi, Chairman of 

Malaysian Takaful Association (MTA).

Enclosed is the latest Frequently 

Asked Questions on CTF.

For further information on the CTF, 

kindly visit www.MyCTF.my or call 

MyCTF Hotline number at 15500 / 

1-300-22-11-88.

INSURANCE AND TAKAFUL 

INDUSTRY COMMITS TO 

PRIVATE AND PUBLIC 

PARTNERSHIP TO MANAGE THE 

COVID-19 PANDEMIC

Source: LIAM, 17 January 2021 

The insurance and takaful industry is 

fully supportive of the Government’s 

call on private and public partnership 

to manage the increasing cases of 

COVID-19 patients.

Generally, pandemic-related risks are not 

covered under any insurance and takaful 

plans worldwide. The exclusion stems 

from the difficulty in pricing for coverage 

relating to an event like a pandemic that 

may occur once in a lifetime, having an 

incalculable impact and cost. COVID-19 

is a pandemic hence it is not insured/

covered under Medical and Health 

insurance/takaful benefits.

Nevertheless, in response to the 

nation’s immediate need in the early 

stage of the pandemic in 2020, majority 

of life insurers and takaful operators 

have provided supplementary benefits 

such as daily hospital income to be 

paid to the affected policyholders/

certificate holders.

Efforts were also swiftly galvanised 

by the industry to put in place various 

relief measures to help policyholders/

certificate holders cope with the 

financial impact of the pandemic. 

Among others, this included the 

deferment of policy premiums/takaful 

contributions that have benefitted 

over 1 million policyholders/certificate 

holders with premium/contributions 

valued over RM1.6 billion. A RM8 

million COVID-19 Testing Fund (CTF) 

was set up in March 2020 to enable 

MHI policyholders to undergo testing 

for COVID-19. In addition to industry-

wide efforts, individual ITOs have also 

rolled out various schemes to aid 

policyholders/certificate holders.

The industry is currently working 

with the Ministry of Health and Bank 

Negara Malaysia to explore avenues 

where insurers/takaful operators can 

ease some of the expenses of patients 

whose conditions are required to be 

treated in private hospitals under the 

present circumstances.

The industry is supportive of protecting 

the policyholders’/certificate holders’ 

interests and contributing to the 

success of the private and public 

partnership in winning the battle 

against COVID-19 pandemic.

AIA GENERAL BERHAD 

LAUNCHES INNOVATIVE 

DIGITAL GENERAL INSURANCE 

INITIATIVE

Source: AIA, 9 December 2020 

AIA General Berhad (a subsidiary of 

AIA Bhd.) today announced a new 

initiative that is set to catapult the 

general insurance provider into the 

online space and enable it to cater 

to a new customer segment – digital 

consumers. This will place AIA General 

Berhad at the forefront of digital 

insurance in Malaysia as part of its 

efforts to expand its product offering 

while engaging with customers in new 

and dynamic ways.

The first digital insurance plan to be 

launched under the new initiative 

is AIA Online Shield – an affordable 

personal accident plan that covers 

accidents, COVID-19 and dengue 

fever. This timely plan offers customers 
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general insurance products through 

highly efficient digital platforms. The 

partnership will enable AIA to provide 

tailor-made protection instantly based 

on customers’ lifestyle activities.

Eric added: “AIA Online Shield marks 

the beginning of AIA General Berhad’s 

digital transformation journey. We look 

forward to partnering with more digital 

platforms in Malaysia to bring new 

and innovative products to the market 

that will help Malaysian consumers 

and their families live Healthier, Longer 

and Better Lives in an increasingly 

digital world.”

Ben Ng, AIA Bhd.’s Chief Executive 

Officer, echoed the same sentiments: 

“We are incredibly excited by the 

enormous prospects that our digital 

insurance initiative brings – with it 

comes the potential of being able 

to further meet the evolving needs 

of these new customers over time 

through our over 16,000-strong 

agency force that are fully equipped 

and able to provide sound financial 

planning advice and guidance as well 

as insurance and takaful plans with 

comprehensive protection.”

AIA General Berhad began operations 

to provide general insurance offerings 

in 2018. With its commitment to define 

new ways of customer engagement, 

AIA General Berhad offers various 

general insurance protection plans 

including motor, personal accident as 

well as home insurance solutions.

For more information on AIA General 

Berhad and AIA Online Shield, please 

visit www.aia.com.my.

[1] Digital Consumers of Tomorrow, Here Today 

– A Sync Southeast Asia Report by Facebook 

and Bain & Company, Aug 2020

AICLA INTERNATIONAL

Source: AICLA, 16 December 2020 

The International Division held a 

successful webinar on 16 December 

on the topic Business Interruption 

Insurance Coverage 101.

The presenter was Nattakarn 

Prasitsumrit, Manager, MDD 

Forensic Accountants Singapore. 

Mr Pooba Mahalingam, the AICLA 

Division Councillor for Singapore 

who organised the event, reported 

favourable feedback from a full house 

of 100 attendees.

The event was supported by The 

Malaysian Insurance Institute and 

the Association of Malaysian Loss 

Adjusters, and further events are 

planned for 2021.

the flexibility to choose their desired 

benefits and coverage term, providing 

compensation up to RM50,000 in the 

event of death caused by accidental 

means, as well as up to RM12,000 

for COVID-19 and dengue fever, 

respectively.

The customer journey from purchase 

through to claims has been simplified 

and will be entirely digital, amplifying 

the company’s efforts to make 

insurance more accessible and 

affordable. AIA Online Shield will make 

its digital debut on Malaysia’s leading 

online shopping platform, Shopee in 

conjunction with its upcoming 12.12 

sales campaign.

With Malaysia having the highest 

percentage of digital consumer 

population in South East Asia1, the 

initiative represents a major next step 

in AIA General Berhad’s mission to 

expand its digital distribution channels 

and address the unmet needs of a 

younger generation of customers who 

mostly make purchases online.

Commenting on AIA General Berhad’s 

milestone in the digital general 

insurance ecosystem, Eric Chang, 

its Chief Executive Officer said: “The 

world is constantly evolving and 

becoming increasingly digital – spurring 

transformations at a rapid pace. This 

initiative is part of our efforts to find 

new ways to serve our customers and 

their ever-changing protection needs 

by enabling the purchase of insurance 

in any way that they prefer, including 

online. We have also observed how the 

increase in the consumption of digital 

services has exposed customers to 

new risks that are seldom addressed, 

and our goal is to introduce new and 

innovative products that can meet 

those needs.”

To make this new product possible, 

AIA General Berhad is partnering with 

ZA Tech Global Limited – leveraging 

its market-leading software and 

technological capabilities to create 

and deliver simple yet specialised 
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DON’T SKIMP ON SPECIAL 

PERILS COVER WHEN BUYING 

MOTOR INSURANCE

Source: Allianz, 9 October 2020 

If recent heavy downpours and flash 

floods are anything to go by: when it 

rains, it really pours.

The weather can turn in an instant, and 

vehicles damaged by rising waters or 

fallen trees during a heavy downpour 

are only just half of your worries as the 

cost for repairs from these damages 

can put a big dent on your wallet.

“As a claims professional I cannot 

emphasise enough how important it is 

to always add-on special perils cover to 

your motor insurance. Sure, you would 

be spending a little extra on your motor 

insurance premium, but in hindsight, 

it is an investment that protects your 

vehicle against unplanned events and 

calamities,” said Damian Williams, Head 

of Claims, Allianz General Insurance 

Company (Malaysia) Berhad.

ALLIANZ LIFE PARTNERS 

RHB TRUSTEES TO PROVIDE 

LEGACY PLANNING SERVICES 

TO CUSTOMERS

Source: Allianz, 13 October 2020 

Allianz Life Insurance Malaysia 

Berhad (Allianz Life) is partnering with 

RHB Trustees Berhad to provide its 

customers with trustee services to 

help manage and protect their legacy 

for their family. 

Between now until 31 December 

2021, Allianz Life will refer its 

customers whose insurance policies 

collectively make up a minimum 

Sum Assured of RM500,000 to 

RHB Trustees. Through this referral, 

customers will be able to draw up 

insurance trusts to leave a legacy 

for their family members with a 

special fixed rate of RM500 for each 

insurance trust.

“As insurers, we cannot stress 

enough the importance of legacy 

planning and protecting your family’s 

income. Acquiring assets is only one 

half of your responsibilities.  

“Many of us spend a lifetime 

accumulating wealth but place little 

importance on estate administration 

processes. There may be some who 

draw up wills to protect their family, but 

for those who do not, their beneficiaries 

may not inherit what is rightfully theirs,” 

said Joseph Gross, Chief Executive 

Officer of Allianz Life. 

More importantly, one should also be 

aware that, at the point of inheritance, 

the estate’s value may depreciate 

and in some circumstances, some 

beneficiaries end up not receiving even 

a single cent. And this is largely due 

to ignorance of estate administration 

process.

Joseph added that insurance trust is 

one of the most fundamental legacy 

planning tools that provide immediate 

cash which will be not frozen and is 

also creditor proof. 

“Legacy planning is often associated 

with having a last will and testament, 

however many individuals prefer 

setting up a trust. One of the biggest 

draws with a trust is avoiding 

long-drawn court probate and the 

unnecessary costs that come with it. 

With Insurance Trust, we can ensure 
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family members are well taken care 

of,” added Gross. 

“We believe that proper transfer 

of wealth strategy is necessary for 

comprehensive financial planning. 

Recent statistics show about 70 

percent of Malaysians still do not have 

proper Estate or Legacy Planning in 

place. Therefore, this partnership with 

Allianz is a key strategic step for RHB 

Trustees, enabling us to help more 

people in drawing up professional 

Legacy Plans to protect their loved 

ones,” said Tony Chieng, Chief 

Executive Officer of RHB Trustees, 

RHB Banking Group.

To learn more about RHB Trustees 

Berhad private trustee services, visit 

rhbgroup.com/overview/trustees/ 

index.html.

For further enquiries, kindly contact 

Allianz Malaysia Berhad via customer.

service@allianz.com.my or at 1-300-

22-5542, from Monday to Friday 

between 8.00am to 8.00pm.

ALLIANZ ONCE AGAIN NAMED 

THE WORLD’S #1 INSURANCE 

BRAND IN INTERBRAND’S 

BEST GLOBAL BRANDS 

RANKING

Source: Allianz, 20 October 2020 

For the second consecutive time, Allianz 

has emerged as the top insurance brand 

(From left) RHB Trustees Berhad Head of Business Development Violette Goh, RHB Trustees Berhad Chief 

Executive Officer Tony Chieng, Allianz Life Insurance Malaysia Berhad (Allianz Life) Chief Executive Officer 

Joseph Gross, and Allianz Life Chief Sales Officer Ong Pin Hean at the signing ceremony at Menara Allianz 

Sentral.

in the world, according to Interbrand’s 

Best Global Brands Ranking. The 

positive news comes at an especially 

uncertain time for markets and industries 

across the globe, as they attempt to 

navigate the challenges of a worldwide 

pandemic.  “Our focus on resilience, 

integrity and customer centricity is 

paying off. Allianz has once again been 

recognized as #1 insurance brand 

globally, which is fantastic news and 

confirms that we are on the right track,” 

said Oliver Bäte, Chief Executive Officer 

of Allianz SE. 

“We are immensely proud to be the #1 

insurance brand, and to have secured 

our place on the Top 40 Best Global 

Brands list. In just ten years, Allianz has 

moved from 67th place on the list with 

a value of $4.9 billion in 2010, to 39th 

place with a value of almost $13 billion 

in 2020. While half the brands in the Top 

100 failed to grow this year, Allianz’s 

brand valuation increased by 7 percent 

despite the crisis, taking it to $12.935 

billion,” said Christian Deuringer, Head 

of Brand & Partnerships at Allianz 

SE. “We have set ourselves a goal to 

become a Top 25 brand by 2025.” For 

Allianz, the ranking is more than an 

encouraging sign of the brand’s growing 

strength.It also points to Allianz’s 

increasing role in people’s lives. “During 

Covid-19, we worked extremely hard 

to deliver on our promise and beyond, 

taking on an even greater role in the 

lives of our customers, our employees 

and our communities, helping secure 

the future, and giving our customers 

courage in these difficult times,”  

stated Serge Raffard, Group  

Strategy, Marketing, Distribution 

Officer at Allianz SE. “Our customer 

centricity and resilience allow us to 

benchmark ourselves against brands 

across industries.

The diversity of what we offer, for 

example, with health services like 

Doctor on Call, or Chat with Allianz 

Partners, had an immense impact 

during the pandemic and made the 

difference,” Raffard added. “We are now 

up to higher summits with our Olympic 

partnership kicking off worldwide on 

January 1st, 2021. And we look forward 

to many more milestones.” 

Interbrand publishes the Best Global 

Brands report on an annual basis.  

Each year's report aims to identify  

the world's 100 most valuable  

brands. Interbrand’s brand valuation 

method was the first to receive  

ISO 10668 certification.  

To qualify, brands must be publicly 

listed and have a global presence. 

Brands are then evaluated following the 

economic profit that can be allocated 

to branded sales, the role of brand, i.e. 

the extent to which the brand influences 

the buying decision, and finally the 

brand’s strength, which is established 

over ten different internal and external 

factors of brand performance. For the 

complete Top 100 ranking and report 

with comprehensive analysis of growth, 

sector, and industry trends, visit www.

interbrand.com/best-global-brands/.

ALLIANZ MALAYSIA DONATES 

BLOOD THE ‘NEW NORMAL’ 

WAY

Source: Allianz, 23 October  2020 

In conjunction with Malaysia Day, 

Allianz Malaysia Berhad (Allianz 

Malaysia) continued its annual 

tradition by holding its Blood Donation 

Campaign albeit a little differently in  

the month of September 2020.
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out more about how they are taking 

steps to ensure a safe environment 

 for blood donors.

ALLIANZ GENERAL REVAMPS 

PANEL OF AUTHORISED 

REPAIRERS

Source: Allianz, 27 October 2020 

Allianz General Insurance Company 

(Malaysia) Berhad (Allianz General) 

recently welcomed 170 repairers under 

is revamped panel of Allianz Authorised 

Repairers nationwide.

In August, the Company invited PIAM 

Approved Repairers Scheme (PARS) 

repairers to apply to be part of the 

Allianz Authorised Repairers through an 

open tender. The new list of authorised 

panel repairer has officially started 

serving Allianz customers since 1 

October 2020.

Allianz General Head of Claims, 

Damian Williams, said that 40 percent 

of the panel consists of new repairers 

and that customers can expect 

enhancements in the standard of 

services delivered by the revamped  

list of panel repairers. Allianz 

Authorised Panel Repairers subscribe 

to the highest standards – including the 

use of genuine parts, producing quality 

repair work, excellent service delivery 

and most importantly, ensuring the 

utmost priority on the safety of  

the vehicles repaired after an  

accident claim for Allianz Motor 

Comprehensive policyholders.

“We are confident, through this initiative, 

we can reaffirm our commitment to 

provide our customers with the very 

best in service. Our customers know 

what they want, and as insurers, it is 

important that we consistently deliver 

the value that our customers are 

seeking,” said Damian.

Panel repairers are an integral part of 

Allianz General’s Allianz Road Rangers, 

the Company’s 24-hour accident 

service. Since its launch in 2017, the 

Allianz Road Rangers has served over 

Through the support of its employees, 

agents, business partners, and 

customers, the Company managed to 

garner 112 pints of blood during  

its annual blood donation campaign 

held recently.

Adhering to the new normal and safe 

distancing rules, Allianz Malaysia held 

a Blood Donation Campaign whereby 

employees from the Head Office and 

Kuala Lumpur branch were encouraged 

and given time off from work to donate 

blood at the National Blood Centre 

(Pusat Darah Negara) in Titiwangsa 

from 21 to 27 September 2020. Similar 

campaigns were held by Allianz 

Malaysia branches in collaboration 

with participating hospitals in Kuantan, 

Kuala Terengganu, Kota Bharu,  

and Temerloh.

Head of Allianz4Good, Ng Siew Gek 

said that “We continue to assimilate 

annual Company-wide initiatives such 

as the Blood Donation Campaign into 

the new normal as it is important to 

embrace change and rise in times  

of adversity.”

“In light of the ongoing pandemic and 

depleting blood supply, we understand 

the dire need to replenish the blood 

bank. Therefore, we elected to turn 

our blood donation drive into an 

on-going campaign in the month of 

September 2020 by reimagining it to 

fit the criteria set by the Ministry of 

Health as well as our Company’s own 

Standard Operating Procedures. We 

are grateful that our employees, agents 

and customers are supportive and 

participated in the Drive. A total of  

112 pints of blood were collected and 

each pint of blood can help save three 

lives,” added Siew Gek.

Allianz4Good has been carrying out 

Blood Donation Drives and Organ 

Pledges since 2014.

Visit the National Blood Centre’s  

official website www.pdn.gov.my to 

check your donor eligibility and find  

Allianz Malaysia Berhad employee Mohd Tolan Hashim donates blood during the Company’s Blood Donation 

Campaign at Hospital Sultan Haji Ahmad Shah in Temerloh, Pahang.

Ng Siew Gek, the Head of Allianz4Good of Allianz 

Malaysia Berhad, said it was important that the 

Company continued to assimilate initiatives such 

as the Blood Donation Campaign which allows 

Malaysians to embrace change and rise in times  

of adversity.
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For further enquiries, kindly contact 

Allianz Malaysia Berhad via customer.

service@allianz.com.my or at  

1-300-22-5542, from Monday to Friday 

between 8.00am to 8.00pm.

ALLIANZ’S SMART RETAIL 

SHIELD OFFERS COVID-19 

COVER FOR SMEs

Source: Allianz, 2 November 2020 

Small and medium-sized enterprises 

(SMEs) looking for added protection 

against the repercussions of COVID-19 

should look towards Smart Retail Shield.

Specifically curated to serve the needs 

of SME, Smart Retail Shield is essentially 

a flexible fire insurance policy which 

offers customisable coverage including 

Inconvenience Relief Benefit, in which 

Allianz General would pay a benefit to 

policyholders up to 14 days in the event 

the Insured or Insured’s employees 

contract an infectious or contagious 

diseases such as COVID-19 whilst in 

the premise which directly results in the 

restriction of use of the premise by order 

of the relevant public authority.

Other customisable coverages include 

protection against commercial fire and 

coverage such as consequential loss, 

and terrorism; safeguarding of business 

assets (Burglary, Machinery Breakdown, 

Goods in Transit, and more); taking 

care of the welfare of employees and 

protection against other exposures. 

“We launched Smart Retail Shield in May 

this year specifically with SMEs in mind 

because, in times of crisis and such high 

uncertainty, you find out what matters,” 

said Horst Habbig, Chief Sales Officer 

of Allianz General Insurance Company 

(Malaysia) Berhad.

“SMEs have had a tough task navigating 

this crisis. So with Smart Retail Shield 

we wanted to offer coverage that was 

customisable to suit their exact needs, 

and at the same time addresses the 

current business climate with an  

ongoing pandemic.”

240,000 Allianz General customers 

nationwide up until June this year.

“It was important to us that our new 

panel of repairers consists of PARS 

certified repairers, matched our 

service expectations, and that they 

could provide Accident and Roadside 

Assistance services to our customers. 

At the same time, we also looked 

into their capabilities in providing 

additional value-added services such 

as the offer of a warranty period, 

vehicle delivery services, and any 

other assistance that would ease  

our customer’s claim journey,”  

added Damian.

All Allianz General Motor 

Comprehensive (private car) 

policyholders can enjoy the benefits  

of the Allianz Road Rangers  

(1-800-22-5542) service which 

features a 24-Hours Helpline 

Assistance, the Allianz Road Ranger 

fleet (First Response Bike Brigade 

and Allianz Tow Truck), Claims 

Concierge Service, e-hailing Voucher, 

Claims Express Approval, and Vehicle 

Delivery.

To learn more about Allianz General’s 

Motor Comprehensive insurance, 

visit allianz.com.my/car-motor-

comprehensive-cover.
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“Now as we come to terms with the 

repercussions of the rise in COVID-19 

infections once again, we hope that 

SMEs will be confident enough to stay 

resilient, knowing that Allianz General will 

have their backs when times get tough,” 

added Habbig. 

Furthermore, Smart Retail Shield also 

comes with efficient claims service, 

where by Allianz General will pay up to 

50 percent of the total loss amount within 

seven working days, with the full claim 

amount paid within 21 working days. 

Besides that, SMEs which purchase 

Smart Retail Shield (now until  

31 December 2020) will also receive 

a one-year free coverage of seven 

miscellaneous classes totalling 

RM250,000 sum insured. The 

miscellaneous classes are Burglary, 

Glass, Money in Premise, Money in 

Transit, Public Liability, Employer’s 

Liability, and All Risk. In addition to  

that, SMEs will also receive free 

marketing support to help these 

businesses to gain exposure and 

increase their brand visibility. 

To purchase Smart Retail Shield, contact 

any Allianz General agent through our 

agent locater via allianz.com.my/allianz-

locator. To learn more about Smart Retail 

Shield, visit allianz.com.my/smart-retail-

shield-package-insurance.

For further enquiries, kindly contact 

customer.service@allianz.com.my or at 

1-300-22-5542, from Monday to Friday 

between 8.00am to 8.00pm.

ALLIANZ MALAYSIA REVAMPS 

EV FLEET WITH TWO NEW 

NISSAN LEAFS

Source: Allianz, 9 November 2020 

Allianz Malaysia Berhad (Allianz 

Malaysia) recently revamped its fleet 

of electric vehicles (EV) with two new 

2019 Nissan LEAFs.

This was a continuation of Allianz 

Malaysia’s green agenda to reduce its 

carbon footprint in terms of business 

logistics, which first began with the 

first fleet of EV cars in 2015.

The LEAFs, which are being leased 

from Edaran Tan Chong Motor Sdn. 

Bhd for the next three years, can go 

up to 290km on a full-charge and is 

available for employee-use.

