




O
rganizations should 

define success 

not only by their 

performance in the 

market but also by 

how well they perform 

behind the scene. 

The theme of this 

issue highlights the 

importance of applying 

professional conduct in the workplace 

and how such attributes contribute to 

the overall success of an organization 

as well as the industry.  

We anticipate different people will 

define “professionalism” in at least 

two ways: 1) Being professional 

means one is well-groomed and does 

a good job, and 2) being professional 

means having advanced degrees or 

professional certifications. Both are 

valid and often interconnected. 

Why the need to highlight 

professionalism in insurance? 

Year after year, insurers are faced 

with the unresolved issue of lack of 

expertise and talent. Not only is there 

a need to hire and train the prospects 

but more importantly to retain high 

performers. The insurance industry 

is in dire need of a new talent pool 

that has the right qualifications and 

know how to act professional in the 

When Professionalism Matters
workplace. Most often than not, 

professionals (those with specialized 

skills) do not know how to act 

professional in the workplace. A 

balance to the equation is necessary 

for the long term success of a 

company. 

Many insurance companies with 

large workforce, PIAM, LIAM and 

MII provides avenues to address 

these gaps. Through industry-wide 

sharing sessions and discussions, 

such bodies have the biggest roles 

to play in nurturing and inculcating 

professionalism in all insurance 

professionals as well as aspiring 

talents. It is through good example 

that we can attract and retain the best 

of the best.

For MII, we continue to enhance 

our programmes and learning 

opportunities to help the insurance 

industry develop talent ready 

professionals. It is imperative for the 

existing workforce to keep pace with 

regulation knowledge, use of emerging 

technology and unique insurance 

skills. As the year comes to an end, 

we are excited to see what the future 

holds for insurance education and 

training. MII is eager to kickstart new 

ventures and collaborations, enhance 

the quality of our products and 

improve our services for the industry.

Shalini Pavithran 

Editor

shalini@mii.org.my

The insurance industry is in dire need of a new talent pool that has the right 

qualifications and know how to act professional in the workplace.

Before I end my note, on behalf of 

MII, I am honoured to announce 

Mr Antony Lee (CEO, AIG Malaysia 

Insurance Berhad and Chairman, 

General Insurance Association 

of Malaysia (PIAM)) as the new 

Chairman of The Malaysian Insurance 

Institute (MII) effective 31 July 2019. A 

long serving Board of Director of MII, 

we are fortunate to have someone of 

Mr Lee’s calibre and experience to 

lead us to new heights. 

From this day forward, full steam 

ahead for MII. 

www.insurance.com.my
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10TH MOTIVATIONAL 

WORKSHOP FOR LIAM 

STRUCTURED INTERNSHIP 

PROGRAMME

Source: LIAM, 18 - 19 June 2019

LIAM organised the 10th Motivational 

Workshop for a group of 37 interns 

under the LIAM Structured Internship 

Programme from 18 to 19 June 2019 

at Zenpire, Ginza Main Hall, Tokio 

Marine Life Insurance Malaysia Bhd.’s 

(TMLM) head office.

The 2-day workshop was conducted 

by a Learning Facilitator Puan 

Hajjah Sopiah Rosly who trained the 

Industry Updates

students to develop good leadership 

and communication skills, build their 

self-confidence and sharpen their 

presentation skills. The students were 

also given an insight into the industry 

and briefed on "Career Opportunities 

in the life Insurance Industry" by 

Ms Angelina Lim, Head of Human 

Resource & Talent Development of 

TMLM. According to the students, the 

2-day workshop was a fruitful session  

as they shared their internship 

experience with their peers, built 

good relationship among them and 

improved their presentation skills as 

they were given topics to present  

at the end of the workshop. 

Launched in September 2016, 

the LIAM Structured Internship 

Programme has benefited over 400 

interns to-date, who came from 

over 50 public, private and overseas 

Universities.   

Those interested to find out more 

about the LIAM Structured Internship 

Programme, kindly visit www.liam.

org.my.

LIAM PROMOTES 

PERLINDUNGAN TENANG AT 

KARNIVAL KEWANGAN MELAKA 

Source: LIAM, 13 - 14 July 2019

LIAM continues to promote 

Perlindungan Tenang initiative at its 

booth during the Karnival Kewangan 

Melaka from 13 to 14 July 2019 at 

AEON Bandaraya Melaka.  

Representatives from LIAM member 

companies who market Perlindungan 

Tenang products were stationed at 

LIAM’s booth throughout the two-day 

Karnival. A forum session was also 

organised at the Karnival to educate 

the public on affordable insurance 

protection and takaful plans. Mr Loo 

Sai Chong, Regional Director, Southern, 

Gibraltar BSN Life Berhad represented 

LIAM at the forum, spoke on 

Interns from Batch 10 of the LIAM Motivational Workshop.

Panellists representing the life, general and takaful industry at the Forum during Karnival Kewangan Melaka at 

Aeon Bandaraya Melaka.
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Perlindungan Tenang and the product 

features. Other panellists were from the 

general insurance and takaful industry. 

LIAM sponsored three Huawei Media 

Tablets as lucky draw prizes to 

encourage Perlindungan Tenang sign 

ups during the two-day Karnival.

LIAM SUPPORTS MALAYSIA 

FINANCIAL SERVICES INDUSTRY 

CONFERENCE 2019 

Source: LIAM, 24 July  2019

LIAM also supported the Malaysia 

Financial Services Industry Conference 

2019 organised by Deloitte on 24 July 

2019. This conference brought together 

market leaders and industry experts to 

explore and discuss on the evolving and 

Students participating in word search game to redeem free gifts at LIAM’s booth.

Perlindungan 

Tenang 

representatives 

explaining the 

product features 

to potential 

customers.

Officials from Meiji Yasuda Asia with LIAM CEO and the Secretariat staff.

expanding landscape of the financial 

services industry. LIAM CEO, Mr 

Mark O’Dell, as one of the panellists, 

spoke about “The future of Insurance” 

during the discussion session titled 

“Reimagine the Financial Services 

Industry of 2030”.  The discussion was 

moderated by Mr Anthony Tai from 

Financial Services Industry Leader, 

Deloitte Malaysia. 

COURTESY VISITS BY DAI ICHI 

LIFE INSURANCE COMPANY 

AND MEIJI YASUDA ASIA

Source: LIAM, 8 August 2019

On 8 August 2019, LIAM hosted a 

group of 15 staff from Dai-Ichi Life 

Insurance Company, Japan, who 

attended a training at TAR University 

College, Kuala Lumpur. LIAM CEO,  

Mr Mark O’Dell  shared industry 

updates and answered queries from the 

staff on life insurance industry. It was a 

productive session as the staff obtained 

various information on market structure, 

dominant products in the industry, the 

role and functions of LIAM, its activities 

as well as issues and challenges faced 

by the industry. 

LIAM also hosted another courtesy visit 

by a group of officials from Meiji Yasuda 

Asia on 31 July 2019. During the 

session, LIAM had the opportunity to 

share the market structure, issues and 

challenges faced by the industry.   Meiji 

Yasuda was represented by Junichiro 

Date, Managing Director, Ryuta Suzuki, 

Deputy General Manager and Takahisa 

Achiwa, Manager. 

GOODWILL VISIT BY INLAND 

REVENUE BOARD OF MALAYSIA 

(LHDN) TO LIAM’S OFFICE

Source: LIAM, 8 August 2019

On 8 August 2019, a group of officers 

from the Special Industry Branch of 

Inland Revenue Board of Malaysia 

(LHDN) visited LIAM to introduce 

its "Special Program for Voluntary 

Disclosure". 

The session was also joined by 

representatives from member 

www.insurance.com.my
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Goodwill visit by LHDN - LIAM CEO, Mr Mark O'Dell with LHDN officers headed by Puan Wan Ramiza Wan 

Ghazali, Special Industry Branch Director. 

Mr Mark O’Dell speaks at the CIPRP 2019.

companies who took the opportunity 

to obtain feedback directly from 

LHDN officers on tax-related matters.

LIAM CEO, MR MARK O’DELL 

SPEAKS AT THE CERTIFIED 

INTERNATIONAL PENSION AND 

RETIREMENT PROFESSIONAL 

(CIPRP) 2019 PROGRAMME

Source: LIAM, 7 August  2019

On 7 August 2019, LIAM took 

part as a guest speaker at the 

Certified International Pension and 

Retirement Professional (CIPRP) 2019 

Programme organised by the Social 

Wellbeing Research Centre (SWRC) at 

EPF Learning Centre, Bangi. 

The event was a closed door 

programme held for three days 

from 5 to 8 August 2019.  It was 

a collaborative effort between the 

SWRC, the Employees Provident 

Fund Malaysia (EPF) and the 

International Training Centre of the 

International Labour Organization 

(ITCILO), Turin, Italy.

LIAM was represented by its CEO, Mr 

Mark O’Dell, who presented on old 

age protection, and health planning 

and long term care. 

LIAM APPOINTS LOH GUAT 

LAN AS PRESIDENT FOR THE 

TERM 2019/202

Source: LIAM, 27 August 2019

LIAM has appointed Ms Loh Guat 

Lan, Chief Executive Officer of 

Hong Leong Assurance Berhad as 

President of LIAM at its Management 

Committee meeting on 28 August 

2019 to replace Ms  Anusha 

Thavarajah, former Chief Executive 

Officer of AIA Bhd. 

Anusha Thavarajah had stepped 

down as President, as she will be 

taking on the role of Chief Executive 

Officer, Life & Health for Allianz Asia 

Pacific towards the end of this year. 

LIAM would like to put on record their 

sincere appreciation to Anusha for her 

Staff members from Dai-Ichi Life Insurance Company, Japan with LIAM CEO, Mr Mark O’Dell.
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contribution to LIAM and the industry 

during her tenure as President.  

Meanwhile, Loh has 29 years of 

experience in the life insurance 

industry. She started her career 

as a Management Trainee with a 

reputable international life insurance 

company. She took on various 

leadership positions and gained 

extensive experience in agency 

management, branch management, 

agency development, and training. Her 

last role prior to joining Hong Leong 

Assurance (HLA) was Vice President 

& Senior Director of Agency (Malaysia) 

of AIA Bhd, the first lady appointed 

for such position then in Malaysia and 

amongst Asia’s six countries.  

Loh joined HLA as Chief Operating 

Officer of the Life Division in August 

2007. Under her stewardship, the 

company has grown tremendously. 

Over a period of three years, gross 

premiums for the Life business 

tripled even as the agency force 

doubled in size.  She was promoted 

to the position of Group Managing 

Director/Chief Executive Officer on 1 

September 2009.  

LIAM has also co-opted Mr Ben Ng, 

Chief Executive Officer of AIA Bhd. 

into the Management Committee 

with effect from 23 August 2019. Ben 

Ng was appointed to head AIA Bhd., 

a leading life insurer in Malaysia, 

with total assets worth RM51 billion 

(as at 31 December 2018) and one 

of AIA Group’s top five markets, 

on 15 August 2019. The new LIAM 

Management Committee members for 

the term 2019/2020 are as follows:   

• President: Ms Loh Guat Lan                                  

Chief Executive Officer of Hong 

Leong Assurance Berhad 

• Vice-President:  

Mr Rangam Bir  

Chief Executive Officer of 

Gibraltar BSN Life Berhad   

MANAGEMENT COMMITTEE MEMBERS:   

1. Mr Ben Ng      

Chief Executive Officer of  

AIA Bhd.   

2. Mr Ramzi Toubassy     

Chief Executive Officer of 

AmMetLife Insurance Berhad   

3. Mr Paul Low Hong Ceong     

Chief Executive Officer of Etiqa 

Life Insurance Berhad   

4. YBhg. Dato Koh Yaw Hui     

Chief Executive Officer of 

Great Eastern Life Assurance 

(Malaysia) Berhad   

5. Mr Gan Leong Hin     

Chief Executive Officer of 

Prudential Assurance Malaysia 

Berhad   

6. Mr Raymond Lew Yung Chow    

Chief Executive Officer of 

Sun Life Malaysia Assurance 

Berhad   

7. Mr Toi See Jong     

Chief Executive Officer of  

Tokio Marine Life Insurance 

Malaysia Bhd.     

LIAM continues to work closely 

with regulatory authorities and 

stakeholders in embarking on various 

educational and consumer awareness 

programmes to fulfil its aspiration 

in narrowing the protection gap 

and achieving the nation’s financial 

inclusion agenda.  

DONATE BLOOD, SAVE UP 

TO 3 LIVES: LIFE INSURANCE 

INDUSTRY ORGANISES 

NATIONWIDE BLOOD 

DONATION CAMPAIGN AT OVER 

40 STRATEGIC LOCATIONS 

IN THE SPIRIT OF UNITY AND 

TOGETHERNESS 

Source: LIAM, 20 September  2019

The Life Insurance Association 

of Malaysia and its 16 member 

companies via its community service 

platform, Insurans Hayat Cares, 

are joining hands with the National 

Blood Bank (PDN) and the National 

Association of Malaysian Life 

Insurance and Family Takaful Advisors 

(NAMLIFA) to organise a month long 

blood donation campaign at over 40 

strategic locations nationwide from  

1 to 30 September 2019.

The campaign, which covers five 

regions namely Central, Northern, 

Southern, East Coast and East 

Malaysia targets more than 5,000 

donors in the hope to increase the 

blood supply at the National Blood 

Bank during this holiday season.

"In the spirit of caring, sharing and 

giving, the industry hopes Malaysians 

from all walks of life come together 

to donate blood for the less fortunate           

irrespective of race, religion or 

background to instil the sense of unity 

and togetherness among Malaysians." 

said Ramzi Toubassy, Chairman of 

Industry Promotion Committee of 

LIAM. 

Speaking at the launching ceremony 

held at Tesco Kepong Village Mall 

today, Ramzi highlighted that for the 

past four decades, LIAM has been 

involved in various community and 

educational programmes as part 

of its mission in giving back to the 

community. Through the Insurans 

Hayat Cares platform, LIAM organised 

various programmes to cater to 

different segments of the community.  

These include cancer awareness 

and heart disease awareness 

programmes, visits to paediatric wards 

Ms Loh Guat Lan
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and charitable homes, internship 

programmes for undergraduates, 

innovative engagement programmes 

with the youth, educational talks at 

universities and many more.

“We organise Health Awareness 

Programme to promote healthy 

lifestyle among Malaysians; we visit 

the Paediatric Wards and Charitable 

Homes to bring cheer to the children; 

we contribute towards human capital 

development by offering career 

opportunities to young talents through 

the LIAM Structured Internship 

Programme; we organise creative and 

innovative competitions for the youth 

to help the nation produce the next 

generation of leaders and through 

the FINCO platform, we empowered 

and inspired underprivileged 

children by increasing their access 

to opportunities through English 

proficiency and life aspirations through 

exposure to careers and personal 

development.”  Ramzi elaborated.

Meanwhile, LIAM Chief Executive 

Officer, Mark O’Dell said for this 

year’s campaign, LIAM Secretariat 

has planned 7 days of blood donation 

activities at three locations in Kuala 

Lumpur and Selangor namely, 

Sogo Departmental Store (13 - 15 

September), Tesco Kepong Village 

Mall (20 - 22 September) and Giant 

Kinrara, Puchong (28 September 

2019). 

“We urge all Malaysians to participate 

in this noble gesture to donate blood 

at over 40 locations nationwide. It does 

not take you too long to donate blood. 

Drop by at Tesco Kepong Village Mall 

from now until Sunday, 22 September 

2019 as the campaign will run for three 

days,” Mark added.

For this year’s campaign and to 

coincide with the launch, LIAM has 

also collaborated with KPJ Healthcare 

Berhad and National Heart Institute to 

offer Complimentary Health screenings 

and Consultation, Flexibility Test 

and Anti-Smoking Clinic for patrons 

at the Mall on 20 September 2019.  

KPJ Healthcare has extended its 

Complimentary Health screenings and 

Consultation and Flexibility Test for 

patrons at the mall to 21 September 

2019.

The blood donation campaign is 

currently taking place at over 40 

strategic locations nationwide from  

1 – 30 September 2019. Members of  

the public are advised to visit  

www.liam.org.my to find out more 

on the locations and dates of the 

campaign throughout the country.

For more details, call LIAM Corporate 

Communications Department at  

03-2691 6168 /6628 /8068.

Donate Blood. Save Up to Three Lives – LIAM and its partners at the launch: (From Left 

to Right) Ramzi Toubassy, Chairman Industry Promotion Committee, LIAM ; Akim Affandi 

Ahmad Manager Marketing & Medical Tourism, IJN; Mark O’Dell, LIAM CEO; Dr Norasrina 

Ishak, Blood Transfusion Specialist, National Blood Bank; Iqbal Ikhwandi, representative 

from KPJ Healthcare Berhad, Zainal Abidin Wazid, Treasurer General NAMLIFA and Tony 

Spillet, Head of Leasing Tesco Malaysia.

Happy People Helping People – Ramzi Toubassy and Mark O’Dell together 

with other campaign partners chatting with happy donors.

Together We Can Do It!, Insurance industry players coming together for a good cause.
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11TH BREAKFAST TALK  

Source: PIAM, 27June  2019

PIAM Young Managers Think Tank 

(YMTT) organised their 11th Breakfast 

Talk at the Multipurpose Hall (MPH), 

Wisma Chubb Insurance Malaysia 

on 27 June 2019. Themed “Passion 

x Purpose” this talk had garnered 52 

young managers from PIAM member 

companies. 

Social activist, Syed Azmi Alhabshi 

was invited to speak and share his 

“Passion x Purpose” in helping others. 

He mainly participates in child rights 

activism and charitable activities in 

various communities, ranging from 

the homeless and refugees to cancer 

patients. Other events organised by 

Syed Azmi were the Free Markets and 

Suspended Meals, which provided the 

basic necessities such as clothes and 

free meals to the less fortunate. These 

items were contributed by generous 

donors and supporters.

In his talk, Syed Azmi emphasized 

on the importance of helping the 

deprived. He quoted, “To make a 

difference in someone’s life, it does 

not necessarily mean we have to be in 

any particular society or organize the 

next great fundraising event.” Syed 

Azmi also mentioned that he relies 

on his Facebook page to inform the 

public on his projects and to recruit 

volunteers. Apart from that, he uses 

Facebook to share the stories of 

people whom he encounters every 

other day. 

The young managers who attended 

this talk felt motivated and inspired 

by Syed Azmi’s passion in helping 

others. Wrapping up, YMTT Leader, 

Mr. Kelvin Siah called for volunteers 

and participation among the young 

managers as he updated them on 

the current and upcoming projects of 

YMTT in the pipeline.

INSURANCE LEADERSHIP 

FORUM 2019

Source: PIAM, 4 July  2019 

Persatuan Insurans Am Malaysia 

(PIAM) successfully organised the 

Insurance Leadership Forum at Aloft 

The invited speaker, En. Syed Azmi sharing his “Passion x Purpose” to the participants. 

Kuala Lumpur Sentral on 4 July 

2019. Formerly known as HR Forum, 

this year’s forum had garnered 132 

of participants. With the theme 

“Humanizing Digitalization”, the forum 

focused on the authenticity in creating 

people-centric core, embedding the 

human element focusing on long-term 

relationships and on true partnerships 

with customers. 

Convenor of PIAM Education/HRD 

Sub-Committee, En. Zainudin Ishak, in 

his opening speech emphasized that 

the key to success in digitalization 

is not so much in technology but in 

understanding the human side of 

it. “Meaning to say, we should be 

digitalizing something that human will 

need, human can understand, and 

human will use,” he added. 

En. Syed Azmi with the participants of 11th Breakfast Talk.
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The forum was graced by Ms. Lau 

Chin Ching, Director of Insurance 

Development Department of Bank 

Negara Malaysia (BNM) who attended 

the forum as the Guest of Honour 

and gave the keynote address. Aptly 

entitled “Embracing Digitalization with 

Humans@Heart”, she highlighted the 

three key elements to achieve digital 

transformation; first is the People, 

who needs to embrace the digital 

mindset and culture, second is the 

Process, where the key digital enabler 

and capabilities need to be identified 

for enhanced effectiveness, and 

third is Infrastructure, which are the 

technologies required to support the 

digital workforce. 

The forum started with a topic entitled 

“AirAsia.com – The Amazon of Travel” 

by Mr. Spencer Lee, Chief Executive 

Officer for AirAsia Big Loyalty, who 

shared AirAsia's digital transformation 

journey. He emphasized that AirAsia 

aimed to be the first to innovate 

and disrupt through technology and 

innovation.  

Ms. Sharmeel Kaur, Head of Human 

Resources from DHL Asia Pacific 

Shared Services presented her topic 

“Dawn of Digitalisation, What Next?”. 

With great passion, she explained 

how digitalization is changing the 

workforce and the skillsets that 

are required by the employers. 

Emphasizing that digitalization should 

not be viewed as replacing humans, 

it should instead be regarded as 

the opportunity for employees to be 

retrained and upskilled for continuous 

learnings.

Mr. Jagmohan Singh, Head of Life 

Skills Development  and Future Ready 

Team of  Taylor’s University further 

drove these points home by focusing 

on “Building a Future-Ready Talent 

Pool, VUCA (Volatile, Uncertain, 

Complex and Ambiguous) – Bring 

It On! Scarcity to Abundance”. He 

accentuated that the talent pool 

should move towards digitalization, 

highlighting the abundance that have 

yet to be such as jobs that are not yet 

created and technologies that have 

not been invested.

Mr. Prashant Chadha, Chief Executive 

Officer of Mercer Malaysia presented 

a topic “Future of Work: Make 

Tomorrow, Today”, talked about 

the importance of technology in 

the workforce and the evolution of 

talent ecosystem in tandem with 

technological changes. He opened 

up the participants’ mind on the new 

concept of career which is progressing 

to a direction where we can expect to 

see longer individual careers  

with a portfolio of vast work 

experience, whereby each will involve 

continuous learning.

The participants of Insurance Leadership Forum were all ears during the presentations by the speakers.  

Guest of Honour, Ms. Lau Chin Ching, the Director of Insurance Development Department of BNM (seated fifth from the left) with speakers, invited guests as well as CEOs/

representatives from PIAM member companies. 
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PIAM Chairman Mr. Antony Lee (sixth from the left), CEO of AXA Affin General Insurance Mr. Emmanuel Nivet 

(seventh from the left) and PIAM CEO Mr. Mark Lim (far right) with the Education/HRD Sub-committee members.