Allianz Malaysia Berhad Chief 

Executive Officer, Zakri Khir, said that 

having the Allianz-branded LEAF, the 

world’s first mass-market 100 percent 

EV, will be a welcome change.

“We were shopping around for a new 

fleet of EV cars and the Nissan LEAF 

was a great fit for many reasons. 

The car has a great resume - zero-

emission and comes equipped with 

its very own safety and driver assist 

technology. This all bodes well for 

our green agenda and at the same 

time, we are looking forward to our 

employees enjoying a smooth and 

safe ride on us,” said Zakri.

According to Nissan, the LEAF models 

has saved more than 2.4 billion 

kilograms of carbon dioxide since 

they were first introduced in 2010.

ALLIANZ LIFE AND MFPC 

INK AGREEMENT ON PEPAP 

TRAINING FOR AGENTS

Source: Allianz, 12 November 2020 

Allianz Life Insurance Malaysia Berhad 

(Allianz Life) and the Malaysian 

Financial Planning Council (MFPC) 

have signed a training services 

agreement which will enable Allianz 

Life agents to enrol in the Council’s 

Professional Estate Planning Adviser 

Programme (PEPAP).

The PEPAP broadly covers the 

fundamental concepts of Wills and 

Trust as well as Private Wealth 

Services. Through the certification 

programme, Allianz Life agents will be 

able to gain in-depth knowledge on 

how to integrate these services into 

effective financial or estate planning.

Allianz Life agents specialising in 

estate planning are categorised as 

Allianz Estate Planner, Allianz Senior 

Estate Planner, and Allianz Executive 

Estate Planner. To be certified as an 

Allianz Executive Estate Planner, an 

agent would need to complete the 

PEPAP as part of their certification 

requirements. Upon completing and 

passing the assessment, the agent 

will be granted a modular exemption 

of the Registered Financial Planner 

(RFP) Module 5: Estate Planning; and 

awarded Certificate of Achievement as Mean green machines: Allianz Malaysia Berhad Chief Executive Officer Zakri Khir (left) and Allianz Life Insurance 

Malaysia Berhad Chief Executive Officer Joseph Gross with the new 2019 Nissan LEAFs.

Horst Habbig, Chief Sales Officer of Allianz General 

Insurance Company (Malaysia) Berhad.
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a Professional Estate Planning Adviser 

by MFPC.

Following a successful pilot programme 

in February this year featuring 50 

Allianz Life agents, Allianz Life Chief 

Executive Officer Joseph Gross said 

that the agreement comes as a timely 

addition to the training opportunities as 

the Company actively pursues a high-

performing agency model.

“High-performance culture is one of the 

five core values of our organisation, 

and in driving that home with 

our agency talent, we put a lot of 

emphasis in curating our training 

and development programmes to 

ensure that these programmes are 

industry-focused, adds value to our 

agents, and increases professionalism 

in their work,” said Gross, adding 

that the Company organises up to 

six programmes in relation to estate 

planning for its agents nationwide.

“We love it when our agents are 

constantly engaged and seeking 

opportunities for career enhancement. 

The PEPAP is one more great 

programme in which they will be  

able to richly benefit from by gaining 

expert knowledge in estate planning,” 

added Gross.

An independent self-regulatory  

body, the MFPC’s primary aim is to 

promote nationwide development  

and enhancement of the financial 

planning profession.

"Undertaking a professional 

certification will be setting foot in the 

right path for individuals in the finance 

industry. Certain aspects of a good 

programme hold true such as high-

quality educators and a modern and 

evolving curriculum. This partnership 

with Allianz Life in establishing a 

professional pathway ensures that 

individuals undertaking study of this 

programme will be well equipped with 

the necessary knowledge, skill-set 

and behavioural aptitude that are 

market ready to serve the needs 

of Malaysians," said Vincent Kwo, 

President of Malaysian Financial 

Planning Council.

An intensive three-day programme, 

some of the key course outlines from 

the programme include Understand 

Estate Planning, Testacy and 

Intestacy (condition of leaving or  

not leaving a will prior to death), 

Estate of Muslims, Insurance Trust, 

and The Role of Life Insurance in 

Estate Planning.

The programme syllabus for the 

PEPAP is derived from the RFP 

programme, which is accredited by 

the international accreditation  

agency, Financial Accreditation 

Agency (FAA) at the highest 

professional level for the financial 

services sector in Malaysia. It is also 

recognised by Bank Negara Malaysia 

and Securities Commission Malaysia 

for licensing purposes.

To find out more about the 

Professional Estate Planning  

Adviser Programme (PEPAP), visit 

https://mfpc.org.my/.

ALLIANZ MALAYSIA DELIVERS 

RESILIENT RM3.99 BILLION 

GWP IN FIRST NINE MONTHS 

OF 2020

Source: Allianz, 26 November 2020 

Allianz Malaysia Berhad Group  

(Allianz Malaysia) announced its 

results for the first nine months of 

2020. The Group recorded a total 

of RM3.99 billion in Gross Written 

Premiums (GWP) from January to 

September this year, an increase of 

8.7 percent from the RM3.68 billion 

earned in the same corresponding 

period of 2019. Profit Before Tax 

rose 7.7 percent to RM542.8 million 

from January to September this year 

as compared to RM504.0 million in 

2019. The Group’s Total Assets grew 

10.9 percent to RM21.33 billion as 

at September 2020 as compared to 

RM19.24 billion last year.

Allianz Malaysia Berhad Chief 

Executive Officer, Zakri Khir said: 

“The Group’s results for the first 

nine months of the year were within 

our expectations as we continue 

to navigate these peculiar times. 

Since the COVID-19 pandemic hit 

our shores, our general insurance 

arm as well as our life business has 

focused on prioritising resiliency as 

we do the best for our customers and 

shareholders. That said, we remain 

mindful that it has been a rough year 

for our fellow Malaysians, and that 

we are not out of the woods yet with 

the recent surge of COVID-19 cases 

in the country. While we hold onto 

cautious optimism, COVID-19 has 

brought on such vast uncertainty, that 

we must also be prepared for things 

to get a lot tougher next year.”

ALLIANZ GENERAL REMAINS RESILIENT 

DESPITE MARKET CHALLENGES

In a difficult market, Allianz Malaysia’s 

general insurance operation, Allianz 

General Insurance Company 

(Malaysia) Berhad (Allianz General) 

earned RM1.80 billion in GWP in 

the first nine months of 2020, a 9.2 

percent increase from RM1.65 billion 

earned in the same corresponding 

period of 2019. Profit Before Tax 

improved by 24.3 percent to RM301.6 

million in the first nine months of 2020 

(From left): Malaysian Financial Planning Council President Vincent Kwo, Allianz Life Insurance Malaysia Berhad 

Chief Executive Officer Joseph Gross, and MU Advisory Chief Executive Officer Million Lo following the signing 

ceremony at Allianz Sentral.
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as compared to RM242.7 million in 

the previous year. Underwriting profit 

improved by 53.2 percent to RM154.1 

million in the first nine months of 

2020 as compared to RM100.6 

million in the corresponding period 

of 2019. Combined Ratio stood at 

89.7 percent in the first nine months 

of 2020 compared to 92.6 percent 

in the same corresponding period 

of 2019. Total Assets increased by 

10.5 percent to RM7.14 billion as at 

September 2020 from RM6.46 billion 

in the previous year. Allianz General 

holds the market leader position in 

the general insurance industry with a 

market share of 13.3 percent based 

on Persatuan Insurans Am Malaysia 

(PIAM) statistics for January to 

September 2020.

“Allianz General’s results for the first 

nine months of the year indicates that 

we are moving in a positive direction. 

Our improved underwriting profit of 

RM154.1 million stemmed from the 

intermittent Movement Control Order 

(MCO) enforced nationwide, which 

resulted in fewer vehicles being on  

the road (lowering the probability  

of accidents) that led to a lower motor 

claims ratio. This also had a direct 

contribution to a higher Profit Before 

Tax. We are fully aware that we must 

hold onto our dogged determination 

and remain fluid in our strategies as 

whatever measures we implement 

in this quarter must manifest in the 

fourth quarter of the year as we brace 

ourselves of yet another challenging 

year in 2021,” said Zakri, who is also 

the Chief Executive Officer of  

Allianz General.

ALLIANZ LIFE SURPASSES RM2 BILLION 

IN GWP IN Q3

The life insurance operation of Allianz 

Malaysia, Allianz Life Insurance 

Malaysia Berhad (Allianz Life) stayed 

the course to deliver RM2.20 billion in 

GWP in the first nine months of 2020, 

an increase of 8.2 percent compared 

to RM2.03 billion earned in 2019. 

Annualised New Premiums (ANP) 

dipped 12.9 percent to RM364.1 

million in the first nine months of 2020 

from RM418.1 million in the same 

corresponding period of 2019. Profit 

Before Tax eased by 5.2 percent to 

RM254.1 million between January 

and September this year, compared 

to RM268.1 million achieved in 2019. 

Total Assets rose by 11.7 percent to 

RM13.82 billion as at September of 

2020 as compared to RM12.37 billion 

in 2019. Allianz Life holds the fifth 

position in the life insurance segment, 

registering a 7.9 percent market share, 

based on Life Insurance Association  

of Malaysia (LIAM) statistics for 

January to September 2020.

Allianz Life Chief Executive Officer, 

Joseph Gross, said: “While the life 

insurance industry is in a decline 

as a result of changing consumer 

sentiments and lingering caution and 

uncertainties, Allianz Life has remained 

resilient, working diligently to serve our 

customers and rebuild new business 

to offset the effects of the COVID-19 

pandemic. The Company managed an 

ANP of RM364.1 million as our agency 

force continued to do its best to regain 

lost ground on the acquisition of new 

business. While lower Profit Before 

Tax was due mainly to fair value 

losses arising from changes in interest 

rate, our underlying operating profit 

remains strong as we find effective 

ways to control cost and claims.” said 

Joseph Gross, Chief Executive Officer 

of Allianz Life.

STAYING RESILIENT AMIDST THE 

COVID-19 PANDEMIC

Despite trying times, Allianz Malaysia 

continues to win over customer 

confidence and trust, encouraged 

by Allianz Group’s recent success at 

being listed as the highest-ranking 

insurer for the second consecutive 

year on the 2020 Interbrand’s Best 

Global Brand Rankings recently.

Allianz Group placed No.39 amongst 

the top 100 global brands with a 

brand value of USD12.94 billion. 

While the Group continues to 

nurture the growth of the brand 

strength and its impact on people’s 

lives, locally Allianz Malaysia has 

continued to drive brand trust and 

affinity through its offering of more 

definite, meaningful, and palatable 

products that relates to the needs of 

Malaysians.

The Allianz We Care Community 

is curated to offer complimentary 

COVID-19 benefits, including  

cash relief (upon diagnosis of 

COVID-19 and hospitalisation) and 

death benefit due to COVID-19, as 

well as meaningful health care services 

including wellness and lifestyle rewards 

and virtual healthcare benefits.

“Our role as insurers is more than just 

about providing protection. It is about 

fostering and building inclusive and 

resilient communities that are able to 

respond to adverse situations together 

– which is what we hope to achieve 

with Allianz We Care Community,”  

said Gross

The Company’s general insurance 

arm also launched several products 

between January to September this 

year, with Allianz Lifestyle Protect and 

an enhanced version of our modular 

home insurance Smart Home Cover 

taking precedence in the third quarter 

of the year.

On top of that, Allianz Life’s offered 

Allianz MoneyBack, a life insurance 

policy that offers a 15-year protection 

coverage on a six-year commitment 

and a money back guarantee when 

the policy matures. The policy also 

offers a Maturity Benefit of a lump sum 

payment of the total premium paid over 

the first six years if no claim is made 

during the 15-year coverage period.

“With insurance, it is important to 

have options and flexibility. And with 

COVID-19 and so much uncertainty, 

Allianz MoneyBack offers individuals 

in their prime and with young families 

the best of both worlds in having 

protection coverage on a short term 

commitment as well as a feature that 

refunds all the premiums paid at the 

end of the term if no claim is made,” 

said Gross.

ALLIANZ GENERAL PROVIDES 

FAST SETTLEMENT FOR 

FLOOD CLAIMS

Source: Allianz, 30 November 2020 

Amidst the impending monsoon 

season and the threat of unpredictable 

weather and floods expected in 

various states, Allianz General 

Insurance Company (Malaysia) 

Berhad (Allianz General) is providing 

fast claims settlement for customers 

residing in flood-prone areas.
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Allianz General’s Head of Claims, 

Damian Williams said the Company 

will continue to carry out the initiative 

while adhering to the guidelines of the 

Conditional Movement Control Order.

“As insurers, our responsibilities 

go beyond providing protection 

that matters and paying out claims 

quickly, it is also about serving our 

communities the best way we can 

during their time of need. So, just 

like in years past, we are once again 

providing fast claims settlements for 

customers that will enable them to  

get back on their feet just as quick,” 

said Damian. 

For individual policyholders (such  

as Smart Home Cover), the Company 

is providing full claims settlement or 

an interim payment within five days 

after the site visit from the adjuster. 

Those with fire insurance (commercial 

lines), can expect an interim payment 

within five days after the visit from the 

adjuster, with full claims settlement 

being paid between 21 to 28 days after 

the visit from the adjuster. However,  

if for any reason, the Company is 

unable to settle the claim before day 

28, then a second interim payment will 

be made.

To facilitate the fast claims settlements, 

Allianz General will position Allianz-

branded 4x4s and its Claims Caravan 

at various regions across Malaysia 

- specifically Central region (Kuala 

Lumpur, Petaling Jaya, and Klang), 

Northern region (Ipoh, Penang, and 

Bukit Mertajam); East Coast (Kota 

Bharu and Kuantan), Southern region 

(Melaka, Johor Bahru, Kluang, and 

Segamat) and East Malaysia (Kota 

Kinabalu and Kuching). 

The 4x4s and Claims Caravan will be 

routinely deployed to those locations  

to allow for a swift and seamless 

claims process.  

To take advantage of this service,  

Allianz General customer can call  

1-800-22-5542 and an adjuster will be 

sent to survey the affected property 

within 24 hours.

For further enquiries, kindly contact 

Allianz Malaysia Berhad via customer.

service@allianz.com.my or at 1-300-

22-5542, from Monday to Friday 

between 8.00am to 8.00pm.

GAIN FINANCIAL SECURITY 

WITH ALLIANZ 1COVER AND 

ALLIANZ BOLEHCOVER

Source: Allianz, 3 December 2020 

There is a rather simple way to find 

out if you need life insurance. Just ask 

yourself, does anyone rely on you for 

their financial well-being. If someone 

does rely on your income, that 

question has been answered. 

And if you have underlying health 

conditions, is it even possible to buy 

insurance?

Allianz Life Insurance Malaysia 

Berhad’s (Allianz Life) latest offerings - 

Allianz 1Cover and Allianz BolehCover 

- focus on providing young families and 

mature adults with underlying health 

conditions with much-needed life 

protection coverage. 

“While the repercussions of 

COVID-19 on our lives may seem 

insurmountable, this is no reason to 

throw in the towel and give up on 

making plans for the future. There is 

never a “best time” to do something, 

let alone buying an insurance plan. 

The only difference is that choosing to 

buy life insurance can and will change 

your family’s future for the better,” 

said Ooi Haw Yun, Chief Product 

Officer of Allianz Life.  

PROVIDING FINANCIAL SECURITY TO 

YOUNG FAMILIES  

It is recommended that young earners 

with families ought to secure roughly 

between 10 to 15 times their income 

to properly build a form of financial 

safety net for their families. 

Priced from as low as RM0.85 per day, 

Allianz 1Cover is an affordable 30-

year term plan that offers those aged 

between 16 and 45 years old a life 

protection plan, with a choice of a  

Sum Insured of RM50,000, 

RM100,000, or RM200,000. 

The Death Benefit coverage includes 

an amount up to one-time the Sum 

Insured for Death (non-accidental), 

twice the Sum Insured for Accidental 

Death, and three times the Sum 

Insured for Accidental Death while in 

a Public Transport, or an Elevator or 

in a burning Public Building. These 

additional Accidental Death benefits 

will be payable before the Insured turns 

71 nearest birthday. Thereafter, a one-

time the Sum Insured shall be payable 

for accidental death until the end of the 

coverage term.

“Everyone has varying levels of 

financial commitments from hire 

purchase loans, home mortgages to 

rental and everyday expenses. With 

so much at stake, it is important 

to put your family in a position of 

being financially-able to handle life’s 

unexpected events comfortably,” 

explained Ooi.

On location in Kelantan: The Allianz Branded 4x4s and Claims Caravan, seen here in front of the Sultan Ismail 

Petra Arch in Kota Bharu will be routinely deployed cities across Malaysia to facilitate swift and seamless claims 

process in flood prone areas.
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“Finances is something we all worry 

about, regardless of our age or income 

bracket. The thought always comes 

back to having enough savings or not 

leaving the family in a bad financial 

position when you are no longer 

around. Allianz 1Cover can facilitate 

those needs and provide financial 

security and peace of mind.” 

Furthermore, Allianz Life is offering 

hassle-free enrolment with no 

health questions asked, and no 

medical examination required with 

a guaranteed and level premium 

throughout the coverage term. 

EVERYONE DESERVES THE CHANCE TO 

BE PROTECTED

Having underlying conditions is one 

of the biggest reasons most people 

are turned away by insurers. With 

Allianz BolehCover, that is no longer 

the case. 

Allianz BolehCover offers individuals 

between 46 and 70 years old an 

affordable insurance plan that will see 

them through their golden years, up 

to age 100. They can still be covered 

under Allianz BolehCover if they have 

underlying medical conditions with 

no health questions asked, and no 

medical examination required.

“As you grow older, needing that sense 

of security in feeling financially secure 

is understandable, especially when you 

have a health condition,” said Ooi. 

“Allianz BolehCover is more than just 

a pre-retirement life protection plan. 

It essentially offers some financial 

relief to the families and children of 

those previously deemed ‘uninsurable’ 

because of their medical history or  

pre-existing condition,” added Ooi. 

Allianz BolehCover will pay out an 

amount of one-time the Sum Insured 

for Death up to age 100 and two-times 

the Insured Amount if Accidental Death 

occurs before the Insured turns 71 

nearest birthday. Apart from that, the 

full Insured Amount will be payable 

upon policy maturity at age 100; and 

similar to Allianz 1Cover, it also offers 

a guaranteed and level premium 

throughout the coverage term. 

To find out more about Allianz 1Cover 

visit allianz.com.my/allianz-1cover, and 

learn more about Allianz Boleh Cover 

at allianz.com.my/allianz-bolehcover.

For further enquiries, kindly contact 

customer.service@allianz.com.my or at 

1-300-22-5542, from Monday to Friday 

between 8.00am to 8.00pm.

ANORA PARTNERS OPENSYS 

TO PROVIDE INSURANCE 

SOLUTIONS ON BUYSOLAR 

PLATFORM

Source: Allianz, 7 December 2020 

Anora Agency Sdn Bhd (Anora) 

signed an agreement  with OpenSys 

Technologies Sdn Bhd, a subsidiary  

of OpenSys (M) Berhad (OpenSys)  

today to become the first insurance 

solutions provider on OpenSys’ 

buySolar platform.   

Launched in February this year, 

buySolar is Malaysia’s first one-stop 

online marketplace, offering end-to-end 

solar installation services from online 

application, cost estimation, financing 

to after-sales services. With this 

partnership, Anora will offer its specially-

designed insurance product, SolarPro, 

on the platform. 

"With the increasing vibrancy of the 

solar PV landscape in Malaysia and the 
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accelerated digitisation of today, Anora 

is now able to offer PV owners easy 

access to the protection they need for 

their solar investments via the buySolar 

platform,” said Samuel Soon, Chief 

Executive Officer of Anora.

Underwritten by Allianz General 

Insurance Company (Malaysia) Berhad 

(Allianz General), SolarPro is specifically 

created for home, commercial and 

industrial solar photovoltaic (PV) system 

owners in mind.

“As insurers, we are in the perfect 

position to fill the protection gap in 

the solar PV ecosystem and support 

the adoption of sustainable energy in 

Malaysia. In teaming up with Anora to 

offer SolarPro, we are able to address 

a very important concern of residential 

and commercial solar PV users - which 

is protection. So buySolar users now 

can feel secure knowing that their 

venture into renewable energy is well 

protected,” said Zakri Khir, Chief 

Executive Officer of Allianz Malaysia 

Berhad as well as Allianz General. 

Developed in collaboration with 

Sustainable Energy Development 

Authority Malaysia (SEDA Malaysia) 

and the Malaysia Photovoltaic Industry 

Association (MPIA), SolarPro offers 

comprehensive protection which 

covers loss or damage to the solar PV 

system due to any malicious damage, 

theft or lightning, as well as damage 

from aircraft, aerial devices or articles 

dropped, fire, explosion, earthquake and 

other natural disasters, flood, landslides, 

burst water pipes and overflowing water 

tanks, and more. 

Furthermore, SolarPro also 

compensates the insured for income 

or savings lost during system 

downtime, a benefit exclusively 

offered by Anora. 

The buySolar platform connects 

residential or commercial solar PV 

users with the relevant solar energy 

stakeholders through thoughtful 

touchpoints. Besides providing a 

seamless and smooth experience, 

bySolar also aims to empower its users 

to make personalised decisions on the 

type of solar products, coupled with 

the most suitable financing options and 

with Anora in the fold, much-needed 

insurance protection.

Luke Sebastian, Chief Operating Officer 

of OpenSys Technologies said, “It is very 

apt for us to welcome Allianz General 

via Anora Agency as the first insurance 

provider on-board buySolar, because it 

aligns with buySolar’s pillars of customer 

experience, namely wide selection and 

on-demand convenience. With every 

partner and service provider signed on 

our dedicated buySolar platform, we 

know we are a step closer to developing 

a pool of renewable energy initiators in 

Malaysia, spearheading a virtuous cycle 

that will continue to drive adoption of 

solar PV for homes and businesses.”

To more information about Anora 

Agency’s products and services, visit 

anoraagency.com. To learn more about 

buySolar, visit buysolar.my.

BERJAYA SOMPO OFFERS 24 

HOURS CLAIM PAYMENT FOR 

FLOOD LOSSES

Source: Berjaya Sompo, 7 January 2021 

Berjaya Sompo Insurance Berhad 

(“Berjaya Sompo”) had activated 

the Catastrophe Loss Management 

hotline to ease the claim process for 

our customers who are affected by 

flood. Under this new initiative, flood 

claim payment of up to RM25,000 

will be disbursed within 24 hours* 

after we have received the signed 

letter of acceptance. For claim 

amount exceeding RM25,000, an 

interim payment of 20% of the total 

claim amount will be made within 

the same acceptance period. To 

make a claim on flood losses or for 

inquiry, policyholders can contact 

our Catastrophe Loss Management 

hotline number: 1800-18-8010 which is 

available 24-hours and 7 days a week.

For Private Car Comprehensive 

Policyholders who would like to report 

of a breakdown, they may contact the 

hotline number: 1 800-18-8033  

for assistance.

In the last major flood catastrophe 

in 2017, Berjaya Sompo Insurance 

had settled more than RM10 million 

flood claims to affected policyholders. 

Berjaya Sompo Insurance is committed 

to assisting our policyholders to 

recover their financial losses quicker 

and to resume business operation.

To find out more about Berjaya  

Sompo Insurance’s products  

and services, please visit  

www.berjayasompo.com.my.

GIBRALTAR BSN DONATES 

1,000 FABRIC FACE MASKS TO 

SEKOLAH KEBANGSAAN BUKIT 

PANTAI

Source: Gibraltar BSN, 2 December 2020  

Gibraltar BSN Life Berhad (“Gibraltar 

BSN”) donated 1,000 pieces of 

washable and reusable three-layer 

fabric face masks to the students 

and teachers of Sekolah Kebangsaan 

Bukit Pantai through their social 

responsibility (CSR) program.

Gibraltar BSN and school representatives from SK Bukit Pantai in a small presentation ceremony.
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The three-layer fabric face masks were 

specially produced for Gibraltar BSN 

and meets the standards set by the 

World Health Organization (WHO).

Sekolah Kebangsaan Bukit Pantai is 

located in Lembah Pantai and has more 

than 873 students, most of whom come 

from B40 families.

Rangam Bir, President & Chief Executive 

Officer of Gibraltar BSN said, “The 

use of face masks is the first step in 

preventing and curbing the spread of 

the COVID-19 virus. However, we know 

that the purchase of disposable masks 

for daily use can be a heavy burden for 

B40 families, especially for those with 

many school-going children. We hope 

our small contribution can protect the 

children of SK Bukit Pantai when they 

eventually return to school. ”

Just last month, Gibraltar BSN donated 

3,000 pieces of three-layer fabric face 

masks to the residents of Abdullah 

Hukum Apartment. Gibraltar BSN's 

noble initiative in distributing fabric face 

masks in the Lembah Pantai area further 

strengthens the community's defence 

against the spread of the COVID-19 

virus in the country.

GIBRALTAR BSN LAUNCHES 

GOPROTECT PLATINUM 

Source: Gibraltar BSN, 15 December 2020  

Gibraltar BSN Life Berhad (“Gibraltar 

BSN”), one of Malaysia’s fast growing 

life insurance companies, today 

launched GoProtect Platinum, a high 
From left, Chief Marketing Officer, Gibraltar BSN Life Berhad; Susan Ong, President and Chief Executive Officer, 

Gibraltar BSN Life Berhad; Rangam Bir and Chief Financial Officer, Gibraltar BSN Life Berhad;  Lee Kok Wah.

Rangam Bir presenting the reusable face masks to the Headmaster of SK Bukit Pantai.

coverage investment-linked plan that 

allows customers to grow their wealth 

and protect their legacy through savings 

and investment while enjoying superior 

levels of protection.  

GoProtect Platinum offers high coverage 

starting from RM500,000 for death, total 

and permanent disability, with accidental 

death coverage increasing fourfold if 

death occurs overseas. In light of the 

rising numbers of Malaysians being 

diagnosed with non-communicable 

diseases, the Plan also comes with a 

unique proposition, 3-High Cover, which 

provides up to RM20,000 to help offset 

recuperation bills when customer is 

diagnosed with High Blood Cholesterol, 

High Blood Pressure, or High Blood 

Sugar (Type 2 Diabetes).

Rangam Bir, President and Chief 

Executive Officer of Gibraltar BSN Life 

Berhad said, “According to the Life 

Insurance Association of Malaysia , 

while 54% of the Malaysian population 

are covered by life insurance, 90% 

of those insured are underinsured. 

On average, the estimated average 

protection gap ranges from RM150,000 

to RM723,000 per family and the 

gap widens depending on the age 

of the breadwinner or whether the 

breadwinner has life or medical 

insurance. With the launch of 

GoProtect Platinum, we are pleased 

to be able to close the insurance 

coverage gap for our customers 

seeking superior protection to 

correspond to their families’ needs  

and lifestyles.”

To help customers grow their 

insurance coverage to correspond 

with their lifestyle changes, GoProtect 

Platinum boosts coverage amount by 

5% starting from the fifth year onwards 

until the 11th year. GoProtect Platinum 

also provides an extra premium 

allocation of 3% every 2 years after 

the 11th year to protect the customer’s 

investments against inflation.
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GoProtect Platinum is distributed via 

Gibraltar BSN’s nationwide agency 

channel and further complements the 

life insurer’s range of simple, relevant, 

and affordable financial solutions that 

includes life and health protection 

through traditional and investment-

linked plans. For more information, 

please visit www.gibraltarbsn.com

GIBRALTAR BSN WINS 

MALAYSIA BEST EMPLOYER 

BRAND AWARDS 2020                         

FOR THE THIRD CONSECUTIVE 

YEAR

Source: Gibraltar BSN, 23 December 2020  

Gibraltar BSN Life Berhad (“Gibraltar 

BSN”) today announced that it has 

been awarded with the distinguished 

‘Malaysia Best Employer Brand Awards 

2020’ for the third time by Employer 

Branding Institute (EBI). In tune with the 

times, the awards ceremony was held 

virtually on 15 December 2020. 

Currently in its sixth edition, the 

Malaysia Best Employer Brand Awards 

recognises the best organisations 

that effectively utilises HR strategy 

and marketing communications in 

attracting, retaining and developing 

outstanding people talent. The 

selection of winners  was based 

upon the assessment of three key 

criteria which are the translation and 

combination of vision with action, 

building a strong working relationship 

between HR strategies and business, 

and cultivating vital competencies  

for the future, thus future-proofing  

the organisation. 

President and Chief Executive Officer 

Rangam Bir said, “We are honoured to 

receive this prestigious award for the 

third time. The recognition validates our 

efforts in reskilling and developing our 

people as we seek to build a digital-first 

customer driven workforce. Attracting 

the right talent is an essential driver to 

growth but we also believe in hiring the 

right people with the right mind-set as 

talent can be harnessed with the right 

environment to stimulate innovation and 

high energy. We place a high premium 

on developing our people.” 

Talent development and the 

reinvigoration of corporate culture 

based upon customer passion, 

collaboration, execution excellence, 

and innovation is one of the strategic 

pillars under Gibraltar BSN’s ASCEND 

Transformation programme. All 

employees underwent rigorous 

training under its Future Ready Skills 

programme that equipped them  

with skills and capabilities to  

further accelerate the Company’s 

digital ambitions.

Most recently, the life insurer embarked 

on its annual Wellness Programme 

in September 2020. Unlike previous 

years which only focused on physical 

or financial wellness, this year’s 

programme, “A Stronger Me” covered 

three essential pillars of health; physical, 

financial and mental health, to help 

Gibraltar BSN’s employees become 

better versions of themselves. During 

the three-month long programme, 

Gibraltar BSN’s employees formed 

teams of four to participate in 

programmes designed to strengthen 

their fitness levels, increase financial 

knowledge, and improve their mental 

health. Realising that the prolonged 

pandemic situation may impact the 

mental health of employees, the life 

insurer also had mental health experts 

on hand to provide counselling and 

support to employees. 

GIBRALTAR BSN APPOINTS 

LEE KOK WAH AS CEO 

Source: Gibraltar BSN, 25 January 2021  

Gibraltar BSN Life Berhad  

(“Gibraltar BSN”) today announced  

the appointment of Lee Kok Wah as 

its new Chief Executive Officer (CEO). 

Kok Wah was previously the Chief 

Financial Officer of Gibraltar BSN and 

succeeds the previous CEO Rangam 

Bir whose term of tenure ended on  

23 January 2021. 

A Certified Public Accountant (CPA), 

Kok Wah has over 38 years of 

experience in the corporate world,  

of which 30 years was in the insurance 

industry. Prior to joining Gibraltar 

BSN on 15 August 2016, he was the 

Chief Financial Officer at AXA Affin 

Life Insurance and has held similar 

positions at Syarikat Takaful  

Malaysia, Hong Leong Assurance  

and Manulife Insurance. 

Chairman of Gibraltar BSN, Dato’ Haji 

Kamil Khalid Ariff said, “Following 

the three-year enterprise-wide 

transformation led by Rangam, 

Gibraltar BSN is now well poised to 

unlock new opportunities as it embarks 

on its next phase of growth. With his 

deep knowledge of the Company and 

extensive experience of the industry, 

the Board is confident that Kok Wah’s 

appointment will ensure continuity of 

From left Rangam Bir, President and Chief Executive Officer, Gibraltar BSN Life Berhad and Roslin Asther, Head 

of Human Resource, Gibraltar BSN Life Berhad.
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needs of customers, HLA is committed 

to make insurance more affordable and 

easily available to ensure that everyone 

can still enjoy life protection during 

these unexpected times.

HLA Stackable not only offers Life 

Protection, but can be customised 

with additional coverage for Accidental 

Death and Accidental Total Permanent 

Disability (TPD) as well as to provide 

Accidental Daily Hospitalisation Income. 

Customers have complete freedom 

of increasing, or rather stacking up 

their life and accidental coverage 

whenever they need it. This gives them 

the flexibility to mix and match their 

life insurance protection based on 

individual needs.

Signing-up for HLA Stackable is  

hassle-free with no medical underwriting 

and with just a click of the mouse from 

the comfort of your home, as long as 

you are healthy and have no existing 

conditions. It’s really that simple!

As Malaysia’s leading local life insurer, 

HLA constantly has the best interest of 

our customers at heart. Offering HLA 

Stackable is our way of walking the 

extra mile to provide sufficient insurance 

protection to all Malaysians, particularly 

those who have been impacted 

economically during this trying period.

For more information on HLA 

Stackable, kindly contact any of 

our friendly servicing agents, call us 

at 03-7650 1288, or visit any HLA 

branches nationwide. Alternatively, 

you can also log on to HLA Touch or 

www.hla.com.my

MANULIFE APPOINTS VIBHA 

COBURN AS MALAYSIA CEO

Source: Manulife, 1 October 2020 

Manulife today announced the 

appointment of Vibha Coburn as 

Group Chief Executive Officer (CEO) 

for Manulife Holdings Berhad (MHB) 

and CEO of Manulife Insurance 

Berhad (MIB). Her appointment is 

effective 1 October 2020.

Coburn will be responsible for MHB’s 

operations in Malaysia, including its 

life insurance, health insurance, wealth 

management and retirement solutions 

businesses. She also sits on the Board 

of Manulife Investment Management 

Services Berhad Malaysia. Coburn 

is a member of Manulife’s Asia and 

Global Leadership Teams and reports 

to Sachin N. Shah, General Manager, 

Emerging Markets, Manulife Asia.

Most recently, Coburn was Chief 

Distribution Officer at Manulife Asia. 

Under her leadership, Manulife’s 

agency force in Asia grew significantly 

and became the world’s third best 

in terms of Million Dollar Round 

Table (MDRT) membership. Coburn 

strengthened Manulife’s bancassurance 

capabilities, delivering strong growth 

to its regional partnership with DBS 

Bank in Singapore, as well as to local 

partnerships with Bank Danamon 

in Indonesia and Techcom Bank in 

Vietnam. She also championed the 

adoption of digital channels and tools 

throughout Manulife’s distribution 

network across Asia.

“Vibha’s accomplishments 

demonstrate her strengths in terms of 

accelerating our digital transformation 

and driving growth,” said Anil 

Wadhwani, President & CEO, Manulife 

Asia. “This appointment reflects the 

significance of our Malaysia business 

and our commitment to the market.”

Vibha Coburn

Lee Kok Wah, Chief Executive Officer of Gibraltar BSN.

our strategies to become Malaysia’s 

Community Protection Champion.”

“I would also like to record the Board’s 

deepest appreciation to Rangam for 

all his contributions in successfully 

transforming the Company into the 

nimble, digital-first life insurer that it is 

today”, he added.

Kok Wah is currently a Member of 

the Life Insurance Association of 

Malaysia’s Technical Sub-Committees 

on Tax and a Fellow of Life 

Management Institute (FLMI) from the 

Life Office Management Association 

(LOMA), USA.  

HONG LEONG ASSURANCE 

INTRODUCES HLA STACKABLE

Source: HLA, 2 November 2020 

Insurance is now more affordable 

and accessible with HLA Stackable, 

the latest offering by Hong Leong 

Assurance (HLA) that can be easily 

subscribed via its online platform, HLA 

Touch, with premiums starting from just 

RM5* per year.

The unprecedented COVID-19 

pandemic not only taught us how 

precious life is but has also become 

a huge catalyst for the rapid adoption 

of digitalisation and contactless 

transaction, which has dramatically 

changed the lives of millions of 

Malaysians. Understanding this evolving 
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Coburn said: “I am thrilled to be leading 

this strong business and to have 

the opportunity to make the lives of 

Malaysians every day better. With a 

high-performing team already in place 

at Manulife Malaysia, I look forward to 

progressing our bold ambition to be the 

most digital, customer-centric global 

company in our industry.”

“Vibha’s leadership has had a highly 

positive impact on the distribution of our 

products in Asia,” added Shah. “With 

this appointment, I am confident that 

she will make significant contributions 

to Manulife Malaysia’s operations 

and further strengthen our Emerging 

Markets leadership team.”

With more than 30 years of experience 

in senior roles in banking, insurance and 

management consulting, spanning Asia, 

Europe and Australia, Coburn joined 

Manulife in 2016. She holds a Master 

of Business Administration degree from 

the University of Western Australia.

Coburn succeeds Lee Sang Hui, 

who moves to a new role as CEO of 

Manulife Vietnam.

MANULIFE MALAYSIA 

AWARDED THE 2020 

SUSTAINABILITY AND CSR 

MALAYSIA AWARD

Source: Manulife, 1 December 2020 

Manulife Malaysia has been awarded 

the 2020 Sustainability and CSR 

Malaysia Award. This is the second time 

for Manulife to win this award following 

its 2018 recognition.

The Company’s flagship Corporate 

Social Responsibility (CSR) programme 

held in 2019 was the Orang Asli 

Education Programme that supported 

the educational needs of 133 Orang 

Asli children from five villages: Kg. Sg. 

Ruai, Kg. Ulu Ruai, Kg. Sg. Kelang, Kg. 

Satak and Kg. Bertang. The financial 

support provided by Manulife enabled 

transportation arrangements to be 

made for the Orang Asli children to 

attend school as well as participate in 

after-school learning activities.

In receiving the award, Manulife 

Insurance Berhad’s (MIB) Chief 

Marketing Officer, Jason Lim Yeong 

Tah said, “Winning this award solidifies 

the Company’s CSR culture of giving 

back to the community in which we 

operate. We have a strong values-

driven culture, whereby one of our 

Values, “Share Your Humanity”, 

emphasises that our business is 

conducted in a manner that is socially 

and environmentally accountable 

to our stakeholders by practicing 

responsible ethics. This forms part 

of our commitment as an active and 

caring corporate citizen in Malaysia 

that focuses on helping people lead 

every day better and more financially 

secure lives.”

According to Datuk R. Rajendran, 

CSR Malaysia Chairman, “More often 

than not, the focus on recognition for 

sustainability and CSR excellence 

has not been sufficient. It must be 

remembered that private sector 

companies are the driving force of the 

nation’s economy and they are well 

placed to carry out meaningful and 

significant CSR activities.”

The annual Sustainability and CSR 

Malaysia Awards is a joint project 

by CSR Malaysia publication 

and Corporate Sustainability and 

Responsibility Malaysia Welfare 

Society. The Award recognises 

corporations that have excelled in 

corporate sustainability and social 

responsibility that boosts socio-

economic transformation in the 

country. Among the judging criteria for 

the Sustainability and CSR Malaysia 

Awards are clear purpose and goals of 

the company for the CSR initiative, the 

impact created, and the frequency of 

CSR events held.

Lee Seng Chee, the Managing 

Editor and Co-Chairman of CSR 

Malaysia said, “Corporate Malaysia’s 

aspirations should always go beyond 

mere profits or building world 

class buildings or infrastructures.” 

He added, “Corporations and 

organizations will need to promote 

sustainable economies by helping 

marginalised communities and making 

environmental efforts to preserve our 

heritage for future generations.”

MAKING LIVES BETTER: 

MANULIFE GIVES EMPLOYEES 

CONTRIBUTION FOR ACTS  

OF KINDNESS

Source: Manulife, 7 December 2020 

Manulife will be giving each of its 

35,000 employees around the world 

the spending equivalent of $50 CAD 

(approximately RM157) to ‘pay it 

forward’ and create acts of kindness 

in local communities.

Senior Management team of Manulife Malaysia presenting the financial education support cheque during the 

Inauguration Ceremony in 2019 at Kampung Sungai Ruai.
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Manulife is encouraging employees 

around the world to donate gifts or make 

donations to individuals or organisations 

in their communities. Contributions 

can be pooled with other colleagues 

should they wish to demonstrate their 

support collectively. Employees will 

be encouraged to share their stories 

of support on social media using the 

hashtag #ManulifeActofKindness. All 

posts and stories will be shared on www.

manulife.com/actofkindness.

“We believe that our success as a 

Company depends on the success 

of the communities we serve,” said 

Manulife President and Chief Executive 

Officer Roy Gori. “By giving back, even 

with a small gesture, we can and will 

help make the world a better place.”

Echoing Gori, Manulife Malaysia Group 

Chief Executive Office, Vibha Coburn 

said, “We are immensely grateful for 

the ability to pay it forward and give 

back to the community in which we 

operate through this one of a kind act 

of kindness. It is also a timely effort 

amidst a very challenging environment 

to provide hope and assistance in any 

way possible, to those who have been 

badly affected and make their every day 

better.”

Manulife and John Hancock have taken 

a range of actions this year to support 

communities around the world. In 

response to COVID-19, Manulife has 

made donations of nearly $5 million 

focused on several critical fronts, 

including food security for the most 

vulnerable; supporting the well-being 

of health care workers; enabling mental 

health support through digital programs; 

offering financial relief to customers; 

and facilitating matching donations and 

virtual volunteer programs.

“This crisis has disproportionately 

impacted those less fortunate” said 

Gori. “One of Manulife’s core values is 

to ‘Share Your Humanity.’ By motivating 

and empowering our team to share 

their humanity and give back, we hope 

to make lives better for our global 

community.”

TUNE PROTECT PERSEVERES 

AMID THE PROLONGED 

PANDEMIC

Source: Tune Protect, 20 November 2020 

Tune Protect Group Berhad (“Tune 

Protect” or “Group”; TUNEPRO, 5230) 

posted a Profit After Tax (“PAT”) of 

RM5.1 million with Gross Written 

Premiums (“GWP”) of RM78.0 million 

and Net Earned Premiums (“NEP”) of 

RM43.2 million for the third quarter of 

2020 (“3Q2020”).

For the 3Q2020 ended September 30, 

2020, the Group’s PAT, NEP  

and GWP reduced by 66.2%,  

29.9% and 26.5% year-on-year  

(“YoY”) respectively. 

The lower 3Q2020 PAT YoY was 

mainly due to the decrease in GWP and 

NEP owing mainly to the reduction in 

the Travel segment as a result of the 

COVID-19 pandemic. However, the 

Group observed an increase in NEP by 

21.9% quarter-on-quarter (“QoQ”) as 

domestic travel across Malaysia and 

Thailand resumed, and international 

borders reopened in the Middle East.

For the nine months ended September 

30, 2020 (“9M2020”), the Group 

recorded a PAT of RM26.6 million, 

while Operating Revenue (“OR”) and 

GWP was at RM333.3 million and 

RM293.0 million, respectively.

TUNE PROTECT RE (“TPR”) SHOWS  

SIGNS OF RECOVERY

The higher GWP and PAT QoQ were 

due to the improvement in Travel 

business across all airline and B2B 

TPR (RM ‘mil) 3Q2020 2Q2020 QoQ % 3Q2019 YoY%

GWP 11.4 1.3 >100 23.3 -51.2

NEP 11.2 3.5 >100 24.1 -53.5

PAT 2.6 1.6 64.3 9.6 -72.8

TPM (RM ‘mil) 3Q2020 2Q2020 QoQ% 3Q2019 YoY%

GWP 67.8 100.7 32.7 87.3 -22.4

NEP 32.0 31.9 0.3 37.6 -14.7

PAT 6.3 17.0 -62.9 8.7 -27.1

TPT (RM ‘mil) 3Q2020 2Q2020 QoQ% 3Q2019 YoY%

GWP 37.3 6.9 >100 13.5 >100

Share of profits (0.4) 0.6 >-100 0.8 >-100

EMEIA market 

(RM ‘mil)
3Q2020 2Q2020 QoQ% 3Q2019 YoY%

GWP 7.1 0.2 >100 4.6 53.3

Share of profits 

from TP EMEIA
0.05 0.2 -74.6 0.05 20.0

*TPT and TPEMEIA numbers have been converted to Ringgit Malaysia
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partners, particularly in the Middle 

East where the reopening of borders 

in countries such as the United Arab 

Emirates (“UAE”) and Oman fueled 

stronger travel demand. TPR’s speed 

to market in offering COVID-19 

coverage via its COVID Plus Extension 

reinsurance product for the business-to-

business (“B2B”) markets in the Middle 

East in 3Q2020 was reflected positively 

in the take-up and performance of 

Travel insurance in the region.  