 PIAM’s Convenor of Fire, Marine & Engineering 

Sub-Committee Mr. Kong Shu Yin delivering the 

welcome address.The participants of GIKS “Cyber Risks” listening attentively to the speaker.

This was followed by a panel 

discussion moderated by Mr. Kenny 

Tan Wee Keat, Chief Actuary of 

AmGeneral Insurance. The panellists 

comprised of Mr. Emmanuel Nivet, 

Chief Executive Officer of AXA Affin 

General Insurance; Ms. Defne Turkes, 

Chief Executive Officer of Liberty 

Insurance; Mr. Prashant Chadha Chief 

Executive Officer of Mercer Malaysia 

and En. Shamsul Fariz Bin Ramli, 

Head of E-Channel of Etiqa Insurance. 

They deliberated on the forum’s 

theme and provided useful insights to 

the participants. 

PIAM Chairman, Mr. Antony Lee 

delivered the closing speech and 

said “Humanizing the workforce 

through digital takes a conscious 

effort. Organizations that embrace 

these changes from leaders down 

to front line workers will be able to 

enjoy more engaged employees, 

improve workforce productivity and 

effectiveness, and achieve new levels 

of meaning, innovation, agility, and 

operational excellence.” 

GENERAL INSURANCE 

KNOWLEDGE SEMINAR (GIKS) 

“CYBER RISKS” 

Source: PIAM, 24 July 2019

Persatuan Insurans Am Malaysia 

(PIAM) successfully organised 

its General Insurance Knowledge 

Seminar (GIKS) at Aloft Kuala Lumpur 

Sentral on 24 July 2019. With the 

theme “Cyber Risks”, this seminar 

was attended by 137 participants 

from the financial services industry in 

Malaysia. 

PIAM Convenor of Fire, Marine 

& Engineering Sub-Committee, 

Mr. Kong Shu Yin, in his opening 

speech emphasized that due to our 

dependence on Internet of Things 

(IoT), we are inadvertently exposed 

to the various cyber risks in the cyber 

space. When cyber-attack happens, 

it leads to extra works and costs for 

everyone. “Insuring against cyber 

risks can be a complex and expensive 

business, yet it is a necessary step to 

take.” he said. 

The first session was a presentation 

by Mr. Devakumaran Palnisamy from 

Marsh Insurance Brokers (Malaysia) 

Sdn Bhd entitled “Cyber Security 

Insurance Solutions”. He shared an 

overview of cyber risks, the solutions 

and proven approaches that were 

undertaken by Marsh, as well as some 

useful policies’ terms and conditions. 

Some interesting case studies were 

also discussed.
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Mr. James Ong of Sedgwick 

Singapore Pte Ltd then took to the 

stage to speak on “Cyber Claims”. 

He explained the various types of 

cyber-attacks and shared Sedgwick’s 

claims experience as well as some 

case studies.

The next topic was “Cyber Risk 

– Implications for the Insurance 

Industry” by Mr. Lee Han Ther from 

KPMG PLT. Participants learned 

about some of the world's biggest 

cases on cyber-attacks and the 

impact they left behind. 

The last session was by Mr. 

Sivanathan Subramaniam from Bank 

Negara Malaysia (BNM) who focused 

on “Cyber Risk Landscape, Cyber 

Threat Intelligence and fostering 

Inter-Agency Information Sharing”. 

He provided insights into cyber-risks, 

the modus operandi called Advance 

Persistent Threat (APT) and the 

importance of building cybersecurity 

in any organisation.

Participants felt the seminar was 

beneficial and rewarding as they 

gained more information and 

knowledge on Cyber Risks. 

GENERAL INSURANCE 

INDUSTRY DIPPED 1.4% IN THE 

FIRST HALF OF 2019

Source: PIAM, 27 August 2019

The General Insurance Industry 

recorded a drop of 1.4% with gross 

direct premiums of RM 8.92 billion for 

the first six months of 2019 compared 

to the same period last year. Motor 

insurance, the dominant class was 

relatively flat with a marginal decline of 

0.2% at RM 4.18 billion. Fire insurance 

grew 2.5% to RM 1.73 billion.    

The industry is confronted with twin 

challenges; low penetration rate 

and escalating claims. The general 

insurance penetration rate in Malaysia 

(total premiums as a percentage of 

GDP) is low tracking at 1.23% for 

2018 compared to the global average 

of 3%. Rising claims particularly for 

Medical and Health (MHI) as well 

as Motor posed major concerns to 

insurers. Medical inflation has been 

on an upward trend with double 

digit increase in recent years and is 

projected to reach 14% in 2019. The 

insurance industry has set up a joint 

task force to study the cost drivers 

in medical inflation and will submit 

recommendations to the authorities to 

contain medical costs for the benefit 

of all stakeholders and the insuring 

public.   

On motor claims, insurers paid out a 

staggering RM 14.9 million per day 

in property damage, bodily injury and 

vehicle theft. Although road fatalities 

decreased 6.7% from 6,740 in 2017 

to 6,284 in 2018, the number of road 

accidents continued to rise. Based on 

statistics published by the Ministry of 

Transport, a total of 548,598 accidents 

were recorded in 2018 (2017: 533,875 

accidents; 2016: 521,466 accidents 

and 2015: 489,606 accidents). The 

number of accidents went up by 12% 

over a 3-year period from 2015.  

 PIAM Chairman, Antony Lee said, 

“PIAM will adopt a targeted and 

focused approach in an industry-

wide effort to inculcate safe driving 

behaviour and reduce road accidents. 

The plan is to implement this at 

state level by zooming into the 

high accident-prone areas and 

collaborating with relevant authorities 

and enforcement agencies. States 

which achieved significant reductions 

in both accidents and fatalities will be 

incentivized in a road safety campaign 

which PIAM is planning to launch in 

the coming months. The industry looks 

forward to further liberalisation of the 

motor tariff which will allow premiums 

to be priced according to the risk 

profile of motorists.” 

The general insurance industry 

provides emergency assistance and 

peace of mind to road users through 

the Accident Assist Call Centre 

(AACC). Launched in 2013, the AACC 

dedicated a toll-free hotline 15-500 

which operates 24/7 nationwide, 

offering immediate roadside 

assistance to the general public – 

whether resulting from a road accident 

or a breakdown. AACC is able to help 

check insurance coverage and to 

connect with road user’s own insurer.  

The industry has launched more new 

insurance products to provide better 

protection and serve the evolving 

needs of consumers. As at 25 August 

2019 there were 66 new Motor and 50 

(From left) VTREC Senior Advisor En. Mohd Yusof, PIAM Deputy Chairman Mr. Ng Kok Kheng, PIAM Chairman 

Mr. Antony Lee and PIAM CEO Mr. Mark Lim.
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new Fire products in the market. CEO 

Mark Lim highlighted, “The ongoing 

phased liberalisation of the tariff 

has generally benefited consumers 

across all segments. Apart from the 

innovative products being offered 

for consumers’ selection, insurance 

premiums have been on a downward 

trend with healthy competition in the 

market place. Average insurance 

premium per motor policy decreased 

from RM611 in 2015 to RM584 in 

2018. The number of consumer 

disputes has also reduced by almost 

50% (291 motor cases in 2017 to 

150 in 2018) according to latest 

data issued by the Ombudsman for 

Financial Services, the independent 

alternative dispute resolution channel, 

reflecting better customer engagement 

and complaints management by motor 

insurers.   

This is borne out by the high-level 

findings of a Nielsen research study 

commissioned by PIAM in May last 

year to gauge customer satisfaction 

on general insurance. The 2018 results 

showed that the customer satisfaction 

index for General Insurance in 

Malaysia was 78%. This was higher 

than mature markets such as US 

(77%) and Singapore (72%). Chairman 

Lee noted that “This is certainly 

encouraging news for insurers and 

will spur the industry to work doubly 

hard to enhance claims settlement 

processes further and provide quality 

customer experience as the market 

prepares to embrace full liberalisation 

in the coming year.” 

Vehicle theft counts continued to 

decline for the sixth consecutive year. 

The total number of stolen vehicles 

went down by 26% from 7,027 to 

5,173 vehicles for all classes during 

the first half of 2019. PIAM and the 

Vehicle Theft Reduction Council of 

Malaysia commend the unrelenting 

efforts, commitment and hard work of 

the Police (PDRM), Customs and other 

law-enforcement agencies to combat 

vehicle theft in the country.

Otherwise, the industry was weighed 

down by weak performances in 

both Medical and Health Insurance 

(MHI) as well as the Miscellaneous 

class comprising Bonds, Liabilities, 

Engineering and Workmen’s 

Compensation.  

MHI declined 14.8% to RM 0.57 

billion while Miscellaneous shrunk 

9.8% to RM 1.04 billion impacted 

by two factors; a 27.2% drop in 

Contractor’s All Risk and Engineering 

insurance resulting from certain 

large constructions projects being 

downsized or put on hold and a 58% 

decline in Workmen’s Compensation 

and Employers’ Liability insurance with 

the transfer of the Foreign Workers 

Compensation Scheme to the Social 

Security Organisation (SOCSO).  

Marine Aviation and Transit insurance 

rose 9.0% to RM 0.80 billion boosted 

by the recovery of the oil and gas 

sector as well as a 15.3% surge 

in Marine Hull insurance. Personal 

Accident insurance declined 1.6% to 

RM 0.60 billion.  

Looking ahead, the business outlook 

will continue to be challenging given 

the uncertainties in the external 

environment with the ongoing trade 

tensions between US and China. 

PIAM expects recovery in the next six 

months to be slow and the industry is 

likely to stagnate for full year 2019. 

ALLIANZ MALAYSIA GIVES 

AWAY 24 HELMETS IN SOCIAL 

MEDIA CONTEST

Source: Allianz, 12 July 2019 

Allianz Malaysia Berhad gave away 

Company-branded motorcycle 

helmets to the 24 winners of the 

Allianz Motorcycle Plus Facebook 

and Instagram Contest. In May, 

Allianz General Insurance Company 

(Malaysia) Berhad launched Allianz 

Motorcycle Plus which offers bikes 

below 245cc added protection such 

as Accident Cover of RM5,000 (for 

death or permanent disablement), 

Hospital Income of RM50 a day (up 

to 60 Days) and the All Special Perils 

Full Sum-Insured Protection (covering 

flood, landslides or any natural 

disasters) at no extra cost. Linda Lor, 

Head of Sales Management for Allianz 

General said: “Since its launch in May, 

Allianz Motorcycle Plus has drummed 

up a lot of interest and we wanted 

to keep the conversation about 

protection going. 

The contest was the perfect platform 

Lucky winners: Allianz General Insurance Company (Malaysia) Berhad Head of Sales Management Linda Lor 

(center) with contest winners Hidayat Masduki (left) and Balasubramaniam Kanaya (right) after they collected 

their helmets at Menara Allianz Sentral.
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Allianz Malaysia Berhad Chief Market 

Management Officer Amy Loke said 

that the Allianz Always 10 campaign 

serves as the perfect way to reward 

its customers. 

“Every single interaction that you have 

with your customer is an opportunity 

to deliver something remarkable 

and make an impression. For Allianz 

Malaysia, that means delivering 

complete insurance solutions with our 

products and services and being a 

trusted companion to our customers 

and their loved ones,” said Amy. 

“The Always 10 campaign is a great 

extension of that goal where we have 

an opportunity to engage with our 

customers in a fun and interactive 

way. Besides that, we are also giving 

away RM23,000 worth of Travel 

Vouchers for non-customers because 

it is always nice for everyone to have 

a chance at winning something,” 

added Amy.

Besides that, Allianz Malaysia will also 

be bringing the Always 10 campaign 

to roadshows at the following 

locations; My Town Mall, Kuala 

Lumpur (2 – 4 August); Paradigm 

Mall, Johor Bahru (9 – 12 August); 

Queensbay Mall, Penang (29 August – 

2 September), and Sunway Pyramid, 

Petaling Jaya (13 – 16 September), 

where visitors will be guided to 

Categories Prizes

Grand Prize  

(2 winners)

Ex Exclusive 

Private tour travel 

package for 2 to 

Croatia clusive 

Private tour travel 

package for 2 to 

Croatia

Monthly Prizes 

(2 winners per 

month)

Exclusive Private 

tour travel 

packages for 2 to: 

• Ireland (July)

• Southern Italy 
(August)

• Southern 
Spain 
(September)

Non 

Customers

RM23,000 worth 

of Travel Vouchers

Instant Prizes 

(16,000 prizes)

Eligible for ALL 

players. The prizes 

are: 

• CARiNG 
Pharmacy 
vouchers 
& Watsons 
Malaysia 
e-vouchers

• Tealive 
e-vouchers

• Roaming Man 
Pocket WiFi 
Discounts

for us to interact and reward our 

social media followers and for them to 

learn about the product.” The contest 

was held from 3 June to 1 July and 

received 1,337 entries.

ALLIANZ MALAYSIA REWARDS 

CUSTOMERS WITH ALWAYS  

10 CAMPAIGN

Source: Allianz, 22 July  2019 

Always aiming to deliver the perfect 10 

in customer experience, Allianz Malaysia 

Berhad is rewarding customers through 

its Always 10 campaign.

To join the campaign, participants can 

log on to allianz10.my  and take part in 

the general knowledge quiz. Winners 

are selected at random based on the 

number of points collected. Participants 

stand a chance to win Instant Prizes, 

Monthly Prizes or a Grand Prize.

Instant Prize winners will be notified 

on the contest dashboard and via 

SMS. Monthly winners for the month 

of July, August, and September will 

be announced in the middle of the 

following month, while the Grand 

Prize winners will be announced in 

the following month of the end of the 

campaign.  

Interesting prizes that are up for grabs 

include the following:
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participate in the campaign.

At each location, visitors can 

participate in fun games, photo booth, 

health checks, and opportunities 

to earn prizes including five RM100 

shopping voucher and a pair of free 

tickets (worth RM398 per ticket) to 

My Love Andy Lau World Tour · Kuala 

Lumpur 2019.

The Always 10 campaign is open to  

all citizens and Permanent Residents 

of Malaysia aged 18 years old and 

above; Allianz Malaysia customers 

or non-Allianz customers alike. To 

participate in the campaign, log on to 

allianz10.my.

ALLIANZ MALAYSIA  

LAUNCHES ALLIANZ CANCER 

PROTECT PLAN

Source: Allianz, 25 July 2019 

Allianz Malaysia Berhad has launched 

Allianz Cancer Protect to offer 

Malaysians flexibility in managing 

cancer diagnosis. 

Improving cancer mortality hinges 

on awareness, early diagnosis and 

access to treatment   but according to 

the Ministry of Health, in Malaysia, at 

least 60 percent of cancer cases are 

detected at Stage Three and Stage 

Four.  Besides that, the Global Cancer 

Observatory 2018 report revealed 

there were 43,837 new cancer cases 

in Malaysia last year. 

Allianz Malaysia Berhad’s Chief 

Executive Officer Zakri Khir said: 

“When it comes to cancer, one of the 

biggest challenges is still affordability 

of treatment. And that’s true anywhere 

in the world. The economic burden 

brought on by the disease can be 

grave. And with escalating medical 

costs, those diagnosed with cancer 

are often resigned to making difficult 

decisions to give themselves a 

fighting chance to battle the disease.” 

Underwritten by Allianz General 

Insurance Company (Malaysia) 

Berhad, the general insurance arm 

of Allianz Malaysia, Allianz Cancer 

Protect offers four plans – Plan 125 

(for an Insured Amount of (RM125, 

000); Plan 250 (RM250, 000); Plan 375 

(RM375, 000); and Plan 500 (RM500, 

000) – and a choice of Lump Sum 

Insured Amount (Coverage A and 

Coverage B) or Overseas Medical 

Treatment Benefit (with Coverage B 

only).

“With Allianz Cancer Protect, it is 

all about affording the policyholder 

with viable options for treatment. 

Having options when seeking medical 

treatment is like a lifeline. And when 

you are staring down cancer, it can 

be a game-changer. Allianz Cancer 

Protect gives policyholders the 

option to choose the type of plan and 

coverage, ultimately giving them the 

power to choose what suits them the 

best,” added Zakri.  

Coverage A and Coverage B offers 

the following:  

Lump Sum Insured Amount  

(Coverage A) 

• If diagnosed with cancer, the 

Insured will receive 200 percent 

of the Insured Amount upon 

approval of the claim

From (L to R) Linda Lor, Head of Sales Management, Allianz General Insurance Company (Malaysia) Berhad; 

Zakri Khir, Chief Executive Officer, Allianz Malaysia Berhad and Julia Wong, Branch Manager, Allianz General 

Insurance Company (Malaysia) Berhad launching Allianz Cancer Protect.

Overseas Medical Treatment Benefit 

(Coverage B)

• If diagnosed with cancer, the 

Insured will receive 100 percent 

of the Insured Amount upon 

approval of the claim

• Upon approval of the claim and 

payout of the first 100percent 

of Insured Amount, an 

Indemnification Period of 36 

months shall start where the 

Insured Person can choose to 

either:

         a)  Receive an additional 

              100percent of Insured  

              Amount (after which the  

              Policy shall be subsequently  

              terminated); or

         b)  Activate the Overseas 

              Medical Treatment Benefit

For Coverage B, the 36-month 

Indemnification Period allows patients 

to seek a second opinion. 

Besides that, Coverage B also 

provided policyholders an Overseas 

Medical Treatment Benefit Annual 

Limit of up to USD 2 million and an 

Overseas Medical Treatment Benefit 

Overall Limit of USD 4 million.
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we hope to boost SME owners’ self-

confidence and self-belief and empower 

them to take control of the future of their 

business no matter what happens,” said 

Emmanuel Nivet, CEO of AXA. 

AXA #TakeControl SME Challenge 

2019 welcomes all Malaysian SMEs 

to submit their business ideas via 

www.axasme.com, upon which 10 

finalists will be shortlisted to undergo a 

structured business coaching. Out of 

the 10 finalists, 3 participants with the 

best ideas will be selected as winners 

by a panel of judges. Winners will each 

receive:  

• RM20,000 cash, 

• RM3,000 worth of 1-year AXA 

Business Advantage Plus 

(Enhanced) coverage, 

• media coverage on MALAYSIA 

SME® business newspaper 

worth RM 59,000,

• RM 10,000 QU points on  

Qu-Exchange platform,

• 3 months personal business 

coaching by iCommunity worth 

up to RM13,500 and 

• RM2,000 Fundaztic Bonus on 

Fundaztic peer-to-peer lending 

platform. 

In conjunction with the introduction of 

AXA LAUNCHES SME 

CHALLENGE  TO EMPOWER 

ENTREPRENEURS TO TAKE 

CONTROL 

Source: AXA, 9 July  2019 

AXA Affin General Insurance Berhad 

(AXA) launched AXA #TakeControl SME 

Challenge 2019 at SME Corporation 

Malaysia, Kuala Lumpur on 9th July 

2019. The event was graced by the 

presence of Minister of Entrepreneur 

Development, YB Datuk Seri Mohd 

Redzuan Yusof; Deputy Secretary 

General (Policy), Ministry of Entrepreneur 

Development, Dr. Anis Mahmud; CEO of 

SME Corporation Malaysia, Encik Noor 

Azmi Mat Said and Wayne Lim, Group 

CEO of Malaysia SME Media Group. 

AXA #TakeControl SME Challenge 2019 

is a nationwide campaign to provide the 

3 most aspirational Small and Medium 

Enterprises (SME) with the skills, funding 

and know-how to elevate their business 

and grow their network. 

“We strongly believe that SMEs are an 

integral part of the country’s economy 

and we want to play an active role 

in supporting them throughout their 

journey. For SME owners, business is 

personal—it is their life and dream in 

which they have invested substantial 

time, money and energy. With AXA 

#TakeControl SME Challenge 2019, 

AXA #TakeControl SME Challenge 2019, 

AXA had also organised the inaugural 

AXA SME Forum 2019: Take Control in 

collaboration with MALAYSIA SME® 

Media Group. The event had gathered 

over 350 SME owners, with a prominent 

panel of speakers and business leaders 

from the likes of Dato’ Chevy Beh, 

Founder of BookDoc, Kristine Ng, 

CEO of Fundaztic and Wayne Lim, 

Group CEO/Group Chief Editor of the 

MALAYSIA SME® Media Group and 

Founder of Qu-Exchange to share their 

invaluable experience and expertise.

During the event, Emmanuel Nivet, CEO 

of AXA, highlighted to SMEs that having 

adequate insurance protection is key 

for a sound and sustainable business 

operation especially in the face of 

increasing business risks.

“Due to limited resources, many 

entrepreneurs regard insurance as 

“nice to have” and tend to de-prioritise 

protection—at the expense of exposing 

their business to financial losses 

arising from untoward incidents such 

as fire, flood or theft. As an insurance 

company with Payer-to-Partner vision, 

we are committed to partner with our 

customers in mitigating risks through 

provision of comprehensive and 

affordable business protection solution,” 

he added. 

AXA offers AXA Business Advantage 

Plus (Enhanced), a customisable and 

flexible business protection solution 

that is accessible to SMEs of various 

sizes and sectors. It allows SMEs 

to personalise insurance coverage 

tailored to their needs and budget. 

The product is also designed to 

provide 20% cash advance payment 

in 5 workings days to support SMEs 

in getting back to business faster 

following an unfortunate event. 

These enhancements reinforce AXA’s 

continuous efforts in putting SMEs in 

control of their insurance premiums, 

business operational risks and growth.

For more information on AXA Business 

Advantage Plus (Enhanced), kindly 

visit www.axa.com.my.

AXA Affin General Insurance Berhad launched AXA #TakeControl SME Challenge 2019 at SME Corporation 

Malaysia, Kuala Lumpur on 9th July 2019. The event was graced by the presence of (from left to right): Dr. 

Anis Mahmud, Deputy Secretary General (Policy), Ministry of Entrepreneur Development; Emmanuel Nivet, 

CEO of AXA Affin General Insurance Berhad; YB Datuk Seri Mohd Redzuan Yusof, Minister of Entrepreneur 

Development; Encik Noor Azmi Mat Said, CEO of SME Corporation Malaysia and Wayne Lim, Group CEO of 

Malaysia SME Media Group.
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planning is therefore equally important 

when we plan for retirement. Hong 

Kong has the longest life expectancy 

in the world. With more years to enjoy 

life, Hongkongers need to make sure 

they not only save enough for a longer 

retirement, but also need to make sure 

they stay healthy and protected.” 