The lower GWP and PAT YoY  

were a direct impact of the COVID-19 

pandemic as air travel especially 

international travel was halted.  

However, the decline was partially 

offset by a decrease in net commission 

expense and net claims incurred in 

tandem with the lower topline, and an 

increase in investment income due  

to the reallocation of assets to  

fixed income. 

On a positive note, Tune Protect had 

recorded an upward trajectory on its 

Travel business, as TPR registered 

five consecutive months of growth in 

policies issued since April 2020 and four 

consecutive months of increase in travel 

reinsurance premiums since May 2020. 

TUNE PROTECT MALAYSIA (“TPM”) 

REMAINED CHALLENGED IN 3Q2020  

The lower 3Q2020 PAT YoY was 

mainly due to the reduction in GWP, 

in addition to the absence of a one-off 

gain from disposal of property which 

was recorded in 3Q2019 and higher tax 

provisions in 3Q2020. The lower YoY 

GWP was primarily due to the decline 

in Travel and Motor businesses, while 

the lower QoQ GWP was due to the 

renewal of sizeable commercial risks in 

2Q2020.  

 

The decline in motor business is  

in-line with our vision to focus on the 

non-motor portfolio. 

THE GROUP’S OVERSEAS VENTURES 

REPORTED STRONG BOUNCE BACK ON  

TOP LINE

Tune Protect Thailand (“TPT”), an 

associate of the Group recorded one 

of the highest QoQ GWP improvement. 

With the gradual reopening of travel 

routes as well as growth in products 

sold through affinity partners, agents 

and brokers, TPT’s YoY and QoQ GWP 

increased more than 100% in 3Q2020 

at RM37.3 million. The Group however 

recorded a share of loss of RM0.4 

million owing mainly to TPT's lower 

investment performance from fair value 

losses in the equity market.

Tune Protect EMEIA (“TP EMEIA”), a 

joint venture of the Group in the UAE 

recorded an increase in its share of 

profit at 20% YoY to RM54,000 and 

a decline of 74.6% QoQ. The growth 

in the B2B and AirArabia segments 

was attributed to the reopening of 

international borders in the Middle  

East and the surge in demand of  

travel insurance as concerns over  

the pandemic heightens.

“It has been a challenging year for 

industries and economies at large. 

However, the pandemic has also 

provided an opportunity for us to 

diversify further from travel and to 

build new pillars of growth. The Group 

remains cautiously optimistic as some 

key lead indicators such as growth in 

policy count for travel has gone up for 

five consecutive months. Further we 

have also been able to activate a few 

travel and non-travel partnerships within 

the region leveraging our technology 

and technical capabilities,” said 

Rohit Nambiar (“Rohit”), Group Chief 

Executive Officer of Tune Protect.    

SEIZING OPPORTUNITIES 

Tune Protect has been quick to seize 

opportunities and accelerate digital 

adoption despite a challenging 3Q2020. 

The quarter saw the launch of the Tune 

Protect mobile app in Malaysia with a 

‘buy in 4 clicks’ appeal, as well as the 

unveiling of the personal accident Digital 

Care Card and partnerships with several 

strong digital brands in the Thai market. 

EMERGING TRENDS

Despite the recent difficulties faced, 

there have been several encouraging 

trends emerging from the COVID-19 

pandemic. From a lifestyle perspective, 

travel insurance is becoming a 

regulatory requirement such as in 

Thailand where all inbound travelers 

are required to purchase COVID-19 

coverage before entering the country. 

The increase in awareness and 

coverage has resulted in higher average 

premium per policy and it is anticipated 

that travel demand will intensify as 

more travel borders reopen. The recent 

announcements around the potential of 

a vaccine being available by April 2021 

have also given people a renewed hope 

of a return to normalcy.

The trends are also visible from a 

health perspective as there are greater 

concerns over safety, health, wellness 

and fitness among individuals. This will 

result in a greater demand for a holistic 

digital health and lifestyle solutions 

catering to these emerging needs.
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Trends have also shown that there have 

been non-renewals of premiums from 

the SME segment as some of these 

businesses no longer exist due to the 

pandemic. On the upside however, there 

is an increase in demand for protection 

as recent events have highlighted the 

importance of having adequate coverage 

for the SME businesses.   

In line with these high-level trends,  

the Group will explore opportunities  

in the lifestyle, health and SME space. 

“Our focus will be on strengthening the 

Group’s reach in the lifestyle, health and 

SME space. We want to be the go-to 

insurer in insurance innovation within 

this space and to achieve this, we look 

to simplifying the consumer experience 

leveraging on digital. It will be an exciting 

journey for us at Tune Protect as we 

move towards becoming the preferred 

lifestyle insurer in ASEAN and beyond,” 

Rohit concluded.

TUNE PROTECT FULFILLS 

ORANG ASLI’S WISHES FOR 

CHRISTMAS

Source: Tune Protect, 4 January 2021 

Bringing the Christmas spirit of giving 

last year, Tune Protect Group Berhad 

(“Tune Protect” or “Company”) 

fulfilled the wishes of  two Orang Asli 

communities through its ‘Wish Upon A 

Christmas Star’ initiative that provided  

essential food items to 123 families 

from two Orang Asli villages in Negeri 

Sembilan. Collaborating with Majlis 

Belia Orang Asli Malaysia (“MBOAM”) 

and Majlis Belia Malaysia (“MBM”), 

Tune Protect rallied a donation drive 

among its employees for essential 

food items for a total of 95 families in 

Kampung Batu Peti, Rompin, and 28 

families in Kampung Jeram Padang, 

Bahau, both in Negeri Sembilan.  

Tune Protect champions the idea of 

assisting Orang Asli youth to venture 

into entrepreneurship to attain financial 

independence by. Tune Protect 

organizes bootcamps that teach 

basic financial knowledge and skills 

necessary for entrepreneurship and to 

make a living. However, the Orang Asli 

communities have not been spared of 

the impact of the COVID-19 pandemic 

and in response to their appeal for 

assistance, Tune Protect shifted its 

gears to  contribute the essentials 

requested during the festive season 

to lift their spirits and help to see them  

through tough times brought on by  

the pandemic. 

Many Tune Protect work-from-home 

staff in Klang Valley, as well as those 

located in different parts of Malaysia, 

including East Malaysia and even 

in Australia, responded speedily to 

the 7-day donation drive organised 

during this ongoing Conditional 

Movement Control Order to quickly 

deliver essential food items to the Tune 

Protect  Headquarters in Wisma Tune, 

Damansara Heights to help the Orang 

Asli villagers.  The essential food items 

donated include rice, wheat flour, 

cooking oil, sugar, salt and a nutritious 

beverage, were delivered and  

handed to the villages by MBM right 

before Christmas. 

Youth from these two villages 

attended Tune Protect’s Orang Asli 

Financial Literacy, Empowerment & 

Entrepreneurship Programme (FLEE), 

which was initiated in 2018. The FLEE 

programme has been an ongoing 

initiative by Tune Protect to introduce 

inspirational and practical training for 

the Orang Asli communities with a 

mission to help them flee aimlessness, 

joblessness, poverty and social ills.

“Staying true to one of our core 

values, ‘Better Together’, the spirit 

of coming together as one has never 

been stronger here at Tune Protect. It 

is heartwarming to see the response 

from our people, joining forces for this 

cause and showcasing the true spirit 

of Christmas. We take pride in our 

FLEE programme that provides Orang 

Asli youth with the means for them to 

sustain their livelihoods, but this time 

around, we responded to their  wish to 

have basic food essentials by providing 

them with what they need most in times 

of the pandemic,” said Yap Hsu Yi, 

Chief - People & Culture of  

Tune Protect.

The FLEE Programme is a 3-phase 

programme which consists of 

boot camps that are organised in 

collaboration with MBOAM which 

welcomes the participation of Orang Asli 

youths from any tribe, village and state 

who want to explore entrepreneurship 

and bring it back to their villages to 

inspire other youths as well. A total 

of four Orang Asli businesses were 

successfully registered with the 

Companies Commission of Malaysia as 

a result of FLEE. They are OA Bamboo 

Straw Enterprise by the Semelai 

entrepreneurs from Negeri Sembilan, 
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OA Beauty by Jahut entrepreneurs 

from Pahang, OA Asli Zara Enterprise 

by Semai entrepreneurs from Perak 

and EBalar Handicraft by the Temiar 

entrepreneurs from Kelantan.

FLEE is a flagship programme by 

Tune Protect that is in line with 

the Company’s Corporate Social 

Responsibility (“CSR”) Framework 

with three pillars that promote 

Financial Literacy, Entrepreneurship 

and Protection. Tune Protect seeks 

to meaningfully assist dependent and 

underserved communities within its 

reach under the CSR framework, with 

and the Orang Asli communities as the 

beneficiaries of the FLEE programme. 

For more information on Tune 

Protect’s local community 

engagements, please visit their 

website at www.tuneprotect.com

ZURICH MALAYSIA ENHANCES 

UITM S ACTUARIAL RESOURCE 

CENTRE

Source: Zurich, 11 September 2020 

Zurich Malaysia today contributed 

RM50,000 to University Teknologi 

MARA ( to enhance the facilities at  

the university’s Actuarial Resource 

Centre ( The monies are from Zurich 

General Takaful’sGeneral Risk 

Investment Account surplus charity 

fund which is then distributed as 

“amal jariah” on behalf of Zurich 

General Takaful customers.

The contribution will be utilised to create 

a more conducive learning environment 

and improve the resources for UiTM’s 

actuary students and lecturers in 

support of their endeavour to be 

internationally competitive.

Zurich Malaysia hopes the contribution 

can help develop a healthy pool of 

well trained, professional actuaries in 

the country Actuary is key to a sound, 

progressive and inclusive financial 

system, especially in insurance  

and takaful.

Speaking at the presentation ceremony, 

Zurich General Takaful Malaysia Berhad 

Chief Executive Officer Nazrul Hisham 

Abdul Hamid said, Being one of only 

two industry players in the country 

that hold all four insurance and takaful 

licenses, Zurich Malaysia is in a unique 

position to offer a holistic approach, 

to meet the needs of Malaysians in 

obtaining protection. Our goal is to 

enable them to enjoy a higher quality 

of life and reach their full potential. To 

this end, the field of actuarial science 

supports our mission to enhance the 

lives of Malaysians by protecting them, 

their loved ones and things that matter. 

We are indeed grateful to have this 

opportunity to support UiTM’s vision  

in producing internationally  

competitive talent.”

UiTM is one of only four public institution 

s of higher learning in the country that 

offer actuarial science study. It is the first 

Malaysian public university to receive 

the highest number of exemptions 

for Institute and Faculty of Actuaries, 

actuarial science professional papers.

Present at the cheque presentation 

ceremony were UiTM Deputy Vice 

Chancellor ( Community and Alumni 

Network) Professor Dato’ Dr Rahmat 

Mohamad and Deputy Vice Chancellor 

(Research and Innovation) Professor  

Dr Mohd Nazip Suratman together with 

UiTM Dean of Faculty of Computer 

and Mathematical Sciences Professor 

Dr Haryani Haron, Malaysian Takaful 

Association CEO Azli Munani and 

members of the Faculty of Computer 

and Mathematical Sciences.

As of June 2019, there are 928 members 

(including stude nts) registered with the 

Actuarial Society of Malaysia, the only 

representative body for the actuarial 

profession in Malaysia.

ALLIANCE BANK AND ZURICH 

OFFER MALAYSIA’S FIRST 

PERSONAL CYBER INSURANCE

Source: Zurich, 2 November 2020 

Alliance Bank Malaysia Berhad 

(“Alliance Bank” or the “Bank”) and 

Zurich Malaysia (“Zurich”) today 

introduced Z-ALLIANCE CYBER 

PROTECT, Malaysia’s first cyber 

insurance to safeguard Malaysians 

against financial losses arising 

from cybercrime. The affordable 

solution complements the Bank’s 

suite of protection for customers 

and is an expansion of the Bank’s 

bancassurance collaboration  

with Zurich.

“Our alliance with Zurich enables us to 

continue to propose relevant digitised 

innovations that meet our customers’ 

needs. Cybercrimes are a prevalent 

threat of our digitised environment, 

more so during the COVID-19 

pandemic as more consumers go 

online to shop for their essentials. This 

makes Z-ALLIANCE CYBER PROTECT 

personal cyber insurance a timely 

solution to protect customers from 

being victims of cybercrime,” said  

Mr. Joel Kornreich, group chief 

executive officer of Alliance Bank.

Zurich General Insurance Malaysia 

Berhad chief executive officer  

Mr. Junior Cho commented, “Events 

of this year have accelerated digital 

adoption among consumers, with 

e-commerce transactions growing 

1,380% in August compared to a 

year prior1. As Malaysians become 

more familiar and comfortable with 

purchasing things on e-commerce, 

they spend more time online, and 

are potential victims of cyber scams. 

Just between March to June this year, 

reported cyber fraud cases expanded 

by 90% over the same period last year, 

with losses estimated at RM247 million2. 

Our new product can help alleviate 

some of the concerns customers face 

when transacting online. The coverage 

even extends to other members of 

the household for added peace-of-

mind. We understand assurance and 

protection is invaluable in enhancing the 

lifestyle of Malaysians, and are pleased 

to introduce this product that meets the 

need of consumers through Alliance 

Bank.”

From January to September 2020, 

Malaysia recorded close to 8,400 

cybercrimes, with fraud taking the lead 
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at over 6,000 recorded incidents3. This is 

expected to exceed last year’s  

10,772 incidents4.

The Z-ALLIANCE CYBER PROTECT 

safeguards consumers from financial 

losses arising from online identity theft, 

extortion, and fraud. The solution also 

provides for restoration costs such 

as laptop repair fees due to malware 

incidents and reimbursement for loss 

from fraudulent transactions arising 

from undelivered goods or services. 

Available at an affordable RM0.31 a day 

per policy, the solution offers coverage 

on overseas purchases delivered to 

Malaysia for the insured. This extends to 

the insured’s spouse and children within 

the same household, who are residing in 

Malaysia. Customers can conveniently 

purchase the Z-ALLIANCE CYBER 

PROTECT online without having to visit 

a physical branch.

Alliance Bank and Zurich are now 

offering customers who subscribe to 

Z-ALLIANCE CYBER PROTECT via 

online from 1 November 2020 until 

31 March 2021, an additional month 

of complimentary coverage for the 

thirteenth month (pay for 12 months,  

get 13 months of coverage).

In addition, there is a special 

introductory package to the first 100 

customers when they purchase the 

Z-ALLIANCE CYBER PROTECT using 

Alliance Bank Visa Infinite or Platinum 

credit card. The offer includes a 

complimentary RM10 shopping voucher 

and one-year subscription of CTOS 

SecureID alerts worth RM86.90. CTOS 

SecureID is a fraud protection and credit 

monitoring solution by CTOS that helps 

safeguard consumers against identity 

theft, fraud, and scam. Subscribers will 

receive a quarterly update of MyCTOS 

Score credit report and will be alerted 

to any changes in their credit profiles 

including data leak in the dark web. 

The solution helps consumers to be 

more proactive instead of reactive in 

safeguarding their identity.

For more information on Alliance Bank 

and Zurich’s Z-ALLIANCE CYBER 

PROTECT, or to subscribe, please visit 

www.alliancebank.com.my.

_________________________________

[1] Report by Commerce.Asia Enterprise 
[2] Cyber Security Malaysia, Ministry of   

    Communications and Multimedia 
[3] Reported incidents based on general  

    incident classification statistics 2020 -  

    Malaysia Computer Emergency Response  

    Team (Mycert), October 2020

[4] Spike in cyber threats; fraud tops list –  

    New Straits Times, 8 September 2020

ZURICH ENCOURAGES 

DISCIPLINED SAVING FOR 

RETIREMENT WITH NEW 

TAKAFUL PROINVEST

Source: Zurich, 3 November 2020 

Zurich Takaful Chief Executive Officer 

Mukesh Dhawan said, “Zurich Takaful is 

always looking to enhance customers’ 

lives. We continuously introduce 

options that build their asset value for 

financial resiliency and wealth. ProInvest 

embodies all these values and benefits 

for customers, to provide for the best 

part of their lives after retirement.  

The higher allocation to the investment 

funds builds a robust asset base for 

their golden years. ProInvest is also our 

first lifetime plan with coverage term up 

to age 100 so customers always have 

assurance and peace-of-mind. Now is 

opportune for Malaysians to invest the 

savings gained from postponed  

travels and holidays into building a 

valuable asset.”

This unique plan offers five notable, 

customer-centric advantages. At its 

core is a wide choice of professionally 

managed Shariah-approved local  

and foreign investment funds to diversify 

and optimise investment returns. 

This includes the recently launched 

Shariah Global Edge Fund that tracks 

the MSCI World Islamic Index; where 

the underlying fund is managed by 

Blackrock.

With the new Minimum Allocation Rate 

(MAR) guidelines coming into force, 

ProInvest is designed to give customers 

higher allocation in the initial years – 

building up the asset value better than 

before, thereby giving more value to 

customers. To encourage customers 

to be financially disciplined, ProInvest 

is designed to keep customers’ funds 

accumulated and invested for at least 

the initial 5 years to build up the asset 

value for a comfortable retirement.

With the population living longer 

lives, another thoughtful benefit is 

the provision for Total & Permanent 

Disability (TPD) and Golden Age 

Disability benefits that provide lump sum 

disability payout up to age 100.

Fundamentally a takaful plan, ProInvest 

offers flexible comprehensive coverage 

for customers as well. Its Family Care 

Privilege enables up to four spouses 

and/or children to obtain coverage up to 

RM300,000 or 25% Basic Sum Covered 

(BSC) each without medical examination 

should the unfortunate happen. This 

helps secure the family’s financial  

well-being even after the customer is  

no longer around.

In addition, Takaful ProInvest  

simplifies customer enrolment with high 

non-medical limit of up to RM4,000,000. 

Auto-extension on coverage term 

until age 100 is possible without the 

need for any medical examination. It is 

complemented by wealth protection 

with high death benefit and Accidental 

Indemnity benefits. This emphasises 

the plan as a lifetime solution, in gearing 

customers for their retirement needs.

This three-pronged approach of  

helping customers to save and 

invest while having coverage allows 

customers to focus on achieving 

their life goals without worry, be it a 

comfortable retirement, or a secure 

future for their family.

As part of an early bird campaign until 

22 November 2020, customers can 

receive additional cash value of up 

to 8% of their first year Annual Basic 

Regular Contribution (BRC) to give 

their retirement savings a head start in 

fulfilling their aspirations.

Interested customers are advised to 

seek their servicing Zurich Takaful 

wealth planners, contact Zurich Call 

www.insurance.com.my

30

INSURANCE Jan - Mar 2021

Industry Updates News 360º



Sam Barrett  
examines what 2021 
holds in store for the 
insurance profession

N
o one could have 

predicted how 

COVID-19 would 

shape the world 

in 2020 but with 

it influencing 

everything from 

the economy 

to customer 

expectations,  

it will dominate many forecasts for 

2021. Although 2021 is set to be a 

challenging year, there are plenty of 

opportunities too.

While the announcement of COVID-19 

vaccines and a potential return to 

normality in 2021 has buoyed the 

market, there will still be challenges 

as the economy recovers from the 

deepest recession in modern history.

In the insurance profession, many 

expect this economic background 

will fuel an already hardening market. 

Peter Allen, partner and co-head of 

financial services at RSM, describes 

it as the hardest market in his 40-year 

working lifetime and does not expect 

to see this change during the next 12 

months.

“People are already talking about 

claims of about $100bn (£74bn) from 

COVID-19 and we’re only really at 

the start of the recession,” he says. 

“Insurers experience larger claims 

in recessions, whether it’s due to 

an increase in fraud or more claims 

being lodged against advisers and 

directors.”

Although there’s evidence of 

hardening across all areas of 

business, market forces may help 

to limit it across personal lines. 

Rodney Bonnard, partner and head 

of UK insurance at EY, explains: “The 

Financial Conduct Authority’s (FCA) 

market study into general insurance 

pricing practices, fewer claims in 

motor as a result of the pandemic, 

and greater competition in the market 

will all help to keep personal lines 

premiums more stable in 2021.”  

REGULATION

With such a challenging market ahead, 

it’s reassuring that very little regulatory 

change is expected. The FCA is 

due to publish its final rules on fair 

pricing early in the year, although few 

anticipate this will result in anything 

that deviates greatly from the reforms 

proposed in September 2020.

Martyn Mathews, senior director of 

vertical markets, telematics and motor 

at LexisNexis Risk Solutions, says that 

depending on detail, insurers may have 

to operate differently. “It will lead to a 

greater need for price sophistication,” 

he explains. “We’re already seeing 

brokers looking to reinvent themselves 

in light of the proposals, but the 

insurance market is used to adapting.”

There may also be further action 

following the FCA’s business 

interruption (BI) test case. This did little 

to improve the public’s trust in the 

sector, and highlighted the need for 

clearer wordings.

The end of the European Union 

transition period could also kickstart 

regulatory change as the UK 

embraces the ability to set its own 

rules. Solvency II is widely seen as a 

potential target for overhaul, especially 

as the government launched a review 

into the regime in October 2020.  

Insurance Outlook: 2021 
By Sam Barrett
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Mr Allen is pleased the government 

is looking at this. “It’s good that it’s 

asking the question and I think it will 

come up with something that’s better 

suited to our needs,” he says. “I don’t 

think it will be in any rush to rewrite the 

rules though.”  

WORKING PRACTICES

The next year will also see the 

insurance sector adapting the way 

it operates, following its COVID-19 

experience. This taught many 

organisations that rather than fearing 

remote working, embracing this agility 

could deliver significant benefits.

As well as potentially cutting the 

amount – and cost – of office space, 

it has the potential to open up the 

insurance sector to new talent 

attracted by the opportunity to work 

more flexibly.