HSBC Health Goal Insurance  

Plan – a pioneer health and saving 

solution with access to premium 

medical services  

HGIP is designed to help customers 

grow their wealth in the long run and 

protect their health against major 

illnesses with one single policy. HGIP 

offers: 

• 3X critical illnesses benefits 

– Receive an additional lump 

sum payment for the diagnosis 

of cancer, heart disease or 

stroke up until age 80, up to 

three times2 (once for each 

type of disease and subject to 

a one-year waiting period from 

the last claim). Policy value will 

remain unchanged after these 

claims.

• New value-added service to 

provide extra customer care 

– The Global Medical Care 

Services consist of a world-

class personal care manager, 

diagnosis verification and 

treatment plan, doctor-to-

doctor dialogue with Harvard-

level specialists and US care 

management services3.

• Wealth accumulation – Pay 

in a single premium or over a 

few years to reap the rewards 

of potential long-term wealth 

growth with projected returns 

of 4.3% p.a.6 over 30 years.

• Benefit transfer – Customers 

can transfer both the 

ownership and coverage 

of the policy to their loved 

ones7 which offers customers 

flexibility in legacy planning.

• Wealth protection – Upon 

reaching the 20th policy year, 

HGIP allows customers a 

policy value management 

option8 to lock in part of 

their prevailing policy value 

to prevent against future 

fluctuations in the investment 

market.

Ed continued, “According to research, 

medical costs in Hong Kong are 

currently increasing at six times9 

the local inflation rate with annual 

per capita spending at more than 

HKD21,00010. With high medical 

inflation and low market yields, 

customers often need to choose 

between looking after their health 

needs and saving for the future. HGIP 

solves this dilemma by offering both 

inflation-busting long-term wealth 

growth and additional protection 

against the life-changing major 

illnesses that matter most.” 

“HGIP is more than a traditional 

insurance plan. We understand the 

pain that one goes through when 

diagnosed with critical illnesses, and 

are keen to offer extra support to 

our customers. The Global Medical 

Care Services provide our customers 

suffering from critical illness with 

diagnosis verification, treatment 

opinions as well as fast-track access 

to Harvard-level consultations. ”

EarlyIncome Annuity Plan (Dementia 

Protection) – a long term care solution 

to manage health risks and relieve the 

future burden of eldercare

In a continued effort to help address 

the eldercare issue, HSBC Life has 

introduced a new Dementia Protection 

rider to its EIAP to help customers 

manage health risks and alleviate the 

future eldercare burden. The new 

rider continues HSBC Life’s advocacy 

for eldercare and dementia following 

HSBC LIFE STRENGTHENS 

ITS HEALTH PROPOSITION 

WITH THE LAUNCH OF TWO 

INNOVATIVE SOLUTIONS

Source: HSBC, 23 July  2019 

As part of its effort to help increase 

Hongkongers’ health and wellness, 

HSBC Life today announced the 

launch of two insurance solutions to 

meet customers’ health and wealth 

needs – the new HSBC Health Goal 

Insurance Plan (“HGIP”) and HSBC 

EarlyIncome Annuity Plan (“EIAP”) 

with new Dementia Protection rider. 

HGIP is a whole-of-life insurance plan, 

which helps customers strengthen 

protection against three major critical 

illnesses, while offering growth 

potential for their wealth. Putting 

focus on the top three diseases that 

kill in Hong Kong – cancer, heart 

disease and stroke1, the plan offers 

cash benefit for up to three times 

additional claim payments2, without 

affecting the policy value. To provide 

customers with extra support, HGIP 

also comes with Global Medical Care 

Services3, which provide customers 

with personalised care management 

and privileged access to leading 

Harvard-level specialists and hospitals 

in the US.

In addition, with the aim of providing 

long-term care solutions to customers 

to alleviate their eldercare burden, 

HSBC Life has added a new Dementia 

Protection rider to  EIAP, one of 

HSBC Life’s most popular annuity 

plans. Dementia Protection offers 

an additional 100%4 in monthly 

guaranteed annuity payment to 

customers who are diagnosed with 

severe dementia5, payable until age 

99 or the death of the life insured. This 

initiative demonstrates the Bank’s 

continuous effort to provide market-

leading dementia friendly services. 

Edward Moncreiffe, Chief Executive 

Officer, Hong Kong, HSBC Life, said, 

“People of Hong Kong are becoming 

more health conscious and want to 

ensure they can maintain quality of 

life. Health management and financial 
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introduced rider is a testament to our 

commitment to developing innovative 

solutions that can help improve 

Hongkongers’ financial position, and 

specifically reduce the burden on 

caregivers as they strive to look after 

the ones they love into old age.”

For more details of the product, 

please visit www.hsbc.com.hk/

insurance.

SUN LIFE MALAYSIA 

EMPOWERS MALAYSIANS 

WITH GREATER FINANCIAL 

SECURITY AND DRIVES 

SEAMLESS, CONVENIENT 

CLIENT EXPERIENCE   

Source: Sun Life, 1 August 2019 

Sun Life Malaysia Assurance Berhad 

and Sun Life Malaysia Takaful Berhad 

(collectively Sun Life Malaysia), a life 

insurance and Family Takaful provider 

respectively, joined forces with actor 

and new Brand Ambassador, Hairul 

Azreen for the launch of two new 

offerings that are set to empower 

Malaysians with greater financial 

security and convenience.

Launched today, the Sun Infinity-i plan 

the launch of the ARIA (Automatic 

Retinal Image Analysis – Assessment 

on the Risk of Cognitive impairment) 

dementia risk screening for elderly 

customers in the community through 

a public-private partnership last 

month. 

EIAP is a long-term life insurance 

product with a savings element that 

can provide stable income in the long 

run. With the Dementia Protection 

rider benefit, customers can receive 

an additional 100%4 in monthly 

guaranteed annuity payments to 

alleviate the potential financial burden 

if the insured person is diagnosed 

with severe dementia5 during EIAP’s 

annuity period. Customers can 

also designate a beneficiary in their 

policies (such as a caregiver) to 

receive the Dementia Protection rider 

benefit. 

Ed continued, “Dementia is becoming 

a critically important issue as the 

population ages and needs people’s 

attention, especially with the cost 

of caring for the elderly on the 

rise11. As a leading insurer in Hong 

Kong, HSBC Life has been actively 

identifying solutions to help address 

the eldercare issue. The newly 

is Sun Life Malaysia’s latest product, 

a limited-pay universal takaful plan 

designed to provide Malaysians with 

financial flexibility based on their 

affordability and needs. Also unveiled 

was the new SunAccess mobile app 

which enables users to access their 

insurance policy/takaful plan related 

e-statements anytime, anywhere, and 

even submit their claims via the mobile 

app. 

Speaking at the launch, Sun Life 

Malaysia’s CEO and President/

Country Head, Raymond Lew said, 

“Since our entry into the market six 

years ago, we have been steadfast 

in our commitment to empowering 

Malaysians to achieve lifetime financial 

security and live healthier lives. Today’s 

launch of the Sun Infinity-i plan and 

the SunAccess mobile app is the next 

step towards the goal of enabling our 

Clients to achieve greater flexibility and 

control of their financial futures.”

Also present at the launch was Sun Life 

Financial Asia’s President of ASEAN, 

Leo Grepin who said, “Sun Life has 

been in business in Asia for over 125 

years and it is the fastest growing 

segment of our business today. Sun 

Life Malaysia is an important part of 

that growth story, going from strength 

to strength in the space of just six 

years. We’ve done this by keeping 

our Clients at the forefront and centre 

of everything we do. Sun Infinity-i will 

empower more Malaysians to start 

early in protecting their financial future 

and the SunAccess app makes it even 

easier for them to do so.”

Sun Infinity-i is a short payment term 

savings plan that provides:

• Flexible contribution and 

coverage term to suit 

individual needs and cater 

for customisation such as 

the savings amount, savings 

period, and coverage period; 

• Increasing annual cash payout, 

starting from the end of the first 

contract year until maturity;

• Guaranteed Takaful coverage 

(L-R) Raymond Lew, CEO and President/Country Head of Sun Life Malaysia; Hairul Azreen, Brand Ambassador 

of  Sun Life Malaysia; and Leo Grepin, President of ASEAN, Sun Life Financial Asia, launching, SunAccess 

client mobile app, for the convenience of clients to access  their insurance policy/takaful plan details anytime, 

anywhere.
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for death and total permanent 

disability;

• Compassionate benefit payable 

to Yayasan Waqaf Malaysia 

as waqf upon the death of the 

person covered in helping them 

attain a spiritual peace of mind 

in their life after death; and

• Maturity benefit with a lump 

sum payment.  

“Sun Infinity-i was designed with our 

Clients’ needs in mind,” Raymond 

shared. “While we work hard to secure 

a brighter future for ourselves, financial 

challenges may occur unexpectedly 

to anyone. Sun Infinity-i is Sun Life 

Malaysia’s answer to planning ahead 

to secure a financially safer future in a 

convenient and customisable way.”

“Sun Infinity-i offers different payment 

and contract terms options for our 

Clients so that they can choose the 

right combination based on their 

needs; while the increasing regular 

cash payout benefit provides them 

with a steady flow of income for their 

financial planning in the long run. The 

plan gives our Clients  the perfect tool 

they need to help them save money 

efficiently and be prepared for any 

unfortunate circumstances,” he added. 

Newly appointed Brand Ambassador 

for Sun Life Malaysia and also the face 

of Sun Infinity-i, Hairul Azreen shared 

during the launch, “I believe Sun 

Infinity-i is the ideal plan for everyone 

regardless of age and status,  

with its flexibility and customisable 

feature, that will surely benefit many 

along with the increasing annual  

cash payouts being a clear standout. 

I’m proud to be partnering with Sun 

Life Malaysia to introduce this plan to 

the consumers.” 

The event also marked the launch of 

Sun Life Malaysia’s new SunAccess 

client mobile app. The service, which 

was previously available through Sun 

Life Malaysia’s web portal, is now 

available on the Google Play Store and 

Apple App Store. Sun Life Malaysia’s 

Clients will be able to enjoy better 

user experiences with more features 

in this enhanced mobile app such as 

biometric login, push notifications and 

unit price listings. 

“Now, Clients can experience twice the 

convenience whilst having great control 

of their financial security through the 

newly-launched SunAccess mobile 

app. Clients will be able to view their 

e-statements with just a few taps on 

their smartphones, creating a quick, 

secure, and environmentally-friendly 

experience for them,” added Raymond. 

For more information on Sun Infinity-i, 

SunAccess, or other Sun Life 

Malaysia offerings, please visit: www.

sunlifemalaysia.com.

TUNE PROTECT WINS DIGITAL 

INSURANCE INITIATIVE OF 

THE YEAR - MALAYSIA AT 

INSURANCE ASIA AWARDS 

2019

Source: Tune Protect, 13 August 2019 

TUNE Protect Group Berhad (Tune 

Protect) is proud to announce that it 

has won the ‘Digital Insurance Initiative 

of the Year - Malaysia’ category at the 

annual Insurance Asia Awards 2019 for 

its on-demand insurance. The award 

manifests Tune Protect’s aspiration to 

be a leading digital insurer in the region 

by providing convenient on-demand 

protection that suits the varying needs 

of consumer lifestyles leveraging digital 

and technology. 

The two revolutionary products 

by Tune Protect which earned the 

company recent win are Sports+ and 

Pay As You Drive (PAYD) insurance. 

Sports+ is an extreme sports 

protection plan that provides coverage 

from as short as 1-day to up to a year, 

for accidental death and permanent 

disablement, medical expenses and 

sports equipment reimbursement. 

PAYD, on the other hand, is designed 

for the ‘park & ride’ driving community, 

‘second car’ customer segment 

and city or neighbourhood drivers, 

rewarding them with up to 20% refund 

on the basic premium paid at the end 

of the policy period.

“We are very humbled yet proud to 

have won this award as it propels 

us further into being a leading digital 

insurer in the region. The award is a 

testament to all the hard work and 

effort demonstrated by our fellow Tune 

Protectors in achieving this common 

vision. Tune Protect will continue to 

invest in InsurTech capabilities through 

the development of digital solutions 

and platforms which has opened doors 

to new business opportunities in the 

(L-R) Raymond Lew, CEO and President/Country Head of Sun Life Malaysia, comes together with Brand 

Ambassador of Sun Life Malaysia Hairul Azreen, at the launch of Sun Infinity-i plan and SunAccess client 

mobile app, that will enable Sun Life Malaysia’s clients to achieve greater flexibility and control of their financial 

futures.
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Khoo Ai Lin, Group Chief Executive Officer, Tune Protect Group Berhad (centre) with Koot Chiew Ling, Chief - 

Corporate Development & Investor Relations, Tune Protect Group Berhad (left) receiving the award for the Digital 

Insurance Initiative of the Year - Malaysia from Tim Charlton, Editor-in-Chief, Insurance Asia Magazine at the 

Insurance Asia Awards 2019 held in Singapore.

region,” said Khoo Ai Lin, Group Chief 

Executive Officer, Tune Protect Group 

Berhad.

In the coming year, Tune Protect 

remains committed to its digitalisation 

journey, which is aligned to 3 strategic 

pillars of production innovation and 

differentiation; wider distribution 

reach; and exceptional customer 

experience. Through its GAIN (Global 

Business, AirAsia Ecosystem, Insurtech 

Capabilities, and National Business) 

transformational pillars and leveraging 

insurtech, the company is upbeat in 

going beyond airlines, beyond travel 

insurance, and beyond conventional 

insurance which will enable the 

unlocking of new revenue streams from 

other sources of income in addition to 

the conventional underwriting profits.

For more information about Tune 

Protect, visit their website at https://

www.tuneprotect.com/.  

BEN NG APPOINTED CHIEF 

EXECUTIVE OFFICER OF  

AIA BHD

Source: AIA, 20 August 2019 

AIA Bhd. today announced the 

appointment of Ben Ng as its new 

Chief Executive Officer (CEO). Ben 

officially assumed his position on 15 

August and reports to Tan Hak Leh, 

Regional Chief Executive of AIA Group.

Ben will be responsible for further 

strengthening AIA’s position in the 

life insurance industry and helping 

the company to optimise its growth 

in Malaysia. Ben will lead the ongoing 

development of the company’s 

insurance and takaful businesses in the 

country – elevating the professionalism 

of its agency force, enhancing 

its bancassurance partnerships, 

expanding its market-leading corporate 

solutions business, as well as 

improving customer engagement and 

experience.  

Tan Hak Leh said: “We are proud 

to have Ben leading our operations 

in Malaysia. With a track record of 

success spanning more than 24 years 

in the life insurance industry, I am 

confident Ben will help us scale our 

business here to a new level of growth 

and success.”

Commenting on his appointment, Ben 

said: “As a Malaysian working abroad 

for more than 20 years, I am delighted 

to have the opportunity to return 

home and lead our dynamic team in 

Malaysia. AIA Malaysia is a significant 

contributor to AIA Group and I look 

forward to our business helping 

many more Malaysians live Healthier, 

Longer, Better Lives.” 

Ben joined AIA in 2011. Prior to 

his current appointment, Ben was 

President Director of AIA Financial 

in Indonesia, a position that he held 

since 2014. Under his leadership, 

AIA Financial Indonesia has become 

the undisputed protection leader 

in the bancassurance channel and 

set the standard for premier agency 

with 10 per cent of agents achieving 

Million Dollar Round Table (MDRT) 

qualification status.

Prior to his role as President Director 

of AIA Financial Indonesia, Ben 

was CEO of AIA’s Group Corporate 

Solutions business. He was also 

Regional Business Development 

Director and Interim CEO for AIA 

Taiwan. Ben has held numerous 

leadership roles over his career 

including Chief Financial Officer, Chief 

Operating Officer and Chief Marketing 

Officer.

Ben graduated from the University  

of Nebraska-Lincoln with a Bachelor  

of Science, Business Administration. 

He is a qualified Actuary and Fellow 

of the Society of Actuaries (FSA) 

and Fellow of the Casualty Actuarial 

Society (FCAS). 
Ben Ng
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T
he exact and 

correct meaning of 

professionalism is 

often unclear and 

misunderstood. The 

application of the 

concept varies in 

different organizations. 

Professionalism is more 

about what is expected 

of the employee by the employer 

and it is not limited to professionals 

per se. Therefore, it is difficult to list 

and explain the precise expectations 

clearly. 

To be on the safe side, the customary 

code of conduct is our easiest 

adaptation of professionalism, as 

stipulated by the employer and 

based on organizational needs. As 

employees, we naively follow the 

organization’s code of conduct like 

office hours, lunch breaks, dress code, 

basic dos and don’ts, which are self-

explanatory. No one ever considers, at 

length, whether such code of conduct 

actually displays professionalism or 

whether there is more to it than what is 

explained in the handbook.  

Professionalism in  
the Workplace –  
What does it mean?  
By Nor Izmawati Mostapar, Vice President of Corporate Communications & e-Learning at MII
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Apparently, there IS more to it. These are 

the unwritten and unsaid expectations 

that an organisation has towards each 

employee. An employer might not 

tell you everything that is expected 

of you and your simply because you 

should already know about it. Issues 

about one’s professionalism may 

only arise when an employee does 

something that the employer would term 

“Unprofessional” or “Unexpected”, (for 

instance being absent from a meeting 

without giving prior notice).

SO WHAT DOES IT TAKE TO BE A 

CONSIDERED A PROFESSIONAL?

Simply put, when one is approachable, 

supportive, proactive, positive, reliable, 

competent, dependable, respectful, and 

has integrity, he/she is categorised as 

“professional”. Those who can separate 

personal life from professional life are 

added proof of professionalism. 

These traits are only a few ways 

to cultivate professionalism in the 

workplace. Studies have shown that 

working amongst professionals is 

advantageous to one’s personal and 

professional life.

the value by which the organisation 

stands.

IT MITIGATES CONFLICTS 

Businesses which promote a 

professional atmosphere also makes it 

easier to deal with diverse environments 

in which subordinates or even clients 

could have a difference of opinion 

however they can agree to disagree and 

come together on common grounds.

IT INCREASES JOB SATISFACTION

Professionalism eliminates stress to 

a great degree and once that is taken 

care of an employee thrives in a healthy 

atmosphere leading to enhanced 

performance.

IT PROMOTES PERSONAL GROWTH

Not only in terms of job advancement, 

but there are a certain dignity and 

pride in one’s work that develops. You 

get appreciated for consistently good 

quality output and that in turn builds 

your confidence, makes you a more 

secure person who is then capable of 

handling difficult situations with refined 

emotional maturity.

It is important to note that 

demonstrating professionalism is 

important at all levels in an organisation. 

Professionalism is not the responsibility 

of the leadership team but is vital at all 

levels. You can display professionalism 

in something as small as never 

forgetting an attachment to your emails, 

or writing without any grammatical 

errors, or in something as complex as 

performing a task with limited resources 

in the given time even when the delay 

was unavoidable.

The success of an organisation 

greatly depends on the employees’ 

professionalism.

WHY IS PROFESSIONALISM 

IMPORTANT AT THE WORK

PERSONAL

GROWTH

INCREASED 

JOB SATISFACTION 

MITIGATES 

CONFLICTS

THE SENSE OF 

RESPONSIBILITY

CREATES AND 

ATMOSPHERE OF 

IMPROVEMENT 

CREATES 

BOUNDARIES

PROFESSIONALISM IS IMPORTANT 

BECAUSE…

IT CREATES BOUNDARIES

Workers who conduct themselves 

professionally avoid crossing their line 

with subordinates, superiors or clients.

IT CREATES AN ATMOSPHERE OF 

IMPROVEMENT 

A professional atmosphere is more 

conducive to success.

IT CREATES THE SENSE OF 

RESPONSIBILITY

In a professional atmosphere, an 

employee while handling a task, sees 

the larger purpose, and hence can 

own their actions and take appropriate 

decisions. One takes pride in 

performing the tasks assigned to them.  

This adds to the overall image of not 

only the employee but also showcases 
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The Ultimate Question: 
Do you have  
what it takes?
By Zubair Mohamad, MII Knowledge Management A

ccording to the 

Merriam-Webster 

dictionary, 

professionalism 

is defined as "the 

conduct, aims, 

or qualities that 

characterize or mark 

a profession or a 

professional person;". 

It also defines a profession as "a 

calling requiring specialized knowledge 

and often long and intensive academic 

preparation." These definitions imply 

that professionalism encompasses 

several different attributes, and, 

together, these attributes identify and 

define a professional.

It is important that we work to earn 

a professional reputation in the 

workplace. True professionals are the 

first to be considered for promotions. 

They are normally those who are 

entrusted to work on valuable projects 

or work with high profile clients.

The following is a list of characteristics 

of a professional that you can refer, 

to identify characteristics that you 

may already possess as well as 

characteristics that you might want to 

cultivate in the future.

POSSESS SPECIALIZED SKILLS AND 

KNOWLEDGE

Professionals are expected to have 

specialized skillset or knowledge. They 

are committed to continuously develop 

and improve their skills, and when 

necessary, become certified to validate 

their status as an expert in their 

field. However, not all types of skills 

and knowledge require certification. 

Most are mastered through years of 

practice.
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COMPETENT AND TRUSTWORTHY

Professionals are known to get the job 

done. They are reliable and proactive 

in their efforts to successfully 

complete a certain task or project. 

Professionals with this characteristic 

often manage expectations and 

workaround their deliverables. 

This also include qualities such 

as honesty and integrity. They 

do not compromise on value and 

ethical standards even when facing 

difficult situations. Most importantly, 

professionals are humble people – 

they seek help and knowledge from 

others when there is a need.

ACCOUNTABLE

Professionals hold themselves 

accountable for their mistakes 

They declare their accountability 

on their decisions, statements and 

actions. This is a vital element of 

professionalism.

SELF-CONTROL AND EMOTIONAL 

INTELLIGENCE (EI)

Professionals do not easily succumb 

to pressure. To exhibit true 

professionalism, one must always 

remain calm, have a business-like 

demeanour, and solve problems in a 

peaceful and polite manner. 

True professionals show respect for 

the people around them, no matter 

what their role or situation. They 

exhibit a high degree of emotional 

intelligence (EI) by considering the 

emotions and needs of others.

LOOK LIKE A PROFESSIONAL

It is very important that professionals 

look the part – physically. In this 

aspect, aesthetics is crucial. The more 

polished you are, the easier it is for 

others to trust you and your work. 

Professionals are commonly seen as 

groomed and appropriately dressed. 

They exude an air of confidence 

and easily given the respect and 

cooperation.

RESOURCEFUL

Professionals are always prepared 

with a thorough and effective plan. 

This requires advance planning, 

timeliness and attention. They will 

ensure their plan is viable with 

minimum risk. 