Achieving this will require insurers to 

be bold, especially as other sectors 

will also be pushing the hybrid working 

model. Alex Bertolotti, UK insurance 

leader at PWC, says insurers are 

already assessing management skills 

in preparation for this switch. “Insurers 

are asking whether managers have 

the right skillset to drive a business 

forward in this environment and we 

may see more upskilling in 2021,” he 

says. “Leadership and culture will be 

key.”   

CONSUMER EXPECTATIONS

As well as adapting to the 

requirements of the post-COVID-19 

workforce, the insurance sector will 

also need to be alive to the needs 

of its customers. While needs are 

evolving, there are some positives, 

as Mr Bertolotti explains: “COVID-19 

has highlighted the importance 

of insurance. I do think customer 

attitudes will change but they are 

more aware of risk and the need for 

protection.”

Mr Allen agrees. He believes the 

heightened awareness of risk and 

resilience that both individuals and 

businesses experienced during the 

pandemic will lead to a more informed 

buying public.

The lockdowns also prompted plenty 

of discussion around the types of 

products consumers wanted.  

For instance, with motorists forced 

to leave their cars on the drive, many 

predicted a shift towards mileage-

based motor policies.

But, with motorists back in the driving 

seat again, Mr Bonnard says there is 

no evidence of such a shift. Instead, 

he says customers are being more 

demanding about the experience 

they get when dealing with insurers. 

“They want more digital, in line with 

the service they receive from other 

sectors,” he says. “Insurers are 

investing in this area now and we  

will see more innovation over the next 

couple of years, but they’re not quite 

at the point of constantly improving 

that is common for firms such as Uber 

and Spotify.”  

BUILDING RELATIONSHIPS

As well as delivering a digital 

experience, Mr Mathews says insurers 

must also look at ways to build more 

of a relationship with their customers. 

“Society has changed and people 

expect much more of a relationship 

with the companies they deal with,” 

he says. “The days when an insurer 

could contact a policyholder a month 

before renewal date are gone. It’s all 

about creating more touchpoints with 

policyholders now.”

Data will have a key role to play 

in creating these opportunities. 

“Consumers are increasingly 

seeking more personalised purchase 

experiences relevant to their lifestyles 

rather than a one-size-fits-all 

approach,” says Tavaziva Madzinga, 

CEO of Swiss Re, UK and Ireland. 

“New analytical capabilities, for 

instance artificial intelligence powered 

by data from sources such as Internet 

of Things sensors, social media and 

digital handheld devices, can help 

insurers offer this more personalised 

and effective customer service.”  

Harnessing data in this way will also 

enable insurers to gain more accurate 

insights into risk. Mr Madzinga says 

that with more intricate analysis, 

insurers will be able to develop 

solutions that proactively mitigate 

losses before they occur. “Today’s 

market environment is more volatile 

and competitive than ever,” he adds. 

“Insurers should be taking steps to 

develop tailored products to support 

customers looking for more efficient 

risk protection.”  

SHAPE OF THE MARKET

Given all these pressures and 

the heightened focus on balance 

sheets, many expect to see some 

consolidation across the insurance 

market in 2021. Although the 

regulatory environment has helped 

to keep the market stable, Mr Allen 

says there could be some areas of 

distress in specialist areas such as 

the managing general agents sector. 

“We are already seeing capacity being 

withdrawn, which puts pressure on 

these businesses,” he adds.  

There’s also appetite for consolidation, 

with cash available from private 

equity firms and some of the insurers, 

according to Mr Bertolotti. “A crisis 

is seen as an opportunity to move 

forward,” he adds.

But whether or not they are looking 

to acquire another business, 2021 is 

set to be a challenging one for the 

insurance profession. Adapting to 

new ways of working and evolving 

customer expectations will be difficult, 

especially with balance sheets under 

pressure.  

“It will be a tough year but there will  

be plenty of opportunities too,” says 

Mr Bonnard. “Those insurers that 

prove themselves will be able to open 

up a lead on their competitors.”
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It will be a tough year but there will 

be plenty of opportunities too. Those 

insurers that prove themselves will 

be able to open up a lead on their 

competitors
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Face 
Value 

By Liz Booth

T
echnology has proved 

to be a huge enabler, 

allowing people and 

businesses to make 

massive strides 

forward. However, there 

is always a flipside and 

it now seems that the 

right to privacy may 

start to trump all other 

concerns when it comes to technology 

usage.

Take the European Union’s General 

Data Protection Regulation – it is 

aimed squarely at businesses that 

ignore an individual’s right to privacy.

And the Europeans are not alone in 

introducing such safeguards.Now 

it seems the regulators may have 

another technology in their sights – 

facial recognition.

Cameras have already proved 

incredibly useful. It is almost 

impossible to step out of your house, 

almost anywhere in the world, and not 

have your journey tracked.

They are extremely beneficial for 

police forces and for those wanting 

to minimise crime, of course. But 

they are also useful for the insurance 

profession, which routinely uses 

CCTV footage to validate or reject a 

claim. Businesses have been installing 

dashcams in their vehicles, monitoring 

both the road ahead and the 

behaviour of their own drivers – again, 

an extremely useful tool for insurers 

after an accident.

NEXT STEP

Now however, the profession is going 

one step further and utilising facial 

recognition cameras. Again, there are 

many plus sides, such as ensuring 

you are who you say you are when 

withdrawing money from an ATM 

– already in situ in some US banks 

– and the technology is beginning to 

be used by motor manufacturers so 

only the rightful owners can drive the 

car. In both instances, the insurance 

profession will benefit.

Another likely benefit is that the 

technology can also be used to pick 

up minute changes that could indicate 

As insurers increasingly rely on  

data to approve placements and 

settle claims, Liz Booth asks, 

what are the implications of facial 

recognition technology?



Insurers will need to watch this 

space carefully to see how and when 

such technology can be adopted as 

well as monitor how their clients 

might be using the technology, or else 

face the prospect of rising defence 

claims as the liability questions 

mount up
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a health problem. In the US, Lapetus, 

an insurtech startup, has developed 

facial recognition technology to aid 

insurers in pricing life insurance 

premiums. However, all is not rosy in 

the garden.

There are emerging fears about the 

use of this technology and whether 

it invades people’s privacy. Should 

individuals know that when they 

walk down a particular street, the 

technology is not only watching them 

but identifying them?

The World Economic Forum (WEF) has 

already waded into the debate and 

in September produced a report in 

which it warned governments to take 

people’s privacy into account.

Kay Firth-Butterfield, head of artificial 

intelligence at WEF, is quoted as 

saying: “The problem is really twofold. 

Firstly, with the government use of 

facial recognition technology and then 

also with the company use of facial 

recognition.”

The bigger issue, Ms Firth- Butterfield 

says, is about asking: “when does use 

(of facial recognition technology) by 

the government amount to security, 

compared to the invasion of our civil 

liberties?”

This is where insurers need to be 

mindful, as the first litigation is  

already appearing.

In the UK, for example, The Guardian 

reported the case of an office worker 

who believes his image was captured 

by facial recognition cameras when  

he popped out for a sandwich in his 

lunch break.

Supported by the campaign group 

Liberty, Ed Bridges, from Cardiff,  

raised money through crowdfunding 

to pursue the action, claiming the 

suspected use of the technology on him 

by South Wales Police was an unlawful 

violation of privacy. He argued that 

it also breaches data protection and 

equality laws.

By August, the UK’s biometrics 

commissioner were also joining the 

debate, describing the use of facial 

recognition on land by King’s Cross 

station in London as "alarming".

The BBC reported biometrics 

commissioner, professor Paul Wiles, 

as saying the government needed 

to update the laws surrounding the 

technology, for both the private and the 

public sector.

Meanwhile, in San Francisco,  

according to reports in The New York 

Times, the authorities have banned the 

use of the technology by the police and 

other agencies.

WHAT PRICE INNOVATION?

Back in the UK, the Information 

Commissioner’s Office (ICO) is  

also concerned.

It has demanded a new statutory code 

to govern police use of “invasive” facial 

recognition technology. The watchdog’s 

investigation follows the August incident 

over its use at King’s Cross station, in 

which it determined the technology was 

a potential threat to the public’s privacy.

Jason Tooley, chief revenue officer at 

biometric authentication firm Veridium, 

says: “Police forces across the country 

halting facial recognition trials due 

to public backlash is a huge step 

backwards and puts innovation at risk.”

He warns: “There is increasing concern 

in the community that regulators such 

as the ICO will take too much of a 

heavyhanded approach to regulating 

the technology and we must absolutely 

ensure innovation is not being stifled 

or stopped. It is in the public interest 

for police forces to have access 

to innovative technology such as 
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biometrics to deliver better services 

and safeguard our streets.”

He also suggests it is all about public 

perception and acceptance, saying 

a strategic approach, using other 

biometric techniques that have greater 

levels of acceptance such as digital 

fingerprinting, would ensure  

a higher level of public consent  

due to their maturity as identity 

verification techniques.

“Considering the rapid rate of 

innovation in the field, adopting an 

open biometric approach that enables 

the police to use the right biometric 

technique for the right scenario, taking 

into account varying levels of maturity, 

will see the benefits associated with 

digital policing accelerated,” he adds.

The use of this technology has 

started with the police and Mr Tooley 

is confident: “If the police adopt a 

transparent policy on how biometric 

data is interpreted, stored and used, 

the public’s data privacy concerns can 

be greatly alleviated, which will in turn 

trigger consent and wider acceptance.

For the insurance profession, he says:  

“Managing expectations around 

biometrics and how the technology 

will be used is crucial, especially in 

surveillance use cases. Concerns over 

data privacy can also be eliminated if 

sensitive biometric data is stored in 

the correct way.”

Insurers will need to watch this space 

carefully to see how and when such 

technology can be adopted as well 

as monitor how their clients might be 

using the technology, or else face the 

prospect of rising defence claims as 

the liability questions mount up.

Finally, they might also want to 

think about how they can use the 

technology internally. Insurance 

companies in Asia are already 

reported to be using facial recognition 

to record client interviews, so they can 

spot when customers are lying.

China’s Ping An Insurance is one firm 

increasingly using facial recognition 

technology to record the faces of 

customers and its own staff to  

verify their identities, as well as a  

fraud deterrent.

CONSUMER CONCERNS

Some of the questions that 

consumers are likely to want 

answered from insurers 

include:

• What controls are there in 

terms of the questions I 

can be asked?

• What controls are there in 

terms of where that data 

ends up?

• Would it be equitable if 

an insurance company 

were to deny me health 

insurance based on the 

predictive abilities of facial 

recognition?

£5.5bn  
the facial recognition 
industry in the us is 

expected to grow from 
£2.5bn in 2019 to 
£5.5bn by 2024

The key, as with much of technology, 

appears to lie in the permissions. If 

customers have given their authority 

for the technology to be used – and 

understand the implications of that –  

it is much more likely to be accepted. 

Liz Booth is a freelance journalist



INSURANCE Jan - Mac 2021www.insurance.com.my

37Feature

Artificial Intelligence For HR:  

Use AI To Better  
Manage Human Capital
By Sharala Axryd, Founder and CEO, The Center of Applied Data Science (CADS)

T
echnology is  

ever-evolving and 

has permeated and 

influenced many 

different disciplines 

and industries, 

including human capital 

management.

Artificial intelligence for 

HR can help rather than 

hurt (i.e., steal jobs) human capital 

management and enhance the roles 

human resources (HR) managers and 

their staff play for a more efficient 

and effective organization.

In its report titled The new age: 

artificial intelligence for human 

resource opportunities and functions, 

audit firm EY notes that merging AI 

into human resource administration 

functions will benefit and improve 

overall employee experience, 

providing increased capacity, time, 

budget, and accurate information for 

powerful people management.

USING ARTIFICIAL INTELLIGENCE  

FOR HR

With digital transformations, business 

leaders have difficulty building 

their workforce’s data literacy skills 

as data technology is advancing. 

Unfortunately, human capital is not 

equipped to know what skills are 

needed for hiring the right people 

with the right talents. That is why 

AI-integrated talent management 

platforms are designed for 

workforces to become highly mature 

data-driven organizations.
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Some organizations may be reluctant 

to adopt AI as they do not see the 

value of investing in such technology.

However, here are six ways AI can 

assist the Chief HR Officer (CHRO)  

to manage human capital better:

1.  Easy access to employee  

     information

Employees can easily access 

personal and organizational data 

via a self-service portal that is 

intuitive and easy to use. Similarly, 

human resource personnel can 

access essential employee 

data that they are authorized to 

access, such as past employment 

history, personal details, and work 

performance.

Having a personalized dashboard 

and service portal empowers 

employees to explore human 

resource solutions on their own, 

having them feel in control of their 

work lives, thus creating a more 

engaged and happier workplace.

2.  Personalised staff training  

     programs

Heads of departments can plan 

online training programs for their 

staff after carrying out a skills 

assessment and studying recent 

trends and job requirements. 

AI can recommend learning 

programs for employees, 

informing the HR team what each 

employee needs to know and how 

to do it best. With AI, learning 

programs can be tailored for each 

employee and can even be carried 

out online.

Besides, AI can help further 

analyze individuals’ career 

trajectories based on their  

training programs. This could 

create more aligned teams 

within the organization, making 

management of employees easier 

and hassle-free.

3.  Augment the hiring process

The recruitment process is  

always long, mundane, and full  

of paperwork.

HRTech has the potential to 

change this reality through the 

automation of such tasks. AI 

can be used to identify, screen, 

interview, and recruit the right 

candidate for the job.

In an article titled Integration of 

Artificial Intelligence in Human 

Resource, Ginu George and Mary 

Rani Thomas pointed out that AI 

is used by sites such as LinkedIn 

and Glassdoor; which leverages 

machine learning algorithms for 

job recommendations based 

on skills on resumes, keywords 

used by candidates, their search 

history, and connections in their 

network.

4.  Automation of repetitive tasks

After hiring, AI can help with the 

onboarding of new employees, 

freeing up human capital 

management managers for more 

personal touch and interaction 

with new hires. This could likely 

result in more personalized 

employee onboarding 

programmes.

EY highlights in its report that AI 

allows HR to automate repetitive 

and low-value tasks so that 

employees can focus on more 

strategic work.

AI can guide new hires  

concerning company policies 

and history, provide personalized 

training programmes and  

assess the success of the 

onboarding process.

5.  Talent retention and employee  

     satisfaction

Ensuring that employees remain 

happy in the organization is a 

challenging task for CHROs. AI 

can help them see the employees 

in more dimensions, no longer 

limited to performance but also  

on the whys and hows.

AI is not 100% perfect, its benefits certainly help human capital 

managers to overcome the challenges in making decisions.
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CADS has invented a proprietary 

model called Data-Driven 

OrganizationTM ; a maturity 

assessment model was used 

for digital businesses to gain 

an advantage by focusing on 

prioritizing and aligning leading 

indicators. This model had provided 

and recommended organizations’ 

comprehensive action plans.

The Data-Driven Organization 

model concentrated on six key 

areas: strategy, culture, talent, 

analytics, data, and technology. 

The comprehensive action plans are 

given to each of the locations for 

organizations to gain insights into 

their workforce skills. Those key 

areas will undergo these five phases: 

discovery, awareness, assessment, 

enablement, and delivery.

Currently, at CADS, Acceltic is 

used; AI capabilities, data, and 

analytics are incorporated to build 

up human capital. Managing human 

capital is done by providing relevant 

data literacy upskilling, career 

development, improving employee’s 

experience, view talent pools, hiring 

proficient data literate talents.

Skills assessments to verify data 

literacy in the workforce will be 

available along with certifications. 

Data literacy skills inventory 

can be viewed to find gaps in 

each organization’s department; 

personalized learning paths are 

created to fulfil the individual’s 

data literacy skills. With improved 

skills, there will be job and project 

opportunities awaiting for the 

employees.

PRIORITY ACCESS TO ACCELTIC

If you are keen to use the unique 

tool developed for better workforce 

planning, reach out to our team of 

consultants for a demo of Acceltic 

and discover how it can benefit your 

organization.

For more information, visit www.

thecads.com or contact us via email: 

engage@thecads.com. 

This can help them set personalized 

performance plans for employees, 

promote work-life balance, and 

strategize how to motivate and 

retain employees beyond offering 

material and monetary benefits.

AI can also provide real-time 

feedback to employees and 

human resource management 

teams to improve employee 

performance. Keen, a platform 

by Netherlands-based KeenCorp, 

analyses employees’ emails 

through sentiment analysis and 

provides real-time information on 

employee engagement.

6.  Predicting future turnover

In their article To Study Impact  

of Artificial Intelligence on Human 

Resource Management, Prasanna 

Matsa and Kusuma Gullamajji 

highlight that predicting future 

turnover is essential for an 

organization.

They suggest that Artificial 

intelligence for Human Capital 

planning can utilize past data to 

predict and forecast employee 

churn “more accurately than ever 

before,” allowing the organization 

to carry out necessary changes.

A word of caution, however,  

AI works like a human only if  

data quality and its consistency 

are maintained. It takes a huge 

effort to collate employee data 

with AI. But it is worth the effort 

once the entire system is in place.

Simultaneously, employees’ data 

and privacy must be prioritized, 

and proper measures are taken 

to ensure that the data is kept 

confidential and secure.

Finally, leveraging AI for HR 

functions is only as good as  

the robustness of the data 

provided, and even then, there  

is no guarantee for perfect results. 

What it does well is significantly 

eliminate human errors and  

bias, helping humans make  

better decisions.

It is obvious that while AI is not 

100% perfect, its benefits certainly 

help human capital managers 

to overcome the challenges in 

making decisions.

HOW THE CENTER OF APPLIED  

SCIENCE USES AI

Following bettering human capital 

management, CADS has taken up 

AI to hire suitable managers and HR 

directors, so how does it work?
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D
igital transformation 

is forcing 

businesses to 

transform not 

only their suite 

of products and 

services but more 

importantly, to 

transform how 

they operate. In 

this dynamic environment, leaders 

must drive a culture of innovative 

transformation to bring the 

workforce to speed, with a focus 

on employee engagement, career 

mobility and upskilling. In short: 

digital workforce transformation.

Digital Workforce 
Transformation 
Are You Ready? 

By Nor Izmawati Mostapar, Vice President, MII Corporate Communications  
and e-Learning
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The demand for a more talented and 

digitized workforce goes beyond 

adapting to the new digital world. It 

comes down to the need for highly 

skilled people. Unfortunately, highly 

skilled people are in short supply  

and the insurance industry is no 

exception to this dire shortage. Many 

business leaders realize that hiring 

 the workforce that they need is not  

as simple as it is deemed to be.  

There are just not enough prospective 

recruits, and the expense would  

be enormous.

Ideally, businesses want people who 

can command artificial intelligence, 

analyse data, invent, and apply 

solutions, and seamlessly adopt to 

new roles when needed. All the while, 

these same people should keep their 

soft skills sharp, transition into mobile 

apps development and join online 

self-taught courses. But do these 

people exist? Maybe they do but 

only a handful would persevere and 

amongst this small group, none  

are available for hire. So, what is  

there left to do? Transform the 

existing workforce.

The success of a digital workforce 

transformation begins with 

workforce transformation initiatives. 

It all depends on the organization, 

the business strategy, customer 

demands and the skill level of existing 

workforce. What needs to be done, 

varies as no two businesses are alike. 

Here are some tips on how to 

kickstart the digital workforce 

transformation journey:

CATER TO DIFFERENT GENERATIONS

There are many factors pushing 

businesses towards digital workforce 

transformation. Especially in this 

pandemic era, flexible and remote 

working are options now being widely 

adopted in organisations. This is not 

just to increase cost effectiveness, 

but also to make the workplace more 

flexible and appealing to employees. 

That along with the advances in 

technology mean that both software 

and hardware are affordable and a lot 

easier to use. 

The success of a digital workforce 

transformation begins with workforce 

transformation initiatives. It all depends 

on the organization, the business 

strategy, customer demands and the 

skill level of existing workforce

The way Millennials and Generation Z 

consume information is fundamentally 

different and organisations are 

increasingly rushing toward 

consumer-like technologies that 

can attract new employees as well 

as retain the existing workforce.  

Similarly, organisations must 

also consider the needs of older 

members of the workforce who may 

prefer a more traditional approach 

such as newsletters via email. By 

embracing digital transformation 

in the workplace, businesses 

can empower their people, drive 

information seamlessly, measure 

engagement and end-user experience 

while providing information in a way 

that each employee prefers. This 

can be done through integration 

of new platforms that can deliver 

various types of content via 

preferred channels which users (the 

workforce) can choose based on their 

preferences.

If businesses want to retain and 

attract talents, they need to be 

forward-looking and react to this  

age of digital transformation. 

Businesses thrive when their workers 

feel informed, valued, and engaged,  

and all this can be done by  

embracing technology. 

PRIORITIZING GOALS

Before you can articulate how your 

people need to change, you must 

know the results you expect them 

to deliver. If there are several end 

goals, narrow them down to just one 

or two at a single time. This will help 

define workforce changes required, to 

accomplish these prioritised business 

goals. For example, organisations 

that might need employees to work 

with artificial intelligence (AI) can set 

up an experimentation lab where 

staff learn to build and test AI-

based apps. Organisations may also 

establish coaching programs, support 

technologies, and incentives for the 

select group of talents. It is vital to 

clearly communicate the goals of the 

organisations to ensure the entire 

workforce is given insight into the 

transformation plan and the roles that 

each person will play in materializing 

the goal.

OBTAIN EMOTIONAL COMMITMENT

To wholeheartedly participate in 

a transformation journey, talents 

need more than a strategic direction 

and incentives. They need to be 

excited about the future and inspired 

to go through the journey. The 

managements must also recognize 

how fear, anxiety, and fatigue can 

escalate when people do not feel 

engaged. Therefore, many companies 

include flexibility and well-being 

programs as part of their long-term 

workforce transformations.

The founder of PwC’s Katzenbach 

Center, Jon R. Katzenbach, suggests 

that many business leaders and 

managers avoid addressing emotional 

commitment directly because it’s 

hard to know what people are feeling, 

and especially difficult to manage 

emotions on a scale of hundreds 

or thousands of people. Also, most 

leaders are rational and thus might 

have a blind spot in assessing how 

people will react emotionally to any 

type of change. But it is possible for 

any leader, no matter how cerebral 

in temperament, to foster positive 

emotions on an organisation-wide 

level. A convincing story about the 

value of the company’s contribution 

to the world is a powerful starting 

point for any type of emotional 

engagement.

Personal behaviours of top leaders 

are critically important. Leaders 

must be the most visible, excited 
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champions, articulating the case for 

change, defending what it requires, 

and participating wholeheartedly. 

Leaders can demonstrate 

commitment by building their own 

skills, to set an example to others. 

These newly acquired skills can be 

something that the general workforce 

is also asked to learn, or kickstart a 

new initiative and invite others in the 

company to review, test, comment 

and help improvise. Employees will 

easily be inspired to mimic the same. 

FOCUS ON BEHAVIOURAL CHANGE

Any workforce transformation effort, 

digital or not, must explicitly instil new 

behaviours. The skills and knowledge 

will follow the newly shaped 

behaviours.

It takes thought and time to create 

behaviour change; change does not 

sink in when learning is confined 

to a training course. For example, 

to acquire skills in predictive 

maintenance — a form of artificial 

intelligence that can anticipate and 

prevent possible breakdowns — 

factory workers need to learn by 

doing. The factory worker might thus 

get involved in installing sensors, 

developing a computer model that 

makes sense of the data, and honing 

some interpretive skills: explaining 

his or her own conclusions about the 

data, and considering others’ ideas.

Organisations can also try digital 

twin-style simulations of business 

realities, virtual reality programs that 

simulate a complex environment, 

or augmented reality systems. 

Implementing these virtual systems 

carries less risk and costs less than 

changing real-world systems. Just as 

airlines use flight simulators to train 

novice pilots, companies can allow a 

novice manager or employee to see 

how different strategies might play out 

over time, without jeopardy. Not only 

do employees better understand their 

possible decisions with this approach, 

but they also learn the behaviours 

needed to implement them.

Another thrust is to promote repetition 

into the learning experience. Adults 

need periodic opportunities to 

practice and refine their techniques so 

that the learning sticks. When people 

continually behave in a particular way, 

the behaviour will eventually become 

second nature.

BECOME AN INCLUSIVE ORGANISATION 

A transformation plan must be 

designed to accommodate the  

full diversity of people from various 

backgrounds. To be an inclusive 

organization means embracing 

the wide range of experience, 

perspectives, and goals that people 

bring to work. It may also mean 

establishing a heterogeneous 

structure as part of an organization’s 

culture. Companies that live the 

values of inclusion are more likely 

to recruit and retain highly skilled 

people, and to benefit from  

their skills.

The “unwilling” employees, those who 

feel that they cannot learn the skills 

of a digital age, can be reached if you 

convince them to explore options 

they may not have considered. When 

they see what is possible for them, 

they can become highly enthusiastic, 

eager for the opportunity to learn. To 

achieve this phase, it may require a 

https://www.strategy-

business.com/article/10-

principles-of-workforce-

transformation?gko=d9b8b

https://www.information-age.com/

digital-transformation-and-the-

workplace-123478275/
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detailed breakdown or description of 

what the plan is, how it will be done, 

how long it will take and what needs 

to be done. 

Leaders can also point out that 

workforce transformation engenders 

a leaner, less bureaucratic, more 

fulfilling work environment, where 

people are moved into more 

productive roles.





T
he one common device 

that nearly everyone 

has in this modern 

world, regardless of 

age and gender, is the 

smartphone. We have 

become extremely 

dependent on our 

smartphones that are 

literally glued to our 

hands. With so many of us working 

from home due to the pandemic, 

the smartphone has taken an even 

more vital role in our remote working 

lifestyle – it has become our main 

source of communication with our 

colleagues. We can be away from our 

computers but never away from our 

smartphones! Attending a webinar 

while cooking? Been there, done that.

If ‘everything’ is done using the 

smartphone, and if this remote 

working setup is more likely to  

stay, shouldn’t we consider using 

smartphones for learning too?  

Mobile learning is a new way to 

access learning content via mobile 

devices. Currently, it is not widely 

used and is not yet the preferred  

way of learning, but organizations  

are beginning to buy the idea  

of incorporating mobile devices  

into their training and  

education programs. 

We are somewhat accustomed to 

the various challenges that existing 

e-learning products create.  Some 

may be effective in achieving learning 

objectives, but many e-learning 

content tools or designs out there are 

still not easily digestible. In contrast 

to the traditional e-learning methods, 

mobile learning does not give room 

for lengthy content and does not 

require long term commitment.  

As it promotes bite-sized and 

targeted content, mobile learning is 

meant best suited for those who are 

on-the-go.

Here are some main advantages and 

disadvantages of Mobile Learning 

that may be useful as a guide for 

organizations looking to change their 

mode of delivery:

ADVANTAGES OF MOBILE LEARNING

•  New opportunities for 

learning

 Mobile Learning addresses the 

learners’ need to be able to 

access information at any time 

of the day and access bite-

sized content at their own pace. 

This also allows organizations 

to consider alternatives to 

traditional learning for their 

employees, to ensure learning 

content and delivery are always 

available, flexible, self-paced, 

self-directed and user-friendly.

•  Using a lightweight device 

 Gone are the days when 

learners had to carry their 

‘heavy’ laptops and tablets. For 

those who are always on-the-

go, learning can be done on 

their smartphones,  

a device that they carry 

wherever they go.

• Real-time feedback

 Mobile Learning offers real-

time feedback while learning. 

Learners become more 

motivated when they can 
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The Future of 
Learning with 
Mobile Learning 
Technology
By Amirul Basharudin, Assistant Vice President, MII e-Learning



see actual progress in their 

journey. Organizations can 

also expect higher completion 

rates and faster results with 

instantaneous response from 

the system.

•  Mobile Learning in blended 

learning

 It is possible to use mobile 

devices for a blended learning 

approach. Course facilitators 

can include mobile learners 

in in-person tutorial sessions 

by asking questions that 

mobile learners can answer 

via a real-time survey on their 

smartphones. There are various 

ways to do this. Facilitators 

can share a link to the survey, 

invite participants by email, 

or create a QR code that can 

be easily captured with a 

smartphone camera. The key to 

the success of blended learning 

is immediate feedback.

DISADVANTAGES OF MOBILE LEARNING

•  Internet connectivity required

 The issue with internet access is 

not new, regardless of the mode 

of learning. However, considering 

the growth of mobile devices 

and continuous improvements 

made by service providers, lack 

of internet connection, poor 

connection quality, and restricted 

access to electricity will become 

history.

• Distraction

 Learning via mobile devices 

can be very distracting when 

learners are interrupted by 

constant notifications and alert. 

However, if the learning content 

is designed to be interactive and 

fun, distractors will not be such a 

big problem after all. 

• Small size

 It is challenging to create 

content that fits various screen 

sizes. Detailed images may 

not be legible on the screen 

of a smartphone unless the 

learner is willing to move and 

pinch their fingers tirelessly. 

Authoring tools (like Storyline and 

Captivate) are getting better at 

responsive designs. However, 

not all content that is viewed on 

a 15-inch monitor can be viewed 

on the screen of a smart phone. 

For tasks that require more 

visualization, a bigger screen 

may work better.

 Mobile Learning will be the new 

mode of learning, but it is not 

without shortfalls, as proven 

in the points above. Hence, 

it must be noted that Mobile 

Learning may not be suitable for 

all types of content, especially 

ones that are more complex or 

technical. For Mobile Learning 

to work, content designers must 

ensure content and visuals are 

truly mobile friendly, bite sized, 

precise and concise. Creating 

learning content for Mobile 

Learning will be more challenging 

than on a typical e-learning tool 

as it will have to be strategically 

designed and well planned.

 Organizations may want to 

consider using Mobile Learning 

as part of a blended course. This 

will help employees gain most in 

their learning journey and provide 

balance for employees who are 

not too technologically savvy. 
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 Mobile Learning addresses the learners’ need to be able to access 

information at any time of the day and access bite sized content at their 

own pace. 



1. Who is the target audience for  
    mobile learning?

If you thought mobile learning is for everyone, 

think again!

• Mobile learning is for employees who spend 
a lot of time on-the-move and cannot spare time for lengthy 
e-learning courses

• It is for employees who look for quick performance 
support solutions

2. Is my content relevant for mobile  

    learning?

Simply delivering an e-learning course on a 
mobile device is not mobile learning!

• Conceptualize the content for mobile  
   delivery 

• Package the content into bite-sized modules

3. How can I ensure that mobile learning  

    is accessible to employees?

59% of organization allow employees to bring 
their own mobile devices to work 

• Build responsive courses that  
   can be accessed seamlessly on  

                         various mobile devices

• To repurpose old content in Flash  
   for mobile learning, reach out to an  

   e-learning outsourcing vendor

4. Do I have the support of  

    the IT team?

Not having the support of 
the IT department may pose 
a hurdle to mobile learning 
implementation 

• Ensure that data security policies are  
   in place

• Learners running into problems with  
   accessing m-learning courses would  
   need help 

5. Is there a policy with respect      

    to collaborative and social  

    learning?

There is no standard policy for 

modes of learning that promotes 

collaborative learning, but you can  

   create one for your organization.

• Enabling social media can facilitate exchange of  

   information with learners inside as well as outside  

   the organization 

• Have a clear list of dos' and don'ts with respect to   

   sharing information 

6. Does your LMS support 

mobile learning?

It is absolutely essential that your 
LMS supports mobile learning!

• Tracking your mobile learning  
   initiative is only possible with  

                          an LMS that supports  
                                     mobile learning 

• Support for offline learning lets learners complete  
   training offline and sync the results to the LMS  
   when they are online 

Reference 
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Ask yourself the  7 important questions before jumping onto the m-learning bandwagon

7. Have you planned for  

     integration of mobile learning  

     with existing training?

It is possible to integrate mobile 
learning into your training strategy!

• Mobile learning can complement  
                              traditional online training 

• Job aids and performance support modules can  
   be delivered as mobile learning 
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7
QUESTIONS TO ASK  
BEFORE IMPLEMENTING 
MOBILE LEARNING
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The Importance of Visual 
Design in Learning Design
By Sharala Axryd, Founder and CEO, The Center of Applied Data Science (CADS)

T
hey say a picture is 

worth a 1000 words. 

If this is true, just 

imagine the impact 

of visual design, as it 

consists of far more 

than just pictures. It 

includes all aspects of 

visual communication. 

It involves giving 

hierarchy to information to make it 

more memorable and easier to digest 

and making visual connections within 

the content using colour, bringing 

stories to life through illustrations, 

helping to reinforce brand values; the 

list goes on.  

We sat down with our global team of 

visual designers to hear their thoughts 

on the importance of visual design in 

learning design and to get a few tips 

on how learning designers and visual 

designers can best collaborate. 

WHAT IS THE ROLE OF VISUAL DESIGN 

IN LEARNING DESIGN? 

When there’s a balance between the 

visual design and learning design, 

it’s like watching a ballet duet. It’s 

beautiful, effortless and enjoyable. 

When that balance is off, it becomes 

evident and frankly uncomfortable to 

watch. You count down the minutes to 

the end of the show and feel frustrated 

that you have to sit through it till the 

end. 

The same goes for our learners. 

We want to have perfect harmony 

between the learning design and the 

visual design, to create a valuable 

and enjoyable learning experience. 

They are mutually dependent on one 

another.  

Visual design is about more than 

'adding a bit of spice', 'making it pop' 

or 'making it look pretty'. Good design 

has to have brains, not just beauty.

Have a look at what other benefits 

it has when you incorporate it with 

learning design. 

IT REDUCES THE CONTENT WITHOUT 

SACRIFICING THE SUBSTANCE

Too much information on a page is 

overwhelming and for most people 

not their idea of fun. Through learning 

A+
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design we use chunking as 

a way of organising lots of 

learning content into smaller 

sections, making it easier for the 

learner to digest. You can also 

use visual design to help reduce 

the amount of content, through 

well-designed images.  

You might have to write a 

paragraph to give someone 

an idea of a scenario and 

convey enough detail to make it 

understandable. That same amount 

of information can be reduced to 

a few sentences by adding visuals 

to the scenario to convey some 

of the information, making it less 

cumbersome for the learner. Just 

imagine if T&Cs could be changed to 

an infographic! 

IT CREATES PATTERNS AND 

CONNECTIONS 

Visual design makes content easy to 

digest, engaging and understandable, 

by creating patterns and connections 

between ideas. The job of the visual 

designer is to make the content more 

functional and to create a seamless 

flow from one chunk of information to 

the next. 

IT ADDS AN ELEMENT OF SURPRISE 

Visual design can surprise and delight, 

using visual nuggets here and there 

throughout the learning solution. It 

IT ADDS AUTHENTICITY 

Just imagine watching a romantic 

comedy with your eyes closed, with no 

background music. Very cheesy right? 

Now add the music and the visuals 

and while it’s still cheesy, chances are 

that it will start tugging away at your 

heart strings.

Adding visual design to a learning 

solution, engages the learner to 

connect with the content on a more 

emotional level. Instead of learning 

about safety and wellbeing, maybe 

they experience it through the eyes 

of a character witnessing a work-

related injury. If we want to change 

the learner’s behaviour and actions 

we need to speak to the heart of it, 

through a solution that is relatable 

and effectively communicates why 

it should matter to them and what 

difference it will make. 

TIPS FOR LEARNING DESIGNERS 

ON COLLABORATING WITH VISUAL 

DESIGNERS

1. Engage the visual designer as 

early as possible in the design 

process. Collaboration between 

learning designers and visual 

designers throughout the process 

will result in a richer learning 

solution. It allows each party 

to play to their strengths and 

collaboratively challenge each 

other to think outside the box.

2. When briefing the visual designer, 

describe the big picture ideals 

of what you are trying to achieve 

through the solution, rather 

than being too prescriptive with 

the detail of each part. Take a 

step back and allow the visual 

designer to be a part of the 

solution, rather than just coming 

in at the end to 'make it pop'.

3. Stay connected through regular 

catch-ups. Riffing on the solution, 

especially in the early stages, 

might feel time consuming, but 

will make the rest of the process 

much smoother, because 

everyone will be on the same 

page. Communication is key in 

developing this partnership. If 

the visual designer can also meet 

with the client and/or SMEs, it 

can go a long way to providing 

more context and a better 

understanding of the project as a 

whole.

4. Have a realistic idea of how 

long it takes to develop images 

or layouts. Expecting a visual 

designer to 'just quickly illustrate 

a character or come up with a 

logo' is unrealistic and unfair. The 

creative process takes time and 

there are many steps involved. 

Ask the visual designer to give 

you an estimate on how long it 

will take them to create visuals for 

the project.  

There’s no denying that visual design 

forms an integral part of our daily 

lives, as well as the learning process. 

As a popular saying goes, ‘Good 

design is invisible and bad design 

is everywhere.’ Good design can 

only be achieved through the perfect 

harmony that exists between learning 

design and visual design. There 

must be effective communication 

and collaboration throughout the 

design process, to create a learning 

experience that is valuable, engaging 

and memorable for our learners. 

gives the learner the opportunity to 

take a breather, adds a bit of humour 

or excites them about what else is 

to come. It can breathe new life into 

dull information, by presenting it in an 

unexpected way. David McCandless’s 

book Information is Beautiful, offers 

many examples of this. 



to improve your critical 

thinking skills:

•  Keep the goal  

         in mind

 Every thinking 

process requires a basis. 

Know, remember, and 

always refer to the ultimate 

goal in relation to the 

work that you are doing. 

Think critically to not only 

come up with solutions 

to problems but also to 

meet goals and objectives 

of the organisation.

•   Ask questions, gather 

information and evaluate 

the facts of the situation 

Remember, even if you possess 

the most extensive knowledge 

ever of something, this will not  

create any impact if you do not 

know how to make the most of 

it. Instead of solving work issues 

symptomatically, use critical 

thinking to drill down to the very 

root of the problem. If you receive 

ongoing customer complaints, 

offering an apology or a discount 

may resolve individual claims, but 

may not reduce the frequency of 

customer grievances. Instead, 

examine every aspect of how your 

product or service is delivered 

and how employees interact with 

customers. If you scrutinize the 

situation, you may realize the issue 

is not with your product, but with 

how it is marketed to customers.  

•  Collaborate and get feedback  

from others

 If you are stuck on a problem, 

consider it from another person's 

point of view to give you the insight 

T
he act of thinking 

comes naturally to all 

of us. Critical thinking, 

however, is a different 

process and skill 

altogether. The 

reason critical 

thinking is 

a skill is 

because 

most people naturally 

think "uncritically", 

making decisions based 

on personal biases, 

self-interest, or irrational 

emotions. Everyone is 

vulnerable to this type of 

simplistic thinking. This is what 

makes us human.

Thinking critically is the ability 

to analyse a concept objectively, 

considering the facts and differing 

perspectives to reach a sound, logical 

conclusion. Good critical thinkers can 

draw reasonable conclusions from 

information provided, and discriminate 

between useful and less useful details 

to solve a problem or make decisions. 

This is particularly important in the 

workplace as it not only affects how 

a company operates but its strategic 

business decisions and ultimately the 

overall growth of the company.

There are many ways to shape thought 

processes towards thinking critically. 

This article serves as a guide for those 

who wish to learn more about the 

‘what’ and ‘how’ of critical thinking.  

HOW TO USE CRITICAL THINKING IN  

THE WORKPLACE

Developing critical thinking skills 

will help employees become valued 

members of a team especially when 

contributing to decision making or 

Developing Critical Thinking 
Skills In The Workplace
By Nor Izmawati Mostapar, Vice President, MII Corporate Communications and e-Learning

problem solving. Critical thinking in 

the workplace can also differentiate 

between employees who are just good 

enough and those who are performing 

above and beyond everyone else in the 

team. 

If employees and the company employ 

critical thinking consistently, the entire 

organisation can work more effectively 

and productively. Here are some ways 
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you need to find an effective and 

innovative solution. Use critical 

thinking to get inside the mind 

of your customers or clients so 

you can improve the products 

or services you offer them. You 

may find you have overlooked a 

valuable feature you can add to 

attract more buyers. 

•  Recognize opportunities and  

follow trends 

 To remain competitive, use critical 

thinking to recognize opportunities 

and understand how to take 

advantage of them. This can help 

your company spot opportunities 

for growth, expansion, or product 

development before anyone else, 

giving you a valuable edge in the 

marketplace. Consider recent 

events, such as technological 

advances, and how you can use 

them to attract customers or 

enhance your company's image.

•  Consider the short and long-term 

consequences of implementing 

each solution

 Instead of going for a quick fix, 

use critical thinking to evaluate the 

long-term consequences of the 

decision to the business. An option 

may look attractive in the short 

term but could have unintended 

and potentially disastrous 

consequences months or  

years later. 

BENEFITS OF CRITICAL THINKING IN  

THE WORKPLACE

Critical thinking can be a long process 

that requires input from different 

people within an organisation. It is 

worthwhile to invest on developing 

critical thinkers in the company as it 

not only enhances skills but also helps 

the company grow. 

Here are some benefits of critical 

thinking in the workplace:

• Generates New Ideas

   Critical thinking forces employees 

and managers to look beyond 

conventional solutions and look 

for new ideas that can help to 

efficiently address problems. 

• Encourages Teamwork

 The critical thinking process is not 

necessarily a one-person show. 

An entire team can get involved 

in the critical thinking process. 

Critical thinking exercises promote 

workplace tolerance, encourages 

teamwork, and gives each 

employee a chance to play a role in 

the future of the organization.

• Offers Options

 Organizations can develop multiple 

solutions to the same problem 

through critical thinking exercises. 

This is even more effective when 

critical thinking activities are done 

as a team. The outcome will be 

many possible solutions to a 

single problem, that will benefits 

customers as they are able to 

choose the option that best suits 

their needs. 

• Enables Discoveries  

 Diving deep into an issue, its 

symptoms, causes and effects will 

lead to expected and unexpected 

discoveries regarding the issue 

at hand and related products 

and services. When a solution 

is produced, it can be applied 

to many other situations in the 

organization and able to address 

other unresolved issues.

WHY DO EMPLOYERS VALUE CRITICAL 

THINKING SKILLS?

Critical thinking abilities are some 

of the most sought-after skills in 

almost every industry and workplace. 

Employers want job candidates 

who can evaluate a situation using 

logical thought and come up with the 

best solution, and often without the 

constant need to hand-hold. 

We must all realize and understand 

that critical thinking is more than a 

desirable soft skill. Critical thinking 

is a valuable competency that is the 

basis for innovation and problem-

solving. When properly cultivated in 

the workplace, critical thinking can 

help individuals and teams overcome 

challenges and meet business goals. 

To kickstart this process and help 

the organization see greater results, 

as logical thinkers, employees need 

to see the success and effectiveness 

of applying critical thinking, before 

attempting this new skill. Hence, it is 

the role of the management to build 

a culture that promotes and values 

critical thinking.
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Employers want job candidates who can evaluate a situation using 

logical thought and come up with the best solution, and often without the 

constant need to handhold.



4. Communication 

Sharing and receiving 

information with others 

verbally, nonverbally and 

in writing. 

3. Inference 

Drawing conclusions 

based on relevant data, 

information and personal 

knowledge and experience. 

2. Analysis 

The gathering, 

understanding and 

interpreting of data and 

other information.

1. Observation 

The ability to notice and 

predict opportunities, 

problems and solutions.

5. Problem solving 

The process of gathering, 

analysing and communicating 

information to indentify and 

troubleshoot solutions. 
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CRITICAL 

THINKING 

SKILL

Reference: https://www.indeed.com/career-advice/

career-development/critical-thinking-skills
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Be A Better  
Version Of 
Yourself  

By Sean Yap, Country Chair 2021
Malaysia Million Dollar Round Table (MDRT)
Membership Communications Committee (MCC)

Would you like to be a better version 

of yourself?