WHY IS PROFESSIONALISM WORKPLACE 

BEHAVIOUR IMPORTANT IN BUSINESS?

Professional workplace behaviour is 

necessary for the long-term success 

of a business. Employee interactions 

and relationships with customers are 

crucial, to ensure company goals, 

business strategies, mission, vision 

and objectives are met. A professional 

workplace attitude and appearance 

allow employees to take pride in their 

work and improve their performance. 

Managers who behave professionally 

set an appropriate example by 

encouraging their team members to 

behave in a manner that supports 

company-wide success.

PROFESSIONALISM ESTABLISHES 

APPROPRIATE BOUNDARIES

Professionalism in the workplace 

establishes boundaries between 

what is considered appropriate office 

behaviour and what is not. While 

most managers support a dynamic 

work environment, limits must be 

put in place to avoid conflicts and 

misunderstandings. Workers who 

conduct themselves professionally 

avoid from crossing the line in their 

interactions with co-workers, superiors 

and clients.

PROFESSIONALISM ENCOURAGES 

PERSONAL IMPROVEMENT

A business environment in which 

employees dress and operate 

professionally is more conducive for 

success. For example, professional 

dress codes are understood to 

support career development and 

personal growth in the workplace. 

That's because workers who dress 

and act professionally feel better about 

themselves and are encouraged to 

perform better for their clients.

PROFESSIONALISM BOOSTS RESPECT 

FOR AUTHORITY (AND SELF) AND 

MINIMIZES CONFLICT

Maintaining a professional demeanour 

limits inappropriate behaviour such 

as gossip and personal conversations 

that could be considered disrespectful. 

Keeping a professional attitude with 

clients who behave inappropriately 

demonstrates the level of respect an 

employee has for the customer and 

the business partnership.

Conflicts are less likely to arise in a 

professional business environment. 

Workers who respect each 

other’s boundaries and conduct 

themselves professionally rarely have 

disagreements that cannot be resolved 

efficiently. 

Employee interactions and relationships with customers are crucial, to ensure 

company goals, business strategies, mission, vision and objectives are met.
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6. COMPANY 
PENSION
As worker get older and 

starting looking towards 

retirement, a good 

pension makes them 

feel valued.

Recruitment is one of the most 

important things to get right for a 

business, but it's also one of the 

hardest. With the economy on 

the rise, and healthy competition, 

how can you ensure you're 

attracting the right candidates?

Take a look at our lsit 

below and see haw you 

can supercharge your 

recruitment efforts and 

attract the perfect 

employee.

1. ATTRACTIVE 
SALARY
Self-explanatry!

3. OPPORTUNITIES FOR 
PROMOTION 
Employees are always 

looking to learn and advance 

in their careers. 

Promoting from within a 

company boosts morale and 

helps keep productivity high.

4. ON SITE GYM
 Healthy employees. 

Exercising three times 

a week promotes the 

release of mood-elevating 

endorphins.

8. SUBSIDISED CAFE 
AND HEALTHY FOOD 
Having an are where staff 

can interact can lead to 

an increase in morale.

Healthy option enforce 

the idea that the 

workforce is looked after 

and treated well.

7. FLEXIBLE WORK 
HOURS 
Majority cited flexibility 

as an "important factor" 

when accepting a new 

role.

GOALS

2.CLEAR CAREER PATH 
An employee with a clear 

career path is more likely to 

excel in the business than 

one who is uncertain of 

where they could progress.

How to attract  
PERFECT 

EMPLOYEES

5. DEVELOPMENT 
REVIEWS 
The reviews show an 

employee's performance 

will be recognised and 

rewarded regularly.

Reference:
http://www.londonlovebusiness.com, http://www.stepstones.com, http://www.marketresearchworld.net,http://www.gov.uk, http://www.roberthalf.co.uk,http://www.go2hr.ca 
and http://www.onrec.com
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INTRODUCTION

Effective corporate governance by 

financial institutions is critical to 

strengthen public trust and confidence 

in the financial system. Recent 

instances of conduct failures present 

a major threat to this continuing trust, 

as they can be seen as a reflection of 

underlying weaknesses of governance 

in financial institutions. Recognising 

that addressing misconduct calls for 

a multifaceted approach, a number 

of regulators have begun to focus on 

reinforcing ethical and professional 

behaviour in the financial sector. This 

article reviews developments in the 

Bank’s approach towards influencing 

behavioural outcomes in the domestic 

financial industry, focusing on both 

contextual and individual factors that 

can affect behaviour.

THE EVOLUTION OF FINANCIAL REFORMS

Approaches to corporate governance 

Strengthening 
Conduct and Culture 
in the Financial 
Industry
By Stephanie Tan Yen Li and Katie Lee Sheah Tsan, Bank Negara Malaysia 

have traditionally been characterised 

by a focus on the strength of systems 

and processes within financial 

institutions. Requirements relating to 

board composition, disclosures and 

control functions endeavour to ensure 

that governance structures form sound 

foundations for effective management 

of risks within organisations. However, 

the global financial crisis revealed that 

failures were also driven by behavioural 

deficiencies1.

This has led to a series of corporate 

governance reforms2 that form part of 

the global regulatory reform agenda. 

In addition to raising the bar with 

respect to corporate governance 

arrangements, these reforms also 

introduce a focus on the behavioural 

aspect of governance. Of significance 

are efforts in aligning incentive systems 

with prudent risk-taking behaviour 

in financial institutions. While this 

continues to gain traction, widely 

publicised cases of retail banking 

fraud and rigging of key benchmark 

rates in major financial systems 

underscore the need for sharper 

efforts to tackle misconduct risk. 

Given these developments, authorities 

are turning their focus to regulatory 

and supervisory approaches targeted 

at the root causes of unethical 

behaviour. To date, two jurisdictions 

are notably advanced on these fronts 

(Diagram 1). On a broader level, 

international efforts are presently 

being coordinated by the Financial 

Stability Board to develop a toolkit for 

supervisors and institutions to address 

vulnerabilities to misconduct.

Experience suggests that as financial 

systems become more sophisticated, 

risks of conduct failure are typically 

heightened. Therefore, promoting 

ethical conduct and culture within 
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the financial industry is an objective 

the Bank shares with the international 

regulatory community.

THE BANK’S APPROACH TO INFLUENCE 

BEHAVIOURAL OUTCOMES

The Bank adopts a two-pronged 

approach (Diagram 2) to influence 

the conduct of individuals within the 

financial sector−

i) cultivate a system that promotes     

   and reinforces the norms of  

   honesty and integrity; and 

  

ii) foster conditions for financial  

   institutions to make informed  

   hiring decisions. This includes  

   improving access to information  

   that is relevant to determine if  

   an individual meets the expected  

   standards of probity for  

   employment in the financial sector.

The focus on systems alongside 

individual probity draws from  various  

studies  in  the field of psychology. 

Such studies have shown that factors 

external to the individual (contextual 

factors) have a significant and 

important influence on behavioural 

outcomes. Specifically, systems 

create behavioural contexts that 

influence how individuals act in 

particular situations, often separate 

from moral or ethical values they may 

hold3. In this perspective, the root of 

misconduct may not

simply be a problem of ‘bad apples’, 

but also ‘bad barrels’ and ‘bad barrel-

makers’. These findings were similarly 

reflected in various experiments which 

suggest that the sphere of influence 

that an individual is subject to can 

substantially weaken the norms of 

honesty and integrity4. The system as 

a whole therefore needs to promote 

and advocate desired norms for 

behaviour in the financial industry, 

to complement the current focus on 

Diagram 1

Diagram 2

ensuring key individuals are fit and 

proper.

CONTEXTUAL FACTORS

Contextual factors make up the 

prevailing culture within which an 

individual operates. The Bank employs 

a balance of measures to shape cultural 

outcomes both across the financial 

sector and within each institution.

REGULATION

Regulations introduced by the 

Bank formalise its expectations on 

acceptable conduct for the industry. 

In the updated Corporate Governance 

standards issued by the Bank in 2016, 

the focus on behavioural aspects 

of governance was strengthened 

through specific expectations for 

ethical cultures to be embedded within 

financial institutions. A key determinant 

of corporate culture is the tone set by 

the board and senior management 

through their decisions, actions and 
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attitudes. On this basis, the standards 

place a responsibility on the board 

and senior management to promote 

a corporate culture which reinforces 

ethical, prudent and professional 

behaviours. An important part of this 

is ensuring that the tone set from the 

top is reflected in the actions and 

decisions of middle management as 

they are more likely to interact directly 

with the wider population of staff, 

counterparties and customers. These 

standards also call for the improved 

articulation and enforcement of 

codes of conduct, better alignment of 

remuneration systems and effective 

implementation of whistleblowing 

mechanisms. This is illustrated in 

Diagram 3.

Recognising the significance of the 

board and senior management’s 

influence over organisational culture, 

the Bank is currently reviewing 

the allocation of accountability for 

individuals in these senior roles. 

The intention is to make it the direct 

responsibility of those at the helm 

of institutions to promote a sound 

organisational culture and address 

misconduct risk. A discussion paper 

on Responsibility Mapping, issued 

in February 2018, outlines the 

Bank’s ideas for clarification of roles, 

responsibilities and accountability of 

individuals in senior positions. Precision 

on the expectations over each senior 

role will encourage individuals in these 

positions to take greater ownership 

of the areas under their purview and 

set the appropriate tone from the 

top. A formal consultation on more 

substantive policy proposals for the 

framework can be expected in the 

second half of 2018.

In addition, the Bank has also issued 

the Code of Conduct for Malaysia 

Wholesale Financial Markets and 

Principles for a Fair and Effective 

Financial Market for the Malaysian 

Financial Market in April and October 

2017, respectively. Collectively, these 

aim to shape the desired conduct and 

practices of individuals involved in the 

financial markets, thus promoting a 

financial market environment which is 

trusted and resilient.

SUPERVISION

The Bank, through its supervisory 

function, also monitors practices 

and cultural nuances within financial 

institutions to complement regulatory 

efforts.

In 2017, the Bank enhanced its internal 

supervisory framework to incorporate 

a focus on organisational culture 

and misconduct risk within financial 

institutions. This aims to provide added 

insights as to whether an institution’s 

corporate culture is likely to influence 

positive or negative behaviours. 

Components of the supervisory 

assessment on culture and conduct, 

and the methodologies, are detailed 

further in the chapter on Banking 

Sector of Bank Negara Malaysia’s 

Financial Stability and Payment 

Systems Report 2017. It is expected 

that this

framework will be iteratively refined 

as the Bank further develops its 

supervisory capabilities to discern 

cultural and behavioural dynamics.

ENFORCEMENT

Effective enforcement  additionally  

serves  as a credible deterrent against 

misconduct, thus contributing towards 

influencing a positive culture within the 

industry. As  announced last year, the 

Bank will begin to make public, details 

of enforcement actions for significant 

contraventions and breaches from 

1 January 2018 onwards. This is 

intended to strengthen the deterrent 

effect of enforcement actions.

INDUSTRY-LED INITIATIVES – 

PROFESSIONALISING THE INDUSTRY

Organisations such as professional 

bodies play a key role in promoting 

professional conduct and integrity by 

current and future members of the 

financial industry. In this respect, the 

Asian Institute of Chartered Bankers 

(AICB) has introduced the Chartered 

Banker accreditation in 2016. The 

curriculum accords a significant 

emphasis, amongst others, on 

Diagram 3
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professional ethics. Through a joint 

declaration with the AICB in 2016, 

banking institutions have expressed 

commitment to enrol key employees 

and board members in this programme. 

The Bank has also conveyed an 

expectation for graduates being 

employed into the banking industry 

to be members of the AICB, and to 

complete a mandatory programme on 

ethics and professional standards. The 

professional qualifications offered by 

AICB, not only equip its members with 

the technical know-how to effectively 

discharge their functions, but also instil 

the principles and desired  standards 

for their professional conduct. These 

efforts complement the work of the 

Financial Services Professional Board, 

which expounded a set of principles 

through the Code  of  Ethics for the 

Financial Services Industry, in 2016. 

Collectively, they contribute to stronger 

foundations for professional and ethical 

standards of conduct in the financial 

sector.

INDIVIDUAL FACTORS

While contextual factors play a 

significant role in influencing behaviour, 

individual (or personal) factors also 

have a key influence on behavioural 

outcomes. These factors refer to the 

beliefs, values and convictions of an 

individual. A key objective is to uphold 

1. Cohn, A, Fehr, E and Maréchal, 
MA (2014): ‘Business culture and 

dishonesty in the banking industry’, 
Nature, 516(7529), p 86-89.

2. Milgram, S (1963): ‘Behavioural 
study of obedience’, The Journal of 
Abnormal and Social Psychology, 

67(4), p 371.

3. Zimbardo, PG (2007): ‘Lucifer 
Effect’, Blackwell Publishing Ltd.

REFERENCES

uncompromising ethical standards for 

individuals who work in the financial 

sector.

With this in view, the Bank seeks to 

strengthen the conditions for informed 

hiring decisions, and mitigate the 

recycling of individuals with a history of 

misconduct between institutions. This 

is achieved by addressing underlying 

obstacles  to  information  symmetry, 

which

may compromise a financial 

institution’s ability to determine the 

probity of individuals it hires. In March 

2018, the Bank finalised  the standards 

on Employee Screening. The standards 

serve to elevate screening practices 

of financial institutions and improve 

transparency of an individual’s conduct 

history. Effective 1 July 2018, financial 

institutions will be required to screen 

the employment history and criminal 

records of new hires. On receiving 

a request for reference information, 

financial institutions must provide 

information on an individual’s conduct 

history with the institution. This in 

turn will place financial institutions in 

a better position to make informed 

recruitment decisions.

CONCLUSION

The strength of public trust and 

confidence in the financial sector is 

dependent on observable behaviours 

of the individuals within it. This 

underscores the importance of 

ensuring the highest standards of 

integrity and professionalism within the 

Malaysian financial sector, bolstered by 

a deep and pervasive ethical culture. 

Garnering the collective efforts and 

support of those with the capability 

to influence the environment within 

which individuals operate is certainly 

important. As detailed above, the Bank 

employs regulatory, supervisory and 

enforcement mechanisms to foster 

a system that promotes honesty and 

integrity. More importantly, this must 

be complemented by corresponding 

industry efforts to lift professional 

standards of conduct. In particular, 

boards and senior management must 

take decisive steps moving forward to 

drive cultural changes both within their 

financial institutions and across the 

financial sector.

Diagram 4

1. The Financial Crisis Inquiry Report, Final 
Report of the National Commission on the 
Causes of the Financial and Economic Crisis 
in the United States, January 2011.

2. For example, Basel Committee on Banking 
Supervision: Principles for Enhancing 
Corporate Governance, Dodd Frank Wall 
Street Reform and Consumer Protection 
Act and G20/OECD Principles on Corporate 
Governance.

3 Zimbardo (2007).

4 Cohn et al (2014) and Milgram (1963).
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Transforming 
The Stress 
of Success 
By Karl D. LaRowe and Ravi Vig

THE NEED TO SUCCEED

We have been brainwashed into 

a paradigm of scarcity in which 

only a few can succeed through 

intense competition against 

others, a paradigm in which most 

people have come to accept that 

their personal worth is measured 

by their accomplishments and 

possessions. In this paradigm 

of scarcity, competition and 

comparison, success is a 

possession that must be fought 

for, won and held up for others to 

admire or envy.  

Driven by our need to succeed, 

we relentlessly push ourselves, 

and sometimes others, to the 

brink of exhaustion.  We ignore 

our family and friends’ call to 

pause, slow down and enjoy 

the lifestyle we worked so hard 

to create. Finally, we may even 

begin to lose our passion and 

sense of purpose for what we are 

doing.

GREATEST REGRETS OF THE 

SUCCESSFUL

From our survey at www.

stressofsuccess.com we 

compiled a list of the top regrets 

many successful professionals in 

corporate life  have including:

1. Not spending enough 

quality time with family. 

By far the first and most 

consistent regret we heard 

from our survey was how 

much time and energy 

work consumed and how 

little was left for family. 

2. Valuing results over 

relationships. Many of our 

respondents report that 

they became so driven by 

results, by the bottom line, 

that they often sacrificed 

the quality of their 

relationships with others 

to achieve the results they 

believed were expected 

of them. 
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3. Ignoring physical and 

psychological health. This 

regret is usually not recognized 

until one loses their health. 

Deteriorating physical and 

psychological health is often 

ignored until a health crisis is 

confronted. 

4. Sense of loss in a life 

“wasted.” This regret was 

usually expressed by people 

in senior positions who were 

having an awakening of 

just how much of their lives 

have been spent driven by 

“the need to succeed” and 

the realization there was no 

getting it back. 

YOU ARE GOOD ENOUGH!

Accepting who you are as good  

enough is what we call,“Enoughness.”  

Enoughness is an experience of 

aliveness; it is about experiencing the 

vibrant energy of your true, authentic 

self that at its core is a passion for 

living.  Enoughness is an expression 

of the Authentic Self; it is central to 

who we are and have always been, 

even though it may have gotten 

lost as we developed our pretend 

or, “counterfeit self.” But, it can be 

rediscovered. 

Enoughness is also a process, a 

personal equilibrium or capacity to 

restore a sense of balance within 

ourselves that promotes self-

actualization – the pursuit of a fulfilling 

and fully expressed life. It is a process 

of rediscovering who we already are 

by surrendering our counterfeit self’s 

need to succeed and embrace our 

innate courage to be and express who 

we really are.

Finally, Enoughness is an embodiment 

of our inherent worthiness. 

Enoughness is who we are, not what 

we do. It is an embodiment of our 

own inherent value that comes with 

being a human being. We don’t need 

to earn value, we are value. As we 

Enoughness is an expression of the Authentic Self; it is central to who we are and have 

always been, even though it may have gotten lost as we developed our pretend or, 

“counterfeit self.” 

open ourselves to who we truly are 

we discover our authentic self; our 

strengths, talents and passion that we 

can utilize to create the authentically 

empowered and truly successful life 

we really want.

Karl La Rowe is ITD World’s Lead 

Facilitator for Transforming Stress 

to Positive Energy and Mindfulness 

at Work for Leaders. He earned his 

Masters Degree from the University 

of Chicago,is a licensed social worker 

and is certified as a mental health 

examiner. For the past 18 years, 

he has given over 1000 workshops 

to more than 50,000 professionals 

in three continents. He helps 

leaders transform the stress and 

exhaustion of fatigue into energy and 

empowerment. Karl is author of The 

Breath of Relief and You Are Good 

Enough: Embracing Who You Are.

INSURANCE Oct-Dec 2019www.insurance.com.my

33Feature



MALAYSIAN
INSURANCE 

2020 S
U

M
M

IT

MIS2020

Organized By

For more detail please contact 03 2087 8882 (Hazrina) or

e-mail events@mii.org.my

www.insurance.com.my

SAVE THE DATE
20 - 22 OCT, 2020

INSURANCE Oct-Dec 2019 www.insurance.com.my

34 Feature



Three Dimensions: A New 
World Insurance Order!
By Praveen Gupta FCII, Former Managing Director and Chief Executive Officer, Raheja QBE General Insurance Co Ltd 

For someone who has been exploring 

the emerging  fiduciary  challenges 

of diversity and inclusivity to financial 

lines, the opportunity to outline 

my thoughts is serendipitous. My 

exploration of this topic intensified 10 

years ago as I got onboard with the 

CII’s  Diversity  Action Group, which 

considered how the case for diversity 

could be applied beyond gender 

alone..

We developed three dimensions: 

alongside diversity, there was a 

passion to deal with climate change 

before it became fashionable, and a 

fascination with the cyber world.

So let’s navigate the future of our 

industry in terms of people, products 

and processes.

The milestones are not as hazy 

or distant as we often believe. In 

some jurisprudence there is already 

an acceptance to treat cetaceans 

and primates at par with homo 

sapiens. Ahead of that is a looming 

employment crisis arising from 

artificial intelligence and robotics. AI 

is very vulnerable to ‘infective’ human 

biases - how do we immunise against 

it, especially in the face of a talent 

crisis?

THE HANDMAIDEN’S WOES: STRANDED 

ASSETS!

There are clear signals that the 

exploitation of the environment by 

humans causes widespread ecolog- 

ical degradation and a diminished 

carrying capacity to sustain people, 

ANTHROPOCENTRISM IS ANTI-

DIVERSITY

As humans we are prone to view 

and measure the amazing diversity 

around us in our own image, leading 

us to dominate all we can. We 

undermine ecocentrism and form 

exclusive silos. Polarised within these 

narrow bands, there is a crying need 

for inclusivity.
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other species and the natural eco-

systems1. Should insurers continue 

to support human enterprises that 

jeopardise the wellbeing of the 

planet?

Notwithstanding our expertise in 

pricing and managing complex risks, 

how can we be so shortsighted 

to invest surpluses into carbon-

enhancing activities - and also insure 

them?

Noted author Amitav Ghosh (The 

Great Derangement: Climate Change 

and the Unthinkable) bemoans the 

lack of narrative. We should be the 

authority for building a compelling 

narrative on catastrophes triggered 

by ‘act of God’ perils. Regrettably, 

that is not how it proceeds, and 

it took a climate strike by school 

children like Greta Thunberg to wake 

up many lawmakers.

ENERGISING DIVERSITY BY 

CONVERGENCE

Participating in early warning 

protocols could benefit both insurers 

and society. For instance, the 

excessive use of ground water to 

boost cotton cultivation in Syria’s 

Salamieh region resulted in a drought 

that drove hordes of economic 

refugees to cities; there, they were 

caught in a sociopolitical uprising 

that spiralled into devastating 

war. Close cooperation between 

agriculture and microinsurers would 

have set the alarms ringing for 

terrorism underwriters. We tend not 

to converge our separate insights to 

make meaningful forecasts.

THIRD POLE, TRIPLE BOTTOM LINE

A new world insurance order is 

emerging. The foundation is cyber; 

climate change is overarching and 

diversity is the centrepiece. This 

cannot be run the way it has thus 

far. While protectionism is eroding 

globalisation, other forces are 

nudging insurance into the global 

sphere.

CLIMATE CHANGE

This is not only universal, it is also 

cross-class. It impacts lives, health, 

assets and supply chains. It invokes 

intergenerational and transregion 

justice. The melting glaciers of the 

Hindu Kush region (termed the Third 

Pole) will impact the watersheds of 

the Ganges, the Brahmaputra, the 

Yellow River, the Irrawaddy and the 

Mekong - affecting multiple countries 

with close to a quarter of the world’s 

population. “A new, highly complex 

and destabilised ‘domain of risk’ 

is emerging – which includes the 

risk of the collapse of key social 

and economic systems, at local 

and potentially even global levels,” 

warns the Institute for Public Policy 

Research. “This new risk domain 

affects virtually all areas of policy 

and politics, and it is doubtful that 

societies … are adequately prepared 

to manage this risk.”

Until recently, most studies of 

environmental risk examined threats 

in isolation: climate scientists 

evaluated disruption to weather 

systems, biologists focused on 

ecosystem loss and economists 

calculated potential damages from 

storms and droughts. But a growing 

body of research is assessing how 

these factors create a tipping point in 

human society as well as the natural 

world.2

CYBER

This is also a universal, cross-class 

theme. How do you aggregate the 

overall exposure – as with climate 

change? Insurtech needs to clear 

away a lot of clutter before it 

raises the efficiency of our trade. 

US insurtech firm Lemonade has 

demonstrated how a rank outsider 

can disrupt us positively - while 

encouraging support for a favourite 

cause.

NEW METRICS

These two forces are demolishing 
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A new, highly complex and 

destabilised ‘domain of risk’ 

is emerging – which includes 

the risk of the collapse of key 

social and economic systems, at 

local and potentially even global 

levels,” warns the Institute for 

Public Policy Research. “This new 

risk domain affects virtually all 

areas of policy and politics, and it 

is doubtful that societies … are 

adequately prepared to manage 

this risk

silos and ‘horizon- talising’ our 

businesses, forcing us to redefine 

the concept of risk, peril and hazard. 

How do we design our reinsurance, 

products and solutions? Where do 

we draw our talent from – human and 

otherwise? Extended stake holding 

has migrated governance into a new 

realm. We need to address conduct 

risk. The bean counters must 

reconcile with a triple bottom line.

IT IS NOT JUST ABOUT GENDER

During a CII D&I event in India in 

2017, we gained a first-hand insight 

into the grassroot reality. ‘Nanhi 

Kali’ (literally ‘little bud’) reveals the 

extreme bias against young girls 

even before birth. Our explorations in 

north India revealed women leaders 

shunning a diversity study despite 

anonymity and highlighted a lack of 

awareness of cyber risk and fiduciary 

risk transfer. Should we nurture our 

girls (and boys) on narratives from 

Good Night Stories For Rebel Girls 

(by Elena Favilli and Francesca 

Cavallo) - to rewire how the future 

generations think?

The insurance industry must 

come of age and no longer be 

the handmaiden of the industry. It 

must make conscious choices and 

celebrate diversity. The Asimovian 

interplay will soon transition fluidity 

beyond gender to the world of 

cyborgs. Sustainability should be 

core of all risk practices. As the new 

order emerges and around it the 

people, products and processes 

– insurers should not attempt to 

block the forces that beckon a 

transformational new order. May the 

‘Nanhi Kali’ blossom! 

Praveen Gupta is a former Deputy 

Chair of the CII Diversity Action 

Group. Praveen regularly blogs on 

diversity and other themes: www.

thediversityblog.com
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How Technology  
Innovation Is Supporting 
Learners Worldwide
By Simon Graham Former Learning and Assessment Director,Chartered Insurance Institute and Jackie Mahoney ACII  

Chartered Insurance Practitioner Learning Director, Chartered Insurance Institute 

Digital learning and assessment means 

the CII no longer faces the ‘time and 

place’ constraints that, in the past, have 

limited our ability to provide high-quality 

learning across borders and timezones 

to anybody who can benefit from it.

DIGITAL LEARNING

The ability to extend reach through 

digital delivery has been proven in 

many others sectors. In 2017, every 

minute of the day, Uber riders took 

45k trips, Snapchat users shared 528k 

photos, YouTube users watched 4.1 

million videos, Google conducted 3.6 

million searches, and a remarkable 

15 million texts were sent. This level 

of activity would’ve been impos- sible 

before technology revolutionised our 

lives. And it’s turning the experience 

of learning upside down. Through its 

online courses, Harvard University now 

educates more people every single year 

than have participated in its on-campus 

programmes throughout its 380-year 

history. Truly, we live in an era of open, 

democratic access.

Our vision at the CII is that learners will 

soon be able to access the content 

they need, in the format they prefer, 

using the device of their choice – 

regardless of where they live. All that’s 

needed is a broadband connection, 

and a wealth of up-to-date, immersive, 

engaging material is instantly available. 

The effi- ciency gain – both to the CII 

and to learners – will be remarkable. 

AIIM, a non-profit association serving 

the global community of information 

professionals, has estimated that 

poor content creation practices cause 

numerous pain points, with 85% citing 

avoid- able “time spent searching” as a 

key issue.

Throughout 2019, we’ll be rolling 

out digital content to assist learners 

studying for our qualifications across 

a wide range of vital topics – including 

cyber risks, reinsurance, insurance and 

economics, the business of insurance, 

and “what it’s like to work in insurance”. 

This material will look very different 

from the CII’s historic printed study 

texts; instead, it will contain videos, 

animations, hyperlinks and much 
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more, to bring to life the raw textual 

information. The screenshots above 

should provide a flavour for how our 

content will appear as we increasingly 

include the most appropriate learning 

assets for each learning objective, using 

multi-device, responsive design.

REMOTE INVIGILATION

Of course, absorbing our materials 

is only the first part of the learning 

experience. Learners who seek a 

qualification from the CII need to be 

formally assessed, so we can satisfy 

ourselves that the required level of 

competence and knowledge has been 

attained. In the past, this has often 

been an expensive and time-consuming 

process for learners

– especially those who are based 

outside the UK. It is often necessary 

to travel to an assessment centre, 

incurring significant travel expenses. 

This can mean learners arrive for 

exams and tests in a stressed state, 

having battled with transport delays 

and multiple other inconveniences 

when they should be getting mentally 

prepared for the assessment process.

In 2019, we will be offering remote 

invigilation in selected markets with 

our partner Proctor-U, an organisation 

whose mission is to be: “The go-

to source for online identity and 

exam integrity.” In 2018, Proctor-U 

has demonstrated its credentials 

in numerous markets and sectors, 

proctoring 1.18 mil- lion exams in the 

first 10 months.

But what, exactly, is remote 

invigilation? Simply put, it’s when 

the experience of sitting an exam in 

a phys- ical test centre is recreated 

outside a formal exam venue in an 

online environment. The candidate 

simply connects to a live invigilator 

from a location of their choice; the 

invigilator undertakes the necessary

checks and continues to monitor the 

candidate for the duration of the exam. 

At the conclusion, results are provided 

immediately.

In 2018, we have undertaken extensive 

preparations for the introduction of 

remote invigilation. We sur- veyed our 

customers – some 95% of non-UK 

learners stated they would ‘prefer to sit 

an exam by remote invigilation instead 

of at an exam centre’, primarily due 

to the additional flexibility 

and savings on travel 

costs. Comments that were 

made were overwhelmingly 

positive and included:

• Will definitely save 

a lot of time and 

money. I spent the 

equivalent of £600 

on hotel bills and 

airfare to sit FIT in 

Freetown

• The added flexibility 

in when a candidate can sit an 

exam will open many doors. 

The strict sitting of twice a year 

is a deterrent

We remain on a journey to becoming 

a fully ‘digital first’ professional body. 

But we are determined to maintain 

the momentum. The major online 

brands have raised the expectations 

of every single one of us about what 

‘convenience’, ‘flexibility’, ‘instant 

access’ and ‘personalisation’ means in 

practice.

We hope that, once ‘digital learning 

‘ and ‘remote invigilation’ have been 

brought to market  as well as many 

other initiatives that are currently 

undergoing scoping  the CII will be 

better able to build public trust in 

markets in all continents and both 

hemispheres. 

Digital learning page layouts.
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LIAM Structured Internship Programme - 
A Stepping Stone To A Successful 
Career In Life Insurance

T
he LIAM Structured 

Internship Programme 

(LIAM SIP), an 

internship opportunity 

for Malaysian 

undergraduates from all 

disciplines was launched 

in September 2016. A 

collaboration with the 

Ministry of Education 

Malaysia, the objective of LIAM SIP is to 

attract young talents to join the industry 

as a career of choice. The programme 

is now in its third year and to date, has 

benefited over 400 interns from over 50 

Universities locally and abroad.

Designed in accordance with the 

Talent Corp Internship framework, the 

LIAM SIP provides opportunities to 

2nd and final year undergraduates of 

all disciplines from local and foreign 

universities to undergo a three-month 

internship training with any of the 16 

LIAM member companies. 

“In tandem with the dynamic growth 

of the industry, we open our doors for 

undergraduates to gain insights into the 

life insurance industry as a global and 

progressive industry with a wide range 

of job prospects, We aim to attract more 

graduates to choose life insurance as 

their career of choice,” said Mark O’Dell, 

LIAM CEO. 

“As part of the programme module, 

interns are required to attend a two-day 

motivational workshop on soft skills 

training to develop good leadership, 

build self-confidence and sharpen their 

communication and presentation skills.” 

Mark added. 

The interns are placed in various 

departments within the companies, 

such as actuarial department, product 

management and development, risk 

management, corporate planning, 

finance, compliance and consumer 

marketing. They are assigned to mentors 

or supervisors who will guide them 

throughout the internship period. 

Eng Hui Wah, Manager, HR Relationship 

Management, Hong Leong Assurance 

Berhad, said the LIAM SIP helps to 

promote the life insurance industry and 

gives the undergraduates opportunity 

to learn beyond the classroom through 

hands-on experience in the business.  

“The interns may realize through the 

experience and want to continue 

building their career rather than move 

away after graduation.  This helps 

to retain talented graduates in the 

industry and build partnerships between 

our company, the graduates and 

universities,” she said. 

Theresa Paul, Head, Human Resources 

Operations, Gibraltar BSN Life Berhad 

echoed the same view that the LIAM 

Interns are trained to improve their communication and presentation skills in a 2-day motivational workshop under the internship programme.
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SIP is a good programme as it provides 

interns a platform to gain valuable 

industry knowledge and exposure 

to real life working experience in the 

insurance industry. 

“The programme introduces interns 

to the world of life insurance which 

some of them may not be familiar with 

previously, while exposing them to a 

practical experience in a professional 

organization,” added Dennis Tan, Senior 

Vice-President and Head, Human 

Capital, Great Eastern Life Assurance 

(Malaysia) Berhad. 

He believes that the programme helps 

to groom the future generation of interns 

who are aware and interested to make 

an impact to the industry. 

“The skills and knowledge gained can 

influence the industry and community, 

from as small as raising awareness on 

finance and insurance literacy, as the 

programme is open to undergraduates 

from all backgrounds and disciplines.” 

Dennis added. 

According to Theresa Paul, the 

programme is also beneficial to LIAM 

member companies as there is a steady 

pool of interns who have been screened 

by LIAM. 

“It also exposes future talents to 

potential career in the industry. The 

workshops conducted by LIAM have 

increased confidence among the interns 

within the workplace,” added Theresa 

Paul. 

“This program has helped our company 

to build and retain talents.  It provides an 

opportunity for our current employees to 

connect with these college students and 

mentor them. The mentorship program 

is helpful for our business’s culture and 

for the undergraduate’s well-being and 

continued learning,” added Eng Hui 

Wah. 

“Interns who leave a positive 

track record will be considered for 

employment upon graduation.  Interns 

can help the industry by sharing their 

professional experiences with family, 

friends and classmates. This brings 

positive branding to the industry.  When 

they eventually join the industry, it helps 

to build a sustainable life insurance 

workforce towards nation building,” she 

explained. 

As for the work performance of the 

interns, Eng Hui Wah, Theresa Paul and 

Teresa Teng, Senior Executive, Human 

Resources, Allianz Life Insurance 

Malaysia Berhad, spoke positively of the  

good attitude, enthusiasm, motivation, 

and positive energy shown by the 

interns in their respective companies.

Over at Great Eastern Life, Dennis 

Tan also praised the interns for their 

energetic attitude and willingness 

to learn and contribute in whichever 

department they were placed in. 

“They provide new and creative 

ideas, especially in digitalization and 

technology. Some of them are absorbed 

into their departments for a permanent 

or contract position after demonstrating 

their capabilities.

Despite the lack of experience, some are 

also confident in planning major events, 

emceeing in front of a large crowd or 

presenting business case studies to 

Senior Management. They form a strong 

bond in their teams and maintain long-

term networking relationships even after 

their internships have ended,” shared 

Dennis Tan. 

“We are also able to gain fresh 

perspectives from the interns on some 

projects that they were involved in,” 

added Theresa Paul. 

WHAT DO INTERNS THINK OF THE LIAM 

SIP? 

Harue Tam Pei Jean, Actuarial Science 

undergraduate from Heriot-Watt 

University Malaysia, who interned at 

Hong Leong Assurance Berhad, found 

her internship experience very beneficial. 

“I was exposed to various computer 

programmes, allowing me to grow 

professionally and learned more 

about the industry. It also gave me the 

opportunity to meet many individuals 

who are currently working in the life 

insurance industry. I enjoyed working 

with them and was thankful for how 

helpful and welcoming they were. 

“I also had the chance to attend a 

2-day motivational Workshop and the 

experience to present in front of senior 

executives from the industry. This has 

helped me a lot in my power point 

presentation and also built up my self-

confidence. 

“The knowledge gained and skills 
Harue Tam (standing 2nd row right) built her networking by participating in a sports event organised by her 

company.
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acquired throughout my internship 

complemented the education that I 

obtained in the classroom. It pushed 

my limits and put me out of my comfort 

zone. It taught me the proper way to 

communicate as a professional and this 

experience is very valuable for my future 

when pursuing my career path,” she 

explained.

Ong Ming Yu, Business Administration 

undergraduate in Universiti Malaysia 

Sarawak too, had an amazing internship 

experience at Great Eastern Life. 

“I would like to express my appreciation 

to Great Eastern Life Assurance 

(Malaysia) Berhad, especially to my 

supervisor Mr Deric Lye Kah Kiat. 

He has been a good supervisor in 

guiding me to handle various corporate 

situations professionally. Without his 

support and guidance to address all the 

challenges during my internship, I would 

not have such a great and smooth 

practical work experience,” she said.

For Nurul Nadhirah Nor Azni, applied 

learning and on-the-job training are 

essential especially in the current very 

competitive job market. Nurul Nadhirah, 

who is studying Economics and Finance 

in International Islamic University 

College Selangor, did her internship with 

Prudential Assurance Malaysia Berhad. 

“Through this programme, I was able to 

observe how classroom theories apply 

to the real working world. Not to mention 

the networking opportunities available, 

which enabled me to experience 

and understand the industry and its 

ecosystem as a whole. 

“Understanding how the industry is 

structured, allows me to plot my career 

goals better and identify the paths 

towards it. To undergo internship 

with one of the top insurance firms in 

the country has equipped me with a 

growth mindset.  There will always be 

something new to learn from someone, 

every day,” quipped Nurul Nadhirah. 

Apart from gaining valuable working 

experience, the interns have also picked 

up other skills during their internships. 

“I have improved my computer 

skills and interpersonal skills and 

learnt how to manage my time well. 

Besides that, I have made some new 

friends which enabled me to widen 

my network,” said Chong Wee Lian, 

Actuarial Science undergraduate from 

Universiti Kebangsaan Malaysia, who 

was attached with Tokio Marine Life 

Insurance Malaysia Bhd. 

Farra Izzati Mohd Yusof who also did her 

internship with Tokio Marine Life shared 

that she had the opportunity to improve 

her communication skill, analytical skill, 

time management and team work. 

“I have to deal with vendors while 

handling vendor registration and I also 

dealt with various departments as my 

tasks involved IT, banca, customer 

service, finance, claims and HR. These 

involved discussions between each 

department. I have also learnt to work 

independently.

“As I have seven tasks for my routine, 

I learnt to manage my schedule wisely 

so that I can sign off the task on time. 

Multitasking is required to make sure 

everything goes smoothly.

“I also learnt that co-operation and 

commitment among team members 

is very important to ensure that the 

projects or tasks can be delivered 

smoothly. Checkpoint and meetings are 

important to update team members on 

the current issues so that the problems 

can be resolved together as soon as 

possible,” said Farra Izzati, who is 

pursuing Actuarial Science in Universiti 

Kebangsaan Malaysia. 

Farra Izzati in a discussion with her superiors at Tokio Marine Life Insurance 

Malaysia Bhd.

Joan Chin at work with her superior Ms Ka-Mun Thoe, Actuarial Analyst of Hannover 

Re.
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Meanwhile, Joan Chin who is still 

undergoing her internship with Hannover 

Re shared that her experience so far has 

been beyond her expectation. 

“The staff at Hannover Re are helpful 

and willing to share their experiences 

with me. The relationship between the 

staff in Hannover Re is impressive. They 

have good and open communication not 

only for working purposes, but they also 

have sports or other activities together 

after work. In my point of view, it can 

build rapport between colleagues in 

tandem with building work life balance,” 

she said. 

Joan chin who is studying Actuarial 

Science at Asia Pacific University of 

Technology & Innovation, is looking 

forward to develop her communication 

and social skills as well as computer 

skills in programmes such as Access, 

SQL and other coding language during 

her internship with Hannover Re. 

During the internship, some of the 

interns were also given the opportunity 

to participate in the companies’ events. 

“One of the most intriguing experiences 

I have had in Prudential Assurance, 

apart from the vast opportunities given 

to showcase and sharpen my soft 

skills, is with a CSR program called 

Cha-Ching Carnival, conducted by 

Prudential at a local primary school. 

“The program aims to enhance 

knowledge on money management and 

to spread financial literacy amongst 

the children between 7 to 12 years 

old. This award-winning  financial 

education program provides a platform 

to help develop money-smart attitudes 

amongst them. It felt like I was part of 

an initiative to plant good seeds for the 

nation’s future,” said Nurul Nadhirah. 

Ong Ming Yu had the chance to 

coordinate a recognition event for 40 

agents at a club in Kuala Lumpur while 

she was with Great Eastern Life. 

“I designed the invitation flyer and 

handled all the tasks from event flow to 

preparation of recognition certificates, 

menu selection, registration of guests 

and preparation of lucky draw list. I 

also dealt with the venue vendor on the 

arrangement and payment. 

“It was my first time handling a 

corporate recognition event and it 

has certainly enhanced my event 

management skill,” added Ong Ming 

Yu. 

Here are some thoughts shared by the 

interns on how to get the best out of 

this internship experience. 

“To be the best, one must also learn 

from the best. Never be afraid of going 

out of our comfort zone and pursue 

bigger career merits.” said Nurul 

Nadhirah.

“In looking for internships, one may 

face limitations in terms of location, 

accommodation, transportation and 

financial. However these are the 

common things that get between us and 

our dream. Consider these sacrifices 

that we have to go through to seek 

internships with good companies, as 

an investment for ourselves. Internship 

period sets an initial projection to our 

career projection,” Nadhirah added.

For Harue Tam, learning the most out 

of the internship experience would 

certainly benefit one’s future career. 

“However, it is not all just about 

working, but also about networking and 

growing professionally,” she said. 

“Be prepared. Be open. Be brave. 

Opportunity comes to those with a 

prepared mind set,” advised Ong Ming 

Yue. 

As for Joan Chin, she advised interns to 

develop some basic computer skills as 

it would be useful to catch up with the 

tasks given. 

The life insurance industry offers 

stable career prospects and ample 

employment opportunities. For those 

who are keen to seek career opportunity 

in the industry, the industry’s HR 

practitioners opine  that interns need to 

be proactive and have an open mind 

to take up new challenges and learn as 

much as possible during the internship 

attachment. 

They should ask questions and not be 

afraid of making mistakes. They should 

jump at any available opportunities 

given to them. Building professional 

relationship and strong network would 

certainly benefit their career growth. 

The LIAM SIP is a relatively new 

programme and it certainly has room for 

improvement. One area that LIAM would 

look into is to increase the promotion of 

this programme through engagement 

with universities, participation in career 

fairs and enhancement of its mentorship 

programme. 

For more information on LIAM 

Structured Internship programme  

(SIP), please log on to www.liam.org.

my or email your resume to talent@liam.

org.my
 Students are exposed to soft skills training to build their self-confidence before they enter the working world.
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Insurance  
By Anusha Thavarajah, former Chairperson of The Malaysian Insurance Institute (MII)

M
any of us today when asked, 

will say that it is our passion 

to go into a profession that 

is purposeful and will help 

people. Many probably grew 

up wanting to become a doctor 

– me included, because as a 

child, I looked up in awe at 

doctors and the role they played 

in helping people and saving 

lives. However, I ended up taking a very different route 

pursuing a degree in Mathematics, becoming an Actuary 

and finding myself deeply entrenched in an industry that 

many find hard to understand yet is very much a part of 

their daily lives – insurance. 

This brings me to my message today, and before I start, 

I would like to first express my sincere appreciation to 

the CEO, Management Team and Board members of 

the Malaysian Insurance Institute (MII) for supporting me 

in my tenure as the Chairman. The last year was very 

exciting, and in many ways daunting as together we had 

to decide the way forward for the Malaysian Insurance 

“The Beauty & The Beast”?
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Institute which was founded over 

half a century ago in 1968, to be the 

preferred institution for education in 

insurance. We are in a transformative 

era, and at the start of the next phase 

for the Insurance Industry which is 

poised for growth and transformation. 

This is indeed a very exciting period, 

and as our journey unfolds, the 

intention of insurance when it started 

more than a century ago will truly see 

its value and purpose come to life as 

together as an industry, we continue 

to make a difference in the community 

which we serve, much like that of a 

doctor.

Having spent the last 17 years of 

my career working in Insurance in 

Malaysia, it has become evident to 

me what Insurance really means to 

different people. Whenever I meet 

friends and family, they will be eager 

to share their stories with me once 

they learn that I am in the Insurance 

business. While the stories are 

diverse, they all have one common 

thread – which is that each story is 

often deeply emotive. Some were 

tales of gratitude because it helped 

them get through a difficult period, 

whether it’s an illness that required 

treatment and insurance took the 

financial worry away, or the loss of a 

breadwinner and insurance ensured 

that their dreams could continue 

to live on. This is the Beauty of 

Insurance….

At the other end of the spectrum is 

that of frustration and even anger. 

They thought they were being 

protected against a loss, and alas 

found out that they were not covered 

due to terms in a contract that they 

did not fully understand or were 

not properly explained to them. 

Frustration at not hearing back on a 

claim or complaint. This the Beast….