ACHIEVING MDRT THROUGH 

VOLUNTEERING

I am eager to share my MDRT journey 

and the personal tools that has helped 

deliver my goal, especially during 

this time of the coronavirus outbreak. 

An initial decision to take part in the 

Malaysia MDRT Day as a Program 

General Arrangements (PGA) volunteer 

has now led to success and fulfilment. 

I value strongly the experiences gained 

through various assignments and 

projects on an outstanding learning 

platform.

This forward-looking community 

is selfless in empowering others 

to become leaders and worthy role 

models.

I am inspired to keep evolving as a life 

insurance practitioner and honoured 

bearer of MDRT’s internationally 

recognised standards of excellence.
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As 2021 Country Chair, I am delighted 

to announce that our purpose is 

to continue nurturing new MDRT 

members and retaining existing MDRT 

members. Here, in a positive and 

vibrant environment, we provide links, 

activities and programs to further 

enhance and develop current and 

future leaders and influencers.

I very much look forward to welcoming 

you to join us soon in unlocking your 

greatest potential and excelling in all 

aspects of life.

CHANGE AND THE NEW NORMAL

“The only permanence is 

impermanence”. As life insurance 

and financial planning practitioners, 

we know very well that change is 

inevitable. Instead of focusing on 

things that we cannot control; we 

therefore take action on those things 

that we can. In these unprecedented 

and challenging times, it is even more 

important for us to extend our help 

and services. We are responsible for 

ourselves and the people around us. In 

darkness, we are the light.

We, who carry the MDRT spirit, are 

embracing the change and reaching 

out to our most valued clients.

In this New Normal where we practise 

social distancing, wear masks and 

maintain strict hygiene in carrying out 

our daily routine, what’s next?

FIND YOUR PURPOSE

The key is in having a personal 

mission, as it is the driving force that 

guides all our actions and decisions 

in life.

I would like to ask you, “Why are you 

doing what you have been doing?”. 

What is motivating you daily? In his 

bestseller, “Start with Why”, Simon 

Sinek shares a concept of “Golden 

Circle” where the most successful 

businesses always ask three questions 

in the following sequence: “Why” 

(Purpose), “How (Process), and “What” 

(Outcome with Product and Services).

Why is central to finding your personal 

mission statement, as it relates to 

everything we do. It directs us to the 

most suitable and practical ways of 

success. It is our GPS; an internal 

navigator for living authentic and 

passionate lives.

I Am Driven by My Personal Mission 

and the Three Elements that took 

me to MDRT

To inspire and help people live their 

lives with love, value and peace of 

mind.

I wholeheartedly share my 3 elements: 

(1) Love; (2) Value; and (3) Peace of 

Mind.

1. Love

To me, Love is positive energy.

The life insurance industry is a 

love-based business, where we 

help clients ensure their love and 

responsibility for their families 

is lasting regardless of any 

uncertainties that may lie ahead. 

For a family naturally filled with love 

and close bonding, my job is to help 

them ensure there is eternal love for 

their family. When I meet my clients 

or prospective clients, I share facts 

and not fears. I sell the value of 

love.

My positive energy attracts, as 

it radiates joy, empathy, trust vs 

“not so positive” energy such 

as fear, panic and hatred, which 

make others feel uneasy and 

uncomfortable.

Love, the positive energy, always puts us on 

the right track in the life insurance industry.

2.  Creating Value for Valued Clients

My 4Ps to add value, as their 

preferred insurance agent:

• Pay undivided attention. Keep     

   phones away from meetings and  

   see the difference.

• Practise mindful listening without  

   judging. Nod to acknowledge a  

   client’s message and try to read  

   between the lines too.

•  Put ourselves in clients’ shoes.  

   Be sincere in wanting to learn  

   more about clients’ feelings and  

   they will respond in kind too.

• Personalise the experience. I sing  

   to them on their birthdays! One  

   simple, special effort that raises  

   the service level exponentially.

These are my ways of increasing my 

own value:

• Practise self-care. Keep mind,  

   body and spirit healthy.

• Continue learning and improving.  

   Do something we really like,  



To inspire and help people live their 

lives with love, value and peace of min

   with an open mind and without  

   limiting beliefs.

• Share your interests. I am a  

   passionate ultra-marathoner and  

   share my running experience  

   with clients and whoever is  

   interested in running. Many more  

   doors may open, with only one  

   door opened right in front of us.

Value creation always ensures  

a long-lasting relationship.

3.  Peace of Mind

Clients naturally achieve peace of 

mind when agents do a professional 

and ethical job of delivering the best 

insurance policy to them.

It is important to understand there 

is almost no perfect insurance 

plan, but only the insurance plan 

that serves its purpose. We should 

always remember that as soon 

as the client signs on a proposal 

document, we are already on the 

way, bringing the client to a better 

position having made a positive 

impact on their lives.

Also, by understanding Maslow’s 

hierarchy of needs, agents can  

start growing with clients. The 

higher a person is in the hierarchy, 

the higher the chance a person 

has is achieving his or her peace 

of mind. The needs that are lower 

down in the hierarchy must be 

satisfied before a person can attend 

to needs that are higher up.

From the bottom up are:

•  Physiological needs (food, water,  

   clothing)

• Safety needs

• Love and belonging needs

• Esteem needs

• Self-actualisation

THE WHOLE PERSON CONCEPT

To achieve peace of mind, agents 

are encouraged to find work-life 

balance by embracing the Whole 

Person concept, which is to strike a 

balanceand excel in 7 aspects of life:

• Relationships

• Health

• Education

• Career

• Service

• Financial

• Spiritual

Understanding the Whole Person 

concept allows us to plan and work 

more efficiently in all aspects of our 

successful life journey. I hope you will 

achieve your peace of mind by living 

the Whole Person philosophy of life 

too.

I COMPLETED A 172 KM TRAIL RUN IN 

LESS THAN 45 HOURS – STAY FOCUSED 

AND BE AUTHENTIC

A pivotal paradigm shift of my belief in 

how I perceived my marathon running, 

allowed me to make the impossible, 

possible.

Before this, the longest distance I 

had completed was 120 kilometres. 

What I did was to set up a game plan 

of splitting the long distance into two 

portions. The first portion covered the 

120 kilometres that I had achieved 

before. As to the second portion, I told 

myself that this portion would only 

begin when I hit the 120- kilometre 

marker. Interestingly, during the run, 

I found myself wanting to reach the 

120- kilometre marker faster, so that 

I could begin my real run immediately 

after that.

This type of situation in running also 

happens in life quite often, where most 

people may just give up too easily or 

too early before reaching the finishing 

line. Let’s recall something that 

most of us have experienced before: 

knocking our elbow accidentally on a 

hard surface. Our forearm will become 

numb with a tingling sensation. If we 

focus on the numbness, the sensation 

stays with us longer. But it will go 

away as soon as we think nothing has 

happened. This has convinced me to 

stay laser focused on my goal and all 

possible distractions will just have to 

make way.

During this time, I am also reminded 

that authenticity is one of the 

biggest secrets to success in life. 

The COVID-19 pandemic brought 

the world to a halt, but it has also 

reduced air pollution and returned 

mother nature to a more authentic 

state, making it better for us to live in. 

By returning to Who We Are, we trust 

ourselves to listen to our hearts in 

fulfilling our life purpose and mission. 

If a person is authentic and stays 

focused with some elements of 

creativity, the outcome is always the 

desired goal.

BE MDRT

For all aspiring MDRTs, I encourage 

you to start your journey now, as it will 

be a life-changing experience that’s 

rewarding and fulfilling.

For all MDRTs, you have done it before 

and you can always do it again.

Becoming a MDRT is simple, but 

certainly not easy, and meaningful 

learning platforms such as the 

Malaysia MDRT Day is here for us to 

learn and progress together.

I trust my article brings value and 

makes positive impact, and I look 

forward to seeing you soon as 

part of the MDRT community that 

demonstrates exceptional professional 

knowledge, strict ethical conduct and 

outstanding client service.

My best wishes to ALL for the best 

year ever in 2021!

Sean Yap, MBA, RFP, AEPP

www.facebook.com/mymdrt



T
he Reinsurance 

industry in Malaysia, 

comprising of 

approximately 200 

reinsurers, is regulated 

by the Labuan 

Financial Services 

Authority (“LFSA”), a 

statutory body under 

the Labuan Financial 

Services and Securities Act 2010 

(“LFSSA 2010”). Under the LFSSA 

2010, reinsurance business is defined 

as a business where the reinsurer 

assumes a portion of risk/liability 

arising from the original insurance 

policy of an insured party. Generally, 

the following are the prerequisites to 

be satisfied if an insurer is to carry  

out reinsurance business under the 

LFSSA 2010:

i. Maintains a minimum paid-up 

capital of RM 10 million (or its 

equivalent in foreign currency) 

within Labuan;

ii. Participates as a member of the 

Labuan International Insurance 

Association;

iii. Establish and maintains an    

 operational management office  

 in Labuan;

iv. Appoints LFSA-licensed  

 underwriting managers;

Reinsurance Law & 
Practice In Malaysia
By Philip Teoh

Similar to the banking industry, 

insurance may come in the form of 

conventional insurance and Islamic/ 

Shari’ah compliant insurance known 

as Takaful. The reinsurance form 

of Shari’ah compliant insurance is 

referred to as Re-Takaful. Re-Takaful 

in Malaysia is regulated under the 

Labuan Islamic Financial Services and 

Securities Act 2010 (“LIFSSA 2010”).

The purpose of reinsurance is to 

preserve the financial stability of the 

insurance industry, in particular one 

of its main players, being insurance 

providers. The concept of reinsurance 

serves as a risk management 

tool which can potentially reduce 

insurance risk and at the same time, 

maximize the underwriting potential of 

an insurer through effective usage of 

capital. This is because the availability 

of reinsurance enables an insurer to 

accept risks that would otherwise 

be beyond its underwriting capacity 

by allowing the ceding insurer to 

“reinsure” a portion of the risk/loss, 

and at the same time spread the risk 

of a major loss.
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Labuan is also home to captive 

insurers. A captive insurance is a 

company that wholly owned and 

controlled by its insureds. The main 

function is to risks of its owners, and 

its insureds benefit from the captive 

insurer’s underwriting profits.  

A captive is essentially a wholly-owned 

insurance company, usually located in 

a jurisdiction where taxation, solvency 

and reporting requirements are relaxed. 

They are usually managed by specialist 

companies that act as accountants  

and administrators. However, much  

of the decision- making pertaining 

to the risks being retained by the 

subsidiary company or transferred  

to the conventional insurance market,  

are undertaken by the parent  

company (parent).

The principles of insurance apply 

similarly to a reinsurance transaction, 

among others being the contract of 

indemnity creates an insurable interest 

in the property and that parties are 

responsible to ensure the duty of 

utmost good faith is upheld. In the 

landmark Court of Appeal case of 

Mary Colete John v. South East Asia 

Insurance Berhad [2010] 2 MLJ 222, 

the requirements to form a contract  

of insurance is summarized as follows:

1) The contract must provide that  

the assured will become entitled to 

something on the occurrence  

of some event;

2) The event must be one which 

involves some element of 

uncertainty; and

3) The assured must have an 

insurable interest in the subject 

matter of the contract.

“A reinsurance contract is one  

where an insurance company passes  

a proportion of its obligation under  

the main insurance contract to  

another insurance company” –  

unreported, 2018.

Reinsurance, in simpler terms, is the 

insurance of an insurer by another 

insurer. In a general insurance 

arrangement, an insurer would typically 

indemnify its original insured under a 

specific insurance policy. Reinsurance 

comes into play when the insurer 

becomes the reinsured, seeking to 

insure the risk of its original insured  

to another insurer (the reinsurer) in 

order to spread the risk which it had 

agreed to indemnify. The risk may  

then be passed/ceded to another 

insurer, commonly referred to  

as retrocessionaires. 

There are several branches or types 

of reinsurance. The type of risk to be 

reinsured is divided into coverage of 

a proportional loss (pro rata) or on an 

“excess of loss” basis. Coverage of 

a proportional loss arises when the 

reinsurer has agreed to indemnify 

the ceding insurer/ reinsured for a 

certain percentage/ portion of a loss 

suffered by an original insured. As 

for an “excess of loss” reinsurance 

contract, the reinsurer would agree to 

indemnify a reinsured for a potion or 

value exceeding the agreed limit. For 

example, where A agrees to indemnify 

B for any loss exceeding RM 10,000 

of C’s property which B is insuring, 

this is known as an “excess of loss” 

reinsurance arrangement between  

A and B. Where A agrees to indemnify 

B for 20% of the total value of C’s 

property which B is insuring, this 

would be deemed as a proportional 

reinsurance coverage of A over B. 

The manner in which reinsurance is 

accepted by a reinsurer can also be 

categorized into two main forms being 

facultative reinsurance and treaty 

reinsurance. The manner in which 

reinsurance is underwritten would 

normally depend on the market’s 

demand. Treaty reinsurance can be 

equated to a reinsurer accepting 

the entire risk of a particular class. 

An illustration would be if A were to 

reinsure B, in particular for any loss 

arising from the headlights of C-type 

cars for the year 2018. In this example, 

the tires or the engine of the C-type 

cars may be reinsured with a different 

reinsurer, D, for the year 2018. 

As for facultative reinsurance, it is  

designed to protect a specific risk 

underwritten by the reinsured. 

Facultative reinsurance would be an 

easier concept to grasp whereby the 

reinsurer would agree to indemnify 

a specific risk of a particular insured 

for a certain expressed period. In 

other words, facultative reinsurance 

agreements/contracts cover individual 

FACULTATIVE (Individual Risk) TREATY (Book of Business)

Risk is reviewed on a separate and 

individual basis.

A class of business risk is accepted by 

the reinsurer as a whole.

Profit is dependent on the manner of 

the reinsurer’s risk selection.

Profit is based on long term 

relationship which is measured and 

adjusted over an extended period of 

time.

Can reinsure a specific risk that is 

otherwise excluded from a treaty.

One treaty contract comprises of all 

subject risk under the subject matter.

Reinsurance, in simpler terms, is the insurance of an insurer by another 

insurer. In a general insurance arrangement, an insurer would typically 

indemnify its original insured under a specific insurance policy. 
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Philip Teoh

The Author has been in 

legal practice in Singapore 

and Malaysia for over 

30 years and has written 

key Practitioner Texts on 

Equity, Sale of Goods, 

Conflict of Laws, Insurance 

and Shipping Titles. He 

is a Partner and Head of 

Practice of the Shipping, 

Insurance, International 

Trade and Arbitration 

Practice of the Azmi & 

Associates, Malaysia. 

He is also a member of 

ABLM the Legal  

Sub-Committee of FIATA. 

He is Arbitrator in the 

key Maritime Arbitration 

Centres of LMAA, SCMA, 

EMAC as well as ICC, 

LCIA, AIAC, KCAB, 

AABD Brunei and other 

Centres. He has acted in 

Commercial, Maritime and 

Insurance Arbitrations as 

Counsel and Arbitrator. 

His Profile can be found 

on LinkedIn: https://www.

linkedin.com/in/philipteoh/

underlying policies and are written 

on a policy/ risk specific basis, 

because this type of reinsurance 

is usually applied for unusual risk 

exposures, the terms and conditions 

are individually negotiated between 

parties, separate from the terms of 

some other reinsurance contract. For 

example, when B agrees to indemnify 

C’s oil rig construction project, A may 

reinsurer B, in particular, for losses to 

be suffered by C arising from bad  

weather or rough sea conditions.

In all instances, the payment of 

premium would form a substantial part 

of the contract, being the consideration 

to be paid by the reinsured for risk 

accepted by the reinsurer, without 

which the reinsurance coverage 

would not be operative. Under a 

reinsurance contract, the reinsured, 

also the insurer, would pay a particular 

sum as premium to its reinsurer in 

return for future reimbursement of the 

reinsurer’s portion of the risk exposure 

of the original insurance policyholder. 

Premium payments would also relate 

to parties responsibility towards the 

duty of utmost good faith, which is a 

trite principle in insurance  

and reinsurance.

MALAYSIAN CASE LAW ON REINSURANCE

There has been relatively few cases on 

Reinsurance in the Malaysian Courts. 

However the several cases has arisen 

in the recent years, where the author 

has been involved as Counsel: 

Great Eastern General Insurance 

(Malaysia) Bhd v Best Re (L) Limited 

[2020] MLJU 423; Hong Leong Msig 

Takaful Bhd & Anor v Best Re (L) Ltd 

[2017] MLJU 1296 and China Pacific 

Property Insurance Co Ltd v Best Re 

(L) Ltd [2017] MLJU 2238

In the Labuan High Court case of 

China Pacific Property Insurance 

Co Ltd, Ravinthran J held made 

observations on the nature of 

Reinsurance :

“Courts have also recognized that 

reinsurance contracts are “back to 

back contracts”. In Vesta v Butcher 

[1989] AC 852,; [1988] 2 All ER 

43, Lord Griffiths said as follows 

in respect of the nature of the 

reinsurance business:

In the ordinary course of business 

reinsurance is referred to as ‘back-

to-back’ with the insurance, which 

means that the reinsurer agrees that 

if the insurer is liable under the policy 

the reinsurer will accept liability  

to pay whatever percentage of the 

claim he has agreed to reinsure.  

A reinsurer could, of course, make 

a special contract with an insurer 

and agree only to reinsure some of 

the risks covered by the policy of 

insurance, leaving the insurer  

to bear the full cost of the other risks. 

Such a contract would I believe be 

wholly exceptional.”

INSURANCE Jan - Mar 2021 www.insurance.com.my

58 Feature



INSURANCE Magazine Subscription Form
Yes! I wish to subscribe / renew my subscription to INSURANCE for the term below (please mark ‘x’ where applicable).

Telegraphic Transfer/ Online Banking

Credit Card

Name:______________________________________________ Designation:_________________________________________

Company Name:__________________________________________________________________________________________

Company Address:________________________________________________________________________________________

Country:_____________________________________________Post Code:___________________________________________

Telephone:____________________Fax:_________________________Email:__________________________________________

For Local Currency (Ringgit Malaysia) For Foreign Currency

Bank RHB Bank Berhad

Bank Address G129, Ground Floor, Bangsar Shopping Centre, 285, Jalan Maarof, Bangsar, 59100 Kuala Lumpur, Malaysia

Bank Swift Code NA RHBBMYKLXXX

Account Name Account 2 Multi Currency Account – Account 3

Account Number 2641 6000 004 670 6141 6500 000 321

Recipient The Malaysian Insurance Institute

Credit card

Credit Card Type Visa Mastercard Card Number

Name (As on your Credit Card) CVV Number Expiry Date 

Signature

To complete your order, please email corp.comms@mii.org.my or fax us at +603 2712 8882 a copy of your banker’s remittance 
advice as proof of payment to us.

I am subscribing from

Malaysia International

e-Magazine

          1 Year (4 issues)

          RM 20.00 per subscription/renewal

          1 Year (4 issues)

          USD15 per subscription/renewal

Payment Option

Subscriber’s Details

If you would like to request for an invoice, tick here 

https://bit.ly/39c5RLX



JANUARY APRIL

FEBRUARY

MARCH

MII Appreciation Dinner 

17/01/2020

Compliance Community  
of Practice  
(Rountable Discussion) 

Renaissance Hotel,  

Kuala Lumpur 

12/02/2020  

MII joined other ASEAN 
Insurance Institutes to 
pledge to collaborate on 
the ASEAN Qualification 
Reference Framework 
towards launching an  
ASEAN Diploma

02/03/2020 

Launch of #LearningNeverStops 
Webinar Series 

13/04/2020

Launch of Virtual Computer-Based  
Examination (VCBE) for all MII  
exams

20/04/2020

MII 2020 - At A Glance

MAY

Launch of #EmpoweredLearning 
Online Learning Content Short  
Courses with CPD 

19/05/2020

JUNE 

Launch of Virtual Instructor-Led  
Training (VILT) Programmes

01/06/2020

Launched the Risk & Engineering webinar as part of a series 
going forward through the efforts of the Risk & Engineering 
Community of Practice 

24/06/2020 
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MII in collaboration with  
The ASEAN Insurance Training 
& Research Institute (AITRI) 
organized the IFRS17 Workshop 
attended by 100 participants 
from across the region

06/08/2020 - 13/08/2020

AUGUST

Appointment of Mr Vicknesaratnam  
A/L Kathirasu Rajaratnam a member  
of the MII Board of Directors 

03/08/2020

JULY

SEPTEMBER

Appointment of Ms Loh Guat Lan as  
a member of the MII Board of Directors

15/09/2020

MII and the MDRT MCC 
(Malaysia MDRT Membership 
Communications Committee) 
organized The Malaysia  
MDRT Day 2020 with 8235  
registered delegates 

18/09/2020 - 19/09/2020

MII Annual General 
Meeting  

22/09/2020

MII-Subject Matter Experts and 
Faculty Engagement Session to 
gather feedback and suggestions  
on ways to enhance our programmes 
and offerings to the industry

18/12/2020

Kick started work on the creation of 
a new certification programme, Fire 
Risk Assessment (FRA) programme 
in collaboration with International 
Fire Engineers and the Fire Protection 
Association of Malaysia (FPAM)

21/07/2020

The Malaysian Insurance 
Institute (MII), Singapore College 
of Insurance (SCI), Insurance 
Institute For Asia And The 
Pacific (IIAP), Thailand Insurance 
Institute (TII) & Dewan Asuransi 
Indonesia (DAI) collaborated to 
launch the ASEAN Reinsurance 
Programme to which kicked 
off with the inaugural inake in 
February 2021 

8/10/2020 

OCTOBER

DECEMBER

The Malaysian Insurance Institute (MII)/The ASEAN 
Insurance Training & Research Institute (AITRI)  
participated in the 46th ASEAN Insurance Council 
Meeting 

16/10/2020 

MII launched its chatbot  
to offer instant and 
accurate information to 
help our customers with 
their everyday queries

14/12/2020

INSURANCE Jan - Mac 2021www.insurance.com.my

61MII Highlights



28,023 
MII Members

MII Highlights in 2020

2,684 
Individual Members

Affiliate       

Associate   

Ordinary     

Fellow        

= 1,893

= 318

= 431

= 42

51,416
Completed MII's Agent's  

Licensing Examinations

115
Virtual Seminars/Forums/

Webinars For Members

1,780
Enrolled for MII's  

Professional Qualification  

& Certification Programmes

113 
Institutional Members

(comprising 25,226  
Affiliate Institutional Members)

11,262
Industry professionals  

attended MII programmes

8,235
Attended MII Conference
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How To Fulfil Your 
Dreams By Starting 
Your Day Early

also risk in evening routines because 

you cannot predict what your mood 

or energy level will be like by the time 

work ends.