All these experiences are real. What 

we want and ought to see more of, is 

the “Beauty” rear itself and together 

with the MII, we have set ourselves a 

very ambitious goal to transform its 

role in order to support the Industry 

through this transformative period. The 

MII is fully committed to partnering 

with the Industry to support raising 

professionalism, improving awareness, 

and embracing technology to 

ultimately place each Malaysian at the 

centre of our purpose. 

The word “Insurance” stems from old 

French, “Enseurer” meaning “Ensure”, 

i.e. “Make Safe”. This is what we 

want to bring to live and make all 

Malaysians understand. There are 

many stakeholders involved – the 

customer, the agent, the intermediary, 

the authorities and the insurance 

companies. When most people think 

of Insurance, what comes to mind 

is that they have to pay premiums 

and they don’t get anything for it 

immediately. No immediate fulfilment. 

How can Insurance Companies 

in Malaysia make a difference to 

the country, and to its people and 

economy? What really happens when 

you buy an insurance policy? 

When someone agrees to purchase 

a policy with an insurance company, 

they enter into a contract with the 

company. They pay a premium to 

the agent or directly to the company 

and in return receive some form 

of protection. When something 

unfortunate happens, whether it is 

a loss of life, an illness, a disability, 

a vehicle accident or house fire, 

depending on the nature of the policy 

purchased, the insurer will pay out 

claims to the customer. In 2018, the 

Our premiums are invested to grow the country and when adversity 

happens, the insurer pays you and you / your family will have the financial 

means to move on with your lives.

total amount of claims paid in the Life 

Insurance industry alone was RM10.8 

billion. This is 0.76% of GDP. On the 

same note for the General Insurance 

Industry, the total amount of claims 

paid was RM7.58 billion, which is 

0.53% of GDP. This has protected 

and allowed businesses and families 

to recover and move forward from 

adversity. Insurance is here to protect 

you and give you peace of mind. We 

need to make this message clearer to 

our customers. 

What about the country and the 

economy? Does insurance have a role 

to play? Based on recent statistics, 

the total Assets Under Management 

invested in the Malaysian economy is 

RM743.6 billion. Insurance companies 

typically invest premiums not used to 

pay claims and operating expenses 

back in the economy, through shares, 

bonds issued by both the Government 

and Corporate, real estate and 

more. This plays an important role in 

supporting and growing the economy 

of our country.

To me, this is a perfect example of 

the circle of life. We buy insurance to 

protect ourselves in times of adversity. 

Our premiums are invested to grow 

the country and when adversity 

happens, the insurer pays you and 

you / your family will have the financial 

means to move on with your lives. 

This keeps the wheels moving and the 

country growing. Insurance plays a 

crucial social responsibility role in the 

development of our nation.
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As we reflect on what has 

just been said on how Insurance 

plays a role in society and the 

economy, I bring us back full circle 

to the role of medicine in making a 

difference and why I see insurance as 

being a partner in that important part 

of our lives. 

As the MII embarks on the second 

half of its century-old journey, we 

remain steadfast in working closely 

with the Regulator, the Industry 

Associations, Consumer groups to 

bring out the best of Insurance in 

Malaysia. With urbanisation, rising 

cost of living, greater incidences of 

non-communicable diseases and the 

advancement in medical technology 

that are brought about by societal and 

economic development, people need 

to feel confident and secure. And this 

is why Insurance will become more 

relevant and important as a partner in 

our journey in life.

In “Beauty and the Beast”, the fairy 

tale ends with the Beast turning into 

a handsome prince. This is the same 

dream I harbour for the Insurance 

Industry, and one that I hope will come 

true in the not too distant future under 

the collective effort and leadership of 

the MII, the Regulator and the Industry 

Associations. That our industry too 

will one day have its own ‘happily ever 

after’.

Once again, my sincere appreciation 

and gratitude to the Board of MII 

and the Industry as a whole for what 

you do and for continuing to make a 

difference. I am immensely proud to 

be a part of an industry that is ever 

committed to serving our society, 

our community and our nation with a 

purpose.
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What Compliance in 
Insurance is about – 
scope and perimeter  
of compliance 
management

I
n the latest years the role 

and scope of Compliance 

in the Insurance market 

has been rapidly reshaped, 

notwithstanding its relatively 

recent application to the 

industry2. While the typical job 

of compliance officers used to 

be predominantly a “check the 

box” mixed to policy issuing, it 

now involves the setup and verification 

of the practical application of the 

control environment through numerous 

reviews against a broader set of laws 

and regulations.
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Compliance, under a modern 

perspective of its role as a proactive 

means of prudential surveillance aimed 

to prevent, localize and minimize non-

compliance and reputational risks, 

is called to continuously monitor a 

number of laws, regulations, regulatory 

requirements and internal policies. 

Therefore, one of the key questions is: 

what kind of regulations should fall into 

the control of the Compliance Function, 

without generating redundancies or 

affecting performance control?

The answer is not easy and unique, as 

the perimeter of laws and regulations 

under the responsibility of the function 

looks extremely diverse across the 

industry, between various countries, 

business segments or federal/

state level, but the trend is that of 

a progressive expansion of such 

perimeter not only to sources legally 

binding, but also to the broader 

principles of integrity and correctness 

(e.g. Basel II Committee indications for 

the banking industry). Such a dilatation 

trend of the compliance’s scope would 

risk to affect the effectiveness of the 

function itself. It is therefore advisable 

that some key principles are defined 

to limit the area of influence of the 

function.

As a general rule, we could say that 

the Compliance Function should 

set up internal processes/ policies 

to ensure compliance to laws and 

regulations, keeping a specific focus on 

transparency, correctness of behaviors 

toward the customers, contractual 

information and contracts execution 

(taking into consideration the dimension 

and peculiarities of the company). 

Starting from this principle, it is then 

possible to deep-dive specific topics 

(e.g. AML) depending on their relevance 

for the industry. In an attempt to 

rationalize scope of the function, we can 

thus distinguish between:

• Laws, regulations strictly in 

the scope of the compliance 

function

• Laws and regulations 

impacting functions outside 

of Compliance direct span 

of control, but for which 

Compliance is a stakeholder in 

an advisory capacity.

Moreover, key principle through which 

ring-fence the area of influence of the 

compliance functions are:

• proportionality in respect of 

nature of the activity, size 

and complexity: despite its 

self-explanatory description, 

such a principle remains key 

in order to keep the function 

as effective as possible in 

comparison to the number of 

laws and regulations arising 

at a very high speed in the 

industry

• Nature and amount of 

the penalties (risk based 

approach): “the more 

the penalty, the more 

the risk” or vice-versa. 

Such a principle allows a 

calibration of the compliance 

intensity depending on the 

consequences of the non-

compliance events

• consistency with the targets 

of the regulatory activities 

which to comply with: such a 

principle allows to focus on 

risks/events that might affect 

the technical and financial 

health of the companies 

reducing the appeal and 

reputation across the 

customers

• existence of specific control 

areas (e.g. Tax, Accounting), 

against which the compliance 

role could be lower

According to the above mentioned 

principles and on the results of our 

international survey, the key focus of 

Compliance Functions should be:

• Authority regulations

• AML – Anti Money Laundering, 

with higher focus on payment 

flows

• Anti-Bribery and Corruption

• Data Security and Data Privacy

• Complaints and Claims 

Management

• Fraud Management

• Distribution and selling 

practices

• Conflict of interests

• Anti-Trust

• Transparency of contracts

• Taxation on premiums

On top of these laws and regulations, 

best practices suggest including:

• Company internal regulations, 

in particular those referring to 

previously mentioned laws with 

the aim to reinforce control on 

deviations

• Qualification and/or framework 

contracts of providers and 

outsourcers of selected 

company functions, including 

compliance

The Compliance Function should ensure compliance to laws, regulations and 

internal processes, keeping a specific focus on transparency, correctness 

of behaviors toward the customers, contractual information and contracts 

execution.
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• Ethical codes

• Agreements with customers’ 

associations

• Promotions and advertising

• Quality certification

Customer centricity is therefore one 

of the key focus of Regulators, as an 

increasing number of requirements are 

impacting Insurance core processes 

such as Underwriting, Product 

Development and Distribution.

Looking forward, some of the most 

impacting Regulations expected for 

the next years are:

• PRIIPs - Packaged retail and 

insurance-based investment 

products - effective from 

1/1/2018, that requires 

companies to produce a key 

information document (KID –  

a simple document giving key 

facts to investors in a clear 

and understandable manner) 

covering not only collective 

investment schemes but also 

other ’packaged’ investment 

products offered

• MLD4 – Money Laundering 

Directive 4 – Effective 

from 2017, updating the 

requirements in terms of Anti 

Money Laundering and Anti-

Terrorism Financing

• MiFID II, effective January 

2018, accelerating on full 

disclosure to customers of 

product features

• IFRS4, effective January 

2018, focusing on balance 

sheet rules and reporting 

requirements

• IDD - Insurance Distribution 

Directive – effective from 

23 February 2018, that 

regulates the activities of 

insurance intermediaries, 

insurance companies, their 

employees, ancillary insurance 

intermediaries as well as 

online distribution about the 

information that should be 

given to consumers before 

they sign an insurance 

contract

• GDPR - General Data 

Protection Regulation – 

Effective from 25 May 2018, 

that extends current data 

protection laws to all foreign 

companies processing data 

of EU resident and provides 

an harmonization of the 

data protection regulations 

throughout the EU

• HLA - Higher loss absorbency 

requirements – Effective from 

2019, capital requirements 

that apply to the 

identified Global 

Systemically 

Important Insurers 

(G-SIIs)

• ComFrame – Common 

Framework for the Supervision 

of Internationally Active 

Insurance Groups – Effective 

from 2020, requirements 

focusing on the effective 

group wide supervision of 

internationally active insurance 

groups

In this scenario it is clear that, more 

than the severity of sanctions, the  

risk to incur in reputational problems 

with the market is an additional  

issue for CCOs that gives the 

Compliance Function a strategic role 

within the Companies.
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We are all struggling with skills 
gaps in digital insurance. There is  
a new approach now available.
By Hugh Terry, The Digital Insurer

T
he future of insurance 

is here - and it is digital. 

Digital is transforming 

our personal lives and 

starting to transform 

our professional lives 

in insurance . Whilst 

insurance has been a bit 

slow to adapt, change 

is now fully afoot, and 

digital has gone from being seen as 

a minority distribution channel in Asia 

to the number 1 strategic threat and 

opportunity for most CEOs. These are 

exciting times!

KNOWLEDGE ON DIGITAL INSURANCE IS 

NEEDED BY MANY – NOT JUST THE FEW

Digital is the 4th industrial revolution, 

and we are in the early stages of 

a significant period of irreversible 

change. As the pace is getting quicker 

and as momentum builds, the need 

for awareness, understanding and 

knowledge is quickly moving from the 

few (digital specialists) to the many 

(business managers & leaders).

Technology is presenting opportunity 

for change at different levels – 

from “Improving Today” (Value 

Chain Innovations) to “Reinventing 

Tomorrow” (New Digital Business 

Models) . Consequently the insurance 

industry needs to support insurance 

professionals in a digital world – all 

leaders and managers need to be 

equipped to participate in technology-

enabled change - a common set of 

core skills plus some deeper skills are 

required by all.

However, with a plethora of new 

technologies and buzzwords, most 

insurance professionals know they lack 

a basic understanding of these new 

technologies, let alone their business 

application potential.

EXISTING OFFERINGS JUST DON’T MAKE 

THE GRADE

At The Digital Insurer we recognised 

the demand from our corporate 

members for a new approach to 

learning on digital insurance. The 

feedback we got included:

• Existing training solutions are 

not up to the job

• Content is un-dynamic 

and often out-of-date

• Deployment mechanisms 

are largely out-of-touch 

with how people like to 

consume knowledge 

these days 

• Tech-focused Learning & 

Development (L&D) solutions 

are typically

• Sector agnostic i.e. 

missing insurance sector 

nuances

• Tech-led rather than 

starting from the premise 

that it is user and 

business application 

of tech-enablers which 

is the key to realising 

business value

TDI Business school takes a business approach that is inclusive and covers both specialist and business teams
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• There are few courses 

designed to bring both tech 

and business employees 

together so they can learn 

from each other

• Internally, insurers struggle 

to meet the growing 

development needs of 

employees

• Individuals increasingly 

like things that are 

transferrable, and for insurers, 

supplementing internal L&D 

with external input strengthens 

the brand & employee 

proposition by reinforcing 

signs of an open, innovative 

and collaborative culture  

• There is a void in the area of 

digital technology learning and 

development for the insurance 

sector that is business minded

• The industry needs help - 

the pace of new technology 

development is out-stripping 

the ability of individuals and 

companies to keep-up. The 

requirement is not for one-

time education, but rather on-

going knowledge acquisition

So we responded to our corporate 

members and designed a brand new 

programme!

ANNOUNCING THE WORLD’S FIRST 

LAUNCH OF A MINI-MBA AND 

PROFESSIONAL QUALIFICATION IN 

DIGITAL INSURANCE – HERE IN ASIA

The Associate of Digital Insurance, 

or ADI programme, has 7 courses, 

each with 8x 1-hour lessons, with 

mentors and vocational exams and 

is 100% virtual with pre-recorded 

lessons as well as weekly live clinics. 

A qualified alumni will be able to use 

the professional designation “ADI” and 

will have the option of annual renewal 

that will also give access to Continuing 

Professional Development and global 

networking. In short, the ADI is for 

insurance professionals looking to build 

and enhance their skills and networks 

in a digital world.

The ADI programme is designed to 

bring together management executives 

from around the region who are 

interested in learning how to transform 

the insurance industry in a digital 

world. It will be fun and interactive and 

designed for pro-active learners.

We will leverage The Digital Insurer’s 

knowledge base and network to 

provide interesting and relevant 

content, knowledgeable lecturers and 

engaging mentors – not just for one 

course but on an ongoing basis.

To find out more, watch this 60 second 

video: https://www.the-digital-insurer.

com/about-adi/

PARTNERSHIP WITH THE MALAYSIAN 

INSURANCE INSTITUTE (MII)

I am pleased to officially announce 

we have partnered with MII and are 

providing corporate member access 

to the world’s first launch of the 

ADI programme in January 2020. 

The final deadline for participation 

is 25th October and is limited to 30 

participants with a maximum of  

3 per company. 

Further information on the offer to 

MII corporate members can be found 

here: www.the-digital-insurer.com/

malaysian-insurance-institute-adi/.

ABOUT THE AUTHOR AND THE 

DIGITAL INSURER

Hugh Terry Is the founder of The 

Digital Insurer and has been based 

in South East Asia for more than 20 

years and has more than 30 years’ 

experience in the insurance industry 

in operational , consulting and 

entrepreneurial capacities . He is an 

actuary by profession.

The Digital insurer has the world’s 

largest knowledgebase on digital 

insurance and a global community 

of more than 35,000 members 

including more than 600 in Malaysia. 

Its purpose is “working together to 

accelerate the digital transformation 

of insurance”. you can sign up for 

content for free at www.the-digital-

insurer.com.
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Industry professionals gather to 
discuss and share insights on game  
- changing industry trends at the 
Liability Insurance Seminar (LIS) 2019

The Liability Insurance Seminar (LIS) 

2019 organized by The Malaysian 

Insurance Institute (MII) featured leading 

industry experts, gathered to discuss 

and share insights on game-changing 

industry trends in the field of liability. The 

annual event addressed some of the 

most pertinent factors in understanding 

the magnitude of technological 

advancements and how  

it affects financial services, specifically 

the insurance industry. 

In her opening remarks, Ms. Shalini 

Pavithran, Chief Executive Officer of 

The Malaysian Insurance Institute, 

emphasized the importance of 

continuously “finding out how best 

to add value to the industry”. She 

also adds that there is much room 

for improvements in various fields of 

insurance, specifically in the field of 

liability and that members of the industry 

should collaborate to build a better future 

for insurance in Malaysia. 

Held at Renaissance Hotel, Kuala 

Lumpur on 26 September 2019, one 

of the highlights of the day was a 

session by Jasminder Kaur, Executive 

Vice President, CBO & Head Financial 

Specialties, Aon Insurance Brokers (M) 

Sdn Bhd and Ram Lakhan Nandrajog, 

Assistant Vice President, Financial 

Services & Professions Group, Aon 

Insurance Brokers (M) Sdn Bhd. In this 

interactive sessions, Jasminder Kaur 

shared a survey result conducted by 

Aon, which concluded that “the no.1 

risk that keeps a risk manager awake 
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in a hospital is cyber attacks and 

cyber threat data breach” followed by 

other risks such as damage to brand 

and reputation, lawsuits, increasing 

competition, regulatory and legislative 

changes, change in market factors, 

retaining talents, failure to innovate; 

and business interruption. She further 

added that “overall, in liability, capacity is 

stable but deployed more selectively and 

cautiously” and “because of the rise in 

the loss trend, capacity is shrinking”. 

In observing retention in medical 

malpractice, the current trend is 

“retention higher, premium higher. 

Underwriters really want to see 

profitability and sustainability.  

To strike a balance and observe 

sustainability, the balance needs to strike 

between the volume, premium and the 

claims paid out.” said Jasminder Kaur.

Another anticipated session of the 

seminar was the panel discussion 

by panellists Halim Jantan, Chief 

Executive Officer & Director of Sterling 

Insurance Brokers, Devakumaran 

Palnisamy, Senior Vice President of 

March Insurance brokers (M) Sdn 

Bhd, Jasminder Kaur, Executive Vice 

President, CBO & Head Financial 

Specialties, Aon Insurance Brokers (M) 

Sdn Bhd; and Zohrab Chong, Chief 

Enabling Officer, Enablers Consulting 

& Solutions.The dynamic discussion 

touched on topics related to challenges 

in distributions channel management, 

human capital, products development 

and warranties and cyberspace.
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On 23 August 2019, MII welcomed 

over 40 students and lecturers from 

Politeknik Kota Bharu Kelantan, as 

part of the industry sharing session 

for students of insurance. The sharing 

session was held at MII City Centre, 

Wisma FGV, in collaboration with 

Persatuan Insurans Am Malaysia 

(PIAM). Led by senior management 

staff of MII and PIAM, students 

and lecturers from the Diploma of 

Insurance faculty were briefed on the 

goals, objectives and purposes of 

industry bodies like MII and PIAM and 

the role we play in the local insurance 

industry. 

The sharing session was made up of 

two parts. The first part comprised of 

a very informative presentation and 

Careers in Insurance – Visit from 
Politeknik Kota Bharu, Kelantan
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Q&A session by PIAM’s  

Mr William Tan, AGM, Technical  

& Distribution Management and  

Ms Frances Yew, Senior Manager  

of Head-Human Capital & Talent.  

This included details on PIAM’s 

ongoing initiatives for talent 

development in the local insurance 

industry and their role as a body that 

helps drive and manage General 

Insurance in Malaysia. Students 

and lecturers were also given the 

opportunity to watch PIAM’s industry 

videos and commercials as part of 

PIAM’s awareness campaign on the 

importance of road safety. 

The second part of the sharing 

session was by MII’s Puan Wahida 

Shariff, Chief Academic Officer and 

Ms Tan Li Na, Senior Vice President 

of Business Development and 

Customer Relations Management. 

On behalf of MII, Puan Wahida Shariff 

gave a brief overview about MII, 

its history, products and services 

followed by a run through of MII’s 

Education Path. Students were 

enlightened by what the MII has 

to offer in terms of professional 

qualifications and how continuous 

education can help to build or 

enhance one’s career in insurance. 

To conclude the visit, Puan Ily Aliah 

from the Knowledge Management 

Unit at MII gave a tour of the MII 

City Centre to show students and 

lecturers the facilities and services 

available for use by MII Members, 

as part of the benefits under the MII 

Membership offerings.

On behalf of MII and PIAM, we would 

like to wish all students the best in 

their studies and careers in insurance.
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The 2019 Malaysia MDRT Day was 

a highly stimulating and dynamic 

event, attended by over 2,000 industry 

professionals around the region 

including over 700 participants from 

India, Cambodia and Vietnam. The 

annual event addressed some of the 

most pertinent factors in discovering 

one’s full potential in their goal towards 

the MDRT status, to inspire and 

motivate life insurance and financial 

services professionals to achieve 

greatest success in their careers.

In his opening remarks, Mr Lim Ren En, 

MDRT Country Chair (MDRT Country 

Chair - Malaysia), highlighted the 

importance of the MDRT community 

as a community of sharing knowledge 

and resources, encourage professional 

growth and believe in excellent 

customer experience. According to  

Mr Lim “EXCELLENT customer service” 

is key to an agent’s success “so that 

our clients get the best care and service 

from our members”. He continued by 

emphasizing the values that MDRT 

continuously instils in its members  

“To empower us to be professional, 

caring, loving and with empathy  

through our practice”. 

Founded in 1927, Million Dollar 

Round Table (MDRT), The Premier 

Association of Financial Professionals®, 

is a global, independent association 

of more than 72,000 of the world's 

leading life insurance and financial 

services professionals from more 

than 500 companies in 75 nations 

and territories. According to the latest 

Over 2,000 Industry Professionals 

From Around The Region Gathered  

To Celebrate “Be MDRT #YOLO”  

at MALAYSIA MDRT DAY 2019

Malaysia MDRT Day 2019, Sandro Forte Session

Malaysia MDRT Day 2019 Flag Ceremony
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Over 2,000 Industry Professionals 

  

Breakfast Session With Sandro Forte. From left: Sadik Dhirani, Lim Ren En, Sandro Forte and Manmohan

Malaysia MDRT Day 2019 Sponsors

statistics shared by Mr Lim, “Today 

Malaysia has 1356 MDRT members, 

representing 1.2% of the best life 

insurance agents in Malaysia”. MDRT 

members demonstrate exceptional 

professional knowledge, strict ethical 

conduct and outstanding client service. 

MDRT membership is recognized 

internationally as the standard of 

excellence in the life insurance and 

financial services business. 

This year’s #YOLO (You Only Live 

Once) motto for the 2019 Malaysia 

MDRT Day was successfully delivered 

through the inspiring line of speakers 

whose underlying message is to 

encourage the future generation to 

serve at their very best in their lives  

and most importantly, for the lives  

of others.

The convention, which was held at 

Dewan Merdeka, PWTC, Kuala Lumpur, 

on 3 August 2019, is organized by 

the Malaysia MDRT Membership 

Communication Committee 

(MDRT) and co-organized by The 

Malaysian Insurance Institute (MII). 