Mornings are also great for focused 

thinking be it for work or school.  

For those who need to manage other 

people, getting your own work done 

early is best if at the later part of 

the morning and the rest of the day, 

you are expected to entertain other 

people’s needs, questions, problems 

and such. This way, you no longer 

need to rush back to your interrupted 

and incomplete tasks.

We can also utilise early mornings to 

tap those creative impulses when other 

factors in life are not in dire need of 

attention. For example, if you wish to 

write a book, get up early and draft 500 

words each morning. Within a year, 

your dream publication will be ready! 

The point is, time is of the essence. We 

cannot create extra time, so we need 

to make time if we wish to accomplish 

our dreams, even if the dream is simply 

for a peaceful normal day. It is true that 

some people function best at night,but 

not many categorize themselves as 

nocturnal either. It is undeniable that 

night time has its appeal but honestly, 

how many of us can say that we 

are most productive at night? We 

assume night time is a better option 

because it is associated with rest, not 

work. However, in this context, the 

word “rest” would more likely involve 

watching a lot of TV that we did not 

mean to watch, scrolling through 

photos on social media of people we 

do not like or daydreaming until night 

dream take over. 

So, waking up early in the morning is 

worth a try, for a change. Try going to 

bed earlier to wake up earlier and turn 

unproductive nights into productive 

mornings. Ultimately, making the most 

of mornings is about recognizing that 

they set the tone for the whole day. 

If bad habits die hard, good habits 

should die hard too. If changing your 

routine will help you fulfil your dream, 

it is definitely worth waking up earlier 

to do it.

By Nor Izmawati Mostapar, Vice President, MII Corporate Communications 
and e-Learning

W
e all have dreams 

of our own - to 

start a business, 

become our 

own boss or 

write a book. 

Unfortunately, 

the reality is, 

we work long 

hours, or domestic and household 

responsibilities consume our days. 

By the time we finish all that we are 

expected to do, there is not much time 

nor energy left to do what we dream of. 

So, we end up bingeing on Netflix or 

food, or both, during our spare time or 

what is left of it. 

Yet, some people manage to make 

time for their priorities. How is  

this possible?

Believe it or not, this is possible by 

getting up early and do what needs to 

be done – the early bird gets the worm 

metaphor applies here. Early means, 

earlier than the usual. This group of 

people use the time before work to do 

something other than just getting ready 

for work. As time goes by, they make 

progress and achieve as much before 

breakfast as other people do in a day.

These early hours are often the best 

time to do things for yourself, before 

everyone else demands attention. 

With a little schedule reorganization, 

becoming a morning person is more 

doable than you think although it  

might be hard at first to forego the 

snooze button.

Start by making it a habit to wake up 

early, a new personal norm for yourself. 

Once you realize the potential of having 

early mornings to yourself, you will 

discover that morning routines are 

indeed in many successful people’s 

schedules. These people will more 

likely begin with exercise. A study of 

fitness tracker data found that people 

who exercise consistently are more 

likely to be morning exercisers. People 

tend to follow routines in the morning 

because other people who disrupt your 

life are still asleep. This is as opposed 

to afternoons when unplanned and 

unexpected events normally happen. 

There is risk in afternoon routines as 

we are all rushing to get things done 

before the end of workday. There is 
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The Five Things Super 
Successful People Do  

B E F O R E  8 A M

7.04 am 

Get some  
exercise

6.45 am 
Eat breakfast

7.50 am

Worst task first

7.34 am

Visualize  
your day

6.20 am 
Map out  
your day 





T
here are few things more 

ritualistic than a morning 

cup of coffee. Evidently, 

in my case, this 

ritual has recently 

multiplied in 

frequency and is 

no longer confined 

to just mornings. 

Not sure who or what’s to 

blame – excessive workload, 

the pandemic or myself? 

Although I know of people 

who drink copious amounts of coffee 

on a daily basis and live to this day 

looking healthier than ever, I can’t help 

but wonder about the truth behind the 

effects of coffee on the human body. 

As we all know, coffee is one of the most 

popular beverages in the world and is 

steeped into our culture. For some, it is 

not about the need for a caffeine boost, 

but about the lifestyle on show. Holding  

a cup of expensive franchised coffee 

puts you on the trendy list. Honestly, 

I am not an avid drinker, but I am 

beginning to understand what coffee 

does to the body, and to the human 

psyche. Just the right amount can 

improve our mood; too much may make 

us feel anxious and jittery.

For years, doctors have warned us to 

avoid coffee because it might increase 

the risk of heart disease, addiction, and 

damages to the digestive tract which 

could lead to stomach ulcers, heartburn, 

and other ills. These findings are the 

result of decades of studies comparing 

coffee drinkers to non-drinkers. Coffee 

drinkers, it seemed, were always worse 

off. But as it turns out, coffee was not 

really to blame. If people who drank a lot 

of coffee also happened to have some 

other unhealthy habits, then it is not 

clear that coffee is responsible for heart 

problems or higher mortality.

SO, IS COFFEE BAD OR GOOD FOR YOU?

Despite warnings from doctors over the 

years that coffee may be hard on the 

body, many remain devoted 

to the drink. Whether you are 

a seasoned coffee drinker or 

a newbie like me, I am happy 

to announce that scientific 

research is evolving in our 

favour. Research suggests 

that coffee may have positive 

effects on the body after all. 

Recent research reveals 

that once the proper adjustments are 

made for confounding factors, coffee 

drinkers do not seem to have a higher 

risk of heart problems or cancer than 

people who do not drink coffee. Studies 

also found no significant link between 

the caffeine in coffee and heart-related 

issues such as high cholesterol, irregular 

heartbeats, stroke, or heart 

attack. What’s more, people 

who drink coffee regularly may 

have a lower risk of developing 

type 2 diabetes than non-drinkers, 

thanks to ingredients in coffee 

that can affect levels of 

hormones involved in 

metabolism.

Coffee contains 

several useful 

nutrients too, 

including 

riboflavin 

(vitamin B-2), 

niacin (vitamin 

B-3), magnesium, 

potassium, and 

various phenolic 

compounds, or 

antioxidants 

which are known 

to fight the 

oxidative damage 

that can cause 

10minutes with Emma

Coffee Please!
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cancer. That may explain why some 

studies have found a lower risk of 

liver cancer among coffee drinkers.

Coffee may even help us live longer, 

according to research. Researchers 

believe that some of the chemicals in 

coffee may help reduce inflammation, 

which has been found to play a 

role in several aging-related health 

problems, including dementia and 

Alzheimer’s. Some evidence also 

suggests that coffee may slow down 

some of the metabolic processes that 

drive aging (I feel younger already!).

WAKE UP AND SMELL THE COFFEE!

There’s a reason why this metaphor 

exists. Caffeine makes us feel alert 

and attentive; the aroma awakens our 

senses, and hence, this beverage is 

rather suitable as a morning fix. As 

quick as we are to believe scientific 

evolutions that makes us worry less 

about our habits, there are also 

numerous studies that prove the 

downside of this beloved beverage. 

One downside is that people may 

become dependent on caffeine (no 

surprise there). The symptoms such 

as headaches, irritability, and fatigue, 

mimic withdrawal symptoms of those 

addicted to drugs. Yet doctors do 

not consider the dependence lethal. 

While unpleasant, caffeine withdrawal 

symptoms are tolerable and tend to 

go away after a day or so.

Like so many foods and nutrients, too 

much coffee can cause problems. But 

studies have shown that drinking up 

to four 8-ounce cups of coffee per 

day is safe. If you are enjoying the 

drink in moderation, continue  

onward, and savour those sips!

COFFEE AND CULTURE

Recently there has been 

this trend towards making 

coffee another form of 

"superfood" in our daily 

diets. Apparently, we need 

to add butter, or MCT oil, 

collagen, or mushroom 

powder to help "elevate" 

our morning coffee into 

something that will help 

"elevate" our health.

Honestly, if you absolutely light up for 

a cup of bullet-proof coffee and that 

is the way you find yourself enjoying 

coffee best in your life then go for 

it. But I would argue that if you are 

adding a whole bunch of things to 

your coffee because Instagram says 

so, maybe we should think through 

this a little bit more. Because really 

when it comes down to it, what is the 

point of coffee in your life? Why do 

you drink it? How do you enjoy it? Do 

you even enjoy it? 

The act of coffee drinking has 

garnered more attention in the past 

decade thanks to sprouting specialty 

cafes as well as mass franchised 

brands. I’ve travelled to many 

countries and have not come across 

a city without a Starbucks. I order 

the same drink no matter which city 

I’m in and although it doesn’t taste 

exactly the same despite the uniform 

ingredients, it is still my source 

of comfort. Nowadays, there are 

new versions of coffees hitting that 

trends list – cold brews and bottled 

readymade coffee. I’ve never tried 

these, but people are raving about 

them. 

So, is coffee something we need, 

or want? For me, it’s more a want. 

It’s something I’m used to because 

I come across the franchised coffee 

shop wherever I go. Its familiarity 

brings comfort. And various leisure 

gatherings and work meetings are 

held at the coffee shop. It’s where 

stuff happens. And now that we are 

more or less homebound due to the 

pandemic, I still crave for my favourite 

beverage from that one franchise, 

not because I’d die if I don’t drink it 

but because it gives me a sense of 

normalcy. It has become a part of  

my culture.

I can’t say for sure whether coffee is 

good or bad for you. I suppose it’s  

all about balance. If coffee has 

become a part of who you are, there’s 

no reason for it to change unless it 

affects your health. My advice to all 

readers out there is this: enjoy your 

coffee but enjoy it in moderation. After 

all, too much of something is never a 

good thing.

https://time.com/collection/live-

well/4768860/is-coffee-good-for-you/

https://www.nytimes.com/2020/02/13/

style/self-care/coffee-benefits.html 
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Café Tauba

Ground coffee and Guinea 
pepper-blend with sugar

Indian Filter Coffee

Ground coffee stirred with 
water, milk and sugar

Frappé

Iced coffee, water and 
evoporated milk 

Yuenyeung

Strong coffee mixed with 
milky tea

Cafe Cubana 

A shot of espresso mised 
with sugar 

Espresso Romano

Espresso with a slice  
of lemon

ITALY

Café Bombón

Espresso combined with 
condensed milk

SPAIN

SENEGAL

Cafe Melange

Two shots of espresso topped 

with whipped cream 

AUSTRIA

Turkish coffee 

Fine - ground coffee boiled 
with sugar

TURKEY GREECE

INDIA

Cà Phê Ðà

Ground coffee, condensed 
milk, hot water and ice

VIETNAM HONG KONG

CUBA

Pharisaer

Black coffee, rum, sugar 
and whipped cream

GERMANY

Café Au Lait

Espresso served with  
frothed milk

FRANCE

The Ultimate Guide To 
COFFEE AROUND THE WORLD
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Recommended Resources
The listed titles are the recommended resources by the Knowledge Management Unit of The Malaysian Insurance Institute.

Moral Hazard in 
Health Insurance
Amy Finkelstein

This book presents 

compelling evidence that 

health insurance does 

indeed affect medical 

spending and encourages 

policy solutions that 

acknowledge and account 

for this. It also features 

commentaries and insights 

from other renowned 

economists, including an 

introduction by Joseph 

P. Newhouse that 

provides context for the 

discussion, a commentary 

from Jonathan Gruber 

that considers provider-

side moral hazard, and 

reflections from Joseph 

E. Stiglitz and Kenneth J. 

Arrow.

Resource type: Book

The Economics, 
Regulation, and 
Systemic Risk of 
Insurance Markets
 

Edited by Felix Hufeld, 

Ralph S. J. Koijen and 

Christian Thimann

Despite the importance 

of insurance in enabling 

individual and collective 

social, economic, and 

financial activities, 

discussions about the 

macroeconomic role and 

risks of insurance markets 

are surprisingly limited. 

This book brings together 

academics, regulators, and 

industry experts to provide 

a multifaceted array of 

research and perspectives 

on insurance, its role 

and functioning, and the 

potential systemic risk it 

could create.

Resource type: Book

Insurance 
Transformed: 
Technological 
Disruption
Michael Naylor

This book explores how a 

range of innovative disruptive 

technologies is about to 

combine to transform the 

insurance industry, the 

products it produces, and the 

way the industry is managed. 

It argues that unless current 

insurance providers react to 

these waves of disruption 

they will be swept away by 

new innovators. The book 

describes what insurers need 

to do to survive.

Resource type: Book

Digital Insurance: 
Business Innovation 
in the Post-Crisis 
Era
Bernardo Nicoletti

This book explores 

the ways in which 

the adoption of new 

paradigms, processes, 

and technologies can lead 

to greater revenue, cost 

efficiency and control, as 

well as improved business 

agility in the insurance 

industry.

Resource type: Book



Please visit our Knowledge Centre (KC) at MII City Centre, Wisma FGV, Kuala Lumpur, Malaysia to access our current collections, facilities and resources.

For enquiries, please call 03-2712 8828.

Email: knowledgemanagement@mii.org.my / Website: www.miielibrary.com
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The Financial 
Planning Puzzle
Jason Silverberg

This book has advice you 

need to help you find the 

solution to your financial 

success. Readers will 

discover ways to make 

financial decisions that 

help them achieve their 

goals, avoid the myths 

and misconceptions about 

money to make better 

choices, become an 

educated consumer and 

learn the basics of every 

part of your finances and 

much, much more!

Resource type: Book

Multiple Criteria 
Decision Making in 
Finance, Insurance 
and Investment
Edited by Minwir Al-

Shammari, Hatem Masri

This book is devoted 

to developments and 

applications of multiple 

criteria decision aid tools 

in the field of finance, 

insurance and investment. 

It illustrates methods and 

procedures designed to 

solve problems related 

to finance, insurance 

and portfolio selection 

formulated through a 

mathematical programming 

framework and for which a 

large number of conflicting 

and incommensurable 

objectives (criteria, 

attributes) is simultaneously 

optimized. The book 

introduces researchers and 

practitioners to theoretical 

and methodological 

developments in multi-

attributes portfolio 

selection, multiple criteria 

analysis in finance, 

insurance and investment.

Resource type: Book

The Fundamentals  
of Operational Risk 
for Insurers
Cathy Hampson and 

Gustavo Ortega

This book provides 

readers with practical 

approaches in how to 

better understand risk 

and control frameworks 

that are not based on a 

‘one size fits all’ model 

but instead focus on 

the relevant tools and 

processes and how these 

can be better designed 

for each organisation 

according to its size, scale 

of complexity, and the 

regulatory landscape.

Resource type: Book

Financial Risk 
Management: 
Applications in 
Market Credit, 
Asset and Liability 
Management and 
Firmwide Risk
Jimmy Skoglund

This book takes readers 

through a journey 

from basic market risk 

analysis to major recent 

advances in all financial 

risk disciplines. The 

quantitative methodologies 

are developed with ample 

business case discussions 

and examples illustrating 

how they are used in 

practice. Chapters devoted 

to firmwide risk and stress 

testing cross reference the 

different methodologies 

developed for the specific 

risk areas and explain 

how they work together at 

firmwide level. Since risk 

regulations have driven a 

lot of the recent practices, 

the book also relates to the 

current global regulations in 

the financial risk areas.

Resource type: Book
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Popular Reads

Edge
by Laura Huang

Drawing from her award-

winning research into 

entrepreneurial intuition and 

implicit decision-making, Laura 

Huang, an associate professor 

at the Harvard Business 

School, has cracked the code 

and discovered a way to turn 

weaknesses into strengths and 

gain the edge necessary to turn 

any situation to your favor. With 

Edge, Huang guides readers to 

discover who they are, and how 

to use that knowledge to their 

advantage to build a powerful 

and successful life.

Get a Life! Creating 
a Successful 
Work-Life Balance 
by Rick Hughes

As millions of people continue 

to work from home in the 

wake of the COVID-19 crisis, 

striking a balance between 

our careers and our individual 

interests has become a 

considerable challenge 

for many of us. In Get a 

Life!, author Rick Hughes 

addresses this imbalance 

and helps readers learn 

to establish and maintain 

equilibrium between their 

personal and professional 

selves. He explains how we 

can achieve greater harmony 

between work and play by 

carefully making decisions 

that align with a well-rounded 

life. Hughes also highlights 

the steps we should take to 

establish healthy relationships 

and create more meaningful 

experiences at work. It all 

begins with finding time to 

nurture ourselves while also 

focusing on boundaries and 

efficiency.

Joy at Work: 
Organizing Your 
Professional Life
 by Marie Kondo and Scott 

Sonenshein 

In this follow-up to The 

Life-changing Magic of 

Tidying Up, author and TV 

host Marie Kondo explains 

how her signature KonMari 

Method isn’t merely limited 

to organizing our closets 

and cupboards. Rather, 

the same approach can be 

applied to the spaces in 

which we work. In Joy at 

Work, Kondo outlines simple 

ways we can transform our 

desks, offices, and cubicles 

into joyful areas that can 

enhance our productivity. 

She also offers tactics to 

help readers organize their 

email inboxes and file storage 

services, and she provides 

advice on extending her 

approach to our calendars 

and daily schedules. By 

abiding by these practices, 

it can become easier to stay 

focused and achieve goals at 

work and in life.

Goals: How to Get the 
Most Out of Your Life 
Hardcover 
by Zig Ziglar 

If you're familiar with Zig, you 

know you'll get lots of folksy 

stories and one-liners in this 

book. And motivation by the 

wheelbarrow load. What you 

might be surprised by is the 

level of practicality. Zig breaks 

the goal setting and getting 

processes down to step by 

step, day by day actions. 

Whether you are just now 

experiencing Zig Ziglar for the 

first time or even if you have 

followed him for years, this 

book will be a life-changing 

revelation.
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JANUARY

Jan 26 LA Lakers basketball legend Kobe 
Bryant dies in a helicopter crash in foggy 
conditions in the hills above Calabasas, 
southern California; considered one of the 
greatest players in the game's history.

Jan 30 The World Health Organization 
declares the Coronavirus a Public Health 
Emergency of International Concern at a 
meeting in Geneva.

Feb 9 "Parasite" a 
film by Bong Joon-ho 
South Korean (also 
won Best Director) is 
the 1st non-English 
film to win Best 
Picture at the 92nd 
Academy Awards.

FEBRUARY

Feb 6 Antarctica records high temperature 
of 64.9 F / 18.2 C at Esperanza, Argentina’s 
research station.

MARCH

Mar 4 "Once in a century" 
winter in Moscow the 
hottest in 140 years with 
average temperature  
7.5 C (13.5 F) with virtually 
no snow.

Mar 11 Coronavirus 
COVID-19 declared a 
pandemic by the head 
of the World Health 
Organization Tedros 
Adhanom Ghebreyesus.

APRIL

Apr 8  
World Trade 
organization 
predicts a 
drop in global 
trade greater 
than the 2008 
financial crisis, 
between 13% and 32%  
for 2020.

Apr 12 OPEC 
and other major 
oil companies 
agree to the 
largest-ever drop 
in production to 
stabilize world 
prices.

May 30 SpaceX's 
Falcon 9 rocket 
launches carrying the 
Dragon capsule from 
Cape Canaveral to the 
International Space 
Station. First private 
company to launch 
astronauts into space.

MAY

May 16 118-year old American 
department store JC Penney files 
for bankruptcy

Jun 20  Arctic 
circle record its 
highest-ever 
temperature  
of 38oC (100oF) 
in Verkhoyansk, 

Siberia.
OPEC

JUNE

Jun 8 
United 
States 
officially 
went into 
recession in 
February, ending 
the longest expansion of growth 
since 1854 (11 years), according 
to National Bureau of Economic 
Research.
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https://www.onthisday.com/

events/date/
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DECEMBER

As at 31 December 2020, the 
overall number of COVID -19 cases 
worlwide totals 83,807,411, which 
includes a devastating 1,825,079 
cases that has led to deaths.

JULY

Jul 10 Sixth century cathedral 
Hagia Sophia turned into a 
mosque by decree issued 
by Turkish President Recep 
Tayyip Erdogan.

Jul 23 China launches 
its first mission to Mars, 
Tianwen-1, a combined 
orbiter, lander and rover, 
from Wenchang Launch 
Site, Hainan Island.

AUGUST

Aug 19 Apple becomes the 1st 
US company to be valued at 
$2 trillion, just 2 years after it 
reached $1 trillion valuation.

OCTOBER

Oct 5 At least 14m tonnes 
of plastic pieces are at the 
bottom of the ocean,  
30 times more than on the 
surface according to new 
research.

NOVEMBER

Nov 2 Baby Shark by Pinkfong becomes 
the most-watched video on YouTube with 
over 7.04 billion views.

Nov 8 Kamala Harris 
makes history in the US 
as the first woman and 
first woman of colour  
to be elected as  
Vice President.

Aug 21 BTS 
release new single 

Dynamite, becomes 1st 
video to be watched 
more than 100 million 
times in 24 hours on 
YouTube.

SEPTEMBER

Sep 3 MacKenzie Scott, 
philanthropist and ex-wife 
of Amazon CEO, Jeff 
Bezos, becomes world's 
richest woman worth  
$68 billion.

Sep 25 Singapore 
announces it will be the 
first country in the world 
to use facial verification 
as part of its national 
identity scheme.

Oct 28 New coral reef 
500m (1,640ft) high, taller 
than the Empire State 
Building, discovered 
north of Australia's Great 
Barrier Reef.
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