MII was founded in 1968 as a non-

profit organisation. It is the leading 

Professional Body and Education 

Institution for the Malaysian insurance 

industry. 

MII provides internationally recognised 

qualifications in insurance, risk 

management and financial planning.  

It is highly respected as a regional 

centre that offers an extensive range  

of quality education programmes  

and training courses for professionals  

in the insurance and financial  

services industry.

The 2019 Malaysia MDRT Day 

featured high-powered and life-

changing presentations by top class 

industry performers, with 16 local 

and international speakers who 

are current members of the Top 

Million Dollar Round Table (MDRT), 

Court of the Table (COT) and Top 

of the Table (TOT). The speakers 

shared valuable and effective sales 

techniques and ideas, best practices 

as well as inspirational road to MDRT 

experiences, targeting agents with 

an objective to conquer new frontiers 

with new ideas to grow their business 

- the MDRT way.  

AIA Berhad was the Platinum  

Partner and Etiqa Takaful was the 

Bronze Partner in this prestigious 

industry event.
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The 12th ASEAN Insurance Congress 

(Congress) organized by The ASEAN 

Insurance Training and Research 

Institute (AITRI) under the auspices 

of the ASEAN Insurance Council 

(AIC) was held at the Patra Bali 

Resorts and Villa in Bali, Indonesia 

on the 1st and 2nd October 2019. 

The ASEAN Insurance Congress 

which is held biennially was officiated 

by Dr. Ariastiadi Saleh Herutjakra, 

Department Head of Non-Bank 

Financial Industry Supervision 

Department 1A, Financial Services 

Authority of Indonesia (OJK). 

The Congress is a platform for 

insurance industry leaders from 

ASEAN and neighbouring countries 

to participate in a regional forum 

to establish broader regional 

perspectives. The Congress also 

fosters discussions and collaborations 

within and across disciplines for 

the advancement of the insurance 

industry, promotes innovation 

and most importantly, renews and 

strengthens fellowships and relations 

between ASEAN countries.

The theme of this year’s Congress, 

‘Supercharging the Future of 

Insurance Through Innovation’, 

sets the tone for discussions on 

how innovation and technological 

advancements are enabling the 

the strategic approach in this 

era of developing information 

technology has been rapid and 

disruptive so that the incumbent 

can no longer rely on the direct 

competition approach to penetrate 

the market.

The ASEAN Insurance Community 
Strengthens Relationships  
In Bali, Indonesia At The 12th 
ASEAN Insurance Congress (AIC)

INSURANCE Oct-Dec 2019 www.insurance.com.my

58 MII Highlights



creation of new insurance products, 

services and business models to 

better serve and meet the needs  

of consumers. Mrs. Evelina  

F. Pietruschka, Secretary General of 

the Asean Insurance Council, during 

her welcoming remarks said that “a 

key takeaway from today’s Congress 

– ready or not, Industrial Revolution is 

happening at breakneck speed, and 

it’s no longer business as usual”

The Congress this year saw over 100 

insurance leaders from 12 countries 

comprising of insurers, re-insurers, 

brokers, loss adjusters and insurance 

regulators as well as complementary 

service providers to the  

insurance industry such as legal,  

compliance and audit from the Asia-

Pacific region.  

During the keynote address,  

Dr. Ariastiadi said that “the strategic 

approach in this era of developing 

information technology has been rapid 

and disruptive so that the incumbent 

can no longer rely on the direct 

competition approach to penetrate 

the market. In this era of disruption, it 

is necessary to focus on new players, 

new ways of working, new competitive 

business models. Therefore, insurance 

companies must learn quickly, 

keep moving, think like a disrupter 

and start-up, and always focus on 

consumers”

During the Congress, Malaysian 

Reinsurance Berhad (Malaysian 

Re), launched the third edition of its 

annual regional thought leadership 

publication, ASEAN Insurance Pulse. 

The ASEAN Insurance Pulse 2019 

was launched by Dr. Ariastiadi Saleh 

Herutjakra, Department Head of Non-

Bank Financial Industry Supervision 

Department 1A, Financial Services 

Authority of Indonesia (OJK) and 

witnessed by Mr. Zainudin Ishak, 

President & Chief Executive Officer 

of Malaysian Re, Ms. Evelina F. 

Pietruschka, Secretary General of  

the ASEAN Insurance Council and 

Ms. Shalini Pavithran, Chief Executive 

Officer of the ASEAN Insurance 

Training and Research Institute.

A host of exciting panel discussions 

and presentations by 27 high 

level speakers took place during 

the one-and-a-half-day Congress 

highlighting regulatory reforms, G20 

agenda updates, impact of the One 

Belt One Road initiative, insurtech, 

technological influences and capacity 

building efforts, latest trends and 

developments in distribution, 

underwriting, microinsurance and 

Takaful.

Ms. Shalini Pavithran, Chief Executive 

Officer of the ASEAN Insurance 

Training & Research Institute said that 

“with delegates from a wide spectrum 

of experiences, the Congress 

provided insights on ways to nurture 

and harness innovation in the 

insurance industry as well as break 

new grounds in looking at innovation 

for the industry players in the region 

that will drive growth and energise the 

future trajectory of the industry.” 

The 2019 ASEAN Insurance Congress 

was sponsored by Malaysian Re 

(Platinum sponsor), SCOR (Bronze 

sponsor) and MAIPARK (Other 

sponsor). 
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ABOUT AITRI

The ASEAN Insurance Training and 

Research Institute is established by 

the Regulators of member countries 

of ASEAN, namely Brunei, Cambodia, 

Indonesia, Laos, Malaysia, Myanmar, 

Philippines, Singapore, Thailand and 

Vietnam. AITRI was in operations since 

2001 and officially incorporated on 

1 December 2004 in Malaysia. This 

non- organization is set up exclusively 

to serve and facilitate the needs of 

development in education, training 

and research for the Regulators and 

insurance practitioners of ASEAN 

members to help support the 

development of ASEAN insurance 

Market. Since 2007, AITRI has been 

appointed by the ASEAN Insurance 

Council as the permanent secretariat 

for the ASEAN Insurance Congress.

ABOUT AIC

The ASEAN Insurance Council (AIC) 

was established on April 4, 1978 to 

be a regional platform for insurance 

leaders, professionals and practitioners 

to network and share their knowledge 

as well as their expertise in various 

areas of insurance business for the 

development of insurance industry 

in the ASEAN region. AIC is an 

organization under ASEAN which 

comprises 13 members of insurance 

associations from 8 ASEAN member 

states including the Brunei Insurance 

and Takaful Association (BITA); the 

Insurance Association of Cambodia 

(IAC); the Life Insurance Association of 

Indonesia (AAJI); the General Insurance 

Association of Indonesia (AAUI); 

Persatuan Insurance Am Malaysia 

(PIAM); the Life Insurance Association 

of Malaysia (LIAM); the Philippine Life 

Insurance Association, Inc (PLIA); 

the Philippine Insurers & Reinsurers 

Association, Inc (PIRA); the General 

Insurance Association of Singapore 

(GIA); the Life Insurance Association 

of Singapore (LIA); the Thai General 

Insurance Association (TGIA); the Thai 

Life Assurance Association (TLAA); and 

the Association of Vietnamese Insurers 

(AVI). 
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Activities Update
Past Activities

Between January to 30th August 2019, The Malaysian Insurance Institute had organised the following events to facilitate the 

pursuit of knowledge as well as encourage networking between members:-

  

 Date   Event 

Aug 26  MII BREAKFAST TALK & NETWORKING

   Half Day Seminar and Networking: 8.00 a.m to 1.00 p.m

Venue:   MII City Centre, Level 6, Wisma FGV, Jalan Raja Laut, Kuala Lumpur, Malaysia.

Topic:   Leader ROLES in Digital Transformation

Keynote Speaker:  Dr JO Studer, Licensed Psychologist, ITD World

Panel Speakers:     Ms Sree Devi Palani, Head of Liability & Engineering Non-Motor Claims, AmGeneral Insurance, 

   Ms Lim Huei Ying. Vice President Digital Benefits,Health Solutions, Aon Ins. Brokers, 

   Dr. Kamalanathan SPS. Chief Executive Officer, Eximius Medical.     

Aug 2  MII BREAKFAST TALK & NETWORKING

   Half Day Seminar and Networking: 8.00 a.m to 1.00 p.m

Venue:   MII City Centre, Level 6, Wisma FGV, Jalan Raja Laut, Kuala Lumpur, Malaysia.

Topic:   An Overview of Malaysian Financial Reporting Standards MFRS 9, 15, 16, and 17

Keynote Speaker:  Sharon Kok, Partner, Audit & Assurance, Deloitte Malaysia, 

   Mohamad Faisal Rasheed, Director, Business Advisory, Deloitte Malaysia, 

   Dennis Choo, Senior Manager, Business Advisory, Deloitte Malaysia.
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   Date   Event 

Sep 23  MII BREAKFAST TALK & NETWORKING

   Half Day Talk: 8.30 am to 12.00 noon

Venue:                              MII City Centre, Level 6, Wisma FGV, Jalan Raja Laut, Kuala Lumpur, Malaysia.

Topic:    Preparing for Corporate Liability

Keynote Speaker:  Dato’ Josephine Low, Director – Risk & Governance, PKF Advisory, Malaysia

Sep 30   MII BREAKFAST TALK & NETWORKING

   Half Day Talk: 8.30 am to 12.00 noon

Venue:   MII City Centre, Level 6, Wisma FGV, Jalan Raja Laut, Kuala Lumpur, Malaysia.

Topic:   Talent Assessment of High Potentials

Keynote Speaker:  KC Yan, Senior Principal Consultant, ITD WORLD

Oct 23  MII BREAKFAST TALK & NETWORKING

 Venue:   MII City Centre, Level 6, Wisma FGV, Jalan Raja Laut, Kuala Lumpur, Malaysia.

Topic:   Transforming Stress to Positive Energy

Speaker:   Mr Karl La Rowe, M.A., LCSW – A Mental Health Professional from the United States, ITD World

 

Nov 2  13th MII INTER INSURANCE COMPANIES’ BOWLING TOURNAMENT 

Nov 28  MII BREAKFAST TALK & NETWORKING

Activities Update
Upcoming Activities

The Malaysian Insurance Institute will be organising the following events:

Come and join us in our upcoming activities. We look forward to seeing you! 

For more information about the upcoming events, please contact us at 03-2087 8882 or email miimembers@mii.org.my
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BREAKFAST TALK & NETWORKING  

ON 2TH AUGUST 2019  

“LEADER ROLES IN DIGITAL 

TRANSFORMATION” 

Across industries around the world, 

digital transformation (DX) is changing 

the way organizations of all sizes do 

business. Perhaps the most succinct 

declaration of DX comes from the 

CEO of Citi: “We are no longer a 

bank but a technology company in 

the financial services industry.” There 

are variations on that theme from 

CEOs of organizations of all sizes and 

in all industries, who are changing 

their business models to capture this 

opportunity.

Harnessing the power of the 3rd 

Platform (cloud, mobility, social 

business, and big data and analytics), 

organizations leverage new digital 

competencies to transform every step 

of the value chain. This leads to the 

creation of new revenue streams, the 

elimination of inefficient and redundant 

processes, and a shift away from 

repetitive day-to-day tasks to more 

strategic, future-looking work. For 

organizations to remain competitive 

in this quickly unfolding digital era 

Membership Activities Update

CEO of MII, Ms. Shalini Pavithran picking winners for the lucky 

From left: CEO of MII, Ms. Shalini Pavithran; ITD World Organiser Ms. Rita Goh and associate; Keynote speaker, Dr. Jo Studer; MII member, Dr. Kamalanathan; MII Head of 

Professional Membership, Mr. Raveendran

and beyond, leaders must embrace 

digital transformation and the requisite 

infrastructure needed to achieve it. 

While organizations are leveraging new 

digital competencies to revolutionize 

product and service delivery, it is 

important to remember that digital 

transformation is not a technology 

initiative but a business strategy. 

Leaders understand that digital 

transformation represents the potential 

for real growth by fundamentally 

changing the customer experience. 

This requires leadership skills that 

envisions new strategies for their 

business, motivates their employees 

in fundamentally new ways to delight 

customers and retain them for life.

Digital transformation is less about a 

digital strategy and more about how 

to do business in a digital world. If we 

lead with technology, we’re achieving 

digital insertion. Leading with the 

business outcomes ensures we are 

transforming — Anne Mullins, CIO and 

corporate vice president, Lockheed 

Martin.
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BREAKFAST TALK & NETWORKING  

ON 26TH AUGUST 2019

“AN OVERVIEW OF MALAYSIAN 

FINANCIAL REPORTING STANDARDS 

MFRS 9, 15, 16, AND 17

The Malaysian Financial Reporting 

Standards (MFRS) framework 

was introduced by the Malaysian 

Accounting Standards Board (MASB) 

and came into effect on 1 January 

2012. All registered companies in 

Malaysia are required to prepare 

statutory financial statements, which 

must be prepared in accordance with 

the approved accounting standards 

(i.e. Malaysian Financial Reporting 

Standards (MFRSs)) which have been 

set forth by the MASB.

MFRS 9 (“Financial Instruments”) 

establishes the requirements for 

recognising and measuring financial 

assets, financial liabilities and some 

contracts to buy or sell non-financial 

items. This Standard replaces MFRS 

139 Financial Instruments: Recognition 

and Measurement.

MFRS 15 (“Revenue from Contracts 

with Customers”) was introduced to 

provide one comprehensive revenue 

recognition model for all contracts with 

customers to improve comparability 

within industries, across industries, and 

across capital markets.

MFRS 16 applies a “right-of-use” 

approach for lessee accounting 

which requires a lessee to recognise 

assets and liabilities for the rights and 

obligations created by lease contracts. 

This approach reflects that, at the 

commencement date of a lease, 

the lessee obtains a right to use an 

underlying asset for a period of time, 

and the lessor makes the underlying 

asset available for use by the lessee. 

With this approach, there would no 

longer be a distinction of finance 

leases and operating leases for lessee 

accounting. The new Standard would 

have the effect of recognising all lease 

assets and lease liabilities, including 

those that are currently treated as 

off-balance sheet operating leases. For 

lessor accounting, MFRS 16 retains 

the “rights and rewards” approach 

of the current Standard on leases i.e. 

MFRS 117. The new MFRS basically 

carries forward the lessor accounting 

requirements in MFRS 117, and hence, 

there will be no significant changes to 

lessor accounting, except for some 

improved or enhanced disclosures.

MFRS 17 establishes the principles 

for the recognition, measurement, 

presentation and disclosure of 

insurance contracts within the scope 

of the standard. The objective of 

MFRS 17 is to ensure that an entity 

provides relevant information that 

faithfully represents those contracts. 

This information gives a basis for users 

of financial statements to assess the 

effect that insurance contracts have on 

the entity's financial position, financial 

performance and cash flows. MFRS 17 

was issued in May 2017 and applies to 

annual reporting periods beginning on 

or after 1 January 2022.

Members seated in the conference room listening to the presentation by a keynote speaker

From left: Deloitte Director of Business Advisory, En. Mohd. Faisal; Deloitte 

Senior Manager, Business Advisory, Mr. Dennis Choo; Deloitte Partner, Audit 

& Assurance, Ms. Sharon Kok, Deloitte Partner, Audit & Assurance; MII CEO. 

Ms. Shalini Pavithran

Speaker:  

Mr. Dennis Choo; 

Deloitte Partner, 

Audit & Assurance

Speaker: Ms. Sharon Kok, Deloitte 

Partner, Audit & Assurance
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Behind the Scenes: 
Psychology of Online Shopping

U
nderstanding how online 

shoppers search, browse 

and select the things they 

want to buy, as well as 

knowing what it takes to 

clinch the sale and avoid 

abandoned carts can 

help retailers present their 

offerings and approach 

in the right way to win 

customers and repeat sales. 

Consumer psychology is widely used by 

big online brands like Netflix, who employ 

psychologists within their Consumer 

Insights Division to help boost viewer 

figures and extend viewing times. The 

basic principles of applied consumer 

psychology are highly scalable and can 

help even the smallest of start-ups to 

increase their revenue.



Applying the psychology  

of consumer behaviourism into 

online marketing and sales 

is different from managing a 

consumer’s journey through a 

real-world store, but the core 

principles remain the same.

67Lifestyle
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THE ORIGINS OF CONSUMER 

PSYCHOLOGY

Consumer psychology is a study to 

uncover what people want to buy, 

and why they want to buy. The core 

principle of consumer psychology has 

its roots in the study of behaviourism, 

or the ways in which external factors 

can influence and drive an individual’s 

purchasing decisions.

Today, consumer psychology is 

utilised to great effect by well-known 

brands across all manner of niches 

and industries, like Kleenex. Netflix is 

one of the biggest and best-known 

companies that integrate consumer 

psychology into their platform to keep 

viewers engaged and returning for 

more. The application of consumer 

psychology is responsible for those 

auto-play countdowns to the next 

episode of your show, the selection 

of shows recommended for you to 

watch next, and even the specific 

thumbnails used for each show, which 

are personalised to appeal to different 

types of viewers and may vary from 

person to person depending on their 

interests.

HOW THE PSYCHOLOGY OF SHOPPING IS 

APPLIED IN SUCCESSFUL REAL-WORLD 

RETAIL UNITS

We witness the incorporation of 

consumer psychology into business 

models of real-world retail units 

every day. Let’s look at local chain 

supermarkets as examples of applied 

consumer psychology in action.

Have you ever wondered why the 

fruit and vegetable section is the first 

area you pass through when you 

enter a supermarket? Or why the aisle 

arrangement changes from month 

to month, or how the smell of freshly 

baked bread permeates most large 

supermarkets throughout the day? 

This is all due to the application of 

consumer psychology.

Displaying green produce at the 

entrance of the store gives the shopper 

an impression of freshness. Changing 

aisle arrangements often annoys 

repeat customers as they are tasked to 

look for new locations of their favourite 

products, but this increases their 

coverage throughout the store, which 

also means there are opportunities for 

a new sell.

That delicious fresh aroma of freshly 

baked bread is deliberately vented 

to permeate the entrance of the 

supermarket to appeal to the sense of 

comfort and helps increase impulse 

sales and the purchase of more goods.

The arrangement of products on your 

supermarket shelves are not without 

purpose either. Premium and high-value 

branded products are displayed at eye 

level, whilst store brands and budget 

lines will be showcased lower or higher 

up on the shelves.

When it comes to products marketed to 

children like certain breakfast cereals, 

you might well find that these will be 

situated closer to a child’s line of sight 

than that of an adult – and that the eyes 

of characters used on the packaging are 

large, and generally slanted downwards 

to catch the attention of children, not 

adults.

Many supermarkets and other stores 

deliberately channel shoppers via a 

certain route, something that Swedish 

furniture giant Ikea is well known 

for. Some supermarkets paint large 

bright-coloured arrows on the floor 

to guide customers where to walk. 

Shoppers tend to follow these arrows 

as that is what arrows are supposed 

to do – show the way. This ensures 

that the store maximises the number 

of products that they can showcase to 

their shoppers, albeit sometimes at the 

cost of alienating and annoying their 

customers. 

THE SIMILARITIES AND DIFFERENCES 

BETWEEN ONLINE AND OFFLINE SALES 

PSYCHOLOGY

Applying the psychology of consumer 

behaviourism into online marketing 

and sales is different from managing a 

consumer’s journey through a real-

world store, but the core principles 

remain the same.

Knowing audience demographics is 

the building block for increasing sales. 

This principle is shared between both 

real-world and virtual stores, but how 

this information is applied in practice 

is very different when targeting online 

audiences. If an online store is bringing 

in traffic but failing to achieve the 

targeted level of sales, the application of 

online shopping psychology can help. 

Here are two most common angles, 

which work well for both online SMEs 

as well as for big brands.

SUBTLY DIRECTING THE CUSTOMER 

JOURNEY

Keeping the site’s navigation easy and 

intuitive to use is vital. Suggestions 

and links should be made available 

throughout the browsing experience, 

without going overboard and 

presenting the dilemma of “too much 

choice” or competing stimulus. For 

example, integrate thumbnails of 

suggested accessories or alternative 

products within the item page and 

promote and highlight trending or 

popular products.

Creating the illusion of scarcity is a 

powerful tool for online stores, and 

one that remains highly effective. For 

instance, rather than showing stats on 

how many people have purchased a 

certain type of item, instead show how 

many are left available to buy when 
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We all know that post and packing 

costs money, and objectively, 

customers know this too – but 

consumer psychology is concerned 

with how shoppers think and feel on an 

instinctive and emotional level rather 

than solely a logical one, and shipping 

costs are one of the first casualties of 

emotional buying decisions. Overly 

high or disproportionate shipping 

costs will discourage prospects, even 

if flat shipping rates are offered (online 

retailers usually ship at a loss). If a 

prospect only wants to buy one or two 

low-value items and the shipping cost 

significantly increases the final price, 

they will probably decide that they 

can do without it or wait to purchase 

another time when their order value 

better justifies the shipping cost.

It is common knowledge that free 

shipping is not really free (shipping cost 

already included in the product price), 

but it can be a huge incentive that can 

help land bigger, more regular orders 

and so is often a price worth paying. 

Again, it is about consumer’s emotional 

level – knowing that something is 

free. Similarly, offering free shipping 

for orders over a certain price and a 

minimal or token postage fee below 

this value improves customer’s 

perception of the overall value offered 

by their purchase.

There is also value in following up with 

shoppers who abandon their carts 

before checkout, and there are several 

ways that this is done. If the shopper 

has previously registered with the 

site and logged in while browsing, an 

automated email reminder or prompt 

to them within a day of their visit 

can incentivise them to return and 

complete their purchase.

A small percentage discount within the 

email and ensuring shoppers that they 

can find their cart in the state that they 

left it, can provide the added push to 

eventually complete the purchase.

The psychology of consumer behaviour 

is a fascinating field of study, and one 

that is very well understood today, 

even by marketing-savvy laypersons – 

at least as far as traditional real-world 

retail sales are concerned.

this drops below a certain threshold, to 

provide that final push to complete a 

purchase.

Vision is mission! The placement 

or positioning of items is crucial to 

lead customers’ focus. Because we 

read left to right and top to bottom, 

product images and thumbnails 

displayed to the left and centre of the 

viewer’s screen are those most likely 

to draw the eye and retain the viewer’s 

attention.

AVOIDING ABANDONED SHOPPING 

CARTS

Abandoned shopping carts are the 

bane of online retailers. Understanding 

the consumer psyche when it comes 

to abandoned carts will help sellers 

reduce the number of abandoned 

carts incidences. For reasons unclear, 

shipping charges are perhaps the best-

known cause of abandoned carts.



67.4 % 
Average checkout abandonment rate

Average rate of checkout abandonment from 22 different studies.

Reference:

https://www.iweb.co.uk/2014/04/e-commerce-checkouts-consumer-psychology/

41%
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10%
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I 
just attended 

a course that 

highlighted the 

importance of 

understanding 

and respecting 

other cultures. 

Attendees 

were told that 

if we understand 

and respect other cultures, we will build 

a harmonious community within the 

organization we work in. As a Malaysian, 

such statements are not news to me. 

Malaysians are immune to living amongst 

others of various cultures, ethnicity, race 

and religion. However, do we truly know 

what its like to live in a multicultural 

society?

Does this mean Malaysia is not a multicultural 

society? No, not at all. Malaysia is made up of 

many cultures, however, we speak the same 

language and we have the same or similar 

Asian values. Our different multiracial traits are 

often taken for granted, not appreciated. We 

see it every day and everywhere and it loses 

its value. 

I chose to write about this because it hits 

home, for me at least. I spent much of my 

childhood living abroad, as a foreigner. I won’t 

say I have travelled the world, but I’ve been 

to several countries and lived in a few. I am 

deliberately emphasizing the part where I 

“lived in a few” countries because that’s the 

basis of my story. My take on the world, on 

everyday life, and on defining who I am is 

shaped by how and where I lived. 

“LIVED IN A FEW”

Living in a new culture is like stepping into a 

whole new world; you are exposed to different 

languages, smells, colours, sights, sounds, 

and people. You need to live in other cultural 

surroundings to understand what it’s like. You 

need to be the minority who tries to fit into 

the majority way of life. A two-week tour of 

The Vatican, for instance, will not leave much 

of an impact other than ticking off the places 

you’d like to visit before you die. If there is an 

opportunity to live abroad, even for a year, 

do it! 

I lived in Japan, United Kingdom and China 

for most of my childhood and teenage years. 

My mother was a diplomat, which means 

we travelled a lot, shifting our lives from one 

country to another and so we learned quickly 

the art of adapting. I came back to Malaysia at 

the age of 16. When I look back at my family 

10minutes with Emma

Living in Other 
Cultures
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photos abroad, the places I visited, the 

houses I lived in, the friends I made; I 

realized how vibrant and dynamic life 

was at the time. Watching old videos, 

I wonder how the 4-year-old version 

of myself spoke Japanese, English 

and Bahasa Malaysia so fluently. My 

mother said I learned Japanese just 

by watching cartoons, spoke English 

when I was in an American International 

School in Tokyo and spoke Bahasa 

Malaysia at home. Japan isn’t just 

another Asian country where we think 

we fit in because we are Asians. When 

in Japan, I learned at a very young age 

the importance of being neat and clean, 

being organized, eating healthily and 

most importantly, being polite. These 

are not simply Asian traits; these traits 

are exclusive to the people from The 

Land of the Rising Sun.

When we moved to London, I lost the 

American accent, never conversed in 

Japanese again and adopted British 

English. Life in London was very 

different from life in Tokyo. Believe it 

or not, I felt more Malaysian in London 

than anywhere else. This is because 

the Malaysian community in London 

– comprising diplomats, students 

and businesspeople – and the Asian 

community in general is huge! There 

are Asian markets everywhere we go, 

and Malaysian restaurants sprout like 

wild mushroom. Walking down Oxford 

Street, you will see Malaysians left and 

right – so better watch what you say! 

Its no surprise many people return to 

London many times. It becomes your 

second home. 

And from this second home, my 

exposure to the European culture 

began. I was privileged to be living in 

a country so close to other European 

cities. My travels included trips to 

Italy, France, Germany, Switzerland, 

Holland (The Netherlands), Belgium and 

Austria. I learned to appreciate different 

languages, cultures, religions and way 

of life. Every Christmas, the school 

would seek my mother’s consent to 

allow me to participate in a Christmas 

concert, in church! Now I know lyrics to 

“The 12 Days of Christmas” by heart. 

It was all in the spirit of love, fun and 

peace. My mother used to say, open 

your eyes and mind as wide as you can 

but always remember who you are. My 

time here taught me about compromise. 

Just three years after the Tiananmen 

Square protests, we packed our bags 

and moved to Beijing for yet another 

posting. This posting is extra special 

because it was our first “hardship post”. 

I didn’t understand the meaning of the 

term at the time until my first step on 

the Chinese soil. I was gobsmacked! 

Imagine post-war communist era. I 

will never forget the long ride from 

the airport to the hotel. It was winter 

and bitterly cold, colder than London. 

Soldiers lined up on the streets, the 

locals wore dark (mostly army green) 

coats and jackets only, no children 

in sight, no malls; just grey buildings. 

No one spoke English. Foreign-

owned vehicles were clearly marked 

by special vehicle plate numbers, to 

clearly indicate to the locals that “the 

untouchables” are on board. 

I did not learn much about China 

during my 4-year stay. I learned a lot 

about being a foreigner in China. This 

is because foreigners in Beijing in 1991 

were treated, no, segregated from the 

locals. There were convenience shops, 

swimming clubs, gyms and hairdressers 

built just for foreigners! We all lived 

in special compounds for foreigners 

only. Locals can enter the compound 

but only by invitation. There were two 

such compounds during my time. Each 

compound comprises several high-

rise apartment buildings, playgrounds, 

community centre and small shops. Its 

like a small town occupied by everyone 

in Beijing who are not from China! My 

neighbour above me was Russian, on 

my left was Korean, on my right Italian 

and below me Iranian. When I think 

back, I thank God I didn’t know the A-Z 

of world politics – otherwise I would be 

dreaming nuclear weapons.

Believe it or not, I thoroughly enjoyed 

my teenage years in Beijing. I made 

many more friends from many more 

countries. I learned to speak a bit 

of Mandarin (reluctantly, at school), 

learned Bulgarian, learned Russian 

and learned a bit of Somali too. I did 

not only learn their languages, I also 

learned their cultures, food, music and 

religion. Once, my friends and I brought 

a cassette recording of rap songs from 

our respective countries and laughed 

aloud at how funny rap sounds in other 
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languages other than English. 

School was so much 

fun too. I was the only 

Malaysian in the lower 

secondary school. 

The school often held 

international celebrations so that we 

get to wear our traditional clothes. 

My teachers came from everywhere, 

including Slovenia, Pakistan, India, 

Philippines, Ghana, the US – to name a 

few. Every time we had new students, 

we would have to introduce ourselves 

and where we come from. The globe in 

our classroom always comes in handy. 

Many didn’t know where Malaysia is on 

the map! I had to explain that Malaysia 

is the country between Thailand and 

Singapore. There were these two girls 

who introduced themselves – one 

from Czech and one from Slovak. I 

was so confused I asked them “Is it 

Czechoslovakia?”. They replied in 

unison, “No, Czech and Slovak”. That 

night, I had to watch CNN and find out 

what’s going on in Central Europe!

My time here is the most precious 

because I learned to accept that it is 

okay to be different, learned to identify 

similarities and differences in people 

and find a common place where we all 

can live together in one community. 

EXPLORE! EXPLORE! EXPLORE!

Not everyone is privileged to travel 

the world, let alone live in a different 

country. But if you get the chance, 

don’t miss it for the world! Here 

are some reasons why you should 

experience other cultures at least once 

in your life:

BROADEN YOUR PERSPECTIVE OF THE 

WORLD

It's a big world out there; people live 

and behave differently. When you 

live in another country, you can open 

your eyes to the beliefs and values 

other people and its influence on their 

everyday life. You will discover new 

social norms and lifestyles. It will not 

only change your perspective, but it will 

re-shape your personality as well. 

"One's destination is never a place, but 

a new way of seeing things." - Henry 

Miller

LEARN A NEW LANGUAGE

Learning a second language will give 

you the ability to step inside the mind 

of the culture and see things from a 

whole new perspective. It will also give 

you an advantage and a competitive 

edge in the work field. Experiencing 

a new culture will force you to quickly 

learn and adopt the new language. 

There is only so much that you can 

learn by sitting in a classroom or from 

texts. It's a whole different experience 

when you immerse yourself in the 

culture and hear the language spoken 

in its cultural context; you will pick 

it up much faster since you will be 

surrounded by it constantly. Overall, 

learning a new language will open 

many doors and you'll have a much 

deeper understanding of the world.

"A different language is a different 

vision of life." - Federico Fellini

LEARN NEW SKILLS

Traveling to a different country and 

experiencing a new culture teaches 

you a variety of new skills. You learn 

to become more social, flexible, open 

minded, and independent. Exposure 

to multi-cultures or diversity will lead to 

better judgment; you will meet people 

of different religions, colour, race, 

educational background and many 

other things. You will also learn fun 

skills such as cooking among others. It 

will greatly enhance your development 

as a person.

ENHANCE CREATIVITY

In case you needed a scientific reason 

for traveling, according to a study in 

Personality and Social Psychology 

Bulletin, individuals who experience 

or adopt new cultures have enhanced 

creativity than individuals who had not 

experienced a new culture. Recalling a 

multicultural experience: 

(a) facilitates idea flexibility  

     (e.g., the ability to solve  

     problems in multiple ways), 

(b) increases awareness of  

     underlying connections and  

     associations, and 

(c) helps to overcome functional  

     fixedness. 

Either way, it's a win-win situation!

"You do not travel if you are afraid 

of the unknown, you travel for the 

unknown,that reveals you with 

yourself." - Ella Maillart

https://www.

theodysseyonline.com/

should-experience-cultures

REFERENCES
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USE IT AS A TOOL FOR 

PRIVACY OR SECRET 

COMMUNICATION

Speaking in a foreign 

language can be a 

great way to engage in 

private conversations 

and can protect 

sensitive information.

GRASP BETTER 

KNOWLEDGE OF 

CULTURAL DIVERSITY

Learning the 

language is also 

understanding the 

culture more deeply, 

and making a comparison 

with your own culture.

INCREASE YOUR 

VOCABULARY 

IMPROVEMENT 

The study of another 

language improves the 

knowledge of one's native 

tongue and increase 

vocabulary skills.

BOOST YOUR CONFIDENCE

The positive feedback 

from native speakers will 

motivate you and boost your 

ego, plus you can impress 

people and get plenty of 

compliments with your 

unique communication skill.

GLOBAL 

EMPLOYMENT 

& BETTER JOB 

OPPORTUNITIES 

It improves 

global employability, and 

based on statistics, job that 

require bilingual skills have 

higher compensation.

INCREASE YOUR 

BRAINPOWER

Based on 

studies, 

learning another 

language 

increases brain power and offers 

proven benefits for intelligence, 

memory, and concentration. It can 

also prevent the development of 

Alzheimer's and Dementia.

ENJOY INTERNATIONAL ART, 

LITERATURE, MUSIC AND FILM IN 

THEIR ORIGINAL LANGUAGE

Deep understanding and 

appreciation of a piece of art 

comes from understanding its 

origin and own 

language.

MAKE YOUR TRAVEL MORE 

ENJOYABLE 

Knowing how to 

communicate with a 

country's locals using their 

own language results in 

warm smiles and invitation 

to drink or celebrate.

INSURANCE Oct-Dec 2019www.insurance.com.my

73Open Column

Second Language
REASONS WHY YOU SHOULD LEARN A



www.insurance.com.my

74

INSURANCE Oct-Dec 2019

Recommended Resources Knowledge Management Centre

Recommended Resources
The listed titles are the recommended resources by the Knowledge Management Unit of The Malaysian Insurance Institute.

Digital Insurance: 
Business Innovation in 
The Post-Crisis Era
 
Bernardo Nicoletti

This book provides an in-depth 

review of digital innovation 

within the insurance industry, 

a sector which has traditionally 

taken a cautious approach 

to change. It explores how 

the digital transformation 

through the adoption of new 

paradigms, processes and 

solutions can lead to greater 

revenue, cost efficiency and 

control. The author explains 

how digital innovation could 

improve business agility and 

transform firms’ relationships 

with their customers. 

The book examines how 

growing participation from 

new organizations such as 

banks, telecommunication 

organizations and merchants 

have affected the industry, and 

recommends that insurance 

companies should actively 

embrace digital insurance to 

make processes and services 

lean. 

Resource type: Book

Credit Scoring, 
Response Modeling, 
And Insurance 
Rating: A Practical 
Guide to Forecasting 
Consumer Behavior, 
2nd Ed
Steven Finlay 

This book provides a 

step-by-step guide to 

how predictive analytics 

is used by some of the 

world’s most influential 

organizations. This 

includes international 

banks, leading insurance 

providers, credit reference 

agencies and national 

governments. It covers all 

stages of the predictive 

analytics process, including 

project management, 

data collection, sampling, 

data transformation and 

pre-processing, model 

construction, validation, 

implementation and 

post-implementation 

monitoring of the model’s 

performance.

Resource type: Book

A Perfect Storm 
in Insurance: How 
to Survive the 
Looming Waves 
of Disruptive 
Technology
Dr. Michael Naylor  

The book examines 

how technological 

innovations and changes 

in customer expectations 

will completely disrupt the 

way in which insurance 

companies work, and 

how insurance is offered 

to customers. The book 

argues that insurance 

needs to re-imagined 

not as a sold-once 

product, but as a series 

of real-time data based 

services. Insurers need to 

proactively engage with 

customers and provide 

dynamic insurance 

which changes with the 

activities which customers 

undertake.

Resource type: Book

Managing Making 
the Most of Change 
Transitions
William Bridges and Susan 

Bridges 

This book provides a clear 

understanding of what change 

does to employees and what 

employees in transition can 

do to an organization, and he 

shows how to minimize the 

distress and disruptions caused 

by change.

Directed at managers 

and employees in today's 

corporations, where change 

is necessary to revitalize and 

improve corporate performance, 

Managing Transitions 

addresses the fact that it is 

people who have to carry out 

the change. It not only talks 

about what should be done, but 

also shows how to do it, giving 

managers practical ways to 

bring the people ”on board.”

Resource type: Book



Please visit our Knowledge Centre (KC) at MII City Centre, Wisma FGV, Kuala Lumpur, Malaysia to access our current collections, facilities and resources.

For enquiries, please call 03-2692 8828.

Email: knowledgemanagement@mii.org.my / Website: www.miielibrary.com
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Foundations of 
Financial Risk: An 
Overview of Financial 
Risk and Risk-Based 
Financial Regulation
Richard Apostolik and 

Christopher Donohue

This book provides an 

understanding of risk 

management methodologies, 

governance structures for 

risk management in financial 

institutions and the regulatory 

requirements dictated by 

the Basel Committee on 

Banking Supervision. It 

provides thorough coverage 

of the issues surrounding 

financial risk, giving you 

a solid knowledgebase 

and a practical, applicable 

understanding. * Understand 

risk measurement and 

management * Learn 

how minimum capital 

requirements are regulated 

need for authoritative and 

comprehensive training, and 

Foundations of Financial 

Risk delivers with expert-led 

education for those new to 

risk management.

Resource type: Book

Fraud Analytics: 
Strategies and 
Methods for 
Detection and 
Prevention
Delena D. Spann

The book thoroughly 

reveals the elements of 

analysis that are used in 

today's fraud examinations, 

fraud investigations, 

and financial crime 

investigations. This 

valuable resource reviews 

the types of analysis that 

should be considered 

prior to beginning an 

investigation and explains 

how to optimally use 

data mining techniques 

to detect fraud. Packed 

with examples and sample 

cases illustrating pertinent 

concepts in practice, this 

book also explores the 

two major data analytics 

providers: ACL and IDEA.

Resource type: Book

Mobile Working: 
Technologies and 
Business Strategies
Mahmood Hussain Shah

This book explains the 

technology and strategic 

issues surrounding mobile 

working and presents a 

clear analysis of how this 

process can be managed. 

Combining a better 

understanding of the state 

of the art in e-business 

technologies with a focus 

on how organizations 

can effectively provide 

information support for 

mobile working, this book 

will also investigate the 

relationship between 

human and organizational 

factors and success in 

mobile working

Resource type: Book

Deposit Insurance 
Schemes: 
Funding, Policy 
and Operational 
Challenges
Djurdjica Ognjenovic

This book provides 

a comprehensive 

overview of funding 

arrangements for 

explicit deposit 

insurance schemes. 

Responding to 

international guidelines 

and best practice, 

it discusses policy 

decisions and 

operational challenges 

which deposit insurers 

face in the financial 

management of ex-

ante deposit insurance 

funds. Numerous 

examples are provided, 

and solutions offered 

on sources and uses 

of funds, focusing on 

target and optimal 

funding

Resource type: Book
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Popular Reads

Dreyer’s English: 
An Utterly Correct 
Guide to Clarity 
and Style
 by Benjamin Dreyer

If learning about the 

pillars of punctuation 

and grammar doesn’t 

excite you, let Benjamin 

Dreyer change your 

mind. As the copy chief 

of Random House, 

Dreyer has invaluable 

insider knowledge on 

how to become a better 

writer, and he shares 

his enthusiasm about 

everything from how to 

use split infinitives to the 

value of the semicolon. 

Here, he analyzes the 

English language without 

dipping into the drab 

technicalities, crafting a 

pleasing read for anyone 

The Creative Curve: 
How to Develop the 
Right Idea, at the 
Right Time
by Allen Gannett 

Big data entrepreneur 

Allen Gannett overturns 

the mythology around 

creative genius, and reveals 

the science and secrets 

behind achieving breakout 

commercial success in any 

field.

We have been spoon-fed the 

notion that creativity is the 

province of genius - of those 

favoured, brilliant few whose 

moments of insight arrive 

in unpredictable flashes 

of divine inspiration.  And 

if we are not a genius, we 

might as well pack it in and 

give up. Either we have that 

gift, or we don’t.  But Allen 

shows that simply isn’t true.  

Recent research has shown 

that there is a predictable 

science behind achieving 

commercial success in any 

creative endeavour, from 

writing a popular novel to 

starting up a successful 

company to creating 

an effective marketing 

campaign.

Thinking, Fast and 
Slow 
by Daniel Kahneman

In the international bestseller, 

Thinking, Fast and Slow, 

Daniel Kahneman, the 

renowned psychologist and 

winner of the Nobel Prize in 

Economics, takes us on a 

groundbreaking tour of the 

mind and explains the two 

systems that drive the way 

we think. System 1 is fast, 

intuitive, and emotional; 

System 2 is slower, more 

deliberative, and more 

logical. The impact of 

overconfidence on corporate 

strategies, the difficulties of 

predicting what will make 

us happy in the future, the 

profound effect of cognitive 

biases on everything from 

playing the stock market to 

planning our next vacation-

-each of these can be 

understood only by knowing 

how the two systems 

shape our judgments and 

decisions. 

Success Is in Your 
Sphere: Leverage the 
Power of Relationships 
to Achieve Your 
Business Goals
by Zvi Band

A proven step-by-step 

approach to leveraging the 

unique power of relationships to 

your best business advantage. 

Our professional relationships 

are the most important asset we 

have when it comes to growing 

our careers and our businesses. 

Most people think of this as 

"networking". But in today's 

hyperconnected market, the 

most cost-effective and high-

return route to new, repeat, and 

referral business is through our 

existing networks, not through 

adding more social media 

"friends" and "connections". 

This transformative guide 

from relationship marketing 

expert Zvi Band shows you 

how to deepen your personal 

connections to achieve 

your professional goals--

using the CAPITAL strategy 

of relationship-building 

techniques.
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13. The highest number of followers on Instagram 

is… Instagram itself! With over 233 million 

followers. 

14. Instagram stories are 2 times more popular than 

Snapchat.

15. There are 800 million Monthly Active Users on 

Instagram and 90 percent of Instagram users 

are younger than 35.

16. Over 95 million photos are uploaded each day. 

More than 40 billion photos have been shared 

so far.

17. There are 4.2 billion Instagram Likes per day.

10. Facebook Messenger and Whatsapp handle 60 

billion messages a day.

11. India has over 30 million more Facebook users 

compared to the United States. Indonesia and 

Brazil are in tight competition for a distant third 

place.

12.  8 billion videos are viewed daily on Facebook.

1. For context, as of May 2019, total worldwide 

population is 7.7 billion, the internet has 4.4 
billion users and there are 3.499 billion active 

social media users.

2. The average internet user has 7.6 social media 

accounts.

3. The average daily time spent on social is 142 

minutes a day.

4. Social media users grew by 202 million between 

April 2018 and April 2019.

5. There is a new social media user every 6.4 

seconds.

6. LinkedIn has 500 million members

7.  106 million of those access the site on a 

monthly basis

8. More than 1 million members have published 

content on LinkedIn

9. Over 3 million companies have created LinkedIn 

accounts.

18. YouTube is the second largest search engine, 

taking second to Google with 3 billion searches 

a month.

19. The average YouTube session is 40 minutes.

20. YouTube claims ownership of more than half 

of the time people spend watching video. This 

includes the entire internet and television

Social media facts 
that could boost your   
marketing strategy
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B: 10.75cm(w) x 14.0cm(h)
T:    9.75cm(w) x 13.0cm(h)

ROP FULL Page
B: 21.0cm(w) x 27.5cm(h)
T: 20.0cm(w) x 26.5cm(h)

Double Page Spread
B: 41.5cm(w) x 27.5cm(h)
T: 40.5cm(w) x 26.5cm(h)

Apr-June 2019 July-Sept 2019 Oct-Dec 2019

Jan-Mar 2020 Apr-June 2020 July-Sept 2020 Oct-Dec 2020

Please bill us for the above booking:

Contact Person: ___________________________________________________  Tel No: ___________________________________

Designation: _____________________________________________________   Email: ____________________________________

Company Name: _______________________________________________________________________________________________________

Company Address: _____________________________________________________________________________________________________

Signature: __________________________________________  Company Stamp:

Date: ______________________________

THE MALAYSIAN INSURANCE INSTITUTE (35445-H)
No 5, Jalan Sri Semantan Satu, 50490 Damansara Heights, Kuala Lumpur, Malaysia

Tel : 03-2087 8882 Fax : 03-2093 9282 Website : www.insurance.com.my
 

2019 / 2020 ADVERTISEMENT BOOKING FORM

+603-2087 8882
Nor Izmawati Mostapar (izmawati@mii.org.my)

Aizat (aizatmdnoor@mii.org.my)

You will receive confirmation of your booking after you have submitted the duly signed MII-INSURANCE Advertisement 
Booking Form. If further information is needed, will contact you via email or phone. 




